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Surgeon-owned hospital offers superior
surgical care in a patient-and-family-oriented

environment that’s convenient to
the Route 422 corridor.



Unlike a traditional hospital,
Physicians Care Surgical Hospital
only performs elective or semi-
elective procedures. With the
exception of their surgical needs,
patients are otherwise healthy
so there is less risk of out-
side infection compared
with a facility that treats
both sick patients and
surgical patients. The
hospital was established in 2010 by local
physicians and Nueterra Healthcare, a
development andmanagement company
based in Leawood, Kansas.

The creation of the hospital was a cul-
mination of a seven-year dream for a
number of local physicians who wanted
to offer quality health care to the commu-
nity by making the patient the primary
emphasis and reinstituting physician
input into hospitals, according to Dr. Liss,
hospital board chairman and medical
director.

“We wanted to create a place where
patients would leave and say, ‘that was
the best experience I have ever had in a
hospital setting.’” Dr. Liss said. “At
Physicians Care we want to provide an
experience where patients feel secure and

they are well attended to in a warm
and comfortable environment.”

SETTING THE STANDARD. The
individual-centric approach of

Physicians Care Surgical
Hospital is just one of the
aspects that set it apart
from other hospitals.
Specialization of services
is another. The physician
owners who invest in the

facility extend their specialty services to
the hospital. This means that patients
receive care from a physician they know
and trust in a facility that is especially
selectedby thephysician for its accommo-
dation to his or her specialty.

The staff at Physicians Care Surgical
Hospital strives to return patients to their
lives quickly and efficiently. This is done
with a focus on safety, patient satisfaction,
and lower surgical costs. The hospital’s
productivities also extend to patient
records. All recordkeeping at Physicians
Care Surgical Hospital is electronic, elimi-
nating delays in data entry and the possi-
bility of human error, according to Dr.
Liss. Additional convenience features of
the hospital include an onsite lab and
imaging department for X-rays.
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Less than one year ago, Physicians Care SurgicalHospital opened
its doors to the communities of Limerick, Royersford, and
surroundingMontgomeryCounty. Located at 454 Enterprise Drive
offRoute 422 inRoyersford,PhysiciansCareSurgicalHospital is the
area’s premier surgeon-owned hospital. The 30,000-sq-ft facility
provides superior surgical care in a patient- and family-oriented
environment that’s convenient to the Route 422 corridor.



COMMUNITY FOCUS. Physicians Care
brings together localpatients,physicians,and
health care providers. Drs. Liss and Feiner
also strive to include other community busi-
nesses in this endeavor. Local builder IMC
handled the hospital’s construction and
National PennBankandPhysiciansNational
Bank, a subsidiary of Eagle National Bank,
directed the financing. When the hospital
opened in late2010, it introduced35newfull-
time positions to the local economy.
“The positive feedback from our

patients on the quality of care and the facil-
ity has been fantastic,” said David W.
Orskey, MSHS, administrator, Physicians
Care Surgical Hospital. “Our physicians
practice and live locally and some are sec-
ond generation physi-
cians with hometown
values that resonate
with our patients. It’s
great to see that we
have had a positive
influence in the area by
providing great care,
happy patients, and
employment for the
area.”

By encouraging resi-
dents to remain local for
their health care needs,
more money will be
localized in the commu-
nity, translating into
more job opportunities and greater tax rev-
enues, according to Dr. Liss. An increase in
the surgical proceduresdone in the area also
augments local internal medicine, primary
care, and related service providers, he said.

A BETTER APPROACH. Physician-
ownedhealth care alsopromoteshealth care
in a comfortable, home-like setting. Family
is a primary element of home, and
Physicians Care Surgical Hospital realizes
that family support and involvement is
important for an optimal recovery. The
hospital encourages family members to

become involved in the aspects of the
patient’s procedure from pre-procedure
preparation to post-surgery rehabilitation
and the creation of life-long health skills.

The facility offers General Surgery,
Gynecology,Oral andMaxillofacial Surgery,
Ophthalmology, Orthopaedic, Ear, Nose,
and Throat (ENT), Urology, and Pain
Management specialties. The hospital fea-
tures five operating rooms and 12 private
inpatient rooms.

Inpatient rooms are private to emphasize
the personal aspect of each procedure, and
every room features a fold-out couch so a
family or friend can be near during the
recovery process. The hospital also offers
familymembers adiscounted corporate rate

at the nearby Holiday
Inn Express Hotel &
Suites in Limerick,
Pennsylvania.

As an added per-
sonal touch, the hospi-
tal is decorated in a
warm and soothing
co lor pa la te , and
patient rooms resem-
ble hotel rooms, rather
than a traditional hos-
pital room. The inpa-
tient rooms feature
hotel-quality linens
and the room’s private
bathroom was special-

ly designed to accommodate the needs of
surgical patients.

These thoughtful touches along with the
outstanding staff of local physician special-
istsarewhatmakesPhysiciansCareSurgical
Hospital the best choice for personalized
and cost-effectivewellness choices. The hos-
pital’s staff looks forward to serving the
Limerick, Royersford, and Montgomery
County communities for their elective and
semi-elective procedures.

(See “Cover Story” on page 6)
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“It is our passion to make
sure patients feel secure,
and we won’t stop until
we know every patient is
served in that way,”

Dr. Liss said. “Along with
ownership comes a high
level of responsibility. We
take great pride in putting
forth the extra effort.”

PATIENT TESTIMONIAL
Patient Name: Rich Tobin

Procedure: Total right hip replacement
Physician: Alan Cooper, MD

Nurses: Brian Weil, RN; Joanne Hettel, RN;
Ellen Newton, RN; Shirley Landis, RN

Physical Therapists: Beth Owens; Anil Dharm

Food Service Representative: Tina Wheeler

Q: How was your experience at
PhysiciansCareSurgicalHospital (PCSH)
different from other hospitals you have
visited?

A:Simplystated; thehigher levelofatten-
tion and communication I experienced. I
don’t think I everwaitedmore than five sec-
ondsafterpressing thenursecall button that

(See “Cover Story” on page 8)

COVER STORY
(Continued from page 5)
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COVER STORY
(Continued from page 6)

a nurse didn’t respond. Every event that
occurred was explained in advance, and I
was asked if I had any questions.

Q: Would you say that your surgical
experience at PCSH has enhanced your
quality of life?

A:Absolutely! Ino longerhavethecon-
stant right hip pain radiating down my
leg and around by back. I have recently
started walking without the cane and
alreadymy gate is easier and smoother.

Q: How would you describe the care
and attention you received at PCSH?

A: Superlative!As indicated earlier the
attention tomypainmanagement, statis-
tics,GI health, andgeneral comfort could
not have been better. The interest and
involvement of each person who partici-
pated in my care was genuine and
thoughtful. The tips regarding my expe-
riences going forwardproved to be “spot
on,” and I believe contributed to my
recovery.

Q: Was there anything in particular
that enhanced your experience?

A: Yes; it amazedme that not only the
staff attendingme took the time to get to
know me but also the CEO and
theChairman of the Board stopped by to
say hi and check that I was satisfiedwith
my care.

Q: In what ways did you feel your
needsweremet while at PCSH?

A: Honestly, in every way. It is not an
exaggeration to say that I truly felt

that everyone involved in my care was
sincerely interested in my comfort and
doing whatever they could to speed
alongmy recovery.

Q: What is the likelihood of recom-
mending PCSH to others?

A: I can’t wait! I’ve worked in health-
care for 40 years and have witnessed the
spectrum of care personally. And while
our healthcare is the best in the world,
there is always the opportunity for
improvement. The level of personal care
and quality of my treatment are high
water marks of my experience, and they
have become the Gold Standard by
which I would personally measure any
future experiences.

Contact Information:
Physicians Care Surgical Hospital

454 Enterprise Drive
Royersford, PA 19468

(610) 495-3330

Hospital Specialties:
General Surgery
Gynecology

Oral andMaxillofacial Surgery
Ophthalmology

Orthopedic Surgery
Otolaryngology
PainManagement

Urology

Learnmore about our specialties,
surgeons and accommodations at
www.phycarehospital.com
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Phoenix Steel Site developer Manny
DeMutis recently presented to the
Phoenixville Planning Commission a plan
to improve the current Schuylkill River
Trail located next to the proposed down-
town development. The seven-acre site is
currently being reviewed by the Planning
Commission as downtown infill develop-
ment, which will consist of 85 thousand
square feet of retail, 275 apartments, and
30 thousand square feet of office space.
The plan thatDeMutis presentedwould

incorporate amenities to complement the
trail plan. “The trail amenities will be a
integral part of the development,”
DeMutis said. “It is important to the proj-
ect to have the retail located next to the
trail be integrated into the festival atmos-
phere created by the development. We are
going to create a trail destination with
unique shops and food establishments
located along the trail.”

Incorporated into the plan
are the following:

• 42” highMural Stagewith 10 flagpoles
• 5,400 sf of decorative brick paving sur-
rounding the stage

• 2 gateway entrances for both vehicles and
pedestrians

• 3 French Creek overlooks
• 1 pedestrian access to the French Creek
•Ornamental Landscaping and lighting at
each entrance

• 900 feet of new ornamental railing along
the French Creek promenade

• 1,300 square foot café area for alfrescodin-
ing plus on street alfresco dining

• 24 ornamental cast iron streetlights
• 12,500 sf of locally sources brick paving
•Over 46 street trees
• 37 on street parking spaces
• 12’ wide 900’ long pedestrian path

The plans call for the 900-foot segment
of the trail to be enhanced by two gate-
ways that will define the area, which will
become the arts and entertainment por-
tion of the trail. The area will serve as a
festival marketplace as the stores along
located on the new street which abuts to
the trail will be marketed to artisans and
crafts people. The area will serve as a

destination for those along the trail.
The informal presentation by DeMutis

was lauded by some of the planning com-
missionmembers. “Wehavea lot ofwork to
do. We want to get planning commission
input. This is not a oneway street, whatwe
build needs to be a credit to the communi-
ty…We are committed to that…” DeMutis
toldmembers.

Arts and Entertainment Trail to be Part
of Downtown Phoenixville Development
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BUZZ AROUND THE BLOCK

This month’s Buzz column highlights some of the leading
health care facilities providingmedical services for individuals and
businesses throughout the region. Formore information,please call
the phone numbers listed and visit thewebsites provided.

Pottstown Memorial
Medical Center

With theopeningof itshighlyanticipat-
ed Center for Orthopedics and Spine on
the completely renovated fourth floor ear-
lier this year, Pottstown Memorial
Medical Center (PMMC) has reached the
top floor in patient care. Amajor accom-
plishment for the hospital, under the
direction of CEO John Kirby, renovations
for the center required input from many
levels of personnel tomake themulti-mil-
liondollar, client-centered facility a reality.

Together with the newly renovated
Intensive Care Unit, the Center for
Orthopedics andSpineandotherupdated
and existing programs make Pottstown a
“destination center” for health care
throughout the region. The fourth floor
was entirely demolished and rebuilt to
include18beds for the IntensiveCareunit,
and 10 beds for the orthopedic unit. After
two years of renovation and construction
projects, PMMC has elevated patient care
to a new level, and evolved into the single
destination for community health care.
The new orthopedic unit brings together
all orthopedic services in one area.

The hospital has eleven orthopedic

surgeons on staff, including spine sur-
geons, spine-care doctors, a neurosur-
geon, and physicalmedicine and rehabil-
itation specialists. Specially trained nurs-
es and therapists who are experienced in
working with joint replacement and
spine surgery patients will staff the unit.

Starting from the ground floor and
working up, following is a recap of reno-
vations over the past five years:

In 2009, the nationally-renowned
Center for Wound Healing was opened
on the ground floor, featuring twohyper-
baric chambers, and receiving a third
chamber in the coming months. The
chambers represent the most advanced
technology in wound healing available.
The Emergency Room was upgraded
about five years ago, and delivers care
quickly and efficiently. Average wait
times are just over two hours fromwhen
a patient enters until he or she leaves.

The second floor now houses the
Endoscopic Unit, which utilizes high-
definition television technology to meet
the demand for colon cancer and gas-
trointestinal screenings and other diag-
nostic procedures, and features three

(See “Buzz Around the Block” on page 13)

FOCUS ON
HEALTH CARE

DELIVERY
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LEGAL PERSPECTIVES
By Beth R. Silverman, Esq., Wolf, Baldwin & Associates, P.C.

Pets are a beloved part of the family; have you
thought about what will happen to them in the
case of your disability or death? You probably
have created a Will or Trust that provides for
your family, but have not included your pets in

those documents. The good news is that in addition to being able
to provide for someone to receive your pet as a gift in your Will,
in 2006 Pennsylvania became the thirty-second state to enact a Pet
Trust statute, allowing for the creation of a Trust byWill or during
lifetime to care for pets owned during your lifetime.

Because animal law is a relatively new
concept, and one that is even newer to
estate planning, many people are only
aware of pet planning through sensation-
al reports like the story of Leona
Helmsley who left $12 Million in trust to
her dog, Trouble. It may seem like only
the richwould take such steps to provide
for the care of their pets, but pet estate
planning is gaining popularity across the
United States where 44 states currently
have pet trust statutes enacted.

Prior to 2006, oneof the risks in leaving
money outright to a beneficiary to take
care of a pet was that the beneficiary
could take the money, and give up or
euthanize thepet. Familyand friendscan
be very well meaning, but simply inca-
pable or unwilling to care for the pet of a
deceased friend or loved one. In
Pennsylvania, a pet is considered proper-
ty, and if no one is willing or able to take
care of it, it becomes subject to the (some-
times very lengthy) probate of the Will,

the same as a piece of furniture. Further,
since a Will is only effective upon death,
what would happen to the pet should its
owner become disabled and no longer
able to care for it? Thenewlawmayhave
the answers.

Pennsylvania adopted the Uniform
TrustAct in2006,andwith itadoptedstan-
dard provisions for establishing statutory
trusts for the benefit of pets. This can be
done within the owner’s Will, or as a
standaloneTrust. It is a very simpleprovi-
sion that allows for the basic funding of a
Trust with only as much as is reasonably
needed to care for the pet or pets, and
does not require the owner to direct how
the funds should be spent or what care is
desired for the pet. If the court feels that
the Trust has been over-funded, it will
adjust the amount contributed and pass
the rest through the owner’s estate
accordingtohisorherWill.TheTrustmay
be overseen by a person named in the

(See “Legal Perspectives” on page 14)

ESTATEPLANNINGFOR PETS
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BUZZ AROUND THE BLOCK
(Continued from page 11)

GI procedure rooms, one bronchoscopy
room, and a 10-bay pre- and post-recov-
ery area. Family members may accom-
pany the patient to the unit, wait with
them until the procedure begins, and
then visit them once the procedure is
completed.

The second-floor Maternity Unit was
revised in 2008-2009, adding digital
mammography technology, increasing
accuracy and convenience in diagnostics.
The newly constructed, 18-bed Intensive
Care Unit moved from the third to the
fourth floor, and is joined by the 10-bed
Center for Orthopedics and Spine. On
the seventh floor, a newTransitionalCare
Unitwithprivate suitesandshowerswas
recently created alongwith an expansion
of the Center for Behavioral Medicine.
For additional information, please visit
www.pottstownmemorial.com.
Main Line Health/ Paoli Hospital
Main LineHealth, the region’s leading

health system, serves the Collegeville
community with two convenient loca-
tions that provide a comprehensive
range of advanced healthcare services.

The first, Paoli Hospital, is nationally
recognized for outstanding medical and
surgical services, sophisticated technology

and a personalized approach to medical
and nursing care. It has received numer-
ous awards and accreditations, including:

• Level II certified trauma center.
• “Premier Award for Quality”- Paoli

is one of only 6 hospitals nationwide to
earn this distinction two years in a row.

• Magnet® designation for nursing
excellence, the highest recognition in the
nursing profession.

• Gold Seal of Approval™ from The
JointCommission forStroke,HipandKnee
Replacement and the treatment of Chronic
Obstructive PulmonaryDisease (COPD).

Paoli Hospital’s new Pavilion, built to
meet the needs of our growing commu-
nity, features an expanded emergency
department, more operating rooms and
all private patient rooms specially
designed to enhance safety and quality.

The second location,MainLineHealth
Center in Collegeville, offers everymem-
ber of the family convenient access to all
the expertise of PaoliHospital in a neigh-
borhood setting. Here, you’ll find physi-
cian practices representing a wide range
of specialties, as well as a full array of
imaging and laboratory services.

(See “Buzz Around the Block” on page 15)
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LEGAL PERSPECTIVES
(Continued from page 12)

document, or if there is none, onemay be
appointed by the court. TheTrustwill ter-
minate upon the death of the last pet for
which the benefit of the trustwas created.

Another formof thepet trust, the tradi-
tional pet trust, gives the pet to a trustee,
and names a caregiver as a beneficiary to
receive funds from the Trust which are to
be spent for the benefit of the animal.
Because the actual beneficiary is a
human, he or she has power to enforce
the Trust provisions, and it avoids any
problems related to making gifts to non-
humans. These Trusts may also provide
further assurance that the owner’s wish-
es will be carried out as planned because
they can contain more specific instruc-
tions than the typical statutory trust.
Naminga trustee also furtherprotects the
animal because there will be someone to
oversee the care and spending by the
caregiver. Like the statutory trust, the tra-
ditional pet trust will terminate upon the
death of the pet. The pet owner should
designatewhowill receive the remaining
property in theTrust at that time.Usually,
the owner will select a charity and may
be able to advantage of the estate’s chari-
table deduction at death. Naming the

beneficiary caregiver as the remainder
beneficiary should be avoided because
the beneficiary would have little to no
incentive to ensure that the pet survives.

TheseTrusts canbe createdduring the
life of the owner, or upon death through
the owner’s Will. Creating a Trust dur-
ing the owner’s life can provide that the
pet remain with the owner through dis-
ability or nursing care by including a
provision in the Trust that allows for
payment of the remainder of the Trust
property to the nursing care facilities for
the privilege of allowing owner and pet
to remain together.

If a Trust sounds too complicated and
too expensive, an alternative is todraft an
agreement that provides for care of the
pet, should the owner no longer be able
to take care of it. NewYorkpet lawattor-
ney Rachel Hirschfeld has created The
Pet Protection Agreement, which is a
legally enforceable agreement between a
pet owner and a pet guardian. It is a
“check-the-box” and “fill-in-the-blanks”
form to allow pet owners to specify their
wishes in a comprehensive, effective and
quickway.

(See “Legal Perspectives” on page 16)
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Phoenixville Hospital –
World-Class Healthcare,

Right Here
With clinical partnerships with the

University of Pennsylvania Health
System, The Children’s Hospital of
Philadelphia, The Philadelphia Hand
Center, and the Moore Eye Institute,
Phoenixville Hospital brings world-class
healthcare to the residents of Chester and
Montgomery counties. Phoenixville
Hospital provides comprehensive med-
ical services including an award-winning
cardiovascular program, one of the
region’s largest and most varied Robotic
Surgery programs, a fully-accredited
PennCancerCenterNetwork cancer cen-
ter, an Emergency Department with
FastTrac, and a full-range of women’s
health services.

In the final stages of more than
$100million in expansion and renovation
projects, the hospital boasts cutting-edge
technology like the daVinci SI robot and
an innovative nurse call system that cuts
down on noise, as well as patient ameni-
ties like all private rooms and room serv-
ice style dining. In 2011, the hospital will
open the Breast Health Center at

Phoenixville Hospital, headed by
acclaimed breast surgeon Bruce Weiner,
MD. Future expansion plans include
adding a state-of-the-art cardiac cath lab
and an expansion to the Cancer Center.

Phoenixville Hospital’s Limerick
Outpatient & Surgery Center Campus
locatedonLinfield-TrappeRoad isdevot-
ed outpatient testing, treatment, and sur-
gical services.

With three operating rooms, the
Limerick campus provides a full array of
outpatient surgical services including gen-
eral orthopedics, hand surgery, plastic sur-
gery, ophthalmology including cataract,
glaucoma, pediatric, occuloplastic and reti-
na,painmanagement;urology,general sur-
gery, vascular surgery, podiatric surgery,
ENT, and oral &maxillofacial surgery.

In addition, specialized services at
Limerick include Phoenixville Pain
Management Institute, Phoenixville
Hospital Wound Treatment and Healing
Center, and The Philadelphia Hand
Center. One of the highlights of the
Limerick campus is a state-of-the art,
ACR accredited diagnostic imaging cen-
ter thatoffersgeneral x-ray,CTscan,MRI,

(See “Buzz Around the Block” on page 17)

BUZZ AROUND THE BLOCK
(Continued from page 13)
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At the very least, a pet owner should
take the following steps, which can be
prepared for free and without assistance.
First, carry an “animal card” in yourwal-
let. It should contain information about
the type of animal, its name, where it is
located, and special care instructions.
Second, fill out an animal information
sheet with more specific instructions on
the special care and wishes for your pet.
Third, place an emergency sticker on the

doororwindowofyourhome, indicating
thenumberofanimals inside. Allof these
materials are available through the
HumaneSocietyof theUnitedStates, and
should be kept updated and stored with
the owners’ Will or other estate planning
documents, where appropriate.

Estate planning takes care of those we
love, and who loved us, after we die.
Many times pets provide an unmatched
amount of support and friendship, and
they deserve the same preparation for
our deaths as our human loved ones do.
By consulting anestateplanningattorney
familiarwithpet planning, you canmake
sure your trusted companion is well
cared for after you are gone.
Beth R. Silverman, Esquire is an associate in
the law firm ofWolf, Baldwin and Associates,
P.C., which has offices in Pottstown, Reading,
and West Chester. She earned her LL.M in
Taxation and a Certificate in Estate Planning
from Villanova University School of Law in
2006. Until recently she served as in-house
counsel for Valley Forge Financial Group
where she designed complex estate plans
for high net worth and ultra high net
worth clients. She may be reached by
telephone at 610.323.7436 or by e-mail at
bsilverman@wolfbaldwin.com.

LEGAL PERSPECTIVES
(Continued from page 14)
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PET scan, Ultrasound, and digital mam-
mography.

Serving its community for over 100
years, Phoenixville Hospital’s commit-
ment to improving the lives of families is
its highest priority. Phoenixville Hospital
is located at 140 Nutt Road, Phoenixville,
PA; www.phoenixvillehospital.com;
610.983.1000. Phoenixville Hospital
Outpatient & Surgery Center is located at
420 Linfield-Trappe Road, Limerick, PA
19468; Surgery Center: 610.495.2600;
Diagnostic Imaging: 610.495.2370;Wound
Treatment&HealingCenter: 610.495.2190;
Phoenixville Hospital Pain Management
Institute at Limerick: 610.495.3838.

Physicians Care
Surgical Hospital

This newmulti-specialty surgical hos-
pital is the fruition of a dream turned
passion of a group of area physicians,
and is the first hospital to be built in the
growingPhiladelphia suburb for several
years. In addition to being an expansion
of medical services in the community,
the hospital is also helping the local
economy with the creation of thirty�five
new full�time positions.

Uniting this group of physicians is
their commitment to putting the patient

backat the center ofmedicine.As theU.S.
health care industry grew over the last
decade, the physicians noticed more
problems were being created than solu-
tions. With a commitment to making a
tangible difference in their patients’ lives
as well as improving our national health
system as a whole, this group of physi-
ciansbanded together tobringPhysicians
Care Surgical Hospital to life.

In most cases, health care is still a local
industry because, as the mission of the
PCSH exemplifies, it is the patients,
physicians, and other providers within a
similargeographythat trulycreateacom-
munity’s environment of care. Thephysi-
cians andstaff atPhysiciansCareSurgical
Hospital hope to be an integral player in
improving the quality of health care in
their community by increasing access to
inpatient and outpatient surgery. By
focusing exclusively on surgical care, the
hospital’s staff will get people back to
their lives andworkquicklyandefficient-
ly, with safety, patient satisfaction and
lower surgical cost as their focus.

Leading the charge along with sever-
al other dedicated physicians has
been Frederic Liss, MD, an orthopedic

(See “Buzz Around the Block” on page 19)

BUZZ AROUND THE BLOCK
(Continued from page 15)
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Thriving in business at any level is
tougher now than any time in recent
decades, and the challenges to individual
business leaders are increasingly daunt-
ing. While it used to be argued that
“change is the only constant,” even that is
no longer true. Change occurs at an ever-
acceleratingrate,making it anythingbuta
constant. The ability to anticipate and
adapt to it has never beenmore essential.

What does it take to successfully antici-
pate thedemands anddirections in today’s
complex and changing markets? It would
be unrealistic to try to offer an exhaustive
list, but key among the many elements it
takes to do so is a rather rare ability often
referred to as “systems thinking.”

Systems thinking vs. myopia
Systems thinking is the ability to com-

prehend the big picture in relation to busi-
ness, that is, a functional appreciation for
complexity and its consequences. One
way tograsp itsnature is to contrast itwith
what might be called “myopia” or near-
sightedness — the ability to apprehend
only those things that are immediate and
proximal. This distinction is a little over-
simplified, because systems thinking is
alsoaboutseeingpossibilitiesandhavinga
heightened awareness of cause-effect.

In many ways, it is as much about
questioning as it is about knowing. Those
who are good at it are those who actively
ask themselves, “What am I overlook-
ing?,” and “What else do I need to take
into account?,” rather than assuming that
their understanding of a situation is com-
plete. Success often stems as much from
asking the right questions as it does from
coming upwith answers.

Respecting the complex and diverse
chemistries that must be negotiated in

order tomake soundpredictions and runa
business profitably is what systems think-
ing is all about.What is important tonote is
that this ability occurs across individuals
with as much variation as differences in
visual acuity, and this has serious conse-
quences for survival in the businessworld.

The advantages
of systems thinking

Business leaders who are high in this
capacity will always have an edge on
theirmoremyopic competitors for a vari-
etyof reasons, a fewofwhichare summa-
rized below:

• They see past, present, and future
events as intimately related, allowing
them to anticipate circumstances before
they arise.

• They are much more aware of how
social, political, and economic trends are
likely to affect their businesses, making
themmore effective strategic planners.

• They therefore can take charge and
create their futures, while their less gifted
counterparts are stuck reacting to shifts in
markets, technology, or economic condi-
tions.

The above list only scratches the sur-
face. Each item on it is itself a key to
countless additional advantages. What is
clear is that this kind of thinking defines
one of the differences between thosewith
the ability to work smarter and those
whose only hope is to work harder.
Systems thinking and manag-

ing your organization
The advantages listed above pertain to

anticipating and planning for the com-
plexities of the environment in which
your business is embedded. Equally

(See “On Leadership” on page 20)
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hand surgeon based in Phoenixville,
Pennsylvania, who currently serves as the
hospital’s board chairman and medical
director. Dr. Liss has been an outspoken
advocate of physician�ownedhospitals.He
frequentlyparticipates inWashington,D.C.
fly�ins and works to educate politicians at
all levelsofgovernmenton thebenefitsand
necessity of physician�owned facilities.

As possibly one of the last physi-
cian�owned hospitals in the country eli-
gible to receive their CMS license, the
partners of Physicians Care Surgical
Hospital have taken steps to ensure their
ability to provide quality health care
well into the future.

At nearly 30,000 square�feet, the hospi-
tal includes five operating rooms and
twelve private inpatient rooms. The hos-
pital is outfitted for procedures in ortho-
pedic surgery, hand surgery, otolaryngol-
ogy, ophthalmology, general surgery,
gynecology, oral and maxillofacial sur-
gery and painmanagement.

Additional specialties will be added to
their scope of services in the coming
months, which will support their long-
term goal of continually pursuing excel-
lence in patient care. Physicians and staff
alike look forward to a productive and

successful future serving all patients in
this thriving and beautiful suburban
Philadelphia community.

Physicians Care Surgical Hospital is
located at 454 Enterprise Drive
Royersford, PA 19468. For additional
information, please visit www.
phycarehospital.com.

Oaks Radiology
Oaks Radiology is a

state-of-the-art, multi-
modality imag-
ing center that

recently opened at 450 Cresson Blvd.,
Suite 100,Oaks, PA.Ourdoctors and staff
would like to extendapersonal invitation
to you to visit our facility where we per-
formHigh fieldMRI imaging sevendays
a week from 9:00 am to 9:00 pm, as well
as the full rangeofmulti-sliceCTapplica-
tions including CT angiography, CT
urography, 3-D imaging, Ultrasound,
and diagnostic x-ray.

Oaks Radiology is committed to pro-
viding the highest level of service. Our
radiologists areboard certifiedand fellow-
ship trained in musculoskeletal and neu-
rology. With guaranteed specs of homo-
geneity over a large field of view (FOV)

(See “Buzz Around the Block” on page 21)
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important is appreciating the complex
chemistry between the elements within
your organization. This includes poten-
tial “domino effects” and “chain reac-
tions” that often occur in response to
what appear to be simple changes. The
key term that applies here is the align-
ment of or coordination between various
aspects of your organization, some of
which are tangible and readily observ-
able, and some of which are less so.

Alignment: Coordinating
the key elements

Many businesses under-perform
because of inconsistencies and conflicts
between the elements that make them
up. Imagine an army whose training,
equipment, and battle plan are not in
alignment confronting a foe that has all
three of these ready to deploy in a highly
coordinated way. The ensuing military
rout would be quite predictable.

A similar situation pertains to survival
in a competitive business environment.
A short list of elements that must be in
alignment within an organization
appears below:

STRATEGY: Your overall plan for suc-
cess, which articulates your vision, your

values, and yourmission. This generates
your formula for success and how it is to
be executed.

STRUCTURE: How your organization
is put together in terms of divisions of
labor and responsibility for specific tasks
and functions. If it’s organizedbydepart-
ments, their responsibilities need to be
coordinated.

PROCESSES: The “how’s” of your
organization — what is required to
accomplish the strategy, including proce-
dures, facilities, or any technology to be
involved.

REWARD SYSTEMS:Means bywhich
employees are compensated and held
accountable.

PEOPLE: Attitudes, skills, knowledge,
andany trainingbywhich employees are
prepared to fulfill their functions.

Why are so many
organizations out of whack?
Alot of thedysfunctionsweobserve in

business systems stem from variousmis-
alignments between the elements listed
above. Often the most observable chal-
lenges (e.g., excessive costs, poor sales,

(See “On Leadership” on page 22)
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our magnet not only provides outstanding
image quality, but a large (FOV) that gives
practitioners an MR solution without com-
promise. One of the biggest issues that
patients have is acoustic noise of the scan-
ner. Oaks Radiology’s magnet employs
Pianissimo technology that allows for a qui-
eter exam, thereby relieving unnecessary
stress from your patient. Our MRI
Department has technology allowing imag-
ing of renal insufficiency patients using
Magnetic Resonance Angiography
techniques without the use of contrast.
For additional information visit:
www.medical.toshiba.com/products
/mr/non-contrast.php.

At Oaks Radiology, we work individu-
ally with referring physicians to ensure
that our reports meet their imaging needs
and the expectations of our patients. We
offer immediate online access to our refer-
ring physicians and our turn-around-time
for reports isunder twenty-fourhours.The
center also features a flexible schedule
includingweekends and evenings, “walk-
in” stat policy, patient transportation as
needed, and film or CD based images
delivered upon request. We participate
withmostmajor insurers.

You can reach out to us anytime. Please
call 610.650.0267, and we look forward to
meeting your healthcare needs in a timely
and friendly manner at Oaks Radiology,
where quality is what you deserve!
Pottstown Surgical Associates
Pottstown Surgical Associates was

founded in 1977 and has been serving the
Pottstown area with General Surgical
services since then. We are located in
Pottstown, PA in Suburban Philadelphia
between Reading andKing of Prussia.

We perform many types of surgeries,
including many minor procedures done
right in our office. Surgical services
include: Breast Surgery; Gastrointestinal
Surgery; Gallbladder Surgery; Hernia
Surgery; Skin Surgery; Anorectal Surgery;
Colonoscopy; and Laparoscopic Services.

Edith Del Mar Behr, MD,
FACS, joined Pottstown
Surgical Associates in 1991.
Dr. Behr is Board Certified in
General Surgery. She has had
specialized training in laparo-
scopic surgery. She is especial-

ly interested in diseases of the breast, and
(See “Buzz Around the Block” on page 23)
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low customer satisfaction) are reflections
of deeper problems stemming frommis-
alignments between key elements.

Thisbringsusback to the topicof effec-
tive leadership, which would include
assuring that an appropriate strategic
plan is in place and that the rest of the
organization is a reflection of it. Systems
thinking is essential for planning effec-
tively and seeing that all of the compo-
nents of the organization are aligned.

Distinguishing symptoms
from root causes

More often than not, immediate and
observable problems are symptoms of
deeper, less tangible issues that need
addressed. Identifying misalignments
between the strategic plan and the vari-
ous elements thatmust be coordinated to
implement the plan is one of the best
starting points for improving results.
Leaders with an appreciation for the
complexity of systems will invariably be
those best equipped to oversee efforts to
get thingsmoving in the right direction.
Developing systems thinking
Systems thinking comesmore natural-

ly to some individuals than it does to oth-
ers, and does not necessarily characterize
the mindset of top executives. People
ascend to leadership positions by various
means, many of which are irrelevant to
their capacity for systems thinking. Some
of these are their superior technical
expertise or a charismatic ability to influ-
ence others. Some gain their positions
through inheritance.

The history of business failures
includes innumerable cases of individu-
als who became heads of organizations
butwhose cognitive styles simplydidnot
equip them for the dynamic complexities
that they were attempting to negotiate.
Such failures can be averted by enlisting
the advice of others who are good sys-
tems thinkers, but it always makes sense
for you to sharpen up your own ability
through active effort regardless of how
naturally it comes to you.

One tactic for doing so is engaging in a
rigorous review of your strategic plan
and its relationship to your current busi-
ness results. All aspects of your business
operations and outcomes should be

(See “On Leadership” on page 24)
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has developed an extensive breast surgery
practice and is a member of theAmerican
Society of Breast Surgeons. She has been a
strong advocate for bringing cutting edge
techniques to Pottstown including sentinel
lymph node biopsy and minimally inva-
sive procedures for diagnosing and treat-
ing breast masses such as stereotactic and
ultrasound guided biopsy. Dr. Behr per-
forms surgery at Pottstown Memorial
Medical Center and Physicians Care
Surgical Hospital and does many minor
surgeries in the office aswell.

Scot D. Paris, MD, FACS,
joined Pottstown Surgical
Associates in 1997. He
served as President of the
Medical Staff at Pottstown
Memorial Medical Center in
Pottstown, PA from 2008-
2010. He is Board Certified in General
Surgery and Colon and Rectal Surgery.
He performs surgery at Pottstown
Memorial Medical Center, The Surgery
Center at Limerick, and Physicians Care
Surgical Hospital, and does many minor
procedures in theoffice.Healsoperforms
colonoscopies at PMMC.

PottstownSurgicalAssociates is located
at1590MedicalDrive, SuiteA,�Pottstown,

PA 19464; Phone: 610.326.8400; Fax:
610.323.8215. For additional information,
please visit www.pottstownsurgical.com.

PMSI Comprehensive
Healthcare For Life

PMSI is a physician-owned multi-spe-
cialty grouppracticewith offices in Berks,
Chester and Montgomery Counties in
Southeastern Pennsylvania. We are com-
mitted to delivering the highest quality
medical healthcare through the coordina-
tion of properly planned, managed and
utilized medical services. With respect,
compassion, and consideration, our
physicians deliver appropriate healthcare
to our patients, providing for all of their
healthcare needs.

Pottstown Medical Specialists, Inc. was
formed in August of 1978, first known as
Deviney, Guthrie & Popolow, LTD, from
the merging of three separate practices of
internalmedicine. InMayof 1980 the office
wasmoved into thecurrent locationat1591
Medical Drive and the company name
became PottstownMedical Specialists, Inc.
(PMSI). Over the years PMSI has added
gastroenterology,cardiology,pulmonology,
nephrology, rheumatology, oncology and

(See “Buzz Around the Block” on page 25)
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direct reflections of your strategic plan in
identifiableways, so takea serious lookat
how theymatchup. If you find that these
are out of sync, it’s time to initiate a for-
mal reworking of your plan. This will
stimulate your thinking about the com-
plex chemistries that operate between
variousaspectsofyourbusinessandhow
all of its parts fit andwork together.
Continuous self-improvement
Anothermeansof improvingyourabil-

ity to manage complexity is to enlist the
services of an effective executive coach.A
good coach can help you to develop your
potentials for systems thinking through
rigorous questioning of the assumptions
that you bring to yourwork and facilitate
the identification of factors that may be
limiting your ability to perform at levels
that you are capable of.

Given that none of us will ever be per-
fect, the best that any of us can do is
engage in a continuous process of self

improvement. In fact, specialists in per-
sonal growth and development warn us
that if we’re not improving, we’re proba-
bly backsliding. Feeling as though you
are “good enough” without thinking of
ways to improve is a sign of complacen-
cy, a common predictor of decline.

Assessing your capacity
for systems thinking

My firmmakes active use of a number
ofvalidatedassessments thathelpprofes-
sionals to understand their strengths as
well as areas in which they may want to
further develop their capacities. Systems
thinking is one such area. Much in the
way that athletes use videos of them-
selves in action to identify strengths and
target areas for improvement, assessment
tools provide useful feedback that guide
programs for continuous personal
growth and better decisionmaking.

(See “On Leadership” on page 26)
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PROFILE:

SPARTANPROPERTIES
TheSpartanProperties teamofprofes-

sionals understands that every busi-
ness’s space needs are unique. It is for
that reason that Spartan Properties pro-
vides specialized client services from
comprehensive existing property pro-
curement to build-to-suit service.

They actively search the market for
facilities that satisfy your requirements
on either an “as is” basis, or for proper-
ties that can be renovated to satisfy your
needs. If you currently own, or have
located a parcel of ground that provides
an excellent location for your business, a

build-to-suit arrangement may be per-
fect for you.

Spartan leases four properties totaling
153,000 sq. ft., andhas 18,000 sq. ft. avail-
able for lease. We anticipate new con-
struction coming soon of the Allon
Professional Building on Van Reed
Road, a three-story 40,000 sq ft. medical
and professional facility.

Spartan Properties, LLC is located at
560 Van Reed Road, Suite 206 in
Wyomissing. Contact Barbara Reisch,
Director at 610.655.9919.
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orthopedic surgery to its specialty roster.
Complimenting these physicians and spe-
cialties are ancillary services such as a state
of the art endoscopy suite, a nuclear cardi-
ologycamera, adigital echomachine,phys-
ical rehabilitation and infusion therapy.

PMSI has also developed a strong fam-
ily practice division. This growth has
beenaccomplishedby theacquisitionand
merger of practices as well as opening
new practices, which are strategically
located throughout the area. These offices
stretch fromCollegeville to Bally to cover
a large geographic area. Being part of
PMSI allows each practice to operate like
a small independent practice and at the
same timehave the luxuryof a strongcor-
poration standing behind them.

We want to be your healthcare
provider.Wewant you tomake that deci-
sion based on the quality of care that you
receive when you visit any one of our
facilities.Wewant you to be satisfied and
content. More importantly, we want you
to be healthy.

All of our primary care offices have
achievednational recognition as thehigh-
est level Patient Centered Medical Home
by the National Committee for Quality
Assurance.

PMSI delivers the quality, compassion-
ate healthcare that you expect and
deserve. For additional information,
please call 610.327.4200 and visit
www.pmsiforlife.com.

Superior Surgical, LLC
For years, Superior Surgical has been

helping our clients save and compare
when it comes to purchasing Specialty
Surgical Instruments, Ophthalmic
Disposable Supplies andOperating Room
Equipment.Weoffermanyyears of indus-
try knowledge and only the HIGHEST
QUALITY Surgical Instruments to help
you SAVETIME andMONEY.

Superior Surgical can reference ANY

catalog number from ANY instrument
supplier — this allows us to offer huge
savings over the higher-priced, name-
brand companies, giving our customers a
great advantage to compare and save.We
often source from the same German/US
manufacturers that higher-priced, name-
brand instrument companies do,
enabling us to perfectly match your
instrument request. Our current featured
product is the I.D.S.S. Interchangeable
Diamond Scalpel System.

Superior Surgical offers a 100 percent
Satisfaction Guarantee on all our prod-
ucts. To ensure that our customers are 100
percent satisfied with every product pur-
chased, we offer a 30-day, In-Trial, No-
Risk guarantee on all surgical instru-
ments. If your surgeon is not completely
satisfiedwith our product for any reason,
return it with no questions asked and
receive a FULL refund for your complete
purchase price.

In addition to providing specialty sur-
gical instruments, Superior Surgical has a
FULL Service Repair facility. We offer the
industry’s most extensive repair capabili-
ties. Our technicians offer superior crafts-
manship and are the best in the industry
becausewe understand how critical your
equipment is to your staff and your
patients.

• Diamond knife repair • Cryo hand-pieces
• Scope repair • Micro Instruments

• Phaco hand-pieces • Camera repairs
• Ortho instruments • General Instruments

• Ortho Eq. repairs
Many suppliers can take up to a few

days to return a surgical instrument
quote. However, in most cases, time is of
the essence. You canmake your purchas-
ing experience as timely and efficiently as
possible with Superior Surgical’s
RapidQuote™ system. Our pledge is to
deliver your quote immediately, and
within 24-48 hours for those harder-to-
find instruments or full-set quotes.

(See “Buzz Around the Block” on page 27)
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Warren Buffett:
The ultimate systems thinker
It’s generally agreed that one of the

best business minds of all time is that of
Warren Buffett. At the time of this writ-
ing, thepriceof a single shareofhis com-
pany, Berkshire Hathaway, Inc. was
approaching $125,000.00! Given that
“Berkshire” is a holding company that
doesn’t offer any particular product or
service, that’s quite a commentary on
Mr. Buffett’s ability to understand what
businesses are worth buying into.

While he would be the first to insist
that his success reflects a teameffort, it is
his personal vision that is the driving
force behind this incredibly successful
enterprise. It enables him to integrate
astounding amounts of information and
formulate decisions that are ultimately
right in the business sense of the word.
His more than uncanny capacity for
integrating views of the past and the
present into visions of the future make
himmy candidate for the ultimate mas-
ter of systems thinking.

Systems thinking as vision
Among the few things of which we

canbesureof is that increasingcomplex-
ity and accelerating rates of change will
characterize the future of business.
Adapting successfully to such a future
will take more than hard work. It will
require the ability to anticipate both of
the above and adapt to them in creative
ways. Thosewhose businessmindset is
characterized bymyopiawill be increas-
ingly disadvantaged relative to those
with a highly developed capacity for
grasping the big picture. As songwriter
Dave Mason once warned, “When you
can’t seepast yournose, nothing flowers
and nothing grows.”
Dr. Richardson is the founder of Redwood
Enterprises, a business consulting, training,
and executive coaching firm that specializes
in helping business owners make sure that
what they do every day reflects their strategic
plans. He is available for speaking engage-
ments on business related topics, and can be
contacted via email at ken@redwood-enter-
prises.com.

ON LEADERSHIP
(Continued from page 24)
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Foradditional information,please contact
Dan Cusack at 877.669.7646; email dancu-
sack@superior-surgical.com; and visit
www.superior-surgical.com.

Royal Medical Supply
After 25 years of outstanding patient care

and by continuing the traditions of the orig-
inal company he founded in 1984, John M.
Gvodas, Sr. and his partners Roy C. Repko
and Russell W. Burd are again at the fore-
front of the Home Medical Equipment
Industry—Bigger and better than ever!

Building on the strengths of experience,
knowledge, and longevity that have earned
them the respect and loyalty of the local
medical community, their latest venture,
Royal Medical Supply, located at 34 East
High Street in Pottstown, has grown into a
full service Home Medical Equipment
Company serving local communities in the
surrounding counties.

With 30 full-time employees andover 100
years of combined industry knowledge, the
staff of Royal Medical Supply is completely
prepared to the patients, physicians, and
referral sources, Yes We Will 100 percent of
the time!

From walking aids, bath aids and com-

modes, to hospital beds, wheelchairs, and
patient lifts, to a complete line of power
wheelchairs, scooters and stairglides. Royal
Medical Supply is fully stocked with the
HomeMedical Equipment you need.

Additionally, Royal medical Supply is
highly regarded as one of the premier
providersof complete respiratory care equip-
ment in the area. Nebulizers, Medications,
C[a[, Bi-Pap, Compressors, Suction and a
comprehensive Oxygen line, including
Portable Oxygen, Conserving Devices,
LuquidOxygen,PortableConcentrators, and
a State-of-the-Art Lightweight Concentrators
are readily available.

Whether you are taking care of yourself
or a loved onewho requires HomeMedical
Equipment,RoyalMedical Supply canmeet
your needs without limitation. We partici-
pate with every major insurance carrier. We
are contracted with every major hospice
service.Wepartnerwith every local nursing
home, personal care facility, and assisted liv-
ing facility. We provide complete coverage
to eight counties, including Berks,
Montgomery, and Chester. For additional
information, please call 610.705.9292 and
visit www.RoyalMedicalCo.com.

(See “Buzz Around the Block” on page 29)
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Mishock Physical Therapy
Conveniently located across from

PhoenixvilleHospital (andnext toDunkin
Donuts) 131NuttRoad is thenewhome to
Mishock Physical Therapy’s fourth office
location. This officewill be runbyDr. Sally
Selkirk who hails from Indiana,
Pennsylvania but now resides locally in
Royersford. Dr. Selkirk has been working
in the Gilbertsville office for almost two
months learning how the Mishock PT
process works.

“We really strive to have continuity
betweenall of the locations,” notesDr. John
Mishock, owner. “We want each office to
giveoff the samepositive energyand for all
of our patients to have similar treatment
experiences regardless if they come to
Phoenixville, Gilbertsville, Skippack, or
Barto.”

Mishock Physical Therapy will also be
offering patients whowant to take advan-
tage of Turning Points, a weight manage-
ment and healthy lifestyle program, a
space tomeet eachweek.

Eager to serve the residents of
Montgomery and Chester counties,
MishockPTacceptsmanyinsurances,offers
individual payment plans as well as Direct
Access (which means you do not need a
doctor’s prescription for the first 30 days of
treatment.) Some restrictionsmay apply.

Mishock PT is a privately-owned, out-
patient facility with locations in
Phoenixville, Gilbertsville, Barto, and
Skippack. It is our mission to provide the
most state-of-the-art Physical Therapy and
Rehabilitation services to relieve pain,
restore function, and return our patients to
the highest quality of life possible.We pro-
vide the most comprehensive, compas-
sionate, hands-on, one-on-one physical
therapy humanly possible to help our
patients reach their lifestyle goals. Please
call 610.933.3371 to schedule your appoint-
ment, and visit www.mishockpt.com.

Chiropractic with the
ProAdjuster at the Office of

Dr. Randy Yucha and Dr.
Theresa Burns

Anyone who has been a chiropractic
patient or knows someone who has been
knows chiropractic is a safe and effective
treatment for a variety of problems. But
people who have not been under chiro-
practic care beforemay have negative pre-
conceived notions of what an adjustment
is and what it feels like. It’s common for a
person to fear going to a chiropractor
because they think itmayhurtand that the
doctor is literally going to “crack” their
bones. Many people who could benefit
from chiropractic miss out because of the
fear of the unknown.

New advances in the chiropractic field
allow Dr. Randy Yucha and Dr. Theresa
Burns to perform adjustments painlessly,
without the “popping” and “cracking”
noises, and without the twisting, jerking
and pulling motions that tend to keep
potential patients out of a chiropractic
office. Dr. Randy and Dr. Theresa are the
first and only chiropractors in the Tri-
County area to introduce the ProAdjuster
as part of the treatment of their patients.

TheProAdjuster is computerized,which
allows it to accurately analyze what each
patient needs. It also allows the patient to
be in a comfortable seatedposition, and the
amount of “force” exerted by the
ProAdjuster is veryminimal, so the patient
can be completely relaxed and worry-free
for the duration of the treatment. Because
of this, it is effective for people of all ages,
from infants to senior citizens, aswell as for
patients in extreme pain.

Dr. Randy and Dr. Theresa continue to
provide traditional hands-on chiropractic
care with terrific results due to their com-
bined 35 years of experience. They also
provide pain-relieving physiotherapies

(See “Buzz Around the Block” on page 30)
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such as Electric Muscle Stimulation,
Ultrasound Therapy, Cervical and Lumber
Decompression for disc injuries, and
Exercise Therapy to strengthen and stretch
to injured or problem areas. These treat-
ments help headaches, neck or low back
pain, disc injuries, carpal tunnel, whiplash,
sciatica, pinched nerves andmore.

For further information or to schedule an
appointment, call Dr. Randy Yucha and Dr.
Theresa Burns at 610.326.2706. Their office is
located at 435 W. Cedarville Rd. in
Pottstown. Dr. Randy is also treating
patientswith low-forceadjusting techniques
at Health First Chiropractic in King of
Prussia, along with Dr. Tony Odell. To
schedule an appointment in that office,
which is across from the King of Prussia
mall, call 610.337.1343.

Manor Care King of Prussia
Healthcare is constantly changing. We

don’t like to think that we will ever need to
stay in a hospital and much less a skilled
nursing facility. However, the odds are that
we will. Hospital stays are much shorter
now due to insurance companies as well as
Medicare reforms.A few years ago someone
who went into the hospital for a total knee
replacement would stay five days and then
go to an acute rehab prior to going home.
That is no longer the case. The majority of
knee replacements go straight home after a
24-48 hour hospital stay! Most insurances
andMedicarewill no longer pay for an acute
rehab after a hospital stay. Home health only
sees apatient anhour aday2-3 times aweek.
What is a patient to do?

Consider this typical scenario. You are
admitted to the hospital because of abdomi-
nal pain. After testing you find out your gall
bladder is in enlarged and it must be
removed. After surgery you find that it is
quite painful to go from the bed to the bath-
room and you need help to do so. Your
spouseworks and can’t take off to stay home
with you while you recover. So your case
manager at the hospital hands you a list of
skilled nursing facilities to pick from. How
do you choose? What criteria do you use to
decide where to go after your hospital stay?
Do you choose based on the location of the
facility, the lack of smell or the staff being
nice?NO!Youwant toknowif the facilityhas
taken care of patientswith conditions similar
to yours. You alsowant to know if they keep
data on their patients so you can see what
there outcomes are.Howwell has the facility
done in the past with patients with similar
diagnosis? Howmany have they treated?

Skilled nursing facilities have to act more
like a surgical floor in a hospital. Since
patients are coming out of the hospital earlier
and earlier their ability to care for higher acu-
ity patients is in more demand. Where you
chose to go after your hospital stay will have
adramaticeffectonyourrecovery.Makeyour

(See “Buzz Around the Block” on page 32)
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choice based on sound criteria that matters
and not just aesthetics. ManorCare King of
Prussiawill gladlydiscusswithyou their out-
comesonavarietydiagnoses.Call and sched-
ule your tour today at 610.337.1775. We are
conveniently located at 600 W. Valley Forge
RoadKing of Prussia, PA19406. We are look-
ing forward to hearing from you!
Keystone Rehabilitation Systems
Keystone Rehabilitation Systems is a

Physical Therapy and Occupational Therapy
provider. We have four local offices to serve
your needs and reduce the time you or your
employees are away fromwork or home.Our
offices are conveniently located in Birdsboro,
Boyertown/Gilbertsville, Collegeville and
Downingtown.Weoffer a comprehensive set
of services including: physical therapy, occu-
pational therapy, sports medicine, industrial
rehabilitation, manual therapy, pre- and post-
op rehabilitation, vestibular (dizziness) and
balance rehab, and back and neck rehab, just
to name a few.

All Keystone Rehab clinics are staffed by
licensed physical therapists who provide
individualized plans of treatment for their
patients. Providing one-on-one care to
patients continues to be the hallmark of the
company’s clinics.We pride ourselves in pro-
viding excellent patient care in a pleasant and
caring environment.

One of our specialties is treating injured
workers. We provide services related to
injured workers that include physical and
occupational therapy, work reconditioning,
job site analysis and FCE’s (Functional
Capacity Evaluations). We are committed to
providing excellent customer service to our
patients and their employers, and we under-
stand the value of good communication. Our
clinics are well-equipped to treat patients
who have awide variety of conditions.

KeystoneRehab is part of thePhysiotherapy
Associates family. PhysiotherapyAssociates is
the nation’s foremost provider of outpatient
rehabilitation services. Physiotherapy
Associates employs an industry-leading team
of physical therapists and healthcare practi-
tioners who are dedicated to high-quality
patient care. Our biggest asset is our experi-
enced, knowledgeable and friendly staff that is
committed to you and your rehabilitation
needs and goals.

Please feel free to call one of our Facility
Directors with any questions: Cain Cerra in
Birdsboroat 610.582.2250;KellyGrimCaras in
Boyertown/Gilbertsville at 610.369.0030;
DesireeYuhasz inCollegeville at 610.489.5772
or Linda Pallay in Downingtown at
610.269.1385. Our clinics are open early and
late hours to accommodatepatients’ schedules
– please contact yourmost convenient clinic to
confirm services and to schedule your
appointment. With more than 650 clinics,
PhysiotherapyAssociates is national in scope,
local in care. For more information, visit
www.physiocorp.com, follow us on Twitter
(@physiocorp) or become a Physio fan on
Facebook.

The Route 422 Business Advisor (ISSN 1524-1254) is
published monthly, twelve times per year by
MACnificent Pages, P.O. Box 334, Pottstown, PA
19464-0334, and is mailed free to qualified business
owners and operators throughout the Route 422 and
Route 100 Business Corridors in Pennsylvania, USA,
and is available in digital format at
www.422business.com. Copyright © 2011 by
MACnificent Pages. All rights reserved. Reproduction
in any form is forbidden without written permission
of the publisher. Views expressed in articles published
in the Route 422 Business Advisor are the views of
authors and individual contributors and are not to be
attributed to the Route 422 Business Advisor, its edi-
torial advisors, or its advertisers, unless expressly stat-
ed. The Route 422 Business Advisor does not verify
the accuracy of claims made in advertisements, and
publication of an ad does not imply endorsement by
the magazine or MACnificent Pages.
All ads are non-cancelable. ERRORS—It is the Route
422 Business Advisor’s policy to review all ads set in-
house with the advertiser regarding content,
spelling, prices, and contact information PRIOR to
publication. In ALL cases, including camera-ready
ads, the advertiser assumes complete responsibility
for the accuracy of information presented in ads. In
any case where an error is clearly the fault of the
Route 422 Business Advisor, and which would pre-
vent a reader from contacting an advertiser or in
which incorrect pricing is involved, Route 422
Business Advisor’s liability will be limited to granting
a FREE ad run to the advertiser or a correction
announcement, whichever the advertiser prefers,
provided the Route 422 Business Advisor is notified
PRIOR to the next edition’s deadline. Placing an
advertisement in the Route 422 Business Advisor
constitutes acknowledgment and acceptance of
these terms.
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PROFILE
TRI COUNTYAREA

FEDERALCREDIT UNION
Tri County Area FCU is a full-service

financial institutionofferingabroad range
of benefits and friendly, convenient serv-
ice right here in our community. We have
been serving members for over 60 years!
We continue to grow as the area grows
andwe take the time to listen towhat our
membersare saying toensurebetterprod-
ucts and services.

Ourmembers canalso rest assured that
their money is safe and working hard for
them.All deposit accounts are insured up
to $250,000 by the National Credit Union
Administration Insurance Fund, a federal
agency.Once youopen a savings account,

you become a lifetimemember regardless
of where you live or work as long as you
maintain your account in good standing.

Over16,000 localmembershave select-
ed Tri CountyArea Federal Credit Union
to be their financial institution. We invite
you to compare us against other institu-
tions, and you’ll see why we’ve been
voted the #1 Credit Union in the Tri
CountyArea for three years in a row!

Stop in and ask us about our summer
loan sale! For additional information,
please call 610.326.3705 and visit
www.tcafcu.org

Visit us online to view valuable
supplemental content – it’s FREE!
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2010-2011
TCACC EXECUTIVE

COMMITTEE
& BOARD OF
DIRECTORS
EXECUTIVE
COMMITTEE
CHAIRMAN OF THE BOARD

Terese Brittingham, Broker/Owner,
Keller Williams Realty Group

CHAIRMAN ELECT
Rod Martin, Vice President,
Martin Stone Quarries, Inc.

TREASURER
Scott Gruber, Group Executive
Vice President, National Penn

IMMEDIATE PAST CHAIRMAN
Brad Okoniewski, North American Safety

Health & Environmental Director,
Cabot Supermetals

SOLICITOR
Richard Linderman, Esq.,

O’Donnell, Weiss & Mattei, P.C.

SECRETARY
Eileen Dautrich, President, TCACC

BOARDOF
DIRECTORS

Matt Campbell, Cabot Supermetals
Heather Chandler, Sealstrip Corporation

Ross DeSimone,
Corporate Psychological Resource Center

D. Scott Detar, Maillie, Falconiero & Co., LLP
David Dougherty, The Hill School

Joe Dufner,
Windstream Communications, Inc.

David Kraybill, Pottstown Area Health &
Wellness Foundation

Peggy Lee-Clark,
Montgomery County Community College

David K. Leinbach,
Kaiser Construction Co., Inc.

Reed Lindley, Pottstown School District
Bill Maguire, Exelon Nuclear

Al Matarazzo, Main Line Financial Advisors
Andy Paravis, North Coventry Township

John P. Sartor, P.E.,
Gilmore & Associates, Inc.

Baran Schultz,
Schultz Technology Solutions, LLC

Rick Storms, St. Pedro & Associates

BE SEEN. BE HEARD. BELONG.

CONNECT WITH YOUR
TRICOUNTY AREA CHAMBER:

Eileen Dautrich, President, eileen@tricountyareachamber.com

Jeff Dentler,Vice President of Finance, jeff@tricountyareachamber.com

Kitty Papp, Special Events Director, kitty@tricountyareachamber.com

152 High St., Suite 360, Pottstown, PA 19464
TEL: 610.326.2900 FAX: 610.970.9705

EMAIL: info@tricountyareachamber.com

TCACC MISSION: As the primary business advocate, the TriCountyArea
Chamber of Commerce provides relevantmembership services and proactive leadership to

enhance economic opportunity and quality of life within our region.

CHAMBER MEMBER UPDATES
If your business moves to a new location or your
contact information changes, update your infor-
mation with the Chamber by calling 610.326.2900
or email jeff@tricountyareachamber.com.

Call Jeff Dentler, VP of Finance and Technology,
for questions about your database listing, the
Chamber Website, or Website Sponsorships.

PRESIDENT’SMESSAGE –

Tell uswhat you have to say!
We have been asking for you to tell us. At the
endof Februaryweemailed the link to amem-
bership survey. We asked for your responses
to a variety of questions. Those questions
included sharing your goals for 2011; we also
wanted to know what challenges you think
youwill face in achieving those goals.

Wewant tomakesure that thepro-
gramming, benefits, events, etc. that
we offer meet the needs of the mem-
bership and most importantly assist
you in reaching your goals. We
asked for youropinion, out of a list of
eight different items, that the
Chamber spends some amount of
timeon,whichof the items shouldbe
priorities for theChamber to focuson
developing/improving. We shared
the top three items with you in the
President’s Welcome of the April 2011 issue of the Rt. 422
Business Advisor. (Each issue is archived on the Chamber
website)
We started a dialogue through our most recent survey,

distributed at the May Membership Breakfast, and asked
what member benefit programs you would participate in
if they were offered. We also distributed the same survey

to the entiremembership throughanemail sent onMay12,
2011. Wewill be followingupprovidingdetails on existing
programs that Members had an interest in and will be
spending some time researching those programs that we
have not developed yet but that the membership had an
overwhelming interest in. These programs can assist you
in developing and improving your business through
cost-savings programs, access to resources, or additional
targeted marketing opportunities for you to share your
message with the right audience.

Ournext surveywill focusonedu-
cational offerings that the Chamber
will be scheduling, starting in the fall.
We want to provide professional
development opportunities for you
to offer your employees as well as
providing you with the knowledge
to run your business as efficiently
and effectively as you can.

We cannot do this without you!
We cannot assist you in receiving the
best return on your investment with

yourChamberMembership ifwe cannot tailor ourofferings
tomeet ourmembers’ needs. If youhavebeenparticipating
in the surveys – THANKYOU. If you have not, please con-
tact the Chamber Office and we will provide you with the
links sowe canmake sureyouropinions are included inour
future decisions.

EileenDautrich, TCACCPresident
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CHAMBER MEMBERSHIP

ANNIVERSARIES
(ACCORDING TO TCACC RECORDS)

HAPPY ANNIVERSARY to
the following Members:

THE POWER OF THE NETWORK
JOIN TODAY!

For more info on Membership, call 610.326.2900 or visit us on the web at tricountyareachamber.com to APPLY ONLINE!

Belong to the NETWORK and
make an IMPACT on our community!

33 Years
ManorCare

Health Services
McDonald’s – Pottstown
Sawchuk’s Garage, Inc.

Smales Printery

27 Years
Boyertown Supply, Inc.

Larry E. Hoffa
& Company, P.C.

Kutz Builders, Inc.
E.G. Landis Jewelers

The Longacre Co.
Martin Stone
Quarries, Inc.
Pennsylvania

American Water
Reinhart & Co., CPA’s

SMJ Inc.
Construction Services

Tri County Area Federal
Credit Union

20 Years
Gilbertsville Area

Community
Ambulance Service
The Salvation Army

15 Years
Avante Apartments

The Basile Corporation
Occupational Health –

CarePlex

5 Years
Chester County
Conference &

Visitors Bureau
H & H Systems, Inc.

Jacquet Mid
Atlantic, Inc.

A&L Handles, a division
of Pratt-Read Tools, LLC

Arnold’s Family
Fun Center

Atlantic Communications
Group, Inc.

B&S Self Storage
The Body-Borneman

Companies
Boyertown Area
School District
Buchert Ridge

Community, Inc.
Canteen Berks County

Marvin J. Cohen, D.M.D.
Collegeville Financial

Group, LLC
Edwards Business Systems

Embody’s Sunoco
Service Center

Mike Evangelist
Specializing in Hard to

Find Roof Leaks
Furniture Soup, Inc.

Gilmore & Associates, Inc.
Hallman Retirement

Neighborhood
Harris Videotek

Hedwig House, Inc.
Historic Preservation Trust

of Berks County
Hopewell Furnace

National Historic Site

iSIGN
Tom Kelly Photographer

KenCrest EmployNet
Little Bitts Services, Inc.

MACnificent Pages/
Route 422

Business Advisor
Main Line Financial

Advisors, LLC
Miller-Keystone

Blood Center
New Hanover United

Methodist Church
Patriot Environmental

Management, LLC
Pottstown Cluster of

Religious Communities
Pottstown Memorial

Medical Center
Prince Law Offices, P.C.

Radisson Hotel
Valley Forge

Reynolds, Pittner &
Associates, LLC

Rhoads Limousine
Service, Inc.

RMS Management
Co., Inc.

Translogistics, Inc.
Tyree

Environmental Corp.
Richard A. Zuber Realty

“TheTriCountyAreaChamber of Commerce fosters business
development in our region by advocating for business interests and
bringing together the business community.” – JEFF KOFSKY, SCORE

MEMBERSHIP REFERRAL INCENTIVE
Refer a business & they join, you receive a $50 Referral

Reward. It's that simple. The $50 can be designated towards
many Chamber programs and events, including your dues.

Referred a new member? Call 610.326.2900 or visit us
on the web at www.tricountyareachamber.com

Are youCelebrating 25, 50, 75 Years?
If your Chamber Member company is celebrating a significant

anniversary then the Chamber needs to know! The Chamber strives to
recognize their Members for their success. Contact Kitty Papp at

610.326.2900 or kitty@tricountyareachamber.com

Celebrating 1 Year of Membership:
A.C. Miller Concrete

Products Inc.
BCW Associates, Ltd.

CEI – Douglassville, Inc.
Copperfield Inn at

Lakeside

ERM
Falco and Associates, Inc.

Pope John Paul II
High School

RK Consulting Services
TMC Business Solutions

Member Renewals

FREE EVENTS: CHAMBER 101
Thursday, June 2, 3:30PM AND Tuesday, June 21, 8AM

Chamber’s Conference Center, 152 E. High St., Suite 360, Pottstown PA, 19464
CHAMBER 101 is a no-obligation orientation for prospectivemembers
to learnwhat the Chamber has to offer.Also open to currentMembers

seeking information about the Chamber. Reservation required.

Your Membership Means—
YOU WILL BE SEEN.

Make sure it is known that you
are a Chamber Member.

• The Chamber ONLY refers Chamber Members.

• Display your TriCounty Area Chamber of Commerce Membership plaque
proudly and predominantly in your business. Add the Chamber
logo to your website, letterhead, marketing materials, etc.

• The go-to website, tricountyareachamber.com - As a Member, you are
listed in the online directory – the most visited page on the website! You
are listed under each category that you have shared with us that
you want to be listed under (maximum – 5).

• The Tri-County Area Community Guide & Business Directory is published
biannually. Only Members receive a listing in this directory.

• Members renewing their Chamber Membership are listed in a monthly
issue of the Route 422 Business Advisor listing and thanking all renew-
ing members.

• The brochure rack in the lobby is available for you to display. Drop off
copies of your marketing material and we will add you to the rack.
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BE SEEN. BE HEARD. BELONG.

Register today; connect tomorrow. Visit tricountyareachamber.com or call 610.326.5158.

NETWORKING
MEMBERSHIP BREAKFAST – Pottstown Area Health and

Thurs., June 9 Wellness Foundation Update
Brookside Country Club, Prospect and Adams Streets,
Pottstown, PA 19464

7 – 7:30 AM Networking
7:30 AM Program

Come and hear the Pottstown Area Health and Wellness Foundation talk
about Health Care: Your community’s return on investment. See how peo-
ple are working together to improve outcomes and lower costs.
Sponsored by:Montgomery County Child Care Consortium
$25 per Member pre-paid; $30 per Member invoiced; $50 per non-member

Mon., June 13 ANNUAL GOLF OUTING & DINNER – Presented by Exelon Nuclear
Spring Hollow Golf Club, 3350 Schuylkill Road, Spring City, PA 19475

10:30 AMRegistration
11 AMBuffet Lunch
12 PMShotgunStart – Scramble Format
5:30 PMDinner& Program
Sponsored by: Pottstown Memorial Medical
Center – Dinner Sponsor; National Penn –
LunchSponsor;KellerWilliamsRealty –Trophy
Sponsor; Main Line Financial Advisors – Cart
Sponsor; Lewis Environmental – On Course
Snack Sponsor; Maillie, Falconiero, & Co. –
Goodie Bag Sponsor; Sealstrip Corporation –
Going the ExtraYard Sponsor
Hole Sponsorship Opportunities Available
– contact 610.326.2900

$150 per Chamber Member Golfer, includes Lunch, Green fees with cart, and
Dinner; $40 per Member for Dinner Only; Members Only

Tues., June 14 WOW LUNCHEON
11:30 AM– 1:30 PM Spring Ford Country Club, 48 Country Club Rd., Royersford, PA 19468

Banker, author, and actor? Attend the June WOW Luncheon to hear the
story of Bank CEO for First Priority Bank and Executive Vice President of
FirstPriorityFinancialCorporation,DebTakes. Wearehappy to featureMs.
Takes as our keynote speaker and invite you to join us to hear her personal
and professional story. Hear about her young adult book – give a copy to a
young adult in your life as a “end of school year” gift.
$28 per Member prepaid; $36 per Member invoiced; Members only

Tues., June 21 MEMBERSHIP MIXER
4:30 – 6:30 PM Klein Transportation, 1336 Benjamin Franklin Highway,

Douglassville, PA 19518
Tour the building, enjoy refreshments, and network with fellow Chamber
Members.
Sponsored by:Klein Transportation
No charge; Members only; Reservations appreciated

EVENTS
Thurs., June 2 CHAMBER 101
3:30 PM Chamber’s Conference Center*, 152 E. High St., Suite 360,

Pottstown PA, 19464
A no-obligation orientation for prospective members to learn what the
Chamber has to offer. Also open to current Members seeking information
about the Chamber.
No Charge; Reservation required

Tues., June 21 CHAMBER 101
8 AM Chamber’s Conference Center*, 152 E. High St., Suite 360,

Pottstown PA, 19464
A no-obligation orientation for prospective members to learn what the
Chamber has to offer. Also open to current Members seeking information
about the Chamber.
No Charge; Reservation required
No charge; Members only; Reservations appreciated

The Chamber of Commerce provides opportunities for you
to exchange ideas with other talented leaders in business,
community, and government, to help make your business
run smoother – and to make your community a better place
to work, live and play. Call Kitty Papp, Special Events
Director, for more information or to sponsor an event.

*PARKING: There is NO visitor parking available at the Security Trust Building,
152 High St. Parking is available on High St. for up to 3 hours at no charge or in the
Freight Station Municipal lot, across the railroad tracks for $.10 per hour (enter off of Hanover St.).
You must have a permit to park in the 152 lot or you will be ticketed.

NETWORKS
Getting to know various NETWORKS of people might be just what
your business needs.

The Chamber’s business is to be an advocate for your company – and for the commu-

nity – creating a climate of growth and success that benefits all. The Chamber connects

business to government and civic leaders to make communities a better place to live,

work and play.

Access to people. One more way to connect to customers and the community.



WEBSITE SPONSORSHIPS
Affordable for
any business!

Have your company represented
on tricountyareachamber.com
with website sponsorships. There are a variety of
options available based on your price range! Have

a banner represented on
many of the website
pages or enhance your
listing in the Chamber’s
website directory. An
enhanced listing can
increase your online
directory referrals up to
150%. Add a banner
and increase those refer-
rals by another 62%!
Website Banners are
available on a first come,
first serve basis! Your
business should Be Seen
on the go-to website of
the tri-county region!

For more information about becoming a WEBSITE SPONSOR
on tricountyareachamber.com, please email Jeff Dentler at

jeff@tricountyareachamber.com or call 610.326.2900.

FEATURED
MEMBER
BENEFIT
OF THE MONTH
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BBEECCAAUUSSEE  YYOOUU  BBeelloonngg…… MMEEMMBBEERR  BBEENNEEFFIITTSS  
MEMBER BENEFIT OPPORTUNITIES TO HELP YOU PROMOTE YOUR BUSINESS:

NEWSMAGAZINE
INSERT SPONSOR!

Each month Member
businesses are sent 
the Chamber’s official 
newsmagazine, Route
422 Business Advisor,
reaching nearly 1,000
Chamber Member rep-
resentatives.  As a spon-
sor, your marketing flyer

will be inserted into the Chamber Members’ mail-
ings.  This Members Only marketing opportunity will
get the word out about your business.  All you have
to do is supply the Chamber with your insert and the
Chamber will do the rest of the work for YOU!  
For more information, please email Eileen Dautrich
at eileen@tricountyareachamber.com or call
610.326.2900. Thank you to our May
Newsmagazine Insert Sponsor: Keystone Tees

JOIN OUR
GROUPS ON
FACEBOOK AND
LINKEDIN

The Chamber has a group on LinkedIn – Join Us!
Facebook user? – check out the Chamber’s fanpage!
Also join the Chamber’s WOW, Foundation and/or
Leadership Tri-County Sub-Groups on LinkedIn.

ALWAYS BUY
CHAMBER!

Visit the Business Directory at tricountyareacham-
ber.com! Share the Business Directory at tricount-
yareachamber.com with your co-workers and contacts
–encourage everyone to ALWAYS BUY CHAMBER!  –
Check out a Chamber Member that can provide you
with goods and services you need. 

CONSIGNMENT TICKETS
CARMIKE: 10 Tickets for $60; Gate Price 10 Tickets
for $90 
REGAL: 10 Tickets for $69; Gate Price 10 Tickets for $90
ADVENTURE AQUARIUM: Adult $17.50; Gate Price
$22.95; Child (2-12) $13.50; Gate Price $17.95
DORNEY PARK: Regular Online (over 48”) $31.99;
Gate Price $44.99; Junior Online (3+ and under 48”)
$22.00; Gate Price $24.99; Senior Online (62+)
$22.00; Gate Price $24.99
DUTCH WONDERLAND: Online: $27.95; Gate
Prices (2-59) $33.99 (60-69) $28.99 (70+) $21.99
HERSHEYPARK: Regular (9-54) $44.50; Gate Price
$53.95; Jr. (3-8) / Sr. (55-69) $31.50; Gate Price $32.95
MOREY’S PIER: Adult Combo Online (over 48”)
$43.00; Gate Price $61.00; Child Combo Online
(under 48”) $34.00; Gate Price $48.00
Amusement Park Only Online: $36.00; Gate Prices
(54” +) $48.00 (48”-54”) $46.00 (Under 48”) $36.00
Water Park Only Online: $27.00; Gate Prices (48” +)
$36 (Under 48”) $28.00
NATIONAL AQUARIUM: Adult (12-59): $23.50;
Gate Price $29.95; Child (3-11): $18.00; Gate Price
$24.95; Senior (60+): $22.00; Gate Price $28.95;
Military: $20.00 
PHILADELPHIA ZOO: Adult: $14.00; Gate Price
$18.00; Child (2-11): $14.00; Gate Price $15.00
SIX FLAGS GREAT ADVENTURE: Theme/Safari
Online $28.99; Gate Price $59.99
Hurricane Harbor Online $24.49; Gate Price $39.99

RESUME SERVICE
AND MORE

The Chamber has a resume file service.   We collect
resumes every month.  Employers are invited to come
into our office to review complete resume files at any
time they are seeking to fill an opening.  This month’s
resume includes: Human Resources -1

ROOM RENTALS
Have you ever wanted to hold a seminar or meeting

but just didn’t have the space you needed in your
office?  Well the TriCounty Area Chamber of
Commerce has the solution!  The TriCounty Area
Chamber of Commerce has conference space that is
available for member use at low cost rates.
Conveniently located in the Chamber Office, this
space can be transformed into the conference room
you need it to be.  Just a few of the features that are
available with any room rental include an LCD projec-
tor, easels, whiteboards, coffee/water/soda, as well as
phone and internet access.  Whether you need a room
for one hour or an entire day, the Chamber will be able
to provide you with what you need.  Room rentals
start as low as $25.  For more information about room
rentals and availability, please contact Eileen Dautrich
at eileen@tricountyareachamber.com or call the
Chamber Office at 610.326.2900.

COFFEE SPONSORSHIP
Coffee Sponsors are provided 
an outlet for exposure to
post their marketing materi-
als and “take-aways” on the
coffee carts throughout the
Chamber’s Conference
Center for visitors to view.
This sponsorship opportunity
is available each month. 
Sponsor - $50.00 per month

Benefits: Place your promotional materials on the coffee stations,
materials (from you) must be dropped off at least one (1) week prior
to the month of your membership (framed signs, flyers, brochures,
business cards, pens, & other promotional items), Chamber staff will
announce your company as the Coffee Station Sponsor at all meetings,
seminars, & other events which might take place in the Chamber’s
boardroom, where coffee & other refreshments are provided.

WOMEN OF THE WORKFORCE 
Women of the Workforce (WOW)
Luncheons are held monthly and
feature a speaker of interest to
women in business. Luncheons are
held at a Chamber Member venue
and provide a great networking
opportunity for all Members.

Co-Sponsors - $150.00 per sponsorship, per luncheon
*2 sponsorships available per luncheon

Benefits: 3 minutes to speak at WOW, giveaways on the tables at the
WOW luncheon, display table at WOW, your company name used in
all promotions for the event (email to Members), and company logo
on appropriate promotional materials.
September marks the beginning of a new year of programs for the
Chamber. If you are interested in sponsoring a WOW Luncheon in the fall,
contact Kitty at kitty@tricountyareachamber.com or call 610.326.2900.

SPONSORSHIP = BRAND AWARENESS, PUBLICITY, NEW BUSINESS
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WOW - WOMEN OF THE WORKFORCE

APRIL EVENT HIGHLIGHTS 
On Thursday, April 21, Sharon Rossi,

Vice President, Advertising for the
Greater Philadelphia Tourism Marketing
Corporation (GPTMC), discussed many
of the sites of interest and attractions in
the city, and the expanded tourism 
that our community has to offer.
GPTMC makes Philadelphia and The
Countryside™ a premier destination
through marketing and image building
that increases business and promotes the
region’s vitality. 

According to Rossi, the economic
impact of tourism in our area is vital in
efforts to reduce governmental deficits
by generating $1.2 billion in federal,
state, and local taxes.  The greater
Philadelphia area hosts 36 million visi-
tors each year; 59% coming from other
mid-Atlantic regions and 80% traveling
by car.  Tourism has an $8.2 billion eco-
nomic impact and supports 83,000 jobs.  

Go to www.visitphilly.com for more
information on the work the GPTMC is
doing in our area. 

Thank you to April WOW
sponsor: Keller Williams Realty.

“WOW is an 
excellent way to 
introduce and 
promote yourself 

and your 
company or 
organization 
through 

networking and 
relationship 
building.”
– TERRI LAMPE, 
POTTSTOWN 

SCHOOL DISTRICT

$150 per Golfer
LIMITED FOURSOMES!

Reserve your spot today!

For Foursome or Sponsorship info

Call 610.326.2900
Or visit us on the web at

www.tricountyareacham ber.com

Join us for June’s WOW Luncheon.
The luncheon will take place on June 14, 2011 at Spring Ford

Country Club from 11:30 AM to 1:30 PM. For more 
information or  to sign up for this event call 610.326.2900 or 
visit the events page at www.tricountyareachamber.com.

RIBBON CUTTING

NEW SOCIAL GATHERING HALL AT ST. ALOYSIUS PARISH
The Chamber was happy to participate in the Ribbon Cutting Ceremony for the new social gath-
ering hall at St. Aloysius Parish. St. Aloysius’s invited guests and Chamber Ambassadors partici-
pated in this special occasion.



On Thursday, May 5, 2011
Chamber members gathered at
Spring Hollow Golf Club for an
early morning Membership
Breakfast to hear Bill Maguire,
Site Vice President of the
Limerick Generating Station,
talk about Exelon Nuclear’s
plans for license renewal. 
The presentation focused on key topics

such as operations, safety, security, and
economic benefits of the plant, but
Maguire included the audience by asking
what they would like to know about
nuclear power and promised to address
each question in his presentation. The
audience’s questions were focused
around the future of nuclear energy given
what has happened at the Fukushima
Dai-ichi nuclear reactor as a result of the
tsunami in Japan.  

Maguire first gave background by
explaining to the audience just how a
nuclear power plant operates.  For those in
the audience concerned about nuclear
waste, he gave interesting statistics about
the fuel used in a plant.  For example, one
pellet of uranium is equal to one ton of coal
or 17,000 square feet of natural gas.
According to Maguire, all of the fuel used
at the Limerick Generating Station for the
past 40 years would be able to fit into a
four car garage.  He also mentioned that
the fuel can be recycled, but is not current-
ly legal in the United States unlike other
countries.  There is the potential in the
United States when the market is ready
stated Maguire.  

Safety is a major concern for the people
who live and work near the power plant.
Maguire assured members that there are

no health concerns related to living or
working near a plant, and the individuals
who operate the station go through inten-
sive training in order to maintain the safe-
ty of the plant.  

The security measures in and around
the plant are extensive.  There are multi-
ple levels of security around the facility;
the visible component (security people
see) is provided by a para-military opera-
tion that guards the plant equipped with
weapons and regularly tested on their
physical fitness and effectiveness.
Technologically based security, such as
badges to enter protected areas, are part-
nered with a device that measures the
card holders’ hand geometry.

Maguire assured attendees that Exelon
is taking into account lessons learned from
the nuclear crisis in Japan.  The station was
already designed to be protected against

earthquakes, floods, power outages, and
hydrogen build up and has what they call
“beyond design back up” systems in place
as well.  This is back up power for situa-
tions that were not thought of in the origi-
nal design such as potential terrorist
attacks.  Maguire said they are looking at
the Japan crisis and asking themselves, “Is
this enough, can we do more?”

Limerick Generating Station employs
850 people.  Recently, the plant completed
their maintenance and refueling outage in
which 3,000 additional people came to the
area to work.  The economic benefits of
having the plant in the tri-county area
include lower electricity costs, 459 addi-
tional jobs, $113 million contributed annu-
ally to the Pennsylvania economy, and a
reduced need for fossil fuels.

The current license renewal for the
Limerick Generating Station will allow

operations until the year 2029.  Exelon
Nuclear is working to involve the public in
the renewal process by holding a
Community Information Night on June 8,
2011 from 5 – 7:30 PM at the Limerick
Generating Station.  For more information
visit www.exeloncorp.com/limerick.  

A special thanks to our new Chamber
members Blueberry Hill Gourmet Gift
Baskets, FastPro Restoration, Live the
Dream Foundation, Penn Liberty Bank,
and Young’s Petroleum for attending the
program and providing us the opportuni-
ty to introduce them to the Chamber mem-
bership.

Our last Membership Breakfast of the
program year will take place June 9, 2011 at
Brookside Country Club.  Pottstown
Health and Wellness Foundation will pro-
vide the keynote address.  Programming
will resume in September. 
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The following New Members were recognized at the May 5 Membership Breakfast – Tad Doyle of
FastPro Restoration, John Walter of Young’s Petroleum, Tom Thunstrom of Penn Liberty Bank,
Barbara Brown and Greg Glenn representing Live the Dream Foundation and Patricia McNabb of
Blueberry Hill Gourmet Gift Baskets.

Submit your environmental question 
to be answered by a member of the
Chamber’s Environmental Education
Committee! Contact:
info@tricountyareachamber.com

ASKTHEE-XPERT

May Membership Breakfast



BIKERS
RALLY IN

HARRISBURG
FOR BETTER

ROADS
On May 4, Harrisburg was swarmed

by bikers. These bikers were not tat-
tooed outlaws riding loud motorcycles,
but rather were clicking around in their
bicycle shoes, sporting helmets and
reflectors. The 3rd Annual PA Walks and
Bikes Summit was held to draw atten-
tion to the needs of pedestrians
statewide. PA Walks an Bikes is a
statewide coalition of pedestrian and
bicycle advocates including bicycle
industry folks, transportation profes-
sionals, and concerned private citizens.

The Summit began with a rally on the
steps of the capital rotunda. Standing in
front of more than thirty bicycling advo-
cates Republican Chair of the House
Transportation Committee Rick
Geist declared that “bicycling in
Pennsylvania is alive and well.”
Representative Bill Kortz stood and said
that he is a cyclist and finds it “exhilarat-
ing.” When Representative Ron
Miller spoke, he had much support for
his bill, HB 170, which calls for motorists
to allow a four foot safe passing buffer
when passing a bicycle on the road.
Miller said “if we all share the roads we
can get more people bicycling.”

After the rally in the rotunda, the
group moved to the Keystone Building
for a discussion and information session.
Jeff Peel of the Leauge of American
Bicyclists presented information on pro-
grams that rank states in order of bicycle
friendliness. Pennsylvania is ranked
42nd of 50, which is actually worse than
in 2010 when we were ranked 40th. 

(See “Bikers Rally in Harrisburg” on page 43)
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BUSINESS OF THE MONTH IS CHOSEN AT RANDOM THROUGH A BUSINESS CARD DRAWING AT CHAMBER EVENTS, OR  BY PARTICIPATING IN OTHER CHAMBER PROGRAMS, SUCH AS SURVEYS.

BUSINESS OF THE MONTH

RECRUITING  FOR LEADERSHIP TRI-COUNTY
Leadership Tri-County, a program of the

TriCounty Area Chamber of Commerce
Foundation, Inc.,  graduated its first class in
1993 and to date has graduated over 100
community members.

If you or someone you know is new to
the area and wants to learn more about the
tri-county region, is interested in develop-
ing themselves as a local leader and giving
back to the community by serving on a non-
profit board of directors, and wants to cre-
ate a valuable business relationship with
several peers, then you should apply to join
the class of 2012!

The mission of the Leadership Tri-County
program is to sustain community participa-
tion and involvement by training and pro-
viding new and emerging leaders with the
expertise to serve on boards.  Each partici-
pant will be equipped with the personal
skills and understanding of the problems,
opportunities and resources which exist
within the communities of the Tri-County
area so they may be effective in assuming
responsible and demanding roles in the
solutions of a spectrum of challenges facing
Southeastern Berks, Northern Chester and
Western Montgomery Counties.  These indi-

viduals will provide the foundation upon
which to build future generations of leaders. 

This unique and informative 10 month
program begins in September of 2011.
Please contact Eileen Dautrich, Director of
Leadership Tri-County at 610.326.2900 or
eileen@tricountyareachamber.com to obtain
an application or for more information. 
Sponsored by John Middleton
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If these questions have crossed your
mind, you may be trying to justify your
child’s change in behavior.

Of course, it very well could be hormones
or that he or she would just rather be doing
something else besides going to school that
day. However, resist the urge to brush this
change in behavior under the rug or think it
will go away. You know your child best, and
if his or her behavior is sudden or out of
character, delve deeper.

There are many reasons a child may be
acting out of character, but one might be that
he is being bullied at school or is being
cyber-bullied. And yes, it’s likely he did not
tell you what is happening out of embar-
rassment or fear.

Portrait of a Victim
The rise in bullying is, unfortunately, a

reality in our middle and high schools. The
National Youth Violence Prevention
Network reports that about 30 percent of
students (more than 5.7 million young peo-
ple) are involved in bullying—either as the
bully, the one who is bullied, or both. So, it’s
very likely that incidences involving bully-
ing will touch your child’s life at some point.
So, while no child is immune to being bul-
lied, there are certain types of kids who may
be more susceptible to being a victim. Bullies
tend to pick on kids who:

• Are anxious, insecure or cautious
• Suffer from low self-esteem
• Are the most popular
• Are isolated or quiet
• Rarely defend themselves or retaliate

when confronted
• Lack social skills and friends
• Tend to be close to their parents or may

have overprotective parents
• Are minorities, physically disabled or

have a visible defect
Warning Signs

There are a number of warning signs par-
ents can look for that indicate their child
may be being bullied.

While no one warning sign below creates
a case that your child is being bullied, these
are signs that you should not ignore and you
should investigate further with your child.

Sudden change in attitude toward
school – adolescent teens change their atti-
tudes, likes and dislikes with super speed,
but if your tween or teen’s attitude changes
suddenly and dramatically and he or she no
longer has an interest in going to school or
doing his or her schoolwork, then it war-
rants further investigation.

Seems afraid of going to school, walk-
ing to and from school, riding the bus or
participating in organized activities with
peers – if a child is being bullied, he or she
is going to make every effort to avoid any
situation where they know it is going to hap-
pen or be alone with the bully or with a
group that is bullying. Another alert is if he
or she starts to take an illogical or out-of-the-
way route home.

Unexplained cuts, bruises or other
injuries – kids fall, run into things (and each
other), trip and slip, but there is a difference
between run-of-the-mill bumps, scrapes and
bruises and bully abuse. If your child starts
to have frequent unexplained injuries, or has
torn or ripped clothing he didn’t have before
he left for school, it could be evidence of bul-
lying.

Starts to lose or misplace belongings
or money – kids can be absent-minded and
not always the most responsible, but if your
child is normally responsible and careful
about his or her things and money and all of
a sudden things they care about “go miss-
ing,” it could be because bullies are threaten-
ing your child and taking his or her stuff and
lunch money.

Significant drop in grades – imagine
trying to get through the school day while
dodging a gauntlet of threats, intimidating
looks, physical harassment, etc. in the hall-
way at 45 minutes intervals. You are not
going to be focused on your classes. The
bully may have created a posse and an envi-
ronment of fear and apprehension—all of
which can lead to a less-than-stellar academ-
ic performance for the victim.

Persistent requests to stay home
because of hard-to-prove illnesses, such
as stomachaches or headaches – mental
anguish can manifest itself as physical dis-
comfort, and stress can lead to headaches,
and fear can result in abdominal pain. When

your child claims he or she is too sick to go
to school or a school related activity, this
may be the truth or it may be a symptom of
abuse-related anxiety. He or she could also
have created a phantom sickness to avoid
seeing the bully or bullies.

Changes in eating habits or sleep pat-
terns – the effects of bullying don’t disap-
pear the moment the abuser is out of sight. If
your child is being bullied, the pain and fear
won’t dissipate once the dismissal bell rings.
In fact, with this age of technology, the end
of school may signal just the start of a long
night of cyber-bullying. This trauma can
affect sleep and eating patterns.

Changes in social patterns, activities
and friends – adolescence is a time of
change, and tweens and teens can change
friends and groups like the wind. But, if
your child has suddenly abandoned old
friends, withdrawn from once-treasured
activities or lost interest in hobbies that once
held great significance, it’s time to do a little
digging. Again, you’re not only looking for
changes, but changes that are sudden and
unexplainable by your child.

Mood swings, angry outbursts or
other emotional changes – yes, once
again, this can be “typical” teenager behav-
ior, but if your normally mild-mannered
child suddenly turns into a walking basket
case or has uncharacteristic outbursts, this is
a sign something is wrong. Since bullying is
very traumatic, and people respond to trau-
ma in different ways, this may be misdirect-
ed repressed anger.

The effects of bullying can last a lifetime.
Behaviors, attitudes and hurts can manifest
over time if left unaddressed, and become

ways that children use to define themselves
as they grow into adulthood. Long-term
effects can include decreased self-esteem,
long-term depression, anxiety, loneliness,
withdrawal, suicidal ideation, and actually
becoming an adult bully at home or in the
workplace, or becoming a child- and/or
spouse-abuser.

If you suspect your child is a victim of
bullying, the first place to start is to recog-
nize and acknowledge what is happening,
and then talk to your child and ask some
subtle questions to probe further and under-
stand the situation. The next step would be
to talk to the school and the administration.
The most important thing to remember is do
not keep quiet about bullying incidents.
Many times parents and children are afraid
it will worsen if they tell someone, but this is
another form of control that the bully forces
on the victim. It doesn’t hold the bully
accountable for his or her actions—no child
should have to suffer in silence and hope it
goes away—it won’t. 

ABOUT THE FOUNDATION The Pottstown
Area Health & Wellness Foundation’s mission is
to enhance the health and wellness of area resi-
dents, providing education, funding and pro-
grams that motivate people to adopt healthy
lifestyles. Visit www.pottstownfoundation.org
for more information about the Foundation.
Discover Pottstown area’s new online communi-
ty at www.missionhealthyliving.org to learn and
share great information on how to lead a
healthier life!

www.pottstownfoundation.org

David Kraybill, Executive Director, Pottstown Area Health & Wellness Foundation

You’ve been noticing your child is not quite himself or herself lately. You
cannot exactly pinpoint it, but there is something wrong. Is he moody
and angry because his hormones are kicking in? Is it just that typical
tween or teenager “attitude” rearing its head? Hey, no child is enthusi-
astic about going to school all of the time, right?

WHAT ARE THE WARNING SIGNS THAT
YOUR CHILD MIGHT BE BEING BULLIED?



Peel went on to speak about the bicycle
friendly community, to which Philadelphia
is the only eastern PA city on the
list; Philly is a bronze level.

It was evident that we have
quite a ways to go to make
Pennsylvania a more bicycle
friendly state. With this informa-
tion, the attendees left to meet
with state senators and repre-
sentatives. GVF met with
Senator Daylin Leach of the 
17th Senatorial District and
Representative Tim Briggs of the
149th House District. Both were
supportive of bicycle and pedes-
trian needs, Representative
Briggs voted to pass the HB 170 from the
transportation committee.

At the end of the day the message of
the need to make bicycling and walking
viable alternatives for Pennsylvanians
was brought to the capital. The work
does not end with the rally, but only

begins. To see PA raise its national rank-
ing much work has to be done. It is still

difficult to include bicycle and
pedestrian needs in the design
of new transportation proj-
ects, and funding is always a
struggle. Changing the per-
ception that bicycling is only a
recreation and not transporta-
tion is the first step.
Investments in bicycling net-
works are much more cost
effective, and much more
environmentally friendly. 

To promote bicycling as
mode of transportation, GVF is
sponsoring our third annual

Bike to Work Challenge. To register
visit www.gvfbiketowork.com. If you
want to get involved in bicycle advocacy,
visitwww.pawalksandbikes.org. 
Shayne Trimbell works as a project manager
with GVF. To reach Shayne by phone dial 
(610) 635-3559 or email: strimbell@gvftma.com

JUNE 2011   tricountyareachamber.com 422business.com ROUTE 422 BUSINESS ADVISOR43

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

BEHIND THE SCENESOF THETRICOUNTY NETWORK
By Alex Rahn, Wanner Associates

The House Republican Caucus May 10th officially
announced its budget proposal for fiscal year 2011-12.  State
Rep. Bill Adolph, R-164, of Springfield, chairman of the
House Appropriations Committee, said the House plan
would retain the $27.3 billion figure, but funnel some dollars
back into education funding while cutting $471 million from
the Department of Public Welfare targeted in fraud and
abuse.  As reported in the Delaware County Daily Times,
Rep. Adolph stated, “We thought it was important to reduce
spending, to not put any new taxes on Pennsylvania resi-
dents and to stay within a certain spending number, which
… may change, but I think at this particular time, the spend
number that we are recommending is a sound fiscal number
that can be obtained with next year’s projected tax revenues.” 
According to Republican Leader Mike Turzai (R-

Allegheny), the plan represents the Caucus’s stance as “fis-
cal stewards of the hard-earned money of the taxpayers of

Pennsylvania.” Rep. Turzai called Gov. Corbett’s original
budget proposal an “important blueprint” and said the
House Republican goal is “to have an on-time, no tax
increase budget, without reckless borrowing, and that prior-
itizes spending and does so within the four corners of the
governor’s blueprint.” The Republican proposal also
restores considerable portions of funding to K-12 and high-
er education cut from the Corbett budget, with state system
universities seeing an 85 percent restoration and state-relat-
ed institutions receiving anywhere from a 51-75 percent
restoration. $210 million is allocated back to public schools.

The TriCounty Area Chamber of Commerce feels that the
budget proposals are an important step in the right direction
of fiscal responsibility for the Commonwealth. Especially
given the fact that according to a recent study in Chief
Executive Magazine, Pennsylvania was ranked as one of the
worst states to do business. In fact, the survey dropped
Pennsylvania from 27th to 39th in this year’s results. 

The study indicated that beyond a competitive business
tax climate, what CEOs want are balanced policies and reg-
ulations that allow them to plan. Intangible factors, such as
the state’s overall attitude toward business, also matter. In
addition, CEOs expressed the need for controlled spending
and addressing out-of-control government debt, among
other concerns.

“It is unfortunately not surprising that, compared with
other states, Pennsylvania is viewed unfavorably by busi-
ness and industry decisions makers because of our lack of
legal reform, having the highest effective corporate tax rate
in the United States, and other drains on competitiveness,”
PA Chamber Vice President Gene Barr said.
“Pennsylvanians deserve a business climate that is con-
ducive to economic and job growth, not a continuation of
the status quo that has reinforced a negative view of the
Commonwealth’s attractiveness to job creators.” 

PENNSYLVANIA RANKED ONE OF THE WORST PLACES TO DO BUSINESS

APRIL 25, 2011, POTTSTOWN, PA – The
Pottstown Area Health & Wellness
Foundation welcomed a variety of founda-
tions from across the country for a tour of
health and wellness programs that have
received grants from the Pottstown
Foundation. The visiting foundations were
attending the annual Council on
Foundations meeting in Philadelphia and
were interested in learning about these pro-
grams and why they are successful and mak-
ing a difference in the greater Pottstown
community. The four tours included North
Coventry Elementary School, Owen J.
Roberts School District; Bike Pottstown;
Pottstown Early Action for Kindergarten
Readiness (PEAK) programs at Freedom
Valley YMCA; and Community Health &
Dental Care and Creative Health Services.

“We are very proud of our grantees and
the amazing programs they have brought to
fruition over the years,” states Dave Kraybill,
Executive Director, Pottstown Area Health &
Wellness Foundation. “They are truly mak-
ing a difference in our community and being
able to showcase their hard work and results
to other foundations was exciting.” 
The visiting foundations were taken

around by bus and given personal tours of
the facilities and the programs by many of
the individuals who play major roles in
these organizations. While the visitors were
extremely interested in the details of the
programs, the recurring comments that
were expressed revolved around partner-
ships. “We kept hearing time and time
again how impressed they were with the

collaborations that had taken place between
the non-profit organizations and other com-
munity resources,” comments Anna
Brendle, Program Officer for Schools,
Recreation & Active Living, Pottstown Area
Health & Wellness Foundation. “As a foun-
dation, we are pleased that we are able to be
that catalyst for collaboration in our com-
munity, and we are excited that our
grantees and their partnerships are consid-
ered a best practice model for other founda-
tions to follow.” 

“They were also impressed with all the
opportunities our grantees were affording the
residents of our community to live a healthier
life,” says Dr. Laurie Betts, Program Officer
Access to Healthcare, Pottstown Area Health
& Wellness Foundation. “For foundations,
providing access for unmet needs is key, and
our visitors were amazed at how our grantees
were accomplishing this with great success.” 

For more information on the programs
that were on the tour, see websites below:

• Fit for Life; Peas Love and Happiness; 
Math Enrichment Classes; Triskeles-Garden

Partnership; and After-School Intramurals at
North Coventry Elementary School –

http://ojrnc.ojrsd.com/

• Bike Pottstown -
http://www.bikepottstown.com/

• Pottstown Early Action for Kindergarten
Readiness (PEAK) initiatives at the Freedom
Valley YMCA - http://www.peakonline.org/

• Creative Health Services facility -
http://www.creativehs.org/ 

• Community Health & Dental Care facility -
http://www.ch-dc.org/

BIKERS RALLY IN HARRISBURG
(Continued from page 41)

Shayne Trimbell, 
Project Coordinator, 
GVF Transportation

ALWAYS BUY CHAMBER!
The “Shapiro Study” states:
Consumers think more favorably of a company 
if the company is a member of its local chamber.

Consumers are more likely to buy goods 
and services from a company that they believe

is a member of the local chamber.
Share the Business Directory at 

tricountyareachamber.com with your 
co-workers and contacts – encourage everyone to ALWAYS BUY CHAMBER!

LOCAL TOUR OF SUCCESSFUL
POTTSTOWN PROGRAMS A

SOURCE OF INSPIRATION FOR 
VISITING FOUNDATIONS
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Two Main Line Health
Hospitals Named Among the

Nation’s 100 Top Hospitals
Main Line Health is proud to

announce that Paoli Hospital was named
among of the nation’s 100 Top
Hospitals® by Thomson Reuters, a lead-
ing, independent provider of information
and solutions to improve the cost and
quality of healthcare.

This marks the third time for Paoli
Hospital, which was one of only 20
medium-sized community hospitals
nationwide and the only hospital in
Pennsylvania to make the list in this cat-
egory.

“This achievement puts us among an
elite group of hospitals nationwide to
receive this distinctive honor and serves
as another validation from an outside
source that the best care can be found
right here in our local communities,” said
Jack Lynch, President and CEO, Main
Line Health. “Staff, nurses, physicians,
and volunteers at Bryn Mawr and Paoli
are   to be commended for their commit-
ment and dedication in delivering the
highest quality of patient care in the most
cost-effective manner.”

The Thomson Reuters 100 Top

Hospitals® study, conducted annually
since 1993, evaluates performance in 10
areas: mortality; medical complications;
patient safety; average patient stay;
expenses; profitability; patient satisfac-
tion; adherence to clinical standards of
care; post-discharge mortality; and read-
mission rates for acute myocardial infarc-
tion (heart attack), heart failure, and
pneumonia.

“Being named to Thomson’s Top 100
serves as an acknowledgment that we are
able to maintain superior levels of quality
and excellence day after day, year after
year,” said Barbara Tachovsky, President,
Paoli Hospital. “I’m thrilled that our
efforts have been recognized with such a
prestigious award.”

To conduct the 100 Top Hospitals
study, Thomson Reuters researchers eval-
uated 2,914 short-term, acute care, non-
federal hospitals. They used public infor-
mation — Medicare cost reports,
Medicare Provider Analysis and Review
(MedPAR) data, and core measures and
patient satisfaction data from the Centers

(See “Top Hospitals” on page 46)
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DOWNTOWN MARKETING
& DEVELOPMENT
By Barry Cassidy

When government money becomes tight, as it
has in recently, requests for funding need to be
more competitive. The key to submitting a 
reasonable application relies on doing your

homework on the front end. There cannot be any loose ends
and there cannot be any holes in the funding application.

The key to a competitive application is
a good plan. How are good plans devel-
oped? They are developed through
stakeholder participation and talent.
Many times, I am asked to help a town
get some money for a project or an idea
and I run into the same problem … not a
strong plan.

Downtowns are developed through
consensus and not necessarily through
a consultant’s report. People on the
ground close to the issues normally
have the landscape down solidly. It is
through merchant and property owner
participation and vetting of the idea that
the strongest way to develop a plan.

The new funding sources developed
by the new administration will enable
communities to develop plans for sus-
tainability and development.  It has been
a given in the past that in order to have a
downtown program that there is a need

to become part of the Main Street pro-
gram and hire a manager and the like. It
will soon become apparent to all that
some of the downtowns in Pennsylvania
really do not have the resources to run a
program without state help.

It is time to locally get out your think-
ing caps and determine what is the best
way to fund your downtown revitaliza-
tion. If the money is not there to fund a
full time staff a town should ask them-
selves, “how do we want to proceed?”
Perhaps a part time staff is the answer or
maybe even reaching out to another
community to share staff. These are
decisions that have to be made by the
community. Only the local stakeholders
know if it is appropriate to work with
another community or if they can afford
to fund a position.

(See “Downtown Marketing & 
Development”  on page 47)

PLANNING FORA MAIN STREETMANAGER IN A NEWFISCAL REALITY



TOP HOSPITALS
(Continued from page 44)

for Medicare and Medicaid Services
(CMS) Hospital Compare website.
Hospitals do not apply, and winners do
not pay to market this honor.

“This year’s 100 Top Hospitals award
winners have delivered exemplary
results, despite volatility from healthcare
reform,” said Jean Chenoweth, senior vice
president at Thomson Reuters. “The lead-
ership teams at these organizations have
dealt with enormous ambiguity, yet
remained focused on mission and excel-
lence across the hospital which drove
national benchmarks to new highs.”

Chenoweth added that if all Medicare
inpatients received the same level of care
as those treated in the award-winning
facilities:

• Nearly 116,000 additional patients
would survive each year.

• More than 197,000 patient complica-
tions would be avoided annually.

• Expense per adjusted discharge
would drop by $462.

• The average patient stay would
decrease by half a day.

If the same standards were applied to

all inpatients, Chenoweth said, the impact
would be even greater.  The winning hos-
pitals were announced in the March 28
edition of Modern Healthcare magazine.
More information on this study and other
100 Top Hospitals research is available at
www.100tophospitals.com.

ABOUT PAOLI HOSPITAL: Paoli
Hospital, a member of Main Line Health, is a
nationally recognized, not-for-profit, 214-bed
acute care hospital and Level II Regional
Trauma Center – the only one in Chester
County — dedicated to helping the communi-
ty move well ahead on the path to life-long
health. Located in Paoli with outpatient facili-
ties in Audubon, Exton and Collegeville, Paoli
was named among of the nation’s 100 Top
Hospitals® by Thomson Reuters. It was one of
20 hospitals nationwide and the only hospital
in Pennsylvania to make the list in the medi-
um-sized community hospital category. Paoli
also earned the Premier “Award for Quality”
in 2008 and 2009 for providing outstanding
patient care and maintaining operational effi-
ciency. Its Pavilion features a spacious, trauma-
certified emergency department, private
patient rooms, and short procedure and surgi-
cal suites equipped with the most advanced
technology. For more information about Paoli
Hospital, visit mainlinehealth.org/paoli.

JUNE 2011ROUTE 422 BUSINESS ADVISOR 422business.com 46



JUNE 2011 422business.com ROUTE 422 BUSINESS ADVISOR47

DOWNTOWN MARKETING & DEVELOPMENT
(Continued from page 45)

What is the wave of the future? I
believe that many of the inept downtown
managers will fall by the wayside as
towns are more involved with their own
local funding and revitalization boards
will take more care in the personnel selec-
tion process. In the rural areas, there will
be some hiring of a local that has some-
how relocated from another area and
wants to help or a lifelong resident who
has recently graduated from college that
do not demand a high salary. However, I
believe this may end up being the first
step toward regionalism.  

A regional approach to downtown
development is not all that bad. There
were some initial attempts to have a
regional program early on during the
main street run and those efforts have
increased over recent years. If towns could
pool their money, a reasonable person can
be hired to take over the downtown effort.
Regional efforts enable towns to share per-
sonnel in downtown development and
have a professionally guided effort.

If there is, a regional effort there proba-
bly should be a common board of direc-
tors and each community should con-
tribute to a common account but keep the

fund raising in the local community. If it
is planned this way, if one participating
municipality secures a project grant, the
admin  (15 percent) of the project can be
allotted to the project and a sub recipient
agreement can be assigned to the inter-
municipal group.  

For example, town X gets a grant for
$500,000 to fix up the streetscape and
there could be a 15 percent admin on
those dollars. Those dollars ($75,000)
could then hire the downtown manager
to oversee the project and “buy time’
from the joint municipal main street
organization. At that time the community
could then “back out” their locally raised
dollars and save them for another physi-
cal project or let the account for the
administrative funding grow and be
used in years to come.

In order to do funding scenarios like
the one I outlined above there is a need
for a solid plan. Not only an organization-
al plan but also a revitalization plan. It
really needs to be all encompassing to
reflect the current reality. A plainly word-
ed statement with some goals, objectives

(See “Downtown Marketing & 
Development”  on page 49)
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NAI KEYSTONE
COMMERCIAL &

INDUSTRIAL EMPLOYEE
EARNS DESIGNATION

NAI Keystone Commercial
& Industrial’s John Buccinno
has been awarded the presti-
gious Certified Commercial
Investment Member (CCIM)
designation by the CCIM
Institute, one of the leading
commercial real estate associa-
tions in the world. Scoring in
the 90th percentile, John was
among 194 commercial real
estate professionals who passed the
CCIM Comprehensive Examination, the
final component in the designation
process, at the Institute’s biannual busi-
ness meetings in Bethesda, Maryland, on
April 15, 2011.

Since 1969, the Chicago-based CCIM
Institute has conferred the Certified
Commercial Investment Member desig-
nation to commercial real estate and
allied professionals through a graduate-
level education curriculum of 200 class-
room hours and the presentation of a

portfolio of qualifying industry
experience.  The curriculum
addresses: financial analysis,
market analysis, user decision
analysis and investment analy-
sis – the cornerstones of com-
mercial real estate investment.
CCIMs are recognized experts
in commercial real estate bro-
kerage, leasing, asset manage-
ment, valuation, and invest-

ment analysis and have access to unpar-
alleled level of valuable online tools,
including the Site To Do Business, a suite
of mapping, demographic and other ana-
lytical resources and all CCIMs can mar-
ket properties for sale or lease through
CCIMNet, a leading national commercial
property exchange.  

Currently, there are only about 9,000
CCIMs in 1,000 markets throughout the
United States, Canada, and 30 additional

(See “NAI Keystone” on page 50)

John Buccinno
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DOWNTOWN MARKETING & DEVELOPMENT
(Continued from page 47)

and a clearly and simply stated economic
development strategy would be a good
first step for each community.

The playing field has changed, the rules
for engagement with the Commonwealth
has changed but the problems encoun-
tered by downtowns not only across
Pennsylvania but America remain the
same. The local stakeholders can only
derive issues relating to the course of
action. As a consultant, I could come in

and say “you know folks you need X, Y
and Z.” The locals, the people on the
ground, need to examine the advice and
say “we like X and we like Z but if we try
Y there are these constraints that will
cause a problem for us.” 

If there is a regional effort, stakeholders
would want to avoid having people from
one town dictating to another town the
established priorities. A common board
to oversee the program should have a
local downtown advisory committee to
make the decisions for the town.

Finally, there is a perception that peo-
ple with experience in revitalizing down-
towns are all knowledgeable concerning
the process. This is not always the case
with many political hacks dominating
the landscape, especially now in time of
budget cutbacks. A revitalization group
should look to hire someone who is
knowledgeable in a number of aspects
including helping to maintain the plan
and revise when necessary. Now is not
the time for continuous turnover but
instead the time for a new beginning with
concrete underpinnings forged in the
new reality of the day.  
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NAI KEYSTONE
(Continued from page 48)

countries.  More than 6,000 practition-
ers are pursuing the designation,
making the institute the governing
body of one of the largest commercial
real estate networks in the world.  An
affiliate of the National Association of
Realtors®, the CCIM Institute’s rec-
ognized curriculum, powerful tech-
nology tools, and networking pro-
grams impact and influence the com-
mercial real estate industry. CCIM
Designees include professionals who
work in brokerage, investment and
development, the corporate environ-
ment, property management,
appraisal and related segments of
commercial real estate

NAI Keystone Commercial &
Industrial is a locally-owned full serv-
ice Commercial Real Estate Firm
which maintains a prominent market
share in Berks and Schuylkill Counties,
Pennsylvania, and provides client-
focused solutions in the areas of bro-
kerage, property management, facility
maintenance, and contract coordina-
tion.  For more information about com-
pany services, please contact NAI
Keystone Commercial & Industrial,
LLC at 610.779.1400 or visit them
online at www. NAIKeystone.com. 
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FINANCIAL SUCCESS
By Al Matarazzo, President, Main Line Financial Advisors

The passage of the Frank Dodd Financial
Regulatory Reform bill was a watershed event
for the retirement plan marketplace. In
response to the Global Financial Crisis in 2008,
the Frank Dodd Bill seeks to bring a huge spot-

light to the dark corners of today’s retirement plan industry.

THE FRANK DODD
FINANCIAL

REGULATORY
REFORM BILL

Some plan sponsors and participants
may be surprised that much of the new
regulations focus on fees and transparen-
cy versus investment performance.
However, a review of the history of
changes in the retirement plan market-
place illustrates that much of the recent
litigation has in fact focused primarily on
plan fees. 

Let’s review some history to grasp the
intent and importance of this new retire-
ment plan legislation.

Throughout the 1980s and 1990s many
companies put the onus of saving for
retirement and managing these savings
into the hands of their employees. The
old pension plans of ‘60s & ‘70s, in the
industry parlance — defined benefit
plans, were replaced with defined contri-
bution plans, commonly known as
401(k) or 403(b) plans. At the time, the
key difference in defined benefit and

defined contribution plans revolved
around the fact that the company was no
longer responsible for saving monies and
managing them for participants.  

Plan participants were now the deci-
sion makers in how much to save for
retirement and where to invest these
monies. Nonetheless, the plan partici-
pants were not decision makers in the
process of choosing a retirement plan
platform. It’s important to remember that
inasmuch as the 401(k) market was in its
infancy in the 1980s, various business
models were established to capture the
assets of these new plan participants as
they saved and managed monies for
retirement. Each of these new business
models focused on the creation of a retire-
ment plan platform that allowed partici-
pants to save monies and invest them
according to their specific objectives. 

(See “Financial Success” on page 56)
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FINANCIAL SUCCESS
(Continued from page 55)

The business models that best sur-
vived the competition of the 1980s and
1990s were retirement plan platforms
created by insurance and mutual fund
companies. These platforms are now so
ubiquitous that for many plan partici-
pants names such as John Hancock and
Fidelity are synonymous with retire-
ment saving. Part of the success of these
retirement plan platform providers
derived from their ability to take explic-
it fees being paid by the sponsor com-
pany, i.e., XYZ Corp and shift the cost
burden to the plan participant. The
shifting of fees, however, was often
done in a less than transparent manner.
Many of the costs associated with
recordkeeping, custodianship, report-
ing, and technology were no longer
born by the company as an explicitly
out-of-pocket cost, but rather became
an implicit fee, wrapped into the costs
of the investments. It was then the par-
ticipants who paid these “investment”
fees and not the company itself. 

As the Frank Dodd bill demonstrates,
participants paying these fees for their
plans is not problematic in and of itself.
It is rather, the fact that many partici-

pants are unaware they are paying these
fees and in some cases are paying unrea-
sonable fees that is problematic. Thanks
to the Frank Dodd bill, these undis-
closed and unreasonable fees are now in
the crosshairs of the Department of
Labor! Beginning in 2011, retirement
plan sponsors will be required to break
out in a line item fashion the explicit and
implicit fees their participants are pay-
ing. For many plan sponsors and partic-
ipants, the exercise may be more than
routine. In fact, it may be eye-opening
and disconcerting. 

The exercise in disclosure and trans-
parency may be uncomfortable for
many plan sponsors at small and medi-
um sized businesses. Generally, it is
these size companies that are utilizing
retirement plan platforms from insur-
ance and mutual fund companies that
have transferred costs to participants.
Unfortunately, many of these compa-
nies have never conducted a bench-
mark to see if the plan they are offering
their employees is reasonable in terms
of costs. 

(See “Financial Success” on page 58)
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SUSTAINABLE CONSTRUCTION
By William Felton

Sustainable and ‘Green’ are buzzwords used in 
the marketing of many products today. Some are 
legitimate claims of sustainability, while others are 
propaganda of what has become known as ‘green 

washing.’ In this series of articles I plan to address what sustainability
means in the construction process. Whether you are planning to build
a new home on a rural lot or renovate an old building in an urban area,
sustainable building practices should be included in your project.
In the construction world we often

think that green building has to do with
integrating solar panels and the latest insu-
lation techniques into the building process.
While these are good systems towards sus-
tainability and reducing energy use, they
are but a link in a holistic approach to sus-
tainable building.

The fundamentals of sustainable build-
ing and design include many components.
We will examine the importance of the site
and place in this article.

Location, location, location, the three
most important values of real estate, but
one person’s ideal location may not be
desirable to another. Consider where we
want to live and why we want to live there.
Consider too, when we are not at home,
where are we? For most of us that is prob-
ably our place of employment. What is our
proximity to our work place? How about
the commute, is public transportation
available? What is the time consideration?

What other destinations, such as schools,
shopping and recreation, are related to our
commute? As the cost of energy, and
specifically gasoline, become a substantial
portion of our budget, we need to think
about what sustainability means to us.

Once we decide on the location of our
site, we can look more closely at the site
specifics.

If we are building a home on a rural lot,
one of the first things to consider is its ori-
entation to the sun, also known as southern
exposure. Very simply we want to position
and design the home with the glass and
windows placed to take advantage solar
heat gain during the cold winter season.
Also as important is reducing that heat
gain during the warmer summer months.
Shading, integrated into the building
design, such as large roof overhangs, and
placement of trees and vegetation, helps to
reduce that heat gain.

(See “Sustainable Construction” on page 59)

Sustainability:
The Importance
of Site and Place
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FINANCIAL SUCCESS
(Continued from page 56)

Here is a thought experiment for you
as a plan sponsor.

It is January 2012. An employee has
recently asked you to provide a review
of the implicit and explicit costs of the
retirement plan platform your company
offers. The employee then states he was
unaware that total expenses as a partici-
pant in a plan are 3.75 percent when the
average plan expense is X. Moreover, he
states these costs seem unreasonable
inasmuch as lately he has seen inundat-
ed by advertisements for low cost ETFs,
with no trading costs, from many bro-
kerage firms.  

Can you tell the employee that you
have . . . 

a. Benchmarked your plan costs to
those of companies with similar
employee demographics and savings
tendencies.

b. Reviewed the plan costs with the
retirement plan sponsor to see if they
offer a lower cost alternative.

c. Reviewed other service providers
for less expensive recordkeeping,
investment management, and educa-
tional services. 

At this point, you may ask, what is an
unreasonable cost to bear? Although the

costs are different for each company and
plan, it is safe to say that if your partici-
pants are paying three percent or four
percent for the costs of their plan, there
are lower cost options that shouldbe con-
sidered. In MLFA’s next several articles,
I will review in detail the new disclo-
sures required by the Frank Dodd bill,
how plan sponsors can effectively get
information about hidden costs in their
plans, and finally what options are
available in the retirement plan market-
place for small and medium sized busi-
nesses. 
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SUSTAINABLE CONSTRUCTION
(Continued from page 57)

Existing trees and vegetation also must
be considered for wind protection, aes-
thetics, and natural wildlife habitat.

The next consideration is the utilities
and the connection to the public infra-
structure, such as electricity, water,
sewer, and the public road system. The
cost of constructing a long driveway has
become very expensive. On a rural lot
an onsite septic system and a well may
be the only option for those systems, so
we need to be sure the site can support
these needs.

When choosing an urban, or an in
town location, we still want to consider
the fundamentals above, but we also
have the closer environment to consider.
The ability to create intimate spaces
becomes a priority. Is there space for a
garden or courtyard? How close to a
park and how is the site integrated into
the community? Walkability is another
important element and can be a huge
asset to the urban community.

In the urban location the public utility
infrastructure may be already estab-
lished, so the need to extend pipes and
wires and roadways is not necessary.
Many of our existing towns in southeast

Pennsylvania are models of walkable
communities. For example, in Pottstown
the public bus transportation system
connects all parts of the town together
and also connects with the regional
transportation system. Pottstown also
has ‘Bike Pottstown,’ a program that
provides free bicycles throughout the
town for everyone’s use. The Schuylkill
River Trail and Greenway runs through
the town offering commuting and recre-
ational opportunities from Philadelphia
to Reading and beyond. A rail line con-
nection, known as the Schuylkill Valley
Metro, (SVM), is in its planning stages
and, when built, will connect all the
towns along the Schuylkill River, from
Philadelphia through Reading creating
another form of sustainable connectivity.

Other topics to be addressed in this
series will include water, energy, heating
and cooling, lighting, building materi-
als, indoor air and environment, and
solar.  
William Felton is a custom home builder and
a Certified Sustainable Building Advisor.
(SBA), and an advocate for the redevelop-
ment of our ‘fine old towns’. Please visit his
web site at www.williamfeltonbuilder.com.




