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Occupational Health of PottstownMemorialMedical Center
at CarePlex, has been an innovator and leader

in helping businesses minimize loss due to injured
workers throughout the region for two decades.
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PMMC’S CarePlex

Kathleen O'Hara,
Client Services Coordinator

Jen Patten,
Operations Manager

Carl Burnett, D.O,
Medical Director

Robin McMonagle, Director of Rehabilitation

OCCUPATIONAL HEALTH
PROGRAM
Treating and PreventingWorkplace

Injuries while Providing aWide Range
of Work-Related Health Services

COVER STORY
hen it comes to business, lost time and productivity is
lost money. In the U.S. nearly 3.1 million nonfatal work-
place injuries and illnesseswere reported among private

industry employers in 2010, resulting in an incidence rate of 3.5 cases
per 100 equivalent full-time workers.* Occupational Health of
PottstownMemorialMedicalCenter atCarePlex,has been an inno-
vator and leader in helping businesses minimize loss due to injured
workers throughout the region for twodecades, specializing in treat-
ingworker injuries from its central locationon theRoute 422 corridor
at the Tri-County Business Campus, 81 Robinson Street, Pottstown.

W

“We have specific expertise in treating
work-related injuries and many other
providers in our area don’t,” says Robin
McMonagle, the program’s Director of
Rehabilitation and Occupational Health.
“We value effective communication
between the company, the patient and
our staff when we treat a patient with a
work-related injury. That keeps everyone
on the same page and helps the patient
recover quickly.”

McMonagle, a trained physical thera-
pist with a master’s degree in
Organizational Leadership, explains that
focus on quick patient recovery is what
makes Occupational Health at CarePlex
successful and unique. “Because of our
relationship with the hospital, we have
excellent processes with the emergency
department, the lab, the x-ray depart-
ment, and many surgeons who work
with thehospital.Whenwehaveapatient
who needs an appointment we can get
them scheduled right away. If they go the
emergency department first, we have
direct communication and are prepared
to follow up with them after their initial

injury. If a patient needs to get surgery,
which of course we hope to avoid, we
work with the hospital and can typically
get them scheduled more quickly, so that
they are not losing as much time away
fromwork. That’s the key towhat sets us
apart fromsomeof the freestandingoccu-
pationalmedicine andurgent care centers
out there. It works verywell.”

CarePlex contains a state-of-the-art
treatment center and a well-equipped
physical and occupational therapy facili-
ty. The 30-person staff at CarePlex, which
is supported by Pottstown Memorial
Medical Center (PMMC), cares for
patients 24hours aday, 365days ayear, in
conjunction with the emergency depart-
ment at the hospital.

The Occupational Health and
Outpatient Rehabilitation departments
shared adjacent space at PMMC before
the move to CarePlex 20 years ago,
McMonagle explained, and since the
move have continued to improve their
interactive efficiency. “When we moved

(See “Cover Story” on page 6)
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Occupational Health of Pottstown Memorial Medical Center at CarePlex is located at the
Tri-County Business Campus, 81 Robinson Street, Pottstown.

Formore information go to
OccupationalHealth under Services
at www.pottstownmemorial.com
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COVER STORY
(Continued from page 4)

into CarePlex our services really became
much more integrated from a case man-
agement perspective,” McMonagle said,
adding that communication and cooper-
ation with all departments of the hospi-
tal are at a very high level. “Some people
think CarePlex is the brand,”
McMonagle explains. “We are an exten-
sion of the hospital.”

Theprogram’s physicians are truly spe-
cialists. Medical director Carl Burnett,
D.O. served as amedical director in occu-
pational medicine for ten years. James
Stephenson, M.D. became Board
Certified in occupational medicine in
December 2010.

“Our turnaround time, for getting
patients seen is significantly quick, and its
effective,” saidMcMonagle. “Abig part of
it is the philosophy that Dr. Burnett
brought in when he came on board four
years ago. Our providers have developed
a coordinated, structuredprocess to assess
andmanageourpatients fromstart of care
through discharge.”
Dr. Stephenson, became Board

Certified in occupational medicine in
December 2010. “He’s undergone a lot of
additional education and training in pre-
ventive medicine,” McMonagle said,
pointing to his expertise in OSHA regu-
lations,WorkersCompregulations,CDC
informationwith regard to exposures on
the job and related topics. “The knowl-
edge and experience of our entire staff
hasmade us a resource for client compa-
nies. The companies are responsible to
know the OSHA regulations, but they
often will contact us to ask what new

regulations we are seeing with regard to
OSHA or some of the other Workers
Comp trends. “

Doctors Burnett and Stephenson and
their staff currently serve more than
3,000 employers in the region. This expe-
rienced and talented staff includes:
Nurse Practitioner Deb Bukey CRNP;
Physician’s Assistant Monica Kwan-
Consigli; Client Services Coordinator
Kathleen O'Hara; Operations Manager
Jen Patten; RN (nurse case manager)
Kelly Shilling; Certified Occupational
Health Nurse Judy Kochel; Physical
Therapist, and Ergonomic Specialist Sue
Kurtz; and Occupational Therapist,
Certified Hand Therapist Jon Edleman,
who sees a lot of the patients referred
from Occupational Health, McMonagle
said. “We see a lot of traumatic and
repetitive use injuries, including hand
and shoulder injuries.

“Wehave a very aggressive philosophy
on how we manage injured workers,”
McMonagle said, “which is working well
for the companies. Patients come in. They
are seenquickly.Wehaveaprocess that all
of the providers follow as far as therecom-
mendations or referrals based on the
injury and thework thepatient is required
to do. We take almost no one out of work
unless it’s life threateningor if they are out
for surgery.”

Having medical specialists and a com-
plete facility in one location makes
OccupationalHealtha full-servicecarecen-
ter. “The fact that all our services are pro-
vided inone locationhashelpedus stream-
line our processes,” adds McMonagle. “If
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we treat an injuredworker and our physi-
cianswanthimtohave therapy, thepatient
can usually start therapy here right away
orwithminimal delay between visits. This
means that theworker is backon the job as
soon as possible.”

In addition to treating worker injuries,
Occupational Health provides other
employee services including drug and
alcohol testing, physical exams, DOT
driver medical exams, diagnostic testing,
CPR and first aid training, hearing and
vision testing, onsite medical surveillance
andnursing services andTravelMedicine
including pre-travel education, immu-
nization and medications for individuals
going overseas.

“We perform a variety of over 600 drug
screens amonth based on company needs
and requirements,” McMonagle said.
“There are different levels of drug screen-
ing, including new-hire protocols, random
drug testing, reasonable suspicion, post-
accidentdrug testing. If someone is injured
his or her company policy may require
drug testing after the incident.Weperform
Department ofTransportationdrug testing
and random drug testing, adhering to the
strict training requirements to complete
these required screens.”

Physical exams and testing is another
service provided by Occupational Health.
“We do physical exams for new hires, for
medical surveillanceor if theyare a compa-
ny that has specific lab tests that need to be
drawn. If they have certain exposures,
workplacenoiceexposures,wewilldo test-
ing for that with the physical exam. Exams
are customized based onwhat the individ-
ual employers needs and requirements are
for their particular location or industry.”

Department of Transportation driver
medical exams involve vision and hear-
ing and other tests. “There are specific
tests for things that allow a driver to be
found safe to drive, so we screen them to
make sure they are safe to have a DOT
driver’s exam card,” McMonagle said.
“For other types of physical exams,
dependingonwhat job theperson’s being
hired todo,wewill do an additional com-
ponent with our rehab department,” she
explained, “where we will perform an
evaluation of their ability to lift and carry,
to make sure they are physically capable
of doing what is required for the job they
are being hired for.We take them through
an objective test to make sure they are
physically able todo the jobanddo it safe-
ly. If not, they may be pre-disposed to
being injured on the job.”

(See “Cover Story” on page 9)
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(Continued from page 7)

Occupational Health can also do a
number of diagnostic testing. “Wedo any
kind of lab testing that might be required
for our occupational health clients,”
McMonagle said. CarePlex also serves as
another outpatient lab for the hospital.
“People can come here to have their labs
drawn if their insurance allows them to
go to the hospital,” McMonagle offered.
“Sometimes that can be a little bit quicker
or amore convenient location than going
to PMMC. We also have x-ray services,
which arenow digitized, so the images
can be seen immediately by the radiolo-
gists at the hospital. Physicians can read it
practically before the person is out of our
office. That allows us, if someone comes
in with a possible fracture, to do a quick
screen. The radiologist is still going to
read the report, but then we can refer
them right away to a specialist or ortho-
pedic surgeon, and we can get them in.
We have a relationship with the physi-
cians. We will make the referrals and call
andget theappointments for theperson if
they need to see a specialist.”

The Travel Medicine program at
CarePlex involves a consultation with a
medical provider and education for
someonewho’s traveling to various parts

of the world, or who may need special
immunizations or special pre-travel
health advice.

The current statistic of 3.5 cases of
work-related injury or illness per 100
equivalent full-time workers in 2010 is
down from 3.6 in 2009. Part of that is due
to the success of workplace safety and
preventive education initiatives by lead-
ing providers likeOccupationalHealth at
CarePlex,whose programhas served as a
template for theotherhospitalswithin the
Community Health Systems network.
But, undoubtedly, the sluggish economy
has played a role in the decrease as well.

“We are seeing fewer injuries,”
McMonagle confirms. “Part of that we
attribute to the slow economic recovery
and the downsizing, reduction of the
workforce in the area. People are also
sometimes a littlemore hesitant to report a
work-related injury because they feel vul-
nerable in their position. Part of what we
do with our commitment to quick turn-
around, is to keepworkers on the job.”

McMonagle points out that the trend
toward a reduction in work related
injuries in 2010 has continued in 2011.

(See “Cover Story” on page 10)
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“They say some of that is better manage-
ment, better safety, better controls placed
in the industries where they had a lot of
high frequency injuries,”McMonagle said,
but I think part of that is also the economy.
There aren’t asmany people working.”

Paradoxically, the program’s education-
al outreach program, which involves
going into facilities and training people in
proper lifting techniques and workplace
safety, reduces the need for many of the
services the facility provides. “Our goal is
to help client companies knowhow to use
safer work practices from an ergonomic
perspective which in turn will hopefully
reduce the injuries,”McMonagle explains.
“It’s a pro and a con but its another way
we service the client. Ifwe’re doing a good
job educating and coaching workers, and
changing some of their work stations and
habits, we are going to help reduce costs
for employers. We’re not just focusing on
one approach but emphasis prevention
and treatment. We will always treat
injuredworkers, butwe’re always looking
at what else we can do to help the client,
includingergonomic trainingon the job,or
doing seminars for the client company.”

Occupational Health at CarePlex pro-
vides a quarterly educational event called
Safety Net. December’s topic focuses on
how to reduce the risk of upper extremity
injuries for the client. “We’re always look-
ing to expandwhatwedoas a resource for
client companies,” McMonagle said. “My
goal is, if they have a question about safe-
ty, health, something relatively related,
they’re going topickup thephoneandcall
us.Wemaynothaveallof theanswers,but
we sure have a lot of resources and a lot of
expertise within the staff at CarePlex.”

McMonagle points out that CarePlex
provides some unique Outpatient
Rehabilitative services as well. “Our mis-
sion was to develop some speciality
Outpatient Rehabilitation programs that

we felt were not available in our service
area. We are trying to really capture and
address theneedsof thepatientwithinour
community whomay have an illnesses or
injury and would have had to travel out-
side of our area to seek specialists or
receive no care at all.” Some of those spe-
cialty programs include Pelvic Rehab,
treatment of dizziness and balance disor-
ders, lymphedema treatment for individu-
als who have had complications related to
surgery or othermedical conditions.

As our community ages, treating aging-
related injuries is another growing areawe
are focusing on. “Balance and fall risk is
getting a lot of attention now.”
McMonagle said. “They’re discovering
that somehospital stays are related to falls.
A lot of the more serious issues and com-
plications are related to falls. We have
developed a Falls Reduction program to
address this aging and at risk population.
All of our outpatients are screened to
determine if they are at risk so strategies
and education to reduce this risk can be
caught early.We’re continuing to develop
niche programs that help our community
andset us apart and we do a really good
jobat it. I can’t brag enoughabout the staff.
They are excellent at what they do and
very caring,” she said.

“Most other healthcare providers in the
Pottstown area focus on family practice or
urgent care,” McMonagle concluded. “At
Occupational Health we are not treating
colds and the flu. Our primary focus is the
employer and the employee and getting
that injured patient back to work. That’s
important for a worker’s well-being as
well as a company’s bottom line.”

To contact Occupational Health of
Pottstown Memorial Medical Center at
CarePlex, call 610.326.2300.
* Source: U.S. Bureau of Labor Statistics.
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FINANCIAL SUCCESS
Provided by Al Matarazzo, CMFC®, Managing Partner;
Main Line Financial Advisors, LLC; Main Line Planning Team

In December 2010, Congress extended the so-
calledBush-era taxcutsbypassing theTaxRelief,
Unemployment Insurance Reauthorization, and
JobCreationAct of 2010.However, for investors,

the legislationmay represent not a pardon but a stay of execution.
While it's true that federal tax rates on income, qualifying divi-
dends, and capital gains have been extended through the end of
the 2012 tax year, many of the issues that influenced the debate
over tax rate extensions will continue to be the subject of heated
discussion. As a result, investors have been granted a reprieve
whileCongresswrestleswith those issues.That's timeyoucanuse
to think about howbest to position your portfolio.

(See “Financial Success” on page 13)

THE INVESTMENT TAXLANDSCAPE
COUNTDOWN TO 2013
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LEGAL PERSPECTIVES
By Beth R. Silverman, Esq. Wolf, Baldwin & Associates, P.C.

As a business owner, you may not take time to
consider what your family would do with your
business if you suddenly died or became
disabled. If one of your business partners dies

without a business succession plan in place, the interest in the
businessmay pass to heirs, and youmay suddenly find yourself
in business with your partner’s spouse or children.

A frequently overlooked but extremely
important business planning tool for any
co-owned business is the buy-sell agree-
ment. Abuy-sell agreement protects busi-
ness owners when a co-owner leaves or
plans to leave the company. This can hap-
pen in various ways: the co-owner may
want to get out of the business or retire, he
may want to sell his shares to someone
else, he could go through a divorce, or
passaway. Itprotects theowners inaman-
ner similar to howapremarital agreement
would protect spouses. It sets forth the
termsof the successionplanof the compa-
ny, and will place a value on the business
or amethod to determine the value of the
business at time of death. This lets all the
partners agree in advance as to how the
business will be valued so the remaining
business partners can buy out the remain-
ing share at a price that is fair to everyone.

Because the value of an owner’s inter-
est in a company can be significant, buy-
sell agreements are frequently funded
with life insurance. Insurance allows the
heirs of the deceased owner to be
assured of timely payment at a fair price
for their share of the business. There are
several different ways to structure the
ownership of the life insurance to mini-
mize the tax consequences and increase
the ease with which the entire transac-
tion can be conducted.

One such structure, wherein each co-
owner purchases life insurance on the
other owners, is called a Cross-Purchase
Agreement.ACross-PurchaseAgreement
provides that when a “triggering event”
occurs, theotherco-ownersof thebusiness
have an option or a requirement to pur-
chase the interest being sold or transferred

(See “Legal Perspectives” on page 14)

BUY-SELL
AGREEMENTS
IN BUSINESS
SUCCESSION
PLANNING
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The can won't stay kicked
down the road forever

Why should you look at the time
between now and 2013 as an opportuni-
ty? Because the U.S. budget deficit is at
levels that bothpolitical parties recognize
can't be sustained long-term. In 2010, a
presidential budget commission recom-
mendedaddressing theproblemthrough
a combination of spending cuts and tax
increases. Though the proposals didn't
get enough support to be submitted to
Congress, thedeficit problemhasn't gone
away. Even if Congress can agree on
budget cuts, the possibility of higher
taxes in the future can't be ruled out.

There are several categories of
investors who should be paying particu-
lar attention to the planning process in
the coming years. They include people
with investments that have appreciated
substantially invalue;peoplewhorelyon
dividends and bonds to provide them
with ordinary living expenses; and peo-
ple who are considering investing in the
newly issued stock of a small business.

Capital gains and dividends
The tax cut extensions gave investors

who have large unrealized capital gains
some breathing room. Rather than a top

tax rate of 20%, long-term capital gains
will generally continue to be subject to a
maximum rate of 15%, and the rate for
investors in the lowest two tax brackets
will remain at zero. If you own invest-
ments that have appreciated substantial-
ly in value and that now represent a big-
ger portion of your portfolio than you'd
like, you have another chance to exam-
ine whether it makes sense to unwind
those investments before the end of
2012.Taxesobviouslyareonlyone factor
in making such a decision, of course.
However, if you've been considering
sellinganasset anyway,you'vegot some
time to plan and gradually implement a
strategy for doing so.

Two points worth remembering: first,
unless further action is taken, the top
long-term capital gains ratewill increase
to 20% after 2012 (a top rate of 10%will
apply to investors in the 15% tax brack-
et); and second, even at the increased
level, the rates on those gainswould still
be relatively low. As recently as 1986,
under President RonaldReagan, the Tax
ReformAct of 1986 provided for capital
gains to be taxed at the same rates as
ordinary income,with a top rate of 28%.

(See “Financial Success” on page 15)

FINANCIAL SUCCESS
(Continued from page 11)
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LEGAL PERSPECTIVES
(Continued from page 12)

by the owner leaving the business.
OwnerApays Owner B or her estate for
her interest and becomes the owner of
Owner B’s interest (for example, her
shares of stock in a corporation or mem-
bership interest in an LLC).

Cross-Purchase Agreements are typi-
cally usedwhen there are a small number
of co-owners, since the number of life
insurance policies required grows with
each additional owner. For example, a
company with three owners would need
to purchase a total of six life insurance
policies (Owner A purchases one on
OwnerBandoneonOwnerC,andsoon).
If the company has four owners, then
twelve life insurance policies are required.
The cost of the insurancemay also be pro-
hibitive when one or more owners have
health issues, and therefore owners may
be paying a disproportionate cost for the
insurance.

The advantage is that since there is a
step-up in basis at death, a deceased
owner’s estate will not incur any capital
gains taxes on transfer of the ownership
interest, and will have the liquidity avail-
able topay for any taxes or other expenses
duringhisestateadministration.Theother

owners will also receive the death benefit
from the insurance policy income tax free.

Another way to structure the agree-
ment is called a Stock Redemption
Agreement. A Stock Redemption
Agreement is a buy-sell provision that
grants the company itself an option or
requirement to redeem or buy back from
the owner the ownership interests to be
sold or transferred. The company, rather
than the other owners, buys the owner-
ship interests from the owner following
the occurrence of the triggering event. The
company pays Owner B or her estate for
her interest and in exchange Owner B
returns her stock to the company (referred
to as a “redemption”). In a redemption,
the redeemed ownership interest is no
longer outstanding and percentage own-
ership interest of Owner A is indirectly
increased as a result of the elimination of
Owner B’s shares.

Typically, a Stock Redemption
Agreement will be funded by life insur-
ance owned by the company. There will
usually be one policy on each owner’s life
thatwill beused topurchasehis interest in
the company at death. While stock

(See “Legal Perspectives” on page 16)
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ToparaphraseMarkTwain, noone is safe
when Congress is in session, and there's
no guarantee that the top capital gains
rate after 2012 might not be increased
beyond the scheduled 20%maximum.

Qualified dividends will continue to
be taxed through 2012 at the long-term
capital gains rates rather than as ordi-
nary income, as they were before 2003
and are scheduled to be again beginning
in 2013. The higher your tax bracket and
themore reliant you are ondividends for
your income, the more you should be
aware of the potential impact if that
income were subject to higher taxes.
Again,many factorswill affect yourdeci-
sion about the role of dividends in your
portfolio, including the potential for
higher interest rates in the future.
However, doing some "what-if" analysis
might be useful.

Taxable vs. tax-free bonds
Taxable bonds typically pay higher

interest rates than municipal bonds.
However, if you're in a relativelyhigh tax
bracket or expect to be in one in the
future, munis can potentially offer a bet-
ter after-tax return. Theymay beworth a
second look between now and 2013,

when— separate from any potential
increase in federal income tax rates— the
unearned income of people making
$200,000 a year ($250,000 for couples fil-
ing a joint return) is scheduled to be sub-
ject to a new 3.8%Medicare contribution
tax. Absent further legislative changes,
that couldmakemunis evenmore attrac-
tive for affluent investors.
However, as with any investment

decision, there are many factors to con-
sider. Local and state governments have
come under severe financial constraints
in recent years, and though the default
rate on muni bonds has historically
been low, default by individual govern-
mental bodies is always possible. Also,
the legislation that extended the tax cuts
did not authorize continued issuance of
Build America Bonds (BABs) beyond
2010.During the almost twoyears BABs
were authorized, many local and state
governments used them to tap the tax-
able bond market; that temporarily
reduced the issuance of new tax-free
munis. However, since BABs can no
longer be issuedwithout further author-
ization from Congress, the supply of

(See “Financial Success” on page 17)

FINANCIAL SUCCESS
(Continued from page 13)
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redemption agreements are less expensive
and easier to implement with the smaller
number of insurance policies, business
owners should be aware of some possible
tax consequences. Family businesses
should be cautious using a stock redemp-
tion structure because of the possibility of
dividend treatment due to family attribu-
tion rules.Also, the owners do not receive
a step-up in basis because the life insur-
ance is owned by the company.

In a Private Letter Ruling in 2007, the
IRS also approved the use of an LLC to
structure and fund a buy-sell agreement.
Such a structure has the advantages of
both a Cross-Purchase Agreement and a
Stock RedemptionAgreement. The share-
holders execute a Cross-Purchase
Agreement and form an LLC, which is
taxed as a partnership, to own the life
insurance. Only one policy is required on
each owner. In order to properly structure
this agreement, the manager of the LLC
must be a corporate trustee;members can-
not vote on life insurance matters; the
manager must use the life insurance pro-
ceeds as required in the buy-sell agree-
ment; and the LLC must maintain a capi-
tal account for each member with special
allocations of premiums and proceeds.

The result is that no insurance death bene-
fits are included in the deceased’s estate,
and all owners of the LLC have a step up
in basis for their interests.

Life insurance is also a way to fund a
buy-sell agreement for retirement. As pre-
miums are paid, life insurance cash value
grows. If properly structured and paid, a
life insurancepolicycaneventuallybeused
to supplement pension income during
retirement and still pay a death benefit.

The advantages of properly-imple-
mented buy-sell agreements are numer-
ous, going beyond the dollars and cents to
the peace of mindwhich proper planning
canprovide. Anyprincipals of small busi-
nesses with multiple owners should con-
sult with their legal and tax professionals
to consider these issues.
Beth R. Silverman, Esquire is an associate in
the law firm of Wolf, Baldwin and Associates,
P.C., which has offices in Pottstown, Reading,
and West Chester. She earned her LL.M in
Taxation and a Certificate in Estate Planning
from Villanova University School of Law in
2006. Until recently she served as in-house
counsel forValleyForgeFinancialGroupwhere
she designed complex estate plans for high net
worth and ultra high net worth clients. She
may be reached by telephone at 610.323.7436 or
by e-mail at bsilverman@wolfbaldwin.com.
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FINANCIAL SUCCESS
(Continued from page 15)

new munis may increase, which could
affect prices. Finally, interest rates have
been at historic lows since the end of
2008; since bond prices move in the
opposite direction from their yields, ris-
ing interest rates would not be good
news for bond prices.

Tax break for qualifying
small business stock

To help small businesses raise capital,
the Internal Revenue Code offers a tax
break for investments in businesses that
meet certain qualifications. The Tax
Relief, Unemployment Insurance
Reauthorization, and JobCreationAct of
2010 extended the exclusion of 100% of
any capital gains on the sale of qualified
small business stock. The 100% exclu-
sion now applies to qualifying stock
issued after September 27, 2010 and
before January 1, 2012.

The100%exclusion ishigher than that
previously available. Prior to the 2010
legislation, the exclusion amount for a
qualifying small business investment
wasgenerally 50%of the capital gainson
stock issued between August 10, 1993,

and February 17, 2009, or 75% for stock
issued after February 17, 2009, and
before September 28, 2010.

If you're interested in making an
investment that qualifies for the exclu-
sion, you shouldbe aware of someof the
restrictions that govern it:

• You must hold the stock for more
than five years.

• The business must satisfy certain
active business requirements.

•The gross assets of the businessmay
not exceed$50millionbeforeor immedi-
ately after issuance of the company's
stock.

• The stockmust be acquired at origi-
nal issue rather than purchased through
the secondary market. (Exceptions
apply, including those relating to

qualifying stock acquired through
inheritance or as a gift.)

• Aqualified investor must be a non-
corporate investor (though passthrough
entities such as S corporations and part-
nerships may qualify).

(See “Financial Success” on page 18)
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IMPORTANT DISCLOSURES: Broadridge Investor Communication Solutions,
Inc. does not provide investment, tax, or legal advice. The information presented here
is not specific to any individual's personal circumstances. To the extent that this
material concerns tax matters, it is not intended or written to be used, and cannot be
used, by a taxpayer for the purpose of avoiding penalties that may be imposed by law.
Each taxpayer should seek independent advice from a tax professional based on his or
her individual circumstances. These materials are provided for general information
and educational purposes based upon publicly available information from sources
believed to be reliable—we cannot assure the accuracy or completeness of these mate-
rials. The information in these materials may change at any time and without notice.
For additional information, please call 800.266.6532mor email: amatarazzo@mlfa.com; and
visit www.mlfa.com.

FINANCIAL SUCCESS
(Continued from page 17)

• You may not sell the stock short
during the required five-year holding
period and still receive the exclusion.

There are limits on the total amount
of gain that is eligible for the exclu-
sion. There also may be special con-
siderations if you roll over the gain
from the sale of your stock to another
qualified small business stock, or if
you receive qualified stock as part of
your deferred compensation plan.
Consult a financial professional about
your specific situation.

2013 and beyond
The nation's financial pressures will

almost certainly mean continued
adjustments to the tax code as 2013
approaches. Though there are noguar-
antees about what will happen when
the new provisions expire, investors
generally have another chance to fine-
tune their planning efforts while taxes
remain historically low. If a bird in the
hand is worth two in the bush, why
not get expert help in taking advan-
tage of the opportunities available
now?
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LEADERSHIP AND SUCCESS
Kenneth D. Richardson PhD, Redwood Enterprises

Havingworkedwith numerous successful busi-
ness leaders, I’ve become aware of several com-
monalities among them.While it’s true that they
come in all shapes, sizes, and colors, and

employ an array of styles that can appear very different from
one another, they also share a number of propensities that
account for their effectiveness. One of these is that as a collec-
tive, they illustrate very clearly that success is a choice.

SUCCESSASACHOICE
Working Smarter

During Tough Times
“The quality of a person's life is in direct proportion
to their commitment to excellence, regardless of
their chosen field of endeavor.” – VINCE LOMBARDI

What really ”jumps out” at me when
working with leaders who consistently
produce great business results is their
intentionality. They are exceedingly con-
scious and deliberate regardingwhat it will
take to make their businesses excel.
Needless to say, theyworkhard, butwhat
separates them from their less successful
competitors is that theyhavedeveloped a
number of capacities that enable them to
work smartaswell ashard.Note thatwe’re
not talking rocket science here— the key
components appear to be a good dose of
what used to be called “common sense,”
coupled with a very strong desire for suc-
cess.Theproblemis that commonsense is
not as common as it used to be.

Not greed
In referring to a desire for success, I

don’t mean greed. Greed is a desire for
money per se, by whatever means it
takes to acquire it. Unfortunately, all too
many individuals confuse the two.
Greed has a blinding effect that leads to
behavior that brings immediate payoffs,
but then often leads to disaster in the
long run. We’ve seen this repeatedly, in
the personages of people such as Bernie
Madoff, the boys who ran Enron, and
scores of other examples of the unbri-
dled pursuit of big money.

(See “Leadership and Success” on page 24)
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FOCUS ON ASSISTED LIVING /
RETIREMENT COMMUNITIES,

AND SKILLED NURSING FACILITIES

AnAmerican turns 50 every seven sec-
onds — that’s more than 12,500 people
every day. By 2015, those aged 50 and
older will represent 45 percent of the U.S.
population. By 2030, the 65-plus popula-
tion will double to about 71.5 million,
and by 2050 will grow to 86.7 million
people. Of the 72 million family house-
holds in the U.S., 34 million of them are

baby boomer households. A 50-year-old
female can expect to live 82.5 years; a
male 78.5 years.

Thismonth’s column focuseson someof
the region’s leading retirement communi-
ties, skillednursing facilities, adult day care
centers and short term rehabilitation facili-
ties serving this enormous demographic of
aging baby boomers.

Care-Free Senior Living
at Chestnut Knoll

As you get older, it sometimes becomes
difficult to do the things that you always
coulddo.Havinghelp fromfriendsor fam-
ily members is often not enough because
they are busy or live too far away. If living
alone leavesyou feeling isolatedandwitha
need for help with daily care, Chestnut
Knoll Retirement Community in
Boyertown provides 24-hour support in a
beautiful residential setting.

Chestnut Knoll residents live their life to
the fullest by engaging in the activities they
love to do. Social interaction is greatly

encouraged through scheduled programs,
trips, and in ourwarm and inviting dining
room where three delicious meals are
servedeachday.Weprovide transportation
to cultural andsportingevents, restaurants,
shopping, and personal and medical
appointments.

Seniors living in our Residential Care
community receive 24-hour personal care
assistancewithmedical support andavari-
ety of therapeutic activities. There is a pro-
fessional nursing service; physician
appointments available on-site; and state-
of-the-art pharmacy services.

“Many times we meet families who
are in a state of crisis or are in a very
stressful time in their lives in caring for a
loved one. They don’t know where to
turn to get help,” said JodieDaniels, assis-
tant executive director. “At Chestnut
Knoll, we pride ourselves in connecting

(See “Buzz Around the Block” on page 25)

BUZZ AROUND THE BLOCK

Baby boomers, the 78 million people born in the U.S. between 1946
and 1964, currently make up 28 percent of theAmerican population.
The first baby boomer turned 60 on January 1, 2006. Research shows
that in the next 20 years, nearly 43 million households will be enter-
ing the retirement phase.Among these, at least one spouse is expect-
ed to live more than 90 years in half of the percentage of families.



DECEMBER 2011ROUTE 422 BUSINESS ADVISOR 422business.com 24

Excellence as the basis
for real success

Contrast the above disasters to the
long track records generated by people
such as Warren Buffett, Max De Pree, or
the Marriott family. By focusing on
excellence, those that desire to be success-
ful can produce wealth for themselves,
do good things for society, and leave a
positive legacy all at the same time. The
simple truth is, those with strong desires
for genuine success behave very differ-
ently from those focused on the almighty
dollar alone.

Four interrelated elements
of excellence

What are the hallmarks that character-
ize businessmen&women that character-
ize excellence? Alternatively phrased,
what should individuals who desire to
succeed grow within themselves?
Researchonpersonswhoexemplify long-
term success suggests that those who
wish to join them need to develop them-
selves in the following four areas: Self
awareness, goal setting, time manage-
ment, and interpersonal skills.

ELEMENT #1: Self awareness

One hallmark of a successful business
person is a high level of self awareness, a
good sense for what his or her strengths
and weaknesses are. Note that it is not
necessarily eliminating all of your weak-
nesses—thatwill never bepossible in any
complete sense. But knowing what they
are can be of tremendous value in choos-
ing your directions in life and business.

In What’s Your Genius?, author and
assessment expert Jay Niblick presents
evidence fromresearch onhighly success-
ful persons that shows that they display
(1) high levels of self awareness, and (2)
high degrees of authenticity (an honest
acceptance of their competencies and lim-
itations). These twoaremorepredictive of
success than other specific combinations
of traits or abilities.

This is understandable— people who
know their strengths andweaknesses and
are honest about them are better
equipped tomanage themselvesand their
affairs than those are not. Anyone who is
familiar with Hans Christian Anderson’s
classic short story, “The Emperor’s New
Clothes” should recognize the implica-
tions of these findings.

(See “Leadership and Success” on page 26)

LEADERSHIP AND SUCCESS
(Continued from page 22)
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BUZZ AROUND THE BLOCK
(Continued from page 23)

the type of care available with each situa-
tion. There is nothing more gratifying than
reducing the pressure of senior care, so fam-
ilies can get back to enjoying each other.”

ChestnutKnoll offers awide rangeof cus-
tomized care that accommodates different
levels of geriatric needs. Our continuum of
care is unique in that it allows a couplewith
different care needs to remain together. A
husband or wife who is affected by
Alzheimer’s Disease or dementia can bene-
fit from a day filled with stimulating activi-
ties and assistance in our Memory Care
neighborhood. At the end of the day, they
can join their spouse to dine, spend the
evening and sleep.

Chestnut Knoll is located at 120West 5th
Street, Boyertown and offers residences on
anaffordablemonth-to-monthbasiswithno
buy-in fees. Additional services include
Respite Care (planned temporary relief for
family caregivers) and At Home Care that
provides care services right in the home. For
more information on Chestnut Knoll’s
ResidentialCareandMemoryCare services,
or general information on care and services
for older adults, please call Jodie Daniels,
assistant executive director, at 610.473.8066
or www.chestnutknoll.com.

Visiting Angels
VISITING ANGELS non-medical home

care services allow people to maintain the
independence of their daily routines and
familiar surroundings. We can help your
loved ones avoid the emotional trauma of
leaving their cherished home. We believe
that you and your family should have a
choice aboutwhere and how to live, as well
as whowill provide care.

At VISITING ANGELS we know it isn’t
easy tomake the decision to invite a caregiver
into your home to provide home care. That’s
why our personalized screening system is
designed to maximize your peace of
mind. You’ll have the opportunity to inter-
view any care-giver before beginning servic-
es.VISITINGANGELSrunsa comprehensive
background screening on each new caregiver.

However, we also emphasize intangible
traits such as a caring personality. Our care-
givers have a strong employment history in
caring for seniors. When you try our serv-
ice, you’ll be pleasantly surprised that at
VISITINGANGELS charactermatters!
You are in charge. Because we are a

non-medical agency and not a nursing
agency, VISITING ANGELS will not dic-
tate your schedule.

(See “Buzz Around the Block” on page 27)
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Maximizing self awareness

Those who genuinely desire to excel in
their leadership positions have lots of
options for improving themselves in this
area.My firm, Redwood Enterprises, part-
ners with a company called Innermetrix
that specializes in assessments that pro-
vide useful feedback that helps business
leaders to increase their levels of self
awareness— those that employ these in a
constructive fashion invariably improve
theirperformance. Interestingly enough, it
is those who are already performing well
that aremost likely to employ such tools.

Another means of maximizing self
awareness is keeping a personal journal
of one’s daily activities and reflections
upon them.Virtually all highly successful
individuals do so, and find it an extreme-
ly beneficial, if not essential daily activity.
By theway, it’s also very inexpensive.

Finally, enlistingoneormore“account-
ability partners”— trusted others who
will give honest feedback regarding your
thinking and conduct is also a common
practice among individualswhodesire to
perform at their best. This of course only
works if those you choose are not fearful
of offending you if their feedback is not
always flattering.

ELEMENT #2: Goal setting –
Knowing where you’re going

Steve Covey, author of The 7 Habits of
Highly Effective People, emphasizes that if
you intend to succeed in a given activity,
it’s important that you “begin with the
end in mind.” This means having well
defined goals related to each important
enterprise thatwe embarkon.Manypeo-
ple and businesses fail because they tend
to “fly by the seat of their pants” rather
than developing clear strategies for what
they intend to accomplish.

By the way, don’t be fooled by the “in
mind”part—goalbasedstrategiesneedto
bevery carefullyworkedout, andwritten,
including at the very least the following:

• Specificity: Goals that are tangible
andmeasurable, so that progress toward
their attainment can be assessed.

• Action plans: Specific steps that
need tobe taken to accomplishgoals, and
bywhen.

• Likely obstacles: In a world in
whichMurphy’s Law is as reliable as the
law of gravity, be diligent about antici-
pating what might go wrong and plan-
ning for obstacles and unexpected dis-
tractions.

(See “Leadership and Success” on page 28)

LEADERSHIP AND SUCCESS
(Continued from page 24)

Tips from
Pack-N-Ship for your

Holiday Shipping Rush
While Santa gets the reindeer into

top physical condition, his mortal
helpers in the pack & ship industry
have geared up for their annual holiday
shipping rush.

“We have already seenmany people
who are shipping gifts instead of travel-
ing great distances this year,” stated Lee
Levengood of Pack-N-Ship. “Nomatter
what shipping needs a customer might
have,we’re set up to help ease their hol-
iday stress with a full array of shipping
and packaging services.”

Here is a list of holiday packing and
shipping tips to make sure your impor-
tant packages arrive safely and on time:

• Ship early. To avoid disappoint-
ment, we recommend shipping ground
service packages by December 15.

• All items should be packaged in

new, sturdy boxes, using no brown
paper wrap, no string, no "Scotch,"
masking or duct tape.

• Bulky, lightweight items may be
subject to oversize charges. Items that
are fragile should be bubble wrapped
and double boxed, with at least two
inches of packaging between the inner
and outer boxes.

• Utilize carriers like UPS or FedEx
who offer the ability to track packages
from origin to destination and automati-
cally provide $100 of insurance coverage.

The professionals at Pack-N-Ship are
alwayswilling to provide packing guid-
ance, or tohandle thewholepacking job.
Their holidayhours areMonday-Friday:
9am-5pm and Saturdays: 10am-2pm,
and they can be reached at 610.327.4633
or www.pakship123.com.
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BUZZ AROUND THE BLOCK
(Continued from page 25)

It is our job to adjust to your schedule
and to keep you comfortable in your
home. Our service coordinator carefully
selects the caregiver with the necessary
experience and personality that is best
suited to the needs of each client. After
services begin, we implement our system
of ongoing personalized contact.

When you choose a home care agency,
you’ll want the agency you choose to be
deep in home care experience.

There are over 450VISITINGANGELS
offices nationwide. We have become
“America’s Choice inHomeCare”!

Doris and Alycia Wertman are the
owners, aswell as thedirectors of theVIS-
ITING ANGELS office in Pottstown.
They are a mother/daughter team and
apply their compassion, love and respect
for the elderly along with their business
acumen to the business. They can be
reached at 610.906.1924.

Country Meadows Connections
Program optimizes

independence and dignity of
seniors with memory loss
Memory loss can be one of the most

challenging issues of aging. It can be par-
ticularlydifficult for familymemberswho
find it harder to maintain relationships
and fit it affecting the quality of time
together with their loved ones.

Country Meadows of Wyomissing,
located on Tulpehocken Road near Penn
State-BerksandGring’sMillPark,provides
personalized therapeutic care for persons
with memory loss caused by Alzheimer’s
disease and other types of dementia.

Residents who experience mild cogni-
tive losses may be candidates for our
Connections Club. This program was
designed to alleviate feelings of frustra-
tion and anxiety that accompany early
stage memory loss. A program manager
works with each resident member indi-
vidually to develop a personalized plan
for support. The Connections Club man-
ager acts as a personal coach to help each
resident member through the challenges
and joys of daily living.

Ona typicaldayClubmemberswill par-
ticipate in specialized brain fitness pro-
grams aswell as participate in the commu-
nity forphysical fitnessandspiritualoppor-
tunities.Residents experienceaccompanied
outings to local Berks County attractions
and restaurants. The structured environ-
ment of the Connections Club provides a
sense of comfort and security to residents
through memory prompts, cues and emo-
tional reassurance that optimize the inde-
pendence of Clubmembers.

Country Meadows Connections
Neighborhood provides seniors with
more advancedmemory loss a secure liv-
ing area. These residents receive all of the
Connections Club program offerings but
with the added support with daily activi-
ties, hygiene and personal care.

Whether memory issues are mild,
moderate or severe, Country Meadows
staff members are trained to develop a
personalizedplan for each resident and to
provide the specific assistance and emo-
tional support that he or she requires to
livepeacefully andwithdignity.We focus
on helping our residents lead active and
fulfilling lives, despite the challenges of
memory loss.

For more information about the
Connections Memory Support Program
at Country Meadows of Wyomissing,
please call 610.372.3122 or visit www.
CountryMeadows.com.

(See “Buzz Around the Block” on page 29)



•Accountability: Clarity in regard to
who is responsible for each step involved
in the execution of the strategy, aswell as
any rewards or consequences associated
with the extent to which each step is
completed.

All of the above are important.
Neglecting any one of them is leaving
success to chance rather than taking con-
trol of your situation.

ELEMENT #3: Time management

Managing time effectively is one of the
most daunting problems currently facing
professionals desiring to maximize their
personal effectiveness. Surveys conduct-
ed by chambers of commerce and other
organizations serving the needs of busi-
ness owners consistently show that time
management is an area in which many
feel they could use some help in the form
ofworkshops and seminars.

We’ve created a world of complexity
that challenges the limits of our ability to
get things done, and it is exacting a toll
on a lot of professionals. People spend
more time sitting traffic than ever before,
it ismore difficult to keep upwith emails
and voicemails, and the information

“explosion” is leading many to experi-
ence overload, confusion, and
“burnout.” In the meantime, there are
still only 24 hours in a day.

Time management is an essential skill
to master in such an age, and this
becomes easier to do if you are already
somewhat accomplished in the area of
goal setting.This is truebecause ifyouare
alreadyeffectivelyusinggoals as ameans
of ordering your activities, part of the
work is alreadydone. Timemanagement
can be accomplished by carefully priori-
tizing your goals, which is not difficult if
the goals are specific (and realistic) in the
first place.

Once you prioritize your goals, you
thenhave somethingof amentalmap for
orderingyourdaily andweeklyactivities
in a coherent fashion. This gives you a
head start on the time management
problem.

Expecting obstacles and intrusions

As in the section on “goal planning”
above, being conscious and intentional
regarding howyou’ll respond to unantic-
ipated events is crucial to successful time

(See “Leadership and Success” on page 30)

LEADERSHIP AND SUCCESS
(Continued from page 26)
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Bon Homie Ltd.
Bon Homie, located at 470 North

Lewis Road in Limerick, opened in
November of 1992with the idea of offer-
ing services to the elderly population.
We quickly learned that our services
would benefit adults of all ages, so we
began offering services to individuals
eighteenyearsof ageandolder.Over the
years, we have continually reinvented
our program to meet the needs of our
community.

Our Sunflower Meadows program
was developed for our Aging clientele.
Clients that benefit from this program
may have had a stroke, are diagnosed
withdementia, have abrain injury, or are
aging but require assistance withADL’s,
or have other diagnosis that require
some levelof supervision throughout the
day. These individuals benefit from large
and small group activities but may
require some prompting and support to
get involved. They also enjoy the social
aspect of their day.

We also developed a safe haven pro-
gram in 2007 structured for those clients
whoare facedwithmorephysical, social
andmedical needs. We have named the
stand-alone program “Sandpiper
Haven.” It specifically serves the
increasing number of clients that require
hands on care to get involved in every
aspect of the program. The separation
has enabled our staff to provide appro-
priate activities for these individuals and

to get themmore involved and stimulat-
ed. SandpiperHaven offers our clients a
safe environment which allows them
the freedom to be themselves. Clients
that utilize this program have develop-
mental disabilities. Some clients that we
are currently serving have Cerebral
Palsy, Seizure Disorders, Down
Syndrome along with other diagnosis.
Clients may also be nonverbal, wheel-
chair dependent and require total assis-
tance with daily living activities.

Bon Homie is professionally staffed.
We are open Monday thru Friday, offer-
ing a flexible schedule to our families
and caregivers. Please call 610.792.8800
to schedule a tour and to schedule a free
trial day.

Manatawny Manor
Manatawny Manor, a Diakon

Lutheran Senior Living Community, is
located at 30Old Schuylkill Road (Route
724) in thebeautiful countryside just out-
side Pottstown. A Continuing Care
Retirement Community, Manatawny
Manor offers personal care services,
including entrance-fee personal care,
and nursing and rehabilitative care, as
well aswonderfully designed communi-
ties in both levels of care for those with
Alzheimer’s disease and similar illness-
es. In addition, the senior living campus
includes Diakon Adult Day Services at
Manatawny.

(See “Buzz Around the Block” on page 31)

BUZZ AROUND THE BLOCK
(Continued from page 27)
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management. Remember, “Murphy’s
Law” can always be counted to toss
wrenches into thebest laidplans, howev-
er well they are thought out.

ELEMENT #4: Interpersonal skills

It is often said that “business is about
relationships”— no question about it.
Anyone who desires to succeed that
would deemphasize this component
won’t get far in their quest. Being seen as
trustworthyandcredible is essential, as is
the ability to be persuasive. Whether the
role sought is management, leadership,
or sales, these are foundational. Technical
expertisewill always be essential in busi-
ness, but in order to successfully run an
organization, you must be astute in
regard to people.

Success as a choice:
A living example

I recently met with a CEO who was
hired explicitly for the purpose of sal-
vaging a manufacturing company that
was bordering on bankruptcy. He
accomplished his assigned task, but he
admitted outright that he went in with
little direct knowledge regarding the
product that his company markets,
which happens to be precision steel fit-
tings for use in industrial settings.

This struck me as peculiar, but he
explained that he was not hired for his
technical expertise. The companyhadall
of that it needed, but was beset with a
chronic problem of conflict and mistrust
between labor and management. It also
lacked a coordinated plan for organizing
its resources. He was brought in on the
basis of his past successes in building
relationships and fostering a sense of
commonmission.

A closer examination of his approach
to bringing this company back from the
brink of oblivion reveals that his

approach toaccomplishinghis taskwasa
goodexampleof theprinciplesdiscussed
above: (1) Self awareness:He had taken
careful stock of his interests and abilities
relative to what needed to be accom-
plished, and had accurately concluded
that there was a good fit; (2) The active
use of goals: He instituted the use of a
goal based strategic planning process
thatwas carefully designed anddiligent-
ly executed; (3) Time management: He
instituted the use of quality measures
that reduced production time and mini-
mized the waste of time and other
resources; and (4) Interpersonal skills:
He brought labor and management
together in an atmosphere of mutual
cooperation and trust to identify com-
mon interests. In the process, he got to
know workers at all levels and is highly
respected among them. His ways with
people are just as crucial to thewell being
of the company as are its material assets.

“If it’s to be,
it’s up to me”

The story is a little more complicated
than the details I’ve provided, but it’s a
great illustration that success is a choice.
By the way, this article started with a
comment about the importance of being
very conscious and intentional in the
process of striving for success. This exec-
utive also exemplified these two propen-
sities in a comment about his attitude
regarding his responsibilities. In summa-
rizing his approach to leadership, he
quoted an old Irish proverb: “If it’s to be,
it’s up tome.”
Dr. Richardson is the founder of Redwood
Enterprises, a business consulting, training,
and executive coaching firm that specializes in
helping business owners make sure that what
they do every day reflects their strategic plans.
He is available for speaking engagements on
business related topics. Visit his company’s
website atwww.redwood-enterprises.com.

LEADERSHIP AND SUCCESS
(Continued from page 28)
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BUZZ AROUND THE BLOCK
(Continued from page 29)

For more than 37 years, Manatawny
Manor has been a senior living provider
of choice in Pottstown and surrounding
regions, offering awide rangeof activities
and accommodations to help area senior
adults live engaging, fulfilling lives.

To learn more about Manatawny
Manor, please see this month’s cover
story, and call 610.705.3700 or visit
www.diakon.org/manatawny.

The Lutheran Home at Topton
The Lutheran Home at Topton is a

continuing care retirement community
offering programs to meet your varying
needs. Our campus is located between
Allentown and Reading so you get to
enjoy the best of twoworlds— the com-
fort of country living, yet convenience of
easily commuting to the city. We have a

community of faith, heritage and histo-
ry of caring for people.

Residential Living
(Check out our Year End Discounts)
Cottages. A variety of cottages to fit

every need and budget — featuring a
selection of floor plans, sizes and styles
even basements.

Independent apartments. (Check out
reduced second person fee and discount-
ed entrance fee.) Newly renovated one-
bedroom and two-bedroom apartments
or a deluxe two-bedroom with 1252
square feet.

Personal Care (New special offers for
thosewhomove inby theendof theyear.)

24 hour assistance with activities of
daily living. Medication management,
three meals a day and housekeeping.
Special memory support program for
those residents with Alzheimer’s disease
andmemory related illness.
Health Care & Rehabilitation Services
Comprehensive health care, plus short

term rehabilitation that includes physical
therapy, occupational therapyandspeech
seven days aweek if needed.We provide
home evaluations after therapy to ensure

(See “Buzz Around the Block” on page 32)
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BUZZ AROUND THE BLOCK
(Continued from page 31)

the residents’ transition to home is safe. We also have and
outpatient services to those that need additional therapy.

Call 610.682.1350 to arrange a personal visit and learn
abound year-end special offers.

Walnut Woods of Boyertown
Walnut Woods Independent Retirement Community,

located at 35 N.Walnut Street in Boyertown, offers living at
its best— spacious, lovely, affordable apartments in awarm,
friendly family-like atmosphere with three delicious, chef-
cookedmeals daily.

Dedicated staff delivers a gracious touch and the finest in
hospitality services. Managers live on site, sharing in every
aspect of this pleasant lifestyle. That means that no matter
what the needs of a resident, there is always someone near-
by and sharing the same lifestyle our residents have chosen.

Anarrayofbeautiful, spaciousapartments isofferedwith
a variety of sizes and floor plans, including studios and one
or twobedrooms. There’s plenty of attractive open space on
all three floors for popular, fun-filled activities, entertain-
ment, fireside chats, spiritual pursuits or preferred solitude.
Residents bring their own furniture anddecorations, giving
their home a personal touch.

Walnut Woods residents enjoy the option of traveling to
over 275 of our other Retirement Communities across the
UnitedStates andCanada.Residentsmay stayup to aweek
free. Yes, completely furnished apartment, all food and
activities are included in your stay! The other destinations
haveminimal charges, such asHawaii at $85 a night.

Living at Walnut Woods Independent Retirement
Community is enjoying life to the fullest every day with
simplicity, peace of mind, security, independence and free-
dom to choose. For additional information and take a tour
and enjoy a complimentary meal on us, please contact
Sheryl Jackson,Community Sales Leader at 610.367.6616, or
610.406.8931; email: Sheryl.jackson@holidaytouch.com.
Frederick Living — What is Adult Day Care?
AdultDayCare is a service that provides daytime respite

or supervision,while adding the benefit of social interaction
and stimulation.

FrederickLiving is locatedonRoute 73 in a tranquil coun-
try setting in Frederick Township. Our community has
numerous activities to stimulate the body, mind and spirit,
all of which are offered at our Adult Day Program. Music,
pet, and horticulture therapy, day trips and spiritual pro-
grams are just a few of your choices. Along with our pro-
gram we provide lunch and nutritious snacks, which are
included.

Medical and physical needs will be addressed creating a
plan unique to you. We have physical therapy, occupation-
al therapy, and speech therapy onsite, along with vision,
dental and podiatry services. Our picturesque campus has
a home-like atmosphere for your loved one, while provid-
ing peace ofmind for family.

Frederick Living Adult Day Care is open Monday
throughFriday from7:00 am to5:30pm. Formore informa-
tion or to learn more about a free trial day contact us at
610.754.7878. Frederick Living is located at 2849 Big Road,
Route 73, Frederick, PA19435.

ManorCare King of Prussia
ManorCare King of Prussia is a one-of-a-kind skilled

nursing facility featuring a 30-bed dedicated cardiac unit
that is beyond compare on the east coast. The caredelivered
in this unit is also complemented by the amenities of

(See “Buzz Around the Block” on page 34)



DECEMBER 2011 422business.com ROUTE 422 BUSINESS ADVISOR33

f



ROUTE 422 BUSINESS ADVISOR 422business.com 34 DECEMBER 2011

ADVERTISED SERVICES
DIRECTORY

The Route 422 Business Advisor (ISSN 1524-1254) is
published monthly, twelve times per year by
MACnificent Pages, P.O. Box 334, Pottstown, PA
19464-0334, and is mailed free to qualified business
owners and operators throughout the Route 422
and Route 100 Business Corridors in Pennsylvania,
USA, and is available in digital format at
www.422business.com. Copyright © 2011 by
MACnificent Pages. All rights reserved. Reproduction
in any form is forbidden without written permission
of the publisher. Views expressed in articles published
in the Route 422 Business Advisor are the views of
authors and individual contributors and are not to be
attributed to the Route 422 Business Advisor, its edi-
torial advisors, or its advertisers, unless expressly stat-
ed. The Route 422 Business Advisor does not verify
the accuracy of claims made in advertisements, and
publication of an ad does not imply endorsement by
the magazine or MACnificent Pages.
All ads are non-cancelable. ERRORS—It is the Route
422 Business Advisor’s policy to review all ads set in-
house with the advertiser regarding content,
spelling, prices, and contact information PRIOR to
publication. In ALL cases, including camera-ready
ads, the advertiser assumes complete responsibility
for the accuracy of information presented in ads. In
any case where an error is clearly the fault of the
Route 422 Business Advisor, and which would pre-
vent a reader from contacting an advertiser or in
which incorrect pricing is involved, Route 422
Business Advisor’s liability will be limited to granting
a FREE ad run to the advertiser or a correction
announcement, whichever the advertiser prefers,
provided the Route 422 Business Advisor is notified
PRIOR to the next edition’s deadline. Placing an
advertisement in the Route 422 Business Advisor
constitutes acknowledgment and acceptance of
these terms.

ACCOUNTANTS
MAILLIE FALCONIERO & CO. . . . . . . . . . . . . . . . . . . . . . . . . . . . .9
ART/FRAMING
YOUR CLAIM TO FRAME . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .20
ATTORNEYS
WOLF BALDWIN & ASSOC. PC . . . . . . . . . . . . . . . . . . . . . . . . .31
AUTOMOTIVE / CAR WASH
LIMERICK CAR WASH . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .20
AUTOMOTIVE / SERVICE
EMBODY'S SUNOCO . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .12
H & F TIRE SERVICE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .57
AUTOMOTIVE / TRANSPORT
KLEIN TRANSPORTATION . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .17
RHOADS LIMOUSINE SERVICE, INC. . . . . . . . . . . . . . . . . . . . . .33
AUTOMOTIVE SALES & SERVICE
DRIVEN AUTOPLEX, LLC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .36
BANKING / FINANCES
BALLY SAVINGS BANK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .10
DIAMOND CREDIT UNION . . . . . . . . . . . . . . . . . . . . . . . . . . . .27
DISCOVERY FEDERAL CREDIT UNION . . . . . . . . . . . . . . . . . . . . .6
MALVERN FEDERAL SAVINGS BANK . . . . . . . . . . . . . . . . . . . .12
MERIDIAN BANK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11
NATIONAL PENN BANK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .18
PHOENIXVILLE FEDERAL BANK & TRUST . . . . . . . . . . . . . . . . .22
REPUBLIC BANK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26
ROYAL BANK AMERICA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .17
THE VICTORY BANK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7
BEVERAGE DISTRIBUTOR
RIVERSIDE BEVERAGES . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .20
BUSINESS SOLUTIONS
BUSINESS MARKETPLACE . . . . . . . . . . . . . . . . . . . . . . . . . .52-55
JWM DIRECT . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .53
REDWOOD ENTERPRISES . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7
SANATOGA WATER CONDITIONING . . . . . . . . . . . . . . . . . . . . .55
CONTRACTOR SERVICES/CONSTRUCTION
GEHMAN DESIGN REMODELING . . . . . . . . . . . . . . . . . . . . . . .26
PATTEN CONSTRUCTION . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .28
RUTTER ROOFING . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .6
COPY & PRINT SERVICES
EVERYTHING POSTAL . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .20
EDUCATION / CONTINUING EDUCATION
MCCC WEST CAMPUS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5
NEUMANN UNIVERSITY PHOENIXVILLE CAMPUS . . . . . . . . . .57
ELECTRIC SUPPLIES/SERVICE
R.J. ELECTRIC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .22
ENERGY
EXELON NUCLEAR . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .13
PATRIOT PROPANE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .49
FINANCIAL SERVICES
CHRISTINE MESSMER, PC . . . . . . . . . . . . . . . . . . . . . . . . . . . . .49
FINANCIAL INDEPENDENCE PLANNING, LLC . . . . . . . . . . . . . .14
MAIN LINE FINANCIAL ADVISORS . . . . . . . . . . . . . . . . . . . . . .11
WELLS FARGO ADVISORS/WILLIAM SCHULTZ . . . . . . . . . . . . .49
FLOORING
CHESMONT CARPET ONE . . . . . . . . . . . . . . . . . . . . . . . . . . . . .13
GARY'S CARPET DEPOT . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21

(Continued on page 36)

BUZZ AROUND THE BLOCK
(Continued from page 32)

this unit. Of the 30 beds here, 26 are private
rooms with full baths and flat screen
TVs. There is an Internet café for the patient
and familymembers’ enjoyment. Patients in
this unit receive state of the art cardiac care,
managed by Dr. Kathleen Magnus from
Phoenixville Hospital and her associates.

The emphasis of this unit is preventing
unnecessary re-admissions to area hospitals
as well as patient education. During their
stay at ManorCare King of Prussia, patients
receive individualized treatment frommany
clinicians involved in their care including
the cardiologist, the registered nurses who
areAdvancedLife Support trained, physical
and occupational therapists, as well as a
licensed dietician. This expertise enables the
patient and family to feel more confident
andsecureupondischarge tohomeandulti-
mately be more successful at home.
Graduates of the cardiac program receive a
T-shirt that states “My broken heart was
mended atManorCare King of Prussia.”

Tours of this unit are welcome. Feel free
to call and schedule one for yourself or
loved one. ManorCare King of Prussia is
located at 600 W Valley Forge Road. Their
phone number is 610.337.1775. They are
looking forward to hearing from you!
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FOOD / RESTAURANTS
ADELPHIA SEAFOOD . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21
BAUMAN'S APPLE BUTTER . . . . . . . . . . . . . . . . . . . . . . . . . . . .18
BRIDGE STREET CHOCOLATES . . . . . . . . . . . . . . . . . . . . . . . . .21
PHILLY PRETZEL FACTORY . . . . . . . . . . . . . . . . . . . . . . . . . . . . .20
ROUTE 422 BUSINESS ADVISOR DINING GUIDE . . . . . . . .35,36
SWEET ASHLEY'S CHOCOLATE, LLC . . . . . . . . . . . . . . . . . . . . .20
TGI FRIDAYS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16
THE BRICK HOUSE RESTAURANT . . . . . . . . . . . . . . . . . . . . . . .11
FOOD / RESTAURANTS /
BEVERAGE DISTRIBUTOR
AUDUBON ALE HOUSE / COVENTRY BEER STATION . . . . . . . .30
HEALTH / HEALTHCARE
BON HOMIE LTD. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .29
COMMUNITY HEALTH & DENTAL . . . . . . . . . . . . . . . . . . . . . . .27
MANOR CARE HEALTH SERVICES . . . . . . . . . . . . . . . . . . . . . . .34
NORTH END VISION CENTER . . . . . . . . . . . . . . . . . . . . . . . . . .57
PAOLI HOSPITAL/MAIN LINE HEALTH . . . . . . . . . . . . . . . . . . . .60
PHYSICIAN'S CARE SURGICAL HOSPITAL . . . . . . . . . . . . . . . . .15
PMSI HEALTHCARE FOR LIFE . . . . . . . . . . . . . . . . . . . . . . . . . . .28
POTTSTOWN MEMORIAL MEDICAL CENTER . . . . . . . . . . . . . . .2
REPRODUCTIVE SCIENCE INSTITUTE . . . . . . . . . . . . . . . . . . . .51
INTERIOR LANDSCAPES
DESIGNS UNLIMITED INTERIOR LANDSCAPES . . . . . . . . . . . . .21
LANDSCAPE AND GARDEN SUPPLIES
POTTSTOWN ROLLER MILLS . . . . . . . . . . . . . . . . . . . . . . . . . . .34
LANDSCAPE SERVICES
CLEAN CUT LAWN SERVICE . . . . . . . . . . . . . . . . . . . . . . . . . . .50
MANUFACTURER
MAYER POLLOCK STEEL CORPORATION . . . . . . . . . . . . . . . . . .5
MANUFACTURER/INDUSTRIAL
SUPERIOR TUBE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .51
MARKETING / ADVERTISING
COMCAST SPOTLIGHT . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .58
FASTSIGNS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .36
KINETIC WEB SOLUTIONS . . . . . . . . . . . . . . . . . . . . . . . . . . . . .47
POTTSTOWN COMMUNITY TV . . . . . . . . . . . . . . . . . . . . . . . . .58
SK ADVERTISING & DESIGN . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5
STYLISH IMAGES PHOTOGRAPHY . . . . . . . . . . . . . . . . . . . . . . .50
ZAP DIGITAL . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .14
ORGANIZATIONS
ROTARY CLUB INTERNATIONAL . . . . . . . . . . . . . . . . . . . . . . . .12
PAYROLL SERVICES / BOOKKEEPING SERVICES
EXPRESS DATA SYSTEMS, INC. . . . . . . . . . . . . . . . . . . . . . . . . .15
REAL ESTATE / FOR SALE/LEASE
BRODE & BROOKS, INC. REALTORS . . . . . . . . . . . . . . . . . . . . . .23

GLOCKER AND CO. INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .10
HERB REAL ESTATE, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .22
THE HANKIN GROUP . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16
ZUBER COMMERCIAL REALTORS . . . . . . . . . . . . . . . . . . . . . . .59
REAL ESTATE ATTORNEY
ANDREW J. MONASTRA, PC . . . . . . . . . . . . . . . . . . . . . . . . . . .24
RECREATION / ENTERTAINMENT
SUNNYBROOK BALLROOM . . . . . . . . . . . . . . . . . . . . . . . . . . . .33
RETAIL / SHOPPING
AUDGE'S MAGIC MOMENTS . . . . . . . . . . . . . . . . . . . . . . . . . .20
CABIN CRAFT SKI SHOP . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11
CHESTER COUNTY RUNNING STORE . . . . . . . . . . . . . . . . . . . .11
CHRISTIAN SCIENCE READING ROOM . . . . . . . . . . . . . . . . . . .11
DESIGNS DEVINE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11
OLDE KNITTING MILL ANTIQUES . . . . . . . . . . . . . . . . . . . . . . .21
PLAZA & COURT AT KING OF PRUSSIA . . . . . . . . . . . . . . . . . .24
REED'S RECYCLE ANTIQUES . . . . . . . . . . . . . . . . . . . . . . . . . . .20
ROMANTIC JEWELERS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21
VAN SCOY JEWELERS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21
WEITZENKORN'S . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11
RETIREMENT COMMUNITY/
INDEPENDENT LIVING
CHESTNUT KNOLL . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23
COUNTRY MEADOWS OF WYOMISSING . . . . . . . . . . . . . . . . .27
FREDERICK LIVING . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .32
MANATAWNY MANOR . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .29
SANATOGA COURT SENIOR LIVING . . . . . . . . . . . . . . . . . . . . .25
THE LUTHERAN HOME AT TOPTON . . . . . . . . . . . . . . . . . . . . .31
VISITING ANGELS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25
WALNUT WOODS OF BOYERTOWN . . . . . . . . . . . . . . . . . . . . .30
SECURITY SOLUTIONS
EXECUTIVE PROTECTIVE SERVICES . . . . . . . . . . . . . . . . . . . . . .34
SHIPPING SERVICES
PACK-N-SHIP . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .18
STORAGE FACILITIES
B&S SELF STORAGE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .17
TAX PLANNING & PREPARATION
TAX PLANNING & PREPARATION GUIDE . . . . . . . . . . . . . . . .8,9
TECHNOLOGY/ALARMS/
SPRINKLERS/SECURITY
H&H SYSTEMS, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .49
TECHNOLOGY/COMMUNICATIONS
SCHULTZ TECHNOLOGY SOLUTIONS, LLC . . . . . . . . . . . . . . . .25
TRAVEL & AUTOMOTIVE SERVICES
AAA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .17
WASTE REMOVAL

(Continued from page 34)
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2011-2012
TCACC EXECUTIVE

COMMITTEE
& BOARD OF
DIRECTORS
EXECUTIVE
COMMITTEE
CHAIRMAN OF THE BOARD

Terese Brittingham, Broker/Owner,
Keller Williams Realty Group

CHAIRMAN ELECT
Rod Martin, Vice President,
Martin Stone Quarries, Inc.

2ND CHAIRMAN ELECT
Scott Gruber, Group Executive
Vice President, National Penn

TREASURER
Heather Chandler, President,

Sealstrip Corporation

IMMEDIATE PAST CHAIRMAN
Brad Okoniewski, North American Safety

Health & Environmental Director,
Cabot Supermetals

SOLICITOR
Richard Linderman, Esq.,

O’Donnell, Weiss & Mattei, P.C.

SECRETARY
Eileen Dautrich, President, TCACC

BOARDOF
DIRECTORS

Matt Campbell, Cabot Supermetals
Ross DeSimone,

Corporate Psychological Resource Center
David Dougherty, The Hill School

Joe Dufner,
Windstream Communications, Inc.

Richard Graver, Victory Bank
David Kraybill, Pottstown Area Health &

Wellness Foundation
Peggy Lee-Clark,

Montgomery County Community College
Rick Lewis, Lewis Environmental

David K. Leinbach,
Kaiser Construction Co., Inc.

Reed Lindley, Pottstown School District
Bill Maguire, Exelon Corporation

Al Matarazzo, Main Line Financial Advisors
Sharif Omar, Pottstown

Memorial Medical Center
Andy Paravis, North Coventry Township

Baran Schultz,
Schultz Technology Solutions, LLC

Rick Storms, St. Pedro & Associates

BE SEEN. BE HEARD. BELONG.

CONNECT WITH YOUR
TRICOUNTY AREA CHAMBER:

152 High St., Suite 360, Pottstown, PA 19464 • TEL: 610.326.2900
FAX: 610.970.9705 • EMAIL: info@tricountyareachamber.com

TCACC MISSION: As the primary
business advocate, the TriCountyArea

Chamber of Commerce provides relevant
membership services and proactive

leadership to enhance economic opportunity
and quality of life within our region.

PRESIDENT’SMESSAGE –

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

Eileen Dautrich, President, eileen@tricountyareachamber.com
Jeff Dentler,Vice President of Finance, jeff@tricountyareachamber.com
Kitty Papp, Special Events Director, kitty@tricountyareachamber.com

Ashley Slaughter, Marketing and Communications Assistant,
ashley@tricountyareachamber.com

The Chamber would like to wish
everyone awarm holiday season! As
the year comes to an end,we are truly
grateful for all that you have done to
continue to grow the tri-county area
into a thriving region. As a thankyou
for all of your participation and sup-
port this year, the Chamber is hosting
its annualHolidayMixer on Tuesday,
December 13, 2011 from 5 to 6:30 PM
in the Chamber’s Conference Center.
Please join us for hors d' oeuvres and
drinks donated by our food and bev-
erage Members. We hope that you
can make it to this event, both to
accept our thanks and to grow your
network.
As we wrap up this year with cele-

bration and good cheer, please
remember some of the events that we
have going on in 2012. Notably, the
Boyertown Area Progress Dinner is
scheduled to take place on
Wednesday, January 18, 2012. The
event begins at 4:30 PM with a social
hour anddinnerwill start promptly at
6 PM. The annual video from the stu-
dents at BoyertownAreaHigh School
highlighting progress in the area will
be viewed that evening and the James
K.BoyerQuality ofLifeAwardwill be
presented to the Boyertown Alumni

Marching Unit for their contribution
to the community. If you are interest-
ed in attending this event, go to the
Chamber Events Calendar at
www.tricountyareachamber.com.
You can register online or call us at the
office at 610.326.2900.
The beginning of a new year is also

a great time to reflect. Manyof uswill
be reflecting on personal issues, mak-
ing New Year’s resolutions and hit-
ting the gym again. We will spend
time reflecting on howwe performed
as parents, spouses, and friends this
year. But, many of you will also be
reflecting on the year as a business
leader. As you do this, please don’t
forget that the Chamber loves your
feedback. If there are
ways that the Chamber
can help you accomplish
your goals for 2012,
please feel free to contact
us. We are here to serve
you and would love to
hear your ideas. We also
look forward to our Members assist-
ing us, sharing their knowledge and
skills, and participating on one of our
new committees.
As you renew yourMembership in

2012, keep in mind that the Chamber

will invite you to talk aboutyourbusi-
ness on our weekly radio shows that
air on WBZH – 1370. When you
renewwith the Chamber, you will be

contacted by our office
and given the opportuni-
ty to be a guest on the
show and share details
about your business with
the listening audience.
The shows highlighting
the guestswehave had to

date are archived and available on the
Chamber’s website.
We truly hope that everyone has a

wonderful Holiday Season!
Eileen Dautrich, President, TCACC

HappyHolidays!

The Chamber will be
closed December 26th

through December 30th.
The Office will reopen

with normal hours
on January 2nd.



AAMCO of Pottstown
401 W. High St., Pottstown, PA 19464
610.970.1844
www.aamcopottstownpa.com
Auto Repairs / Services
AAMCO services include transmissions and general
vehicle maintenance and repair. Significant
improvements have been made in personnel and
facilities. Their focus is to deliver high quality repairs
and achieve complete customer satisfaction. They
offer flat-rate pricing for fleets of all sizes.

Carmike Cinemas
110 Upland Square Dr., Stowe, PA 19464
706.576.3460
www.carmike.com
Amusement and Entertainment
Carmike Cinemas has built a new 12 theater facil-
ity located in the Upland Square Shopping Center.

Cigas Machine Shop, Inc.
1245 Manor Rd., Coatesville, PA 19320
610.384.5239
www.cigasmachine.com
Machine Shops
Cigas Machine Shop, Inc. is a leading manufactur-
er of stainless steel products used in diverse com-
mercial and industrial applications including
municipal water and wastewater processing,
chemical, petroleum, ethanol, nuclear, pulp and
paper, structural, architectural, powder meallur-
gy, semiconductor and vacuum technology.

J & J Environmental, Inc.
P.O. Box 370, Blue Bell, PA 19422
610.277.4511
www.jjenv.com
Cleaning Contractors; Environmental
Contractors; Excavation Contractors;
Hazardous Waste Disposal
Established in 1975 as one of southeastern
Pennsylvania's first environmental emergency
response companies, J & J Environmental is oper-
ating under new ownership as of 2010. J & J
Environmental now offers a wide range of servic-
es including vactrucks, rolloffs, excavation, and
waste disposal.
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CHAMBER MEMBERSHIP

ANNIVERSARIES
(ACCORDING TO TCACC RECORDS)

HAPPY ANNIVERSARY to
the following Members:
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33Years
Pottsgrove

School District
A. Weitzenkorn’s

Sons, Inc.

26Years
JL Machine &

Tool, Inc.
Wendy’s Flowers

20Years
Mr. Windshield

5Years
Pennsylvania

Business Council
Wanner Associates

1Year
Citadel Federal
Credit Union

American Crane &
Equipment Corp.

Bally Block Company
Brandywine Institute of

Orthopaedics
CEI – Douglassville, Inc.

Comcast
Michael L. Cross

& Co., Ltd.
Emmanuel Evangelical

Lutheran Church
Friendship House

David G. Garner, Esq.
Gary’s Carpet

& Flooring Depot
Health Advocate
Hollenbach Home

Center
Kaiser Construction

Co., Inc.
Kelly Real Estate, Inc.

Manatawny Creek
Winery, Inc.

Marion & Black, LLC
Media Fusion

Technologies, Inc.
Meridian Bank
Morning Star

Fellowship
North Coventry

Township
Oletowne Jewelers

Pottstown Area
Seniors’ Center

Pottstown School
District

Professional Pharmacy
& Convalescent
Products, Ltd.

Redwood Enterprises
Rotary Club of

Pottstown
Pottstown SCORE

Chapter 594
Robert Weigner

Nationwide Insurance
YWCA Tri-County AreaMEMBER UPDATES

Call Jeff Dentler, VP of
Finance and Technology,
for questions about your
database listing, the
Chamber Website, or
Website Sponsorships.

If your business moves
to a new location or
your contact information
changes, update your information with
the Chamber by calling 610.326.2900 or
email jeff@tricountyareachamber.com.

MEMBERSHIP REFERRAL INCENTIVE
Refer a business & they join, you receive a $50 Referral Reward.

It's that simple. The $50 can be designated towards many
Chamber programs and events, including your dues.
Referred a new member? Call 610.326.2900 or visit us

on the web at www.tricountyareachamber.com

Are youCelebrating 25, 50, 75 Years?
If your Chamber Member company is celebrating a significant anniversary then the Chamber needs to know!

The Chamber strives to recognize their Members for their success. Contact Kitty Papp at
610.326.2900 or kitty@tricountyareachamber.com

Member Renewals
Thank you to the following Members
who renewed their commitment to
make your Chamber a PRIORITY!

DECEMBER FREE EVENTS: CHAMBER 101
Thursday, December 1, 3:30PM AND Tuesday, December 20, 8AM

Chamber’s Conference Center, 152 E. High St., Suite 360, Pottstown PA, 19464
CHAMBER 101 is a no-obligation orientation for prospectivemembers
to learnwhat the Chamber has to offer.Also open to currentMembers

seeking information about the Chamber. Reservation required.
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

THE POWER OF THE NETWORK
JOIN TODAY!

For more info on Membership, call 610.326.2900 or visit us on the web at tricountyareachamber.com to APPLY ONLINE!

Belong to the NETWORK and
make an IMPACT on our community!

“TheChamber does a good job
of promoting the community of
Pottstown and the tri-county

area. I am pleased to be a part of it.”
– Richard Frantz, A.I.A., Architect

WELCOME
NEWMEMBERS!

Look who’s joined us… The following businesses have invested in YOURChamber.
When purchasing goods or services please keep these businesses as well as other TriCounty

Area Chamber of Commerce Members in mind when youAlways Buy Chamber.
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BE SEEN. BE HEARD. BELONG.

NETWORKING
Wed., Dec. 7 SEMINAR – EMPLOYEE HEALTH
8 – 10 AM Chamber's Conference Center,* 152 E. High St., Suite 360,

Pottstown PA 19464
Irene Shetron, PublicHealth Educator, Chester CountyHealthDepartment,
and Dave Kraybill, Executive Director of Pottstown Area Health and
Wellness Foundation. They will present on the topic of Employee Health
and why it is important to area businesses, encouraging them to develop
wellness initiatives.
$25 per Member; $35 per non-member

Tues., Dec. 13 HOLIDAY MIXER
5 – 6:30 PM Chamber's Conference Center,* 152 E. High St., Suite 360,

Pottstown PA 19464
To show our appreciation to ourMembers for their support throughout the
year, theChamber invites you to joinus for our annualHolidayMixer at the
Chamber Conference Center. Get in the holiday spirit as you enjoy refresh-
ments donated by our food and beverageMembers at this event.
No charge; Members only; Reservations appreciated

Thurs., Dec. 15 WOW LUNCHEON
11:30 AM– 1:30 PM Brookside Country Club, Prospect and Adams Streets, Pottstown,

PA 19464
Dr. KarenA. Stout, President ofMontgomery County Community College,
will be discussing “The ‘Deliberate Practice’ of Professional Development”.
Learn about the importance of attending to your ownprofessional develop-
ment, as a high priority, and how that professional development feeds into
the deliberate practice required for high performance (and sanity). Dr.
Stout’s presentation will be based on the book “Talent is Overrated: What
Really Separates World-Class Performers from Everybody Else” by Geoff
Colvin. This quick read makes the case that what primarily sets great per-
formers apart is their engagement in deliberate practice; practice that is
designedwith intent, is repeated, is highly demanding and that isn’t neces-
sarily fun.Attendeesareencouraged to read thisbookprior to theDecember
WOWLuncheon.
Members only; $28 per Member prepaid; $36 per Member invoiced

Sponsored By: Schultz Technology Solutions

EVENTS
Thurs., Dec. 1 CHAMBER 101
3:30 PM Chamber's Conference Center,* 152 E. High St., Suite 360,

Pottstown PA 19464
A no-obligation orientation for prospective members to learn what the
Chamber has to offer. Also open to current Members seeking information
about the Chamber.
No Charge; Reservation required

Tues., Dec. 20 CHAMBER 101
8 AM Chamber's Conference Center,* 152 E. High St., Suite 360,

Pottstown PA 19464
A no-obligation orientation for prospective members to learn what the
Chamber has to offer. Also open to current Members seeking information
about the Chamber.
No Charge; Reservation required

SAVE THE DATES
Thurs., Jan. 5 MEMBERSHIP BREAKFAST – ECONOMIC FORECAST

Copperfield Inn at Lakeside, 594 W. Ridge Pike, Limerick, PA 19468
7 – 7:30 AM Networking
7:30 AM Program

Brian R. Hess, Senior Research Analyst for Brandywine Global’s Fixed
IncomeTeamandDerekMenaldino, Chief InvestmentOfficer ofMain Line
Financial Advisors, will be discussing the findings of a client survey and
share their insights of national and international economics and politics as
they apply to the tri-county area.
$25 per Member pre-paid; $30 per Member invoiced; $50 per non-member
Sponsored By: Main Line Financial Advisors; Schultz Technology
Solutions LLC;WBZH – 1370 AM

Tues., Jan. 10 WOW LUNCHEON
11:30 AM– 1:30 PM Spring Hollow Golf Club, 3350 Schuylkill Rd., Spring City, PA 19475

Susan Krall, Director of Programming for the YWCATri-CountyArea, will
be presenting “Managing Stress Wisely”. She will be discussing how to
identify the stressors in your life and how to recognize your response to
them.Areyour responseshealthyorunhealthy?Stress cancontribute to sev-
eral physical and emotional disorders. This discussion will touch on a vari-
ety of copingmechanisms designed to create a healthy lifestyle balance.
Members only; $28 per Member prepaid; $36 per Member invoiced
Sponsored By:Arnold’s Family Fun Center andMaillie, Falconiero &
Co., LLP

Wed., Jan. 18 BOYERTOWN AREA PROGRESS DINNER
La Massaria at Bella Vista Golf Course, 2901 Fagleysville Rd.,
Gilbertsville, PA 19525

4:30 PM Social Hour
6 PM Dinner

The BoyertownArea Progress Dinner highlights business and community
in the Greater BoyertownArea. Therewill be a presentation of the James K.
Boyer Award to the Boyertown Alumni Marching Unit and a video by
BASH students featuring Boyertown area businesses.
$60 per Member; $500 per table of 10; $75 per non-member
Sponsorships available. See ad on page 47.
Platinum Sponsors:Cabot Supermetals;Media Fusion Technologies, Inc.;
PottstownMemorialMedical Center
Gold Sponsors:The Body-BornemanCompanies

Thurs., Jan. 26 POWER NETWORKING LUNCHEON
11:30 AM– 1:30 PM Western Montgomery Career and Technology Center,

77 Graterford Rd., Limerick, PA 19468
Looking to gain business contacts andpromote yourproducts and services?
This is your chance to NETWORK full speed ahead. Bring plenty of busi-
ness cards as this new format of SPEEDNETWORKINGwill allow you to
meet face-to-face with other Chamber Member businesses. Limited to 2
Members per company.
$15 per Member; Member’s only

Tues., Feb. 7 WOW LUNCHEON
11:30 AM– 1:30 PM Copperfield Inn at Lakeside, 594 W. Ridge Pike Limerick, PA 19468

Kayte Connelly will be discussing the topic of “Women in Community
Leadership: Understanding the Glass Cliff”.
Members only; $28 per Member prepaid; $36 per Member invoiced
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Register today; connect tomorrow. Visit tricountyareachamber.com or call 610.326.5158.

Call Kitty Papp,
Special Events

Director, for more
information or to
sponsor an event.

610.326.2900

*PARKING: There is NO visitor parking
available at the Security Trust Building,
152 High St. Parking is available on High St.
for up to 3 hours at no charge or in the Freight
Station Municipal lot, across the railroad tracks
for $.10 per hour (enter off of Hanover St.).
You must have a permit to park in the 152 lot
or you will be ticketed.

Success in building both business and community
comes from staying OPEN to new ideas.

The Chamber of Commerce provides opportunities for you to exchange ideas with other
talented leaders in business, community, and government, to help make your business
run smoother – and to make your community a better place to work, live and play.

Be Seen. Be Heard. Belong.



NEW! MOBILE APP
TheTriCountyAreaChamber of Commerce is

excited to announce we are launching a Mobile
Web App! Users will be able to search our
Directory, browse Events, track Chamber News,
and redeemCoupons fromtheir Smartphonesor
mobile devices!

Our Mobile App will be FREE to download and
compatible with iPad, iPhone, Android, and
Blackberry platforms!
There will be opportunities for Members to

enhance their Mobile Web App listing, so keep an
eye out for these limited offerings.
This project is currently in the works, so stay

tuned for our launch date.
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BBEECCAAUUSSEE  YYOOUU  BBeelloonngg…… MMEEMMBBEERR  BBEENNEEFFIITTSS  
MEMBER BENEFIT OPPORTUNITIES TO HELP YOU PROMOTE YOUR BUSINESS:

JOIN OUR GROUPS ON 
FACEBOOK AND LINKEDIN
Did you know that you can stay up-to-date on events,
the latest Chamber news, professional development
opportunities, and more by joining the Chamber on
LinkedIn and Facebook? Join our group on LinkedIn by
searching TriCounty Area Chamber of Commerce at
www.linkedin.com or become a fan on our Facebook
page at www.facebook.com/TriCountyAreaChamber by
clicking the like button to get all of the latest Chamber
news and information. Don’t forget to check out the 
photos posted from this year’s events on our Facebook
page after you join!

Bear Creek: Weekday $30.50; Gate Price $47.00;
Evening $22.50; Gate Price $34.00

Camelback: Weekend/Holiday $51.00; Gate Price
$59.00; Midweek $41.50; Gate Price $49.00

Jack Frost/Big Boulder: Adult Midweek $36.00;
Gate Price $44.00; Adult Weekend $42.50; Gate
Price $50.00; Adult Holiday $47.50; Gate Price
$52.00; Youth Midweek $32.00; Gate Price $33.00;
Youth Weekend $34.00; Gate Price $40.00; Youth
Holiday $39.00; Gate Price $42.00; Night Anytime
$25.50; Gate Price $28.00

Movie Tavern: 10 Tickets for $63.50; Gate Price
10 Tickets for $95

Carmike: 10 Tickets for $60; Gate Price 10 Tickets
for $90 

Regal: 10 Tickets for $69; Gate Price 10 Tickets
for $90

Adventure Aquarium: Adult $18.50; Gate Price
$22.95; Child (2-12) $14.50; Gate Price $17.95

National Aquarium: Adult (12-59) $23.50; Gate
Price $29.95; Child (3-11) $18.00; Gate Price
$24.95; Senior (60+) $22.00; Gate Price $28.95;
Military $20.00 

Philadelphia Zoo: Adult $14.00; Gate Price
$18.00; Child (2-11) $14.00; Gate Price $15.00

CONSIGNMENT TICKETS
Time to stock up for the holidays! Don’t forget about this 

great Member Benefit when thinking about what to do with your
family this holiday season. Also – makes a great stocking stuffer!

ALWAYS BUY CHAMBER
TriCounty Area Chamber
of Commerce has a busi-
ness directory on its web-
site to help you find what
you are looking for. This
holiday season make sure
you remember your 
ABC’s – ALWAYS BUY
CHAMBER. There is a full
list of over 500 local busi-

nesses to meet all your personal and business needs when 
planning for the holidays this year! Visit the business directory at
tricountyareachamber.com and support our local businesses
and community.

WBZH – 1370 
Radio Shows Archived 

on Website
Visit www.tricountyareachamber.com to

listen to past radio shows featuring
Member businesses and organizations.
Don’t forget, when you renew your
Membership, you will have the opportunity
to promote your business on the radio too!

RESUME SERVICE AND JOB POSTINGS
The Chamber’s RESUME SERVICE allows job seekers to

submit their resume to the Chamber, where it will be sum-
marized in a listing that will be included right here in the
Route 422 Business Advisor.  This same information will be
shared at our Chamber Membership Breakfast (held every
other month). Chamber Member companies may then
request copies of resumes that are of interest.

This month’s resume includes – Data Entry; Admin
Professional; Customer Service

JOB POSTINGS is one of the Chamber’s
newest website features! You can post your
company's job openings on our website
FREE for 30 days. Chamber Members just
need to provide the details for the job post-
ing and who the job seekers should contact
and send those details to Jeff at
jeff@tricountyareachamber.com. It’s that easy!

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

FEATURED 
MEMBER
BENEFIT
OF THE MONTH

FREE 
download!
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WBZH – 1370 
Radio Shows Archived 

on Website
Visit www.tricountyareachamber.com to

listen to past radio shows featuring
Member businesses and organizations.
Don’t forget, when you renew your
Membership, you will have the opportunity
to promote your business on the radio too!

JOB POSTINGS is one of the Chamber’s
newest website features! You can post your
company's job openings on our website
FREE for 30 days. Chamber Members just
need to provide the details for the job post-
ing and who the job seekers should contact
and send those details to Jeff at
jeff@tricountyareachamber.com. It’s that easy!

RIBBON CUTTING

TRICOUNTY AREA CHAMBER OF COMMERCE FOUNDATION

MEET CHRIS COONEY, 
MEMBER OF LEADERSHIP 
TRICOUNTY CLASS OF 2012

Leadership Tri-County is administered through the TriCounty Area Chamber of
Commerce Foundation, Inc.  Since its inception in 1993, the program has PREPARED
more than 100 community members for leadership positions in the tri-county area.

Christopher Cooney, Manager
Chemistry, Radioactive Waste, and
Environmental for Exelon –
Limerick Generating Station, has
worked in the tri-county area for
25 years. Chris is married to his
wife Candace and has three chil-
dren, Tim(20), Caroline(16), and
Nicole(11). Chris graduated from
Penn State University with a

Bachelor of Science in Chemical Engineering and
went on to receive his Masters of Science in
Mechanical Engineering from Drexel University. In
his spare time Chris enjoys golfing, skiing, and
spending time with his family.

Chris believes that hard work and preparation
lead to success. He likes the quote from Thomas
Jefferson that says, “I am a great believer in luck, I
find the harder I work the luckier I get". As a business

role model, Chris looks up to Herb Kelleher, former
CEO of Southwest Airlines.

Chris is currently involved with helping the
Pottstown Salvation Army develop its business plan
to further their efforts to support the community as
part of the projects portion of the Leadership Tri-
County Program. “This region needs motivated and
knowledgeable people to help local businesses and
service organizations reach their goals. Tri-County
Leadership develops people that can fill the needs of
this community. I look forward to learning more
about the area, meeting new people involved in the
community, and helping the community through
our service project,” said Chris. 

LEADERSHIP UPDATE
PROJECTS

A large part of Leadership Tri-County, other than getting to know the com-
munity more intimately, is completing a group project for a non-profit in the
community. We are happy to announce that the 2011-2012 projects have
been chosen and Leadership Tri-County class members have been getting to
work. The eleven class members will complete three projects over the ten
month period that the class takes place. 

Carrie Robinson from Schultz Technology Solutions, Christopher Cooney
from Exelon – Limerick Generating Station, and Valerie Rhoads from Cabot
Supermetals will be working with The Salvation Army of Pottstown to build an
advisory board made up of local business people from a variety of fields.

Anna Brendle from Pottstown Area Health and Wellness Foundation and
Rhonda Lee from John Middleton, An Altria Company, will be working with
the Borough of Pottstown to create a business and community resource guide.

Nicole Henderson from Montgomery County Community College, Michelle
Catrambone from Fulton Bank, Jeff Kofsky from Pottstown SCORE, Ashley
Slaughter from TriCounty Area Chamber of Commerce, and Kent Smith and
Cindy Young from John Middleton, An Altria Company, will be working with
the Pottstown School District and the Pottstown Downtown Improvement
District Authority (PDIDA) to create a downtown student run school store and
foster a larger program, a Pottstown School District Laboratory for Learning
and Entrepreneurship.

Be on the lookout for Leadership Tri-County Class of 2012 project updates in
future issues of the Route 422 Business Advisor.

John Middleton, an Altria Company is the sponsor 
of the Leadership Tri-County Class of 2012. 

Christopher
Cooney

BUSINESS CARD EXCHANGE
Thank you to November’s Business Card Exchange sponsor:

Bally Savings Bank
Richard Schmoyer, Jr., President of the Bank, and Diane McElwee, Executive Vice

President and Treasurer, (holding scissors) cut the ribbon on the renovated Bally
Savings Bank. They are joined in the photo by additional bank staff, Chamber ambas-
sadors, and other business representatives that assisted with the renovation project. 
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OCTOBER BUSINESS CARD EXCHANGE
Back in October, Chamber Members gathered at 

The Victory Bank for the Business Card Exchange event. Here
are some photos from that evening. To see more photos from
this event visit the Photo Gallery at tricountyareachamber.com.

KITTY PAPP RECEIVES FIVE YEAR SERVICE AWARD FROM PACP
Congratulations to Kitty Papp, TriCounty Area Chamber

of Commerce Special Events Director, for receiving the Five
Year Service Award from the Pennsylvania Association of
Chamber Professionals, the Chamber’s state professional
association. The Service Award recognizes professionals
who have been dedicated to serving their Members and
communities. Candidates for this award must have been in
full-time chamber management for at least 5 years, are serv-
ing in chamber management in Pennsylvania, and have
been a PACP member for at least 3 consecutive years. Congratulations Kitty! 

Pottstown Area Industrial Development,
Inc. (PAID) has announced the appoint-
ment of Steven Bamford as its new
Executive Director. Bamford’s first day
was November 10, 2011. 
A resident of Lansdale, Bamford has

over 20 years of economic development
experience in local government as well
as the private sector – since February
2010, he has been Co-Owner/Vice
President of TCB Marketing, a results-
oriented marketing, media and manage-
ment consulting firm. 

Additionally, Bamford served as a
Manager, then Senior Manager, at Ernst
and Young from 2002 to 2010. At Ernst
and Young, Bamford was responsible for
assisting Fortune 1000 and middle market
clients making investment and location
decisions in the US and abroad by identi-
fying, negotiating and securing incentives
from federal, state and local governments. 

Prior to his private sector experience,
Bamford worked in various positions in
the public sector. From 1997 to 2002,
Bamford held dual roles as the Vice
President of Operations with the
Allentown Economic Development
Corporation and served as the Executive
Director of the Allentown Commercial
and Industrial Development Authority. In
this capacity, Bamford managed the day-
to-day operations of these organizations
and their real estate redevelopment proj-
ects serving as “developer of last resort”
for the most challenging, underutilized
and functionally obsolete properties.
Bamford also assisted businesses and
developers in determining feasibility, site
selection, and obtaining funding for proj-
ects. Some of these projects included the
Bridgeworks, Portland Place, Plaza at
PPL Center and Lehigh Landing. 

From 1993 to 1996, Bamford served as

the Vice President for Special Projects
with the New Castle County (DE)
Economic Development Corporation
where he assisted with site selection and
provided support for companies seeking
incentives, zoning or development plan
approval for projects. Also, Bamford
served as the Economic Development
Specialist for the City of Reading from
1991-1993 where he performed financial
analysis, evaluated development and
operating budgets and made funding rec-
ommendations to City Council on
requests from businesses and developers
for assistance through the City’s revolv-
ing loan fund. 

“Steve’s experience, energy and mix of
public sector and private sector experi-
ence will be a positive impact to the
Borough of Pottstown” said Jason Bobst,
President of the Board of Directors. 

“We were especially impressed with
Steve’s research into the Economic
Development Strategic Plan and the most
recent Urban Land Institute Advisory
Panel Service Plan of 2009.  He presented
a possible entry plan into this new 
position from the priorities listed in 
these documents” added Reed Lindley,
Superintendent of the Pottstown School
District. 

Bamford becomes the first Executive
Director of PAID, Inc. since its re-birth as
part of the Urban Land Institute Advisory
Panel Service Plan recommendation for a
single-source entity for economic devel-
opment in the Borough of Pottstown. 

Bamford received his Bachelor of Arts
in Economics & Business Administration
from Ursinus College and his Master of
Business Administration from the
University of Delaware. 

PAID, Inc. selected Bamford from a
field of 37 applicants. 

PAID, INC. Announces
Executive Director Hire



WOW - WOMEN OF THE WORKFORCE
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FOR WOMEN
On October 25th a group of women
from the TriCounty Area Chamber
attended the Pennsylvania Conference
for Women in Philadelphia. Keynote
speakers for this event were women’s
rights pioneer Gloria Steinem;
“Ugly Betty” actress America Ferrera;
President and CEO of Care USA, Helen
Gayle; former Olympic Athlete and
WNBA player Marion Jones; and life
coach and O, The Oprah Magazine
columnist, Martha Beck.

“The PA Conference for Women has evolved into THE event for women serious
about moving ahead with their careers.  More than 5,000 packed the Philadelphia
Convention Center for two days to hear legends such as Gloria Steinem give her 10
Tips for Fear Bustin’; participate in Tory Johnson’s day long Career Boot Camp; par-
ticipate in a 1-2-1 personal brand audit session or uptick their LinkedIn profile.
Keynotes, meet-up, the exhibit hall and career makeovers were additional features.  If
you couldn’t make this one, make sure to put 2013 on your calendar, when it will
return to Southeast PA.”- Kayte Connelly, Best Principled Solutions, LLC

“The conference was filled with many informative and educational break-out ses-
sions and the keynote speakers were inspiring.  I left with next-step action items as
well as long term vision changing and thought provoking concepts.  It was well
worth the time to attend.  The energy of all those dynamic and motivated women in
one place was really remarkable!” – Heather Chandler, Sealstrip Corporation

“I was honored and empowered by being in the presence of thousands of business
women at the Pennsylvania Conference for Women, October 25th in Philadelphia.
Leaders who represented the best and brightest in their fields spoke on topics that
included career advancement, life transitions and obstacles, social media and entre-
preneurship.  Whatever your career path, and whatever your age, there was definite-
ly value in investing time for your personal development by attending.”
- Adele Klein, Klein Transportation. 

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

Women Value WOW!

“Networking”
– Peggy Brendlinger, 

Tri County Area Federal Credit Union

“Informative 
and relevant”

– Joymarie DeFruscio-Chupein, 

Keller Williams Realty Group

“Professional 
discussions” 

– Rachel Conrad, Sealstrip Corporation

“Friendship” 
– Lashel Barret, Sealstrip Corporation

“Meeting new people” 
– Michelle Diener, 

Keller Williams Realty Group

DECEMBER WOW LUNCHEON
Join the Chamber for the December WOW Luncheon on 
Thursday, December 15th from 11:30 AM to 1:30 PM.

Dr. Karen A. Stout, President of Montgomery County Community College, will be discussing
“The ‘Deliberate Practice’ of Professional Development”. Learn about the importance of attend-
ing to your own professional development, as a high priority, and how that professional devel-
opment feeds into the deliberate practice required for high performance (and sanity). Dr. Stout’s
presentation will be based on the book “Talent is Overrated: What Really Separates World-Class
Performers from Everybody Else” by Geoff Colvin. This quick read makes the case that what pri-
marily sets great performers apart is their engagement in deliberate practice; practice that is
designed with intent, is repeated, is highly demanding and that isn’t necessarily fun. Attendees
are encouraged to read this book prior to the December WOW Luncheon.

PENNSYLVANIA CONFERENCE

YWCA 2011 Tribute to 
EXCEPTIONAL WOMEN
On November 3, 2011, eight women from the tri-county area were rec-

ognized for their exceptional contributions to the community in the
areas of Arts, Business, Nonprofit/Public Service, Education, Health,
Lifetime Achievement, Rising Star, and Young Women. The Chamber’s
very own President, Eileen Dautrich, was honored for her work in the
Nonprofit/Public Service sector at the YWCA 2011 Tribute to
Exceptional Women. This event honors the achievement, leadership,
and service of professional women who are committed to creating
opportunities for other women, families, and girls. Congratulations to
all of the women who were recognized at this event and thank you for
your ongoing contributions to the tri-county area.
From left to right: Andrea Primas, YWCA Executive Director; Marilyn Baker,
Health Award; Nicole Weising, Year of the Young Woman Award; Dr. Kathryn
Soeder, Education Award; Julie Tonnessen, Arts Award; Eileen Dautrich,
Nonprofit/Public Service Award; Kay Dougherty, Sally Lee Lifetime Achievement
Award; Shirley Patterson, Business Award; Jaira Kurtz, Rising Star Award; Sharon
Basile, YWCA Board President



For more than 30 years, Madonna has
taught and written about his two academic
specialties: the American presidency, and
American political parties and political
behavior. As a pollster in recent years, he has
written extensively about voters and voting
behavior. He holds a Ph.D. in political histo-
ry from the University of Delaware.

Before joining the faculty at Franklin and
Marshall, Dr. Madonna was Professor and
Chair of the Government Department and
headed the Center for Politics and Public
Affairs at Millersville University.

Madonna founded the Keystone Poll in
1992, the oldest survey produced exclusive-
ly in Pennsylvania. In 2008, the poll’s name
was officially changed to the Franklin &
Marshall College Poll. In this capacity, some
of his media clients include the Philadelphia
Daily News, WGAL-TV (Lancaster) to
name a few. He has also polled for KYW-TV,
Fox 29 – TV, and the Comcast Network
along with several others.

Dr. Madonna guided the audience on
how to think about the 2012 presidential
election. He encouraged attendees not to
think about this issue from a party point of
view, but look at the historical situations
under which presidents have been reelected
and when they have not been reelected. Dr.
Madonna took attendees back in time to
look at how our post-WWII politics has dif-
fered from the rest of American history. The
main difference, said Madonna, is that up
until WWII the government was ruled by
one party or the other for long periods of
time. Democrats were in power until the
time of Lincoln and Republicans ruled until
WWII. Since then, we have had five
Democratic leaders and five Republican
leaders. This instability is relatively new in
our country and makes Dr. Madonna’s com-
ments about voter behavior both interesting
and relevant to attendees.

From there Dr. Madonna explained how
all states are not equal in the electoral
process. He made the point that the politi-
cally predictable states such as New York,
California, and Texas will not make a 
difference in this upcoming election. 
Dr. Madonna said that there are 10 to 12
states that will matter, the swing states, and
in each of those states, Pennsylvania being
one of the 10 to 12, only a handful of politi-
cally unpredictable counties will decide the
2012 race. Of the seven counties in
Pennsylvania considered to have the most
swing voters, four of them are right here in
our area, Bucks, Montgomery, Chester, and
Delaware Counties. Dr. Madonna took this
even further by saying that in those swing
counties, the voters most likely to swing
back and forth politically are college educat-
ed women. Dr. Madonna’s point was that
the election will come down to a small
group of people.

Dr. Madonna also pointed out how differ-
ent this election will be from those previous.
Right now the national debate is centered on
the economy and debts and deficits. The
battle will be over whether government
should do more or they should do less.

Madonna pointed out that no president has
been reelected with a job performance rat-
ing under 50% and no president has ever
been reelected with unemployment over
7%. At the time of this Breakfast, Obama
had an approval rating of 45% and unem-
ployment was 9%. This will be an interest-
ing election and surely one that has been dif-
ferent from those in the past.

A special thank you to the sponsors of
this event: Boyertown Salvation Army,
Pottstown Salvation Army, and Wanner
Associates, Inc.

Welcome to our new Members: AAMCO

of Pottstown; ACN, Inc.; Financial
Independence Planning, LLC; The Gallery
School of Pottstown; J & J Environmental,
Inc.; Miller’s Insurance Agency, Inc.;
Pottstown Quality Inn; PuroClean Disaster
Restoration Services; Tango Media
Management; Visiting Angels; WBZH –
1370 AM

The next Membership Breakfast will take
place on January 5, 2012. Chamber
Members will meet at Copperfield Inn at
Lakeside for the annual Economic Forecast
Breakfast; networking begins at 7 AM and
the program begins at 7:30 AM.
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The four futures, aptly named for the
type of economy they described, are
Global Village, Tight Belts, America in the
Driver’s Seat, and Partners in Hard
Times. Wray encouraged the audience not
to think about which future they like the
most, but which components of our
region will help us to be prepared for each
possible future. “Each future has its own
challenges and opportunities,” said Wray,
adding that, “Prosperity is possible in
each of them, but not guaranteed in any.”
Based on these four possible futures,

the Economy League has put together
what they think will be the “key success
factors” to make Greater Philadelphia a
world class region. These promising long-
term investments recommended are busi-
ness creation and entrepreneurship, edu-
cation and talent development, interna-
tional connections, higher education,
infrastructure, efficient government and
public-private partnerships, and public
safety. 
Wray encouraged Chamber Members

to take a look at how they are preparing
for the future histories of Greater
Philadelphia. The Economy League will
be facilitating more conversations in the
future to identify priorities in the region
to help Greater Philadelphia become a
world class region. To view this report in
greater depth, go to worldclassgreater-
phila.org or go to the “News & Media”
page at tricountyareachamber.com and
click “Chamber Rewind” then “Event
Presentations” to select and view the
executive summary.

Four companies were recognized at the
Luncheon for their significant anniversaries
and their commitment to doing business
here in the tri-county area.

115 Years – Frederick Living

77 Years – Superior Tube Company

40 Years – Schuylkill Valley Regional
Dance Company

25 Years – Ridge Support Technologies

In April of 2011, two of our United States
representatives received a special award
from the United States Chamber of
Commerce. The US Chamber awarded 195
representatives and 43 senators its coveted
“Spirit of Enterprise” Award for voting in
favor of jobs and economic growth in the
second session of the 111th Congress. We
were proud to recognize Congressman
James Gerlach and Congressman Charles
Dent at the October 18th event.

The Chamber thanks the Membership
for its participation – the staff has received
very positive feedback. 

ECONOMIC DEVELOPMENT LUNCHEON

ABOVE: New Members from left to right: Ross Landy,
WBZH 1370 AM; Gina Werkheiser, PuroClean Disaster
Restoration Services; Jeff Neese, Winning Concepts; Doris
Wertman, Visiting Angels; Alycia Wertman, Visiting Angels

LEFT: New Members from left to right: Tom Skelly, Miller’s
Insurance Agency, Inc.; Terry Fetterman, Tango Media
Management; Mike Staffieri, Miller’s Insurance Agency,
Inc.; Aaron Orchinik, Miller’s Insurance Agency, Inc.

BELOW: New Members from left to right: Deena Berger,
Financial Independence Planning, LLC; Andy Meadows, J
& J Environmental, Inc.; Cathy Paretti, The Gallery School
of Pottstown; Michael Fox, AAMCO of Pottstown; Nick
McCartin, ACN, Inc.; John McCartin, ACN, Inc.

MEMBERSHIP
BREAKFAST

Thank you to our Platinum Sponsors:

October 18, Pottstown, PA - Chamber Members gathered at
Copperfield Inn at Lakeside for the 2011 Economic Development
Luncheon. Steven Wray, Executive Director of the Economy League of
Greater Philadelphia, discussed the Economy League’s new report
“2026: Future Histories of Greater Philadelphia”. Wray presented to the
audience the four regional futures the Economy League sees for Greater
Philadelphia and how understanding all of them will help the region’s
communities, businesses, and organizations thrive in the years ahead. 

On November 10, 2011, Chamber Members gathered for a month-
ly Membership Breakfast at Brookside Country Club to hear 
Dr. G. Terry Madonna, Director of the Center for Politics and Public
Affairs, Professor of Public Affairs, and Director of the Franklin and
Marshall Keystone Poll at Franklin and Marshall College.
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The four futures, aptly named for the
type of economy they described, are
Global Village, Tight Belts, America in the
Driver’s Seat, and Partners in Hard
Times. Wray encouraged the audience not
to think about which future they like the
most, but which components of our
region will help us to be prepared for each
possible future. “Each future has its own
challenges and opportunities,” said Wray,
adding that, “Prosperity is possible in
each of them, but not guaranteed in any.”
Based on these four possible futures,

the Economy League has put together
what they think will be the “key success
factors” to make Greater Philadelphia a
world class region. These promising long-
term investments recommended are busi-
ness creation and entrepreneurship, edu-
cation and talent development, interna-
tional connections, higher education,
infrastructure, efficient government and
public-private partnerships, and public
safety. 
Wray encouraged Chamber Members

to take a look at how they are preparing
for the future histories of Greater
Philadelphia. The Economy League will
be facilitating more conversations in the
future to identify priorities in the region
to help Greater Philadelphia become a
world class region. To view this report in
greater depth, go to worldclassgreater-
phila.org or go to the “News & Media”
page at tricountyareachamber.com and
click “Chamber Rewind” then “Event
Presentations” to select and view the
executive summary.

Four companies were recognized at the
Luncheon for their significant anniversaries
and their commitment to doing business
here in the tri-county area.

115 Years – Frederick Living

77 Years – Superior Tube Company

40 Years – Schuylkill Valley Regional
Dance Company

25 Years – Ridge Support Technologies

In April of 2011, two of our United States
representatives received a special award
from the United States Chamber of
Commerce. The US Chamber awarded 195
representatives and 43 senators its coveted
“Spirit of Enterprise” Award for voting in
favor of jobs and economic growth in the
second session of the 111th Congress. We
were proud to recognize Congressman
James Gerlach and Congressman Charles
Dent at the October 18th event.

The Chamber thanks the Membership
for its participation – the staff has received
very positive feedback. 

www.pottstownfoundation.org

BANKING | INSURANCE | INVESTMENTS | TRUST

ECONOMIC DEVELOPMENT LUNCHEON

Pictured from left to right: Anniversary Photo of John Hendrickson, Frederick Living; Jane Watson,
Ridge Support Technologies; Doreen Brown, Schuylkill Valley Regional Dance Company; Bill Keohane,
Superior Tube Company

Steven Wray, Executive Director
of the Economy League of
Greater Philadelphia

Thank you to our Platinum Sponsors:

(Left to right) Vince O’Domski, on behalf of Congressman Dent,
and Congressman Gerlach

Members networking at the Annual Economic Development Luncheon.

Members from First Niagara getting ready to enjoy lunch and speaker,
Steven Wray.

October 18, Pottstown, PA - Chamber Members gathered at
Copperfield Inn at Lakeside for the 2011 Economic Development
Luncheon. Steven Wray, Executive Director of the Economy League of
Greater Philadelphia, discussed the Economy League’s new report
“2026: Future Histories of Greater Philadelphia”. Wray presented to the
audience the four regional futures the Economy League sees for Greater
Philadelphia and how understanding all of them will help the region’s
communities, businesses, and organizations thrive in the years ahead. 

“Thank you TriCounty Chamber! At the 
2011 Economic Development Luncheon
I made a great connection which looks like
it will help me increase my business! 
A great networking opportunity!”

– Jennifer Martin, PeopleShare
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Business of the Month is chosen at random through a business card drawing at Chamber events, 
or by participating in other Chamber programs, such as surveys. December’s Business of the Month was

chosen from a business card drawing from September’s Multi Chamber mixer.

SINCE 1857 … 
BOYERTOWN PUBLISHING

A RESPECTED PRINTER
AND MAILER

With its history dating back more than 150
years, Boyertown Publishing Company has estab-
lished itself as a highly-respected commercial print-
ing and direct-mail firm.

Its downtown Boyertown  complex houses a
compilation of offices; press, bindery and mailing
equipment; and a huge climate-controlled ware-
house facility.

However, despite its longevity and its stellar rep-
utation, Boyertown Publishing Company remains
a “best-kept secret” throughout much of the
Boyertown and tri-county region.

Since 1857, the firm has been successfully pro-
viding offset printing and mailing services to a truly
diverse and ever-changing marketplace. (And in
this ever-evolving business climate, “digital” print-
ing is also part of the menu at Boyertown
Publishing.)

Truth be told, the “Publishing” moniker is some-
what of a misnomer, leading many to believe that
the company is strictly a book-publisher. And that
is certainly not the case.

Actually, the organization began as a newspa-
per-publisher and job-printer, as was the case with
so many “small town printers” a century or so
ago. But the newspaper segment was sold in the
late-1960s … and the rest is history.

That “history” encompasses a unique blend of
expert printing craftsmanship and personalized
service/attention to detail.

The locally and family-owned (Lobaugh family)
business is poised to continue that tradition of
excellence.

From short-run/one-color jobs to complex multi-
color projects, the Boyertown Publishing approach
is one of “getting the job done as our customers
would expect.”

The product offerings range from business cards
to brochures … from postcards and oversized
card/mailers to posters … from presentation fold-
ers to books and magazines … and much more!!

The Pennsylvania Mailers division of Boyertown

Publishing Company offers a sophisticated mailing
service (under the same roof to eliminate the need
to transport a print job from one location to
another).

Direct-mail has proven, time and again, to be a
truly effective method of reaching a full audience
or a specific (segmented) demographic.
Businesses, churches and various non-profit
organizations rely on Boyertown Publishing /
Pennsylvania Mailers to handle their mailing proj-
ects – thoroughly and efficiently.

From pre-press services to the actual printing
processes … from folding / stitching / binding /
embossing and the like to the mailing spectrum …
from packaging and shipping to on-site storage
and fulfillment … Boyertown Publishing
Company gets the job done !!

Heading up the management team are compa-
ny president Scott Gabel and general manager
Greg Hoffman.

Gabel commented: “As we head toward 2012,
despite the challenging economic conditions,
Boyertown Publishing Company remains excited
about the future.

“We are grateful for our talented and dedicated
staff … representing many, many years of accu-
mulated knowledge and expertise.”

Hoffman, who has been affiliated with the firm
since 1973, echoed the sentiments of Gabel: “We
are well aware of the challenges facing companies
and organizations these days … and a large seg-
ment of our game-plan here at Boyertown
Publishing is to assist our clients and customers
with old-fashioned, reliable service.”

For more information about the printing and/or
mailing services offered by Boyertown Publishing
Company, you can phone 610-367-2121 or 1-
800-362-7829. The fax number is 610-367-7093.

You can communicate via e-mail at
info@boyertownpublishing.com. And more infor-
mation is available via the web at www.
boyertownpublishing.com. 

BUSINESS OF THE MONTH Will We See
Meaningful Reform?

In April of 2011, Governor Tom Corbett formed the
Transportation Funding Advisory Commission (TFAC).
The TFAC was charged with reviewing current funding
mechanisms for transportation infrastructure, and iden-
tifying how Pennsylvania could modernize the system
to properly fund our infrastructure. Previous reports
made to PennDOT have identified an annual gap in
funding of approximately $3.5 billion dollars. The TFAC,
made up of 40 individuals from throughout the state, all
with some stake in improving our transportation infra-

structure, completed their report and presented their findings to Governor
Corbett on August 1, 2011 as was instructed in the commission’s charter.

Shayne Trimbell, 
Project Coordinator, 
GVF Transportation

The funding recommendations made
by the TFAC were broad based and
included: extending vehicle registration
from one year to two, extending driver’s
license renewal from five years to eight,
eliminating the vehicle inspection for the
first two years on new cars, and consoli-
dating vehicle license centers. These
changes will mostly generate savings
within PennDOT with some minor rev-
enue increases. Some of the more dramat-
ic funding changes include: shifting the
Pennsylvania State Police budget from
the Motor License Fund to the State
General Fund, consolidating public tran-
sit systems throughout the state, restruc-
turing Act 44 of 2007 (the act created an
annual transfer of funds from the PA
Turnpike to PennDOT in the amount of
$450 million) to direct the funds to public
transit, and uncapping the Oil Company
Franchise Tax (a tax that is levied on the
wholesale price of fuel and is currently
capped at $1.25 per gallon). The program
would be a five year ramp up, and it is
expected that these changes could raise as
much as $2.7 billion by year five. 

These changes will, undoubtedly,
increase the expense for each driver in the
state. How much will these changes cost?
The TFAC estimates that to raise the full
$2.7 billion, the cost to each driver will be
approximately $2.50 per week. What can
the driver expect to see for the added
expense? The backlog of structurally defi-
cient bridges will be reduced significantly
from current levels. Without the funding
increase PennDOT does not expect to be
able to stay ahead of the rate of bridges
being added to the deficient bridge list.
Bridges are only part of the investment;
roadway surface will be improved by
about 50% over current levels. Without

new funding PennDOT will have to cut its
resurfacing program and use money sav-
ing techniques such as using oil and chip
(a much less desirable resurfacing treat-
ment) on more roads. Transit will benefit
from the increase as well by purchasing
new rail cars, new buses, upgrading sta-
tions, and expanding service options. 

Since the report was released in
August, Governor Corbett has remained
silent on the issue. He has not stated
publicly if he supports the findings of
the report, nor has he indicated support
for the legislature should they draft leg-
islation based on the report findings. The
silence from the governor has not
stopped the legislature from acting.
Senator Jake Corman (R-34) introduced
three separate bills, SB 4, SB 1326, and SB
1327 to the Senate in early November.
The bills address the recommendations
listed above. 

Without the governor’s endorsement
of the TFAC findings, or his support of
legislation, it is unknown whether the leg-
islature will advance the much needed
reform of our transportation funding sys-
tem. What we do know is that inaction
will not improve our infrastructure. The
drivers of Pennsylvania will be paying
increased transportation expenses in the
form of increased fuel consumption due
to traffic congestion, higher auto repair
bills resulting from poor quality roads,
and face time consuming detours from
closed bridges. Regardless of what the
state legislature and the governor do, we
will be paying more for transportation; it
is just a matter of what we get for our
money.
Shayne Trimbell works as a project manager 
with GVF. To reach Shayne by email: 
strimbell@gvftma.com, or phone: (610)635-3559.



Alex Rahn, Wanner Associates, 908 North 2nd Street, Harrisburg, PA 17102; P-717.236.2050;
www.wannerassoc.com
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JOB CREATION
POLICIES

One of the main goals of the TriCounty Area Chamber of Commerce is 
encouraging policies that lead to economic growth, and thus supports the 

US Chamber of Commerce’s recently released Six-Point Plan for Job Creation. 
Expand Trade and Global Commerce -

Congress and the Administration have the
tools in your hands to quickly open new
markets for American businesses and create
new jobs for American workers

Produce more American Energy-
Decision makers should let American ener-
gy workers and businesses responsibly
develop all sources of domestic energy
immediately. This will not only create jobs
but will generate new government rev-
enues, protect our energy security, and
release us from the grip of some unfriendly
governments.

Speed up Infrastructure Projects -
Government at all levels is standing in the
way of badly needed improvements in the
nation’s infrastructure. Hundreds of clean
and traditional energy projects have been
held up by Not In My Backyard (NIMBY)
delays. We can strengthen our economy,
clean the air, and save lives while putting
hundreds of thousands of Americans to
work.

Welcome Tourists and Business Visitors
to the United States - Travel and tourism is
a small business-centered sector that
already accounts for $700 billion in revenues
and 7.4 million American jobs. Spending by
foreign tourists counts as U.S. exports and
helps our balance of trade. When business
visitors come here for conferences, training,
and trade shows and to buy our products,
they strengthen America’s role as the center
of innovation and global commerce. We
have an opportunity to create new jobs,
spur consumer spending, and generate
more revenues for government at all levels.

Speed up Permits and Provide
Regulatory Certainty and Relief - Small
and large businesses alike have cited regula-
tory burdens, the excessive litigation that
regulations spawn, and fears about what
government regulators will do to them next
as among the most significant obstacles to
new hiring. Immediate regulatory relief is
required in order to begin moving $1 tril-
lion–$2 trillion in accumulated private capi-
tal off of the sidelines and into business
expansion.

Pass Tax Incentives that Create Jobs
While Increasing Revenues -
Comprehensive pro-growth tax reform
must be a key deliverable of the Joint Select
Committee on Deficit Reduction.
Lawmakers and the administration can
begin delivering now by swiftly enacting
tax measures that stimulate business expan-
sion and jobs without adding to the deficit.

The most immediate priority facing our
nation is to create jobs for the 25 million
Americans who are unemployed, under-
employed, or have simply given up looking
for work. Thus, Congress and the
Administration’s timely action on these and
other ideas would significantly ease uncer-
tainty, get existing capital off the sidelines,
spur business and consumer activity, and
create American jobs.

A positive business climate in the
TriCounty Area and our Commonwealth
benefits our residents, municipalities, and
various other institutions. Support of pro-
business policies go a long way towards
making our area and Pennsylvania a better
place to live, work, and raise a family.  

www.kineticweb.com/422
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By David Kraybill, Executive Director, Pottstown Area
Health & Wellness Foundation

The grocery store has become a complex
labyrinth of possibility, especially for families
who desire healthy food on a smart budget.
According to the Food Marketing Institute, the
average number of items carried by a tradition-
al grocery at the end of 2010 was a whopping
38,718. As consumers, we crave the concept of
choice but are quickly overwhelmed by the
multitude of options at our fingertips. 

Having an exorbitant number of options may seem like a
small worry; however, budget continues to challenge fami-
lies who visit the grocery stores on average nearly twice per
week. According to the latest projections by the US govern-
ment, grocery prices are expected to climb between 4% and
5% by the end of 2011. Many operate under the assumption
that eating healthy equates to spending money. Therefore, a
5% price hike may hinder healthy decisions in favor of what
is on sale or featured in coupons. Suddenly all of those
options lead to bad decisions in the name of saving money. 

Health and wellness are intrinsically linked to maintain-
ing a sense of happiness, yet achieving them at a time of
uncertainty leads to questionable behavior, even while gro-
cery shopping. The past couple of years have encouraged
consumers to hone their spending skills. Generally speak-
ing, a smaller percentage of Americans are willing to spend
on quality, unless they’re given good reason. For families,
the fact that childhood obesity rates have been termed a
national epidemic is just one reason to make smart and
healthful choices in the grocery, as well as the kitchen. 

It all begs the question: Is it possible to eat healthy on a
budget? With a little dedication, the answer is yes! First, con-
sider your resources: 

PLAN AHEAD. The thought of planning your excursions
to traditional supermarkets may seem like an unappealing
step if you are not accustomed to it, but a little thoughtful
strategy can go a long way. Generally, we crave instant grat-

ification. When food shopping, it is easy to succumb to
impulse purchases, which elevate expenses and usually
equate to unhealthy prepared foods. A list gives consumers
a sense of direction and purpose when navigating the aisles.
In addition, consult, but don’t rely on, weekly flyers and
coupons. Whereas they offer competitive pricing, they do
not always pay attention to the healthiest choices. And just
because you have coupons do not feel the need to use them.
Especially if the foods are not something you normally use
or are for unhealthy items. 

ENJOY VARIETY. While many of us call the traditional
grocery our main source when food shopping, a plethora of
options exist for consideration. For instance, farmers mar-
kets and roadside stands sell locally-grown produce, while
specialty stores and mass retailers create a competitive mar-
ket. Though it may take away some of the efficiency of the
one-stop-shopping experience, it does create potential for
more robust savings. It is all a matter of simply knowing
your community.

DO-IT-YOURSELF. More Americans are returning to their
gardens as a means of growing their own organic produce.
The fresher the better; processed foods may seem enticing,
but they lack the nourishment meant to support a smart diet.
For families, gardening offers an engaging project that
emphasizes and educates all members on the importance of
healthy living. Also, consider the benefits of canning or freez-
ing your produce, whether home-grown or store-bought.
The laws of supply and demand dictate that seasonal foods
have the potential to be less expensive. You may enjoy fresh
produce throughout the year, just by thinking ahead, stock-
ing up and preserving foods when pricing is right.

EATING SMART. Americans love their fast food lifestyle.
A diet that includes increased levels of refined flour, sugar,
salt and fat, coupled with a decrease in physical activity has
taken its toll on our collective well-being. According to
recent comments by Dr. Michael F. Jacobson, the executive
director of the Center for Science in the Public Interest, “The
typical American diet is promoting major health problems,
causing serious environmental pollution and unintentional-
ly creating poor working conditions for those who harvest,
process and prepare our food.” 

In addition to improving shopping techniques, budget-
conscious consumers must also consider how to eat smart

and watch out for the foods that miss the healthy mark.
Some suggestions:

EAT LESS MEAT. Experts suggest that Americans indulge
in their passion for meat more often than they should. By
reducing intake, it is possible to invest in better quality meats
to balance additional costs. Additionally, incorporating other
sources of protein, such as poultry or beans, creates a more
well-rounded diet. 

CONSIDER WHOLE GRAINS. Whether bread, cereal or
pasta, steer clear of refined or white flour in favor of whole
grains. As is the case with fruits and vegetables, whole
grains offer a bevy of necessary vitamins and minerals to
support a balanced diet. 

BUY BULK IN MODERATION. There is a difference
between buying bulk paper supplies versus fresh fruits and
vegetables. Unless you plan to preserve, can or freeze for
later use, often produce will go to waste in refrigerators.
Also, pay careful attention to expiration dates. Americans
are especially guilty of throwing away spoiled food, with
estimates suggesting anywhere from 25% to 40% of food
purchased being disposed of annually.

WALK THE PERIMETERS. The adage is true – fresh food
and baked goods typically line the outside edge of grocery
stores, while processed and junk foods take up aisle space.
Keep focused on your list and take to the aisles sparingly. 

DRINK MORE WATER. Sugary beverages equal empty
calories and can easily raise your grocery tab. Water is essen-
tial, and in the best scenario, tap water is free. 

MIX AND MATCH.Fashion stylists suggest that you need
only a handful of items to create a versatile wardrobe. The
same is true for food preparation. By planning ahead of
time, you can outline family meals that stem from a stan-
dard group of healthy ingredients, while still offering the
variety you crave. 

SNACK RESPONSIBLY. It’s inevitable that snack foods
will find their way into our grocery baskets. By including
healthy snacks, as well as an indulgence or two, on your list,
you can curb detrimental and pricy impulse purchases. 

Eating healthy does not have to be expensive. Making just a
few behavioral shifts will strike the right balance between feed-
ing your family responsibly while remaining on a budget. 

REVEREND KERRY PIDCOCK-LESTER
APPOINTED TO POTTSTOWN AREA 

HEALTH & WELLNESS FOUNDATION BOARD
Pottstown, PA – November 2, 2011 –The Pottstown Area Health & Wellness Foundation recently appoint-

ed Reverend Kerry Pidcock-Lester, of Pottstown, PA to its board of directors.
Reverend Pidcock-Lester is the Co-Pastor of First Presbyterian Church in Pottstown since June 1994.
“Kerry brings specific talents to our board,” comments David Kraybill, Executive Director of the

Foundation. “Her leadership and communication skills, in addition to her insightfulness and community
involvement are key qualities which will enrich the Board.” In addition to her Board assignment, Reverend
Pidcock-Lester will serve on the Grants/Program and Nominating committees.
A graduate of Duke University, Reverend Pidcock-Lester received her Master of Divinity from Union

Theological Seminary, Richmond, Virginia. She is also active in the community and serves on several not-for-
profit boards.

About the Foundation – The Pottstown Area Health & Wellness
Foundation’s mission is to enhance the health and wellness of area resi-
dents, providing education, funding and programs that motivate people
to adopt healthy lifestyles. Visit www.pottstownfoundation.org for more
information about the Foundation. Discover Pottstown area’s new online
community at www.missionhealthyliving.org to learn and share great
information on how to lead a healthier life! 

EATING HEALTHY WHILE ON A BUDGET:
ADVICE WHEN APPROACHING FOOD SHOPPING

www.pottstownfoundation.org
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DOWNTOWN MARKETING AND
DEVELOPMENT
By Barry Cassidy

I am going to expand my column focus a 
little this month to deal with the issue of
change and introducing change in an area. 

I have worked in a number of different communities
throughout the commonwealth and have introduced change
as part of the main street manager program.

CHANGING IT UP

tricountyareachamber.com    DECEMBER 2011

I remember on my first day of my
first main street job in Loch Haven, a
local realtor summoned me. He told me
in no uncertain terms that everyone was
happy about the way things were going
and… and, although he thought I prob-
ably had a lot of good ideas, they were
not looking to make any changes. Many
other places braced for change like
Downingtown and some endorsed
change like South Street.  

Change sometimes happens in ways
that we do not expect. Currents of socie-
ty sometimes bring a change in the way
people live their lives. Changes in socie-
ty like the adoption of legal abortion
affected everyone who is part of the
reproductive process in society. People
maintaining faithfulness to the values
before the change will continue to live
their lives in a manner they deem appro-
priate. As they continue to practice their
beliefs, the change becomes the norm.

The invention of the computer has
had a profound affect on the way society
conducts their business. Access to infor-
mation has enabled people to learn about
subjects, which in the past would have
been difficult to research. Information
was placed in people’s hands. 

This created some situations of action
being forced by the revelation that an
incident has happened. Things that in

the past that would take days or weeks
to be publicized are now documented as
they happen. People in authority are
asked to react instantaneously. Now
some guy in Indonesia sneezes and the
price of oil goes up five cents a barrel. 

Cultural change is difficult to man-
age, and when it happens it can spread
in unexpected ways. A main street man-
ager implementing change may get
unexpected results from the action. 

(See “Downtown Marketing & 
Development” on page 50)
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DOWNTOWN MARKETING & DEVELOPMENT
(Continued from page 49)

In most cases the issue would not be
on the level of abortion or as wide sweep-
ing as the computer but could hit home in
a number of different populations.

When I first arrived in Phoenixville,
there was a need to deal with the per-
ceived lack of safety factor in the down-
town. I studied the problem and real-
ized that individuals who provided that
perceived feeling populated the two
benches in the center of town. They
were selling drugs and sex from that
bench and there was not much anyone
could do about it. They have the right to
sit on the bench. 

I had the benches removed to intro-
duce an interruption in the activity. I
found that it was a very unpopular
move. People had been sitting on the
benches for a number of years and
although the problematic people popu-
lated the bench, the benches had its
legitimate loungers too. I had affected
not only the culture of the drug dealers
it affected the borough by eliminating a
long-standing tradition of hanging ten
at the corner in downtown.

Other changes ensued as the people
who were putting their trash in the pub-

lic trashcan were without a place to
throw their daily bag of trash. One
woman was beside herself, because she
just had a baby, now bags of dirty dia-
pers started appearing all over town.  It
was weird for a while she kept putting
the bags where the trashcan used to
be… like it was a designated trash pick
up or something.  

Then there were the patrons of the
casino bus. Since there was free parking
most of the people parked all day in the
downtown parking lot and took a trip to
Atlantic City. The patrons were upset
that the benches were removed. Some of
them threatened not to come to the cen-
ter of town and park all day. I could not
understand why that was a threat but
they thought it was.  

Although there was an original inten-
tion, there were elements concerning
different issues that became known
because of the action. Most of the results
were positive for me because it eliminat-
ed a specific destination for purveyors
of narcotics and sex trade workers.
Some casino patrons were parking else-
where which freed up spaces in the
parking lot downtown. I also had the



unexpected result of finding bags of
poop around town at least until she potty
trained the kids.

The potty training timetable did not
work for me. I then went to the landlord
and chatted about the bags of poop. I
asked him if he could provide an alterna-
tive to the current poop disposal method.
He explained to me that there was no
place for people to store their garbage
except inside. I felt the woman’s pain.
Baby poop smells as much as and maybe
even more than any other poop. I was
able to work out a solution whereby the
landlord dealt with the storage situation
and thank goodness that the baby poop
stopped appearing.

Subsequent actions concerning the
purveyors and workers were easy
because they were mobile. I would 911
purveyors all the time, right in front of
them.  You could see them scatter when I
came down the street. I organized a com-
munity watch to keep the purveyors out
of the neighborhoods. We 911’ed purvey-
ors moving onto the side streets.

I followed up with the sex workers
and created a zone on the sidewalk,
which was delineated with a sign, and

some chalk marks, which explicitly for-
bid them from entering. The space was
just a 6 x 10 square that broke the routine
of walking up one side and back down
the other.  

I also followed up with the cars and
pick up trucks that trolled the street look-
ing for the sex workers. We took their
license numbers down and reported
them to the police as they did not seem to
know the difference between a sex work-
er and a mom pushing a baby stroller.

It is change, upon change, upon
change, upon change that results in last-
ing change.  Every time you implement
one change a couple of other changes
happen as a result of the initial change.
The sequence of change goes like this… if
I go there I can do this, if I go there I think
I can do this, if I go there I may be able to
do this and if I go there I cannot do this. 

Each time you address one issue other
issues come up in relation to the initial
issue. If you follow the trail and you are
faithful to your mission, you will accom-
plish change.  The change you get may
not be the change you want. You also
may get change that excludes you from
the loop of change. 
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MARKETING / WEB SOLUTIONS
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ADVERTISING / GRAPHIC DESIGN RECREATION

SUSTAINABLE CONSTRUCTION

ENERGY / NATURAL GAS

WATER CONDITIONING

BATHROOM REMODELING

WAREHOUSE / STORAGE SPACE

Call 610.323.6253 to place your ad 
in Business Marketplace
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GIFT DELIVERY 
TO THE NAUGHTY

AND THE NICE!
The holiday season is one of life’s

most stressful times. Shopping, travel-
ing and cooking all take their toll each
year as we try to celebrate amidst the
love of our families and friends.

“You do the shopping, we’ll do the
shipping.” Local pack & ship stores are
geared up and ready to help take away
one stress; gift delivery.

“We are ready, willing and able to
professionally handle your important
holiday packages” said Lee Levengood
of Everything Postal & Printing. “Some
of our customers only need us during
the holiday season. We are fully staffed
and take pride in taking the hassle out
of shipping.”

Here is a list of holiday packing and
shipping tips to make sure your impor-
tant packages arrive safely and on time:

• For the best value, ship by
December 15. Planning ahead will save
money and alleviate last-minute ship-
ping stress. Procrastinators can ship as

late as December 23 for delivery on
December 24, but they'll pay a premi-
um for the service.

•  Buy small. Shipping rates are
based on weight, box dimensions and
destination. Large, but lightweight
items may be subject to oversize
charges.

• Leave it to the experts. Most people
underestimate the amount of packag-
ing necessary to ensure that their pre-
cious cargo arrives at its destination
intact. Experts at your local pack and
ship store are specially trained to han-
dle any packaging challenge. They
know the best techniques to pack your
gifts, saving you time and effort.

The professionals at Everything
Postal & Printing are ready for the holi-
day shipping season. Their hours are
Monday-Friday, 8:30 a.m. – 5:30 p.m.
and Saturday, 9 a.m. – 1 p.m. They can
be reached at 610.367.7444 or www.
EverythingPostal.com.



INVESTMENT IDEAS
By William M. Schultz, CFP®, CRC®; Wells Fargo Advisors

There’s a theory on Wall Street that goes
something like this: If you follow the crowd
and buy the hot investment of the day,
chances are you’ll be scooping up shares

when most others are about to sell. This natural “herd instinct”
of buying when everyone is euphoric may mean you’ve
entered the game too late and are buying at the wrong time.

DON’T
FOLLOW

THE HERD
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Investors often jump in at the wrong
time because they’re worried about what
others are doing instead of focusing on
good old-fashioned fundamentals such
as a company’s earning potential and its
management.

History continually shows us that
when individuals choose investments
without a prudent basis for doing so,
they often wind up losing money that
can take many years to recover. We saw
this from 1998-2000, when investors
drove the Nasdaq composite over 5,000
— only to see it fall to less than 2,000 over
the following year.

History has also shown that when
individuals avoid investments because
the popular thinking is to steer clear of
them, opportunities are often over-
looked. We saw this in early 1982,
when interest rates were high and
companies had a difficult time
impressing analysts with their earning

potential. That period proved to be the
beginning of a bull market that lasted
more than fifteen years.

(See “Investment Ideas” on page 58)
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INVESTMENT IDEAS
(Continued from page 57)

Good Advice
In response to market downturns,

some investors shift a greater percentage
of their assets to liquid investments. Time
and again, this strategy has also proven to
be a mistake.

Keep in mind that, over its history, the
stock market has experienced nearly
twice as many bullish periods as bearish
periods. And while past performance is
no guarantee of future investment results,
the stock market has bounced back from
every major market downturn to date.

When times get tough for stocks, we
generally recommend that you maintain
your confidence in their long-term
growth potential and use these simple
strategies:

• Reduce your cost by averaging
down. If one of your stocks declines in
value, but the underlying business still
appears sound, consider buying more
shares. You will reduce your overall cost
basis; you do, of course, increase your
losses should the stock value continue to
fall. A periodic investment plan such as
dollar cost averaging does not assure a
profit or protect against a loss in declin-
ing markets.

• Stay diversified. Keep your assets
spread among investments, which have
historically performed differently under
the same market conditions. Profits from
appreciated investments can help offset
losses from any losing investments.

• Stay focused on your long-term goal.
Don’t try to avoid the downturn by jump-
ing out of the market. No one can accu-
rately predict when it will rebound.
Remembering why you invested in the
first place will help you stay calm during
times of market uncertainty.

Stocks offer long-term growth poten-
tial, but may fluctuate more and provide
less current income than other invest-
ments. An investment in the stock market
should be made with an understanding
of the risks associated with common
stocks, including market fluctuations.
This article was written by Wells Fargo
Advisors and provided courtesy of William M.
Schultz, CFP®, CRC®, Financial Advisor in
Collegeville at 610.454.2043. Investments in
securities and insurance products are: NOT
FDIC-INSURED/NOT BANK-GUARAN-
TEED/MAY LOSE VALUE. Wells Fargo
Advisors, LLC, Member SIPC, is a registered
broker-dealer and a separate non-bank affiliate
of Wells Fargo & Company.
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