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TransAmerican
O F F I C E  F U R N I T U R E  I N C .  

ABOVE: Manayunk Showroom & Corporate Headquarters, located
at 3800 Main Street, Philadelphia, PA 19127.

TOP: (L to R) Ashlee Capellupa, Business Development
Representative; Eric J. Elliott, Sr. Account Executive; Eugene T.
Kriebel, Vice President of Sales.

Eugene T. “Gene” Kriebel covers a lot of ground in his job as regional sales manager
for TransAmerican Office Furniture, frequently scuttling between the company
showroom and corporate headquarters in the Manayunk section of Philadelphia, to
field locations in Reading, Allentown, and Harrisburg, PA. 

Our Job is to Make 

Your Job
E A S I E R !

riebel is also a familiar face at many of the
frequent local chamber of commerce
events throughout the region, always
smartly dressed, loquacious, and affable.

“Shoe leather and cold calls,” is how Kriebel describes
his formula for success in building his customer base,
and his print and digital ads in Route 422 Business
Advisor and 422business.com afford name recognition
which helps to open doors and initiate conversations
with potential clients for Gene and his regional sales
team— Ashlee Capellupo, Business Development
Representative covering the Lehigh Valley and

Reading markets, Eric J. Elliott, Sr. Account Executive
in the King of Prussia territory and Michael DiGiesi,
Business Development Representative covering the
State of PA, Harrisburg and Lancaster.

As one of the top dealers in the contract furniture
industry, TransAmerican Office Furniture has been
providing effective workplace environments since
1976. Today, TransAmerican Office Furniture, and its
retail affiliate AAA Affordable Office Furniture, is
especially concerned with building environments 
that are sustainable and cost effective with a focus on
the integration of the most current technology.  
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ecognized as one of the top fur-
niture dealers in the United
States, TransAmerican Office

Furniture sets the standard as the ulti-
mate resource for high quality furniture
and dependable service. “Technology
drives the style and types of furniture,”
Kriebel notes.

“Right now technology is allowing net-
working and conferencing in multiple
areas, and not necessarily having one desk
for each person,” Ashlee Capellupo points
out. “A collaborative environment is the
driving force right now. Especially for
sales people on the road . . . There’s a prod-
uct now where you
can link in and do con-
ferencing and things of
that nature via satellite.
That’s actually a really
big driving force in
the corporate world,”
she said.

Tr a n sAme r i c a n
Office Furniture repre-
sents hundreds of
quality furniture man-
ufacturers from around the world. From
rich traditional styling to a dramatic con-
temporary look, they offer a large portfo-
lio of furnishings and accessories provid-

ing the ultimate in selection. “Our leading
line is Haworth,” Kriebel notes, adding
that 75 percent of customers prefer that
manufacturer. “We of course offer other,
more economical options as well,” he said,
adding that due to a high sales volume
TransAmerican Office Furniture can offer
very competitive prices. 

Executive suites, open space work envi-
ronments, video conference rooms, stor-
age and files areas — all become unified
through an array of appropriate choices
strategically combined to meet client’s
specific needs. From factory floors to exec-
utive boardrooms, TransAmerican Office

Furniture addresses
technology while meet-
ing ergonomic and eco-
nomic needs. “We work
with major manufactur-
ers who are on the lead-
ing edge of ergonom-
ics,” Kriebel explained.
“We always have that in
mind for the client’s best
interest,” he said, point-
ing out that by offering

ergonomically optimal office furniture,
employers can help prevent medical 
risks like carpal tunnel syndrome and 

(See “Cover Story” on page 17)

Maria Ciammetti, Customer Service
Representative.

R
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GIFT AND SERVICES GUIDE
ROUTE 422 HOLIDAY

Weitzenkorn’s Menswear
Weitzenkorn’s men’s store, located at 145

E. High Street, Pottstown, PA is a fifth gen-
eration family owned business opened in
1864. We continue to carry on the proud tra-
dition of distinctive men’s wear for all sized
men and all occasions.

In addition to our fine lines of clothing we
also offer expert tailoring. We are truly a full-
line men’s store — carrying everything from
hats to shoes and jeans to tuxedos. Also
offering formalwear for rental and sale.

At Weitzenkorn’s men’s store, we carry
only the most respected brands. With a

wide selection of suits, sports coats, slacks,
denim, sportswear, furnishings, ties, belts,
outerwear and shoes, we offer you style
and comfort. For Big and Tall clothing, you
will find the same high quality and service
along with the largest selection of sizes in
the area. 

For more information, please call
610.323.8810 and visit www.weitzenkorns-
menswear.com. HOLIDAY HOURS:
Monday through  Thursday 9:30 AM – 8:00
PM; Fridays 9:30 AM - 9:00 PM; Saturdays
9:30 AM - 5:30 PM; Sundays (From
Thanksgiving until Christmas) 12:00 PM –
4:00 PM.

Bob Hilbert Sportswear 
Bob Hilbert Sportswear Can Fill Your Year-End

Needs: Screen-Printing, Embroidery,
Promotional Products, Accessories & More
Looking to give out a year-end gift? Don’t

be left out. Contact Bob Hilbert Sportswear
today. Located on Englesville Road in
Boyertown, Bob Hilbert Sportswear has a
40-year history of quality workmanship and
friendly service. 

Bob Hilbert Sportswear offers the finest
in custom screen-printing, embroidery and
a diverse selection of apparel and acces-
sories. For many specialty items, there are
no minimum quantities: customers can
order what they need. Bob Hilbert
Sportswear offers tee shirts, sweatshirts
and quality dress/sport shirts to outfit any
group, company or organization. “We give
you the look you want while working
within your budget,” said Bob Hilbert,
who founded the company in 1972. “We’re
always working to come up with a pack-

age that works for our customers’ needs.”
Bob Hilbert Sportswear offers accessories

including caps, scarves and bags. All are
designed to work as a sharp business pro-
motional tool. Bob Hilbert Sportswear offers
a gigantic and growing line of promotional
products. From conventional pens and cal-
endars to more unique options, Bob Hilbert
can get it!  

“Whether you need something for the
office or a trade show, we can go to work for
you,” Hilbert said. Bob Hilbert’s team of
customer service representatives and full-
service art department are available to
assemble a package today. Regardless of the
size of a school, group or fundraiser, they
can satisfy customers on every budget.
Contact Bob Hilbert Sportswear by phone at
610.367.6186, e-mail at info@bobhilbert.com,
or visit www.bobhilbert.com. Bob Hilbert
Sportswear is located at 695 Englesville
Road Boyertown, PA 19512.

(See “Buzz Around the Block” on page 8)

BUZZ AROUND THE BLOCK
This year’s guide offers a wide variety of great gift, dining, and service
providers to help make your holiday party planning, shopping and prepa-
rations unique and special this year. From jewelry, clothing, and fine art, to
antiques, unusual gifts, delicious food and specialty services, this year’s
guide offers something for everyone on your gift list.
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BUZZ AROUND
THE BLOCK
(Continued from page 7)

Warrick Jewelers  
Warrick Jewelers, located at 251 E.

High Street in downtown Pottstown,
offers you unique and artful jewelry, dia-
monds, pearls, boutique clothing and
purses. We believe that jewelry is some-
thing special, and should reflect the
uniqueness of the person who wears
it.  When you purchase jewelry from
Warrick Jewelers you will be wearing a
work of art. When shopping for jewelry
you should be able to have a wonderful
and exciting experience that will create a
memory with a purchase that can be
passed to generations to come. 

Warrick Jewelers offers you diamonds
and designer gemstones in all shapes,
sizes and prices.  We offer a complete
watch and jewelry repair shop, along
with our custom designed jewelry and
pearl stringing. 

Warrick Jewelers not only takes care of
all your personal fine jewelry needs, we
also take care of you the customer.  Our
staff is highly educated in the fine jewel-
ry business and we earnestly want you to
have a pleasurable shopping experience
whether you’re a first time purchaser or a
returning customer.

Warrick Jewelers offers the following

exquisite lines: Alwand Vahan; Cheri
Dori; Frederic Sage; Galatea; H. Weiss
Co.; Jye’s International; Kattan; Leddel
International; Leslie’s; Ostbye &
Anderson; Quality Gold; and Simon
Golub. 

Stop by and visit our show room any
time to take a peek at our specials and
view our beautiful collections.  You will
be glad you did! For more information,
please call 610.323.4493 and visit
www.warrickjewelerspottstown.com.

Holiday Greetings
from Reeds Recycle

Antique Co-op. 
We welcome your visit. He have:

Antiques, Primitives, Used Furniture,
Vintage Items Glassware, Art work.
Plants & Flowers, Collectibles, Linens,
Toys, Memorabilia. Gifts Galore. Funky,
great stuff at good prices.

Christmas Decorations & Evergreen
Trees, Custom Centerpieces — grave
swags — Poinsettias, Holiday Flowers,
Wreaths, Home & Garden Items.
Hours: Thursday – Saturday 10-5; Sun.
12 – 4. 1503 Ridge Rd. Pottstown, Pa.
19465. 610.469.3200. We are located one
mile west of the corner of Route 100
and Route 23, at the intersection of
Route 23 & Coventryville Road. For
additional information, please visit
www.reedsrecycle.com.
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Cabin Craft Snowboard
and Ski Shop

Cabin Craft Snowboard and Ski Shop,
located at 2 Main Street, Spring Mount,
PA 19478, offers seasonal rentals on skis,
boards, boots, trade-ins and used equip-
ment. They also carry a large selection of
skis, poles, boards, boots & bindings,
helmets, goggles and clothing/apparel
for sale.

Tom is finally retiring after 40 years, and
Tom’s Retirement Sale is currently going
on. Packages and sales are always in
progress. Stop in, Tom might have a sou-
venir for you!

Shop hours of operation are Wednesday,
Thursday and Friday, 4:00 PM to 8:00 PM;
Saturday, 10:00 AM to 5:00 PM;  and
Sunday, 12:00 PM to 5:00 PM. For addition-
al information, please call 610.287.7064 and
visit www.cabincraftskishop.com.

Graber Letterin’ Sign
Co. & Alpine Tees 

Are you tired of giving money and
gift cards to everyone on your holiday
list? Are you unimpressed by the offer-
ings at Walmart, Target and your normal

stomping grounds? Are you looking for
a more personalized gift to give your
loved ones this year? 

Give Lauren or Jeff a call today! At
Graber Letterin’ Sign Co. & Alpine Tees,
we offer screen printing, embroidery, and
more. We have competitive prices and
quick turn-around times. We can help you
create gifts for everyone on your list this
holiday season and get all your shopping
needs done at once. 

Don’t settle for cash in a card again this
year. Go above and beyond with your gift-
giving this year and give them something
they really want!

Graber Letterin’ Sign Co. & Alpine Tees
is located at 58 Schoolhouse Road,
Boyertown, PA 19512. For additional infor-
mation, please call 610.369.1112 and visit
www.graberletterin.com.

Holidays… and After at
the Franklin Commons

With the holiday season just around the
corner, now is the perfect time to plan the
year-end party. Drexelbrook Catering and
the Franklin Commons in Phoenixville is
hosting a “Big Bash for Small Offices” on
Friday, December 14th, 2012. Instead of
going to lunch or dinner, go to a party.

Reserve a table of two, four, six or more
and enjoy hors d’oeuvres, dinner buffet,
two drink tickets, DJ, dancing and social-
ize with other businesses in the communi-
ty in a fun atmosphere. Email us at
info2drexelbrookcatering.com to reserve
your table today!

Too busy for a holiday celebration?
Then consider the Franklin Commons for
your “after holiday” party. Drexelbrook
Catering offers many menus ranging from
cocktail to buffet to full serve. The Art
Gallery, Franklin Hall and the Bistro are
available for parties of 20 or more. There is
ample complimentary parking on-site.

The holidays are a perfect time to get
engaged. Drexelbrook Catering at the
Franklin Commons are wedding experts.
We will put our years of experience to
work for you. Planning a summer wed-
ding? Visit our new courtyard, a perfect
setting for your ceremony or cocktail
hour. All-inclusive wedding experiences
are available or we can customize an expe-
rience just for you. Contact Drexelbrook
Catering today at 610.983.4640 or 
fc@drexelbrookcatering.com

(See “Buzz Around the Block” on page 10)
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BUZZ AROUND
THE BLOCK
(Continued from page 9)

Village Peddler —
Come in and Check

Us Out!
Village Peddler is now under new

ownership and located at 3809 Penn
Avenue, Sinking Spring, PA!  The shop
came under our creative and loving con-
trol of Bob and Genie Barlow on June 8,
2012, after they bought the business
name from the previous owner. Bob and
Genie kept the name of “Village
Peddler” because it’s the perfect name
for the type of shop they wanted to cre-
ate, and because they do, in fact, peddle
anything and everything! 

Village Peddler offers a wonderful mix
of antique and vintage furniture, col-
lectibles, primitives and a little country
decor, creating an eclectic blend of home
furnishings all set in a relaxed, friendly
place to shop. You are welcome to be the
Barlow’s guest and bring your family
and friends. With a cup of complimenta-
ry coffee in hand, you may casually
browse through their ten rooms of the
old farmhouse to find items to make your
house into a comfy home. Walk around
the outside of the farmhouse on the

wrap-around porch and along the stone
walkway to find even more wonderful
items creatively displayed to entice and
inspire you in your own home decor.

Village Peddler is open Wednesdays
10-6, Thursdays 10-7, Fridays 10-6,
Saturdays 10-5, and Sundays 10-4. 
Call 610.670.5176 and visit www.
villagepeddler.org for additional infor-
mation.

The Party ReduX
Showcase 

Holiday Planning?  Save the date
now! Now is the time to plan those holi-
day parties and other social gatherings.
So get out your calendars and pick the
dates for the small or large events or sim-
pler meet ups you’ll host. Whether for
those business clients you want to enter-
tain or family members send a semi-for-
mal invitation or quick e-mail save-the-
date alert today. In today’s hyper-paced
environment, people are more chal-
lenged than ever to deliver on customer
engagements or family plans. It has
never been clearer that in order for your
event to succeed, you must be prepared
to give them advanced notice so as to
participate.

Party Planning? Renting Is
Common Sense Idea!

When it comes time to party, remem-
ber The Party ReduX Showcase brand
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brings together know-how, and know-
who. Our Best Party Stars can be your
party planners. They’ll put together the
team of caterers, and other event profes-
sionals with our sales and rentals of
party décor and accessories. Together, in
one space, we’ll help you to deliver upon
both your own personal engagements,
as well as that of your company. Most
importantly, The Party ReduX Showcase
brand provides the platform of event
services to really build lasting relation-
ships that will help you retain or devel-
op increased business in your markets,
and provide the event resources you
need to drive deep engagement with
your customers and family.

Call us at 484.948.3280 or visit us at
205 East High Street, Pottstown, PA.
From a few extra tables and chairs, to the
complete event, We put The SPECIAL in
Special Events!

Limerick Car Wash
Limerick Car Wash, located at 838 N.

Lewis Road in Limerick, is open Monday
through Saturday from 8 AM to 5 PM,
and Sundays 9 AM to 3 PM. Gift certifi-
cates and Pre-paid Discount Cards are
available. Fleet accounts are welcome. 

The #1 Exterior Basic wash is only
$8.00. The #2 Exterior Plus wash for $10.00
includes Wheel Brite, Undercarriage Wash
and Clearcoat Protectant. The $12.00 #3
Exterior Complete wash includes Rain-X
Complete Surface Protectant, Clear Coat
Polish, Wheel Brite, and Undercarriage
Wash.

Interior Detailing is available for
$90.00 for cars and $130.00 for SUVs.
Exterior Detailing is available for $100.00
for cars and $120.00 for SUVs. Full Detail
(interior and exterior) is $170.00 for cars
and $220.00 for SUVs. Available extras
include: Engine detailing; Removal of
road line painting in vehicle; Pinstriping;
Leather conditioning; Compounding;
and Scratch removal. Prices will vary

due to vehicle size and condition.
Weather conditions may cause the car
was to be closed.

For additional information, please call
610.495.1730 and visit www.limerickcar-
wash.com.

Christian Science
Reading Room

Try the Christian Science Reading
Room at 109-1/2 East High Street in
Pottstown if you would enjoy seeing
books and periodicals, and music CDs
that will lift your spirits. We have been
told that it is a real “oasis.” The shop was
moved here from King and Charlotte
Streets.  Hours are Monday, Wednesday,
and Thursday from 12 Noon to 4 p.m.
(We will be closed Thanksgiving Week,
but would open by appointment—
please call 267.644.8045). The number at
the Reading Room is 610.323.7388.

Christian Science Reading Room is
giving out Thanksgiving Bible Lesson
booklets with a pair of socks at
www.spirituality.com. For more infor-
mation please call 267.644.8045

The weekly International Magazine,
THE CHRISTIAN SCIENCE MONITOR,
is available here. The Daily Christian
Science Monitorwhich replaced the paper
edition, is available online and at the
Reading Room when it is open. Gently
used Monitors are in the self-serve box
on the sidewalk in front of the shop.

Many BIBLES and Science and Health
with Key to the Scriptures, the healing
book by Mary Baker Eddy, are available
to borrow or buy. Make it your destina-
tion or come in spontaneously from the
street. You will find a place for study and
prayer or find answers to your questions
about God and Christ Jesus.

The Christian Science Reading Room
is under the auspices of First Church of
Christ, Scientist, 1200 Main Street,
Phoenixville. 
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LEGAL PERSPECTIVES
By Beth R. Silverman, Esq., Wolf, Baldwin & Associates, P.C.

The United States Revenue Act of 1916 instituted the federal
estate tax. Since then, the rates and exemptions granted to
taxpayers have changed significantly. 

Estate Planning
for the 

“Fiscal Cliff”

From 2001 to 2010, the Economic Growth
and Tax Relief Reconciliation Act of 2001
(EGTRRA) gradually increased the estate
tax exemption, while lowering the top tax-
able rates. By 2009 the estate tax exemption
had risen to $3,500,000 with a top tax rate of
45 percent. In 2010 the estate tax was sched-
uled to be eliminated under the terms of
EGTRRA; however, the 2010 Tax Relief Act
extended the Bush era tax cuts until the end
of 2012, raising the estate, gift, and genera-
tion-skipping transfer tax exemption to
$5,000,000 ($5,120,000 in 2012 when adjust-
ed for inflation) and lowering the top tax
rate to 35 percent. The 2010 Act also estab-

lished spousal portability, which allowed
surviving spouses to “inherit” any exclu-
sion amount not used by the estate of the
deceased spouse. Now, as we approach
2013, without Congressional action, these
tax cuts are scheduled to expire, and we are
facing what has been widely referred to as
the “fiscal cliff,” which has the potential to
have far-reaching implications for many
individuals.

As of January 1, 2013 the $5,000,000 estate
tax exemption is reduced to $1,000,000, and
the top estate tax rate rises to 55 percent.
Taxable estates over $1,000,000 will begin to
be taxed at a graduated scale, beginning at
41 percent, with the top tax rate applying to
taxable transfers over $3,000,000. An addi-
tional five percent surcharge will apply to
taxable estates of $10,000,000 to $17,184,000.
The gift tax exemption and generation-skip-
ping transfer tax exemption will also be
reduced to $1,000,000.  

Considering that life insurance proceeds
on a policy owned on one’s own life are
includable in the gross estate for federal
estate tax purposes, under this structure,
even modest estates will feel the sting of
this new tax structure unless Congress acts
to change it. As Congress returns from its
pre-election recess, it has only 54 days (less
“legislative days” and holiday recesses) in
which to come to an agreement. The likeli-
hood that this will be resolved before the
end of the year does not look promising.

The recent election results will likely
weigh in on what Congress ultimately
decides to do. With the re-election of
President Obama, if the Congressional
majority votes in his favor, the transfer tax
structure will likely resemble the parame-
ters of 2009. The estate tax and generation-
skipping transfer tax exemption is pro-
posed to be lowered to $3,500,000, with a
lifetime gift exemption of $1,000,000. The
top estate tax rate of 45 percent would
apply to taxable transfers over $1,500,000,
and the portable spousal exclusions would
be made permanent. What will actually

(See “Legal Perspectives” on page 15)
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Meridian Bank Chairman and CEO
Chris Annas recently reported that the
Bank has earned more than a $1 million
during each of the first three quarters of
2012. This follows on the heels of 2011, also
a record year for Devon-based Meridian,
which serves commercial customers in
Montgomery, Chester and Delaware
Counties.

“I hope,” says Annas, “that this good
news for us is interpreted properly. What it
really means is that we have been able to
serve our business banking customers well
and that they have been prospering,
despite all the doom and gloom.”

Annas attributes Meridian’s success to
operating like a business instead of having
an institutional mentality. “By having a
P&L focus instead of a balance sheet obses-
sion, we’re able to think like our customers.
We don’t own a lot of bricks and mortar,
preferring to bring our high-touch, person-
al service to our business customers and
provide them with useful technology to
make their banking easy. That’s been our
philosophy since our inception, in 2004. We
are unencumbered by a lot of the legacy
banking anchors which have constrained
both the banking industry and its cus-
tomers.”

Examples of this include Meridian’s
pioneering efforts in the remote deposit
capture area. Its early adoption and pro-
motion of check scanning technology
freed Meridian’s business customers from
costly trips to the branch to make deposits.
“Now,” reports Annas, “we’re about to

deploy a robust mobile banking platform
that takes our customers even farther
along the road to business banking ease
and efficiency.”

Meridian has thrived by bringing togeth-
er the best business bankers and giving
them the tools and decision-making power
they need to make the Bank/Customer
relationship optimal for business owners. A
good example is Erwin Wenner, a banking
legend in Montgomery County. “Erwin’s
joining us gave us instant credibility with
the important Route 422 corridor business
community. He has done a superb job of
taking the Meridian commercial lending
tool kit and building a solid presence for us
in this key banking area.”

Says Wenner, “My banking experience
spans 35 years and I’m convinced that the
way Meridian combines technology and
customer service represents, today, the
way most businesses will be banking
within the next five years. Cutting edge
technology coupled with banking
knowhow are the keys to success, both for
us and for our customers.” Erwin Wenner
can be reached at 484.568.5020 or at 
ewenner@meridianbanker.com. 

Three Straight 
$ Million Quarters 

for Meridian

Christopher J. Annas Erwin Wenner



DECEMBER 2012ROUTE 422 BUSINESS ADVISOR 422business.com 14

Spring Hollow Golf Club is the perfect
place to relax with friends, plan your next
big golf outing, have a party or even get
married! The club is open to the public
year ‘round and includes not only a golf
course, but a fully functioning
restaurant, banquet and wedding
facility.

Spring Hollow Golf Club is
an 18-hole championship golf
course. The Course opened in
1994 in the hills of Northern
Chester County. The architect creat-
ed a layout that blends in the features of
this once dairy farm on the grounds of the
state owned hospital, Pennhurst. The fre-
quent and often dramatic elevation change
affords the players not only challenging
shot selections, but also beautiful views of
the surrounding area. 

Spring Hollow Golf Club has been
recently named “Best Banquet Facility in
the Tri-County Area for 2012.” After years
of hard work and dedication from the staff,
over ten thousand people voted because

they believed that this facility will give you
the best experience possible. With over-the-
top service, dedicated professional coordi-
nators, a beautiful facility and the exquisite
cuisine, your day will be unforgettable at
Spring Hollow. 

Spring Hollow Golf Club takes pride in
everything they do. With its rustic charm,
sheer elegance and comfortable setting, it is
the hidden treasure of Spring City. Come
see what all the talk is about, we would
love to meet you. For additional informa-
tion, please call 610.948.5566 and visit
www.springhollowgolf.com. 

BUSINESS PROFILE

SPRING HOLLOW GOLF CLUB 
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happen is anyone’s guess. What is certain,
though, is that if nothing is done to change
the potential “fiscal cliff,” estate taxes will
rise, and not just for the wealthy. 

With all of this uncertainty in sight, there
is still time to review your estate plan in
light of the changing tax laws, and make
sure that the techniques you have in place
today still make sense for what may hap-
pen in the future.  

There is also time to consider taking
advantage of the favorable tax laws still in
force this year. For example, a married cou-
ple may still transfer up to $10,000,000 of
assets out of their estate this year, despite
the potential decrease in the estate and gift
tax exemption in the future. Grantor
Retained Annuity Trusts, and their accom-
panying discount transfer valuations, cur-
rently receive favorable tax treatment, but
are rumored to potentially be restricted or
repealed. Irrevocable life insurance trusts
can provide a means of replacing the value
of the estate consumed by the estate tax,
while sheltering the death benefits from the
taxable estate.  

No matter what your net worth, it is
important to review your estate plan peri-
odically, and make sure it is still applicable
to your current circumstances. There may

have been births, deaths, marriages or
divorces. Somebody else may have come
in to your favor whom you wish to remem-
ber. You may wish to delete somebody
who is currently remembered in your Will.
There may be a need to appoint a different
executor, guardian or trustee. You may
have left an item of property that you no
longer own. There may be changes in your
own financial circumstances that make a
revision of your estate plan desirable. 

The impending tax changes in 2013 will
certainly impact many people. The “perfect
storm” of wealth planning that we have
seen for the past two years may be about to
end, but there is still time to take advantage
of the opportunity to reduce the impact of
the Federal Estate Tax. 
Beth R. Silverman, Esquire is an associate in
the law firm of Wolf, Baldwin and Associates,
P.C., which has offices in Pottstown, Reading,
and West Chester. She earned her LL.M in
Taxation and a Certificate in Estate Planning
from Villanova University School of Law in
2006. Her former experience includes serving
as in-house counsel for Valley Forge Financial
Group where she designed complex estate
plans for high net worth and ultra high net
worth clients. She may be reached by tele-
phone at 610.323.7436 or by e-mail at bsilver-
man@wolfbaldwin.com.

LEGAL PERSPECTIVES
(Continued from page 12)
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QUALITY COMMERCIAL LENDING
FOR SMALL BUSINESSES 

WITH DIAMOND CREDIT UNION
More people than ever before are find-

ing value in membership with Diamond
and we pride ourselves on providing top
quality service. We make lending afford-
able and we make getting the financing
you need as easy as possible. But being a
part of Diamond Credit Union doesn’t just
mean having access to leading loan prod-
ucts, superior credit card options, and
checking accounts with extras not found
elsewhere. It means solutions for all finan-
cial needs, from everyday personal
finances to long-term planning, including a
full-range of Business Services products.

As a local business ourselves and know-
ing the challenges involved, Diamond
Credit Union recognized the need to
expand our full-service commitment to the
community by developing a separate
department dedicated specifically to taking
care of business loan and deposit needs.
The Business Services division was official-
ly launched in 2009, and today, we contin-
ue to expand on the solid foundation we
established in providing commercial serv-
ices for small businesses. The people
behind the Business Services division have
over 20 years of experience in the commer-
cial business environment. 

Unlike the big banks in our area,
Diamond is a local, member-owned finan-
cial institution, where our goal is to provide
better service and products, and where
financial decisions are made locally by peo-
ple you can trust. The success of the credit
union is returned to the members through
better rates and better products. Helping
you and your business succeed, helps
Diamond Credit Union succeed. 

In 2012, over 100 new clients came to
Diamond for their business needs because
they saw the strength and value of our

products. Customized specifically for
local, small businesses, Diamond offers:
Commercial Lending with flexible terms
and competitive rates, including small
business loans (for vehicles, equipment,
expansion), commercial real estate financ-
ing, and business lines of credit; Business
Checking which makes managing busi-
ness finances easy, and Diamond’s
Interest-bearing Checking gives you the
opportunity to earn interest; and our
Business MasterCard® provides the flexi-
bility to operate your business as needed,
when needed. Local non-profit organiza-
tions are welcome, as well, for both
deposit and loan services.

With the construction of a third, free-
standing branch in Exeter Township com-
pleted, Diamond has positioned itself with
convenience and growth opportunities for
members and their businesses. Come sit
down with us and discuss your business
plans. Whether you’re a business of one or
one hundred employees, the Business
Services experts at Diamond can analyze,
develop and institute a financial program
best suited for your business’s short- and
long-term goals. 

Diamond Business Services division:
610.326.5490, ext. 2121; Toll-free Phone:
800.593.1000. Locations: Pottstown: 1600
Medical Dr., Pottstown; Wyomissing:
Broadcasting & Paper Mill Rds.,
Wyomissing; and Exeter: Rte. 422 at
Pineland Rd., Birdsboro. Diamond Credit
Union…Earning Your Trust, One Dollar at
a Time™. 



422business.com ROUTE 422 BUSINESS ADVISORDECEMBER 2012 17

low back pain. In terms of health-related
employee down time, there’s potential
cost savings in choosing the right furni-
ture, he said.

TransAmerican Office Furniture’s client
base is varied. “Federal, state and local gov-
ernment clients make up about 40 percent
of our business,” Kriebel said. As a special-
ist in the General Services Administration
Federal Supply Schedule (GSA/FSS) pro-
grams, TransAmerican Office Furniture
provides the most responsive procurement
resource available. Multiple GSA contracts
provide government customers the ability
to select the contract that best supports
individual project requirements, maximize
simplified procurement, and establish
assurance of best value.

Non-government clients include educa-
tion-related institutions, large and small
commercial accounts, banks and other
financial institutions, car dealerships,
health care facilities, and individual office
and remote learning environments . . .
“Anything furniture related,” Capellupo
said. “It could be anything. Any size. If you
need one chair or one desk, all the way up
to furnishing a corporate headquarters.”

Products offered include: Panel Systems;
Case goods; Seating; Home Office;
Conference/Training Room Furniture;
Architectural Interiors; Filing/Storage;
Raised Floors; Carpet and Hard Surface
Floor Coverings; Window Treatments;
Wall Coverings; Energy-Efficient Task
Lighting; Accessories; and a large invento-
ry of refurbished or Pre-Owned Systems,
Refurbished Products & Upholstery, and
Free-Standing Furniture available at the
AAA Affordable Office Furniture
Superstore adjacent to the Manayunk
Showroom & Corporate Headquarters.

The AAA Affordable Office Furniture
Superstore, open six days a week, has the
unique ability to offer creative solutions by
providing a blend of new, recycled and re-
manufactured office furnishings. The com-
bination of these products results in a strik-
ing office environment, while minimizing
the financial investment typically associat-
ed with purchasing office furniture.

TransAmerican Office Furniture’s
experts blend client needs and style to
achieve a multi-sensory experience and
create a visible expression that helps define

(See “Cover Story” on page 19)

COVER STORY
(Continued from page 5)
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Penn Liberty Bank
Opens in Downingtown

Penn Liberty Bank opened of its tenth
full service branch in Downingtown,
Chester County, Pennsylvania on
Monday, October 22, 2012. Conveniently
located at 1201 E. Lancaster Avenue, the
branch building incorporates the bank’s
standard design elements including the
familiar clock tower.

The new branch features all of the stan-
dard Penn Liberty amenities including a
customer friendly environment with
comfortable seating, wide screen TV, com-
plimentary coffee and pastry, and PENN-
E-LANE, a free self-service coin counter.
Drive up banking is also available at this
location including the Penn Liberty Bank
standard no-surcharge automated teller
machine. A welcome addition to this
branch is a new sit-down teller design
providing extra comfort during your
banking experience.

The new Downingtown branch is led
by Steve Groening who is supported by
an expert branch staff.  Mr. Groening has

been active in Penn Liberty’s temporary
Downingtown branch in the Commons at
Oaklands since 2010 and is excited to wel-
come existing and new consumer and
business customers to the new branch
location.  Contact the Penn Liberty Bank
team in Downingtown at 610.535.6820 or
visit www.pennlibertybank.com. 
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each customer’s image. Experienced sales
professionals assist in selecting and coordi-
nating furniture, accessories, colors and fab-
rics to achieve attractive and functional
workspaces. For customer convenience
TransAmerican Office Furniture profession-
als work in concert with architects, designers,
and space planners. Clients benefit from the
expertise of a special team assigned to follow
projects from start to finish. TransAmerican
Office Furniture’s sales, service, delivery and
installation representatives are the keys to
customer satisfaction.

“It could be done several different ways,”
Capellupo explains. “If it’s a larger scope
project that is usually starting from ground
zero, building it, the client will have an archi-
tect involved. We utilize the architect’s floor
plan and put our furniture into that draw-
ing, and we all integrate off of that. The other
way is working with an existing space. Say
you have three or four different areas that
you’d like to renovate. We would bring our
designers and account representatives in
together, to measure, and determine the
client’s wants and needs and what’s most
important to them.”

Project management specialists and facto-
ry certified installers ensure that deliveries

and installations are handled to the cus-
tomer’s satisfaction. Special teams are
assigned to follow a project from start to fin-
ish. “Once the product is ordered, then that
moves on to a different group of individu-
als,” Capellupo said. “We have our inside
customer support and project management
professionals who see to how we’re getting
the product in, when we’re scheduling that
delivery, all the way down to once it’s deliv-
ered and installed, if there’s any punch list
items that we need to check out. There are a
whole line of people who will touch that
project from start to finish,” she said.

TransAmerican Office Furniture also offers
a variety of services, including: Furniture and
Systems Rentals; Lease/Purchase Options;
Maintenance Contracts; Move Management;
and Buy-Back of Existing Furniture. Old
doesn’t have to mean obsolete. The experts at
TransAmerican Office Furniture can paint, re-
upholster, and shine up your furniture — or
offer you good prices on your trade-ins. You
decide how to make your investment last.

Move management includes not only fur-
niture purchased from TransAmerican Office
Furniture, but also everything else that must
be transported and set up. “If it’s an existing

(See “Cover Story” on page 21)
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Shawn M. Cahill Kathleen WileczekLaurie E. Harvey William Breslawski, Jr.

Maillie Falconiero & Company, LLP, has
announced the promotions of Laurie E.
Harvey, William Breslawski, Jr., Shawn
M. Cahill, and Kathleen Wileczek.
Maillie is a certified public accounting and
business counseling firm headquartered in
Oaks, PA.

Laurie E. Harvey, CPA, has been pro-
moted to partner. She previously served as
a Maillie principal. In her new position,
Harvey will be responsible for the overall
Quality Control of the firm, professional
development of staff, and working with
other partners in guiding the growth of the
firm.  A Maillie employee since 2006,
Harvey previously served as director of
professional and technical services of the
Pennsylvania Institute of Certified Public
Accountants (PICPA), and as an audit
manager for Grant Thornton, LLP. A mem-
ber of the American Institute of Certified
Public Accountants (AICPA) and PICPA,
Harvey earned her B.S. in Accounting
from Villanova University.

Certified Public Accountants William
Breslawski, Jr., Shawn M. Cahill and

Kathleen Wileczek, have all been promot-
ed from manager to principal with the
firm, in recognition of superior perform-
ance in critical functions and a demonstrat-
ed high level of proficiency in accounting
and business consulting practices. 

Breslawski joined Maillie in 1995, and
has extensive experience with clients in the
areas of construction, real estate, manufac-
turing, not-for-profits and government
organizations, with specialized expertise
in tax and auditing. A member of the
AICPA and PICPA, Breslawski is also 
the past president and current treasurer of
the Rotary Club of Spring-Ford. He
received his B.S. in Accounting from
DeSales University.

A Maillie employee for twelve years,
Cahill has specialized in federal, state and
local taxation for corporations, limited 
liability companies, partnerships, individ-
uals, trusts, estates and tax-exempt 
organizations. His expertise also includes
multi-state taxation, sales and use tax, inter-
national tax issues and employer taxes. 

(See “Maillie Falconiero & Company” on page 22)

Promotions Announced 
at Maillie Falconiero 

& Company
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customer, we’ll already have a floor plan of
their furniture and where it’s at,”
Capellupo said. “If they want to incorpo-
rate that furniture in their next place we’ll
device a space plan to fit in the new place
and we’ll have our installers break the fur-
niture down, move it, and build it in the
new site.” If the client is moving to a larger
space they’ll generally purchase additional
items. If they’re moving to a smaller space,
TransAmerican Office Furniture will buy
back furniture that is no longer needed.

While not immune to a sluggish econo-
my, particularly as it relates to a downturn
in the commercial real estate market,
TransAmerican Office Furniture has
weathered the recent economic storm well.
“The commercial business was down, but
our higher education and government
business increased or stayed the same,”
Kriebel explains. 

“I found that a lot of people were actual-
ly going back to school,” Capellupo added.
“Enrollment rates for higher education bal-
looned. So therefore they needed more fur-

niture.” Kriebel also points out that
because higher education institutions are
competing for students, trying to get their
student enrollment to capacity, and to do
that they offer nicer facilities. “We benefit
from that,” he said.

Asked what sets TransAmerican Office
Furniture apart from its competition,
Kriebel responded, “Product, service, and
response. People like that. When they call,
they want someone to get back to them
within 24 hours. The relationship is based
on response and service.” Excellent service
includes checking in with customers peri-
odically, “Because their needs, and product
lines are always changing,” Kriebel said. 

TransAmerican Office Furniture’s
Manayunk Showroom, Corporate
Headquarters and AAA Affordable Office
Furniture Showroom are located at 3800
Main Street, Philadelphia, PA 19127;
Satellite locations include: 1800 N. 12th
Street, Reading, PA 19604 (Phone 877-880-
3222); and 1275 Glenlivet Drive, Suite 100,
Allentown, PA 18106.  

COVER STORY
(Continued from page 19)

For additional information, please visit

www.TransAmFurn.com
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An AICPA member, Cahill is also a mem-
ber of the PICPA’s Federal Tax Committee,
and is an alumnus of the PICPA’s annual
40 Under 40 CPA’s to Watch.  He serves on
the board and on the budget and audit
committee for the nonprofit organization,
The Good Samaritan Shelter.  He is also
active in the Phoenixville and TriCounty
Area Chambers of Commerce. Cahill
received his B.S. in Accounting from West
Chester University.

Wileczek joined Maillie in 2002, and has
over 24 years experience in public
accounting. Her expertise includes exten-
sive work with clients in manufacturing,
construction, real estate, professional serv-
ices and not-for-profit entities.  A member
of the AICPA and PICPA, Wileczek is
active in community service with a focus
on supporting the growth and stability of
the West Chester area.  She is currently a
board member of the West Chester
Business Improvement District, and treas-
urer of the West Chester Downtown
Foundation.  In addition, Wileczek is
active in the Greater West Chester Area
Chamber of Commerce and serves as a

committee member of the March of Dimes
— Chester County Women of
Achievement.  She received her B.S. in
Accounting from St. Joseph’s University. 

Headquartered in Oaks, PA, Maillie
Falconiero & Company, LLP, is a full-ser-
vice accounting, business, tax and finan-
cial consulting firm with more than 60
years of experience. The company serves
closely held private businesses, non-profit
organizations, government entities, pen-
sion plans, individuals, estates and trusts.
Maillie serves clients throughout
Southeastern Pennsylvania, Philadelphia,
New Jersey, Delaware and Maryland
through offices located in Oaks, West
Chester and Pottstown, PA and
Wilmington, Delaware. The company also
operates two affiliate companies: National
Management Associates, Ltd., specializing
in government operations; and Oak
Financial Services, a firm focused on finan-
cial planning for business owners.

For additional information, contact Scott
Detar at 610.935.1420 or sdetar@maillie.com
or visit www.maillie.com.

MAILLIE FALCONIERO & COMPANY
(Continued from page 20)
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CONTRACTOR / CONSTRUCTION

COOKING CLASSES

DIGITAL PRINT/COPY CENTER

FINANCIAL SERVICES

GYMNASTICS

HEALTH / HEALTHCARE

HEALTH / MEDICAL SUPPLIES
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REAL ESTATE / FOR SALE/LEASE
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Boost Your Team’s Morale! Team Building Fun for 

your entire staff
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 CALL 610.495.7143  FAX 610.495.1049 
 Located at 653 West Ridge Pike, Limerick PA 19468

 Check us out at www.LimerickBowl.com
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THE MYSTERIOUS
STOCK MARKET–

AS PSYCHOLOGICAL
AS IT IS FINANCIAL

“The dumbest reason in the world to buy a stock
is because it’s going up.” – WARREN BUFFETT

LEADERSHIP AND SUCCESS
By Kenneth D. Richardson PhD, CEO, Redwood Enterprises

Action, intrigue, uncertainty, elation, and exasper-
ation. I’m not talking about the latest box office
thriller; I’m referring to the stock market. Despite

its perplexing ups and downs, it affects us all, no matter what
business we’re in. For that reason, improving our understanding
of what drives it is essential. And what drives “the market” is
that which drives all business — human psychology. 

We all watched it happen last month. The
stock market bounced up prior to Election
Day, only to dramatically plummet the day
after. The upswing reflected investors’ antic-
ipation of a more “business friendly”
Republican administration, while the drop
reflected their disappointment with the
reelection of President Obama. Both of these
effects convey lessons regarding the kinds
of forces that drive market activity, and
they’re lessons well worth learning.  

It’s all about expectations
It didn’t take a financial genius to predict

the market’s reaction to the election. What
I found most interesting however, was the
array of explanations offered for why.
They’re too numerous and diverse to elab-
orate on here, but among those cited were
policies associated with energy, healthcare,
taxes, the federal government’s approach-

ing “fiscal cliff”, and a whole host of other
issues on which the two candidates’ think-
ing differed. 

As diverse as these explanations were,
they all shared a common element— they
were all based on expectations.
Expectations are psychological variables,
which are themselves affected by factors
that range from the tangible to the imagi-
nary. Those who do well in the market are
those who have the best understandings of
the interface between human psychology
and financial matters.

Take your cue 
from Warren Buffett

Financial genius Warren Buffett’s
exploits as an investor are well known
(that’s putting it mildly). Interestingly
enough, he is a big fan of psychological

(See “Leadership and Success” on page 29)
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LEADERSHIP AND SUCCESS
(Continued from page 27)

research on expectancies and decision
making, and actively makes use of consult-
ants who specialize in that area.  

It works very well— Buffett’s accom-
plishments speak for themselves. His hold-
ing company, Berkshire Hathaway, thrives
in spite of what appears to outsiders to be
utterly chaotic and unpredictable market
activity. It’s an astounding economic
machine that displays incredible immunity
to the volatility that stymies other
investors.

At the time of this writing, a single share
of Berkshire Hathaway preferred stock
was $128,925.00 (up $765.00 since the open-
ing bell). While most people associate the
field of psychology with psychoanalysis,
therapy, and Dr. Phil, Mr. Buffett and other
successful entrepreneurs are putting the
“business end” of the field to good use and
banking the benefits.

Expectancies, risk, and reward:
The stuff of business

In 2002, the interface between the field of
psychology and the world of business real-
ly came to the fore. A Nobel Prize for
Economic Science was awarded to Israeli-
American psychologist Daniel Kahneman

for his research on human decision making
in situations involving risk and reward.

Economics as a field has traditionally
emphasized rational thought as the basis
for economic decisions. But rational think-
ing in and of itself is a poor predictor of
many of the peculiar and seemingly irra-
tional aspects of market activity.  

In contrast, Kahneman’s research in cog-
nitive psychology explored the role of non-
rational influences on decision-making. By
doing so, he was able to account for pecu-
liar effects in market activity in ways that
are not only understandable, but are also
predictive of many of the trends that other-
wise appear to be inexplicable.

Ordering your thinking own
about the market

If you really want to get a handle on what
drives the stock market, think a little less in
terms of dollars and cents and lot more
about human life in general. What deter-
mines market activity may be reflected in all
those charts and graphs, but it really resides
in the heads and hearts of human beings.
And human beings are driven as much by
passions and fears as we are by logic.

(See “Leadership and Success” on page 30)
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Explaining mysterious 
market activity

The realities of psychological forces in
the market were exemplified in recent his-
tory by the behavior of a couple of well
known Internet based stocks. Both of
these are in the potentially lucrative field
of social media, and both stocks’ “IPOs”
(initial public offerings) were announced
with great fanfare and anticipation.

In 2011, LinkedIn stock went on sale in
May at a cost of $45.00 a share. It was fol-
lowed about a year later by Facebook,
which went on sale at $38.00 a share. The
buzz surrounding each offering was
intense, with investors poised to get in on
the ground floor of what could become the
next Google or Priceline. The performanc-
es of these two stocks however, have been
as different as night and day.

LinkedIn & Facebook:  
One boom, one bust  

The value of LinkedIn stock took off the
day it was offered, climbing from $45.00 a
share to a closing price over $94.00. With all
the ups and downs in the market since that
time, LinkedIn has maintained a high value
relative to its IPO, currently in the neigh-
borhood of $100.00 a share. Those that got

in on the ground floor were beneficiaries of
the best that the market has to offer and
exemplified the potential benefits of invest-
ing in social media based companies. 

The performance of Facebook stock
however, presents a stark contrast to that of
LinkedIn.  Initially priced at $38.00 a share,
on its first day on the market it sputtered,
closing at $38.23. In subsequent months the
stock dropped well below half its initial
price. Between May and August 2012,
Facebook, darling of the digital generation,
had lost over 50 billion dollars in market
capitalization.     

A lesson about how 
the market works

Taken together, these two cases present
good illustrations of how market activity can
appear irrational on the one hand and yet be
perfectly understandable on the other. To
understand what happened, one must (1)
have the proper information and (2) under-
stand the psychology of the participants.

An explanation then emerges as a varia-
tion on the simple idea of supply and
demand. LinkedIn’s initial offering was
$45.00, but fewer than 8 million shares
were available for purchase. It was both a

(See “Leadership and Success” on page 33)

LEADERSHIP AND SUCCESS
(Continued from page 29)
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good stock and in short supply, a combina-
tion that made each share precious and
valuable. The dollar value therefore shot
up and continues to remain at a high level.  

Facebook’s executives, noting what had
happened in the case of LinkedIn, got
greedy, opting to make over 421 million
shares available on its opening day.
Epitomizing the concept of “too much of a
good thing,” Facebook’s IPO has become a
study in miscalculation.

Experienced investors saw the danger
and stayed away from it altogether. Naive
investors however, expecting that it would
take off like a rocket, exemplified the old
adage, “fools rush in.” Supply was far too
high relative to the demand, so the price
first stalled, then fell off rapidly.  

Facebook’s executive team is still
wrestling with the problem of how to get
its stock price to grow, but its bruised repu-
tation has been difficult to heal.   

The value of 
doing your homework

Note that what appears on the surface to
defy logic becomes predictable in light of
the proper information. Note also the per-

ils of being under-informed. Those who
lost big in the “Facebook fiasco” were naïve
investors who were operating on vague
impressions and incomplete knowledge.
But the lessons for those who wish to
enhance their understandings of market
workings are invaluable.

You can’t know too much about how the
market works or the details of the compa-
nies available to invest in. Skimping on
research and making decisions based on
the idea of a “sure thing” are the two most
common causes of bad choices. What
appears to be a great investment can turn
into a financial Frankenstein monster on
you if you only think you know what
you’re dealing with.  

Never jump in on any of the market’s
frequent “feeding frenzies.” Someone will
make money, but it probably won’t be you.

Back to Square 1: 
It’s all psychological

The stock market is a place where both
logical thought and the illogic of passion,
greed, and fear operate in concert to deter-
mine the economic fates of investors. 

(See “Leadership and Success” on page 34)
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DISCOVERY FEDERAL CREDIT UNION  . . . . . . . . . . . . . . . . . . . . . .21   
FULTON BANK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .17   
MALVERN FEDERAL SAVINGS BANK . . . . . . . . . . . . . . . . . . . . . . .33   
MERIDIAN BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .13   
NATIONAL PENN BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .34   
PENN LIBERTY BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .18   
PHOENIXVILLE FEDERAL BANK & TRUST . . . . . . . . . . . . . . . . . . . .30   
SUN FEDERAL CREDIT UNION  . . . . . . . . . . . . . . . . . . . . . . . . . . . .48   
THE VICTORY BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .36   
BEVERAGES
PAT'S BEVERAGES . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .54   
BEVERAGES/BREWERY
SLY FOX BREWERY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .50   
BUILDING MAINTENANCE/JANITORIAL SERVICE
DE MEDIO'S BUILDING MAINTENANCE  . . . . . . . . . . . . . . . . . . . .17   
BUSINESS SOLUTIONS
BUSINESS MARKETPLACE . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23-26   
JWM DIRECT . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .53   
SCORE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .50   
CATERING
BAIRD'S CATERING . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .30   
DREXELBROOK CATERING  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7   
CONTRACTOR EQUIPMENT
AMERICAN CRANE & EQUIPMENT CORPORATION  . . . . . . . . . . .19   
CONTRACTOR SERVICES/CONSTRUCTION
DOLAN CONSTRUCTION, INC.  . . . . . . . . . . . . . . . . . . . . . . . . . . . .53   
GENARD GROUP, INC.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .34   
PATTEN CONSTRUCTION  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .52   
ECONOMIC DEVELOPMENT ORGANIZATION
KING OF PRUSSIA BUSINESS IMPROVEMENT DISTRICT . . . . . . . .13   
EDUCATION / CONTINUING EDUCATION
MCCC WEST CAMPUS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .35   
ENERGY
EXELON NUCLEAR LIMERICK . . . . . . . . . . . . . . . . . . . . . . . . . . . . .14   
ENVIRONMENTAL SERVICES
ELK ENVIRONMENTAL SERVICES, INC.  . . . . . . . . . . . . . . . . . . . . . .5   
EVENT PLANNING
THE PARTY REDUX SHOWCASE . . . . . . . . . . . . . . . . . . . . . . . . . . .10   
FINANCIAL SERVICES
FIRST FINANCIAL SECURITY, LLC  . . . . . . . . . . . . . . . . . . . . . . . . . .52   
MESSMER FINANCIAL  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .48   
FIRE AND SECURITY SYSTEMS
H & H SYSTEMS, INC.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16   

   (Continued on page 36)

The Route 422 Business Advisor (ISSN 1524-1254) is pub-
lished monthly, twelve times per year by MACnificent
Pages, P.O. Box 334, Pottstown, PA 19464-0334, and is
mailed free to qualified business owners and operators
throughout the Route 422 and Route 100 Business
Corridors in Pennsylvania, USA, and is available in digi-
tal format at www.422business.com. Copyright © 2012
by MACnificent Pages. All rights reserved. Reproduction
in any form is forbidden without written permission of
the publisher. Views expressed in articles published in
the Route 422 Business Advisor are the views of authors
and individual contributors and are not to be attributed
to the Route 422 Business Advisor, its editorial advisors,
or its advertisers, unless expressly stated. The Route 422
Business Advisor does not verify the accuracy of claims
made in advertisements, and publication of an ad does
not imply endorsement by the magazine or
MACnificent Pages. All ads are non-cancellable.
ERRORS—It is the Route 422 Business Advisor’s policy to
review all ads set in-house with the advertiser regarding
content, spelling, prices, and contact information PRIOR
to publication. In ALL cases, including camera-ready ads,
the advertiser assumes complete responsibility for the
accuracy of information presented in ads. In any case
where an error is clearly the fault of the Route 422
Business Advisor, and which would prevent a reader
from contacting an advertiser or in which incorrect pric-
ing is involved, Route 422 Business Advisor’s liability will
be limited to granting a FREE ad run to the advertiser
or a correction announcement, whichever the advertis-
er prefers, provided the Route 422 Business Advisor is
notified PRIOR to the next edition’s deadline. Placing an
advertisement in the Route 422 Business Advisor consti-
tutes acknowledgment and acceptance of these terms.
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LEADERSHIP
AND SUCCESS
(Continued from page 33)

Understanding financial factors is essen-
tial, but it’s not enough— you also need to
be a functional market psychologist.    

Like chess, where you win by anticipat-
ing the moves of the other participant, the
stock market is not for those who don’t
like rules and don’t care how other people
think. It requires what psychologist Daniel
Goleman refers to as “emotional intelli-
gence”— a good understanding of your-
self as well as a keen awareness of the
thinking of others.

Loving the 
“business of business”

If you just want money, the stock mar-
ket is probably not for you. If, on the other
hand, you are genuinely fascinated with
organizations, people, the drama of real
life, and have a love of learning, then
maybe it is. I would also recommend that
you have some appreciation for math.
Above all however, you have to love busi-
ness in its own right and for its own sake.

(See “Leadership and Success” on page 36)
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ADVERTISED SERVICES
DIRECTORY

LEADERSHIP AND
SUCCESS

(Continued from page 34)

I do, and I find that being involved
with the market puts me in touch with
virtually every other aspect of human
life— industry, entertainment, travel,
food, health, technology, and even love
are reflected in market activity to one
degree or another.  

The fact that it affects all of us no mat-
ter what business we’re in behooves us to
enhance our understandings of the mar-
ket and its workings. And in doing so,
we’ll all hopefully understand the world
we live in— and ourselves— a little better
as well.  
Dr. Richardson is the founder of Redwood
Enterprises, a business consulting, training,
and executive coaching firm that specializes
in helping business owners make sure that
what they do every day reflects sound strate-
gic planning. He is available for speaking
engagements on business related topics.
Visit his company’s website at www.red-
wood-enterprises.com, or contact Redwood
Enterprises by phone at 610.326.3670. 

(Continued from page 34)
FLOORING
CHESMONT CARPET ONE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .28   
GARY'S CARPET DEPOT  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .36   
FOOD / RESTAURANTS
GRUMPY'S HAND CARVED SANDWICHES  . . . . . . . . . . . . . . . . . .47   
OAKS ITALIAN DELI . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .48   
POTTSTOWN FARMERS MARKET . . . . . . . . . . . . . . . . . . . . . . . . . .11   
ROUTE 422 BUSINESS ADVISOR DINING GUIDE . . . . . . . . . . . . . .35   
GOLF COURSE/BANQUET FACILITY/RESTAURANT
SPRING HOLLOW GOLF COURSE . . . . . . . . . . . . . . . . . . . . . . . . . .10   
GRAPHIC DESIGN
GRAPHIC ORCHARD . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .33   
HEALTH / FITNESS
TWIN VALLEY FAMILY FITNESS . . . . . . . . . . . . . . . . . . . . . . . . . . . .54   
HEALTH / HEALTHCARE
MANOR CARE HEALTH SERVICES  . . . . . . . . . . . . . . . . . . . . . . . . .47   
MCCORMICK CHIROPRACTIC  . . . . . . . . . . . . . . . . . . . . . . . . . . . .12   
NORTH END VISION CENTER  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .50   
PAOLI HOSPITAL/MAIN LINE HEALTH . . . . . . . . . . . . . . . . . . . . . . .56   
PHYSICIAN'S CARE SURGICAL HOSPITAL  . . . . . . . . . . . . . . . . . . .15   
POTTSTOWN MEMORIAL MEDICAL CENTER . . . . . . . . . . . . . . . . . .2   
POTTSTOWN SURGICAL ASSOCIATES, LTD . . . . . . . . . . . . . . . . . . .18   
PREMIER IMMEDIATE MEDICAL CARE  . . . . . . . . . . . . . . . . . . . . .53   
PRIORITYCARE URGENT CARE CENTERS  . . . . . . . . . . . . . . . . . . .29   
RIDGE PHYSICAL THERAPY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .12   
WELLNESS DELIVERED ADVENTIST WHOLE HEALTH . . . . . . . . . . .21   
HOME HEALTHCARE
FAMILY CAREGIVER'S NETWORK, INC.  . . . . . . . . . . . . . . . . . . . . .19   
INSURANCE SERVICES
MAIN STREET FINANCIAL PARTNERS  . . . . . . . . . . . . . . . . . . . . . .51   
ROTHENBERGER INSURANCE  . . . . . . . . . . . . . . . . . . . . . . . . . . . .49   
IT/SEARCH ENGINE OPTIMIZATION
BALDY DOG SEARCH STRATEGIES . . . . . . . . . . . . . . . . . . . . . . . . .19   
LANDSCAPE SERVICES
CLEAN CUT LAWN SERVICE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .50   
LAWN & GARDEN SUPPLIES
POTTSTOWN ROLLER MILLS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .49   
LIMOUSINE SERVICE
RHOADS LIMOUSINE SERVICE, INC.  . . . . . . . . . . . . . . . . . . . . . . .22   
MANUFACTURING
MAYER POLLOCK STEEL CORPORATION . . . . . . . . . . . . . . . . . . . .16   
MARKETING / ADVERTISING
422BUSINESS.COM  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .22   
KINETIC WEB SOLUTIONS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .52   
STYLISH IMAGES PHOTOGRAPHY  . . . . . . . . . . . . . . . . . . . . . . . . . .6   
OFFICE FURNITURE
TRANSAMERICAN OFFICE FURNITURE, INC. . . . . . . . . . . . . . . . . .17   
PAINTING CONTRACTOR
RPK PAINTING & PAPERHANGING COMPANY, INC. . . . . . . . . . . .32   
PAYROLL SERVICES / BOOKKEEPING SERVICES
EXPRESS DATA SYSTEMS, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . .19   
REAL ESTATE / FOR SALE/LEASE
GLOCKER AND CO. INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5   
NIA KEYSTONE COMMERCIAL & INDUSTRIAL  . . . . . . . . . . . . . . .33   
PENNMARK PROPERTIES LIMERICK PROFESSIONAL CENTER  . . .20   
SPRINGER REALTY / DEBBIE SINGLETON . . . . . . . . . . . . . . . . . . . .51   
ZUBER COMMERCIAL REALTORS . . . . . . . . . . . . . . . . . . . . . . . . . .31   
REAL ESTATE ATTORNEY
ANDREW J. MONASTRA, PC  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27   
RECREATION / ENTERTAINMENT
ARNOLD'S FAMILY FUN CENTER  . . . . . . . . . . . . . . . . . . . . . . . . . . .9   
VALLEY FORGE CASINO RESORT  . . . . . . . . . . . . . . . . . . . . . . . . . .28   
RESTAURANT
TGI FRIDAYS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .6   
THE INN AT ST. PETER'S VILLAGE  . . . . . . . . . . . . . . . . . . . . . . . . . .11   
RETAIL / SHOPPING
CABIN CRAFT SKI SHOP . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11   
CHRISTIAN SCIENCE READING ROOM  . . . . . . . . . . . . . . . . . . . . .10   
PLAZA & COURT AT KING OF PRUSSIA  . . . . . . . . . . . . . . . . . . . . . .9   
REED'S RECYCLE ANTIQUES . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8   
VILLAGE PEDDLER  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .10   
WARRICK JEWELERS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8   
WEITZENKORN'S MENSWEAR  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8   
RETIREMENT COMMUNITY / 
INDEPENDENT LIVING
MANATAWNY MANOR  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .49   
WALNUT WOODS OF BOYERTOWN . . . . . . . . . . . . . . . . . . . . . . . .48   
SEPTIC SERVICE
A  HONEY DIPPER / J. BREHM, INC. . . . . . . . . . . . . . . . . . . . . . . . .52   
SIGNS/BANNERS/GRAPHICS
GRABER LETTERIN'  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8   
STORAGE FACILITIES
B&S SELF STORAGE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .17   
TECHNOLOGY/COMMUNICATIONS
SCHULTZ TECHNOLOGY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27   
TRANSPORTATION
KLEIN TRANSPORTATION  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .13   
TRAVEL & AUTOMOTIVE SERVICES
AAA EAST PENN . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .12   
VIDEO PRODUCTION/TELEVISION
PCTV NETWORK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .54   
WASTE REMOVAL
AJ BLOSENKSI, INC. TRASH & RECYCLING SERVICE  . . . . . . . . . . .34   



As the Thanksgiving holiday passes, the Board of
Directors and staff of the TriCounty Area Chamber of
Commerce thank you for your support in 2012.  

We wish you and yours a happy, healthy, and 
safe holiday season this month.

You are invited to join us on Tuesday, December 11, from 5 to 
6:30 PM for the annual Holiday Open House. This event provides us
the opportunity to showcase our Chamber Member restaurants and
caterers.  Most important, the Open House provides you the oppor-
tunity to meet and exchange business cards with fellow Members as
we all promote Always Buying Chamber.  See you on the 11th.

In 2013, you can look forward to the new edition of the 
Tri-County Area Community Guide and Business Directory fea-
turing all active Chamber Members in two listings.  This book will
be distributed throughout the community.  New Members contin-
ue to be added to the Membership every month but will not be list-
ed in the publication - don’t forget to check the New Member list-
ings in this newsmagazine monthly to add them to your contacts.
Additional Members needing your support include those that
have recently opened; review our recent ribbon cuttings and help
these small businesses celebrate their grand opening.

During the next six months we will continue to review and
endorse Member Benefits that will provide cost savings to you and
your employees.   You can also mark your calendar for several
upcoming events that have already been scheduled. 

Economic Forecast Breakfast – Thursday, January 10
Boyertown Area Progress Dinner – Wednesday, January 16
Workshop: Hit the “Campaign” Trail – Thursday, January 24
March Membership Breakfast – Thursday, March 14
Chick-fil-A Leadercast – Friday, May 10
As always, the contact information for the Chamber staff is listed

below.  You should feel free to contact the Chamber Office to discuss
any concerns you may have or for Staff to assist you and answer any
questions you may have.  Your positive experiences as a Member are
also appreciated and we would love to showcase your testimonial
on the Chamber website and in our marketing materials.

We cannot thank you enough for your ongoing support of your
Chamber.  We enjoy what we do and enjoy the opportunity to con-
tinue having our Members realize the value in their membership.
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

2012-2013 
TCACC EXECUTIVE 

COMMITTEE & 
BOARD OF DIRECTORS

EXECUTIVE 
COMMITTEE

CHAIRMAN OF THE BOARD
Rod Martin, Owner, 

Martin Stone Quarries, Inc.

CHAIRMAN ELECT
Heather Chandler, President, 

Sealstrip Corporation

TREASURER
Sharif Omar, Pottstown 

Memorial Medical Center 

IMMEDIATE PAST CHAIRMAN
Terese Brittingham, Broker/Owner, 

Keller Williams Realty Group 

SOLICITOR
Joseph K. Koury,

O’Donnell, Weiss & Mattei, P.C.

SECRETARY
Eileen Dautrich, President, TCACC

BOARD OF DIRECTORS
Brad Borneman,

The Body-Borneman Companies
Matt Campbell, Global Advanced Metals

Ross DeSimone, 
Corporate Psychological Resource Center

Tom Dougherty, Exelon Corporation
Joe Fava, Clothes to Home Dry Cleaning

Richard Graver, Victory Bank
Evan Hand, National Penn

David Kraybill, Pottstown Area Health &
Wellness Foundation

Rick Lewis, Lewis Environmental, Inc.
Al Matarazzo, Main Line Financial Advisors

Steady Moono, Montgomery County
Community College 

Baran Schultz, 
Schultz Technology Solutions, LLC

BUILDING COMMUNITY, CREATING CONNECTIONS, SUPPORTING COMMERCE

PRESIDENT’S MESSAGE –

CONNECT WITH YOUR 
TRICOUNTY AREA CHAMBER:

152 High St., Suite 360, Pottstown, PA 19464 • TEL: 610.326.2900 
FAX: 610.970.9705 • EMAIL: info@tricountyareachamber.com

“The Victory Bank was opened in December 2008.   As a new organization, 
the Chamber has been an excellent way for our bank to network and increase our visibility
in the community.   We have attended a number of networking events and have been
pleased with the number of people participating in these well run events.  We value 

our association with the chamber.” – RICHARD GRAVER OF VICTORY BANK

Eileen Dautrich, President, eileen@tricountyareachamber.com
Jeff Dentler, Vice President of Finance, jeff@tricountyareachamber.com

Kitty Papp, Special Events Director, kitty@tricountyareachamber.com
Ashley Slaughter, Marketing and Communications Assistant,

ashley@tricountyareachamber.com

Betsy Chapman, Sales Associate, betsy@tricountyareachamber.com

Melissa Shainline, Administrative Assistant, melissa@tricountyareachamber.com



FOR MORE INFO ON MEMBERSHIP, CALL 610.326.2900 OR VISIT US ON THE WEB AT TRICOUNTYAREACHAMBER.COM TO APPLY ONLINE

Hand & Stone Massage and Facial Spa
1844 E. Ridge Pike
Royersford, PA 19468
610.792.0772
www.handandstone.com
Massage Therapy
Hand and Stone offers expert massage, facial,
and waxing services seven days a week for your
convenience.  Their massage therapists and
estheticians will be delighted to customize all
of your massage, facial, and waxing services to
meet your specific needs.

State Farm Insurance
2500 E. High St., Suite 620
Sanatoga, PA 19464
610.323.2288
www.riccoinsurance.com
Insurance Companies
State Farm agent Christan Ricco’s office opened
in Sanatoga August 1, 2012.  Christan offers
over 14 years of experience working in a State
Farm agency.  In addition to remarkable service,
the agency is here to help with all of your insur-
ance and financial service needs.
Referred By: Linda Powell, Steel River Playhouse

Zimmerman Law
1551 Wilson St.
Pottstown, PA 19464
717.808.2193
1031 Qualified Intermediary;
Accounting / Bookkeeping Services;
Attorneys; Tax Preparation Services
Zimmerman Law provides tax planning, tax
preparation, estate planning and administra-
tion, and business representation. They also
provide representation for other matters,
including family law, Social Security disability,
personal injury, and DUI offenses.
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CHAMBER MEMBERSHIP

ANNIVERSARIES
(ACCORDING TO TCACC RECORDS)

HAPPY ANNIVERSARY to 
the following Members:

34YEARS
Pottsgrove 

School District

A. Weitzenkorn’s 
Sons, Inc.

27YEARS
JL Machine & Tool, Inc.

Wendy’s Flowers

25 YEARS
Western Montgomery

Career and 
Technology Center

10YEARS
Carina Hatfield

Massage Therapy

5 YEARS
Spring Valley YMCA

1 YEAR
JByrd Productions

K. Hovnanian Homes
Patriot Pest Solutions

A. C. Miller Concrete
Products Inc.

American Crane &
Equipment Corp.
Michael L. Cross & 

Co. Ltd.
East Coast Seed
Connection, LLC

Emmanuel Evangelical
Lutheran Church

Hollenbach 
Home Center

Kelly Real Estate, Inc.
Manatawny Creek

Winery, Inc.
Media Fusion

Technologies, Inc.
Meridian Bank

New Hanover United
Methodist Church

Oletowne
Jewelers

PeopleShare, Inc.
Physician’s Care 
Surgical Hospital

Pottstown 
School District
Schumacher 

& Benner 
Funeral Home

Pottstown SCORE
Chapter 594

SMJ, Inc. 
Construction Services

Specht Realty, Inc.
The SunnyBrook

Foundation
Tornetta Realty Corp.

Walnut Woods

Member Renewals
Thank you to the following Members
who renewed their commitment to 
make your Chamber a PRIORITY!
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COMMITTING TO 
EACH OTHER’S SUCCESS!

WELCOME NEWMEMBERS!
Look who’s joined… The following businesses have invested in YOUR Chamber.

When purchasing goods and services, please keep these businesses as well as other TriCounty
Area Chamber of Commerce Members in mind while you Always Buy Chamber!

DECEMBER FREE EVENTS: CHAMBER 101
Thursday, December 6, 3:30PM & Tuesday, December 18, 8AM
Chamber’s Conference Center, 152 E. High St., Suite 360, Pottstown PA, 19464
CHAMBER 101 is a no-obligation orientation for prospective members
to learn what the Chamber has to offer. Also open to current Members 

seeking information about the Chamber. Reservation required.

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

MEMBER UPDATES
Call Jeff Dentler, VP of Finance
and Technology, for questions
about your database listing,
the Chamber Website, or
Website Sponsorships.

If your business moves to a
new location or your contact
information changes, update your information
with the Chamber by calling 610.326.2900 or
email jeff@tricountyareachamber.com.

Are you Celebrating 25, 50, 75 Years? 
If your Chamber Member company is celebrating a  significant

anniversary then the Chamber needs to know! The Chamber strives to
recognize their Members for their success. Contact Kitty Papp at

610.326.2900 or kitty@tricountyareachamber.com
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BUILDING COMMUNITY, CREATING CONNECTIONS, SUPPORTING COMMERCE

EVENTS
Thurs., Dec. 6 CHAMBER 101
3:30 PM Chamber’s Conference Room,* 152 E. High St., Suite 360,

Pottstown, PA 19464
A no-obligation orientation for prospective members to learn what the
Chamber has to offer. Also open to current Members seeking information
about the Chamber. 
No Charge; Reservation Required

Tues., Dec. 18 CHAMBER 101
8 AM Chamber’s Conference Room,* 152 E. High St., Suite 360,

Pottstown, PA 19464
A no-obligation orientation for prospective members to learn what the
Chamber has to offer. Also open to current Members seeking information
about the Chamber. 
No Charge; Reservation Required

NETWORKING
Tues., Dec. 4 WOW LUNCHEON
11:30 AM – 1:30 PM Copperfield Inn at Lakeside, 594 W. Ridge Pike, Limerick, PA 19468

Dr. Laurie Betts of the Pottstown Area Health and Wellness Foundation will
discuss what happens in our brains when we exercise… improved attention
and information processing, storage and retrieval – and so many more ben-
efits! Her discussion will be based on the book Spark: The Revolutionary
New Science of Exercise and the Brain written by John J. Ratey, M.D.
Members Only; $28 per Member (if prepaid); $36 per Member (if invoiced)
Sponsored By: Freedom Valley YMCA of Pottstown

Tues., Dec. 11 ANNUAL HOLIDAY MIXER
5 – 6:30 PM Chamber Conference Room,* 152 E. High Street, Suite 360,

Pottstown, PA 19464
Celebrate the holidays with us while enjoying food and beverages donated
by Chamber Members!
Members Only; No Charge; Reservations Appreciated

“MADE IN THE TRI-COUNTY AREA” LUNCH & TOUR - 
Fri., Jan. 4 SLY FOX BREWING CO.
11:30 AM – 1:30 PM Sly Fox Brewing Co., 331 Circle of Progress, Pottstown, PA 19464

The 3rd in a series of “Made in the Tri-County Area” tours will be hosted by
Sly Fox Brewing Co., a 30,000 square-foot state-of-the-art brewery in
Pottstown which opened in January of 2012. A Tastin’ Room was also opened
to attract patrons from in and around the tri-county area featuring food choic-
es for lunch and dinner, take out beer and banquet and meeting facilities.
Sponsored By: Sly Fox Brewing Co.

Tues., Jan. 8 CHICK-FIL-A LUNCH & LEARN SERIES: SESSION 3
11:30 AM – 1:30 PM Chamber Conference Room,* 152 E. High Street, Suite 360,

Pottstown, PA 19464
The third of a five month series of workshops to provide leadership training
and personal growth based on the topics discussed by Marcus Buckingham
and Soledad O’Brien during the 2012 Chick-fil-A Leadercast will be led by
Ken Richardson, Redwood Enterprises, focused on Realizing a Leader’s
Strengths and Creating Leadership Balances
$45 per Workshop
Sponsored By: John Middleton, an Altria Company

Thurs., Jan. 10 ECONOMIC FORECAST BREAKFAST
7 – 9 AM Copperfield Inn at Lakeside, 594 W. Ridge Pike, Limerick, PA 19468

Keith P. Aleardi, CFA, Chief Investment Officer, Clermont Wealth
Strategies/Fulton Financial Advisors, will discuss the economic outlook for
2013 including the growth drivers for the economy and the markets as well
as the impact of current and potential fiscal policy including other uncer-
tainties.
$25 per Member (prepaid); $30 per Member (invoiced); $50 per non-member
Sponsored By: Fulton Bank

Wed., Jan. 16 BOYERTOWN AREA PROGRESS DINNER
La Massaria at Bella Vista Golf Course, 2901 Fagleysville Rd.,
Gilbertsville, PA 19525

4:30 PM Social Hour
6 – 8 PM Dinner + Program

Highlighting business and community in the Greater Boyertown Area, and
featuring the presentation of the James K. Boyer Award and a video by
Boyertown Area High School Students.

Tues., Jan. 22 BUSINESS CARD EXCHANGE
4:30 – 6: 30 PM The Loft at Limerick Golf Club, 765 N. Lewis Rd., Limerick, PA 19468

Enjoy an evening of networking, live music, great food, and give-a-ways!
Members Only; No Charge; Reservations Appreciated
Sponsored By: Limerick Golf Club

Thurs., Jan. 24 WORKSHOP: HIT THE “CAMPAIGN” TRAIL
8 – 10 AM Chamber Conference Room,* 152 E. High Street, Suite 360,

Pottstown, PA 19464
Led by Linda Jacobs,Art Director at Epps Advertising, this workshop will
include representatives from local media sources, providing a “working
journey” through all the steps of a successful advertising campaign.  To date,
some of the media sources confirmed to attend include The Mercury, FAST-
SIGNS, the Route 422 Business Advisor, and Positively Pottstown.
$25 per Member; $35 per non-member

Thurs., Jan. 31 POWER NETWORKING LUNCHEON
12 – 1:30 PM The Loft at Limerick Golf Club, 765 N. Lewis Road, Limerick, PA 19468 

Fri., Feb. 8 WOW LUNCHEON
11:30 AM – 1:30 PM Brookside Country Club, Prospect & Adams Sts., Pottstown, PA 19464

Dr. Carol Henwood will present “Your Personality and You – Defining Your
Strengths and Weaknesses and Maximizing Team Building in the Workplace”.
Members Only; $28 per Member (if prepaid); $36 per Member (if invoiced)
Sponsored By: Pottstown Memorial Medical Center

Tues., Feb. 12 CHICK-FIL-A LUNCH & LEARN SERIES: SESSION 4
11:30 AM – 1:30 PM Chamber Conference Room,* 152 E. High Street, Suite 360,

Pottstown, PA 19464
The fourth of a five month series of workshops to provide leadership train-
ing and personal growth based on the topics discussed by Andy Stanley and
Sheena Iyengar during the 2012 Chick-fil-A Leadercast will be led by Ross
DeSimone, Corporate Psychological Resource Center, focused on Critical
Leadership Decision Making and Developing A Leader’s Choices.
$45 per Workshop
Sponsored By: John Middleton, an Altria Company

Tues., Mar. 12 CHICK-FIL-A LUNCH & LEARN SERIES: SESSION 5
11:30 AM – 1:30 PM Chamber Conference Room,* 152 E. High Street, Suite 360,

Pottstown, PA 19464
The last of a five month series of workshops to provide leadership training
and personal growth based on the topics discussed by Angela Ahrendts and
Patrick Lencioni during the 2012 Chick-fil-A Leadercast will be led by Kayte
Connelly, Best Principled Solutions LLC, focused on Constructing Your
Team And Building A Leader’s Legacy.
$45 per Workshop
Sponsored By: John Middleton, an Altria Company

Thurs.., Mar. 14 MARCH MEMBERSHIP BREAKFAST
7 – 9 AM Spring Ford Country Club, 48 Country Club Rd., Royersford, PA 19468

$25 per Member (prepaid); $30 per Member (invoiced); $50 per non-member
Sponsored By: Montgomery County Community College

SAVE THE DATES
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Register today; connect tomorrow. Visit tricountyareachamber.com or call 610.326.5158.

Call Kitty Papp, Special Events Director,
for more information or to sponsor 

an event. 610.326.2900

*PARKING: There is NO visitor parking available at the Security Trust Building, 152 High St. Parking is available on High St. for up to 3 hours at no charge or in the
Freight Station Municipal lot, across the railroad tracks for $.10 per hour (enter off of Hanover St.). You must have a permit to park in the 152 lot or you will be ticketed. 

CALENDAR OF

EVENTS



COMMUNITY 
CALENDAR

Post your grand opening,
fundraising, or other event to our Community
Calendar.  Simply go to the Community Calendar
page at tricountyareachamber.com and click on
Submit Your Community Event. A fter you fill in
the details, submit the event, and it is approved
by Chamber staff, your event will appear on the
calendar.

Also, use the Community Calendar this holiday
season to find out what events are happening in
our area!

ALWAYS BUY CHAMBER 
THIS HOLIDAY SEASON! 
TriCounty Area Chamber of Commerce has a

business directory on its website to help you find
what you are looking for. This holiday season
make sure you remember your ABC’s – 
ALWAYS BUY CHAMBER. There is a full list 
of over 450 local businesses to meet all your 
personal and business needs when planning 
for the holidays this year! Visit the business
directory at tricountyareachamber.com and 
support our local businesses and community.

SAVECHAMBER RIBBON CUTTINGS
& GRAND OPENINGS

Thank you for your investment 
in the tri-county area community!

Celebrate your new business or new
location or renovations by hosting a

Ribbon Cutting/Grand Opening.

This is a complimentary service of the TriCounty Area Chamber of Commerce.
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SAVE. SHOWCASE. SHARE.  
MEMBER BENEFIT OPPORTUNITIES TO HELP YOU PROMOTE YOUR BUSINESS:

MORE MEMBER BENEFITS

CONSIGNMENT TICKETS
Get great deals on movie 

tickets and other fun activities!
Time to stock up for the holidays! Don’t

forget about this great Member Benefit
when thinking about what to do with your
family this holiday season. Also – makes a
great stocking stuffer!

Tickets are for Chamber Members only.
Please visit the Members Only section on 
www.tricountyareachamber.com or call
610.326.2900 for more information and
availability.

REFERRAL REWARD
You refer a business to us, they join,

you receive a $50 Referral Reward.  It’s
that simple!  The $50 can be designat-
ed toward many Chamber programs
and events, including your dues. Go to
www.tricountyareachamber.com/
refer-a-business/ to refer a business
now!

MyOSHAstore.com
Grand Opening of our
2013 Labor Law Poster

Compliance Store
Avoid hefty fines and lawsuits with 

the 2013 Worry-Free Poster Solution.
Purchase today through the 
TriCounty Area Chamber of Commerce
Complaince Store and save! Included
up-to-date 2013 Pennsylvania State and
Federal Labor Law Posters, and 1-year

automated e-update service. Email
jeff@tricountyareachamber.com

for enrollment information.

SHOP 
WITH CHAMBER 

MEMBERS AND SAVE
You can offer special 
holiday coupons for 

Chamber Members to use!
Visit the Business Directory at www.

tricountyareachamber.com to get coupons
to Chamber Member businesses. Just enter
the word coupon in the Business Name
search box and click the “Search!” button.

If you would like to offer a coupon, please
visit the Members Only tab at www.
tricountyareachamber.com to create your
own. Coupons can be made available to the
general public (Public Coupons) or can be
restricted to fellow Chamber Members
(Member-to-Member Coupons).

For more information about the coupons,
contact Jeff Dentler at 610.326.2900 or
jeff@tricountyareachamber.com.

PROMOTE YOUR
BUSINESS USING THIS
CHAMBER

MEMBER
BENEFIT
The Chamber is offering its Members

EXCLUSIVE PRICING on Constant Contact
services. Constant Contact brings you a
great way to connect and engage with your
customers and since we are partnered with
them, all of our Members can get 25% off
of their accounts!

Their tools include: Email Marketing,
Social Campaigns, Event Marketing, and
Online Survey.

If you prepay for six months you receive a
20% discount; if you prepay for a year you
save 25%. There’s never been a better time
to try Constant Contact and we use them for
all of our online marketing! 

If you haven’t opened an account yet, you
can start with a free 60-day trial to test out
their products. New users go to
https://www.constantcontact.com/
promo/chamber/signup.jsp to receive your
discount.

Already using Constant Contact? 
If you are already paying for Constant
Contact or would like to upgrade your trial
to a paid account, please send an email to
chamberprogram@constantcontact.com
with your user name and let them know
you are our member.

FEATURED 
MEMBER
BENEFIT
OF THE MONTH

See recent ribbon cuttings on page 44

THE CHAMBER WILL SUPPLY:
• Red ribbon and giant scissors
• A photo, taken by the Chamber, of the

ribbon cutting will be published in Chamber
section of the Route 422 Business Advisor,
forwarded to the Chamber’s media con-
tacts, and added to the Chamber’s social
media sites

• Framed photo commemorating your rib-
bon cutting

YOU MAY CONSIDER INVITING:
• Anyone who may have been involved in

the opening of your business (i.e. contrac-
tors, realtors, suppliers, vendors)

• Customers / Clients / Staff
• Your Local Elected Officials – a list of

local legislators (municipal, school district
administrators, county, state, and federal
can be provided)

• Media – a list of local media can be pro-
vided

• Family & Friends
• Chamber Membership - Mailing list can

be purchased to send invitations to over
450 Chamber Member businesses

THE CHAMBER WILL INVITE:
• Chamber Ambassadors - volunteers

from long-standing Chamber businesses

IDEAS TO MAKE YOUR EVENT A SUCCESS:
• Celebrate – it is a party! Choose a theme

that fits with your business and/or the time
of year for your event. Decorate with bal-
loons, etc. for a festive feel to the event.

• Welcome attendees and share the story
of your business.

• Recognize your VIP guests and thank
them for attending. You may want to ask
them to make brief remarks about your
company. A Chamber Staff Member will
make announcements if you prefer.

• Have plenty of brochures / business cards
available.

• Conduct a tour of your facility.
• Invite the local media to attend the event.
• Send press releases with photo to the

local media concerning the event if they are
not attending 

• Provide light refreshments. (Chamber
Member restaurants and catering lists can
be provided.)

Like us on Facebook and 
join our group on Linkedin.

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!



WOW - WOMEN OF THE WORKFORCE
WOW EVENTS ARE HELD AT A CHAMBER MEMBER VENUE AND FEATURE A SPEAKER OF INTEREST TO 

WOMEN IN BUSINESS, PROVIDING A GREAT NETWORKING OPPORTUNITY FOR ALL MEMBERS.

WOW
LUNCHEON

The next WOW Luncheon
will be on Tuesday,
December 4th from 11:30 AM
to 1:30 PM at Copperfield

Inn at Lakeside, 594 W. Ridge Pike, Limerick, PA 19468. 
Dr. Laurie Betts of the Pottstown Area Health and Wellness
Foundation will discuss what happens in our brains when we
exercise… improved attention and information processing,
storage and retrieval – and so many more benefits! Her discus-
sion will be based on the book Spark: The Revolutionary New
Science of Exercise and the Brain written  by John J. Ratey, M.D.
To register go to  www.tricountyareachamber.com or call
610.326.5158.

Sponsor a WOW Email: 
Have products or services that the WOW
audience may be interested in? Use our
monthly WOW email to let other Women
of the Workforce know about what you
have to offer. 

Thank
you to 

Klein Transportation for 
sponsoring the Chamber’s
November WOW Email!

For more information on this email 
sponsorship opportunity, contact Ashley
at ashley@tricountyareachamber.com or
610.326.2900.

BUSINESS CARD EXCHANGE
On October 23rd, Chamber Members gathered at The
Wyndcroft School for a Business Card Exchange.  Attendees
were able to network, enjoy refreshments, and visit the
school’s recently renovated preschool space.

See more photos on the 
Chamber’s Facebook Page!

From left to right: Russell Lowe, Fraser Advanced
Informative Systems; Vicki Kriczky, Frederick Living; Carrie
Robinson, Schultz Technology; Levi Wolf, Wolf, Baldwin
& Associates

From left to right: Jennifer O’Donnell, Community Music
School; Stephanie Hastings and Kathy Peifer, RiverCrest
Golf Club

From left to right: Chris Fox, AAMCO of Pottstown; Jeff
Graber and Lauren Graef, Graber Letterin’ Sign Co.; Michael
Fox, AAMCO of Pottstown

Thank you to 
The Wyndcroft 
School for sponsoring 
and hosting this event.

US Energy Independence
Starts in the Driveway

Much talk was made during the presidential
debates about energy independence.  In fact,
energy independence has been a goal of every
president since Richard Nixon.  It is true, the
United States consumes more oil than we pro-
duce, and that oil is imported from nations that
are not always friendly towards our country.
Our reliance on foreign oil is a matter of nation-
al security, and relying less on imports will
reduce our exposure to hostile regimes.  

Energy independence is also a largely mis-
understood issue.  The common belief is that if
we no longer import oil, the price of gas will go
down.  Although, on the surface, this argu-

ment makes sense, it doesn’t actually play out.  Oil is a global com-
modity and is subject to global markets and demand.  Canada, as an
example, produces more oil than what is consumed annually.  They are
able to export oil, and do not rely on foreign sources to power their
vehicles, however they are not paying less than Americans pay at the
pump.  What being oil independent does provide for Canada is secu-
rity; they do not purchase fuel from hostile areas, and not exposed to
embargos imposed at the whims of a dictator or cartel.

According to the U.S. Bureau of Transportation Statistics, trans-
portation is a HUGE contributor to our energy use.  Annually, the
transportation sector is responsible for 28% of the TOTAL energy con-
sumption in the United States.  We are making headway towards
reducing consumption through mandates imposed by the federal gov-
ernment on auto manufacturers to increase fuel economy.  This will
have an impact, but it will take decades for more fuel efficient vehicles
to replace the current fleet.  So, the next vehicle you purchase will be
more fuel efficient, but Americans are holding on to their vehicles
longer than ever.  What can be done in the short term to help reduce
our consumption and put us on track for energy independence?

To reduce consumption, we all need to drive fewer miles.  It sounds
like a tough challenge, and it is, but there are simple measures we can
all take to reduce our mileage.  

Linking trips. On Friday night, or Saturday morning, think about
what trips you will need to make by car during the weekend and think
of ways to link them together.  Do the grocery shopping on the way
home from church, or pick up the dry cleaning after dropping your
children off at their friend’s house.  Think about how many miles are
driven in your subdivision alone.  

Try having a car free day: carpool with a spouse, friend, or co-
worker once per week; work from home once per week; use a bicycle
for short trips.  By changing your driving habits from seven days each
week to six days, you will force yourself to link trips, and make the best
use of your vehicle when it is on the road.  

If you own two vehicles, use the one that gets better mileage
when only one car is needed.  Most American households have two
or more cars.  We often get stuck in a habit of driving the same car,
which isn’t always the most fuel efficient.  When you are making a trip,
take the one with better economy, not the one driven out of habit.

It may seem difficult, and changing habits always are.  Think posi-
tive and use the money you save to reward your efforts.  Reducing con-
sumption isn’t impossible; it just means rethinking how we go about
our daily lives.  When you make it a habit, tell your friends and fami-
ly.  Tell them you are doing your part to make our country energy inde-
pendent.  It may sound hokey, but when you tell them how much
money you are saving in the process, they may just decide to join you.
Shayne Trimbell works as a project manager with GVF.  To reach Shayne
by email: strimbell@gvftma.com, or by phone: (610)635-3559.
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

Shayne Trimbell, 
Project Coordinator, 
GVF Transportation
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

Business of the Month is chosen at random through a business
card drawing at Chamber events, or  by participating in other
Chamber programs, such as surveys.  December’s Business of
the Month was chosen from a business card drawing at the

November Membership Breakfast. 

BUSINESS OF THE MONTH

To get your free Consumer Information Catalog 
with more than 200 federal booklets on all sorts of 

family and financial matters, just visit pueblo.gsa.gov, 
call 1 (888) 8 PUEBLO (that’s 1-888-878-3256), 

or write: Trusted Source, Pueblo, CO 81009.

Pueblo CO. Your trusted source.
A public service message from the U.S. General Services Administration

KLEIN
TRANSPORTATION
2013 is looking at being a promising year. Klein Transportation is wrap-
ping up their 55th anniversary and have some big things planned for
their 56th year in business.  They are working on new trips and going
to exciting new destinations which are sure to interest everyone. 

One of the biggest announcements is
that they have expanded their New York
City service and are now departing on the
2nd and 4th Saturday’s of every month in
Exton at the Exton Mall, and King of
Prussia off of North Gulf Road. They
receive many inquiries from the King of
Prussia and Exton area’ s about our tours
so they have decided to expand their serv-
ice. They provide affordable day trips for
the low cost of $49.00 per person and will
drop you off right in the middle of it all in
Times Square at 51st Street between 7th &
8th Avenue’s.  You are just a short walk
from Rockefeller Center, World Class shop-
ping on 5th Avenue, and the lights and
energy of Broadway! Add a Broadway
show and a meal reservation to complete
your day, they can take care of it all. 

The search is also on… Klein’s is looking
for Group Leaders. Have you ever wanted
to travel for free? Becoming a group leader
is easy and we will teach you how.  They
have all the tools necessary for you to suc-
cessfully plan trips for your school, scout-
ing or sports groups, social church or com-
munity organization, non-profit, or busi-

ness. If you haven’t received your invita-
tion to join them on our next free Group
Leader trip contact Ashley Hoke (Sales &
Marketing Coordinator) today. 

Speaking of businesses, if you are in the
Human Resources or planning field they
want to meet with you.  They can help plan
your business trips, large events or conven-
tions, airport transportation, shuttles
between offices, teambuilding or social trips
for your company. They will also help with
the planning and management of any event.
They have successfully managed the largest
of events like the JCC Maccabi Games
which came to Philadelphia in 2011. Not
only did they provide the transportation for
over 1,000 young athletes but they also coor-
dinated a move of 60 buses per day (totaling
about 420 buses over the week) to transport
these athletes around the city to their com-
petitions. A Klein’s on-site dispatcher man-
aged this gigantic event. They also regularly
provide airport and hotel shuttles for busi-
ness meetings for a Pharmaceutical compa-
ny in the area. No job is too large or small.
They are eager to serve all of your trans-
portation needs. 

To find out more information about anything 
that may have interested you please give them a call at 

800-451-6700 or visit their web-site at 

www.kleintransportation.com.



“MADE IN THE TRI-COUNTY AREA”
BREAKFAST & TOUR

On November 13, 2012, a group of Chamber Members attended 
our “Made in the Tri-County Area” Breakfast and Tour 

at John Middleton, an Altria Co.

The next “Made in the Tri-County Area” Lunch & Tourwill take place 
on Friday, January 4, 2013 from 11:30 AM to 1:30 PM at 

Sly Fox Brewing Co., 331 Circle of Progress, Pottstown, PA 19464.
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

THANK YOU
Thank you to 

The Wyndcroft
School for being 
the November 
Email Sponsor

Thank you to
McCormick

Chiropractic for
being the November

Coffee Sponsor

Thank you 
to State Farm

Insurance for being
the November
Newsmagazine
Insert Sponsor
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RIBBON CUTTINGS

Celebrate your new business or 
new location or renovations by hosting 

a Ribbon Cutting/Grand Opening.  This is a
complimentary service of the TriCounty

Area Chamber of Commerce. See page 40

River of Revolutions
Interpretive Center

140 College Drive, Pottstown, PA 19464

National Penn Bank
2900 N. Charlotte Street, Gilbertsville, PA 19525

Reading Art Works
715 Clinton St., Reading, PA 19601

State Farm
Insurance

1304 E. High St., Pottstown, PA 19464

Potty Queen
3115 Sanatoga Road, Pottstown, PA 19464

ArtFusion 19464
254 E. High St., Pottstown, PA 19464



NOVEMBER MEMBERSHIP 
BREAKFAST
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BUSINESS EQUIPMENT RECYCLING DAY
Photos from Business Equipment

Recycling Day on Monday, 
October 15th where 22 pallets 

of e-waste were collected 
from Chamber Members as 

a part of the Chamber’s 
Member Benefit program! 

The Chamber held its November Membership
Breakfast on Thursday, November 8th at Brookside
Country Club.  The featured speakers for this event
were David Kraybill, Executive Director, Pottstown
Area Health & Wellness Foundation (PAHWF), and
Scott Weiskittel, COO, Pottstown Memorial Medical
Center (PMMC).  Their presentation focused on the
health of our tri-county area community.

Kraybill took time to highlight some of the work
that the PAHWF has been doing in the local schools.
PAHWF works with 15 schools in a 10 mile radius of
Pottstown and has awarded 62 grants per year reach-
ing 36,000 school children.  Altogether the Foundation
reaches 135 organizations and awards grants
totaling 2.5 to 3 million dollars a year. 

Also highlighted in the presentation
were some of the PAHWF’s contribu-
tions to community projects such as Bike
Pottstown, the community garden, the
Boyertown Area Community Wellness
Council, Boyertown Rotary Park,
Memorial Park Spray Park, and Trilogy
Park.  Most notable is, the Foundation’s work
with Community Health & Dental Care and Creative
Health Services, Inc. which has created the opportunity
for many low-income and uninsured residents to obtain
a high quality of health care in our region.

For more information on any of the initiatives men-
tioned and some of the new and upcoming initiatives
including Worksite Wellness, Resiliency, Department
of Conservation & Natural Resources (DCNR) grant,
and Healthy Weight Healthy Families visit www.
missionhealthyliving.org.

Next, Weiskittel gave attendees an overview of
some of the services and updates PMMC has invested
in its facilities.  PMMC has been the recipient of many
awards including the Outstanding Achievement
Award from the American College of Surgeons’
Commission on Cancer, the Blue Distinction
Center/Independence Blue Cross for demonstrating

better overall quality of care and patient results in
Knee and Hip Replacement, and the American Heart
Association/American Stroke Association’s “Get
With The Guidelines® Bronze Quality Achievement
Award”.

PMMC is a 224 bed acute care hospital with an
Emergency Department, Critical Care unit, Telemetry
unit, Medical/Surgical unit, Orthopedics unit, Labor
& Delivery unit, Pediatrics unit, Behavioral Medicine
unit, and a Transitional Care unit.  Attendees were able
to see that the hospital is continuously working to
improve the quality of health care in the tri-county
area and is continuously working to improve access,
create a better environment for patients with physical
enhancements, and through resources for the com-

munity such as Healthy Woman, Senior Circle,
Travel Medicine, and Occupational Health.

In conclusion, Weiskittel also reminded
attendees of the economic impact that the
hospital has on the tri-county area totaling
$439,759,609 in economic contributions

through spending and employment oppor-
tunities annually. 

The TriCounty Area Chamber’s newest Members
were presented with their plaque at the November
Breakfast: DeMedio’s Building Maintenance, Inc.;
Service Experts; Sly Fox Brewing Co.; State Farm
Insurance.

Sponsored By: Jeffery Jackson Enterprises, Inc.;
Pottstown Area Seniors’ Center; and Pottstown
Salvation Army

The next Membership Breakfast on the Chamber
calendar is the Chamber’s Economic Forecast
Breakfast on Thursday, January 10, 2013 from 7 to 
9 AM at Copperfield Inn at Lakeside in Limerick.
The keynote speaker will be Keith P. Aleardi, CFA,
Chief Investment Officer & Executive Vice
President, Fulton Financial Advisors. The cost of this
event is $25 per Member and $50 per non-member.
This event is sponsored by Fulton Bank.

Pictured left to right: Speakers, Scott Weiskittel, Pottstown Memorial Medical
Center and Dave Kraybill, Pottstown Area Health and Wellness Foundation;
Sponsors, Jeffery Jackson, Jeffery Jackson Enterprises, Inc.; Brad Fuller, Pottstown
Area Seniors’ Center; Not Pictured – representative from sponsor Salvation Army

New Members From left to right: Corky Sheeler, Service Experts; Christopher
Rowe, State Farm Insurance; Pete and John Giannopoulos, Sly Fox Brewing Co.;
Susan DeMedio, DeMedio’s Building Maintainance, Inc.; Jim DeCray, Service
Experts
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TriCounty Area Chamber of Commerce
Members gathered at Sunnybrook Ballroom in
Pottstown for the Chamber’s Annual Economic
Development Luncheon.  The keynote speak-
ers for this event were from the office of the
Pennsylvania Department of Labor and
Industry.  Susann Morrison, an executive assis-
tant for unemployment compensation pro-
grams and Gwenn Dando, policy director for
unemployment compensation, worker com-
pensation, and workforce development gave
their perspective along with the information
needed to understand the system, Act 60, the
recent bond sale, and how all initiatives are
working to provide a stable financial
future for the commonwealth.

At this year’s luncheon, the
Chamber presented five awards to
local businesses related to econom-
ic development:

The Economic Development
Awardwent to VideoRay LLC. This
award is presented to a project that
provides quality land use improvement,
generates economic benefits for the communi-
ty, and has the potential for creating new jobs.

VideoRay is the largest volume producer of
“remotely operated vehicles” or ROVs in the
world.   VideoRay, which has between 30 and 40
employees, will move from a 5,000 square foot
barn, into 32,000 square feet of flexible office and
light manufacturing space, purchased for
$275,000, in the Borough of Pottstown. 

The Economic Impact Award went to Sly
Fox Brewing Co., Inc. This award is presented
to an organization that provides a significant
contribution to the economic vitality of the
communities that the Chamber serves.

Their Royersford location was sold in 2011
and Sly Fox opened a 50-hectoliter, 30,000
square-foot state-of-the-art brewery in
Pottstown, Montgomery County in January
2012, investing over 6 million dollars and
housing over 20 employees.  A Tastin’ Room
was also opened in Pottstown to attract patrons
from the tri-county area as well as outside the
tri-county area.

The Environmental Impact Award went to
Cigas Machine Shop, Inc. This award is pre-
sented to a business who is taking a “green”
proactive approach for a more sustainable busi-
ness environment.

Cigas Machine Shop is a leading manufactur-
er of high quality stainless steel plate products
for industrial, commercial and architectural
applications. The Pottstown building was pur-
chased in 2007 in the Pottstown Industrial
Complex which previously housed the old
Bethlehem Steel Building.  The 100,000 square
foot  Pottstown facility underwent extensive ren-
ovations including conventional and solar heat-

ing; daylight harvesting; rainwater harvest-
ing; and also the facility is a zero ener-

gy building – large roof areas are
ideal for solar panels generating

clean, renewable power making
the building an energy producer
rather than consumer.

The Regional Planning
Award went to the Borough of

Boyertown, Colebrookdale & Pike
Townships. This award is presented to two or
more intergovernmental agencies that devel-
op and implement a multi-organizational plan
that fosters smart growth.  

The Boyertown, Colebrookdale, and Pike
Joint Zoning Ordinance divides Boyertown
Borough, Colebrookdale Township, and Pike
Township into various zoning districts with
varying regulations for each district.  The ordi-
nance was created with consideration for the
character of the Borough and Townships, and
the suitability for particular uses and structures
in the various districts.

The Legislator of the Year Award went to
State Representative Marcy Toepel. This award
is presented to an elected official for their leader-
ship in helping to create and/or support a pro-
business environment.  

Representative Marcy Toepel brings her expe-
rience from county government and the private
sector to the State Capitol.  Toepel had a 100%
voting record and took tough stances on issues
of importance for the business community,

including voting for tort reform and two no tax
budgets.   She has a clear understanding of how
government can negatively impact the economy.  

Nine companies were recognized at the
Luncheon for their significant anniversaries
and their commitment to doing business here. 

Malvern Federal Savings Bank -125 years
St. Aloysius School - 100 years
Visiting Nurse Association of 

Pottstown & Vicinity - 95 years
The Longacre Co. - 90 years

Klein Transportation - 55 years
Coventry Corners - 30 years

Community Music School - 20 years
Graber Letterin’ Sign Co. - 20 years

Greater Reading Economic Partnership - 10 years

Thank you to the 
Platinum Sponsors of this event: 

Gorski Engineering, Inc.; 
Maillie, Falconiero & Co., LLP; 

John Middleton, an Altria Company;
Montgomery County Community College;

O’Donnell, Weiss, & Mattei, P.C. 

1 2 3 4 5
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1) Pictured from left to right: Terese Brittingham,
Immediate Past Chairman, TCACC and Rep.
Marcy Toepel (Winner of Legislator of the Year)

2) Pictured from left to right: Mark Flanders,
Interim Pottstown Borough Manager and John
Vestri, Director of Operations at VideoRay, LLC
(Winner of Economic Development Award)

3) Pictured from left to right: Steve Bamford,
Executive Director, PAID, Inc. and Peter and John
Giannopoulos, Managing Partners of Sly Fox
Brewing, Co. (Winner of the Economic Impact
Award)

4) Pictured: Michelle Maher, Human Resources
Manager, Cigas Machine Shop, Inc. (Winner of
Environmental Impact Award)

5) Pictured from left to right: Rod Martin,
Chairman, TCACC and Jake Lea, Chairman of the
Joint Zoning Board Committee, Colebrookdale
Township (Winner of Regional Planning Award)

6) Representatives from Chamber Member
Companies with Significant Anniversaries from
left to right: Jeff Graber and Lauren Graef,
Graber Letterin’ Sign Co.; Adele Klein and Ashley
Hoke, Klein Transportation; Susan Keddie,
Visiting Nurse Association; Megan Bauer,
Coventry Corners; Stephen Longacre, The
Longacre Co.; Jullyn Keilman, Greater Reading
Economic Partnership

ECONOMIC DEVELOPMENT LUNCHEON



The points cannot be looked at singly,
but as being integrated together in a strate-
gy. Most downtowns, as part of their orga-
nizational process, establish goals and
objectives. Goals and objects are given a rea-
sonable time frame in which to initiate
action and conclude programs that result
from those actions. Five years is a good time
frame to plan around. The goals and objec-
tives are then crafted into a narrative plan.

Through the main street process, the
plan reflects the four points as part of an
integrated strategy. The strategy that pro-
vides the four points working together will
enable the town to move forward. It is not
that hard to do. If you have the four points
delineated and they are doable, linking the
actions will become apparent.

Think of the design point and the pro-
motion point linking together in the strate-
gy. Most downtowns in Pennsylvania are
historic by the fact that they were settled
during the early years of the nation. Almost
all of the towns have historic building stock
that can be used as a selling point to come
to the town. 

Once you define what you want to be as
a downtown, the rest becomes obvious.
How do you want to promote your down-
town?  What is your strength economical-
ly? Do you have a tourist area or do you
seek to provide for the needs of the com-
munity? Perhaps a town could meet the
needs of a certain segment in the nearby
population (college or large institution)?
Maybe you have many artists and the town
can easily become an artist destination?

Perhaps the town has no historic value at
all and you want to replace all the fronts
with glass from floor to roof. Maybe you
want to market the town as “Glass Town”
and that is the design strategy. Grants
would be made available to install glass
from head to toe.  Once you are looking
good with all glass you need to tell people
about being all glass all the time. It could
spur a tourist trade as people will come to
marvel at the glass.  

Many times when a new façade is devel-
oped, code dictates that the systems in the

(See “Downtown Marketing And
Development” on page 48)
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Why 
Main Street
Still Works

DOWNTOWN MARKETING AND DEVELOPMENT
By Barry Cassidy, Principal, Barry Cassidy Planning and Development

The Four Point Main Street Approach works well 
in communities that employ the strategy faithfully. 
The four points are organization, promotion,

design and economic restructuring.



building are updated. Once you have all
the glass on the outside people have to
have something to see on the inside. The
renovation of the inside upgrades the sell-
ing space and the economic restructuring
point works with the other two points. Part
of developing a plan for the town to be
“Glass Town” was the organizational
point. It is not that hard to have an inte-
grated strategy.

Developing goals for each of the points
should reflect some of the visioning ses-
sions where people at large volunteer their
opinions, wants and likes in a group setting
to better understand the parameters of the
revitalization. “Glass Town” is a perfect
example, when discussing design point,
participants in a group process, desired to
turn the town into glass.  

A design can be central theme, whether
it be historic restoration or making the
world we know, glass. The processes of
developing the elements of the design
strategy are put into play and change
results from that effort. 

The four points cover everything that is
necessary. A clean and green strategy
would offer a cross between the design and

the organizational. In order to have a clean
strategy there would be a need to employ
someone to pick up after others have left.
To enable you to hire someone, you must
have an organized effort to secure funds.  

It just goes on and on…these four points
of the main street approach are made to be
blended…made to work together in most
every instance. The process enables some-
one to revitalize no matter how the four
points are interpreted.

There is a wide variety of ways of inter-
preting the economic restructuring point.
Economic restructuring could mean the
adaptive reuse of a space without many
improvements in an old building.
Someone coming up with a good idea like
using vacant second floor office space as art
studios and attempting to get the floors
filled at a cheaper rent.

To some, economic restructuring does
not exist if there is not major construction
work completed, like rehabbing a building
or installing a new streetscape. Sill others
are more inclined to have new stores locat-
ed in the downtown as the only sign of eco-
nomic restructuring.  The elements of the
main street program are fluid.  

The main street process helps to organ-
ize the community’s thoughts. Organizing
your thoughts within a process, that pro-
motes interaction between your combined
goals and objectives, becomes a powerful
tool for revitalization. 

The communities that can organize their
thoughts and come up with a game plan
that has measurable goals and objectives
are usually the more successful communi-
ties. This does not mean that the goals and
objectives are static, but instead dynamic,
to meet the needs of the community as
change happens. 
Barry Cassidy is a freelance grant and eco-
nomic development consultant. He can be
reached at barrycassidy@comcast.net.
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DOWNTOWN MARKETING AND DEVELOPMENT
(Continued from page 47)



Shall I Stay
or Shall I Go?

Assistance with health care has been a
growing issue in the United States for years.
Many individuals, especially seniors, find
that they are unable to afford medical bills
or insurance for coverage. This leaves them
with some tough decisions. Too often, one
must choose between good health and
finances. There’s no middle ground. The
Medicare program was developed by the
government to help those who are eligible
with their overwhelming health care bills.

The Original Medicare Plan
The Original Medicare Plan consists of

Part A. You do have the option of adding
Part B and D. You will automatically be
enrolled in the Original Medicare Plan
unless you specifically choose to join a
Medicare Advantage Plan (Part C).

The federal government manages the
Original Medicare Plan and provides
Supplemental plans or policy’s to cover
what Part A and Part B of original Medicare
costs leave for the beneficiary to cover
themselves. Medicare provides the benefits
of these plans and they are standardized
benefit plans across the nation.

Medicare Advantage Plan
The Advantage Plan or Part C combines

your Part A and B coverage, but is provided
by private insurance companies. You have
the option of adding Part D if coverage is
not already included. Advantage Plans
include HMO, PPO, private fee-for-service
plans, and Medicare special needs plans.

(See “Medicare Moment” on page 51)

MEDICARE MOMENT
By Elizabeth Snyder, Broker/Owner, Main Street Financial Partners

With almost a month to go to the end of AEP, Annual
Open Enrollment Period; I have a message to convey
to all the hard working beneficiaries who have or who

are about to age into Medicare and need Medicare Supplemental
Insurance to cover their medical out of pocket costs. Especially to all
those who need to cut their Part D prescription costs, and to all who
simply need to lower their medical costs in general.
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Ask SCORE 
MOTIVATION MATTERS 
IN GETTING THE BEST

FROM YOUR EMPLOYEES
One of the first and most important les-

sons an entrepreneur learns is that employ-
ees really are a small business’s most
important resource.  In fact, the business lit-
erally cannot succeed with out them.  Their
talent, skills, and effort truly add value to
your products or services, allowing you to
focus on the planning and creative issues
that will move your business forward.

Unlike your equipment, computers, and
other resources, however, you can’t simply
turn employees on and off for business
hours.  All employees need a clear under-
standing of their role in your business and
how it can grow, plus the motivation to
achieve and, even better, exceed those
expectations.  

That’s why you, as the business owner,
also hold the title of “Chief Communicator
and Motivator.”  

It’s important to have direct contact to
make your message clear. Some owners try
to save time and manage by email. That
works only to a point. But direct contact
builds trust and rapport. 

Establish your business “mantra” and
keep repeating it. Don’t assume that every-
one involved in the business understands
and buys into the mission as you do. After
all, you’re the one who created it, not them.
They haven’t lived and breathed every
detail as you have. 

Here’s one simple step to make certain
you communicate clearly. Instead of asking
if an employee understood your instruc-
tions, ask what specific steps the person

will take to complete the task. That way
you can be absolutely certain they not only
understood, but also plan to complete the
assignment in an appropriate way.

Avoid constantly criticizing employees.
That hurts morale and can make people
less motivated. If you highlight the positive
and correct mistakes without getting per-
sonal, employees are more likely to deliver
what you want. 

While a good manager is also visible, it’s
important to not make it appear that you
are micromanaging.  A quick chat about
work and non-work issues during a stroll
through your business is all the positive
reinforcement is all most employees need.
They’ll feel more comfortable about com-
ing to you with questions, concerns, or sug-
gestions.  Augment the informality with
individual and group meetings to share
information and updates, brainstorm
ideas, and simply get to know each other.
Such interaction will not only help re-ener-
gize your staff, but the boss as well!   

To learn more about human resources
issues facing your small business, contact
SCORE “Counselors to America’s Small
Business.” SCORE is a nonprofit organiza-
tion of more than 10,500 volunteer busi-
ness counselors who provide free, confi-
dential business counseling and training
workshops to small business owners. Call
610-327-2673 for the Pottstown SCORE
office, or visit on the web at www.
pottstownscore.org.
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Become a SCORE 
Volunteer Business
Counselor and Help

Build a NEW Generation
of Entrepreneurs!

Call 610-269-7009 or visit
www.pottstownscore.org

Pottstown SCORE Chapter 594
serving Montgomery, Chester,

and Berks Counties
SCORE is a resource partner with the
U.S. Small Business Administration

Share the Secrets of
Your Business Success
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Medicare Part A 
Part A is hospital insurance provided by

Medicare. Most people do not pay a pre-
mium for this coverage; they earn the Part
A benefit by contributing to Medicare taxes
throughout their lifetime. Part A of
Medicare is simply the roof over your head
in the hospital and the bed you sleep in. It
covers inpatient care in skilled nursing
facilities, critical access hospitals, and hos-
pitals. Hospice and home health care are
also covered by Part A.

Medicare Part B 
Part B side of Medicare covers the doc-

tor when you see him in his local office and
all his services in the hospital or outpatient
facilities. It is medical insurance to pay for
medically necessary services and supplies
provided by Medicare. Most people will
have to pay a premium to receive this cov-
erage; in 2013 the Part B premium is
$99.90/month.  Part B covers outpatient
care, doctor’s services, physical or occupa-
tional therapists, and additional home
health care.

Medicare Part D 
Part D is stand-alone prescription drug

coverage insurance. Most people do have
to pay a premium for this coverage. Plans

vary and cover different drugs, but all
medically necessary drugs are covered.
You can choose what drug plan will be best
suited to your needs. Make sure you take
advantage of all programs out there like
Pace and Pace net of Pa, which helps sen-
iors who qualify for help with copays for
the drugs they need. My feeling is that if
you qualify for this subsidy, please take
advantage of it as we all are paying or have
paid taxes into the system and using the
system for this type of help is smart.

Now to the nitty gritty of this AEP,
Annual Enrollment Period season . . .

Are you staying in a plan that allows
deductibles of more than $140.00 dollars
for the entire year? Are you staying in a
plan that allows copays to doctors more
than $20.00 max for any visit, specialist or
primary? Are you staying in a plan that
does not allow you to go to the doctor
when you want and as much as you want?
And lastly, are you staying in a plan that
makes you stay in a network and not allow
the hospitals and doctors you might want
and or need to go to?   

In other words do you have deductibles,
networks, copays and referrals on your
Medicare Health Plan for 2013?

(See “Medicare Moment” on page 53)

MEDICARE MOMENT
(Continued from page 49)
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INVESTMENT PERSPECTIVES
By W. John McCartin

A stock investment I recommend to my clients is 
General Electric. The company is well positioned for
future growth of renewable energy throughout the world.

IN MY OPINION

• Strong leadership and 
vision with CEO Jeff Immelt.

• Undervalued.
• Pays an excellent dividend.

Excerpts from Morningstar to validate
my position.

G.E. is a diversified manufacturer, organ-
ized into four segments: technology, infra-
structure, energy infrastructure, and capital
services.

G.E. will emerge as a leader in the power
infrastructure market, which will be the
backbone for the firm’s growth.

The portfolio of business continues to be
correlated with the industrialization and
needs of growing economies. G.E. has
changed its focus as the world has shifted; it
now has a heavy focus on clean energy
products, such as wind, and gas turbines.
The strength of G.E.’s competitive advan-
tage is the most notable in wind turbines,
where the company was able to unseat long-

time incumbent VESTAS with its superior
manufacturing execution and better cus-
tomer satisfaction. Though the wind energy
business is currently under margin pressure
driven by oversupply, G.E. continues to
emerge as one of the dominant players.
Recent developments in G.E.’s solar busi-
ness gives confidence that G.E. will be able
to compete directly with the industry giants
like FIRST SOLAR over the next decade.

Fair value is $25.00 . . . consider buying at
$17.50, selling at $33.80.

Yeild is 3.4% paid quarterly.
AA- credit rating.
3 year average return 14.93%.
P.E. 11.9.
Rated 4 star by Morningstar.

You’re certainly welcome to contact me
at 484.948.4186 with questions. If you like
this type of information, let me know. I’ll
continue suggesting investments for your
consideration. 
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If you answered yes to any of these
questions, then you might want to consid-
er “Why?” when you could have a plan
without all of these points and typically for
less than you might think.

Every month for over a year now I have
been writing this Medicare Moment col-
umn and trying to raise Medicare benefici-
aries’ conscious thinking of exactly how
Medicare works and what choices benefici-
aries have, and expose to the seniors that
everything you see, hear, and can tangibly
buy on the market comes down to two
simple categories. If you are a Medicare eli-
gible beneficiary, you either have nothing
in addition to your Part A and Part B of
your “original Medicare,” or you have one
of two choices to supplement your “origi-
nal Medicare” that I described earlier.

Unfortunately, advertising sometimes
plays a big role in what might appear to be
a good option to us to provide good or
great coverage for supplementing our
Medicare Parts A and B, when truth be
told, it is not exactly telling the whole story.
Did you ever wonder how an insurance
company can provide coverage for a ben-
eficiary on a Zero dollar premium? The old
adage that you don’t get milk from the

cow for free is a poignant one. If a zero pre-
mium plan sounds too good to be true,
than you might want to trust your
instincts! A zero premium on a Medicare
supplemental plan sounds wonderful
until you need it to cover a stay in a hospi-
tal. You might want to ask the agent or
insurance company whose plans offer zero
or little premium payments what “in-hos-
pitalization stay” means. Here is how I
explain it. Even when you are paying $0.00
dollars to $300.000 per month for a
Medicare advantage plan, paying the
insurance plan premiums each month
faithfully, and paying your Part B premi-
um payment each month out of your
Social Security benefit check of
$99.90/month . . . will they actual pay your
first day in the hospital? The answer is No!  

Of course I do not want to say that zero
premium plans do not have their place in
Medicare; they do. Generally though, if
you have assets to protect, you do not want
to test a zero premium plan when you
enter a hospital or have a serious illness.
Ah, that there is the very definition of
insurance . . . the “transferring of risk.” 
A zero premium plan is perfect when 

(See “Medicare Moment” on page 54)

MEDICARE MOMENT
(Continued from page 51)
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a Medicare beneficiary is what CMS calls
dual eligible— When a Medicare eligible
beneficiary qualifies for both Medicare
and Medicaid at the same time. What the
plan leaves uncovered on the Parts A and
B of Medicare for the beneficiary, the state
Medicaid program covers for the benefici-
ary. Yes, that makes sense, but not when
unfortunately, far too often I see seniors in
my office who have just enough assets to
pay the “uncovered costs,” but not
enough assets to not impact their month-
ly budgets.

Choosing the right Part D, prescription
drug coverage is important for seniors
because it can make a big difference in the
amount they spend annually on drugs.
When choosing a new drug plan, seniors
need to focus on premiums, copays and
deductibles, as well as plan formularies,
which tell them which drugs are covered.
Beneficiaries should also watch out for
restrictions such as prior approval, which
requires that the insurer sign off on a med-
ication before it’s covered. Another limit to
pay attention to is only allowing benefici-
aries to get a month’s supply of a drug at
a time, so they get hit by the copayment

each time.  The professionals at main-
streetfinancialpartners.com have years of
experience researching the best private
companies with the benefits that are best
suited to a senior’s individual needs.

Please consider that as you compare
this season, both your medical coverage as
well as your prescription drug needs, that
Medicare has provided such reasonable
and wonderful plans out on the market
that really do provide not only fabulous
healthcare coverage, but complete control
of where and who you get to take your
healthcare needs to.

In conclusion, when not sure, or con-
fused as what might be appropriate for
you, or may reduce not only your out of
pocket costs, but your anxiety as well this
year, please give us a call at Main Street so
that we might be able to point out what is
right for you and your loved ones’ needs.  

Here at Main Street we pride ourselves
on carrying every insurance company on
the market and every plan so that when it
comes to your specific needs, we can tailor
choosing the right plan for you! Please
give us a call here at 800.862.7364, and visit
www.mainstreetfinancialpartners.com. 

MEDICARE MOMENT
(Continued from page 53)



REGIONAL CHAMBER ROUNDUP 

SPRING-FORD CHAMBER OF COMMERCE
Building a Better Community Through Business

313 Ridge Pike, 2nd Floor, Limerick, PA 19468 • 610.489.7200

Thursday, December 13
December WIN (Women in the

Network) Holiday Lunch
11:30 AM – 1:00 PM

Shearer Elegance, 
1145 Main Street, Linfield

$25 member/$25 nonmember

Tuesday, December 18
Holiday Mixer

5:30 PM - 7:30 PM
The Loft at Limerick Golf Club
765 N. Lewis Road, Limerick

This is a Members Only event.

Thursday, December 20
December Holiday Breakfast 

w/High School Chorus performing.
7:30 AM - 9:00 AM

Spring-Ford High School
10-12 Center on Lewis Road

$15 member/$20 nonmember

SPRING-FORD CHAMBER OF COMMERCE CALENDAR OF EVENTS

Registration is required for all events. Register online at
www.springfordchamber.com/Events.aspx or call 610.489.7200. 

December 6
Annual Holiday Mixer

Copperfield Inn at Lakeside, Limerick
5:00 PM – 7:00 PM  

Two hour reception includes delicious stationed and
butlered hors d’ouevres, house wines, domestic beers
and soda.  Raffles, Silent Auction, Exhibitors and
Music add to the festivities!  This is the PV Chamber’s
Thank You Tribute to the volunteers of our communi-
ties.  Thanks to the support of our generous sponsors,
complimentary invitations were mailed to our clergy,
police and fire departments, emergency personnel,
service organizations, school board directors, munici-
pal officials, the Montgomery County Commissioners
and legislative leaders. Admission is $35/pp member
or spouse, $50 not-yet members or guests.

December 13
Build Your Business Networking Luncheon

Spring Ford Country Club, Royersford
11:30 AM – 1:00 PM

Verizon presents Small Business Solutions. Learn
about valuable tools and product bundles to help you
grow your business, and take advantage of an
Exclusive Savings Offer for Perkiomen Valley
Chamber members! Proudly sponsored by Verizon.
PV chamber website for registration/details
www.PVchamber.net or contact the Chamber office
at 610.489.6660 or info@PVchamber.net.  

January 10, 2013
Business Owner Roundtable

Spring Ford Country Club, Royersford
11:30 AM – 1:00 PM

New Series! This is not your standard networking
event or seminar, but rather an interactive discussion
and sharing of best practices amongst other business
owners and decision makers. Each session will focus
on an important business issue and discussion will be
led by a local professional facilitator. Our January ses-
sion will begin our two-part series on the topic of
Increasing Sales.  Early registration is strongly encour-
aged…. limited to 15 attendees. $25 per attendee
(includes choice of entrée). Visit PV chamber website
for registration/details www.PVchamber.net or con-
tact the Chamber office at 610.489.6660 or
info@PVchamber.net.  

January 15, 2013
PV Chamber Mixer

K. Hovnanian Homes, Providence Corner, 42
Plymouth Drive, Royersford. 

4:00 PM – 6:00 PM
You are invited to join us for a business card

exchange at the beautiful  new townhome com-
munity in Upper Providence.  Great networking,
door prizes and food! FREE for members;
$10/guest. Call 610.489.6660 or email
info@PVchamber.net  to register. 

PERKIOMEN VALLEY CHAMBER OF COMMERCE CALENDAR OF EVENTS

January 2013
Build Your Business Networking Luncheon

Our monthly networking luncheons continue in
2013. Details including locations, presentation topics
and dates will be available soon on PV Chamber 
e-news and website www.PVchamber.net.
Luncheon sponsored by Verizon.

Visit the PV Chamber website for additional details
including sponsor and attendee registration forms.
www.PVchamber.net. Or contact the PV Chamber at
610.489.6660 or info@PVchamber.net 

PERKIOMEN VALLEY CHAMBER OF COMMERCE
351 E. Main Street, Collegeville, PA 19426 

• 610.489.6660 • info@PVchamber.net • www.PVchamber.net

The Spring-Ford Chamber of
Commerce is a community-focused
business advocate.  We strive to help
our member businesses grow while
improving the community in which
we all live and work. 

The Chamber consists of local businesses whose
main objective is to run a successful business.  We
are a great resource for members, not only because

we offer the opportunity to net-
work and brainstorm with fellow
members, but also to have exposure
to the local community, your cus-
tomer, through our continued
involvement in community events

and charitable endeavors.

Visit www.springfordchamber.com for Chamber
Events, Press Releases, Online Newsletters and more!

Creating opportunities for members
to connect with business professionals,
mentors, and potential customers is the
Chamber’s greatest strength.  Our pro-
grams are always evolving to meet the
needs of our members from the
monthly meetings, educational semi-
nars, legislative forums, social functions
and business mixers.  By taking the leadership role in
developing programs that contribute to economic
development, quality of life, education, and aware-

ness the Chamber helps members utilize
their connections to improve business
and create a thriving community for
themselves and their employees to live,
work, learn and play.

For more than 55 years, the PV
Chamber has been “Minding Your
Business” to help grow YOUR customer

base in Collegeville, Limerick, Lower Frederick, Lower
Providence, Perkiomen, Skippack, Schwenksville and
Trappe.

Minding your business!

Bright sunshine, warm temperatures and fun events
brought out the crowds for the 2012 edition of
Limerick Community Day. The Spring-Ford Business
Expo in the pavilion at Limerick Community Park was
crowded with visitors from 11am until 3pm. Fifty local
businesses had a chance to speak with the many hun-
dreds of residents who came through the pavilion.

Once again, Exelon Nuclear Limerick Generating
Station was the day’s major sponsor. They are known
for their generosity in the community and Limerick
Community Day underscored that commitment. They
also sponsored an Alex’s Lemonade Stand to raise
money to fight childhood cancer.

Among the highlights were the all-electric automo-
bile from Fred Beans Nissan of Limerick and a visit
from “Fred Beans.” Chris Mancini, manager of the
local dealership amazed visitors with the fuel savings
and range of travel that the car offered. Fred Beans
Auto Park of Limerick was a Silver Sponsor of Limerick
Community Day and has been for several years.

Phoenixville Federal Bank, another major spon-
sor for several years, had a prime location at the front
of the pavilion. Their lollypop tree helped “sweeten
the deal” as they distributed information about the
services that this locally owned bank offers.

First time Bronze sponsor, Aetna Insurance, was

also front and center among the tables. They met and
spoke with the many local residents as people circu-
lated among the tables.

The Oehlert Brothers Home Heating and
Cooling oil tanker was impossible to miss with its
orange, blue and while logo prominently displayed.
Promoting its all American fuel and agri-fuel offerings
was Steve Oehlert. Steve said that he had the oppor-
tunity to talk to many people about tankless water
heaters, but that the agri-fuel themed Harley
Davidson helped draw the crowd to his location.
Oehlert was a bronze sponsor, as they have been for
many years.

Thanks to these major sponsors and to all of the
exhibitors and participants that made the day such a
success. Proceeds from Limerick Community Day help
support the township’s Parks and Recreation activities
and facilities. Special thanks to Mike Stopra,
Susquehanna Bank, Phil White, Sign-a-Rama, Joe
Giunta, Phoenixville Federal Bank, Tom
Thunstrom, Penn Liberty Bank, and Linda Knox,
Spring-Ford Chamber for their organization of the
Business Expo. Thanks also to Alyson Knight of
Limerick Township’s Parks and Rec Department, to the
other township staff and to the members of the Parks
and Rec Committee, especially Margie Schweitzer
who is also a Chamber member.

Another Hugely Successful 
Limerick Community Day

Perkiomen Valley Women in Networking
On November 1, 2012, Dr. Michael

Connelly (right) hosted a PV WIN event at
Connelly Chiropractic, Royersford. Stefanie
Davidse (left) of the Collegeville Yoga Bar,
was one of many Chamber women
attending the fun networking event!

The mission of PV WIN () is to provide a
platform for PV Chamber women to build
strategic alliances, network, share ideas
and support one another to achieve their
goals.  Our collaboration will foster per-
sonal and professional growth through
participation in stimulating programs and
educate participants in areas such as
work/life balance, health/wellness and
business.  All female representatives of PV
Chamber member businesses, educational and non-profit organizations are invited to attend PV WIN events.
We also encourage members to invite guests to attend our PV WIN events.

DECEMBER 2012 422business.com ROUTE 422 BUSINESS ADVISOR55




