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But in mid-2004 the magic day arrived and the new
Meridian Bank opened its doors in a small office suite
in Daylesford, on Philadelphia’s Main Line. From the
very beginning Meridian exceeded even his optimistic
expectations. “Our business model is people-centric,
not location-centric,” explains Annas. “And, by people,
I mean that what we do revolves around employees
and customers, by who they are and what they do, not
by where they are.”

A NEW FUTURE FOR BANKING
Annas saw that the future of banking was going to

be electronically based, not carried out in expensive
physical branches. After a decade, Meridian has only
two banking offices, neither of which conforms to the
standard “branch” model. But his was not to be a
pure Internet play. Coming from a long career in com-
mercial lending, he knew that while the deposit and
transactional phase of banking could be digitized, the
lending side was going to continue to be a highly per-
sonalized, face-to-face interaction. So, in the early
days of Meridian, when interests rates were still at

normal levels, he leveraged his no-branch cost advan-
tage to offer superior rates to depositors, but found
quality, experienced commercial bankers to increase
Meridian’s footprint outward from its mid-Chester
County base. The results were gratifying. In its fifth
quarter of operation, Meridian became profitable, a
Pennsylvania banking record. And that profitability
growth has continued nearly unabated throughout
the ensuing decade.

“Sure, we’re profitable, but that profitability isn’t on
the backs of our customers,” says Annas, “it’s due to
their success. We don’t try to be all things to all types of
customers. We can best serve certain classes of business
customers, and we can serve them extremely well, so
that’s who we look to partner with. We weathered the
recent financial storm in excellent shape because we
have those close relationships, that partnering, and it
enabled us to stick with a number of customers
through their hard times. Word gets out about that
kind of loyalty and it’s proven a major factor in pro-
pelling our growth as the economy has improved.”

Chartered in 2004, Meridian Bank began with a handful of employees. It’s now
grown to nearly 300 employees in offices in three states.

Ten 
YearsOn The core of Meridian Banks activity still centers around its commercial lenders. Erwin Wenner, second from left, now leads

the Bank’s operations in Berks County.

By David Bucher, Special to The Route 422 Business Advisor

When Chris Annas started Meridian Bank, it was the result of a combination of veneration and
old-fashioned hard work. He’d learned that the well-respected banking name had become
available and felt its reputation for outstanding performance and customer service matched
his ideas for a new kind of banking model. He also spent an exhausting year going through
the daunting task of finding investors who would believe in that model and dealing with the
numerous bureaucratic challenges facing anyone daring to embark on such a venture.

MeridianBankLooks Back 
on SUCCESS and

Forward to GROWTH

Meridian founder Chris Annas
sensed that bank transactions
would move from branch channels
to internet channels and built his
business model around that idea.
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PEOPLE PLUS
But Meridian isn’t only about people. It provides its

customers with a technological interface and a suite of
effective, uncomplicated products that make the rela-
tionship extremely user friendly. The Bank pioneered
the use of remote deposit capture in the region, elimi-
nating wasteful trips to a branch to deposit checks.
More recently, it’s provided its customers with Mobile
Banking and Deposit services that make banking
even more immediate and convenient. 

“When we get a new customer,” jokes Annas, “we
thank them profusely for choosing us and then tell
them we don’t want them to come back to the branch
again.” What Meridian does do, according to Annas,
is deliver a high level of service to the customer. “If
there’s a question or a problem, you get to talk to
someone knowledgeable and they give you a straight
answer or solve your issue...fast. If you’re a lending
customer, we come to see you. We want to know
about your business and bring you the benefit of our
knowledge and experience.”

SPECIALIZED OFFERINGS
Meridian has also adapted its business model of hir-

ing veteran bankers to develop other niche opportuni-
ties. Commercial real estate lending has long been a
Meridian staple, and a specialized unit providing sec-
ondary financing for home purchases and refinancing

has provided steady revenue, almost from the Bank’s
inception. More recently, a wealth management group
has emerged to leverage the Bank’s many partnering
relationships. Perhaps the largest single growth spurt,
however, came from seizing the opportunity to start
up a highly successful residential mortgage unit.

In 2009, when a large area bank ran into trouble, the
core of its experienced mortgage lending group
approached Annas and offered their services.
Meridian provided a financial platform and the work-
space and, taking advantage of the bounce-back in
residential housing, that group has expanded from
the original six people to more than 150, in a dozen
locations stretching from the tri-State area to Central
Pennsylvania.

TO BERKS & BEYOND
Now Meridian, with a decade of growth under its

belt, has returned to its spiritual home in Berks
County with the opening of both banking and resi-
dential mortgage offices in the Reading suburbs. As
to Meridian’s future, Annas is clear. “Becoming a
larger bank, so we can offer greater scale and even
more efficiency to our customers. That’s what all of
us are dedicated to accomplishing as our next step.”
From the enthusiasm he exhibits and the success of
the banking model he’s built, you have to believe that
will happen.

To accommodate its growth, Meridian moved to a new Corporate
Headquarters in Malvern PA in 2013.

Meridian's new Reading-area Commercial Loan Office is located on
Commerce Drive, just off Broadcasting Road, in Wyomissing. Expanded
banking services are planned for the location.
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FOCUS ON HEALTHCARE
AFC Doctors Express Urgent Care - Phoenixville

By Dennis Kuhns
Doctors Express, a

nationwide network of
walk-in urgent care cen-
ters, is opening its brand
new center in Phoenixville
in July at the Tarrytown

Plaza on Route 23, across from Redner’s. 
We offer local employers pre-employ-

ment and DOT physicals, drug and alcohol
screening and treatment of work related
injuries. We provide physicals for sports,
school and immigration as well as pre-oper-
ative exams, travel immunizations and flu
shots. We treat urgent care issues including
bumps and bruises, broken bones, lacera-
tions, allergies, sore throats, colds, ear infec-
tions and everything in between. 

Doctors Express has licensed physicians
on-site seven days a week and a highly
trained team of x-ray technologists and
medical assistants, all focused on what they
love… treating patients with respect and
compassion to ensure a positive experience.
Patients range from pediatrics to geriatrics
and our state-of-the-art services include

EKGs, digital x-ray, blood and urine lab test-
ing and prescription medications… all
available on-site.

With no appointments required, we pro-
vide high quality, convenient and afford-
able healthcare when you need it without
having to sit in an emergency room for
hours or wait to see your primary care
physician. Doctors Express is open 7 days a
week with extended hours Mon-Fri 8am-
8pm and Sat-Sun 8am-5pm.  We accept
most insurance, have affordable self-pay
rates and accept cash, debit and credit cards
for convenience.

Doctors Express was founded in
Baltimore in 2005 by an emergency room
physician seeking a more efficient, afford-
able and personable system for urgent care
patients. Over the past nine years, Doctors
Express has been sweeping across the coun-
try with over 70 urgent care centers located
in 27 states.  Urgent Care When You Need It!

For additional information, please 
call 610.935.4740, and visit www.
DoctorsExpressPhoenixville.com. 
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PROGRESS ON THE 

“RIDE TO 
PROSPERITY”

Beginning in 2009, eight leading Berks
County organizations — The Berks County
Industrial Development Authority, the
Berks County Planning Commission, the
Berks County Workforce Investment Board,
the City of Reading, the Greater Berks
Development Fund, the Greater Reading
Chamber of Commerce and Industry, the
Greater Reading Convention and Visitors
Bureau, and the Greater Reading Economic
Partnership — began collaborating to devel-
op a new economic development plan for
Greater Reading and Berks County. 

Their efforts culminated with the June
2010 release of the Ride to Prosperity:
Strategies for Economic Competitiveness in
Greater Reading. The original RTP plan has
helped guide key county economic devel-
opment initiatives over the past four years,
and spurred a new spirit of collaboration
around the important work of building a
more prosperous and successful Greater
Reading and Berks County.

In the fall of 2013, the coalition partners
published, Ride to Prosperity Version 2.0,
building on the original work plan and lay-
ing out a new vision for economic devel-
opment in the coming years. The newly
proposed strategies focused on five key
areas: Entrepreneurship and Innovation;
Workforce and Talent Development; Sites
and Infrastructure; Quality of Place; and
Business Friendly Berks — a new effort to
bring top quality business expertise to help
local governments redesign how they
interact with local businesses in areas like
zoning and licensing, and to become
national leaders in providing high quality
customer services. 

As we near the mid-point of 2014, 
Route 422 Business Advisor checked in with
some of the individuals and organizations
working on the various initiatives of the
RTP plan, to report on the progress being
made on key components.

Workforce and 
Talent Development

The goal of this initiative is to transform
the County’s Career and Technical
Education system so that area youth are
better prepared to enter growing technical
career fields and local employers can tap
into a skilled and career-ready workforce.

Greater Reading Economic Partnership’s
(GREP) award winning “Careers in Two
Years” program is reaching out to students
and their parents, encouraging them to con-
sider high paying careers in key manufac-
turing technology fields. These positions,
which require post high school education
short of a four-year degree, are known as
middle skill jobs, and are projected to be the
fastest growing employment segment in
the US economy. By building a strong base
of middle skill talent, Berks County not
only provides promising career options to
area youth, but it also benefits employers
who will be attracted to Berks County
thanks to its strong pipeline of skilled tech-
nical workers.

“There has been some very good
progress because now the entire effort has
been in place long enough so that the
Career and Technology Centers, as well
as the Community College, have been
able to share some numbers,” said 
Jon Scott, President and CEO of GREP.

(See “Ride To Prosperity” on page 9)



Recent conclusions indicate that the
overall theme is that women-owned busi-
nesses (WOB) are more optimistic about the
economy and their revenue stream. Here
are the findings and data from recent the
Economic Blueprint organized through
Women Impacting Public Policy (WIPP)
and the Amex Open Forum; the National
Association of Women Business Owners
(NAWBO); the Center for Women’s
Business Research and Dow Jones. 

The Good News 
Over the last 15 years, women-owned

firms have grown by one and a half times
the rate of other small enterprises and now
account for almost 30 percent of all busi-
nesses. Additionally, one in five firms with
revenue of $1 million or more is woman-
owned. (CWBR) 

There are 8.3 million WOB in the United
States; 30 million total. 7.7 million people
are employed by these WOB. A full 88.3%
are non-employer firms (i.e. self-employed)
with average receipts of $26,486. 

The remaining 11.7% of these firms have
paid employees with a total payroll of
$217.6 billion. They have average receipts of
$1.1 million. 

Two percent have 10 or more employees.
The total economic impact is more than 
$3 billion. 

Between 1997 and 2011, the number of
women-owned firms increased by 50%, 1⁄2
times the national average. These estimates
of growth in number (up 54%), employ-
ment (up 9%) and revenues (up 58%)
exceed the growth rates of all but the largest
publicly traded firms. 

Since 2007, women-owned businesses
have led privately held company job
growth in America, second only to publicly
traded firms. According to the 2013 State of
Women-Owned Businesses Report, com-
missioned by American Express OPEN,
WOB added 175,000 net jobs versus a
national net decline of 569,000 jobs among
all privately held firms. 

Women at the Wheel, an analysis by
Dow Jones VentureSource of more than
20,000 venture-backed companies in the
United States between 1997 and 2011 found
that 1.3% of privately held companies have
a female founder, 6.5% have a female CEO,
and 20% have one or more female C-level
executives. 

The study also found that successful
startups have more women in senior 
positions and more than twice as many
women in top jobs like C-level managers,
vice presidents, and board members. 

(See “Principles for Leadership” on page 10)

Platform for
Growth for Women

Business Owners
PRINCIPLES FOR LEADERSHIP
By Kayte Connelly, CCT, Best Principled Solutions LLC

One need not look very far to assemble key 
information about women-owned business. There
are several nationwide organizations that augment

the information determined through Official Census. 
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“In the areas where we have been pro-
moting specific jobs and careers, in com-
panies that have current openings, there
has been an increase in enrollment.
There has also been a significant increase
in the number of hits to the website
(www.careersin2years.com), and so we
are very confident that the campaign is
working,” he said, adding, “That’s what
Careers in Two Years really is, a promo-
tional campaign to get people to think
differently about the validity of going to
a career and technology center or to a
community college as a very viable alter-
native to a traditional four-year educa-
tion. That’s the best path for some peo-
ple, but not necessarily everyone. It’s not
an either-or situation, but what is best for
a given person.”

GREP’s Careers in Two Years program is
now expanding its outreach beyond young
people entering the work force for the first
time. “The first phase of this effort was real-
ly targeting people coming out of high
school or in their first year or two of college,
and not having a great sense of direction at
that point, and looking to get good job
training and get a good high paying job,
getting their feet solidly on the ground,”
Scott explained. “We are now in the
process of trying to get things set up to do
a second initiative that still targets the man-
ufacturing sector, but is looking at a differ-
ent group of people, specifically those who
might be under-employed, unemployed
and returning veterans,” he said.

“Typically that would be a somewhat
older demographic,’ Scott explains. “We’re
going to do a campaign that would have a
similar theme. We’re hoping to have that
completed by the end of this year, and if
things align really well we might even be
able to start launching in the fall.”

Last November, members of the part-
nership, working on educational initia-
tives, held a county-wide summit to
engage parents, educators and students.

“That worked out well,” Scott said. “A
month or two before that, thanks in great
part to the lead of Dr. Solomon Lausch
(executive director of the Berks Business
Educational Coalition), over 4,500 high
school freshmen heard information at an
assembly, and then went out to visit busi-
nesses, all in one week,” Scott said. “They
heard first-hand what various businesses
are looking for in their line of work,” Scott
said, explaining many were manufactur-
ing businesses, but not all. 

“More importantly,” Scott continued, “
these students got to hear from business
people, what they expect out of an
employee. . . The people that were sharing
the information were folks that worked
within the various companies, and it was a
real life example. I think it was proof posi-
tive for many of those students to realize
that if they do a good job in school, pay
attention, learn some core ground rules,
that they will have a much more success-
ful time gaining employment than people
who don’t do that.”

Entrepreneurship 
and Innovation

The RTP plan proposed a new county-
wide effort, Reignited in PA, to groom a new
generation of high growth companies in
Berks County. The Greater Reading
Chamber of Commerce and Industry
applied for and received a PA Ignite grant
from the PA Department of Commerce to
work with small and medium-sized man-
ufacturers to facilitate growth acceleration.

Diane Reed, Director of Business
Services for the Greater Reading Chamber
said the grant was awarded “specifically to
identify small and medium size businesses
to assist with a growth strategy.”

Reed defined small and medium size
businesses as those having between ten and
100 employees. Reed explained that the
Ride to Prosperity Reports determined that

(See “Ride To Prosperity” on page 11)

RIDE TO PROSPERITY
(Continued from page 7)
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PRINCIPLES FOR
LEADERSHIP
(Continued from page 8)

At successful companies, the median share
of female executives was 7.1%, compared
with 3.1% at unsuccessful firms. For start-
ups with five or more women employees,
61% were successful and 39% failed. 

Challenges 
On the national front, WOBs have a more

difficult time proving their value. For exam-
ple, they average 4 attempts to obtain bank
loans or lines of credit and 22 attempts to
obtain equity capital. 

Additionally, the largest employer in the
country, the Government, has continued to
struggle to meet their federal mandate of 5%
contracts awarded to women-owned small
business. 

In FY 2012, only 4% of all government
contracts were awarded to WOB – virtually
unchanged from 2011 procurement statute
for women-owned small businesses. 

In addition, the SBA Goaling Report
shows that the federal government failed to
reach the small business goal of 23% in FY
2012, falling short at 22. 2%. 

Future Optimism 
The NAWBO and WEB.com survey of

more than 600 women business owners
across the nation divulged their views on the
business climate for entrepreneurs and their
marketing priorities for 2014. 

Women business owners’ optimism is on
the rise. 

Optimistic about overall business climate
is 89%; up 8 percentage points from 2013.
Optimistic about the economic outlook is
87%; up 12 percentage points from 2013.
Women business owners are bullish about
the prospects for women entrepreneurs who
are just starting out. 92% predict women will
start more businesses in 2014. 

Nine out of 10 women business owners
said gaining new customers is their biggest
near-term concern over the next 6 months. 

There is a very strong emphasis on mar-
keting investments. They’ll spend their dol-
lars in these areas: 

� 69% on customer service 
� 62% on marketing. 
� 48% on product enhancement 
� 26% on hiring 
There is an 18% gap between women busi-

ness owners who say social media is impor-
tant to grow their business and how many
women ACTUALLY use social media. 85%
say it’s important; 67% are using social media. 

Only half of WBO’s (54%) are confident
of their ability to build their social media
presence online. 96% are more optimistic
about their business growth going into
2014, than in 2013. 

More programs are offered through the
SBA, WBENC, NAWBO and the state eco-
nomic development organizations’ outreach
incubators. Women’s groups have the
opportunity to support the growth of
women-owned businesses. Statistics only go
as far as you permit them to influence your
planning. Contact any state or local business
organization for more support. 

Kayte Connelly, Best Principled Solutions LLC, is an award-winning author, leadership coach, and organizational development consultant specializing in personal,
professional and community leadership. She facilitates corporate retreats and conversations with dissimilar parties and helps individuals and organizations identify and
eliminate what stands between themselves and their goals. We provide enriched customized services that are designed to create and sustain generations of leaders for
our community and elsewhere, based on research and global development. Please “like” us at www.facebook.com/BestPrincipledSolutions. Call 484.769.2327 for more
information on how your company could become more collaborative, flexible, imaginative, and innovative and/or to discover your leadership “edge.”
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the rate of start-up businesses in Berks
County was on par with other counties.
“Where we lag behind some of the other
counties is the upturn in the business,” she
said. “The 10-employee company growing
to 20. The 50-employee business growing
to 100. Manufacturing is vital to the econo-
my for all of us. Every manufacturing job
creates nine jobs downstream in the service
industry, plus the dollars spent,” Reed said.
“There are between 600-700 manufactur-
ing companies in Berks County alone. We
do have a good base. What I have been see-
ing is there are a lot of good things being
made here that people probably don’t
know about. Our success and growth will
probably come from that group. From
inside,” she said. 

The PA Ignite grant involves both assess-
ment and assistance to small manufacturers
in Berks County. The scope of the grant is to
assist companies with growth strategies.
“The first product is a ‘core values business
assessment,” Reed explained. “We sit down
with all the key executives of the business
and we take them through an assessment,
which takes about three hours.” 

Upon completing the assessment, the
business is assigned a score, and given a
dollar value in terms of what the business
is worth today, and also what it is potential-
ly worth. “Analysis of the assessment
points out the areas that are holding the
business back from voiding that gap, creat-
ing that value,” Reed said. “So our first step
with the grant is to do the assessments.
That is done at no charge to the company.
After seeing what came out of that analy-
sis, we look at areas to work with them on,
to help increase the value of the business.
Since November we have done eight full
assessments and we’re looking to do six
more between now and the end of June,”
Reed said. “Our goal is 30 companies.”

Reed noted that on the first five compa-
nies that participated, there was a common

theme that went through their assessments
— “The executive team not having a clear
vision of where they want the business to
go,” she said. “How do you get everybody
in your company on the same page at the
same time, and how do you get it done?
The key executives of all five companies
are now participating in sessions to work
on developing the vision for their compa-
nies. They are in different industries so they
all agreed to participate together. That pro-
gram is going quite well. These first five are
the test case, but we’re really excited with
what we are seeing from that,” Reed said.
“We’re trying to find the commonalities
among the companies, and work with
them. By bringing them all together we can
spread out the dollars and get a bigger
bang for the buck, rather than do an indi-
vidual plan for each company. 

“Throughout the two years of the grant,
we will constantly have different compa-
nies at different stages of the process,”
Reed said. “The other thing that is very
unique to this is we are assigning a case
manager to each of these companies,” she
explained. “Typically companies have
management teams. They may sit down
and have meetings and assign tasks, but
three meetings in, there are fires to be put
out, a meeting gets cancelled or somebody
can’t make it. Before you know it, time
passes and the project doesn’t get done. So
we’re assigning independent case man-
agers as we come up with a plan for the
company. The case manager is going to be
there, holding their feet to the fire.”

One other requirement of the grant is
the program should be sustainable.
“Written into our program is, in the initial
stages, supplementing the grant funds,
companies are putting some skin in the
game,” Reed said, “but as we go on and
we have some successes to show from it,
we may be funding a smaller portion of it.
If we help a company and they grow and

(See “Ride To Prosperity” on page 13)

RIDE TO PROSPERITY
(Continued from page 9)
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THE BERKS CAREER AND
TECHNOLOGY CENTER (BCTC)

The Berks Career and Technology
Center (BCTC) is regarded as one of the
premier technical education facilities in
the Commonwealth of Pennsylvania,
largely due to the outstanding perform-
ance and success of its students. With
campuses located in Leesport and Oley,
BCTC is conveniently located to serve
our students. BCTC provides high-qual-
ity technical education and career
preparation to meet the needs of today’s
high school students and adults. The
school serves 16 public school districts,
numerous nonpublic schools, and the
citizens and businesses of the Berks
County area.

BCTC operates as a school of choice,
designed for students who are seeking to
enhance their educational program with
a highly relevant career and technical
experience, connected directly to the real
world of business and industry. More
than 400 business and industry advisors
review and update the school’s educa-
tional program annually. The BCTC
experience provides students with a
blend of classroom theory, technical
applications in state-of-the-art laborato-
ries, and actual off campus work-based
experiences. Instruction is self paced, and
highly personalized. Students choose
from 37 programs of study across the 
following career clusters: Advanced
Materials & Diversified Manufacturing,
Business & Information Technology,
Communications, Construction, Engi-
neering Technology, Healthcare, Services,
and Transportation. Each year approxi-
mately 2,000 secondary and adult 
students attend BCTC. Many students
earn advanced credits through articula-
tion agreements with post-secondary
education, complete dual enrollment

courses, and earn nationally recognized
industry certifications.

State-of-the-art learning laboratories,
a highly skilled faculty, and a curricu-
lum geared to industry standards com-
bine to distinguish BCTC as a leading
provider of career and technical educa-
tion. BCTC prepares today’s students
for tomorrow’s emerging technologies
and provides them with the competitive
edge needed to compete in the global
marketplace.

The Continuing Education programs
offered at Berks Career and Technology
Center is very diverse. We provide an
opportunity for adult students to attend
the same quality educational experience
as our high school students in 34 differ-
ent program areas during the day.
Federal financial aid is available for
qualified students attending Adult Day
School programs. Apprenticeship pro-
grams are available in the evening that
are in concert with business and indus-
try to provide theoretical learning that
enhances the apprentice’s on-the-job
practical training. Evening courses
appeal to those wishing to further their
technical skills to change or enter into a
career. BCTC provides customized
training for business and industry that
matches training needs for today’s
workforce. We also offer online courses
in more than 300 topic areas. Online
courses offer flexibility, convenience and
affordability by allowing you to take a
course anywhere there is a computer
and Internet access. Learn more about
Continuing Education opportunities at
Berks Career and Technology Center by
calling at 610.743.7630 or visiting
www.berkscareer.com. 
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become more profitable, we might ask
them to fund or partially provide funding
for a next company coming into the pro-
gram,” she said.

Regarding the criteria for inclusion in
the program, “They need to be a manufac-
turer or manufacturing services or supply
chain,” Reed said. “I’ve been seeking them
out by going out and talking to companies,
or they contact us. Our determination
comes from the interview, understanding
their business and determining if this is 
a company positioned to grow, and 
we look at them on a case-by-case basis.
“Manufacturing is alive and well in Berks
County,” Reed concluded, “and there are
businesses and a lot of neat things being
made here and being done here.”

Sites and Infrastructure
The RTP partners have enjoyed great

success in developing new sites for indus-
trial development over the past four years
and continue to expand on this success.
“There is a huge amount going on in that
arena, with multiple organizations that
have coalesced and are all working togeth-
er on various aspects of trying to make sure
that we continue to get more land, proper-
ties and sites available for economic devel-
opment purposes, including new property,
as well as the adaptive reuse of existing
sites and properties,” said GREP’s Jon Scott.

Berks County can point to some impres-
sive infrastructure-related achievements
since 2010. A number of new sites are
emerging across the county. In Bethel, Berks
Park 78 is thriving, with new tenants
including PetSmart and Dollar General. On
their own, these two firms are expected to
employ more than 1,000 people. Near
Morgantown, 200+ acres at the New
Morgan Business Center has been designat-
ed as a Keystone Opportunity Zone (KOZ),
greatly enhancing its desirability for new
businesses. Other smaller sites are being
developed in locations such as Amity

Township, near the Reading Regional
Airport, and Hamburg Logistics Park.

Jon Scott said some important work is
currently going on in the city of Reading as
well. He pointed out that the
Redevelopment Authority has recently
regained control of 50 acres designated for
Keystone Opportunity Zone (RiverView
Industrial Park project), and the city of
Reading has taken over some properties
right in the heart of the city, the 400 block of
Penn Street (Penn Square project). Scott
added that work is also going on in town-
ships and municipalities throughout the
county, where there is an interest in seeing
increased economic development, because
of the tax benefits that accrue to not only
their municipality, but to the county as well.

According to Scott, RiverView Industrial
Park is an important project, and a “big
step.” With 50 “shovel-ready” acres in a
KOZ, plus the site is contiguous to the suc-
cessful Buttonwood Gateway light indus-
trial park. “There is really a good opportu-
nity for great economic development at that
site,” Scott said. “A former project was start-
ed there and didn’t come to fruition, but
what that translates to is a lot of the infra-
structure work has already been done.”
RiverView Industrial Park is located within
five miles of I-76 with easy access to Rt. 183,
Rt. 422, and Rt. 222. It is an ideal property
for manufacturing, light industrial, and
water-intensive industrial use. The site is
ready-to-go with utilities, offers plentiful
labor supply, a 10-year tax abatement pro-
gram, KOZ benefits and other incentives.

With Albert Boscov’s development of a
new Doubletree Hotel and Convention
Center underway across from the Santander
Arena, and the Penn Square mixed-use
development project, located directly on
Reading’s Keystone Community Main
Street Corridor, exciting things are happen-
ing in downtown Reading. “Those are very
important projects that have the capacity to

(See “Ride To Prosperity” on page 14)

RIDE TO PROSPERITY
(Continued from page 11)
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really become an anchor at the eastern side
of the Penn Corridor,” Jon Scott said, adding,
“Albert Boscov is one of the most amazing
men I have ever met. As an octogenarian, he
still has more vitality and energy than most
people who are 30.”

The Penn Square project encompasses an
entire half-block, including the nine-story,
68,000 square-foot Callowhill Building at 10
North 5th Street, and the 24,000 square-foot
Farmers national Bank building at 445 Penn
Street. The site offers excellent amenities and
proximity to great restaurants and entertain-
ment venues. The contact person for infor-
mation on RiverView Industrial Park and
Penn Square is Adam Mukerji; 610.655.6025;
email: development@readingpa.org.

Quality of Place
The RTP partners recognize that hospi-

tality and tourism are key, but little under-
stood, anchors of the Berks County econo-
my. Under RTP 2.0, they seek to develop a
stronger tourism sector that provides high
quality jobs to local residents and attractive
amenities for visitors.

Crystal Seitz, President of Go Greater
Reading — Greater Reading Convention &
Visitors Bureau, chairs the RTP Quality of
Life initiative. Seitz and her group are
working on developing a Destination
Marketing Analysis growth plan.

“We will be going out for RFPs for this
study shortly and hopefully we’ll be taking
it on in July,” Seitz said. “It includes collect-
ing visitor data on who is coming to the
area and, if they are not coming to the area,
why not? Do they even know about us?
Who are our competitive sets out there, not
just in Pennsylvania, but up and down the
mid-Atlantic coast? What are our strongest
assets, and from a research perspective,
does it make sense to promote and choose
one of them to build upon to bring new
industry, new business and grow the busi-
nesses we currently have around that, or is
there a totally different type of product that
would do well in this area, that we don’t
have to offer, and how do we make that
happen? How do we invest in that to make
it part of Greater Reading?”

Seitz said that a consulting firm will be
selected to conduct the data collection
process and analysis. “There is a visitor
data collection methodology,” she said.
“Part of the RFP is to tell us how you are
going to collect the data. Our assumption
based on talking to several consultants is
there will be phone interviews, email sur-
veys of people who have visited here, or
are within a proximity of our area that
haven’t visited here. There will be man on
the street interviews, looking at who is
here, and what are they saying at events.
There will be other data that is analyzed
about our competitive sets. They need to

look at other similar cities with histories
like ours, or size like ours, or amenities like
ours. Who is that and why are they our
competition? What do they have that we
don’t have? When we get the RFPs back,
we’ll have the methodology and how they
are going to collect it,” she explained.

According to Seitz, who describes the
project as “ambitious but doable,” RFPs are
due back June 6. “We’re going to ask each
consultant to tell us their time frame,” Seitz
said. “My guess is, because of the collection
of the data, the analysis, and we’ll get busi-
ness leaders involved, and the community,
that takes time. Our hope is to have some-
thing to look at and move forward with
hopefully by the end of January or
February.”

“(This analysis) will support the
tourism industry and help us understand
the direction we need to head,” Seitz
explained, “because a lot of things have
changed all over the country the last five
or six years. Some of our product here has
changed, but we also have a lot of product
that we believe we can look at as becoming
a niche for the area and a destination. How
do we differentiate ourselves? That’s the
key,” she said.

“We have terrific restaurants,” Seitz said.
“We have great entertainment at really
good value. It’s quality entertainment.
Outdoor recreation is huge in this area. We
have road cycling, and motorcycle riding,
all kinds of hiking trails and some areas for
boating and skiing. With all those things
included, we know that outdoor recreation
is really strong and we need to look to how
do we build that?”

“What this all goes back to is creating a
stronger Berks County that young profes-
sionals want to come here and stay,” Seitz
concluded. “They find a lot of great things
to do, so they want to be a part of it.
Business looks and that and wants to con-
sider moving in. It helps to instigate them

RIDE TO PROSPERITY
(Continued from page 13)

WhyAdvertise?
Improve your company’s

name recognition.
Generate activity during slow times.

Expand your business with
new prospects.
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to consider moving in. To look at this and
say ‘Wow, this is a pretty nice place. They
have great things for everybody to do and
it would be a really nice place to have a
business. And I know I can get skilled
workers and white-collar workers.’ It’s also
building a much better place for our local
residents,” Seitz explained.

“It’s important to have a vision and
direction,” Seitz said, “and I think the Ride
to Prosperity has given us that. The key to
this, when we’re done with this plan, is to
get our business leaders and our economic
development organizations to implement
the plan, and be willing to invest in that
plan. Based on conversations we’ve had
within our Ride to Prosperity committee,
in theory, everybody is on board with that.
That’s the most important piece.”

Business Friendly Berks
The RTP partners have created a

Business Friendly Greater Reading Task
Force in a new effort to bring top quality
business expertise to help local govern-
ments redesign how they interact with local
businesses in areas like zoning and licens-
ing, and to become national leaders in pro-
viding high quality customer services.

Related to site development, progress
has been made in the development of a

countywide water and sewer plan that
maps local infrastructure and its capacities
for various uses, and the mapping of
dozens of smaller industrial sites across the
County. These smaller sites are often locat-
ed in communities seeking redevelopment
opportunities, and the reuse of these sites is
excellent use of former industrial land.

According to Shannon L. Rossman,
Intergovernmental Affairs Planner, Berks
County Planning Commission, “We have a
couple of initiatives that have gone really
well. In our municipalities, we’ve been
working on initiatives centered around
regionalization. One of the things we try to
do is get the municipalities to work togeth-
er on planning issues,” she said. “We’ve
had a fairly successful joint comprehensive
planning program and zoning program
since the early ‘90s, and we have a number
of municipalities that have done joint zon-
ing and also we have five joint zoning ordi-
nances in the county.”

“We’ve also been working with the
municipalities on trying to coordinate
whether it’s a project as simple as them
working together to share equipment, also
up to and including regionalization of water
and sewer systems, in terms of cooperating
with one another,” Rossman explained.

(See “Ride To Prosperity” on page 16)
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RIDE TO PROSPERITY
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“In 2011 we did an update to our 1998
water and sewer regionalization study,
where we gathered all the information on
as many systems as we could who cooper-
ated in the county, and we came up with a
number of different ways for them to work
together and provide information to
prospective developers and the public
about their systems.” Rossman said. “We
tried to help them come up with ideas of
ways they could work together that would
be financially beneficial.  In the 2011
update, we recommended the develop-
ment of a Berks County Water and Sewer
Association, to take the study and turn it
over to that group and ask them move for-
ward with what they think are the most
appropriate items. We now have more
than 70 participants in that association.
We’ve appointed the Center for Excellence
at Albright College as treasurer so that we
could have a non-profit be the organiza-
tional structure. It costs to be a member, so
nobody is joining for free. We’ve had a
number of educational programs. We’re
working with their operators to provide
local educational credit programs, to keep
them licensed properly. We’ve worked on
getting them more open to the idea of shar-
ing information. We’ve developed a map
that shows where current zoning for com-
mercial and industrial or mixed use is
located in the county and where water and
sewer service is located in the county. You
can overlap those maps and see where
those types of services are. That’s been very
well received. Most of the larger public
suppliers and a couple of the private ones
have joined, and are working together,”
Rossman said.

“In general, a lot of municipalities are
trying to determine how can we be busi-
ness friendly and juggle everything so we
still have good residential areas, good
schools, everything is in its place, and a
good tax base or other revenue coming in
without too much reliance on one entity,”

Rossman continued. “We have some
municipalities that are slower than others
(to regionalize efforts). In some cases, that’s
because they haven’t had as much pres-
sure. Some are more forward thinking and
they’ve also had more development pres-
sure. We’ve had a series of programs that
we’ve worked with our municipalities on
in the early ‘90s involving joint compre-
hensive planning, zoning, conservation
zoning initiatives, agricultural preservation
initiatives. We’ve had one of best agricul-
tural preservation easement purchase pro-
grams in the country. I think we’re over
66,000 acres that we’ve purchased ease-
ments to. At the same time, we put a lot of
effort into economic development on the
other side of things towards business and
manufacturing.”

Beyond the RTP’s notable achievements
in specific issue areas, the initiative has
spawned a new way of working in Berks
County. Regional collaboration is now the
normal way of doing business. It is not tied
to a single project or initiative; it is how eco-
nomic development gets done today. These
collaborations are producing better out-
comes, as more partners bring new and bet-
ter services to local businesses and to com-
panies considering relocation to Berks
County. Board members of partner groups
now have a more complete picture of how
other organizations contribute to the local
economy. Even better, collaboration is creat-
ing a more efficient system where waste
and duplication are reduced and where
partners are publicly accountable to each
other and to the wider community. The
day-to-day work of economic development
in Berks County is smoother, more collabo-
rative, and, in the end, more effective.

The RTP partners will continue to devel-
op and expand their partnerships so that
they can support key economic develop-
ment initiatives while also serving as smart
stewards of both public and private invest-
ments in the community. 
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CALL 610.323.6253 TO PLACE YOUR
AD IN BUSINESS MARKETPLACE

ACCOUNTING / BOOKKEEPING

.

ACCOUNTING / BOOKKEEPING

PLUMBING / HVAC

AUTOMOTIVE / SERVICE



GRAPHICS / SIGNS / BANNERS

CATERING

DANCE INSTRUCTION

DATABASE SERVICES

DECORATING / INTERIORS

ENGINEERING SERVICES
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ENTERTAINMENT /RECREATION

EVENT PLANNING

FINANCIAL SERVICES

FLOORING

HEALTH COACH/CONSULTING

INSURANCE SERVICES 
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INSURANCE SERVICES 

INTERIOR DESIGN/ORGANIZING

LAWN & GARDEN SUPPLIES

LIMOUSINE SERVICE

MANUFACTURING

NAIL SALON



REAL ESTATE / FOR SALE/LEASE

CALL 610.323.6253 TO PLACE YOUR
AD IN BUSINESS MARKETPLACE

REAL ESTATE / FOR SALE/LEASE

SALON

TAX PREPARATION SERVICES 

TRAVEL SERVICES
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GUARDIANSHIP OF
AN INCAPACITATED

PERSON
LEGAL PERSPECTIVES
By Thomas A. Fosnocht, Jr.; Wolf, Baldwin & Associates, PC

Many people experience having to be responsible
for family members, or perhaps close friends, who
have become completely or partially unable to

care for themselves or to manage their finances, due to some
sort of physical or mental impairment. 

In Pennsylvania, such a person is
referred to as an “incapacitated person.”
The legal definition of an incapacitated per-
son is “an adult whose ability to receive
and evaluate information effectively and
communicate decisions in any way is
impaired to such a significant extent that he
[or she] is partially or totally unable to
manage his [or her] financial resources or
to meet essential requirements for his [or
her] physical health and safety.”

If a person is incapacitated, a Judge from
the Orphans’ Court (a division of the
County Court of Common Pleas) may,
upon request by petition of any interested
person or institution, and upon receipt of
clear and convincing evidence at a hearing
in court, appoint a guardian for the inca-
pacitated person. There are two basic types
of guardianship.  One is a guardian of the
estate and the other is a guardian of the per-
son. A guardian of the estate is responsible
for the incapacitated person’s finances. A
guardian of the person is responsible for the
incapacitated person’s health and well-
being. The court may make a guardian’s
powers either “limited” or “plenary.”
Plenary power is the right and duty to
make decisions about any and all aspects of
the incapacitated person’s estate or person,
or both, depending on what the individual
requires. The Orphans’ Court may, when

appropriate, allow a guardian only certain
specific, or “limited,” powers.  For example,
a limited guardian of the estate might be
given the power to manage regular bank
accounts and pay bills, but not to manage
investment accounts. A limited guardian of
the person might be given powers to man-
age the personal affairs and day-to-day life
of an incapacitated person, but not to make
healthcare decisions.

By law, the Orphans’ Court is required
to prefer limited guardianships over plena-
ry guardianships whenever possible.
However, there are obviously many
instances where severe or complete inca-
pacity, total mental incompetence, or sig-
nificant physical disability dictate the need
for a plenary guardianship.

No guardian possesses the following
powers, unless they are specifically and
expressly authorized by the court:
• to consent to an abortion, sterilization,

psychosurgery, electroconvulsive thera-
py or removal of a healthy body organ;

• to prohibit marriage or consent to
divorce; or

• to consent to any experimental biomed-
ical or behavioral medical procedure or
be part of any biomedical or behavioral
experiment.

(See “Legal Perspectives” on page 25)
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Two Root Causes
for Business Failure:

Arrogance and
Authoritarianism

“By my count, more business leaders have failed
and derailed because of arrogance than any other

character flaw.” – HARVEY MACKAY

LEADERSHIP AND SUCCESS
By Kenneth D. Richardson PhD, CEO, Redwood Enterprises

We’re imbedded in a popular culture that cherishes
self-esteem, and a prevailing belief is that thinking
highly of oneself is the first step on the road to 

success. This view is oversimplified and ignores the problems
associated with inflated egos in business and life. Humility, 
coupled with a focus on mission and strategy are much more useful
in business than focusing on the issues of identity and self worth.

NEW RETAIL DEVELOPMENT PROJECT
400 Westside

Route 23 and Rapps Dam Road in Phoenixville, PA

DEMOGRAPHICS - 2013 
(Population/Avg. HH Income)
1 Mile- 6,186 / $99,953
3 Mile- 44,092 / $95,468
5 Mile- 78,052 / $109,706

Traffic count: > 20,000/day

KEY FACTS
• Busy signalized intersection to be realigned
and improved.

• On Going-To-Work side of Route 23
• Ideal for restaurants seeking attractive outdoor
seating area

• Significant new residential growth market

For more information: Visit www.longviewlp.com
Jane McGill (610) 902-3041 jmcgill@longviewlp.com

Margaret Lynch (610) 902-3049 mlynch@longviewlp.com In an article entitled “The Costly Pursuit
of Self Esteem,” psychologists Jennifer
Crocker and Lora Park reviewed the accu-
mulated research literature related to the
subject and found that it painted a disturb-
ing picture. They report that programs
aimed at elevating self esteem have created
all kinds of unintended effects, many of
which none of us want.

Among these are arrogance, a sense of
entitlement, bullying, high degrees of ego
defense, and an inability to take even con-
structive criticism. Poorly thought out psy-
chological interventions have a long histo-
ry of creating Frankenstein-like monsters,
and the self-esteem movement continues
that sad saga. Crocker and Park report that
such results should not be surprising, if one
stops and think logically for a time.
Apparently fewer people are doing that
than might.
“The Emperor’s New Clothes”

One of my favorite leadership stories is
Hans Christian Anderson’s “The Emperor’s
New Clothes.” Most of us know the story. It
depicts a monarch so blinded by his own
arrogance and sense of self importance that
while he thought he was displaying his
pomp and majesty before others, he was
actually making a foolish spectacle of himself.

Business analysts frequently make refer-
ence to this story when discussing organi-
zations that are being grossly mismanaged
by leaders that are seemingly out of touch
with reality. “Someone has to tell the

emperor that he isn’t wearing any clothes”
is an oft repeated phrase in reference to the
leaders of troubled businesses.

Authoritarianism:  
A close relative of arrogance
Arrogance and authoritarianism go

hand in hand. Arrogance is an inflated
sense of self-importance. Authoritarianism
is defined in terms of obsessions with
power and rigidity in thought. Highly
authoritarian individuals rarely change
their thinking regardless of evidence that
demonstrates that they’re wrong.

Research on authoritarianism proliferat-
ed after WWII in response to Hitler’s radi-
cal takeover of Germany (for obvious rea-
sons), and much is known about the mind-
set.  When highly authoritarian individuals
succeed in business, it’s usually in spite of
themselves.  As is so often said, even a
blind squirrel can find an occasional nut.

In favorable economic environments,
they may thrive, but they don’t adapt well
to changing conditions. And in our age of
complexity and rapid change, they’re
dropping like flies.
America’s economic challenges

Some years back, PBS aired a four-part
documentary called “Challenge to
America,” which dealt with the declines
of corporate giants such as GM, IBM, and
U.S. Steel, which were once the backbone
of our economy. What I found intriguing

(See “Leadership and Success” on page 26)
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Not even the court can grant the follow-
ing powers to any guardian:
• to admit the individual to an inpatient

psychiatric facility or to any State center
for the mentally retarded; or

• to consent to the relinquishment of the
individual’s parental rights.
In determining whether appointment of

a guardian is needed and, if so, what kind
of guardian and what kind of powers
would be appropriate, the Orphans’ Court
typically requires testimony from a treating
physician, psychiatrist or psychologist to
establish the nature and extent of an indi-
vidual’s incapacities. Typically, the physi-
cian or other medical professional is not
required to be present in court.  Rather,
such testimony is usually accepted in the
form of written answers to written ques-
tions about the incapacitated person,
which is signed by the individual provid-
ing the answers. In addition, it is desirable
to present testimony from family mem-
bers, friends and others who have person-
al knowledge of the incapacitated person’s
situation.

After receiving all of the evidence and
testimony, the Orphans’ Court is required
to determine the following:
• The nature of the particular condition or

disability which impairs the individual’s
capacity to make and communicate deci-
sions;

• the actual extent of the individual’s capac-
ity to make and communicate decisions;

• whether guardianship services are need-
ed at all, in light of special circumstances
including the availability of family, friends
or other supports to assist the individual,
and whether there already exists such
documents as a sufficient durable power
of attorney, advanced directive for health-
care, living will or useful trusts; and

• an appropriate duration for any
guardianship.
The Orphans’ Court is permitted to

appoint a guardian only when it finds that

a guardianship is the least restrictive alter-
native available to meet the needs of the
incapacitated person.

While the Orphans’ Court is always
available, it should be emphasized that, in
many, many cases, preparation of proper
estate planning documents, before the inca-
pacitated person actually becomes incapac-
itated, can allow caregivers to exercise most
necessary authority without the need for a
guardian to be appointed. These docu-
ments include durable powers of attorney,
advanced directives for healthcare and liv-
ing wills.  Proper planning hopefully makes
it unnecessary to petition the Orphans’
Court for guardianship, doing away with
the time, expense and potential aggravation
that goes along with such proceedings.

Notwithstanding prior preparation
however, there is always the possibility
that an existing power of attorney or other
advance directive is poorly drafted or
doesn’t clearly authorize a particular
power necessary to help the incapacitated
person. It is also possible that the agent
under the power of attorney is unable or
unwilling to act, or is acting to the detri-
ment of the incapacitated person.  In either
of these situations, it may still be necessary
to obtain the appointment of a guardian.
This is because a guardian can be granted
the powers necessary to properly assist the
incapacitated person.  The Court or the
guardian would also have the power to
revoke any prior power of attorney.

If you have not prepared your own
estate planning documents, or if you know
of someone else who would be well
advised to do so, or if you have any ques-
tion about your existing documents, you
should seek the advice and counsel of a
competent estate planning attorney.  
Thomas A. Fosnocht, Jr., Esquire, is an attorney with
the law firm of Wolf, Baldwin & Associates, with offices
in Pottstown, West Chester, and Reading. Mr. Fosnocht
concentrates his practice in wills, estates, probate,
Orphans’ Court, and real estate, and litigation related to
such matters.  He may be reached at 610.323.7436 or by
e-mail to tfosnocht@wolfbaldwin.com.

LEGAL PERSPECTIVES
(Continued from page 23)
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in the series was how often “arrogance
and rigidity” were cited as root causes for
corporate decline.  While watching it, I
counted a dozen and a half references to
that duo before I lost track.

Like Hans Christian Anderson’s emper-
or, the top executives of those companies
held views of themselves and their compa-
nies that were unrealistically positive. They
failed to heed warning signs such as
declining market share and the rise of for-
eign competition, which were occurring
before their very eyes.

When junior executives expressed con-
cerns, they were chastised as being naysay-
ers and pessimists.  If they persisted in
expressing their concerns, it could cost
them promotions or even their jobs.
Arrogance and authoritarianism do not
take kindly to challenges, no matter how
well informed or well intended those chal-
lenges may be.

A classic study in leadership
A now classic study conducted some

years back illustrated the dangers associat-
ed with authoritarian (also called autocrat-
ic) leadership as opposed to more demo-
cratic and compassionate approaches.

This study compared the productivity
of work groups supervised in accord with
one of three styles of leadership:  (1) “auto-
cratic” (a leader who unilaterally issued
orders and commands without asking for
input from subordinates); (2) “democratic”
(a leader who guided the group, but wel-
comed input and suggestions from subor-
dinates); and (3) “laissez-faire” (a leader
who outlined the task, but provided no
real guidance regarding how the work is to
be done).

The results indicated that when the
leader was present, both the autocratic and
the democratic leadership styles yielded
comparable levels of productivity, both of
which were significantly higher than those

of the groups exposed to the laissez-faire
(nondirective) style. No surprise there.

The truth about the authoritarian (auto-
cratic) leadership style came out, however,
when the leader was removed and the
group was to carry on the work without
him. Those had been exposed to the dem-
ocratic leader maintained their high level
of productivity— not so in the case of auto-
cratic leadership.

The productivity of work groups
exposed to the autocratic leader collapsed
when the leader was absent. In addition,
there was a substantial amount of dishar-
mony and quarreling among group mem-
bers. The autocratic leader produced sub-
ordinates who were clearly less committed
to the task than those who had been
exposed to the democratic leader.

The emergence of 
“servant leadership”

In a world deluged by models of lead-
ership, a recent trend makes sense in light
of what we know from history, psycho-
logical research, and common sense. 

(See “Leadership and Success” on page 28)
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B&S STORAGE / 
BUDGET TRUCK RENTAL: 

YOUR STORAGE SOLUTION 
FOR MORE THAN 21 YEARS
B&S Storage/Budget Truck Rental has

been the tri-county’s storage solution for
more than 21 years.

They have two convenient locations —
one at 175 S. Pleasantview Road, off
Route 422 behind Sanatoga Village
Center and K-Mart, and the other at 604
Benjamin Franklin Highway (Route 422)
in Douglassville. B&S Storage is your
storage solution for home or business and
is locally owned and operated.

Both facilities are will lit and fenced.
The sizes range from 5x5 foot units
through 10x30 foot units. It’s a monthly
rental, and you use your own lock. These
sizes can accommodate all homeowners
and businesses’ storage needs.

B&S Storage also offers outside stor-
age for RV’s and boats. B&S Storage cus-
tomers have access to  their units and
outside storage seven days a week from
7am to 7pm, with the use of their per-
sonal code to open the electronic gate.

The main office is located in Sanatoga,
behind Sanatoga Village Center and K-
Mart. The office hours are 8:30am to
5pm Monday through Friday.

B&S Storage is also a Budget truck
rental facility. All of your truck rental
needs can be met there, whether it’s a
local move, or one-way to another state.
They handle a variety of sizes, and also
sell moving supplies, boxes, bubbles, etc.

They now accept all major credit cards
for your convenience.

Their friendly professional staff helps
you every step of the way. Whether it’s
picking the right size storage unit for
your needs, or helping you choose the
right size truck for your move, locally or
cross country.

So please call them at their two loca-
tions: 610-970-9902 in Sanatoga, or
610.385.7200 in  Douglassville and visit
bandsstorage.com. 
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Dubbed “servant leadership,” it involves
the leadership role as one of service rather
than the mere exercise of power.

The whole servant leadership concept
has emerged as a result of the business fail-
ures wrought by arrogance and authoritar-
ianism, and it is gaining popularity in a
number of sectors of the business world.

Actually, it’s Bible based.  Jesus Christ
exemplified it in regard to His band of dis-
ciples, whom he led, served, and sacrificed
himself for. Arrogant and authoritarian
leaders are not in the business of subordi-
nating their own interests to those who fol-
low them, and they ultimately pay a price
in terms of reduced margins and lower
levels of commitment from their workers.

A living example 
of servant leadership

I have an acquaintance who is the CEO
of a very successful manufacturing firm in
my area who exemplifies the concept of
servant leadership.  Her success in guiding
her firm to prosperity stems from a philos-
ophy that she articulates in a single sen-
tence: “I put my 40 employees first”.

She sees her role as a facilitator rather
than as a boss, and her task is to make it as

easy as possible for her employees to do
their jobs.  It’s a lot more complicated than
I’ve made it sound.  It involves a whole
array of sub tasks and considerations that
combine knowhow, logic, and compas-
sion. And it works.

It starts with getting the right people
and then equipping them with whatever
tools or skills that it takes to enable them to
contribute to the highest levels that their
competencies allow them.  This means
knowing and being able to do every job in
her operation as she would like to see each
done by her employees.  It also means hav-
ing a good understanding of the individu-
als she employs.

Commitment to 
mission and strategy

The evidence is clear that people are
much more moved by what they see than
what they’re told (or told to do). The
CEO I mentioned above has a very clear
business strategy and mission.  She sub-
ordinates herself to it and her employees
are keenly aware of that fact and respond
in turn.

(See “Leadership and Success” on page 30)

LEADERSHIP AND SUCCESS
(Continued from page 26)
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Boyer Engineering LLC, located at 1860
Weavertown Road, Douglassville, PA
19518, provides civil engineering services
in eastern Pennsylvania. Brian D. Boyer,
P.E. founded the business in October of
2008. For over 27 years, Mr. Boyer has pro-
vided a wide variety cost effective civil
engineering services that cater to your spe-
cific project needs. At Boyer Engineering,
our creative approach and unique solu-
tions have saved clients significant costs
and shortened their project timeline. We
strive to help the client understand all of
the components of their project including
the timing, the necessary steps and poten-
tial hurdles that may occur.

Our primary services include complet-
ing FEMA flood certifications; drainage,
BMP and erosion control designs; water
and wastewater system design and per-
mitting; municipal engineering; subdivi-
sion and land development plan prepara-
tion and permitting; project management;
construction phase services and expert tes-
timony.

Recently, Boyer Engineering has 
completed various projects in Berks,
Montgomery and Monroe Counties. A

few of the more notable projects include
the building addition to the Keystone Villa
at Douglassville complex, the 40,000 sq. ft.
manufacturing and warehousing building
constructed by American Crane and
Equipment Corporation in Amity
Township, the Greenfields Fire Company
Social Hall addition and parking expan-
sion in Bern Township, the Sanctuary
Counseling office in Amity Township,
parking facility designs for Venezia
Trucking in Limerick and Mt. Pocono,
parking and zoning assistance for
BlackJax Restaurant and Tri-County
Chiropractic in Amity Township, and a
pole barn for Advanced Fiber
Technologies in Douglass Township,
Berks County. We have provided munici-
pal engineering services for the Borough
of Birdsboro since 2011. Boyer Engineering
also provides inspection and cost review
services for several financial institutions.

To view a full list of our services and to
see our current projects, please visit
www.boyerengineering.net or contact us
at 610.689.8021 or email: bboyer@
boyerengineering.net. We look forward to
catering to your engineering needs.

BUSINESS PROFILE
BOYER ENGINEERING LLC
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LEADERSHIP
AND SUCCESS
(Continued from page 28)

Leading by example is one of the most
inexpensive, and yet most effective moti-
vational strategies available. Rather than
bumbling around fixated on her level of
self esteem or that of her employees, she
demonstrates a commitment to her firm’s
mission that influences her workers in
ways that flattery and false praise could
never accomplish.  And it shows up on her
bottom line.

Sociological thalidomide?
History has repeatedly shown us that

inflated egos are devastating to business-
es, governments, and relationships of all
kinds.  These occur at too high a rate on
their own and do not need help from
poorly thought out programs for raising it
artificially.  We need fewer, not more ego-
maniacs.

In Europe during the 1950s, a drug we
now know by the name thalidomide was
prescribed to alleviate the discomforts
associated with pregnancy in women.
Although the treatment was well intend-
ed, it resulted in birth defects that were
much worse than the morning sickness it
was prescribed to relieve.

I liken the self-esteem movement to
thalidomide on the sociological level—
although well intended, it’s caused much
more harm than good. When the research
came out that associated thalidomide as a
treatment with negative effects, it was
stopped. The same needs to happen to our
misguided self-esteem movement. 
Dr. Richardson is the founder of Redwood
Enterprises, a business consulting, training, and
executive coaching firm that specializes in helping
business owners make sure that what they do
every day reflects their strategic plans. He is avail-
able for speaking engagements on business related
topics. Visit his company’s website at www.red-
wood-enterprises.com, or contact Redwood
Enterprises by phone at 610.326.3670.

Become a SCORE Volunteer Business Counselor
and Help Build a NEW Generation 

of Entrepreneurs! Call 610-269-7009 or
visit www.pottstownscore.org

Pottstown SCORE Chapter 594 serving Montgomery,
Chester, and Berks Counties

SCORE is a resource partner with the U.S. Small Business Administration

Share the Secrets of Your Business Success
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DINING GUIDE
The Eastern Berks Business

Alliance (EBBA) is a group of local
business owners who have joined
together to form a unique organiza-
tion to promote strong economic
growth and development in the
Eastern Berks Community.

Founded and formed in 2006,
EBBA’s principle objective is to edu-
cate its members and local residents on
issues that directly impact businesses
in our local community and across the
Commonwealth of Pennsylvania. The
group is a diverse collection of indi-
vidual locally based business owners
operating within a twenty-mile radius
of Douglassville, PA, each specializing
in their particular area of expertise.
The group prides themselves on a
committed work ethic, based on trust,
integrity, and customer service to the
surrounding businesses and residen-
tial community it serves.

The Eastern Berks Business
Alliance, Inc. is organized exclusively
for charitable, scientific and/or educa-
tional purposes, more specifically to
promote strong economic growth and
development in the Eastern Berks
area. The Eastern Berks Business
Alliance, Inc. is an association of busi-
ness professionals and businesses
dedicated to advancing economic
growth, development and opportuni-
ty through education, informative
guest speaker presentations, exchange
of ideas between members, participa-
tion in community events, and a mul-
titude of other opportunities.

The EBBA business network group
operates out of Douglassville, PA and
meets every 2nd and 4th Thursday of
the month. For additional information
about our group, its business mem-
bers, or how EBBA can help you, email
us at info@ebbanetwork.com, or visit
our website www.ebbanetwork.com.

BUSINESS PROFILE
EASTERN BERKS 

BUSINESS ALLIANCE

Jim Adams, with RE/MAX of
Reading, ranked #1 overall in
Pennsylvania for commercial sales in
2013. Adams has been working in the
real estate industry for more than five
years and has extensive experience in
commercial, industrial, retail and multi-
family sales. Among Adams‘s list of
achievements, he was ranked 33rd
world-wide among 2,900 RE/MAX
Commercial Agents in August 2013. 

“Jim has been an integral member of
our team and is more than deserving of
this very prestigious award,” said Jack
Fry, Broker/Owner of RE/MAX of
Reading. “For a Berk agent to win this
state-wide award is a tremendous
accomplishment. Markets such as
Philadelphia and Pittsburgh are much
larger than Berks County. Jim continues
to raise the bar in real estate, making us
and this community, proud.” 

In addition to excelling in the real
estate industry, Adams actively supports
dog rescue as well as a member of the
Berks County Industrial Development
Authority board. 

RE/MAX is the most productive
real estate network with its Associates
averaging more sales than other real
estate agents. Remax.com is one of the
most visited real estate franchise web-
sites (Source: Experian Marketing
Services Hitwise data, full-year 2013.
‘Real Estate Franchise websites’ iden-
tified by RE/MAX.). RE/MAX is in
over 90 countries, more than any of its
competitors. 

RE/MAX, LLC, one of the world’s
leading franchisors of real estate broker-
age services, is a subsidiary of RE/MAX
Holdings, Inc. (NYSE:RMAX). With a
passion for the communities in which its
agents live and work, RE/MAX is
proud to have raised more than $130
million for Children’s Miracle Network
Hospitals®, Susan G. Komen® and
other charities. 

For more information about RE/MAX,
to search home listings or find an agent
in your community, please visit
www.remax.com. Contact Jim Adams:
JAdams@GoBerksCounty.com 

BUSINESS PROFILE

RE/MAX JIM ADAMS
RE/MAX Agent Jim Adams Recognized with 

State-wide Sales Production Award 
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ADVERTISED SERVICES DIRECTORY
(Continued from page 30)
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CATERING — 
A Work of Heart

After 25 years catering to the Tri County
Area, Bause Catered Events has developed
relationships with their clients, and it keeps
them coming back for more. Erin Bause,
and her sister Amy Bause-Bartra have been
catering for businesses, families and
schools, to whom they credit their success.
Building trust and relationships with their
clients through “ peace of mind catering”,
has served them well.

What keeps clients returning they
believe is the questions they ask upon the
first inquiry and their attention to details.
“We are interested in the clients vision and
intentions for their party”, says Bause-
Bartra.   Often during clients’ first contact
with Bause Catered Events, they are best
served by asking party timing, numbers,
food allergies and special dietary needs,
before the menu is decided upon.  Making
every guest feel welcome is a key in party
success.  Deciding on how location logistics
and timing is handled is also a key factor.

Corporate clients often need a full day of
catering; from Breakfast, Lunch, Afternoon
Snack and Dinner.  Recently, we provided a
week of varied all day catering to a corpo-
rate client who’s dietary needs were
diverse and included gluten free entrees,
salads and desserts.   Not only was the
vision met but the expectations exceeded.
The client’s comments were:  “Everything
was superbly presented with quality and
taste that is second to none. I couldn’t have
dreamed the experience to be any better.”

Our tag line is Quality, Value and Peace
of Mind, and we work hard to provide that
to each event that leaves our Commercial
Kitchen in Pottstown.  When possible we
use local produce from Lancaster   and
Berks County farms.   We also grow our
own herbs and decorative flowers in sea-
son right outside our Kitchen door.  We are
currently working with the Pottstown
School District to provide their Elementary
Schools with their weekly “Healthy Snack
Program.”  We have provided local broc-
coli, cherry berries, purple cauliflower and
local apples and pears, among others for
the district.  It has been exciting and edu-
cational to see the program gain momen-
tum with not only the kids but the teachers
as well.  We hope to continue to help edu-
cate and excite children to the value of
fresh fruits and veggies in their diet as a life
long habit.

We are also known for our cakes,
breads and pastries that are produced in
house daily.  Our cooking background
stems from classical french training and
both Erin and Amy are Culinary Institute
of America Graduates.  Please visit us 
at  Bausecateredevents.com or call
610.327.4555.  Bon Appetit!



My term as Chairman for the
Chamber began in July 2012 and
will be coming to an end this
month. As I serve my final month
as Chairman, I would like to
reflect on the various accom-
plishments we have made over
the last two years. 

Pro Business Council
Over the past two years, the Chamber’s

Pro Business Council reorganized and has
been attracting new participants and has
been actively discussing legislative priorities
that impact our Membership. 
• Eileen and I had the opportunity to attend

a Budget Discussion in Harrisburg and
meet Governor Corbett 

• The Membership was surveyed on their
issues of concern. Event topics were
focused on the Membership’s top 
priorities

• Partnered with the PA Chamber to offer
joint membership to Chamber Members
with 10 or fewer employees. 

• In 2013, the Board voted to support the
Keystone Transportation Funding Coalition
and

• Recently supported the passage of Act 89 
– Pennsylvania’s New Transportation
Funding Law.

New Events
A variety of new and successful events were
available to the Membership
• Chick-fil-A Lunch and Learns focused on

2012 Leadercast topics
• The Chamber held the 1st and 2nd Annual

“Take Our Daughters and Sons to Work
Day” Luncheons. Both were very success-
ful events!

• In January 2014, the Chamber held a Tri-
County Area Women’s Roundtable event.
It was well received by the Membership
and community and as a result a second
roundtable event is scheduled for August. 

Membership
Membership growth has been a top priority
over the last two years. The Chamber hired a
full-time Membership Development Director
– Bill Wertz. Additional benefits and pro-
grams were also added to enhance the
Membership experience. 
• The Chamber partnered with Constant

Contact and Verizon to offer additional
discounts to Members.

• Offered new ways to showcase Members
– Window Decals, Framed Membership
Certificates, and Video Showcases on
Member Business Directory Listings. 

• In February 2014 we also sent an entire
current list of Members out to the
Membership in order to promote our
Always Buy Chamber initiative. 

Over the past year there have been some
changes to the Board. We welcomed four new
Board Members. Drew King, CPA, CFO of
Main Line Financial Advisors, LLC, replaced
Al Matarazzo’s position on the board in
September 2013. Dave Lewis, Plant Manager
Limerick Generating Station, Exelon
Corporation, replaced Tom Dougherty’s posi-
tion on the board in October 2013. Sean
Deviney, Vice President at The Body-
Borneman Companies, replaced Brad
Borneman’s position on the board in January
2014. Peter Glennon, Senior Relationships
Manager at SEI, joined the board in February
2014. I would personally like to thank all of
the Members of the Chamber’s Board of
Directors for their commitment to the organi-
zation and their support during my term as
Chairman of the Board. 

Again, thank you for the last two years.
We look forward to Heather’s leadership
during the next two years.

Rod Martin
TCACC Chairman of the Board.
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2013-2014 
TCACC EXECUTIVE 

COMMITTEE & 
BOARD OF DIRECTORS

EXECUTIVE
COMMITTEE

CHAIRMAN OF THE BOARD
Rod Martin, Owner, 

Martin Stone Quarries, Inc.

CHAIRMAN ELECT
Heather Chandler, President, 

Sealstrip Corporation

TREASURER
Sharif Omar, CEO, 

Pottstown Memorial Medical Center

IMMEDIATE PAST CHAIRMAN
Terese Brittingham, Broker/Owner, 

Keller Williams Realty Group

SOLICITOR
Joseph K. Koury,

O’Donnell, Weiss & Mattei, P.C.

SECRETARY
Eileen Dautrich, President, TCACC

BOARD OF DIRECTORS
Bill Breslawski, Maillie LLP

Ross DeSimone, 
Corporate Psychological Resource Center

Sean Deviney, The Body-Borneman
Companies

Joe Fava, Clothes to Home Dry Cleaning

Peter Glennon, SEI

Richard Graver, Victory Bank

Drew King, Main Line Financial Advisors

David Kraybill, Pottstown Area Health &
Wellness Foundation

Dave Lewis, Exelon Corporation

Rick Lewis, Lewis Environmental, Inc.

Steady Moono, Montgomery County
Community College

Baran Schultz, Schultz Technology

Frank Strunk, National Penn

BUILDING COMMUNITY, CREATING CONNECTIONS, SUPPORTING COMMERCE

TCACCMISSION: As the primary 
business advocate, the TriCounty Area 
Chamber of Commerce provides relevant 
membership services and proactive 

leadership to enhance economic opportunity
and quality of life within our region.

MESSAGE FROM THE CHAIRMAN 

Thank You...

CONNECT WITH YOUR TRICOUNTY AREA CHAMBER:
152 High St., Suite 360, Pottstown, PA 19464 • TEL: 610.326.2900 • FAX: 610.970.9705 • EMAIL: info@tricountyareachamber.com

Eileen Dautrich, President, eileen@tricountyareachamber.com

Jeff Dentler, Vice President of Finance, jeff@tricountyareachamber.com

Kitty Papp, Special Events Director, kitty@tricountyareachamber.com

Melissa Shainline, Administrative Assistant, melissa@tricountyareachamber.com

Heather Tyrrell, Marketing & Communications Manager, heather@tricountyareachamber.com

Bill Wertz, Membership Director, bill@tricountyareachamber.com

The Chamber thanked Rod for his two years as
Chairman at the 2014 Annual Dinner.
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WELCOME 
NEW MEMBERS!
Look who’s joined… The following
businesses have invested in YOUR
Chamber. When purchasing goods and
services, please keep these businesses as
well as other TriCounty Area Chamber of
Commerce Members in mind while you
Always Buy Chamber!
Advantage Insurance Group, LLC
105 E. High St. Pottstown, PA 19464
610.326.1372
www.facebook.com/advantageinsgroup
Insurance Companies
Advantage is the one-stop-shop for all of your
financial needs. Besides providing health, life and
property and casualty insurance, Advantage also
provides financial consulting, accounting, and tax
preparation services for businesses and individu-
als. Let them help your business get started!

Boneyard Joe’s
148 Shoemaker Rd.
Pottstown, PA 19464
484.524.8816
www.boneyardjoes.com
Restaurants / Clubs
Some of the best in BBQ and sandwiches in the
area. Locally owned and community oriented.

Manatawny Still Works
320 Circle of Progress Drive, Suite 104
Pottstown, PA 19464
484.941.1056
www.manatawnystillworks.com
Beverage Distributors
Manatawny Still Works is a premium manufac-
turer of the highest quality hand-crafted, small-
batch spirits. Situated in Montgomery County,
Pennsylvania on the banks of Manatawny Creek
whose Lenape Indian name literally means,
"where we drank liquor."

Office Technologies
515 Farmington Ave.
Pottstown, PA 19464
610.326.4700
www.myofficetechnologies.com
Printer Service / Supplies / Consulting
Sales and service of HP, Lexmark, Brother printers,
faxes and copiers. Sales and recycler of laser toner
and inkjet cartridges.

Tri County Chrysler Dodge Jeep Ram
2148 E. High St.
Pottstown, PA 19464
610.367.2941
www.bermontmotorschryslerjeep.com
Auto Dealers - New / Used

REMINDER – Help us welcome New Members
at upcoming events in the first half of our
new fiscal year!

For more info on Membership, call 610.326.2900 or visit us on the web at tricountyareachamber.com to APPLY ONLINE 

CHAMBER MEMBERSHIP

ANNIVERSARIES
(ACCORDING TO TCACC RECORDS)

HAPPY ANNIVERSARY to 
the following Members:

ADDITIONAL INFORMATION

Edward Jones Investments - 
Bonnie L. Thompson
115 W. Main St., Suite C
Trappe, PA 19426
610.369.0285
www.edwardjones.com/en_US/fa/inde
x.html&CIRN=434364
Financial Consultants / Services
Whether you want to plan for retirement, save
for college, reduce your tax bills or ensure you
have income to cover your expenses, you can
expect personalized service and long-term invest-
ing strategies. Contact Bonnie today to develop
an investment strategy.

NEW ADDRESS

NARI-BIE
801 N. Charlotte St., Suite 2
Pottstown, PA 19464

MEMBERSHIP
REFERRAL 

$50 INCENTIVE 
Refer a business & they

join, you receive a 
$50 Referral Reward. 

It's that simple. The $50 
can be designated towards
many Chamber programs
and events, including your

dues. Referred a new 
member? Call 610.326.2900

or visit us on the web at 
tricountyareachamber.com

CHAMBER MEMBER UPDATES
If your business moves to a 

new location or your contact
information changes, update

your information with the
Chamber by calling

610.326.2900 or email 
jeff@tricountyareachamber.com

Bill Wertz, Membership Director, bill@tricountyareachamber.com

36 YEARS
McDonald’s Pottstown
Sawchuk’s Garage, Inc.

Smale’s Printery

25 YEARS
Comfort Inn & 

Suites of Pottstown

20 YEARS
Wells, Hoffman,

Holloway & Stauffer LLP

11 YEARS
Associated Builders and

Contractors, Inc.

5 YEARS
Mid-Atlantic Power

Equipment Sales, LLC

1 YEAR
Lords & Ladies Salons
Pottstown Downtown
Improvement District

Authority (PDIDA)
Sears Home Appliance

and Mattress
SEI

422 Business Center
A. D. Moyer Lumber &

Hardware, Inc.
Nathan Altenor’s

Janitorial Services, Inc.
Arnold’s 

Family Fun Center
Bally Savings Bank

Barry Isett & 
Associates, Inc.
Best Principled
Solutions, LLC

Boyertown Area 
School District

Canteen Berks County
CODY Systems

Marvin J. Cohen, D.M.D.
Coventry Corners
CzarStar Security

Delaware County Solid
Waste Authority

Edwards
Business Systems
Embody’s Sunoco

Service Center
Family Services of

Montgomery County
Fraser Advanced

Information Systems
Frederick Living

Gilmore & 
Associates, Inc.

K. Hovnanian Homes
Tom Kelly, Photographer

KenCrest EmployNet
Little Bitts Services, Inc.

Malvern 
Federal Savings Bank

Meridian Bank
John Middleton, 

an Altria Company
Montgomery County

Lands Trust
New Hanover United

Methodist Church
Olivet Boys & Girls Club
- Richard J. Ricketts Club
Patriot Environmental

Management, LLC
Penn Foundation, Inc.

Penn Liberty Bank
Pottstown Little League

Rhoads Limousine
Service, Inc.
RiverCrest 

Golf Club & Preserve
Sanatoga Court Senior

Living Community
Spring Ford 

Country Club
St. Aloysius School
Wanner Associates

Scott A. Weller,
Carpentry & Cabinets,

Inc. dba Solar by Weller
Wrigley’s Business

Products and Services
Wyndcroft School

Zuber Realty

Member Renewals
Thank you to the following Members 

who renewed their commitment 
to make your Chamber a PRIORITY!

Are you Celebrating 
25, 50, 75 Years? 

If your Chamber Member com-
pany is celebrating a  significant
anniversary then the Chamber
needs to know! The Chamber

strives to recognize their
Members for their success.

Contact  Kitty Papp 
at  610.326.2900 or 

kitty@tricountyareachamber.com
.
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Register today; connect tomorrow. Visit tricountyareachamber.com or call 610.326.5158.
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BUILDING COMMUNITY, CREATING CONNECTIONS, SUPPORTING COMMERCE

BUSINESS BUILDER
Thurs., June 19 BUSINESS BUILDER
8:30 - 10 AM Chamber’s Conference Center, 152 E. High St., Suite 360, 

Pottstown, PA 19464
In 90 minutes you will: Grow your network, contacts, and access to
resources; determine the best way for your business to maximize value
through your Chamber Membership; and gain a toolbox of supplies to save
you time and energy marketing your business.
Limited to 25 participants.

No Charge; Reservation Required

NETWORKING
Thurs., June 12 MEMBERSHIP BREAKFAST
7 - 9 AM Brookside Country Club, Prospect & Adams Sts., Pottstown, PA 19464

This breakfast will feature Leadership Tri-County Class of 2014’s project pre-
sentations. Projects were completed on behalf of Boyertown Area
Community Wellness Council, Independence Day Ltd., The Pottstown Area
Seniors’ Center, Pottstown Downtown Improvement District Authority, and
United Way of Greater Philadelphia & Southern New Jersey.
$25 per Member (prepaid); $30 per Member (invoiced); $50 per non-member

Sponsored by: John Middleton, An Altria Company; Main Line Financial
Advisors, LLC; Rutter Roofing

Tues., June 24 BUSINESS CARD EXCHANGE
4 - 6 PM Occupational Health at Careplex, 81 Robinson St., Pottstown, 

PA 19464
Join fellow Members for an evening of networking and hors d’oeuvres.
Members Only; No Charge; Reservation Appreciated

Sponsored by: Pottstown Memorial Medical Center

JULY SAVE THE DATE
Tues., July 22 BUSINESS CARD EXCHANGE
4:30 - 6:30 PM Chamber Rooftop Deck, 152 E. High St., Suite 360, Pottstown, PA 19464

Come and help us welcome our newly appointed Chairman, Heather
Chandler of Sealstrip Corporation. Join fellow Members for networking and
hors d’oeuvres on the Chamber’s Rooftop Deck!
Members Only; No Charge; Reservation Appreciated

AUGUST SAVE THE DATE
Tues., August 19 BUSINESS CARD EXCHANGE
4 - 6 PM French Creek Golf Club, 4500 Conestoga Rd., Elverson, PA 19520

Join fellow Chamber Members for an evening of networking and hors
d’oeuvres.
Sponsored by: French Creek Golf Club
Members Only; No Charge; Reservation Appreciated

SAVE THE DATES
Mon., Sept. 8 GOLF OUTING

Brookside Country Club, Prospect & Adams Sts., Pottstown, PA 19464
10:30 AM Registration
11 AM Buffet Lunch
12 PM Shotgun Start
4:30 PM Social Hour & Dinner

More details to come
Sponsorship Opportunities Available

Rain Date: Mon., Sept. 15

Thurs., Sept. 11 MEMBERSHIP BREAKFAST
7 – 9 AM Brookside Country Club, Prospect & Adams Sts., Pottstown, PA 19464

This breakfast will feature Terry Madonna, Director of the Center for Politics
and Public Affairs at Franklin and Marshall College, as the keynote speaker.
$25 per Member (prepaid); $30 per Member (invoiced); $50 per non-member

Sponsored by: Coventry Christian Schools, Inc.; The Life Financial
Group, Inc.

CALENDAR OF

EVENTS

Call Kitty Papp, 
Special Events Director, for

more information 
or to sponsor an event.

610.326.2900
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Another Successful Night with
the Reading Fightin’ Phils

Thanks to all the Chamber Members who attended this event! 4,000 Chamber tick-
ets were turned in at the game held on Friday, May 2nd. This night brought in a great
crowd for the Reading Fightin’ Phils game against the Harrisburg Senators - over 8,800
people were in attendance. The event would not have been possible without the help
of our Chamber Member sponsors and the support of the Fightin’ Phils!

Thank you to the following sponsors who participated
in making this event successful:

About All Floors
Berks County Abstract Company

Brandywine Institute of Orthopaedics
Chestnut Knoll Assisted Living

H & H Systems, Inc.
Malvern Federal Savings Bank
Media Fusion Technologies, Inc.

Orlando Law Offices, P.C.
Schultz Technology



Chamber Members and their daughters and sons came
together at Brookside Country Club on April 24th for the
Chamber’s “Take Our Daughters and Sons to Work Day”
Luncheon. This was the second year that the Chamber hosted
this successful luncheon. Over 80 Chamber Members and their
children attended this luncheon. Thank you to everyone who
participated in this event.

This year’s theme – “Plant a Seed, Grow a Future” – was 
carried through the Luncheon activities, giveaways, etc. This
event included a variety of activities for the kids such as an
opportunity to make and exchange their own business cards
and practice their networking skills. This year the event also
included a Mini Expo.

After enjoying lunch, local Montgomery County Community
College student David Charles performed his song “Get In The
Zone.” This is a motivational theme aimed at getting students
excited about education and making smart decisions like 
getting enough sleep and eating a good breakfast before a big

test. Kaitlyn Berger, a 9th grade student at Boyertown Junior
High East and founder of The PJ Project, presented her story on
how she is making a difference in the community. Kaitlyn 
started The PJ Project when she was only 11 years old. It aims at
collecting pajamas for children at local shelters. Over 1,000 
children at the Delaware County Homeless Shelters, The Laurel
House in Montgomery County, and Berks Women in Crisis
have benefited from the pajamas collected.

The luncheon ended with Mariel Tucker, Junior at 
Owen J. Roberts High School. Mariel was sponsored by the
Chamber to attend Pennsylvania Free Enterprise Week (PFEW)
last year. Students who attend this weeklong retreat learn 
first-hand about the Free Enterprise System by turning their
failing company into a success. Mariel had the distinc-
tion of being named CEO of her team, “Mt. Olympus.”
She talked about her experience at PFEW and shared
an overview of the various decisions her team had to
make while working on their company. Join us next
year on Thursday, April 23, 2015!
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“Take Our Daughters
and Sons to Work Day”

LUNCHEON

A special thank you to our sponsors for this event:

1

2

6

7

3

4

1: David Charles performing his song
“Get In The Zone.”

2: Kaitlyn Berger, The PJ Project, and
younger sister Sophia.

3: Mariel Tucker, presenting a market-
ing concept for the project she
worked on at PFEW last summer.

4&5: Kids learned to network and
exchange business cards!

6&7: Chamber Members and their 
children enjoying the luncheon.

5



APRIL BUSINESS CARD EXCHANGE

Chamber Members gathered at K. Hovnanian
Homes at Providence Corner on Tuesday, April 29
for the April Business Card Exchange. Thank you
to our Whistelblower, Timothy Forester of The Life
Financial Group, Inc. Congratulations to the win-
ner of the Whistleblower contest Richard Megni of
CMIT Solutions of Northern Chester County.

The next Business Card Exchange will be the June Business Card Exchange
on Tuesday, June 24 from 4 to 6 PM at 

Occupational Health at Careplex, 81 Robinson St., Pottstown, PA 19464.
Register at tricountyareachamber.com, call 610.326.5158, or 

email kitty@tricountyareachamber.com to let us know you are coming.
Business Card Exchanges happen monthly, are for Members only, and are free of charge!

Sponsored by:
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SHARE YOUR 
JOB POSTINGS AND

WE WILL HELP 
GET THE WORD OUT

The Chamber’s RESUME SERVICE
allows job seekers to submit their
resume to the Chamber, where it

will be summarized in a listing that
will be included right here in the
Route 422 Business Advisor. This

same information will be shared at
our Chamber Membership Breakfast

(held every other month). Chamber Member
companies may then request copies of
resumes that are of interest.

You can POST your company’s JOB OPEN-
INGS on our website FREE for 30 days. A link
to your job posting on our website is also
included in a Chamber email. Chamber
Members just need to provide the details for the
job posting and who the job seekers should 
contact and send those details to Jeff at 
jeff@tricountyareachamber.com.

SUMMER
INTERNSHIPS

AVAILABLE
Are you or someone you 

know looking for course credit and
business experience?

The Chamber is currently accepting
resumes for internships from students who
are looking to gain business experience. We
will work with the student’s school evalua-
tions if they are receiving course credit. An
internship at the Chamber is a great way to
increase personal and professional knowl-
edge and understanding about the business
environment by completing daily market-
ing and communications oriented tasks.

A previous intern at the Chamber says.
“You can be taught essential skills in the
classroom, but an internship is what really
allows you to showcase your talents and
use them to help your community.”

If you know a student who is interested
in working an internship at the Chamber,
please have them contact Eileen Dautrich

and email their resume to 
eileen@tricountyareachamber.com.

RIBBON CUTTING

DIAMOND CREDIT UNION
Holly Rd. & Route 100, Boyertown, PA 19512

SHOW US YOURS!
Let us know that your decal is posted in your
storefront and we will come by, snap a photo,
and share the photo in the Route 422 Business
Advisor and on Facebook and Twitter - call us
at 610.326.2900! Or snap a photo of your 
decal posted and email it to Melissa at 
melissa@tricountyareachamber.com.

Staples, Inc. #0329, 270 Upland
Square Dr., Pottstown, PA 19464

College Planning Center, 
1301 Glasgow St., Pottstown, PA 19464

PeopleShare Inc., 1566 Medical Dr.,
Suite 102, Pottstown, PA 19464

Let everyone 
know YOU Belong!

Reading Health Physicians
Network, Family Medicine,
146 S. Reading Ave.,
Boyertown, PA 19512



Come and see what the class has been
up to over the last 10 months at the
June Membership Breakfast on Thurs.,
June 12 from 7 - 9 AM at Brookside
Country Club in Pottstown. The class
will present on the projects they have
completed.

Projects were completed on behalf of:
• Boyertown Area Community Wellness

Council

• Independence Day Ltd.

• The Pottstown Area Seniors’ Center

• Pottstown Downtown Improvement
District Authority

• United Way of Greater Philadelphia &
Southern New Jersey
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LEADERSHIP TRI-COUNTY CLASS OF 2014
MEET THELEADERSHIPTRI-COUNTYCLASS OF 2014

Summer Trout, Coordinator of Tutorial Services,
West Campus, Montgomery County
Community College, has worked in the area
for 20 years. She is married to her husband
Ben, and has three children - Victoria, 17,
London, 9, and Oliver, 2 ½. Her special interests

include singing for her local church, playing piano, and the
preservation of natural and cultural resources. Also, Summer
has been involved with Chamber through working the
Schuylkill River Festival from 2007 to 2013.

Summer received her A.A. of Social Sciences at Montgomery
Community College in 2000, a B.A. in Anthropology at Temple
University in 2002, and is expected to receive an M.S. in Higher
Education Counseling from West Chester University in 2016.
Her personal business philosophy is to approach customers
with empathy, understanding, and a positive attitude and they
will develop trust and dedication. She also believes it is impor-
tant to smile often.

While participating in Leadership Tri-County, Summer is most
looking forward to building lasting partnerships with fellow
Leadership participants and becoming more involved in future
leadership opportunities in the tri-county area. She feels it is
important “to learn about all of the wonderful & inovative
things happening within the community; to develop connec-
tions with others & other businesses and non-profit groups.”

Michael Wagman is the Director of Technology
and Communication at Pottsgrove School
District. He has been with Pottsgrove School
District since July 2010 and has worked in the
tri-county area for a total of 27 years. He is
married to his wife Janice and has two children

– Aaron, 19, and Sarah, 16. His special interests include
Educational Technology, Education Reform, and Education
Policy. He is also an avid reader of non-fiction titles and peri-
odicals. Michael’s education role model is John Dewey - “to
prepare him for the future life means to give him command
of himself; it means so to train him that he will have the full
and ready use of all his capacities” My Pedagogic Creed,
Dewey, 1897.

Michael holds a BS Ed in Comprehensive Social Studies, an
MS in Education Technology, and an M. Ed. in Educational
Leadership. His personal philosophy is that promoting student
achievement and success is constructivist and grounded in the
importance of relationships, relevant and engaging curricula,
and high expectations in combination with fair, timely, and
meaningful feedback. An effective leader in business, govern-
ment, education, etc. creates an environment that builds lead-
ership capacity in others and views this enhanced leadership
capacity within the organization as an augmentation of his or
her authority, not a threat to it.

Michael is currently a member of the Pottstown Rotary and
served on the Pottstown Library’s Strategic Planning Team.
Michael has enjoyed every Leadership session and has
learned about various community organizations including
their challenges and successes, as well as the needs and con-
cerns of small and large businesses alike. He has learned a lot
from fellow members of the class who collectively represent
the private, public, and not-for-profit sectors of the regional
economy.

Michael believes participating in Leadership Tri-County is
important because “learning about the tapestry of economic,
governmental, social and cultural activity and opportunity in
the region makes him a more impactful administrator in
Pottsgrove School District and, in turn, helps the District better
support its students’ social and intellectual growth.” He
believes that the training he has received through this program
related specifically to not-for-profit governance will allow him
to better serve the community.

Final Session!
Leadership Tri-County’s May session on

Thursday, May 8, began with the class gathering
at the Chamber Office. The class then traveled to
American Biosoils & Compost in Douglassville.
Andy Curtis, Environmental Compliance
Specialist of the H & K Group, led the class on a
tour of the facility. American Biosoils & Compost
has the ability to manufacture Bioretention Soil
Mixtures and provides manufactured soils, com-
post mixtures, mulch mixtures, biosoil mixtures,
unlimited outbound volume capacities, and also
offers on-site manufacturing.

The class then traveled back to Pottstown to
the Pottstown Waste Water Treatment Plant.
Karen Owens, Borough of Pottstown, provided
an overview of the plant and led the class on a
tour of the facility. The Pottstown Waste Water
Treatment Plant provides high levels of treatment
to wastewater received from the Borough of
Pottstown, and West, Upper and Lower
Pottsgrove Townships.

After leaving Pottstown, the class traveled to the
Limerick Generating Stationwhere they received
a tour of the facility. Limerick Generating Station is
a nuclear energy power plant that draws its cool-
ing water from the Schuylkill River. Together, both
units produce enough energy to power more than
two million average American homes.

The class ended their May session at the
Chamber Office with a presentation from Steve
Bamford, Executive Director of Pottstown Area
Industrial Development, Inc., on the future out-
look of Pottstown.

The class was able to leave the May session
with a better understanding of the economic
infrastructure in the tri-county area.

The Leadership Tri-County Class of 2014.

The Leadership Class on a tour of the Pottstown Waste Water Treatment Plant

Andy Curtis, H & K Group, explaining the various products manufactured at American
Biosoils & Compost.

The Leadership Tri-County 
Class of 2014 is sponsored by: 

Stay tuned for a recap of 
Leadership Tri-County’s
graduation in next
month’s issue!



MARKETING WITH THE CHAMBER

WAYS TO MAKE 
THE MOST OUT OF

YOUR MEMBERSHIP
By Heather Tyrrell

Summertime is approaching fast so before you delve into
vacation mode, I want to give you some friendly
reminders on how you can use your Chamber

Membership to market your business. 
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MEET THE BOARD
DR. STEADY MOONO, VICE PRESIDENT OF
THE WEST CAMPUS AT MONTGOMERY
COUNTY COMMUNITY COLLEGE

Company Description: Montgomery County Community College is a
place where the future is created, a place where desire and knowledge are
combined to yield opportunity. The College is a reflection and a response to
the needs and aspirations of those who live, work, and conduct business in

Montgomery County and beyond. Grounded in a set of values that teach us to encourage, listen,
respect, and treat fairly those whom we serve, those with whom we work, and those who work with
us in service, the College strives to ensure that all residents of Montgomery County have access to the
highest quality and most affordable higher education possible. Most importantly, the College is dedi-
cated to fostering growth and success of all we serve. 

Special Interests: Writing, reading, traveling, and public speaking on the value of education and,
especially, community colleges.

Number of Years He Has Worked in the Tri-County Area: 20 + Years 

Personal Business and/or Leadership Philosophy: “A servant-leader focuses primarily on the
growth and well-being of people and the communities to which they belong. While traditional lead-
ership generally involves the accumulation and exercise of power by one at the ‘top of the pyramid,’
servant leadership is different. The servant-leader shares power, puts the needs of others first and helps
people develop and perform as highly as possible.” – Robert A. Greenleaf

Business Role Model: Dr. Karen Stout, President of the West Campus at Montgomery County
Community College, and several other mentors Steady has had over the past 20+ years.

Areas of Involvement within the TriCounty Area Chamber of Commerce: Member of the
Chamber’s Board of Directors

Programs and Services that Steady feels provide value as a Member: Steady appreciates sev-
eral programs that TCACC features including breakfasts, seminars, networking opportunities, and
Anniversary Membership Luncheons. He believes that all of these events are opportunities to learn
from others and also highlight the critical role that the College plays in the community.

A 2012 study conducted by The Schapiro
Group, an Atlanta-based strategic consulting
firm, showed that “being an active member of a
local chamber of commerce is an effective busi-
ness strategy because two-thirds of consumers
believe that such companies use good business
practices, are reputable, care about their cus-
tomers, and are involved in the community.”

Here is a checklist for using your member-
ship to the full potential:

Make sure you have your Chamber
certificate and decal. Showcasing your
certificate and decal to your customers
reinforces the fact that you are a trustwor-
thy, professional business.
Make sure your business is listed
under all of the appropriate categories
in our Business Directory on our web-
site. The maximum number of categories
in our Business Directory you can be listed
under is 5.
Send us a press release about your
business. Did your business win an
award? Are you hosting a grand opening
or charitable event? You can share your
business’ accomplishments and charity
functions on our website under News &
Media, Member News. Just email a press
release in Word format to jeff@tricount-
yareachamber.com. Your press release will
be on the website for a week under

Member News and it will be showcased on
the scroll located at the right side of our
website. After your press release is placed
on our website, we share it on Facebook
and Twitter. 
Use our community calendar to pro-
mote your event. On the Chamber web-
site, www.tricountyareachamber.com, click
on TriCounty Life and Submit Your
Community Event. You can submit your
event by filling out a form with the date,
time, and other important details about the
event.
Share your brochures with us.
Brochures are displayed in the lobby at 152
High Street and at the Chamber Office.
Create a coupon. Visit our Members
Only section of our website to create your
own coupon. When you offer a discount or
special promotion, it is a good way to
encourage and retain business with
Chamber Members.
Follow us on social media: 
Facebook www.facebook.com/
tricountyareachamber.com ; Twitter
@tacctri or join our LinkedIn group. 

If you have any questions, email me,
heather@tricountyareachamber.com or call
610-326-2900.

THANK YOU
Thank you to May’s 

Newsmagazine 
Insert Sponsors:

Thank you 
to the 

May Coffee
Sponsor:

Thank you to 
May’s Email Sponsor:

      



ABOUT MAILLIE LLP: Maillie LLP has
been supporting Eastern Pennsylvania
businesses for more than 65 years.
Because we’re local, we take special
pride in helping our community’s com-

panies, organizations and business people succeed. We are a Top-25
regional accounting firm as ranked by the Philadelphia Business Journal
and one of the Top-200 firms in America as identified by Inside Public
Accounting.

The Right Partner for You

Maillie LLP supports our local clients with a team of more than 100
highly respected, experienced accounting and business professionals.
Our team includes accounting and auditing specialists, financial service
generalists, audit, accounting and technical specialists, full-time tax and
deferred compensation professionals, management information systems
(MIS) experts and human resources consultants.

As an industry leader, Maillie LLP was one of the first regional firms to
implement fraud-testing technology. Our experienced staff is sought out
to present at industry conferences and seminars.

We have a depth and breadth of experience that can't be matched by
small accounting shops, yet continue to provide a high level of personal-
ized service that larger national firms have long since abandoned.

Let us put our experienced team to work for you.
Local Offices:

Mont Clare: 610.935.1420
West Chester: 610.696.4353

Pottstown: 610.323.1300
Wilmington: 302.358.2371

About Media Fusion Technologies, Inc.:
Media Fusion Technologies, Inc. (MFT) is a
multi-media marketing services company
specializing in website development, cus-
tom programming, online application

development, in-house website hosting and maintenance, as well as
conventional graphic design and print services. MFT was founded over
25 years ago as ‘DK Kean Photographic Services,’ a commercial and
industrial photography company. Since then, numerous ways to market
organizations have evolved and with that, Media Fusion Technologies has
evolved as well.

In keeping with their ever-changing landscape of online design and
functionality, MFT has firmly established itself as a leading source for all
graphic designs as well as Internet and Intranet website creation and
complete online application development. From a robust online shop-
ping environment to advanced Search Engine Optimization (SEO), social
media management and all points between, a solution exists at MFT.
Further, MFT still provides commercial photography, commercial print
design, radio and TV production and placement, world-wide press
release creation and deployment and a list of other marketing services for
customers regionally, nationally and internationally. 

Employing a highly-skilled crew and utilizing an arsenal of the very latest
in web-development software, MFT’s suite of custom-developed Content
Management System (CMS) tools allows the entire content area of a MFT-
designed website to be managed solely by the MFT-developed CMS tools.
Like each website, these tools are tailored to meet specific customer crite-
ria during every deployment. The advanced technologies in the CMS fea-
ture powerful tools to control static textual and in-body picture/graphical
content along with dynamic database-driven modules. Together, these
tools enable website managers to keep their site content fresh and admin-
ister their website with no programming knowledge required. 
Learn more about MFT at www.gomft.com or call (800) 307-3533. 

O'Donnell, Weiss & Mattei, P.C. has
offices at 41E. High Street, Pottstown,
PA and 347 Bridge Street, Phoenixville,
PA. With 14 attorneys and a dedicated

staff of fourteen, including a legal administrator, paralegals and legal
assistants, we provide legal representation to clients throughout south-
eastern Pennsylvania.

The attorneys at OWM Law are committed to providing quality legal
representation in the most expert and costeffective manner when repre-
senting individuals, families, businesses, municipalities, banks, and chari-
table organizations. In addition, several OWM attorneys are also licensed
title agents who conduct residential and commercial real estate settle-
ments.

In order to provide clients with counsel and service from a dedicated
group of lawyers, paraprofessionals and other members of our staff—all
trained in a particular area of law, O'Donnell, Weiss & Mattei is organized
internally into client service teams made up by the lawyers and staff who
practice in the particular areas. By developing well coordinated teams, we
are able to handle complex transactions providing the solutions our
clients need and want on a daily basis. Those client service teams or
Practice Groups are: Banking & Business Law; Elder Law; Family
Law; Litigation & Personal Injury; Municipal/Zoning/Land Use;
Probate & Estate Administration; Real Estate/Title Insurance;
Social Security Disability; Wills/Estate Planning/Tax

Body Borneman Insurance, PO Box 584
Main Location: 17 E Philadelphia Ave, Boyertown PA 19512

Additional Locations:
1) 230 E Schuylkill Ave, Pottstown PA 19465

2) Franklin Commons, 400 Franklin Ave, Suite 205, Phoenixville PA 19460
3) 1532 Paoli Pike, West Chester PA 19380

Phone: 610-367-1100
Email: bodyb@bb4ins.com

Website: bodyborneman.com

Established in 1965, our goal is to provide our clients with the best cov-
erage at the best premium. When it comes to protecting your assets, we
believe in taking a second place to no one. Our 45 member staff servic-
es over 17,000 clients and works in four office locations: Boyertown,
Pottstown, Phoenixville and West Chester. We can assist you with all of
your Personal, Business, Life and Group Health Insurance needs and rep-
resent over 15 carriers including: Erie, Liberty Mutual, Travelers,
Progressive, Harleysville, Westfield and Chubb to name a few.

Lewis Environmental, Inc. - “Managing the Expected,
Responding to the Unexpected”

Lewis Environmental (Lewis) has been a
leader in the environmental contracting
and emergency response industry since
1996.  Headquartered in the Mid-Atlantic
Region with service capabilities east of the

Mississippi, Lewis has earned a reputation for producing the highest qual-
ity services utilizing the safest approach possible. 

At Lewis, it starts and ends with safety. Being safe requires a culture of
safety: a commitment at every level to ensure each task is planned and
executed in a safe manner.  This commitment, combined with the knowl-
edge, drive and desire to set the standards, is what differentiates Lewis. 

Lewis’ diversity of services which includes waste management, emer-
gency response, site remediation and industrial maintenance enables our
team to provide turnkey comprehensive solutions for our customers. We
strive to be the resource for solutions for every environment in which our
customers operate.

Lewis works alongside our customers, during planned remediation and
emergency response projects in an effort to maintain a healthy balance
between industry and the environment.  The combination of delivering
safe, high quality services and our commitment to satisfying our clients
with professional and cost-effective solutions, has enabled Lewis to
steadily expand our capabilities and service territory in order to meet the
increasing needs of our customers.

Lewis employs a range of professional and field services personnel
uniquely qualified and prepared to Manage the Expected and Respond
to the Unexpected.  Fully compliant with all Federal, state and local rules
and regulations, Lewis’ experienced staff efficiently manages a wide vari-
ety of environmental challenges every day.  

Lewis provides solutions and support for a variety of projects while
ensuring utmost discretion 24 hours a day, 365 days a year.

Martin Stone Quarries, Inc. is a family
owned and operated business in
Bechtelsville. Martin Stone Quarries
offers a wide variety of quarry products
for many commercial and residential

applications including stone for concrete, asphalt, roadway bases, bed-
ding for pipe, special sand for sand mound drainage systems, and even
Martin Infield Mix for baseball and softball infields. 

In business since 1953, Martin Stone Quarries cares about their peo-
ple.  Using a combination of the latest technology in equipment, respon-
sible mining practices, and ongoing safety training, Martin Stone
Quarries strives for a safe and healthy workplace. Commitment is the
key word when it comes to their interest in their community.  They have
been longtime supporters of many area programs including local base-
ball associations, Colebrookdale Township Shop with a Cop program
and many others.  

The Martin families live in the area surrounding the business and care
about the present and the future of its company, employees, and com-
munity.  Martin Stone Quarries is and always will be dedicated to manu-
facturing a high quality product, providing excellent customer service,
and recognizing the needs of our employees and our community.

Middleton is a leading manufactur-
er and marketer of cigars and pipe
tobacco in the United States and
has roots that date back to its ori-

gin as a retail store in Philadelphia in 1856.
Today, Middleton operates manufacturing facilities in King of Prussia

and Limerick. Middleton’s Black & Mild five-cigar pack is one of the best-
selling cigar packages in the United States. Middleton’s brands in the pipe
tobacco category include Prince Albert, Carter Hall, Middleton’s and
Kentucky Club.

Middleton is proud to partner with the TriCounty Area Chamber of
Commerce Foundation, Inc.’s Leadership Tri-County program, which
equips new and emerging community leaders for nonprofit board serv-
ice. Middleton is also a member of the Founders Club for the Pennsylvania
Free Enterprise Week, which is a program that creates an educational
experience in which Pennsylvania youth work in diverse teams for a week
to learn about private enterprise and what it means to our democracy.

Middleton is one piece of a broader presence in Pennsylvania. In 2007,
Altria Group, the parent company of Philip Morris USA, U.S. Smokeless
Tobacco Company, Nu Mark and Ste. Michelle Wine Estates, acquired
Middleton as a part of its strategy to expand its U.S. tobacco business
holding beyond cigarettes. Middleton now operates as a wholly-owned
subsidiary of Altria.

Middleton employs approximately 540 people in Pennsylvania with the
vast majority in the Tri-County area. The average tenure of Middleton
employees is 11 years. About 370 retirees of Altria’s companies reside in
Pennsylvania and contribute to the state’s economic base.

Altria and its operating companies actively support programs that
strengthen and enrich the communities where its employees live and
work. In 2013, the Altria Companies Employee Community Fund, which
includes Middleton employees, donated $180,000 to organizations
based in greater Philadelphia.
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THANK YOU TO OUR GOLD SPONSORS

THANK YOU TO OUR SILVER SPONSORS

ANNUAL DINNER -PART 1

Pottstown Office: O'Donnell,
Weiss & Mattei, P.C.

41 East High Street, Pottstown,
PA 19464-5246

Phone: 610-323-2800  
Fax : 610-323-2845

Phoenixville Office: O'Donnell,
Weiss & Mattei, P.C.

347 Bridge Street, Suite 200,
Phoenixville, PA 19460
Phone: 610-917-9348  

Fax: 610-917-9347

www.owmlaw.com
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Altria’s tobacco companies receive tobacco through a third-party receiv-
ing station in New Holland, Pa.

In addition, almost two billion dollars related to Altria’s companies flow
through Pennsylvania every year in the form of taxes, small business rev-
enue, donations and income for thousands of Pennsylvanians.

Taxes paid by Altria and its companies, as well as taxes on tobacco sales,
represented 5 percent of Pennsylvania’s total tax revenue in 2013.

John Middleton Company is proud to call Pennsylvania home and looks
forward to continuing to build on a long-standing history of success in the
Keystone State.

Celebrating 140 years in our commu-
nities, National Penn offers an array
of services, including banking, insur-
ance, investments and trust.

Headquartered in Allentown, National Penn operates 111 offices in
Pennsylvania and Maryland and is uniquely able to provide a wide range
of sophisticated products, while keeping its focus on its individual cus-
tomers and communities.

National Penn’s commitment to building strong relationships with its
customers is what sets it apart. To learn more about National Penn’s phi-
losophy and services, visit nationalpenn.com or stop by a local National
Penn office today!

The Pottstown Area Health &
Wellness Foundation is a commu-
nity non-profit organization whose
mission is to enhance the health
and wellness of area residents by

providing education, funding, and programs that motivate people to
adopt healthy lifestyles.

The Foundation awards grants to area non-profit organizations which
use their resources and services to develop and enhance programs that
support our purpose of promoting health and wellness. Through the past
ten years ending December 31, 2013, the Foundation has awarded more
than $23.7 million to support more than 600 grants through over 100 dif-
ferent non-profit organizations.

Grant awards are based on defined priorities that include a focus on
long-term improvement in healthy behaviors through schools, parks and
social networks. Emphasis is placed on programs based around physical
health and emotional well-being, in addition to providing learning oppor-
tunities and strategic planning to strengthen non-profits.  The Foundation
has a history of funding collaborative efforts in the region.

Community Health & Dental Care and Creative Health Services are two
of the Foundation’s larger grantees which exemplify the meaning of the
community working together to improve the overall health and wellness
of area residents. Local public and private schools are key avenues of incor-
porating nutrition and physical activity into the lives of area students.
Other examples of the Foundation’s grant dollars at work include Bike
Pottstown, River Front Park, Fenstermacher Fitness Campus in Boyertown,
PEAK (Pottstown Early Action for Kindergarten Readiness), YWCA Tri-
County Area, Pottstown Cluster of Religious Communities, Mosaic
Community Land Trust, and Pottstown Area Seniors’ Center.

In short, the Foundation’s role is to help area residents improve their
health and well-being every day. By doing so, the Foundation is creating a
more dynamic and vibrant community in which to live.

SEI is a leading global provider of insti-
tutional and private client wealth
management solutions, including
asset management, investment pro-

cessing, and investment operations. We help professional wealth man-
agers, institutional investors and private investors create and manage
wealth -- and enable their long-term success by providing solutions that
are both comprehensive and innovative.

SEI is a public company and is listed on the NASDAQ exchange under
the symbol SEIC. Our main office and corporate headquarters is in Oaks,
PA. We also operate from offices in Canada, Hong Kong, Ireland, the
Netherlands, South Africa, the United Arab Emirates and the United
Kingdom.

For more information please visit www.seic.com.

Building Relationships 
for Better Business

At Susquehanna Bank, building
enduring relationships with cus-

tomers is the key to success. For more than a century, businesses and fam-
ilies have been relying on Susquehanna Bank to help them save, borrow
and invest. Over the years, the bank’s team has developed valuable expe-
rience that they put to work for customers each day.

Founded in 1901, the bank has grown to encompass more than 240
branches in Pennsylvania, New Jersey, Maryland and West Virginia. It is
part of Susquehanna Bancshares, Inc., a holding company that also
includes subsidiaries that offer other valuable financial services, such as
commercial leasing, asset management, insurance, retirement planning
and pension programs for businesses.

Susquehanna Bank combines the strengths of a community bank with
those of a diverse financial services company. Thanks to our regional struc-
ture, we have local leaders with lending authority and teams who are
committed to providing personalized service. Plus, we have the resources
to provide funding ranging from small business loans to complex financ-
ing packages.

To discover more about how Susquehanna Bank can help you achieve
your financial goals, please visit us online at www.susquehanna.net, stop
by one of our local branches or contact William Major at 610-883-3673
or at William.Major@susquehanna.net

Susquehanna Bank – Doing what counts.™ Member FDIC

The Valley Forge Casino Resort features
the only casino resort in the area, with
over 100,000 square feet of prime meet-
ing and exhibit space, 485 guest rooms in
two hotel towers, spa, 7 restaurants and 5
bars, live table games and slots, heart

pounding nightlife and classic event space.

Casino: The Valley Forge Casino resort is the region’s only full-amenity
gaming resort with live table games and all the latest and greatest slot
machines. Everything about our casino will immediately let you know you
are some place special. The excitement, the sound, the décor, the vibe,
and, of course, a vast selection of games. 

Restaurant and Night Life: The resort offers several brand new and
exciting restaurants, including: Pacific-Prime Deluxe Seafood and Steak
Restaurant, Viviano’s Creative Italian Cuisine, Asian Noodle, American Grill
Casual, Italian Market, Valley Tavern Irish/English Pub, Nosh New York Style
Deli, Deuces Wild Saloon, Cameo Bar, and Center Bar. There is a little
something fro everyone!

Banquets & Catering: With 39 meeting rooms which include four glit-
tering ballrooms, the Valley Forge Casino Resort can accommodate func-
tions of any size. We aim to provide the highest quality food, presentation
catered by our award-winning chefs. 

Valley Spa & Fitness Center: Our Valley Spa features our newly-reno-
vated fitness center & treatment rooms. You can engage in a workout uti-
lizing our array of cardio & strength training equipment. Looking to relax?
Embark on a relaxing, holistic journey that will soothe your mind, body,
and spirit. 

Hotel Accommodations: The Valley Forge Casino resort offers 485
spacious guestrooms and suites that are lavishly appointed with plush
décor and complimentary wireless internet access. All rooms feature mul-
tiple telephones, in-room pay movies, workstations, iron and ironing
board, coffee makers, and hair dryers. Two complimentary bottles of
water are refreshed daily. 

      

What is Transportation
Demand Management

(TDM)?
Traffic congestion is something that we all

experience, especially if we travel along the
422 corridor. According to the Texas
Transportation Institute, congestion cost the
average commuter about $21 per hour in wast-
ed time and fuel. Nationwide, congestion
annually adds 5.5 billion hours of time com-
muting and wastes 2.9 billion gallons in fuel.

In the Philadelphia region from 1982 to 2011,
the number of commuters on the road has
increased from about 1.3 million to just fewer
than 2.5 million. At the same time, the annual
number of hours of delay per commuter has
increased from 14 to 48.

Congestion is created when the capacity of the
roadway system cannot handle the demand.
Roughly 60 percent of congestion occurs during
peak period rush hours between Monday and
Friday. Other factors that influence congestion are
bottlenecks, traffic incidents, bad weather, work
zones, poor traffic signal timing, and special events.

What can we do to improve congestion? A log-
ical solution might seem to be adding capacity to
meet demand. Adding capacity in the form of
highway expansion is extremely expensive and
often does not solve the congestion problem.
Transportation Demand Management (TDM) is a
way to maximize the efficiency of the existing
transportation system by utilizing the latest tech-
nologies and innovative strategies. 
Some of the most effective TDM strategies include:

• Flextime, Compressed Work Week (CWW), and stag-
gered shifts

• Improved cycling amenities and infrastructure
• Carsharing
• Park and ride facilities
• Pedestrian safety and accessibility improvements
• Shuttle services
• Carpooling and vanpooling
• Public transit improvements
• High Occupancy Vehicle (HOV) lanes
• Transit Oriented Development (TOD)
• Intelligent Transportation Systems (ITS)

If you or your organization would like to
know more about TDM and ways to implement
some of above strategies, contact Kyle Guie,
Project Manager at GVF, at kguie@gvftma.com or
610-354-8899. Also visit www.gvftma.com.

Founded in 1990, GVF is a not-for-profit
organization created to advocate and promote a
viable transportation network for the region's
economic vitality. To maximize awareness and
develop sustainable support, we partner with
public and private entities.

THANK YOU TO OUR SILVER SPONSORS (CONTINUED)

Stay tuned next month 
for additional coverage 
of the Annual Dinner



BUSINESS OF THE MONTH
Business of the Month is chosen at random through a business card drawing
at Chamber events, or by participating in other Chamber programs, such as sur-
veys. March’s Business of the Month was chosen from attendees at the May
Anniversary Luncheon.

Founded in Pottstown in
2005, Seidel Planning &
Design, Ltd was established to
fill the gap which exists in the
real estate & development
industry between site engi-
neering, architectural building
design, and analysis of zoning
& development regulations
for the real estate industry. Led
by registered landscape archi-
tect & certified land use plan-
ner Brian Seidel, the firm pro-
vides a diverse scope of design
and consulting services for a variety of real estate
markets & industry professionals.

Seidel Planning is frequently retained to assess
the development & redevelopment potential for
commercial properties including retail sales, profes-
sional office, and industrial development markets
with a review of Municipal zoning & development
regulations, inventory of available infrastructure,
and analysis of local market conditions to deter-
mine the highest & best use of the property.

Design & consulting services are provided to
the single and multi-family residential industry
with the preparation of zoning analyses, devel-
opment feasibility studies, and yield analyses. It is
the result of these analyses which lead to suc-
cessful development projects & livable neighbor-
hood communities. 

Seidel Planning also serves the telecommunica-
tions & renewable energy industries with site
acquisition services, suitability & visual impact
assessments, and zoning & construction permit
expediting. The staff utilizes GIS technology and
base mapping capabilities to facilitate plans for
strategic growth & expansion for wireless net-
work carriers & communications deployment. 

Landscape architectural design services are also
provided to variety of industries ranging from
intimate residential landscape design to corpo-
rate office parks and urban green-roof projects.
Ecologically responsible landscape designs from
the firm implement industry accepted best man-
agement practices and stormwater manage-
ment into attractive and marketable designs for
all industries.

Regardless of the industry, the staff at Seidel
Planning can frequently be seen representing their
clients in the evenings at municipal meetings and
hearings. Despite its local roots, the staff at Seidel
Planning has provided expert land use planning
testimony in hundreds of Municipalities through-
out Pennsylvania, Delaware, New Jersey, Virginia,
Maryland, and New York. Understanding commu-
nication is a key ingredient for the success of any
project; the firm prides itself on building relation-

ships with not only their clients,
but also the municipal staff and
professionals reviewing their
projects. This communication
allows the firm to identify oppor-
tunities for tailoring projects to
meet municipal zoning stan-
dards and identify where devia-
tions from those standards may
be appropriate.  This interaction
has helped Seidel Planning earn
recognition as industry leaders
and gain respect for the solu-
tions they provide enabling the

firm to tackle some of the most complex land use
problems facing land development today.  

Seidel Planning continues its high level of com-
munication by consistently collaborating with
development professionals, land use attorneys,
architects, and engineers throughout the design
process to maintain the highest level of design
integrity and satisfaction that can be provided
while maximizing efficiency and minimizing
impacts of a design on any given site. To do so,
the firm efficiently balances a client’s resources
and development goals with that of the local
municipality, the community, and its responsibili-
ties to the natural environment.  

Despite the challenging economic conditions
over the past several years, Seidel Planning has
experienced strong company growth by adapting
to changing real estate conditions and regulatory
requirements, diversifying the services offered to
clients, and providing exceptional land develop-
ment solutions to the real estate industry. The firm
has demonstrated an unmatched knowledge of
accepted planning and design practices and has
gained the reputation for providing an unparal-
leled understanding of the local zoning and devel-
opment regulations of municipalities throughout
the tri-state area.

Whether it is design and implementation of a
land development concept, management and
coordination of a project team, or facilitating
partnerships between developers and review
agencies, Seidel Planning & Design is commit-
ted to providing unparalleled service as they
work towards developing solutions to a client’s
needs and challenges.  For more information on
how Seidel Planning can bring its expertise 
to your project, please contact by phone at
(610) 323-8752 or at www.seidelplanning.com.
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

LEADERCAST–
Beyond You Leaders

Attendees said they enjoyed hearing the speakers at Leadercast.
“Leadercast 2014 is an incredible day,” said Laurie Betts, Pottstown Area

Health & Wellness Foundation. “What a broad range of influencers and touching
moments. I have never been exposed to anything like this. Extraordinary experience.”

Al Funke said this was his second time attending the event. “What a great
experience!” he said. “It really makes you think about how you lead.”

Terese Brittingham, Keller Williams Realty, Immediate Past Chair of the
Chamber Board, added, “I really appreciate the Leadercast day. It gives me a day
out of the office to reflect on leadership and giving. What a great experience to share
with my agents and staff.”

Attendees from John Middleton Company, 
the Presenting Sponsor.

Thank you to our Sponsors:

Breakfast Sponsor O’Donnell, Weiss, & Mattei, P.C. Attendees.

Pottstown Memorial Medical Center, Co-Sponsor of
Leadercast, brought a large group to Leadercast!

The Chamber hosted Leadercast on
May 9 for the third year in a row at New
Hanover United Methodist Church in
Gilberstville. This year’s event was sold
out with 150 tickets sold! During
Leadercast, nationally renowned leaders
were broadcast live from Atlanta, Ga.,
and Capetown, Africa, to 746 host sites
and the tri-county area was one of those
simulcast locations.

This year’s theme was Beyond You
and featured the following speakers:
• Andy Stanley, leadership communicator and

best-selling author
• Dr. Henry Cloud, clinical psychologist and

leadership consultant
• Archbishop Desmond Tutu, Nobel Laureate

and human rights activist
• Laura Schroff, former advertising sales exec-

utive and best-selling author
• Laura Bush, former First Lady of the United

States (2001-2009)
• Malcolm Gladwell, award-winning journal-

ist and best-selling author
• Randall Wallace, screenwriter, director, pro-

ducer and songwriter
• Bill McDermott, CEO of SAP AG
• Simon Sinek, leadership expert and best-sell-

ing author

The leaders provided inspirational
stories from their own lives and advice
on how attendees could impact others in
a positive way.

The Chamber live-tweeted during
the event and encouraged attendees to
share their thoughts on different forms
of social media.
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ELECTIONS 
AND DOWNTOWN

MANAGEMENT
DOWNTOWN MARKETING AND DEVELOPMENT
By Barry Cassidy, Principal, Barry Cassidy Planning and
Development

I have been in the Main Street Management field for
almost 30 years, and I have always found that public
service people, like main street managers, come under

greater scrutiny during an election year.  Many times, it is derived by
inference. Some person running for office or supporting someone
running for office normally has an agenda or platform, and if some-
thing relating to your program somehow… someway… bears any
resemblance to the platform or agenda, you end up in the cross hairs.

I remember one of my first meetings in
Phoenixville, the council was selecting
someone to fill a vacancy on council and
one council member got up and told every-
one the downtown was a disgrace and
then he pointed at me and told me I was a
disgrace.  I had only been there like three
weeks, and it appeared that immediately
my stuff was shaky.

In almost all cases, the hubbub goes
away right after the election, but the period
from the primary to general election is nor-
mally a time when people conducting
higher profile public programs. It takes
away from the pure nature of what you are
trying to accomplish, because you get
embroiled with a personality running for
office.

In Downingtown, some guy ran for
Mayor based upon getting me fired. I was
in the midst of a couple of big projects
with Kardon Park and the Amtrak Train
Yard Keystone Opportunity Zone, and 

I saw that my chances of completing those
projects diminished. By inference, those
projects came under attack in a political
campaign.

Normally the funding for a downtown
revitalization program can change every
day, and when there are people making an
issue about the direction and leadership of
the organization, and, in many cases, the
funding contracts. Downtown Programs
are a consensus building-based effort, and
it is important to address all issues that are
presented in the planning documents and
initial outreach efforts. Political issues are
too random to plan for, because in most
cases they are peripherally connected.

I have always advised downtown man-
agers to keep their head down during this
time of the year. If you try not to take per-
sonal offense to some of the things said
during the election time, and keep doing
your work, it will turn out better.

(Continued on page 45)
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BUSINESS PROFILE

BERKS DIGITAL INC.
Gary and Elaine Brown founded Berks Digital Inc. in 2005, with a focus on matur-

ing digital printing technologies, which have changed the printing industry.
Starting in the basement of their Muhlenberg Township home, they quickly out-

grew the home business. In 2008 they moved operations to their current location at
2620 Hampden Boulevard, Reading. In 2010 Berks Digital acquired a competing
company that focused on the large-format market, and 2013 marked the eighth con-
secutive year of sales growth for the firm.

With continued investment in automation technologies they have been able to
offer both large and small companies fast turn around times on high quality digi-
tally printed materials at competitive prices.

Berks Digital offers small format printed materials that businesses use, such as
brochures, flyers, postcards and much more. Large format printing includes ban-
ners, pop-up displays, fine art reproductions and store signage.

With a focus on quality and customer service, Berks Digital has both national and
local customers that rely on their expertise to make their print buying pleasant and
affordable.

Change comes to Berks Digital in 2014 with the addition of Donald J. Gemmiti,
as the firm’s CEO who brings more than 45 years of management and sales experi-
ence from the nonprofit sector, according to partners Gary and Elaine Brown.
Gemmiti is excited to have recently added a new Xerox J75 digital color press and
in the next coming months you will be able to order your printing needs online by
going to www.berksdigital.com. Berks Digital is “Where Berks County Goes for
Printing” for quality design, print, price and customer service.

Berks Digital, Inc. is located at 2620 Hampden Blvd., Reading, PA 19604;
610.929.1200; www.berksdigital.com. 
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There are the personal reactions, as at
times, a main street manger from out of
town cannot relate to what is happening. I
have seen where a wife of a business exec-
utive that had transferred to an area, took
the main street job, and feeling insulted,
she quit the position. I have watched as
others looked for a new job. I have always
kept my mouth shut in these situations,
because it passes after the election.

When a Main Street Manager is hired
from out of town, they seem to take a dif-
ferent view on what goes on with local pol-
itics. No one wants to be embroiled in an
argument with one of the local politicos,
but by the same token, one must maintain
status as the prime mover for revitaliza-
tion. This is where a good board of direc-
tors/committee comes into play, in an
effort to buffer the politics out of the politi-
cal arena.

A good revitalization committee will
buffer incidents of political pot shots from
people running for office. In a small town
setting, many of the people know each
other through common acquaintances,
school or church. It is better to have some-
one close to them tell them to keep the revi-
talization out of the political arena. There

are times when the revitalization needs
money, and that could put them on the
front line of individuals with a more con-
servative fiscal bent. Normally those fund-
ing requests come at budget time and that
catches the end of the election year.

One election year in Phoenixville, one of
the candidates ran a digital countdown con-
cerning when the council was going to
renew me. It was all done anonymously
and my board president hired an attorney to
find out who was writing about me. Once
we found out, he confronted the person and
got an apology. These kinds of things are
normal in small towns, but if it damages the
revitalization, it has to be taken as a special
circumstance that needs rectified.

In most cases, there is not intent to harm
the revitalization, but just a desire to be
elected. A person is ambitious and wants to
succeed and grasps at whatever fits the
program they created. A main street man-
ager has to have thick skin, but sometimes
people are so cold in their attacks that it cre-
ates a problem for even the most experi-
enced of managers. 
Barry Cassidy is a freelance grant and economic
development consultant. He can be reached at 
barrycassidy@comcast.net.

DOWNTOWN MARKETING AND DEVELOPMENT
(Continued from page 43)
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RETIREMENT CAN BE THE ULTIMATE
VACATION… IF YOU PLAN AHEAD,

DESIGNING 
AN INVESTMENT
STRATEGY CAN 

HELP YOU REACH
YOUR GOALS

INVESTING IN TODAY’S ECONOMY
By Paul E. Fair, Paul Fair Associates, LLC

When you decide to take a vacation or go on a trip,
the first thing you do is research your destination
and develop a plan in order to ensure a safe, 

enjoyable time. Makes sense, doesn’t it? 
If only people put as much time into

planning their retirement as they do for
their vacations!

Unfortunately, this isn’t usually the case.
It’s a common saying that “most people
spend more time planning their vacation
than they do their retirement.” That’s a
problem, because the average vacation
only lasts a few weeks. Your retirement, on
the other hand, can span years.

Retirement is probably the longest, most
important “journey” you’ll ever take, yet
many people don’t devote the time and
attention necessary to actually map out
where they want to go — and how they’ll
get there. “Saving money” is an admirable
goal, but it doesn’t really qualify as a
“plan.” So, how do you go about actually
designing an investment strategy that both
truly reflects your goals and effectively
guides you to them?

Important Questions 
to Ask Yourself

Retirement is about finally having the
opportunity to focus on living. It’s no
longer about getting ahead in life, but
about experiencing life itself. For that rea-
son, retirement should be fun. It should be
enlightening. It should be rejuvenating.
Above all, retirement should be… whatev-
er it is you want it to be!

However, there are many people who
never take the time to dream. They never
create their bucket list. Just as importantly,
they never stop to consider what they
need, what important decisions they’ll
have to make in the future. Too often, we
go through life thinking “I’ll cross that
bridge when I come to it.” But some
bridges are shakier than others, or come
with tolls to pay before you cross.

(See “Investing in Today’s Economy” on page 48)
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For instance, see if you have the
answers to these questions:

At what age do you plan to retire from
full-time work? Do you intend to contin-
ue working part-time, or perhaps volun-
teer on a regular basis? If you are mar-
ried, what is your spouse’s retirement
schedule? When will you apply for Social
Security benefits? (There are more
options available for Social Security
enrollment than you may realize, espe-
cially for married couples, so it’s impor-
tant to understand all of the ramifications
before you make that decision.) In other
words, when do you expect this journey
to begin?

Are you going to need to make reno-
vations to your home — or maybe down-
size — so that you can remain independ-
ent? Do you anticipate the need for some
type of assisted living facility? Maybe
you plan on moving cross-country to be
closer to your children and grandchil-
dren. Perhaps cruising across the country
in a motor home is appealing to you.
Where are you going to live when you
retire?

Do you dream of touring Europe in
your golden years? Would you like to
spend winters in a more temperate cli-
mate? Maybe you want to make sure you
can buy a new car every two years. Are
you planning on paying for a grand-
child’s college education? Is leaving an
inheritance for your heirs a top priority?
What do you expect to do with your
money?

Identify Your Resources 
and Obligations

Once you’ve answered these questions
and determined where it is you want to
go in life, it’s time to figure out what it
will take to get there.

Start by identifying your existing
resources. Do you expect to have contin-

uing income from full-time or part-time
work? What will be the amount of your
monthly Social Security benefit? Again,
understanding the options and making
smart decisions about the timing of your
Social Security application plays a critical
role. Will you be receiving a monthly
pension? Do you have a 401K, IRA,
annuity, or other form of retirement
income? Are you planning to liquidate
any substantial assets such as a home or
other property? What are your sources of
income and how much money will they
produce?

Next, determine your needs and obli-
gations. Will your house be paid off when
you retire? How much will you have to
pay in taxes or rent each year? Will you be
debt-free or still have ongoing obligations
that must be met? Have you calculated a
reasonable estimate of your monthly liv-
ing expenses such as food, clothing, utili-
ties, phone/internet, transportation,
maintenance, etc.? How much should
you set aside for life and health insurance
premiums and medical expenses? How
much money must be budgeted for
necessities?

Make a Plan
Once you’ve determined your retire-

ment goals and identified your projected
income and expenses, you can create a
realistic plan for the future. An important
part of the plan will be your investments.

Investments such as savings accounts
and CDs are considered “safe,” but inter-
est rates are so low that they provide very
little return. In fact, they may not even
provide enough to help you stay ahead of
inflation. In today’s economy, most peo-
ple need to consider other investment
options in order to grow and maintain
sufficient savings to last for 20 to 30 years
of retirement.

(See “Investing in Today’s Economy” on page 50)

INVESTING IN TODAY’S ECONOMY
(Continued from page 46)
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ROTARIAN VIEWPOINTS

Why I am in Rotary? 
By Len Geisler

Why I am in Rotary? For the Fun of It. Yes, being a Rotarian is fun and
rewarding. If you are like me and want to give back to the community
while working with other people that want the same things, the Pottstown
Rotary is the organization for you. Our club is made up of business lead-
ers in our community that like to do things for others in the community,

get their hands dirty and strive to make the lives of others brighter. Yes we work hard, but
we also have a good time and fellowship while we serve. Our club sponsors many events
throughout the year to help community programs, and we also hold many events for our
Rotary family and friends. Our club has the support of our district made up of 49 other
clubs and thousands of other clubs around the world. Rotary is the largest service organi-
zation in the world and is in virtually every country. When you are a Rotarian, you are not
only a member in your home club, but you will find a Rotary friend no matter where you
are in the world. The best part of traveling is looking up the local Rotary Club, because you
will always know you are welcome and treated well. 

Why Rotary? – The People, the Service, the Rewards. Rotary has always been a part of
my life. My father was a Pottstown Rotarian, so I knew what Rotary meant to us in our
family. For the past 15 years I have been able to share firsthand the Rotary Moto, Service
Above Self with my fellow Rotarians and people in our Community.

Why Rotary? – Rotarians care. I remember watching a movie called Pay it Forward, where
the acts of kindness and support are spread forward from person to person. Rotarians do
this every day, not only during meetings and events, but in their normal lives. This is what
Rotarians do. If you have that desire to pay it forward or help out others in your commu-
nity, I strongly urge you to visit our club for a meeting or two. Meet our members, see and
hear what we do. You will have no obligation or cost. Our club mSfeets Wednesday
evening4s at 6:30pm, at Brookside Country Club.  Come on out and give it a try.  

WHY ROTARY - FOR THE FUN AND LOVE OF IT.

ROTARY NOTES

Pottstown Rotary 
Spring B2B Networking Mixer

Plant the seeds to grow your business! Join us Wednesday, June 11th, from 5:00 PM –
7:00 PM on The Patio at Brookside Country Club, 850 N Adams Street Pottstown, PA
19464. Expand Your Business Network. Business Card Exchange. Enjoy Complimentary
Hors d’oeuvres and Refreshments. Leave Energized and More Informed. Learn How
YOU Can Make a Difference in YOUR Community. Meet you there!

Memorial Bricks Available at the
Pottstown Rotary Pavilion

Activities at the rotary pavilion at Riverfront Park are supported by the sale of memo-
rial bricks that are placed in the floor of the pavilion. This includes the festivities where the
Rotary “person of the year award” is presented at the pavilion in the fall. The bricks are
inscribed as a memorial or momento to family members or friends. Cost of the bricks is
$75, half of which serves as a donation. They can be purchased from Richard Whittaker,
email: docrwihit@yahoo.com or phone: 610.780.1878. 

Place Your Ad in our NEXT issue! 
Call (610) 323- 6253 
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INVESTING IN TODAY’S ECONOMY
(Continued from page 48)

Most experts recommend that you
spread your money among a range of
investments so that your portfolio is
“diversified.” This helps reduce risk as the
markets move up and down. But where to
start? How do you decide what invest-
ments are appropriate for your specific cir-
cumstances? The array of choices can be
daunting: individual stocks and bonds;
stock and/or bond mutual funds; index
mutual funds; professionally managed
portfolios; IRA; Roth IRA; annuities; sec-
ondary market annuities; gold or silver;
real estate; life insurance; long-term care
insurance. Also, your plan must address
not only how to save for retirement, but
also how to maintain your money after
retirement. Even as you’re withdrawing
money to pay your bills and obligations,
you should be trying to grow your remain-
ing money to at least keep up with infla-
tion. Maintaining, investing, and diversi-
fying your assets is a critical process that
should continue throughout your life.

Get Help
Because managing money and plan-

ning your financial future can be so com-
plex, a professional financial advisor can
be a valuable partner in your journey.
Think of a good advisor like a good travel
agent — someone who knows all the tips
and tricks, and can save you both time
and money so you can concentrate on liv-
ing life rather than worrying about how to
pay for it.

Having an advisor with extensive expe-
rience and knowledge of a broad range of
investment options is crucial to navigating

your way through the ever-changing
investment landscape and staying on
track with your goals.

Paul Fair, a National Social Security
Advisor, understands the importance of
sufficient retirement planning. For Social
Security, he can generate a personalized
report that presents a complete list of your
options based on your specific status and
the age at which you plan to apply for
benefits so that you can potentially maxi-
mize your retirement income. If you’re
interested in a full financial overview, he
can produce a clear and concise analysis
of your current monetary situation. That
information can also be used to present a
number of “what if” scenarios to help you
see how changes to your current or antic-
ipated status can affect your lifestyle and
retirement.

As a financial planner with over 24
years of experience, Paul is well-qualified
to help you consider all of the investment
variables and options while simultane-
ously developing a successful retirement
strategy tailored to your personal circum-
stances and goals.  Seeing the big picture
and making good choices can make a pro-
found difference in the quality of retire-
ment for you, loved ones and your legacy.

Whatever you decide to do, remember:
retirement can be the ultimate vaca-
tion…if you plan ahead!  Start by calling
Paul Fair today.
Paul Fair is an investment advisor in Sinking
Spring, PA providing retirement and income
solutions to clients in southeastern PA. Contact
information: Phone: 610.478.9500; Email: 
contact@paulfair.com; www.paulfair.com.
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Valley Forge Christian College (VFCC) is introducing a new Master of Arts
in Organizational Leadership (MOL) degree in the fall of 2014. VFCC is a pri-
vate college in Phoenixville, Pa. offering 67 undergraduate, seven graduate and
nine associate programs in the Arts, Sciences and the Professions. 

Headed by Dr. William Clarkson, Chair of the Business Department, this pro-
gram is designed as a framework of organizational systems that help to not only
improve but also to fully develop students as leaders with an emphasis in team
building, organizational psychology, biblical values, business ethics, strategic
thinking, negotiation and conflict resolution. Dr. Clarkson said that the new pro-
gram will provide professionals “an opportunity to acquire a set of skills as ser-
vant leaders to impact the marketplace.”

The MOL is a hybrid program that includes both online as well as one-week 
residential cohorts twice per year to best accommodate professional work sched-
ules. Students will gain life-long skills, such as understanding the dynamics of
global and multi-cultural environments, strategic planning, financial and risk
management, problem-solving processes and effective use of technology. The pro-
gram combines theory and practice to enhance business and interpersonal skills.

To learn more about the new master’s degree visit vfcc.edu/orglead. 

Valley Forge
Christian College Launches 

New Graduate Program:
Organizational Leadership

BUSINESS PROFILE

PA INDUSTRIAL 
EQUIPMENT, INC.
PA Industrial Equipment, a full service forklift and material han-

dling equipment provider, is pleased to offer the full line of Big Joe
Electric material handling equipment.  In particular, we would like
to take this opportunity to showcase the model D40 electric pallet
jack. This 4,000 lb. capacity pallet jack is well suited to delivery
applications due to its compact sealed chassis and low gross
weight. It features maintenance free batteries, an onboard charger
and multiple fork and load backrest configurations. In addition to
the D40 electric pallet jack, PA Industrial Equipment also carries Big
Joe stackers, straddle trucks and walkie reach trucks suitable for
any warehouse application.

Don’t forget to call PA Industrial Equipment for the repair of all
makes and models of forklifts and material handling equipment.
Our technicians respond quickly to your breakdowns and carry an
extensive inventory of parts and components in their fully stocked
service vans.

PA Industrial Equipment, Inc. also provides rental forklifts and
scissor lifts. Rental contracts can be daily, weekly or monthly with
delivery available to your site. Please call for rates and availability.

Please call us at 610.369.9778 to assist you with all of your mate-
rial handling equipment needs. Whether you are purchasing new
equipment, maintaining a forklift fleet or renting forklifts on an as
needed basis, PA Industrial Equipment has you covered. 
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In a previous article (see August of 2013),
we introduced the history of how we got
started and an insight into some of the over-
all programming that takes place at Bon
Homie, Ltd. Adult Day Center. We started on
Ridge Pike in 1992, moved twice and finally
settled in our own facility at 470 North Lewis
Road in 2001, where we would establish our-
selves as one of the most highly regarded
Adult Day Centers in the area. It was during
this period where we developed our two
unique programs, the Sunflower Meadows
Program and the Sandpiper Haven Program, that
are tailored to the two major classifications of
clients we serve.

When we are asked to describe what an
Adult Day (Care) Center is, we often relate it,
fundamentally, to day care for kids, only for
the older crowd. We have evolved into a set-
ting with features that meets the many needs
of the clients who attend; these include the
activities, training, socialization, entertain-
ment, as well as special care, nutritional and
therapeutic aspects to give you an idea. Keep
in mind that we serve all adults from the age
of 18+ and beyond. Approximately one third
of our clientele are under the age of fifty.

Aside from discussion groups, the ever-
popular trivia sessions, our activities involve a
wide range of themes from arts and crafts to
bowling, basketball, music programs and
clubs such as yearbook committee, horticul-
ture, outreach and choir. A much-needed new
addition is in the planning stages to accom-
modate the more physical activities and has
been dubbed “The Gym” by the clients.

Training is an ongoing part of every activi-
ty at the center. One of our core goals is to
maintain and enhance the cognitive ability of
each and every client. We have introduced to
our clients the idea that access to today’s tech-
nology can be not only helpful to them, but
also fun. We have added a touch screen laptop
computer to better enable some of our clients
to enjoy the same benefits of our other touch
screen PC’s by allowing them to use it without

the need of a cart or table. We also added new
PC tablets to the mix at the center: two from
the durable line of LeapPAD/LeapFrog train-
ing products, and three new Kindle Fire HD
8.9 tablets for them to use. One-on-one and
small group PC sessions are now an ongoing
daily event. One of our more tech savvy
clients has decided to post a blog on the bon-
homieadc.com web site.  Subscribe to Rob’s
blog and get a firsthand view of Bon Homie.

Special Care is one of the primary reasons
adult day centers exist. We care for elderly
and disabled adults. In addition to the overall
beneficial aspect of attending a center, it is the
special care that sets it apart. We have two full
time registered nurses on staff and a staff
trained in the procedures and processes to
administer care.

Socialization and entertainment has
always had a large role to play in the reper-
toire of experiences at the center, many times
complementing each other. The music pro-
gram continues to grow with the expectation
that this year’s talent show will be bigger and
better than ever; the arts and craft program is
also growing with weekly visits from the art
teacher to introduce new projects utilizing dif-
ferent art mediums.  The Valentine’s Day
Dance was again a success as was the Easter
Bonnet Parade and plans are well underway
for the second annual Prom celebration, a spe-
cial event involving the support of parents,
caregivers, staff.  This year’s event will be held
on a Saturday; not an insignificant undertak-
ing, but worth the effort for the clients. A pub-
lished hardcopy yearbook is also planned;
again, a lot of work but well worth the effort.

Nutrition and meal planning is an essential
part of the operations, since many clients we
serve have specific diet and nutritional needs
and restrictions.  The overall dietician devel-
oped menu is updated on a regular bases and
takes into account the overall appeal of each
meal as well as its adaptability to specific diet
needs. We serve approximately 50 clients a day

(See “Bon Homie, Ltd.” on page 54)

BUSINESS PROFILE

Bon Homie, Ltd. Adult Day Center
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With much uncertainty and concern
regarding recent changes with healthcare
delivery in this country, the physical thera-
py profession is leading the way in provid-
ing cost effective treatment. Physical thera-
pists provide services that help restore
function, improve mobility, relieve pain,
and prevent or limit permanent physical
disabilities in patients with injury or dis-
ease. They restore, maintain, and promote
overall fitness and health.

Physical therapists are the leaders in the
rehabilitation that allows individuals with
chronic conditions to return to productive
lives. Physical therapists also are key health
care team members who address preven-
tion initiatives, such as reducing falls,
improving physical activity to mitigate
chronic disease and secondary health con-
ditions, and tailoring wellness programs
for populations that have chronic condi-
tions and/ or disabilities. According to the
American Physical Therapy Association,
research shows that physical therapists can
provide a cost-effective alternative for
many patients who currently undergo sur-

gery, take costly prescription drugs, or use
a variety of medical devices to treat neuro-
musculoskeletal and cardiopulmonary
problems.

Kinetic Physical Therapy is a leader in
the healthcare industry by advocating
direct access, no need for physician referral
to be evaluated by one of our knowledge-
able and compassionate therapists. Our
philosophy is One Therapist, One Patient,
One Goal which means your evaluating
therapist stays without you throughout the
course of your treatment. Our goal is to
determine the root cause of your problem
in order to achieve a long-term solution.
Specialty programs at the Collegeville loca-
tion include video analysis for runners as
well as swimmers utilizing our state-of-the
art Endless Pool, vestibular and post-con-
cussion rehabilitation, and adolescent
sports medicine program. We are conve-
niently located at the Providence Town
Center in Collegeville.  Visit us at
www.kineticptpa.com or contact us at
610.831.5205 for more information or to
schedule an appointment. 

THE ROLE OF THE PHYSICAL THERAPIST
IN NATIONAL HEALTH CARE REFORM



BON HOMIE, LTD.
(Continued from page 52)

of which a full half require a special diet or
some adjustment in the preparation (sugar
content, lactose issues, chopped or puree
requirement, etc.). Lunch is always a very
busy time at the center, as are the morning
and afternoon snack periods.  Needless to
say, preparation would not be possible with-
out the service of a competent cook, ours is
first rate; ask any client on any day. Typical
menu items would include: Shepard’s Pie,
Tuna Noodle Casserole, Beef Goulash, Roast
Beef w/Roasted Potatoes, and Baked
Meatloaf w/ Mashed Potatoes.

The therapeutic aspects of attending an
Adult Day (Care) Center are recognized and
published in many articles and journals. All
of our regular activities are designed to pro-
vide therapy, both physical and intellectual.
We have a dedicated sensory room, which is
unique in the area and provides the setting
and equipment to instill a calming, relaxing
feeling so clients are more receptive and com-
fortable to participate in the program. We
have partnered with FOX Rehabilitation to
provide occupational and physical therapies
on the premises as of last year and it is work-
ing out very well.

There are also some outside organizations
that help make our mission work:

Senior Companions - the Senior
Companion Program is the pairing of sen-
iors with frail elderly individuals who may
have difficulty completing everyday tasks.
Senior Companions offer one-on-one sup-
port by helping with mail, writing letters,
playing cards and other games, offering
respite care, talking and listening, all at no
cost to the client.  Community agencies and
organizations throughout Montgomery
County are partnering with the program to
bring Senior Companions to the aid of their
clients. Companions are placed in these vol-
unteer stations, as well as individual client
homes. Current volunteer stations include
Adult Day Care Centers of which we are
lucky enough to have two assigned to us.

Parents Group - The Parents group meets
the first Tuesday of every month at 5:00pm at
Bon Homie. They have been instrumental in
providing referral sources for caregivers,
handling transportation issues, organizing
special activity programs and advising on
issues regarding growth of our programs
and expansion of the facility. We can’t thank
them enough.

As always, you can learn more about us
by: Visiting our web site for more information
at www.bonhomieadc.com; Like us on face-
book at Bon Homie Adult Day Care; Follow
us on twitter at Ann@bonhomieadc.
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Donation will help
Pottstown High School

replace their 
football lights

Wolf, Baldwin & Associates, P.C. has con-
tributed $2,500.00 to the Pottstown School
District’s campaign to replace the lights at
Pottstown High School.

The firm responded to the challenge
issued by Bill Krause to local businesses to
match the donation made by the recent
World War II Swing Dance. 

“I was raised in Pottstown, my business
has been here for 40 years,” said Jack Wolf,
founding partner of Wolf, Baldwin &
Associates, P.C. “My kids were born and
raised here. The people in this borough
have been good to us, and we feel it is
important to give back. Friday night foot-
ball games are a tradition in Pottstown,
and there are many spin-off fundraising
efforts that happen at those games. They
build community and camaraderie among
students and residents. I encourage other
local businesses who serve the Pottstown

area to support this very important effort
for our kids and for our town.”

Mr. Wolf and his son, Levi, who has prac-
ticed with the firm since 1996, presented the
check at the Faculty vs. Students basketball
game on Friday, May 9, 2014. The check was
received by Pottstown School Board mem-
ber Polly Weand, who is leading the
fundraising efforts, Dr. Jeffrey Sparagana,

superintendent of Pottstown schools, sever-
al members of the Pottstown School Board,
and the Pottstown Trojan mascot.

Wolf, Baldwin & Associates, P.C. has
offices in Pottstown, Reading, and West
Chester.  The firm was founded in 1973 by
Jack F. Wolf, Esquire. Bruce Baldwin joined
the firm in 1987. The firm currently employs
19 people. 

LOCAL LAWYERS MAKE CONTRIBUTION TO
POTTSTOWN SCHOOL DISTRICT



Visit us online to view 
valuable supplemental content

– its FREE!
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NEW REGULATIONS FOR
COMMERCIAL DRIVERS

By Margaret Atwell, MD, FACP, Medical Director;
Reading Hospital Occupational Health Services

The days of commercial drivers routinely receiving
their medical certificate from their family doctor have
come to an end. As of May 21, 2014, all commercial driv-
ers must have their medical examination performed by a
registered commercial driver medical examiner (CDME)

listed on the Federal Motor Carrier Safety Administration (FMCSA) National
Registry. So, unless your family doctor has gone through the training and
exam and registered as a CDME, you will have to find a new provider who
is qualified to complete your exam and sign your medical certificate.

Business owners must be aware of the new regulations as drivers seeking
to renew their medical certificate after May 21 must have their exam done by
a registered provider or their medical certificate will be invalid. Medical 
certificates signed by non-CDME practitioners are valid after May 21 only
until the next renewal date.

The National Registry was created to lower crash risk and promote 
driver health. The medical exam looks at a range of conditions to determine
a driver’s medical fitness, including cardiovascular disease, respiratory and
muscular functions, vision and hearing.

All providers at Reading Hospital Occupational Health Services are regis-
tered CDMEs and are prepared to work with a driver’s personal physician
to make first-time exams and subsequent re-certification exams quick and
easy.  To learn more or to request educational materials for your drivers, 
contact the Reading Hospital Occupational Health Services Director, 
Beth Roussel, at 484.628.8247 or beth.roussel@readinghealth.org. 
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Critical Lessons Learned
from Last Year’s 

Target Data Breach
QUICK TECHNOLOGY TIPS
By Rick Megni, CMIT Solutions of Northern Chester County

In March, the United State Senate Committee on
Commerce, Science, and Transportation issued an
analysis  of last year’s  massive data breach by

Target, which affected upwards of 100 million customers, cut
the company’s Q4 2013 profits by 50 percent, and resulted in
the ouster of both its CIO and CEO.

The main finding of the analysis shocked
some technology insiders, though: the key
source of the breach came when Target
granted network access for electronic
billing, contract submission, and project
management to a third-party vendor: Fazio
Mechanical Services, a medium-sized
HVAC company based in Pennsylvania
that, like many companies, suffered last year
from an email-based malware attack.

This allowed cyber-attackers to access
Target’s internal network; install malware
on a majority of the company’s in-store
point-of-sale (POS) systems; collect unen-
crypted credit and debit card information
before it was transferred to a payment pro-
cessing provider; compromise other servers
and firewalls so the stolen data could be
moved through them and dumped on
external FTP sites; and then sell the critical
data via online black market forums called
“card shops.”

Of course, the HVAC company in ques-
tion wasn’t entirely to blame. Target failed to
respond to numerous automated warnings
from its FireEye anti-intrusion software —
and didn’t allow it to automatically delete the
malware as the software is designed to do.

How does this affect your business and
its IT environment? In two ways:

1)  Recognize the threat of malware.  If
Fazio Mechanical Services hadn’t fallen
prey to an email-based malware attack, the
Target data breach may have never
occurred. According to a threat report by
security firm Check Point, in 2013, a new
and unknown  malware attack originated
every 27 minutes. The leading email attach-
ment file format used to  infect computers
was PDFs, which accounted for 35 percent
of all infected file types. The bottom line? Do
NOT click on any email attachment or
embedded link unless you trust the sender
or source and are expecting said attachment.

2) Give your systems the proactive secu-
rity blanket they deserve.  Here’s a direct
quote from a  2011 Lockheed Martin
Computer Incident Response Team white
paper  cited by the US Senate analysis of
Target’s data breach:  “Instead of installing
static defense tools and waiting for the next
attack, network defenders should continu-
ously monitor their systems for evidence
that attackers are trying to gain access to
their systems.”

Luckily, implementing this kind of pre-
vention lies directly within your control. At
CMIT Solutions, we specialize in proactive
system monitoring and management, secu-
rity best practices, top-flight data encryp-
tion, backup and disaster recovery, business
continuity,  email archiving, and a host of
other services crucial to surviving (and
thriving) in today’s complicated IT world.

Want to avoid email-based malware, pro-
tect your data from system intrusion,
and NOT be responsible for a large corpo-
rate client’s widely publicized breach?
Contact CMIT Solutions today so we can
keep your business up and running, pro-
ductive, and as secure as possible.
To contact Rick Megni, CMIT Solutions of 
Northern Chester County, please call 484.944.0019; 
email rmegni@cmitsolutions.com; and visit www.
cmitsolutions.com/nochestercty.
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The Personal Care Home: 2014
By Anthony Camilli, Managing Partner;
Hearthstone Health Group

Due to recently changed legislation, there
is some confusion as to exactly what a per-
sonal care home is and does and what serv-
ices they perform. A Personal Care Home is
defined as a premise in which food, shelter
and personal assistance or supervision are
provided for a period exceeding 24 hours,
for four or more adults who are not the rela-
tives of the operator, who do not require the
services in or of a licensed long-term care
facility, but do require assistance or supervi-
sion in activities of daily living or instru-
mental activities of daily living.  Personal
care homes are inspected and licensed by the
Department of Public Welfare. 

Knowing when our parents could benefit
from a personal care home is not so easily
defined. There is really not one single or spe-
cial sign in determining this, but rather a
closer look at things in general. Are they
struggling with cleanliness and upkeep of
their home or self? Are there safety issues
such as steps or bathtubs that pose a serious
risk for falling? Are they able to manage
their medications, taking them as pre-
scribed? Are they still engaging in daily liv-
ing, or do they feel lonely and isolated due to
a decrease in their ability to get around and
interact with others? Any one or combina-
tion of these may be an indication that your
parents could benefit from residing in a per-
sonal care community.

Finding the right community takes some
time and preparation. Again, there is no
easy answer here, but be sure they are not all
created equal. The most deciding factor for
most families is location. Is the home conve-
niently located for family and friends to
visit?    Does the community have quick
access to medical facilities in the event of an
emergency? Another consideration is the
cost. Here is where you want to be sure to be
comparing apples to apples.  Be sure to
know what your costs are going in.  Be
aware that the more room sizes that are
offered, the more difficult it is to “compare
apples to apples.” What is included, how
much will you pay for increased levels of
care, how often will resident be assessed?
Please know that the Personal Care
Regulations stipulate (*) that a resident is
entitled to at least one hour of personal care
services. You are paying for at least one hour
of services. If you are told that there is an
additional or new leveling charge because a
resident needs help getting dressed, or
bathing, ask what other ADL’s  are you pro-
viding the other 45 minutes of the day that
total at least one hour of services. *
[2600.57(b) - Direct care staff persons shall
be available to provide at least 1 hour per
day of personal care services to each mobile
resident. ].

Is there a buy in fee? How often are the
daily rates and/or ancillary charges
increased and to what extent?

More than likely you will have researched
these two areas of location and cost, and will
now be ready to visit some
communities. You will quickly see that each
community is different in philosophy, per-
sonality, construction and design.  What is
the community’s approach in providing for
the needs of their residents? Is it a “one size
fits all” approach or a true resident centered
approach derived from regularly scheduled
resident council meetings, food committee
meetings, individualized care plans and a
commitment to enhancing the lives of each
resident? This balance between offering per-
sonal assistance yet maintaining the resi-
dent’s dignity and independence should be
of utmost importance within the communi-
ty.  This concept should be evident in all
aspects of the community, including the
structure and design of the building. Is the
community designed in such a way as to
provide peace of mind to the residents as
well as their families? 

Many people feel that the ideal communi-
ty should provide one floor living eliminat-
ing steps or elevators. Ideally a community
will be equipped with a 24-hour emergency
response system, state of the art fire, safety,
security and carbon monoxide systems and
back up electrical generators to ensure that
the community is prepared and the residents
receive continued care in the event of an
emergency.

Pay attention to details as you tour each
community. Observe both residents and staff
and how they interact with each other. Do
the residents look clean and well cared
for? Do they seem happy? Is the community
free of unpleasant odors? Do they have an
activity program with a list of activities post-
ed? Do they provide transportation, what
destinations are included, and at what
cost? What is the overall atmosphere of the
community?  Ultimately the question
becomes what are the particular care needs
that you are looking to be fulfilled and how
well can this community meet those
needs? A quality community should exceed
your expectations, not just simply address
the needs. 

In summation most quality operated per-
sonal care communities can offer most of
what the newly created “Assisted living”
communities offer and at usually a lower
cost. You may read both Personal Care
Regulations as well as Assisted Living
Regulations on their websites. You may also
review a communities inspection results
from their past surveys on the web also.
Anthony Camilli can be reached at: Hearthstone Health
Group, 139 Old Swede Road, Douglassville PA 19518;
610.385.7600; tony@hearthstonehealthgroup.com.



SIX RULES FOR THE 
MASTERY OF SOCIAL

MEDIA FOR BUSINESSES
By Alyse Mitten, Interlace Communications

When teaching a class about Social Media Mastery, I find it
interesting to see the level of knowledge and involvement
when it comes to using social networks as a marketing and
sales tool for business. It goes the gammit, from total lack of

involvement, to over the top, in your face. To find a balance for social 
network involvement, is to understand the rules of Social Media Mastery.

RULE 1 – Understand the Big 6
[Facebook, LinkedIn, Twitter, Pinterest,
YouTube, Google+]. There are similarities
among all the networks, from having an
account and communication among the
community. Each network has its niche,
and that is where you need to decide what
network to choose. Facebook is involve-
ment of business to consumer. LinkedIn on
the other hand is business to business.
Pinterest is a reverse of the business to con-
sumer model where the consumer drives
the interest. Do you know your audience?
If so, choose the right network to master.

RULE 2 – Research. Diving into a social
network without knowing all the dynam-
ics is like diving into a pool of quick sand.
You’ll quickly be spending countless hours
of unproductive postings to an audience
who may or may not produce results. 

RULE 3 – Complete your profile. A typi-
cal profile on any given network takes
approximately one to two hours to com-
plete. Plan for it. Social Media Optimization
is beginning to have an impact with the
search engines. Take advantage of your
social networks to help be found in searches.
It’s just not your domain that will help you
get to the top. With that said, a partial com-
pletion of your profile will not help at all.

RULE 4 – Engage. You’ve finished your
profile. Who are you going to invite to your

social network domain? Think this
through. Your 85-year-old grandmother is
not going to help you on LinkedIn where
the environment is all about business. Her
days of contacts to help your business may
be over. On the other hand, grandmother
might be very involved with her grandkids
who are into video games and you just hap-
pen to be reaching out to the gamers who
want to beta test your latest and greatest
video game. Don’t miss the opportunity.

RULE 5 – What’s the message you want
to share and how often? You are striving to
be top of mind for your clients not a pain in
the neck. Make sure you mix up the mes-
sages to include helpful tips, business
involvement, and every once in a while
encouragement to buy. We’ll talk about the
3-2-1 Rule another time.

RULE 6 – Measure your results. It’s
important to know the results of your
efforts. Make a point to check this on a reg-
ular basis and make adjustments as need-
ed. There’s no reason for staying the course
if the course is producing little to no results.

Use these six rules as a way to discipline
yourself in mastering social media for busi-
ness. We will look at more of the dynamics of
the Mastery of Social Media for Business in
future articles. Visit our Social Media Mastery
survey to help choose the next subject to be
discussed at http://bit.ly/MasterySurvey.
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RECENT EVENTS: 
May 13, 2014 - PV Chamber
Mixer at The Victory Bank

Over 65 PV Chamber members and guests attended
a Business Card Exchange hosted by The Victory Bank
on Tuesday, May 13th. Attendees enjoyed eloquent
food stations catered by Yellow Spring Caterers, musi-
cal entertainment by pianist Jeremy Fanucci in the
stunning lobby of The Victory Bank, 584 W. Lewis
Road, Limerick.

Saul Rivkin (second from left), Victory Bank VP, Chief
Retail Officer with guests at the May Mixer.

May 15, 2014 –
Build Your Business Luncheon

The Affordable Care Act (ACA) can greatly complicate
life for a small business owner. At the May BYB
Luncheon, Bill Kreider, President of HR Future, LLC. dis-
cussed the impact of ACA to small, medium and large
businesses, business eligibility for tax credits, and key
provisions for the Affordable Care.

June 11th - 
Business Owner Roundtable 

The PV Chamber welcomes business owners and
key decision makers to participate Business Owner
Roundtables. Each monthly session facilitates peer-to-
peer discussions that drive solutions for important
business issue. This month’s topic: Dealing with
Problem Employees Limited to 18 attendees, PVCC
members-only. The next Business Owner Roundtable
will be held on July 17, 2014. 

Spring Ford Country Club, Royersford 
11:30 a.m. - 1 p.m. $25 per attendee (includes

choice of 1st course and entrée). 

Visit PV chamber website for registration/details
www.PVchamber.net or contact the Chamber office

at 610-489-6660 or info@PVchamber.net. 

June 19, 2014 - 
Mixer at Advanced Dentistry

and LMS Solutions
Neighboring PV Chamber members Advanced

Dentistry and LMS Solutions will team up to bring
you an incredible June Mixer. Tour both offices, enjoy

food, networking and chances to win prizes. The
offices are conveniently located off of Arcola Road,

across from the entrance to DOW. 

Advanced Dentistry & LMS Solutions 
399 Arcola Road, Collegeville

5:00 p.m. – 7:00 p.m. FREE for members; 
$10 Guests. Call 610-489-6660 or email

info@PVchamber.net to register.

July 22 – 
Mid-Summer Health & Safety
Expo at Anderson Farm Park

Phoenixville Hospital, Upper Providence
Township and the PV Chamber have teamed up
for a community and Chamber Health Expo at
Anderson Park on Tuesday, July 22nd. Senior
Health, Men’s & Women’s Health and Children’s
Health. Sessions will be held during the day
from 1-3pm and after-hours from 6-8pm. All
welcome - seniors, families, and professionals! 

• Health Screenings • Healthy Food
Demonstrations/Samples • Safety Tips • Exhibitor

ShowcasevInformational Break-Out Sessions •
Raffles/Prizes/Giveaways

Anderson Farm Park, Upper Providence
Township, 499 Hopwood Road 

(Corner of Hopwood Road and Route 113),
Upper Providence

Sessions: 1:00p.m. – 3:00pm. and 
6:00p.m. – 8:00p.m. 

For more information and vendor pricing, contact
Renee Blomstrom at the PV Chamber 610-489-6660

or email renee@PVchamber.net 

August 6, 2014 - 
PV Chamber Night at the

Reading Fightin’ Phils
Back by popular demand! PV Chamber’s annual
night out at the Reading Fightin’ Phils. On
Wednesday, August 6, 2014, the Perkiomen Valley

will take over the
ballpark to cheer for
the R-Phils as they
take on the
Harrisburg Senators.
For a small invest-
ment of $385, your
company logo will be
printed on 10,000

tickets distributed throughout the Valley, and spon-
sors receive 400 tickets to give to clients and friends.
The tickets are a great “thank you” gift for vendors,
clients, employees, friends and family. Enhance your
sponsorship with optional VIP packages with food
and beverage for your extra special clients! Food
court opens at 5pm, seating at 6pm and game starts
at 7:05p.m. Limited to only 24 sponsors. Hurry…this
event is close to sell-out. 

Sponsorship Cost– $385/per 400 tickets 
For additional information, contact the Perkiomen
Valley Chamber of Commerce at 610-489-6660 or

email info@PVchamber.net. 
Event registration form available online:

http://perkiomenvalleychamber.org/events/
upcoming-events

FEATURED EVENT
June 16, 2014 - 

PVCC Annual Golf Outing
Spring Ford Country Club, 48 Country Club

Road, Royersford. 11:00am Shotgun Start; dinner
reception/awards ceremony to follow. 

• Hole-in-One Contest – Win a Ford Vehicle (2yr lease)
• Exhibitor Tables at the grove • Single, Double and

Foursome golf registrations available 

Volunteers needed. 
Sponsorship packages starting as low as $100.

Get your business recognized – donate a prize
Keyser-Miller Ford is our
title sponsor for the PV
Chamber’s 29th Annual
Golf Outing at Spring
Ford Country Club. This
event is your opportunity
to entertain clients and

guests during a full day of networking and golf at the
area’s premier private golf course! Golf packages
include greens fees, cart, lunch, beer, refreshments
and snacks at the grove all day, golfer goody-bag, din-
ner and awards ceremony. Excellent sponsorship
opportunities available to meet all budgets, or you
may create a custom package to align with your spe-
cific marketing needs. Recognition on E-blasts,
Chamber Newsletter and at the event when you reg-
ister your business with a golfer foursome, donate a
raffle/door prize or contribute to the golfer goody-
bags. Not a golfer? You can still join the fun by attend-
ing the networking social (dinner and awards cere-
mony) or volunteer some time at one of the prize
holes! 

Golf Page on PV Chamber website: http://
perkiomenvalleychamber.org/events/golf-outing 

2014 Golf Sponsors, to date: 

Keyser Miller Ford – Title Sponsor
Kelly Insurance – Gold Sponsor

CzarStar/Kriebel Security - Silver Sponsors
Maillie – Silver Sponsor

Sign-A-Rama Royersford – Sign Sponsor
Penn Liberty Bank – Lunch Sponsor

The Trappe Tavern – Beverage Sponsor
The Pizza Stop – Beverage Sponsor

Phamous Phils BBQ & Grille - Grove Sponsor 
Kinetic Physical Therapy – Goody Bag Sponsor

HR Futures, LLC – Putting Contest 
Kreider Health Solutions – Dinner Sponsor

Rita’s Water Ice – Dessert Sponsor
Mandy Keep Photography – Event Photographer

Prizes awarded for 1st, 2nd and 3rd place four-
somes, as well as to the winners of straightest drive,
putting contest and women and men’s longest drive

contests. Hole-in-One contests and Double Your
Money hole add to the fun of this scramble format

golf tournament. 
Interested golfers, sponsors and volunteers, contact
the PV Chamber for information 610-489-6660 or

visit online at www.PVchamber.net. 

Creating opportunities for members to connect with business pro-
fessionals, mentors, and potential customers is the Chamber’s great-
est strength.  Our programs are always evolving to meet the needs
of our members from the monthly meetings, educational seminars,
legislative forums, social functions and business mixers.  By taking
the leadership role in developing programs that contribute to eco-
nomic development, quality of life, education, and awareness the

Chamber helps members utilize their connections to improve busi-
ness and create a thriving community for themselves and their
employees to live, work, learn and play.

For more than 55 years, the PV Chamber has been “Minding
Your Business” to help grow YOUR customer base in Collegeville,
Limerick, Lower Frederick, Lower Providence, Perkiomen,
Skippack, Schwenksville and Trappe. 

For more information, contact 
Renee Blomstrom, Director of 
Public Relations, 610.489.6660 or
renee@PVchamber.net. OR, visit
the Chamber website for mem-
bership application and benefits
details:  www.PVchamber.net. 

Minding your business!

REGIONAL CHAMBER ROUNDUP 

(left to right) Martin Gilligan, Martin & Associates; Renee Blomstrom, PV Chamber; (Keynote Speaker) Bill Kreider,
HR Future, LLC and Amber Quay, Phoenix Tax Consultants.

UPCOMING EVENTS

PERKIOMEN VALLEY CHAMBER OF COMMERCE
351 E. Main Street, Collegeville, PA 19426  • 610.489.6660 • info@PVchamber.net  • www.PVchamber.net

Welcome to the Perkiomen Valley Chamber of Commerce! 
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The Phoenixville Regional Chamber of Commerce is an independent organization serving the business interests of Northern Chester, Western
Montgomery and parts of Delaware Counties.

The Chamber’s mission is to “advance the principles of free enterprise by providing the leadership which will enhance the economic climate
of the region, address the priority needs of its members, and interact with other individuals and organizations for the overall benefit of the

business community.”

REGIONAL CHAMBER ROUNDUP 

UPCOMING EVENTS
Wednesday, May 28th –

Chamber Night with 
the Fightin Phils

Join the Chamber for a family night of fun and excite-
ment as the Fightin Phils take on the Trenton Thunder!
Sponsors: SEI, Giardina Insurance & Financial Services,

PECO, Phoenixville Hospital, Phoenixville Jaycees, Magic
Memories,  Kiddie Academy, Visible Mission, Centennial
Lending Group, AFC Doctors Express and Phoenixville Tax

Consultants LLC/Bala Financial Group. Time: 6:30pm.
Location: First Energy Stadium, 1900 Centre Avenue/RT

61 South, Reading, PA 19605. Cost:  Contact the
Chamber office for Member pricing.

Thursday, June 5th – Let’s Talk:
Product, Price, Place and

Promotion, presented by SCORE
With an understanding of what Marketing is and its goal,

this presentation uses “pearls of wisdom” to highlight
the important aspects of the components of marketing-
product, price, place, promotion.  It gives examples in
increasing detail how to manipulate strategically these

components to achieve the overall objectives of the busi-
ness.  It identifies key questions that must be addressed
when developing the marketing section of the Business

Plan for the organization. Time: 7:00pm to 9:00pm.
Location: The Phoenixville Public Library. Cost: $10 (cash

and checks only, made payable at the door)

Tuesday, June 10th –June Monthly
Membership Meeting

Featuring: Healthcare – An update on an every-changing
world of healthcare, and how it affects your business and

you! Sponsor(s): AVAILABLE. Time: 7:15am – 9:00am.
Location: Franklin Commons, 400 Franklin Avenue,

Phoenixville. Cost: $18 for Members, $20 for Members
at the door, $25 for Not Yet Members

Tuesday, June 17th – Young
Professionals Networking Event 

Join the Chamber and the Phoenixville Jaycees for this
YPN Event at Fitzwater Station.   

This event offers professionals between the ages of 
21-40 an opportunity to network with like-minded 

individuals! Time: 6:00pm to 8:00pm. Location:
Fitzwater Station, 264 Canal Street, Phoenixville.

Thursday, June 26th –
Chamber 101: A Membership

Orientation 
This event offers new, existing and potential members a
face-to-face opportunity to make connections with other

Chamber members and staff and will provide an
overview of the various tools available to market your

organization. Time: 8:30am to 9:30am. 
Location: Phoenixville Chamber Office, 

171 E. Bridge Street, Phoenixville.

THE SPECIAL
EVENT FOR
BUSINESS

“This will be the event of the year….
the party to surpass all before it… an
experience like none other.” For the unini-
tiated business event planner, the reality
is that you’ll probably get a headache try-
ing to focus on what you really want,
compared to what you can afford or are
willing to spend.

There are so many things, themes, and
choices to make, but take a deeper look
and focus in on what you really want.
One of the best things you can do to make
your event special is be organized and
have someone you can trust handling
everything that has been put in place, stay
that way, so you can enjoy the event. So
many small business owners are stressed
and too exhausted, to enjoy what should
be a memorable event.

So how long have you been thinking
about this special event for your busi-
ness? Have a clue about the cost of a facil-
ity, catering, décor or a destination meet-
ing? There are so many questions you
should ask yourself and answer before
you start planning anything and writing
notes, so let’s get started by building a
firm foundation. For every idea, thought,
or plan, please have a reality check. Even
with the best laid plans…. stuff happens!

How much stress am I willing to han-
dle and what is my timeline? Be honest. If
you take a few months or more to plan, at
the beginning you feel that you can take
on the world. Little time to plan is sure to
create a higher stress level. Quick choices
may cost more or may not be available.
The larger the event, the more help from
dependable people or services you need.
A professional event planner will ask you
all the questions and put everything in
place. The only thing you should have to
do is answer the questions, pay the bill,
get dressed and show up on time. What
to look for in a planner is something you
can discuss with The Party ReduX
Showcase in Pottstown.

What is my budget and how many
guest? Professional services want com-
mitment, contracts and payment in full
prior to services. What you want and
what you can afford may be two different
things but it is a reality check. Get a real-
istic figure and stick to it. Before you can
even get to what appetizers to serve, this
can be the deal breaker! Your guest list is
also linked to the budget

Whatever the special business event,
being organized, paying attention to
detail and not procrastinating will help to
pull all the things and people together for
an occasion worth remembering.

PHOENIXVILLE REGIONAL CHAMBER OF COMMERCE
• 171 East Bridge Street, Phoenixville, PA 19460  •  610.933.3070  • fax 610.917.0503 

• info@phoenixvillechamber.org • www.phoenixvillechamber.org

RECENT EVENTS

Night with the Fightin’ Phils
The Chamber would like to thank the following sponsors for their

support of the Chamber Night with the Fightin’ Phils!: AFC Doctors
Express; Centennial Lending Group, LLC; Innovative Catering
Concepts; Giardina Insurance & Financial Services; Kiddie Academy;
Magic Memories Child Development Center; PECO; Phoenix Tax
Consultants; Phoenixville Hospital; Phoenixville Jaycees; SEI; and
Visible Mission.  

Ribbon Cutting with Magic Memories Child Development Center:
May 7th, 2014

Magic Memories celebrated their
recent project completion with the
Chamber. The project, totaling over 
1 million dollars, will allow Magic
Memories to serve nearly twice the
amount of children it was previously.
The Chamber congratulates Magic
Memories and thanks them for their
continued investment in Phoenixville!

A shot of the new construction

The Chamber would like to thank all of our sponsors and golfers in the 2014 Golf Classic held on
April 29th at RiverCrest Golf Club & Preserve. 

2014 Golf Classic
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Neydary Zambrano, President of Magic Memories, cuts the Ribbon!

Staff celebrate with the children of Magic Memories

(l to r) Ali Lafferty, Director; Neydary Zambrano,
President; and Jennifer Slavin, Senior Director
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“ We at Zuber Commercial have enjoyed our 
commitment to the Route 422 Business Advisor.

There are several reasons why we continue to take a whole page of advertising.
The #1 reason has been because we get good results.

The exposure in the marketplace reaches out to a variety of clientele. 
It reaches into various counties, which provides even more exposure. 

Their professional approach & demeanor helps to create success  for them and
Zuber Commercial.” – Richard A. Zuber, Owner, Zuber Realty

Place Your Ad in our NEXT issue! Call (610) 323- 6253
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SPRING-FORD CHAMBER OF COMMERCE

The Spring-Ford Chamber of Commerce is a community-focused business advocate.
We strive to help our member businesses grow while improving the community in

which we all live and work. 
The Chamber consists of local businesses whose main objective is to run a suc-

cessful business.  We are a great resource for members, not only because we offer
the opportunity to network and brainstorm with fellow members, but also to have exposure to the local com-
munity, your customer, through our continued involvement in community events and charitable endeavors.

Visit www.springfordchamber.com for Chamber Events, Press Releases, Online Newsletters and more!

REGIONAL CHAMBER ROUNDUP 

• 313 Ridge Pike, 2nd Floor, Limerick, PA 19468  •  610.489.7200

Building a Better Community Through Business

UPCOMING EVENTS
Girls Night Out- FREE
6/3/2014 5:00 PM — 7:00 PM

Penn Liberty Bank, 543 N Lewis Rd,
Royersford, PA 19468

Penn Liberty Bank hosts the Spring-Ford Chamber
WIN for a  “Girls’ Night Out” on Tuesday, June 3rd

from 5-7 PM. Enjoy complimentary light hors d’
oeuvres, refreshments, and meet various women-

oriented and women-owned businesses in the
Spring-Ford Community.  The event is free to

attend! Participating businesses include: Sweet
Ashley’s Chocolate, Three Peas In A Pod, Iced By

Betsy, Hand and Stone, Mary Kay, and more!
Register online:www.springfordchamber.com/events

Shark Think Tank – 
Members only

$20 Members Only includes lunch.
6/18/2014  11:30 AM - 1:00 PM

Brookside Country Club, 850 N Adams St,
Pottstown, PA

A monthly think tank designed for Presidents, CEOs,
and Business Owners to discuss the challenges all

businesses face and how to overcome them.
Register online: www.springfordchamber.com/events

Evening the Odds with
Moneyball: What Baseball
Teaches Us About Hiring

$20 Members $25 Non-Members
6/26/2014 11:30 AM - 1:00 PM

Outback Steakhouse, 22 Anchor Pkwy, Royersford
19648

Presented by Andrew J. Atkins, M.S. Clinical
Psychology On Behalf of the Corporate

Psychological Resource Center (CPRC). The Oscar
Nominated film Moneyball gave the world an

inside look at the complex world of Baseball scout-
ing and statistics, but the wisdom contained in the
film extends beyond the field.  Learn how the prin-
ciples of Moneyball apply to the hiring dilemmas

that business owners face every day.
Register online: ww.springfordchamber.com/events

Dual Mixer: 
Ambler Savings & Kelly’s

Worldclass Automotive- FREE
7/29/2014 5:00 PM - 7:00 PM

Kelly’s Worldclass Auto, 444 W Ridge Pike,
Limerick, Pa 19468

Enjoy food from Baird’s Catering, Rita’s Water Ice,
& Giveaways provided by Ambler Savings Bank.
Beer, wine, & other beverages provided by Kelly’s

Worldclass Automotive. Register online:
www.spingfordchamber.com/events

Spring-Ford Chamber
of Commerce’s Speed
Networking a Success
The Spring-Ford Chamber of Commerce hosted

their first Speed Networking Event May 1st at the
Spring Ford Country Club. The well-attended event
had one chamber member for every non-member.
All the professionals in attendance were sat along a
banquet table and had couple minutes to speak to
one another before the time was up and everyone
was onto the next guest. 

This event allowed members and non-members
alike the change to pitch their business to numerous
individuals in a condensed amount of time.
Afterwards guests could elaborate on their initial
pitches over beer, wine, and butlered hor d-ouvres.
The feedback from both sides was extremely posi-
tive. Non-members expressed that they greatly
enjoyed this event and that they hoped the Spring-
Ford Chamber of Commerce would host another
one in the near future.

Many thank to Bryan Nester, of Bryan Nester
Insurance, for not only spearheading this event but
for hosting it with enthusiasm.

For more opportunities to network with the
Spring-Ford Chamber of Commerce follow us on
facebook or visit our website: www.springford-

chamber.com

Science and Health with Key to the
Scriptures by Mary Baker Eddy is avail-
able to borrow or purchase at the
Christian Science Reading Room at 109½
East High Street, next to Nationwide
Insurance in Pottstown. The Christian
Science Monitor Weekly Magazine is also
for sale there, and sample C. S. Monitors
are available free in a newspaper box
outside.  It is also available daily on
CSMonitor.com.

If you like sharing ideas for personal
and spiritual growth and the practical
use of prayer in daily life, you will enjoy
visiting the Christian Science Reading
Room. There are Bibles (including Large
Print) and reference books, children’s
books and music, Weekly Bible Lessons
and Music C.D.’s. Some items are avail-

able in Spanish as several other lan-
guages. To explore the avenues available
for spiritual growth and healing, also go
to christianscience.com.

There is a weekly Testimony
Meeting held in the Reading Room on
the first Wednesday each month. All
are welcome to attend at 7:30 – 8:30
p.m. There are readings from the KJV of
the Bible and from Science and Health
with Key to the Scriptures, testimonies
and singing of hymns. The room is air-
conditioned.

Hours of operation are Noon to 4 on
Monday, Wednesday, and Thursday.
Please call for update on hours or for an
appointment on a different day. Reading
Room 610.323.7388. Alternate number:
610.287.7781. 

HEALING BOOK AVAILABLE AT
CHRISTIAN SCIENCE READING ROOM




