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termites. stink bugs. Mosquitoes. rodents.
ants. Bees. Fleas and ticks. roaches. Bats.
Birds. squirrels. skunks. raccoons. snakes.
Groundhogs. opossums. Moles. Bed bugs.
Your home and business are under attack!
Who can to turn to for help?

Certainly you’ll want to choose an exceptionally qual-
ified pest control professional — someone with certifica-
tions and specialized knowledge. no doubt you would
prefer to work with a customer-friendly local company
invested in the community. naturally, you will look for a
company that has received extraordinary reviews and
testimonials from satisfied customers.

Well, you need look no further! Patriot Pest Solutions,
headquartered at 414 W. Main street in trappe, fits the bill
on every count. owners Denice and James Harrison are
local residents with a child in the spring-Ford school
District. they are very active in the communities they
serve. as a member of the Spring Ford Chamber of
Commerce, Perkiomen Valley Chamber of Commerce,

and the TriCounty Area Chamber of
Commerce, Patriot Pest solutions offers
special discounts to fellow chamber
members. Denice Harrison serves on
the board of the spring-Ford Chamber,
and is also member of the Spring Ford
Rotary Club.

Denice and James Harrison combine
experience, professionalism, excellence
and innovation, to provide a thorough
and effective approach to solving any
and all pest problems at your home or
business. the Harrisons chose their
company name, and company tagline
— Eliminating Pests is our Patriotic
Duty — for a sound and simple reason.
Core military values of honor, integrity,
and service are important to them, both
as a family, and as business owners. “My
father was a career military person, serv-
ing 27 years,” James says proudly. 
“i served. My brother served. We have a
soft spot for military people and we offer
a discount for military families,” he said.

“(the name Patriot) isn’t just a mar-
keting device, it is a belief system,”
echoes Denice Harrison. “not only is
eliminating pests our ‘Patriotic Duty,’ it
is also our duty as your business 
colleague and neighbor. What separates
us from other companies is we are a 
perfect blend of large company profes-
sionalism, and experience, yet we still
operate as a small, family-owned, local
business with care and compassion.” 

PHOTOS BY STYLISH IMAGES PHOTOGRAPHY

HEADQUARTERS AT 414 W. MAIN STREET IN TRAPPE

“... we are a perfect
blend of large company 

professionalism, and
experience, yet we still

operate as a small, 
family-owned, local 
business with care 
and compassion.”

– Denice Harrison

KIM HARRISON, PPS OFFICE MANAGER
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as a Certified QualityPro Company with
the National Pest Management Association
(less than two percent of all companies in the
u.s. have achieved this level), as well as a
GreenPro solutions provider, Patriot Pest
solutions has established itself as being
among the “best of the best” in the pest con-
trol industry. 

“We meet certain criteria and hiring proto-
cols that you have to follow to qualify for the
QualityPro mark of excellence,” James
Harrison explains. “and then we have to
maintain that criteria.” 

Patriot Pest Control’s technicians must
attend weekly meetings to stay up to date
with the latest training and certification
requirements, ensuring they will provide
clients with the best and safest pest manage-
ment service possible. 

“Many of the small mom and pops, even
some of the larger companies don’t take
advantage of that opportunity and teach
their technicians to make sure they they’re
following what the label requires, and the
techniques involved,” Denice Harrison says.
“Weekly meetings are key from a safety
stance. James is training our staff every
tuesday, telling them how to properly iden-
tify and how to avoid these types of prob-
lems, where other pest control companies
might just send out a guy who did six weeks
of training and they’re out on the road an
never get any more training again.”

James Harrison’s impressive credentials
include the title of associate Certified
entomologist. He is one of only a dozen in
the state of Pa, soon to be one of 13. senior
technician Chad Kennard is on the road to
becoming the second associate Certified
entomologist on staff. “it plays out when
there are pest problems that other companies
haven’t been able to solve,” James says.
“sometimes that will simply come down to
mis-identifying the insect — For example,
the difference between a bed bug and a bat
bug. the difference in treatment costs could

be thousands of dollars. the insects look
very, very similar. You can only tell them
apart under a microscope.”

the Harrisons now employ at total of four
technicians — Chad Kennard, Justin Miller,
Dane thomas and their newest addition,
Bob Johnson. Kim Harrison serves as office
Manager, and lynda smiley rounds out the
team as customer service representative. 

one of the requirements of QualityPro
designation is that prospective employees
must undergo drug testing, background
checks, and driver’s license review prior to
being accepted as a worthy Patriot team
member. “We have to maintain a higher stan-
dard than most other pest control companies
because of the QualityPro designation,”
Denice said. 

as a GreenPro company, Patriot offers an
environmentally-friendly approach when
treating a property. effective green pest control
embraces Integrated Pest Management (IPM), an
approach that is more sophisticated and scien-
tific than that of traditional exterminators. at
the core of iPM is pest prevention, client edu-
cation and regular inspections, and a careful
selection of pest control products when their
use is necessary. Whereas traditional extermi-
nators may often apply cheap, more-toxic 
pesticides in abundance, Patriot opts to select
the best reduced-toxicity products available
on the market for an effective Green solution.

Patriot Pest solutions is also a member of
the National Wildlife Control Operators
Association and The Pennsylvania
Trappers Association, and is licensed by the
PA Game Commission. “our wildlife 
service is another thing that sets us apart
from other companies, who only handle pest
control,” Denice Harrison says. “James and
our technicians are extremely well-versed in
addressing wildlife removal using very
humane methods including birds, skunks,
moles, snakes and raccoons.” 

(See “Cover Story” on page 6)

DENICE AND JAMES HARRISON
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“there have been a lot of advances in
trapping techniques,” James Harrison
adds. “Most companies tend to not take
that on. You have to be skilled and knowl-
edgeable. this is where our level of expert-
ise becomes so important and our skill sets
us apart from other companies.” 

Patriot Pest solutions sets itself apart
from other pest control companies in yet
another important way — by emphasizing
superior customer service, including a high
level of communication with each cus-
tomer, and the encouragement of feedback.
When a new customer schedules their first
appointment, they receive a confirmation
email, which states their appointment date
and time, and also includes a picture of
their technician and the customer service
representative that handled the call. 

“so they put a face to the name of the
person who was on the phone, which is
important,” Denice explains. “When they
get that confirmation email prior to their
appointment, they have the ability to click
on a link and see all of the feedback and
reviews from past customers about that

technician specifically, so they have the abil-
ity to have even more of a comfort level,
knowing their getting somebody of quality
and experience that’s coming out to them.”

once the work is completed, Patriot Pest
solutions sends another email asking for
feedback of the service provided.  “these
emails come directly to James and myself,”
Denice said.  “this allows us to react
promptly should there be a need.  this is
crucial in how we provide service… we are
very happy to say that our customers
invariably express that they are happy with
the experience they had with Patriot Pest
solutions.”

“What Denice has described is basically
called a net promoter score,” James
Harrison explains. “a lot of large companies
use it. on a scale of 1-10, how likely are you
to recommend this company to a friend or
colleague? since we’ve implemented it,
we’re averaging a little over 92 percent 
positive feedback, which is really phenome-
nal in any type of service field — 9.2 
out of every 10 customers recommend us. 

(See “Cover Story” on page 8)

COVER STORY
(Continued from page 5)
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BUSINESS PROFILE

WriGleY’s Business Products and services
WriGleY’s Business Products and

services, was founded in 1991 as
Wrigley’s office supply Company. over
the years we’ve diversified and have
evolved into a single source, added
value supplier.  as a result of the growth,
the company name was changed to
WriGleY’s Business Products and
services in 2014.
new products and services include:
• Promotional and advertising 

specialties
• Promotional apparel
• 5 Gallon bottled water service
• Coffee and coffee services
• Printing and design services
• Break room and food service supplies
• Managed printer services
• shipping and packaging supplies
• Mobile shredding services

since our beginning, we’ve been
focused on providing exceptional, per-
sonalized service.  However, in today’s
economy providing great service alone
is simply not enough.  We feel strongly,
that aside from the obvious - competitive
pricing - an equally important attribute
is the ability to bring “added Value” to
our customer’s businesses.
We add value in a number of ways:
• We analyze WHat our customers

buy and HoW they buy. We report
back our findings with cost savings
recommendations.

• We offer customized pricing, billing,
delivery and a wide variety of useful
reports. our customers are more than
numbers. We view our customers as
long-term partners.

• We provide a high quality, easy to use,
online ordering system complete with
administrative spending controls.

• We offer Managed Printer services:
Multi level management of our cus-
tomer’s laser printers.

• We create Customized “Company
stores” for our customer’s printing
and promotional purchases.
We are based in Boyertown Pa. We

offer next day, free delivery with our
drivers and our trucks to the tri-county
area. We also offer next day delivery to
most locations in the united states - and
soon to Canada.  When your company
purchases from WriGleY’s, the dollars
you spend are being recirculated in our
local economy. everybody wins!
WriGleY’s gives back: we financially
support several charitable organizations
in our community.  Visit our website for
our current contribution list.

Visit our website:
www.wrigleysos.com  or 

our Facebook page to learn more 
about our company. 
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We want to grow our business through
referrals by making sure that everybody is
happy. if there’s one small thing that we
can do differently, that gives them an
opportunity to directly give that as feed-
back to us so we can make those changes
and continue to grow and move forward in
a positive way.”

“We take that feedback very seriously,”
concurs Denice, “and we’ve made a few
policy changes here and there because of
that feedback, where we’ve gotten positive
feedback but they said maybe you might
want to consider this, and we’ve made
changes accordingly,” she said, adding
“We’ve received 18 Google reviews. if you
look, you’ll find that we have the most
reviews out there under Pest Control.
People are very review savvy. they want to
know what other people are saying.”

Following are a few examples of recent
reviews from satisfied customers:

6/2015 Patriot Pest Solutions company is
really great and made entire process lot easier
from scheduling appointment to resolving issue.
And Dane T. was true professional, cheerful
guy. He answered all my questions and made
sure issue will be resolved to his best. Thanks
Patriot Solutions and Dane
for your help with my
issue. You guys are
amazing.

4/2015 I had bird nest in
the dryer vent near on the sid-
ing. They removed nest, sprayed
to kill mites and put the galvanized
cover on top of vent.  Easy to set up

appointment, straightforward upfront price
estimate. Technician on time and did nice job.
Their workflow is good from setting up appoint-
ment to technician showing up and completing
work. I would call them again if any pest or 
animal issue.

4/2015 We just had PPS out here last week
because we've had TONS of ants over the last
few weeks and since they left I have not seen one
ant! AMAZING!! When Chad came out he
was on time, friendly, and seemed very knowl-
edgeable. Most importantly he was thorough!
We've had other companies come out and it
seems like they're there for 15 minutes and then
leave. Chad really took his time explaining what
(and why) he was doing certain things and 
I appreciated that. I highly recommend PPS!

From the smallest café to the largest
manufacturing building, or the smallest
ant problem to the most complicated roach
problem, Patriot has the expertise to solve
your pest issues. Because they are a local,
family owned business, you can feel 
certain that quality service and customer
satisfaction is their first priority. they share
a commitment to ethical, professional and
environmentally responsible service. they
guarantee you the highest standards of

integrity. and they focus not
just on solving your

immediate problem,
but on earning your

long-term trust and referral.
Discover for yourself how easy and

reassuring it is to work with Patriot Pest
solutions. Call 610.489.5136 for a Free 
no Pressure inspection! 

COVER STORY
(Continued from page 6)

For more information, please visit 
www.patriotpestsolutions.net 

and follow them on Facebook and Twitter.
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“CAREERS 
IN 2 YEARS” 

Cultivating a Skilled Workforce to Meet
a Growing Demand in Berks County

(Editor’s note: This is part 2 of a two-part article on CI2Y. Part 1 appeared in our June 2015 issue.
Clarification: In phase 1 of the CI2Y initiative, almost 4,500 Berks County high school students per year, for
two consecutive years, attended informative assemblies to learn about attractive career opportunities in
manufacturing and technology, attainable with two years of advanced training and education.) 

Manufacturing has always been a vital part of Berks County’s 
economy. “We have almost twice as many people involved with
manufacturing as the counties that are contiguous to us, in great
part because of the legacy of manufacturing in Berks County,” says
Jon scott, president of Greater Reading Economic Partnership
(GREP). “We are known for having people with that skill set.”

With nearly 600 manufacturers in the
county, many in hi-tech industries requir-
ing workers with specialized skills, the
demand for qualified workers exceeds the
current supply. “right now, in Berks
County alone, over 45 percent of the man-
ufacturing workforce is getting to be over
45 and 50 years old,” scott explains. “We
know that the gap is going to widen. How
do we fill this pipeline?”

to address the current and projected
shortage, GREP, along with workforce
development partners Reading Area
Community College, and Berks County
Workforce Investment Board, launched the
“Careers in 2 Years (Ci2Y)” campaign in
2012 to raise awareness about attractive
career opportunities available in Berks
County to those with two-years of advanced
training and education, and address percep-
tions that technical education doesn’t 
provide successful career pathways. 

“When we started going through the
whole concept, we realized we had manu-
facturers that were posting jobs that are

available right now. roll back the clock a
few years, unemployment was much high-
er than it is now and yet businesses were
not seeing enough people apply for these
jobs with the right skill set,” said scott. 
“so what’s wrong? We thought it was a
perceptual issue. 

“essentially, Careers in 2 Years is a multi-
media advertising campaign and messag-
ing tactic to try to let people know that at
this point in our evolution as a country, as a
state, as a county and contiguous counties,
that it is no less viable for someone to con-
sider attending a career and technology cen-
ter, or a community college, than it is to con-
sider going to a more traditional four-year
liberal arts college environment,” scott said.

GreP staff and partners have made
well over 100 “business expansion and
growth visits” to local companies in Berks
County over the past few years. “they say
one of their biggest dilemmas is finding
the people that can do machining and 
fabricating and ‘megatronics’,” scott said. 

(See “Careers in 2 Years” on page 12)
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Work smarter at 
Berks technical institute
Having the right training gives you the

freedom to take your career to the next
level. Berks technical institute can help
you get where you want to be in as little as
18-24 months. that’s because we help
every student — including military veter-
ans already possessing invaluable skills
and leadership ability — work smarter
from day one.

We begin by helping you choose your
ideal career before classes even begin. We
offer programs in some of today’s fastest-
growing fields including Healthcare,
skilled trades, Beauty and Wellness,
Business and more. then, we help you
succeed with individual attention, hands-
on training and instructors with real-
world experience. We’re ready with a
wide range of resources to help you along
the way, including Career Planning
sessions, tutoring assistance, military ben-
efits and financial aid available for those
who qualify. What’s more, from gradua-

tion to retirement, we offer lifetime career
assistance anytime you need it.

throughout your program, you’ll be
applying your knowledge in state-of-the-
art work settings on campus or in extern-
ships with our employer partners right
here in Wyomissing. When your program
is complete, you’ll be armed with the
skills and confidence to start your new
career. so visit our campus located at 2205
ridgewood road, Wyomissing, Pa 19610
and take a tour, speak with an admission
specialist and get started on a new career.
it’s time to work smarter. 
For additional information, please call:
800.284.7057; and visit: www.Berks.edu. The
school does not guarantee job placement. However,
it does provide employment assistance to its cur-
rent students and graduates through the school’s
Career Services Department. For more information
about our graduation rates, the median debt of stu-
dents who completed the programs, and other
important information, please visit our website at
Disclosure.Berks.edu.
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“reading area Community College has
one of the top programs in the entire
united states, and it’s right here in our
back yard. We have people commuting
from other counties because of the caliber
of the program. that’s where a lot of the
jobs are going, with a combination of the
mechanical engineering, electronics, and
robotics, because as machinery is starting
to replace some people, new people are
going to need to come in not only to oper-
ate those machines, which will require a
different skill set, but also to know how to
repair the machines when they go down.”

Phase 1 of the Ci2Y initiative specifical-
ly targeted young people — those who
are either still in high school or their first
couple of years of college. “We reached
out to those individuals who were not
getting where they thought they might
be, or wondering what really would work
out well,” scott said. “We encouraged
them to take a look at this type of training
that would be for various types of manu-
facturing, and then be able to get that
training and go right to a great company.
there are hundreds of manufacturers lit-
erally right here in Berks County that are

doing amazing things, and some who are
traditional in terms of their protocols, but
the need is there and the jobs are paying
well. and then people can get settled and
have multiple opportunities going for-
ward to get on and off that career training
ladder,” he said.

in spite of early indications that Phase 1
is beginning to produce results, “ . . . the
demand is still high,” said scott. “the
pipeline is not being replenished as vigor-
ously or as completely as people would
like to see, and that really drives home the
importance of repeating the message.
Getting more people involved with this.
Definitely the need is there.”

as Phase 1 of the Ci2Y effort is ongoing,
GreP and its partners recently launched
Phase 2 of the campaign, targeting unem-
ployed individuals, underemployed indi-
viduals and returning military veterans.

“We realized very definitively that there’s
a whole other generation of individuals that
this application is equally well-suited for,”
says Jon scott. “underemployed (high edu-
cation but nothing available in their field),
unemployed for various reasons (layoffs), 

(See “Careers in 2 Years” on page 14)

CAREERS IN 2 YEARS
(Continued from page 10)

Since Brentwood was founded in 1965, the com-
pany has utilized its diverse production capabilities
and engineering expertise to build a strong reputa-
tion for thermoplastic molding and solutions devel-
opment. With a focus on plastics innovation,
Brentwood has become a trusted manufacturer of
custom and proprietary products for the construc-
tion, medical, power, transportation, water, and
cooling tower industries.

As a second-generation family business that
began right here in Reading, PA, Brentwood is also
dedicated to maintaining its headquarters and
playing an active role in its community. This dedica-
tion includes partnering with organizations that are
focused on workforce development to ensure that

Reading is positioned for economic growth and
that our community boasts a skilled and passionate
employee base. 

Brentwood is always looking for top talent to fill
positions that require technical skills, such as
machine operators and technicians. The company
takes great pride in recruiting local skilled workers
and working with current employees to continual-
ly improve our workplace by focusing on training
and continuing education. Being able to support
jobs in Reading and help our employees succeed is
a very gratifying experience. To learn more about
career opportunities at Brentwood, please visit
www.brentwoodindustries.com/careers. 

BUSINESS PROFILES

Brentwood industries

Mark Metals is a one-stop steel service center,
serving customers in our local area since 1991.
Located at 2100 Adams Street, Reading, PA,
Mark Metals stocks tons of materials including
carbon, stainless steel and aluminum plate, struc-
tural shapes, piping, floor plate, architectural
shapes, grating, etc. An extensive supplier net-
work allows Mark Metals to source nearly any
material, with same day or next day delivery on
many custom material requests. In addition, Mark
Metals’ extensive processing capabilities include
forming, cutting, shearing, punching, drilling, saw
cutting, rolling, fabrication, large machining and
industrial coating, and surface preparation with
steel shot and glad bead media. 

With the ability to quickly provide metal goods
and services within a 50-mile radius of Reading,
Mark Metals will deliver to customer facilities and
job sites as required. Steel manufacturers, food pro-
duction, power generation, maintenance service
support, mechanical contractors and one-person
craftsmen operations make up Mark Metal’s ever-
growing customer base.

Learn more about Mark Metals by visiting
www.mark-metals.com. Request for quotes are
accepted by phone at 610.921.9647, fax at
610.921.8863, and e-mail at info@mark-metals.com.
Mark Metals is a division of The Rose Corporation,
a family-owned contract manufacturer of custom
industrial equipment operating in Reading since
1987; www.therosecorp.com. 

Mark Metals offers inventory & services



SITE SELECTION? 
MORE LIKE SITE
ELIMINATION 

By Jon C. Scott, President and CEO, Greater Reading Economic Partnership

Why would a business headquartered on the 
West Coast or abroad want to do an expansion of its
operations in Berks County? 

to start, we have over 100 million peo-
ple within overnight drive; we have a sig-
nificantly lower cost for doing business
than nearby east Coast metro areas, which
includes the cost of real estate and labor;
and we have a multitude of quality of life
amenities. However, the site selection
process is extraordinarily intricate, and
every project takes on twists and turns
throughout its evolutionary process to the
point where a final determination is made. 

the phrase “site selection” is, in fact, an
anomaly: it is really a site elimination
process.  Many site location searches begin
by looking at multiple states and multiple
communities within those states.  Greater
reading has been in this “site elimination”
situation many times over the last several
years and frequently, confidentiality is
paramount. 

some, additional core ingredients that
impact the process is the availability of a
property or a site that can accommodate the
company’s needs: this is particularly impor-
tant with existing or new large manufactur-
ing projects requiring heavy infrastructure
needs.   after meeting the physical require-
ments, a talented workforce pool is always
next on the list. Furthermore, overall costs
for infrastructure and utilities play an
incredibly important role. 

over the last year, Greater reading has
lost projects to other communities for these
following reasons:

• a lack of available and suitable build-
ings and/or shovel-ready sites in areas
zoned for commercial and industrial use; 

• other states out-gunned Pa state
incentives by significant ratios; and 

• the recently escalating costs of what lit-
tle available ready-to-go-sites are in Greater
reading has deterred several companies. 

so why have various projects actually
successfully landed in Greater reading?
as a community, we put forth one of the
highest levels of overall customer profes-
sionalism and delivery of services.  in fact,
our region is currently on a short list for
two large companies because of the team
and our partners at Greater reading
economic Partnership. secondly, the com-
panies are firmly convinced we have the

workforce to meet their needs.  the overall
business costs are favorable.  Being nimble
and agile in the site selection process is
absolutely critical. 

at the end of the day, siting a company
in Greater reading is an extremely com-
plex business.  in a number of instances,
entities such as Greater reading economic
Partnership do not have control over
many of the critical components that a
company uses in its evaluation process.
However, we, along with our economic
development partners, do everything we
can to respond as quickly and accurately
as possible; and make sure that everyone
involved in the decision–making process
knows that our community is open for
business and that Berks County is a great
place to live and work. 

Jon C. Scott, President and CEO, Greater
Reading Economic Partnership 

At Greater Reading Economic Partnership, Jon
uses his leadership skills and management experi-
ence to mobilize the multiple resources of the
Greater Reading economic development commu-
nity. His goals are to retain existing business, attract
new industries, and foster a competitive business
environment through aggressive marketing aimed
at creating sustainable and diverse employment
opportunities for current and future generations. 

Contact info: Jon@GreaterReading.com or 
(610) 376.4237 
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For additional information, please visit www.Greaterreading.com and www.CareersIn2Years.com. 

CAREERS IN 2 YEARS
(Continued from page 12)

and returning veterans who have dedicat-
ed in some cases many years of their lives
serving their country, and realize the mili-
tary has given them some really great
skills. they need a little bit more refined
and specific training in some areas, but
these are people who typically understand
what it means to report on time. to pay
attention. to stay focused. to use initiative.
to think clearly yet use their creativity.
What a great win-win for employers and
potential employees when these two
things come together and those dots are
connected,” he said.

“so we’ve done a second iteration of
the campaign. it’s still very similar
because the focus is on manufacturing,
but it’s to really getting people to take a
look at getting the training they need to
backfill any skill sets and go right into
employment opportunities,” scott said.
“We’re looking at ways to deepen the
development of internship programs,
even apprenticeship type of scenarios.
that is really a win-win.”

“We know that manufacturing is here to
stay, especially in Berks County,” scott 
continued. offshoring is coming back to a
certain extent for many things. all the stars
are lining up to say this is the time to push
more aggressively than ever before on try-
ing to facilitate the encouragement of peo-
ple going and getting this kind of training.”

“the next step for us, at the end of this
year or sometime in 2016 would be to take
this to a different level, because we know
that healthcare and medically-related jobs
are going to be in abundance, and the
need is going to be plentiful going for-
ward, and that’s been confirmed by all
sources,” scott explains. “so we want to
do the same type of messaging for people
to get training there, whether its electron-
ic transfer/electronic medical records
keeping; phlebotomy; highly specialized
therapies that go beyond speech, physi-
cal, occupational, and respiratory therapy.
Berks technical institute has a lot of 
programs there where this is in their
wheelhouse and i think we’ll be looking to
partner with them as we go forward.”
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BUSINESS PROFILE

signs & More 
Take Advantage of MORE — at Signs & More, our

name says it all. In busi-
ness for 16 years, we
have the industry experi-
ence and creative capa-
bilities to offer you more:

MORE name recognition, MORE market exposure,
MORE impact.

We are Berks County’s local source for high quali-
ty trade show graphics, table skirts, banners, wall &
window graphics, vehicle lettering, job site signs,
and MORE! We use the latest technology and
newest materials available to ensure high quality
results for long-lasting signage products. Our skilled
graphic designers can work with your ideas or cre-
ate a whole new image for you. We design custom
logos and eye-catching graphics to reinforce your
brand. Our knowledgeable staff will advise you
about the latest products available and help you
make your best decisions. We offer MORE ideas and
better design, providing MORE VALUE for your mar-
keting dollars.

We work for some of the largest companies in the
area, upholding stringent quality standards demand-
ed by their in-house marketing departments. We
also have a huge customer base of small to mid-
sized companies, who know they can rely on us pro-
vide great ideas and high quality products that
enhance their image.

Signs & More is located 118 West Lancaster
Avenue in the center of Shillington. Call
610.777.0500; email sales@signsmore.com; visit
www.SignsMore.com, or stop in to learn MORE
about the advantages we can offer you! 
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industry where consumers are attracted to prod-
uct that is grown without Antibiotics and is sus-
tainably farmed outpacing by far the convention-
al poultry market. Therefore since inception, the
purpose and focus of Birdsboro Kosher Farms has
been to fill that growing market and pro-
duce, distribute and market All-
Natural Antibiotic-Free Kosher
poultry products including
chicken, turkey and duck with
the highest standard of Kosher
supervision in the USA. 

Birdsboro Kosher Farms currently
employs 285 people at its processing facility, with
plans to add additional 50 employees within the
next few months, expanding to approximately
340 employees. To insure that only the highest
quality poultry is produced in our facility, Birdsboro
Kosher Farms contracts with approximately 40
local family owned farms in Lancaster PA and its
surrounding areas for growing live birds. This

allows Birdsboro Kosher Farms to maintain close
contacts with our farmers and to visit their farms
often to help them improve and maintain the
highest standards and care for their livestock.

Because of our strong belief in supporting local
business and building long-lasting rela-

tionships, and with quality being our
first priority, we only purchase feed
that is produced right here in
Birdsboro PA.

In September of 2014, Birdsboro
Kosher Farms launched a new bulk

line of further processed Deli that is cur-
rently being sold at deli counters across the coun-
try, and is working on plans to take those items to
retail. 

Birdsboro Kosher Farms Corp. is located at 1100
Lincoln Rd. Birdsboro Pa 19508. They are current-
ly hiring. Apply in person at 1100 Lincoln Road,
Birdsboro, PA 19508. For additional information,
please call 610.404.0001.

BUSINESS PROFILES

Birdsboro Kosher Farms Corp
Birdsboro Kosher was formed in Jan 2013. In recent years we have seen a shift in the general poultry

Berks Digital inc.
Gary and Elaine Brown founded Berks Digital

Inc. in 2005, with a focus on maturing digital
printing technologies, which have changed the
printing industry. Starting in the basement of
their Muhlenberg township home they quickly
outgrew the home business. In 2008 they moved
operations to their current location at 2620
Hampden Boulevard, Reading PA. In 2010 Berks
Digital acquired a competing company that
focused on the “Large Format” market and
2014 marked the 10th consecutive year of sales
growth for the firm. 2014 also was the fourth
consecutive year that Berks Digital place on the
Greater Reading Chamber of Commerce and
Industry Entrepreneurial growth list.

With continued investment in automation tech-

nologies they have been able to offer both large
and small companies fast turn around times on
high quality digitally printed materials at competi-
tive prices.

Berks Digital offers small format printed materials
that businesses use, such as brochures, flyers, post-
cards and much more. Large format printing
includes banners, pop-up displays, fine art repro-
ductions and store signage.

With a focus on quality and customer service,
Berks Digital has both national and local customers
that rely on their expertise to make their print buy-
ing pleasant and affordable.

For additional information, please call
610.929.1200 and visit www.berksdigital.com. 

lancaster County headquartered
PowerPro, inc. and its sister company
PowerPro rents, inc. have been sold to
Hurst enterprises. terms of the transac-
tion have not been disclosed. the
PowerPro companies have been serving
the commercial and industrial equipment
needs of contractors with Pettibone rough
terrain lifts, Hydro Mobile mast climbing
scaffolds, Hustler turf zero turn mowers,
Mahindra tractors and many others for
more than 20 years through its three
Pennsylvania and one new Jersey sales,
service and rental centers.

the PowerPro companies employ 50
employees. under the leadership of
Dwight Hurst, the companies intend to

continue operating as they have been
operating. earl Martin, former President
and owner of PowerPro will remain with
the company as an advisor to Mr. Hurst.     

Marathon Capital advisors,
Wyomissing, Pa., served as the strategic
advisor to the PowerPro companies dur-
ing the sale process. Marathon was found-
ed in 2006 and serves privately owned
businesses with Merger & acquisition
advisory services, business brokerage,
strategic planning and offers interim
Ceo/Coo transitional assistance.

For more information, please contact
ray Melcher, President, of Marathon
Capital advisors at 610.898.8086 x22 or
rmelcher@vrmarathon.com.

POWERPRO, INC. AND
POWERPRO RENTS, INC. SOLD

TO HURST ENTERPRISES 
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in 1955, local reading businessman 
Mr. irving suknow had a vision—to improve
the quality of service bodies for the contracting
industries. since the beginning, reading truck
Body, llC was a pioneer in the work truck
industry, designing and building high quality
steel and aluminum work trucks customers
can depend on to maximize organization and
efficiency. the rest, as they say, is history.

over the last 60 years, reading truck Body
has exponentially grown in many ways. With
more than 400 employees, a 335,000 square
foot production space under one roof, and a
strategic expansion plan that has allowed us
to expand into new u.s. marketplace territo-
ries, we’ve evolved into a leading innovator.
Yet, in certain ways, the passage of time hasn’t
changed us a bit. We are proud of our roots in
Berks County, and we wouldn’t want it any
other way—reading truck Body is here to
stay. and while we embrace the technological
advancements and tools available to continu-
ously sharpen our operational processes,
nothing substitutes for the quality craftsman-
ship of our employees. our talented, driven
production team has shaped us into the

industry leader we are today. at reading
truck Body, everything on the production line
begins and ends with our employees—from
the initial design of innovative products to
constructing quality aluminum and steel bod-
ies to finishing truck bodies with our propri-
etary e-Coat primer and power coat finish
system. simply put, our success is attributed
to the expertise of our workforce—and we’re
looking for people like you to grow.  

although the world has drastically evolved
over the past 60 years since we entered the
manufacturing business, one thing will
remain—our search to add talent to our grow-
ing team. offering a safe working environ-
ment, competitive pay, and excellent benefits,
we are seeking qualified, motivated individu-
als for production assistance, fabrication,
welders, supervisors and design engineers to
join our growing team. not only is there no
body better than reading truck Body, but
there’s no better place to work.

*To be considered for employment, 
please apply directly to the 

“Careers” page of our website - 
www.readingbody.com/about/careers/

BUILT TO LAST – READING TRUCK BODY OF 
BERKS COUNTY CELEBRATES 60TH YEAR 

IN THE MANUFACTURING INDUSTRY
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“Businesses in Berks County and the sur-
rounding regions of the lehigh Valley,
lancaster, Chester and schuylkill Counties,
are seeing a steady growth thanks largely to
the positive economic climate and available
workforce in the region”, notes Brenda Gaul,
president and lead commercial
interior designer of reading
based Furniture soup, inc.
Furniture soup helps clients
with design and space plan-
ning, from the initial consulta-
tion right through to the instal-
lation.  “to accommodate
growth, today’s companies are
requiring efficient and creative
workspaces,” explains Brenda,
“spaces that include inspiring
collaborative areas, tasteful executive offices,
technology-outfitted meeting rooms and the
right balance of private workstations”. 

Furniture soup designs for their clients
with just the right blend of new, pre-owned
and remanufactured office furniture, and
offers all the finishing touches to complete an
environment, including carpet tile, paint and
fabrics. Centrally located on route 61 at
route 222, Furniture soup’s showroom
offers new and pre-owned office furniture,
samples of finish options, and an ever-
changing, well-stocked warehouse. Clients
can visit and try out the latest in ergonomic
office seating, or browse the warehouse in
search of the perfect one-of-a-kind. 

“i see many growing and changing com-
paniesupdating in place, expanding right here
in Berks.” according to Brenda, “other com-
panies are moving here, finding excellent
value in reclaimed buildings or land devel-
opment.” 

“Growing companies often need to ‘retool’
their space to accommodate workers more
effectively”, explains Brenda.  Corporate
expansion often leads to the acquisition of
additional space that is physically adjacent to
the existing business by taking on more space
within the same building or constructing a
new addition. “adjacent expansion often
proves to be expedient and very cost effec-
tive. We work with a lot of companies that

want to keep what they have, and build on
that.” says Brenda.  office reconfigurations
often require accommodating growth and
providing new workflows that support peo-
ple in performing their jobs more efficiently
while improving employee morale. 

start-up businesses are also
finding opportunity in the
Berks region.  these younger,
typically smaller companies
are a major contributor to the
overall regional economy and
to a growing jobs market.
these companies, while pro-
viding valuable jobs locally
and creating new opportuni-
ties, often have tight budgets
and need practical solutions in

designing their early-stage work environ-
ments. that’s where Furniture soup’s design
experience and access to high-quality reman-
ufactured office furniture can be invaluable. 

Fred Hafer, owner of omnitech, and a
Furniture soup long term client, contacted
us when it was time to set up space for his
new venture, FreVon, manufacturer of the
Ball Cannon, a foam-style football launching
machine for the consumer market (check it
out at www.ballcannon.com). Before moving
into the worn and unattractive warehouse
space, Brenda suggested that they raise the
ceiling height in the space, adding a feeling
of spaciousness without actually adding
square footage.  With their corporate colors
as the palette, Furniture soup provided new
task seating and desks, pre-owned cubicles
spiced with the new corporate red accent
fabric, and pre-owned red & black guest
chairs, tying it all together. 

an interactive working relationship, an in-
depth understanding of a company’s needs,
and detailed planning with cost-conscience
selections are the keys when it comes to pro-
viding the ultimate work environment for a
successful company. since 2003, Furniture
soup has been assisting companies with
expansion, relocation, and sometimes liqui-
dation.  Brenda adds, “i am really excited and
encouraged with the amount of interest in all
that our region has to offer businesses.” 

Brenda Gaul, Furniture Soup
President and Lead Commercial

Interior Designer

GROWING BUSINESS IN BERKS

FreVon Corporate Offices /
Designed by Furniture Soup 
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By Ralph Chiodo, Broker/Owner
Platinum First Realty currently has two offices —

in Royersford and Harleysville— which allows us to
serve both the area we live in now, and the area we
grew up in. We are a family owned business that
started with a lofty goal of becoming not just any
real estate company, but one that was different.
We wanted to be a part of the local community
where we support other local businesses and ven-
dors, and also one in which our agents could ben-
efit most from the “team” atmosphere we creat-

ed, where they could work together to become
successful and profitable and enjoy doing so.

We have the most knowledgeable and profes-
sional realtors whose goals are to help customers
obtain their real estate goals. We are involved in
local events, charities and organizations and we
work hard to maintain integrity and honesty in
everything we do. Give us a call at 610.792.4800,
and visit www.Platinum1st.com, to see what sets
us apart from the rest and make your next real
estate transaction a pleasant experience.

BUSINESS PROFILES

Platinum First realty

Hydier Builders 
Commercial Contractor

Hydier Builders has been serving commercial and
residential customers in the tri-county area since
1968. Based in Pottstown and Collegeville, we
offer complete general contracting services. We
started out as a custom homebuilder, and grew
into a full-service contractor serving both commer-
cial and residential customers.

We handle small to medium size commercial
projects. We specialize in ADA upgrades to your
business. We do custom office and store remodel-
ing. Our recent projects include a doctor’s office,
gas station, small commercial kitchen, and ADA
bathrooms. We also offer electrical and mechanical
services to our valued customers.

Our residential services include bath and kitchen
remodeling, whole house remodeling, custom
windows and doors, roofing, and concrete work.
We offer rental property services including man-
agement, maintenance, property fit-outs, and
exterior work. We have specials. Please visit our
website at www.hydierbuilders.com for more info
and services.

We are a member of NARA-BIE of Pottstown,
and are fully licensed and insured. We are proud
sponsors of many local youth organizations and
other non-profit groups in our area. For a free
quote on your next project, please call Brian at
610.724.6104 any time.
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REPUBLIC BANK
Supporting Small Business is the Key to

Our region’s Long-Term Economic Success
By Harry Madonna, Chairman and Chief
Executive Officer of Republic Bank.

Fortune 500 firms often get most of the
attention, but small businesses remain the
backbone of our economy, generating two
million of the approximately three-million
private-sector jobs created last year,
according to the u.s. small Business
administration (SBA). 

small businesses, which are categorized
by a workforce of less than 500 people,
have generated 64 percent of all new job
growth over the last two decades. the rip-
ple effect of small businesses goes even fur-
ther. studies by the private research firm
Civic economics show that dollars spent at
local stores stay in those communities at
significantly higher percentages compared
to purchases at large chains, sometimes as
much as a three to one ratio. 

looking forward, technology and the
digital age are breaking down traditional
barriers to entry, creating previously unre-
alized opportunities for small businesses
to drive innovation at rates outpacing
large corporations lacking the nimbleness
of smaller firms. as a testament to this
local trend, CyberCoders, a global technol-
ogy recruiting firm, ranks Philadelphia as
third in the nation for technology job
growth. 

equally important, the region’s storied
higher education institutions have also
begun to take notice of the next trend in
small business through either entrepre-
neurship or innovation centers and related
majors. For example, to great fanfare Bryn
Mawr College opened its Center for
leadership, innovation, and the liberal

arts, whose mission is to prepare students
to become leaders in various industries
using experiential education. Villanova
university also touts a Center for
innovation, Creativity and leadership to
propel the professional business develop-
ment of its students. through these initia-
tives, the schools continue to foster the
next batch of great small business leaders
each year.

today, “supporting small business” not
only means shopping small locally or
online, but it also means investing in and
creating a supportive business environ-
ment ripe for growth. republic Bank is
delighted to lead the region’s banking
industry in this charge, as, last year, we
again ranked number one for sBa (Small
Business Administration lending) lending
within the tristate area (Pennsylvania,
new Jersey, Delaware). in addition, our
sBa lending group ranked 27th nation-
wide, among 3,000 participating banks.
While the banking industry has certainly
changed, one basic philosophy has stayed
the same: supporting our small business-
es is key to our region’s long-term eco-
nomic success.

as with most small businesses, republic
Bank’s success and rapid growth is a testa-
ment to our commitment to providing the
absolute best customer service, striving
each day to exceed our Customers’ needs.
We look forward to continuing to support
the communities we serve through con-
venient lending and investing our talented
team’s time and energy into grassroots
community building efforts. 
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You had an idea, you wrote the business
plan, and you secured the financing. it's safe to
say… you are now officially a small business
owner! small businesses face many challenges
in their first year, and in the years moving for-
ward. Here are five challenges that many small
business owners will need to tackle:

1. liquidity – the ability to convert short-
term assets (cash, short-term investments,
accounts receivable and inventory) into cash to
pay for short-term debts (monthly bills,
accounts payable and monthly debt pay-
ments). an example of liquidity is using a line
of credit to fund short-term cash needs until
the collection of short-term assets is complete
and the line can be repaid.

2. Budget – an annual process of estimat-
ing your small business's anticipated income
and expenses, as well as month-end budget
reviews that measure the actual
income/expenses from the month versus the
budget. this allows you to make adjustments
to your budget for the following months.

3. Marketing – Marketing encompasses so
much more than the traditional advertising
you might be picturing. today's marketing

includes a social media presence, website and
online search optimization, community
involvement and public relations.

4. support – Building a team of people
around you and your business, including your
employees, banker, lawyer, accountant, insur-
ance agent, business mentors and it/technol-
ogy specialists.

5. niche – Creating unique and distinct
products or services with features and benefits
that differentiate you from your competition.

Diamond Credit union is proud to serve
many small businesses throughout Berks
County and the tri-County region and pro-
vide guidance and services to overcome the
challenges of business ownership. From com-
mercial loans and lines of credit to business
checking and investments, our Business
services Division offers products, benefits and
conveniences unmatched by other banking
institutions.

if you ready to take the first steps towards
being a small business owner, contact
Diamond's Business services Division at
610.326.5490.

FIVE CHALLENGES YOUR 
SMALL BUSINESS FACES



tHe Hill sCHool Gears uP For 
neW “QuaDriViuM CurriCuluM,”

aPPoints QeD DireCtor
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FOCUS ON
EDUCATION
BaCK to sCHool PreP

Parents can help make the "back to
school" transition much smoother for their
child if they prepare in advance. try to add
activities or planned outings to your child's
day. this structure helps prepare them to
be on a schedule when they return to the
classroom. if the child will be going to a
new school, parents may want to schedule
a visit with their child before the first day.
Consider taking your child on a fun shop-
ping trip where they can help pick out their
clothes, lunchbox and supplies. 

adjust your child's sleep schedule a few
weeks in advance to help avoid struggling
to get them out of bed for school. set up a
consistent daily routine so that your child
wakes up and goes to sleep at the same
times each day. if you have not created one

already, start a bedtime routine, including
bathing, selecting clothes for the next day,
cuddling together for a bedtime story and
a kiss goodnight. Begin a regular morning
routine that includes a healthy breakfast, 
packing a nutritious lunch, grooming and
getting dressed for the day.

at the Goddard school, children from
six weeks to six years are encouraged to
develop at their own pace in a nurturing
environment, lovingly guided by our high-
ly skilled, professional teachers.

our school age program provides a
space for the young school-ager to have
snack, do homework and play with
friends.  For more information regarding
the Goddard school in royersford please
call 610.948.1208.

as the Hill school strives to “prepare
students for college, careers, and life” in a
world hungry for technological, analytical,
and entrepreneurial skills, the school is
poised to implement the “Quadrivium
Curriculum” — an interdisciplinary
approach to mathematics, science, technol-
ogy, design, and engineering. to that end,
Hill Headmaster Zachary G.
lehman recently announced
the appointment of timothy
Jump as the Director of
Quadrivium engineering
and Design. the school also
has been working with a fac-
ulty committee and the
GunD Partnership, an
acclaimed architecture and planning firm,
to conceptualize and construct a new
Quadrivium Center building, and fundrais-
ing is underway for this key Hill priority in
the ongoing The Strength of All Campaign.

“While the Hill’s historical liberal arts
emphasis on literature, languages, history,
the arts, religious studies, mathematics,
and science remains essential, we must
continue to complement our curriculum
with new pedagogies that foster critical
thinking and collaboration; infuse technol-
ogy into many aspects of our teaching and
learning strategies; and offer more career-
specific programs for students,” says

lehman.  
Jump is the creator of a high school engi-

neering curriculum (http://engineer-
ing3.org) and he is involved with market-
ing the e3 and leGo-laden classroom
robotic kits with the help of distributor
WM industries of nearby Colmar, Pa. He
comes to Pottstown and the Hill school
from Benilde-st. Margaret’s school in st.
louis Park, Minn., where he directed and
taught in the advanced Competitive
science conceptual engineering program.
Beginning in the fall of 2015, Hill students
will have the opportunity to develop an
engineer’s perspective of problem-solving
and design through extensive group proj-
ect work that explores fundamental engi-
neering concepts such as statics and
dynamics. Jump says he believes the skills
acquired “elevate students’ game as they
prepare to go to college.” 

Timothy
Jump



ACCOUNTING / BOOKEEPING AUTOMOTIVE / SERVICE

CONTRACTOR / WINDOWS 
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Call 610.323.6253 to place your ad in Business Marketplace
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CONTRACTOR / REMODELING 

CONSIGNMENT BOUTIQUE

CREDIT CARD PROCESSING

DECORATING / INTERIORS

DIGITAL MARKETING

EDUCATION

HVAC / PLUMBING 
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INSURANCE / BENEFIT ADVISORS

INSURANCE SERVICES 

LAWN & GARDEN SUPPLIES

GARDEN & LAWN  SUPPLIES

LIMOUSINE SERVICE

NUTRITIONAL FOODS
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PET SITTING SERVICES

REAL ESTATE / FOR SALE/LEASE

REAL ESTATE / FOR SALE/LEASE

Call 610.323.6253 to place your ad in Business Marketplace



SALON

SIGNS / GRAPHICS / BANNERS

TAX PREPARATION SERVICES

TRAVEL AGENCY 
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VACATIONS
INSPIRE FINANCIAL

PLANNING
By Merra Lee Moffitt, AWMA, CMFC, CFP®, AIF®, Senior
Partner, Wealth Strategist, The Good Life Financial Group

Business owners are some of the busiest people i know.
they often start early and work late, juggling phone
calls, emails, employees, projects and finances.
sometimes the only time that business owners get to sit

and look at our personal big picture is when we finally go on vacation.
During vacation, we sit down, enjoy the sunshine, spend time with our
family, and see sites we want to experience. Whether it’s the mountains,
the beach, or sightseeing; we get to enjoy the life we’re aspiring to build.

During vacation i find myself inspired
to retire someday and spend more time
doing things i love. if you are like me, it’s
compelling to dream about our big picture
financial plan; the steps that will get us
there. We imagine that retirement will
include lots of fun travel, time spent at hob-
bies, and visiting our successfully educat-
ed, well-employed, grown up children.

like me, maybe you find yourself asking.
am i on track? am i balancing savings for
retirement, growing my business, and set-

ting aside money for the projects, and goals
along the way? Will my income in retire-
ment be enough so that i can spend time on
hobbies, travel and fun instead of clipping
coupons and house repairs? What other
incremental changes can i make if i need to
save more? is my dream of retiring at 62, 65,
or 67 realistic? Will my accounts grow large
enough? if i help my kids pay for college am
i shortchanging my retirement? How do 
i make sure i never run out of money?  
(See “Vacations Inspire Financial Planning” on page 29)
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sunnybrook Groundbreaking
a groundbreaking ceremo-

ny was held Friday, June 12,
2015 for renovations at the his-
toric sunnybrook Ballroom in
lower Pottsgrove township.
J. Wilmer Hallman, president
of the sunnybrook Ballroom
Foundation and Jack Gulati
formed sunnybrook llC in
March of this year to manage
and operate the facility under
a long-term lease agreement.
the Gulati family, owners of
stokesay Castle and Knight’s
Pub in reading and the
reading royals, provided the
remaining $280,000 in match-
ing funds needed to secure $500,000 in
state grant money for the sunnybrook ren-
ovation project. When construction is
completed later this year, the sunnybrook
facility will have 15,000 square-feet of
space restored, including kitchen facilities
to support the new space and rooms for
various sized functions.

J. Wilmer Hallman
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VACATIONS INSPIRE FINANCIAL PLANNING
(Continued from page 27)

these are the questions that a good
financial planner can help to answer. it will
help you see clearly how all your financial
actions during your lifetime of work will
translate into a withdrawal strategy that
may need to last 25 or 30 years. it will help
you determine which accounts to call on
during early retirement and which ones
later. it will help you determine when to
use your roth account to your best advan-
tage. a financial plan will help determine
whether your dream of staying in your cur-
rent house, adding a vacation home, or
moving can be achieved.

a thorough financial plan delves into all
your financial arenas. it will include think-
ing about and aligning your assets for
your estate plan. it will look at your
employer/employee benefits and make
sure that they serve you. it will answer the
question of how much insurance you need
and what kinds. a great plan also calcu-
lates the probability of your asset alloca-
tion reaching your needed net worth. a
financial plan is a living document which
can help you adjust the course as your sit-
uation changes.

Do you need to hire a financial planner
to do this? the answer is yes, but admit-

tedly i am biased. i became a financial
planner because the complex spread-
sheets i was building for my family
wouldn’t give me all the answers.
nowadays the quick online web calcula-
tors also fail to build a complete picture.
as a business owner there is yet another
layer added to your financial picture. the
success of your business can rapidly add
to your financial picture; a serious down-
turn alternatively requires nimbly jug-
gling your finances. a good financial plan-
ner has the experience, tools, training and
techniques to help you reach all your
financial goals.

okay, don’t spend all your vacation
pondering your financial life. resolve to
give me a call when you get back; then go
back to enjoying the beach, the mountains,
your family and the sights.
Merra Lee Moffitt, Certified Financial Planner, is a
Senior Partner at Good Life Financial Group,
Wyomissing. She loves to travel and has already vis-
ited 32 countries. She loves helping other people get
to vacation regularly and that you get to the places
of your dreams.  It’s part of her financial planning
process. Call, click or contact at 610.628.2055,
www.Welcome2TheGoodLife.com/MerraLee and
merralee.moffitt@lpl.com.
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Forno Antico Pizza Napolitana
Forno antico, located at 416 e. Main

street in Collegeville (the former la
Fontana), creates traditional and authentic
italian food and neapolitan Pizza. Forno
antico’s neapolitan pizza is cooked in a
hand-made wood burning oven, while
they serve you fresh ingredients, imported
straight from italy, giving you a true taste
of fine italian cuisine. 

staying true to tradition, Forno antico
uses fresh Mozzerella di Bufala made in a
small town  in  Campania, italy; san
Marzano tomatoes  flown in fresh from the
Campania region; and double zero  flour
and sea salt imported from napoli as well.
“this trend continues for eVerY sinGle
one oF our inGreDients,” says
owner Ciro nuzzolese. “i know it's the real
deal! so please, do us a favor and stop by
to try what pizza is suPPose to taste
liKe.”

Forno antico was first created in
napoli, italy in 1979. ever since he could
remember, Ciro nuzzolese wanted to
own his own restaurant and bring authen-
tic traditional italian food to america. 

Following his grandfather's footsteps,
he began pursuing his dream. in his early
childhood, Ciro and his grandfather
would always cook together, whipping
up mouth-watering ingredients for
their family, whether it be for a holiday or
a lazy sunday meal. after moving to
america, Ciro’s dream to continue his
family business came true. nuzzolese ini-
tially operated alfredo’s restaurant on
route 100 in Bally, which is now owned

by his brother, and then Gran sasso
restaurant in Perkasie for 20 years, before
opening Forno antico in Collegeville.

“this is such a beautiful building that i
knew i could do a lot with the interior,”
said nuzzolese, who runs the restaurant
with his wife Martha. the couple spent
several months renovating the building,
as the igloo-shaped brick oven that is the
centerpiece of the dining room was being
built in italy.

“i know there are many pizza shops
around, and i wanted to have a restaurant
in this area that was like the ones we have
in italy,” said nuzzolese. “i wanted to
make pizzas the way i used to make with
my grandfather in italy. Forno antico has
been a family business and will continue
to be in the family, serving the best food
italy has to offer.” 

nuzzolese noted that his Collegeville
customers are warming up to his bona
fide italian cookery just as he had hoped
they would now that he has transitioned
back to his old World ways.

“it’s all done the old italian way ... no
shortcuts,” he said. “the more we grow,
the more i would like to spend time in the
dining room getting to know my cus-
tomers and finding out what they like.”

Forno antico has an inside seating
area, an outside patio for the summer,
parking and a take out area. Hours are
11:00 aM to 10:00 PM, tuesday through
sunday. For additional information,
please call 610.454.1130 and visit www.
fornoanticopizzanapolitana.com.
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the interest to visiting his channel has
been, well, pathetic. oh, we've received
views by sharing links from Facebook to
Youtube, but certainly not what we hope
to have.

recently, at one of our strategic plan-
ning sessions, we discussed how to
implement videos for clients on
Facebook. since our client had us editing
his videos in Youtube, it was natural for
us to test whether there was any value to
showing the video to his 258 fans on
Facebook. our client happened to have
one of his local business spotlights com-
ing up. so we uploaded it to Youtube,
cleaned it up in their video editor, which
is a simple editing tool. then we down-
loaded the video to use on Facebook
rather then just the link from Youtube.
the results were astounding! normally
we see less than five views on Youtube,
this time we saw 18 views. What hap-
pened on Facebook proved to me that
Facebook is much more than a compli-
ment to Youtube but, instead a major con-
tender to taking on the video market.
Why would i say this? the video went
viral. Within a day we were at 13 likes and
750+ reach and continued to build to
what you see as of June 14th, in this
photo, which is 1864 reach and 892 views. 

We then tested it on his monthly market
report. the results of the test convinced me
that all videos going forward need to be on
Facebook as well as Youtube. With the five
likes on Youtube, it went absolutely
nowhere else. Yet, with the five likes on
Facebook, the video was able to reach 120
people and, of that, 66 viewed the video. 

(See “Social Network Mastery” on page 34)

Facebook Videos a 
compliment to YouTube...
Or, a contender to the social

network video market?
MASTERING SOCIAL MEDIA
By Alyse Mitten, Interlace Communications

We have a client who has been on Youtube for more
than two years with a Youtube channel complete
with playlists. along with his monthly market

updates, he uses it to share news about other local businesses.
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Gilbertsville Golf Club is a privately
owned 27-hole public golf course.
The original 18 holes (red and white
courses) were built in 1967, and
designed by John Bennecusso. The
last nine holes (blue nine), complet-
ed in 1997, were designed by Jim
Blukoyitch. Located in New Hanover
Township amidst the rolling hills of Montgomery
County, Gilbertsville Golf Club has established
itself as one of the best-maintained golf courses in
the area.

The Red & White Courses offer you that tradi-
tional look, with small flat greens and tree-lined fair-
ways. While the Blue Course gives you a more
modern look, rolling fairways with challenging lies
and large undulated greens.

The superintendent Eric Noonan is responsible for
the tender love and care of the beautiful property
since 2000. His devotion to keeping pristine condi-
tions is a testament to Eric and his talented and
hardworking staff. Over the past several years the
course has gone through a variety of improve-
ments including new tee boxes, bunkers, and fair-
ways. The course is the hidden gem of public golf
courses.  

Any interest in outings, leagues or banquets?
Come see our GM/Head Golf Professional, Kyle G.
Ruane in the pro shop. Gilbertsville Golf Club offers
leagues Monday through Thursday afternoons.
Weekday and weekend outings are available
throughout the season and are highly organized
and well run thanks to Kyle and his great experi-
enced staff. Gilbertsville Golf Club customer service
is second to none so come experience what many
can’t stop talking about.

After completion of your round, come
inside and watch a sporting event on
the big screen television, or sit out on
the deck and enjoy the scenic views.
The Bar & Grill offers many food spe-
cials including sandwiches, burgers,
pizza and much more, while also fea-

turing a full service bar. 

Gilbertsville Golf Club is located just a "short
drive" from Routes 100 and 422 offering you the
perfect chance to play one of the area's premier
golf facilities. Come and see what many are calling
"the best kept secret in Montgomery County."  



SOCIAL NETWORK MASTERY
(Continued from page 32)

ok, five views on Youtube versus 66 on
Facebook. i'm very convinced. 

so, what made the difference? to share
videos on Youtube, you have to go through
a series of steps. to share on Facebook it
was seven steps (i needed to login... what's
that password again?). i really, really, really
need to want to share the video from
Youtube. Facebook, on the other hand was
as simple as one or two clicks.

i also like how the format of the videos
are presented on Facebook. You stop, click
on the video, and, if you want to watch
without sound, you can. Great for situa-
tions where sound might be an issue. if
Facebook had the video editor in place
that Youtube has, i really wonder if i'd
even bother with Youtube?
To contact Alyse Mitten please call: 484.705.6564
or email: alyse@gomaava.com
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THE INN AT ST. PETER'S  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .30   
YE OLD COVENTRY PUB . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .31   
YELLOW SPRINGS INN  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .30   
RETAIL/SHOPPING
KING OF PRUSSIA PLAZA & COURT . . . . . . . . . . . . . . . . . . . . . . . .54   
SALON: REFLECTIONS HAIR DESIGNS  . . . . . . . . . . . . . . . . . . . .26   
SECURITY SERVICES/ALARMS
KRIEBEL SECURITY/CZAR STAR  . . . . . . . . . . . . . . . . . . . . . . . . . . .16   
SEPTIC SERVICE: A HONEY DIPPER / J. BREHM, INC.  . . . . . .52   
SIGNS/BANNERS/GRAPHICS
FASTSIGNS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
GRABER LETTERIN', INC.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
SIGNS & MORE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .14   
STORAGE FACILITIES: B&S SELF STORAGE  . . . . . . . . . . . . . .7   
TAX PREPARATION SERVICES
READING TAX SOLUTIONS, LLC  . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
TECHNICAL EDUCATION
BERKS TECHNICAL INSTITUTE  . . . . . . . . . . . . . . . . . . . . . . . . . . . .15   
TECHNOLOGY / BUSINESS SOLUTIONS
MIDCORE SOLUTIONS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16   
TECHNOLOGY/COMMUNICATIONS
SCHULTZ TECHNOLOGY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .51   
TRANSPORTATION: KLEIN TRANSPORTATION  . . . . . . . . . . .14   
TRAVEL & AUTOMOTIVE SERVICES
AAA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5   
TRAVEL AGENCY
LAND AND 7 SEAS TRAVEL  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
MAGICAL WONDERS VACATIONS  . . . . . . . . . . . . . . . . . . . . . . . .26   
VIDEO PRODUCTION STUDIO
JOHN PRINTZ VIDEO PRODUCTION STUDIO  . . . . . . . . . . . . . . . . .47   
VIDEO PRODUCTION/TELEVISION
PCTV NETWORK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .56   
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The Route 422 Business Advisor (ISSN 1524-1254) is
published monthly, twelve times per year by
MACnificent Pages, P.O. Box 334, Pottstown, PA
19464-0334, and is mailed free to qualified business
owners and operators throughout the Route 422 and
Route 100 Business Corridors in Pennsylvania, USA,
and is available in digital format at www.422busi-
ness.com. Copyright © 2015 by MACnificent Pages. All
rights reserved. Reproduction in any form is forbidden
without written permission of the publisher. Views
expressed in articles published in the Route 422
Business Advisor are the views of authors and individ-
ual contributors and are not to be attributed to the
Route 422 Business Advisor, its editorial advisors, or its
advertisers, unless expressly stated. The Route 422
Business Advisor does not verify the accuracy of claims
made in advertisements, and publication of an ad
does not imply endorsement by the magazine or
MACnificent Pages. All ads are non-cancellable.
ERRORS—It is the Route 422 Business Advisor’s policy
to review all ads set in-house with the advertiser
regarding content, spelling, prices, and contact infor-
mation PRIOR to publication. In ALL cases, including
camera-ready ads, the advertiser assumes complete
responsibility for the accuracy of information present-
ed in ads. In any case where an error is clearly the fault
of the Route 422 Business Advisor, and which would
prevent a reader from contacting an advertiser or in
which incorrect pricing is involved, Route 422 Business
Advisor’s liability will be limited to granting a FREE ad
run to the advertiser or a correction announcement,
whichever the advertiser prefers, provided the Route
422 Business Advisor is notified PRIOR to the next edi-
tion’s deadline. Placing an advertisement in the Route
422 Business Advisor constitutes acknowledgment
and acceptance of these terms.
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

TCACC Mission: As the primary business
advocate, the TriCounty Area Chamber of
Commerce provides relevant membership
services and proactive leadership to enhance
economic opportunity and quality of life
within our region.

  2015-2016 TCACC 
EXECUTIVE COMMITTEE
& BOARD OF DIRECTORS
eXeCutiVe CoMMittee

CHAIRMAN OF THE BOARD
Heather Chandler, President, Sealstrip Corporation

CHAIR ELECT
Richard Graver, President, The Victory Bank

TREASURER
Baran Schultz, CEO, Schultz Technology

IMMEDIATE PAST CHAIRMAN
Rod Martin, Owner, Martin Stone Quarries, Inc.

SOLICITOR
Joseph K. Koury, O’Donnell, Weiss & Mattei, P.C.

SECRETARY
Eileen Dautrich, President, TCACC

BoarD oF DireCtors
Bill Breslawski, Maillie LLP

Cindy Conard, John Middleton Co.

Sean Deviney, The Body-Borneman Companies

Glenn Ebersole, Hollenbach Construction, Inc. 

Joe Fava, Clothes to Home Dry Cleaning

Peter Glennon, SEI

Dave Lewis, Exelon Corporation

Rick Lewis, Lewis Environmental, Inc.

Frank Strunk, National Penn

BUILDING COMMUNITY, CREATING CONNECTIONS, SUPPORTING COMMERCE

MessaGe FroM tHe CHairMan

Yesterday...Today...Tomorrow
Remember Yesterday

During this last year, the Chamber celebrated with some successful
events and programs. 

Leadercast – the Chamber’s 4th Year hosting this day-long leader-
ship development event broadcast live from atlanta, Ga. last month’s
issue of the Route 422 Business Advisor featured a recap of the event – if
you missed it, please visit the Chamber Website (Your
Chamber >news & Media>Chamber rewind) to view a copy online.
This is the most thought provoking, economical, professional growth
and development opportunity around.  Sealstrip has 10 team mem-
bers attend every year, including me, and we can't wait for next year! 

Annual Dinner – the 2015 annual Dinner was a great success! our
keynote speaker, Bill Clement was a positive “energy source” for the
entire evening. a full recap on the event is on pages 42 and 43. 

Leadership Tri-County Graduation – the leadership tri-County
Class of 2015 graduated 11 individuals on June 11. During their 
10 month program, the class completed 4 projects on behalf of local
non-profits. For a recap on their graduation, see page 40. For a recap on
their project presentations, see page 44.  enrolling a team member from
your organization in leadership tri-County is a great way to both fos-
ter professional development for the individual  as well as reinforce
your commitment to the community. 

Celebrate Today
July 1, 2015 begins the new fiscal year for the Chamber. Going into

this new program year, there will be some changes to the Chamber’s
Board of Directors. We have four Board Members stepping down from
their positions and two new Board Members to take their places.
thank you to ross Desimone, Corporate Psychological resource
Center; Dr. Myra Forrest, Foundation for Pottstown education; Dave
Kraybill, Pottstown area Health & Wellness Foundation; and 
Dr. steady Moono, Montgomery County Community College for their
service on the Board of Directors. 

two new Board Members were welcomed to their terms on 
July 1, 2015 – Cindy Conard, John Middleton Company; and 
Glenn ebersole, Hollenbach Construction, inc.

i would also like to thank all of the current Board Members as we
enter into my second year as Chairman of the Board. We have a
renewed enthusiasm as we welcome new board members and
their ideas and contributions to the board and the entire Chamber. 

Imagine Tomorrow
i am excited for this new program year. the Chamber is introduc-

ing new initiatives and re-kindling some previous events.
the “Made in the Tri-County Area Tours” will resume.  In 2012,

the Chamber membership had the opportunity to tour my organi-
zation- Sealstrip.  We feel manufacturing is often a well-kept secret
and few know what's going on inside the facilities we see every day.
It's a great way to learn more about the manufacturing base of our
community. if you are interested in showcasing your business on a
tour, please contact the Chamber office.

Online Business Directory – Member directory listings will now
include a direct link to your company’s website! in order to gain the
most exposure for your business, please make sure to update your
website address in the Members only section on the website. if you
have any questions or need assistance, please contact the Chamber
staff. The Online business directory and link to each member's web-
site is a great way to renew our focus and fulfill our commitment to
Always Buy Chamber.

Heather Chandler, TCACC Chairman of the Board

CONNECT WITH YOUR
TRICOUNTY AREA CHAMBER:

152 E. High St., Suite 360, Pottstown, PA 19464
• TEL: 610.326.2900 • FAX: 610.970.9705 

• EMAIL: info@tricountyareachamber.com

Eileen Dautrich, President, 
eileen@tricountyareachamber.com

Jeff Dentler, Vice President of Finance, 
jeff@tricountyareachamber.com

Jennifer O’Donnell, Member Relations
Director, jennifer@tricountyareachamber.com

Kitty Papp, Special Events Director, 
kitty@tricountyareachamber.com

Melissa Shainline, Administrative Assistant,
melissa@tricountyareachamber.com

Heather Tyrrell, Marketing & Communications
Manager, heather@tricountyareachamber.com

Please consider joining me at our An
nual

Meeting at the September Membership Breakfast

for a  recap of Chamber activities in 
2014 -2015, 

meet the current Board Members, and learn 

about what we have in store for the 

2015 -2016 program year!

SEPTEMBER MEMBERSHIP

BREAKFAST – Yesterday, Today, a
nd Tomorrow

Thursday, September 10 from 7 – 9 
AM at 

Copperfield Inn at Lakeside, 594 W. 
Ridge Pike,  

Limerick, PA 19468. $26 per Member (prepaid by

9/4); $32 per Member (invoiced or after 9/4 );

$50 per Non-Member. 



CHAMBER MEMBERSHIP

ANNIVERSARIES
(ACCORDING TO TCACC RECORDS)

HAPPY ANNIVERSARY to 
the following Members:

37 YEARS
Oletowne Jewelers 

28 YEARS
Boyertown Area
School District

Judson A. Smith Co.

25 YEARS
MidAtlantic
Employers’
Association

19 YEARS
Sound Marketing

Resources

12 YEARS
The Perkiomen School

7 YEARS
Complete Family

Eyecare, Ltd.

Laserworx, LLC

1 YEAR
Bechtelsville Car Wash

MEMOR Coaching 
& Consulting

Service Electric
Cablevision, Inc.

Warwick Child Care
Center, Inc.

WELCOME APPROVED 
NEW MEMBERS!

Congratulations to the businesses listed below. Their applications were
approved by the Board of Directors at their meeting on June 17.

The following businesses have been approved by the Chamber’s Board of Directors.
When purchasing goods and services, please keep these businesses as well as other TriCounty

Area Chamber of Commerce Members in mind while you Always Buy Chamber!
Member Renewals

Thank you to the following Members who renewed 
their commitment to make your Chamber a PRIORITY!

Are you Celebrating 25, 50, 75 Years? 
If your Chamber Member company is celebrating a  significant
anniversary then the Chamber needs to know! The Chamber

strives to recognize their Members for their success. 
Contact  Kitty Papp at  610.326.2900 or 

kitty@tricountyareachamber.com.

Arnold’s 
Family Fun Center

Atlantic
Communications

Group, Inc.

B & S Self Storage

Boyertown Area Youth
Baseball, Ltd.

Catagnus Funeral Home
& Cremation Center, Inc.

John J. Cione and Co.

Clothes to Home, LLC

Delaware County Solid
Waste Authority

Greater 
Pottstown SHRM

Innovative 
Kitchens and Baths

MACnificent Pages /
Route 422 Business

Advisor

Marshall 
Geoscience, Inc.

McGee Electric, LLC

Montgomery County
Development Corp.

Office Technologies

Our Place to Grow, Inc.

Patriot Pest Solutions

PegCalvario Coaching &
Consulting, LLC

Penn Foundation, Inc.

Polaris Productions

Pottstown Industrial
Complex

Reading Fightin Phils

Spring Valley YMCA

St. Aloysius School

Synergy 
Environmental, Inc.

Valley Forge Casino
Resort

The Victory Bank

Yergey.Daylor.Allebach.
Scheffey.Picardi
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

CHAMBER MEMBER UPDATES
If your business moves to a new location or your contact information
changes, update your information with the Chamber by calling
610.326.2900 or email  jeff@tricountyareachamber.com

Beverly’s Pastry Shop
322 E. High St.
Pottstown, PA 19464
610.323.2020
www.beverlyspastryshop.com
Bakeries; Caterers / Banquet Services; Event
Planners; Food Products; Food Products –
Specialty
Beverly's Pastry Shop has been an iconic bakery in
downtown Pottstown for over 50 years. Under
new ownership of Kristen Sirbak, she is taking
classic desserts and using local food sources to cre-
ate new and elevated flavors.  Beverly's has been
family owned and is still, our customers are our
extended family at Beverly's!!!

Ches-Mont Carpet One
Route 724
Parker Ford, PA 19457
610.495.6211
www.ches-
montcarpetoneparkerford.com
Carpet and Rug Dealers; Floor Coverings
and Materials
They are experts when it comes to flooring.  Their
sales professionals are trained to ask the right
questions, guide you through their easy to under-
stand selection systems, and work with you to
create exciting solutions.

Edward Jones
12 W. Main St.
Ephrata, PA 17522
610.286.0115
www.edwardjones.com
Financial Consultants / Services
Edward Jones provides tailored financial solu-
tions.
Referred by: Ray Maillet, First Priority Bank

Liberty Environmental, Inc.
50 N. 5th St., 5th Floor
Reading, PA 19601
800.305.6019
libertyenviro.com
Environmental Consultants
Liberty Environmental provides regional and
national clients with environmental consulting
services for air quality and pollution control sys-
tem design, environmental auditing, due dili-
gence and site remediation, environmental per-
mitting, and natural resources including wet-
lands, endangered species, and hydrogeology.

McCarthy Engineering Associates, Inc.
555 Van Reed Rd.
Wyomissing, PA 19610
610.373.8001
www.McCarthy-Engineering.com
Engineers – Civil / Environmental / Mechanical
/ Municipal
Trusted engineering firm with over 28 years of
experience.

Reading Royals
700 Penn Street
Reading, PA 19602
610.898.7825
www.royalshockey.com
Amusement and Entertainment
The Reading Royals, a member of the ECHL, are
currently affiliated with the Philadelphia Flyers
(NHL) and Lehigh Valley Phantoms (AHL). In their
13 year existence, 30 players have played in the
NHL and over 2.5 million fans have enjoyed a
game at Santander Arena. 

Reading Tax Solutions, LLC
907 North Ironstone Drive
Boyertown, PA 19512
610.743.3829
www.readingtaxsolutions.com
Accountants / CPA’s; Accounting /
Bookkeeping Services; Tax Preparation
Services
Small CPA firm with a qualified professional with
25 years experience. Specializing in assisting small
businesses and individuals for a reasonable price. 

State Representative 
Timothy Hennessey 
Coventry Square
351 W. Schuylkill Rd., Suite 9
Pottstown, PA 19465
610.326.2626
www.rephennessey.com
Government / Governmental Agencies
Rep. Hennessey represents North, South, and East
Coventry; East Vincent; HoneyBrook; Elverson;
Warwick; East and West Nantmeal; West Caln;
West Sadsbury; and Wallace. He also represents
the precincts in 1-1, 1-2, 2-1, 2-2, and 7-1 in down-
town Pottstown.  

Know a business that would benefit 
from joining the Chamber? Contact Jennifer O’Donnell,

Member Relations Director, with your referrals today at 610.326.2900 or email jennifer@tricountyareachamber.com.



Register today; connect tomorrow. Visit tricountyareachamber.com or call 610.326.2900.
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BUILDING COMMUNITY, CREATING CONNECTIONS, SUPPORTING COMMERCE

CALENDAR OF

EVENTS
NETWORKING

Tues., July 28 PROGRESSIVE RESTAURANT NETWORKING
4 – 6 PM Meet at the Chamber Office, 152 E. High St., Suite 360, Pottstown,

19464
Join us for a progressive net-walking tour for a sampling of light refresh-
ments and beverages. Visit Downtown Pottstown Chamber Member
restaurants – Beverly’s Pastry Shop; Connections on High, Inc.; Grumpy’s
Handcarved Sandwiches; Lily’s Grill; and Milkman Cake Shoppe.
Members Only; No Charge; Reservations Appreciated
sponsored by: Pottstown Downtown Improvement District Authority
(PDIDA)

AUGUST SAVE THE DATE
Tues., Aug. 18 BUSINESS CARD EXCHANGE
4 – 6 PM Keystone Villa at Douglassville, 1152A Ben Franklin Hwy. East,

Douglassville, 19518
“Tailgate Tuesday!” Celebrate the start of pre-season football. Join fellow
Members for tailgating, take part in some pre-season drills, and celebrate
with a pre-season raffle. Feel free to wear your favorite football jersey. 
Members Only; No Charge; Reservations Appreciated
sponsored by: Keystone Villa at Douglassville

SAVE THE DATES
Tues., Sept. 8 GOLF OUTING

Brookside Country Club, Prospect & Adams Sts., Pottstown 19464
10:30 aM registration
11 aM Buffet lunch
12 PM shotgun start
4:30 PM networking & Buffet Dinner

More details to come.
register now for our Early Bird Pricing - $145 per person; $550 per foursome;
Available until July 31, 2015
After July 31, 2015 price increases to $155 per golfer; $600 per foursome
Above prices include: golf, lunch, & dinner
$45 for dinner only
sponsorship opportunities available
Rain Date: Mon. Sept. 14

Thurs., Sept. 10 MEMBERSHIP BREAKFAST – Yesterday, Today, and Tomorrow
7 – 9 aM Copperfield Inn at Lakeside, 594 W. Ridge Pike, Limerick, 19468

the 2014-2015 annual report will be presented at this annual meeting of the
Chamber. Celebrate what was accomplished last year, meet current Board
Members and learn more about what the Chamber has in store for the new
program year!
$26 per Member (prepaid by 9/4); $32 per Member (invoiced or after 9/4); $50
per non-member
sponsorship opportunities available

Tues., Sept. 22 BUSINESS CARD EXCHANGE
4 – 6 PM KenCrest EmployNet, 21 Robinson St., Pottstown, 19464

Join fellow Chamber Members for refreshments, networking, and a tour of
KenCrest’s facility and help us celebrate KenCrest’s 110th year of supporting
individuals with disabilities.
Members Only; No Charge; Reservations Appreciated
sponsored by: KenCrest EmployNet
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Call Kitty Papp, 
Special Events Director, for

more information 
or to sponsor an event.

610.326.2900



WOW - WOMEN OF THE WORKFORCE 
WOW EVENTS ARE HELD AT A CHAMBER MEMBER VENUE AND FEATURE A SPEAKER OF INTEREST TO WOMEN IN BUSINESS, PROVIDING A GREAT NETWORKING OPPORTUNITY FOR ALL MEMBERS.

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!
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JUNE’S WOW
LUNCHEON

on Wednesday, June 3rd, Chamber Members
were treated to a pampering session at lords &
ladies salons in Perkiomenville to help 
prepare them for the summer months.
Demonstrations were given on hair, skin, and
nails. Members were able to enjoy the pam-
pering session and walk away with new
styling ideas to use over the next few months. 
Thank you to June’s WOW Sponsor: 

Reminder - New for 
2015-2016 Program Year!

New Date / Time
• WOW Luncheons will occur in months

opposite of Chamber Membership Breakfasts
• Luncheons will be shortened. They will 

run from 11:30 AM to 1 PM. With the new
timeline, you will be able to enjoy a buffet
lunch as soon as you enter. You will be able to
network with fellow attendees during lunch.
Speaker presentations will start immediately
after lunch. 

2015-2016
Program
Schedule

October
December
February

April
June

NEW SPONSORSHIP OPPORTUNITY - 
SPONSOR WOW FOR THE ENTIRE YEAR!

• Additional Marketing Benefits include:
– Company name listed on the Calendar of Events
page in the Route 422 Business Advisor (10,000 copies
printed monthly) for marketing of each luncheon
– Sponsorship promoted in Chamber’s weekly emails
to the membership marketing the events (sent out to
1,200 + Chamber Members)
– Sponsorship promoted in the monthly WOW emails
(sent out to 600+ Chamber Members)
– Recognized as sponsor on flyers marketing each of
the events (Logo placed on flyer where applicable)

$1,000 for the special yearly sponsorship! 
Benefits include:
• At all 5 luncheons:

– One Complimentary Luncheon
– Display table
– Handouts on attendees tables

• 3 minutes to address attendees at one of the
5 luncheons
• Logo will appear on WOW Luncheon events’
pages on the Chamber website

the next WoW luncheon will
be in october and is featuring
Personal Development / Personal
strength. Check upcoming issues of
the Route 422 Business Advisor and
on the Chamber website for more
details on upcoming luncheons. 

At the June WOW Luncheon,
Chamber Members network and enjoy their

pampering session at Lords & Ladies Salons. 

If interested, please contact Kitty Papp at 610.326.2900 or kitty@tricountyarechamber.com for more information. 



THANK YOU
Thank you to

June’s Email Sponsor:

Thank you to June’s 
Newsmagazine Insert Sponsor:

Thank you to 
June’s Coffee Sponsor:
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

On Wednesday, June 17, Montgomery County
Planning Commission held “Planning on Two Feet” in
Narberth Borough one of several
events within its Planning Smarter
Montco 2015 Program. The program,
established to highlight innovative
planning efforts occurring in the
county through educational events,
provides practitioners and residents an
opportunity to learn and discuss such
projects with key stakeholders. The
projects discussed align with the themes presented in
the County’s nationally recognized comprehensive
plan, Montco 2040: A Shared Vision, which provides
goals and future land use plans to help foster 
and guide growth and development throughout the
county. All events are free and open to the public. 
A list of upcoming events can be found at www.
montco.org/PlanningSmarter.

Planning on Two Feet highlighted the work being
done in Narberth Borough, which is taking a 
proactive approach to protect and preserve its 
historic, walkable and dense character through a
form-based zoning code.

As defined by the Form-Based Codes Institute (FBCI),
form-based zoning is a “land development regulation
that fosters predictable built results and high –quality
public realm by using physical form (rather than sepa-
ration of uses) as the organizing principle for the code”
(FBCI). Often used a smart growth strategy, form-
based zoning differs from conventional zoning prac-
tices because it allows for the consideration of a place,
this being the characteristic of the infrastructure and
creation of standards for how buildings, streets and
sidewalks should be designed. According to the author
of the zoning code, Narberth’s Assistant Borough
Manager Sean Metrick, form-based zoning offers the
opportunity to preserve the characteristics of and
maintain the resident’s vision for Narberth. 

For those of you who may not be familiar, Narberth
Borough is a small (approximately a half sq. mile) his-
toric town in Montgomery County, PA located along
what is commonly referred to as the “Main Line”. First
incorporated in 1895, Narberth consists of residential

housing, small businesses and an active downtown
that are connected through a network of sidewalks.

Metrick has been a driving force
behind the development of the code
since 2012, working with Narberth
as a community planner with the
Montgomery County Planning
Commission and more recently as
assistant borough manager. The
process required the evaluation of
every street in Narberth, examining

the existing housing characteristics, such as uses,
height, frontage type, roof type, setbacks from the
street, dimensions etc.; street parking inventory; side-
walks; and streets. Through the examination came the
development of seven zoning districts. The uses and
standards for each district was developed based on the
existing conditions inventory, and will allow changes
and   development that is within +/- 30% of the dis-
trict average.  To understand the implications of the
zoning code and its regulations, we recommend you
visit Narberth’s website – www.narberthborough.com;
the proposed zoning code and Narberth’s blog, which
answers any posted questions regarding the code. 

The development of the zoning code helps validate
the importance of having and protecting walkable
communities for both economic and social growth.
Such accessibility has shaped the community of
Narberth and has promoted a healthy and safe envi-
ronment for its residents to get out of their cars and on
to the streets! In fact, a study conducted by the
National Association of Realtors found that 60% of
respondents favored a walkable neighborhood with
close proximity to stores, businesses, recreation and
residential housing. This may contribute to the high
property values seen in Narberth, and the interest of
developers, spurring the need to protect the commu-
nity’s characteristics through zoning. 

If you have any questions or concerns regarding the
proposed zoning, please do not hesitate to reach out to
the borough, you can find this information by visiting
www.narberthborough.com/staying-informed.asp.

Article provided by GVF, a Transportation Management
Association. 610.354.8899; www.gvftma.com.

RIBBON CUTTING

Seidel Planning & Design, Ltd., 2103 E. High St., Pottstown, PA 19464

UPCOMING BUSINESS CARD EXCHANGES:
PROGRESSIVE
RESTAURANT
NETWORKING

• Tuesday, July 28
• 4 to 6 PM
• Meet at the Chamber Office,

152 e. High st., suite 360,
Pottstown, Pa 19464
Join us for a progressive net-walking

tour for a sampling of light refreshments
and beverages. Visit Downtown Pottstown
Chamber Member restaurants – Beverly’s
Pastry Shop; Connections on High, Inc.;
Grumpy’s Handcarved Sandwiches; Lily’s
Grill; and Milkman Cake Shoppe

sponsored by: Pottstown Downtown
Improvement District Authority (PDIDA)

AUGUST
BUSINESS CARD

EXCHANGE – 
“TAILGATE TUESDAY”

• Tuesday, August 18
• 4 to 6 PM
• Keystone Villa at Douglassville, 

1152a Ben Franklin Hwy. east,
Douglassville, Pa 19518
Celebrate the start of pre-season football

with tailgating, pre-season drills and a pre-
season raffle. Feel free to wear your
favorite football jersey. 

sponsored by: Keystone Villa at
Douglassville

Business Card Exchanges are No Charge and for Members Only.
Reservations are appreciated.

SHOW US YOURS
Let us know that your decal is posted in your storefront
and we will come by, snap a photo, and share the
photo in the Route 422 Business Advisor and on
Facebook and Twitter – call us at 610.326.2900! 
Or snap a photo of your decal posted and email it to
Melissa at melissa@tricountyareachamber.com.

NARBERTH BOROUGH 
FORM BASED ZONING



Join leadership tri-County and 
Be a leader in the Community

Please contact Eileen Dautrich at 610.326.2900 or eileen@tricountyareachamber.com 
to obtain an application or for more information. 

The Class of 2016 is sponsored by John Middleton Co. 

• Program runs September 2015 to June 2016.
• Participants meet once a month for programs

covering topics such as: Arts & Culture, Business,
Economic Development & Infrastructure,
Education, Government, Health & Human
Services, Justice, and Leadership Development.

• Participants tour the community and attend a
variety of meetings and events in the area as
well as participating in educational workshops.

• Participants will complete a group project on
behalf of a local Chamber Member nonprofit
organization.

• Participants form a network of support with
classmates during this Personal and
Professional Development Opportunity.

• Upon completion, participants are accepted
into active service with a local board or com-
mittee of a local non-profit organization. 
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Only 4OpeningsRemain!

on thursday, June 11, 2015, 
the leadership tri-County 

Class of 2015 celebrated 
graduation at Brookside 

Country Club in Pottstown. 

Commencement exercises included speech-
es from eileen Dautrich, Chamber President;
Kitty Papp, leadership tri-County Director;
and Paul Coakley, leadership sponsor John
Middleton Co., an altria Company.

leadership tri-County is administered
through the triCounty area Chamber of
Commerce Foundation, inc. since its incep-
tion in 1993, the program has prepared more
than 175 community members for leadership
positions in the tri-county area. the program
is conducted from september through June.
this year’s class was comprised of 11 individ-
uals selected for their potential to expand their
involvement in the development of the tri-
county area.

the opening session is a one and one-half
day retreat followed by nine one-day semi-
nars scheduled monthly. in addition to
attending these sessions, class projects must
be completed on behalf of a local, Chamber
Member non-profit organization. the projects
are submitted by the non-profit organizations
to be accepted by the executive Committee of
the Chamber. the projects the class completed
during their nine-month participation in the
program were selected based on the number
of people that will be impacted by the com-
pletion of the project, and the long-term
impact the completion of the project will have
on the community.

this year’s class completed four group
projects: 

• Developed a strategic plan for
Colebrookdale railroad Preservation trust 

• Created a business plan for Communities
in Motion for GVF, a transportation
Management association 

• Worked on marketing and the website for
Pottstown area Police athletic league 

• Worked on the Community awareness
Campaign for the Pottstown YMCa

additional coverage of the projects com-
pleted this year is featured in the June
Membership Breakfast article on page 44.

the Chamber would like to give a special
thanks to the class members for their commit-
ment during the last 10 months, to the spon-
sors of the participants, the companies that
provided tours, guest speakers, and all of the
other supporters of the program. 

LEADERSHIP CLASS OF 2015
Sarah Bidlow, Schultz Technology

Frankie Casanas, John Middleton Co.
Christopher Delp, Fulton Bank

Janet Haupt, National Penn
Kevin Keohane, John Middleton Co.

Vicki Krickzy, Frederick Living
Janice Lee, Borough of Pottstown

Cathi Marcheskie Maziarz, Glass Slipper Concierge
Cindy Noble Mohn, John Middleton Co.

Lindsey Patience, Pottstown Area Health &
Wellness Foundation

Nancy Poinsett, Borough of Pottstown

Mission: To sustain community 
participation and involvement by
training and providing new and
emerging leaders with the expertise 

to serve on nonprofit boards.

Sponsor of the 2014-2015
Leadership Tri-County Class:

Education Sponsor:  

www.pottstownfoundation.org

leaDersHiP 
tri-CountY 
Class oF 2015 
GRADUATION
Congratulations to the
Leadership Tri-County

Class of 2015!

PHOTO TAKEN BY KEVIN HOFFMAN, THE MERCURY
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Summer Consignment Tickets
Chamber Members and their employees can buy discount tick-
ets on the Chamber’s website or in the office. When purchas-
ing tickets online, email jeff@tricountyareachamber.com with
your work email (for verification purposes). Then you will receive
instructions for purchasing the tickets. Tickets that aren’t
marked ‘online only(**)’ can be purchased at the Chamber
Office – 152 E. High St., Suite 360, Pottstown, PA 19464.

Here is what the Chamber is currently offering compared to
what you would be paying at the gate:
• Carmike Cinemas – 10 Tickets for $75; 

Gate Price - $107.50
• Movie Tavern – 10 Tickets for $79.50; Gate Price - $105
• Regal – 10 Tickets for $85; Gate Price $115
• Adventure Aquarium** - Adult $17; Gate Price $25.95

Child (2-12) $13.50; Gate Price $18.95
• Dorney Park** - Regular (over 48”) $39; 

Gate Price $56.70
Junior (3+ and under 48”) $31; Gate Price $35.70
Senior (62+) $31; Gate Price $35.70

• Dutch Wonderland** - Royalty (3-59) $31.99; 
Gate Price $41.54
Senior (60-69) $31.99; Gate Price $36.44

• Hersheypark** - Regular (9-54) $47.95; 
Gate Price $61.95
Junior (3-8) / Senior (55-69) $38.95; Gate Price $38.95

• Morey’s Pier** - Same Day Combo $46; Gate Price $65
Flexible Combo (over 48”) $56.25; Gate Price $75
Flexible Combo (under 48”) $42; Gate Price $57
Amusement Only $41.25; Gate Price $55
Waterpark Only $33; Gate Price $44

• National Aquarium** - Adult (12-59) $29.95; 
Gate Price $ 34.95
Child (3-11) $19.95; Gate Price $21.95
Senior (65+) $25.95; Gate Price $31.95

• Philadelphia Zoo – Adult $17; Gate Price 20
Child (2-11) $17; Gate Price $18

• Please Touch Museum** - General Admission (1+)
$14.50; Gate Price $17
Centennial Grown-Up Tours $14.50; Gate Price $17

• Renaissance Faire / Celtic Fling – Adult $21; 
Gate Price $30.95
Child (5-11) $8.50; Gate Price $11.95

• Six Flags Great Adventure** - General Admission
$40.99; Gate Price $67.99
Hurricane Harbor $30.99; Gate Price $42.99

**Tickets must be purchased online only. 

FEATURED 
MEMBER
BENEFIT
OF THE MONTH

WORKSITE WELLNESS
Chamber Wellness Warrior’s June Update

June marked the first month of the
Chamber’s Worksite Wellness initiative. Here
are some of the things we’ve accomplished:
• the staff got up and moved around for 1

minute at the beginning of each hour during
the entire day-long strategic planning
retreat on June 5. Healthy snacks were pro-
vided and the staff enjoyed a healthy lunch
and even walked to the restaurant! 

• staff members are parking farther away
from the building – Jeff has calculated that it
is an extra 200 steps!

• staff are choosing to use the stairs in the
office building and try to increase their daily
water intake.

• During regular business hours, the staff
have an alarm set to get up and move a
minute every hour. it only takes one minute
to walk down to the first floor and walk
back up to the third floor. 
Chamber Member companies with 50 or

fewer employees are also able to participate in
this Member Benefit. For more information on
how you can get involved with the worksite
wellness initiative, please contact eileen at the
Chamber office at 610.326.2900.

a major component of Governor Wolf’s
2015 budget was struck down on Monday
June, 1st which signaled a victory for
Pennsylvanian gas workers and middle
class families. the rejected proposal called
for several tax increases that included a 5
percent severance tax on natural gas com-
panies. if enacted Pennsylvania would have
had the highest severance tax in the nation
and would run the risk of driving natural
gas jobs out of the state.

according to a report by natural
resource economics inc. the legislature
saved an upwards of 6,000 jobs in
Pennsylvania that otherwise could have
been lost if the Governor’s tax plan had
been successfully implemented. Despite the
troubled economy over the past few years
the natural gas industry has been a crucial
job creator as the Pennsylvania Department
of labor estimates that nearly 250,000 jobs
have been created in this sector alone in the
keystone state.

in addition, the blockage of Governor
Wolf’s tax plan will keep utility and natural
gas prices at modest levels. if a severance
tax had been enacted Pennsylvanians could

have expected to see their utility bills
increase as they have in other states that
place high severance taxes on the already
taxed natural gas industry. Hard working
Pennsylvanians will be able to continue to
keep more of their hard earned money in
their pockets and not have to face rising util-
ity costs. 

the President of the Pennsylvania
Chamber of Commerce Gene Barr best
summarized the situation when he said that
the natural gas industry “has helped jump-
start the Commonwealth’s economy in the
aftermath of the recession, creating hun-
dreds of thousands of jobs and turning the
state into a leading, world class energy hub.
enacting this additional, punitive tax will
undo the progress and growth we have
seen over the past several years.”

the Chamber as always is committed to
creating and preserving good paying jobs
for the Commonwealth and protecting the
interests of hard working middle class
Pennsylvanians.
Alex Rahn, Senior Associate of Wanner Associates.
To reach Alex, email arahn@wannerassoc.com; or call
717.236.2050.

STATE LEGISLATORS 
TAKE A STAND FOR PA JOBS

JOB POSTINGS

LOOKING TO 
FILL A POSITION?
the Job Postings and resume service

helps Members looking to fill a position in
their company to save time and money.

HOW TO POST 
YOUR JOB OPENING

Companies who have posted Job Openings
will be featured in a weekly email and in the
Route 422 Business Advisor.

Members: It’s easy to post your Job Openings!

– Login to Members Only on the Chamber
website and click the “Jobs” tab on the left side
module.

– Click “Add New Job Posting,” fill in the
description.

– Preview your posting by clicking “Preview”
on the bottom of the page.

– Click the red “Save & Exit” button on the
bottom to finalize your posting.

LOOKING FOR QUALIFIED INDIVIDUALS?
Information from resumes the Chamber has received are announced at Membership Breakfasts and sum-

marized in the Route 422 Business Advisor.
Members: Stop by at the office anytime to review the resumes we have on file that have been sent to

us by those looking for work.
This month’s resume includes: Clerical / Data Entry / Fair Process; Bookkeeping/Management

Know someone
looking for a job?

1. Have them send their resume to Melissa at
melissa@tricountyareachamber.com.

2. They can also go to the Chamber’s website
and view Chamber Members who currently have
positions available at their company. Chamber
Members currently with job openings:

• Advantage Insurance Group, LLC –
Advantage Office Manager

• Community Music School – Registrar

• FASTSIGNS – Sales Professional

• Longstreth Sporting Goods –
Field Hockey Specialist

• Miller Retoration, Inc. – Property Damage
Technician

• Reflections Hair Designs – WOW Stylist

• Synergy Environmental, Inc. –
Maintenance Technician; Soft Dig Operator

• Yucha Chiropractic & Massage – Massage
Therapist
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2015 TCACC Annual Dinner
the triCounty area Chamber of Commerce

hosted its 2015 annual Dinner on May 21 
at riverCrest Golf Club & Preserve,

Phoenixville, where Bill Clement, 2-time
stanley Cup Champion & Broad street Bully,

was the keynote speaker.
the evening began with a social hour, where attendees in

the ViP reception were able to network with Bill. attendees
were then welcomed to the annual Dinner and the 2015
Chamber stars awards were presented. New this year -
during the awards presentations, attendees were able to
watch videos highlighting the three Chamber stars awards. 

thank you to Heather Chandler, sealstrip Corporation, 
for presenting the three Chamber stars awards.

the Chamber congratulates the winners of the following
awards.

Business / Enterprise of the Year – 
Diamond Credit Union

Enterprise - a project undertaken or to be undertaken, especial-
ly one that is important or difficult or that requires boldness or
energy.

the Business / enterprise of the Year award was present-
ed to Diamond Credit union - a company who shows com-
munity spirit as well as economic impact within its industry. 

Diamond states that the keys to success of their business all
relate back to embracing the local community. their roots, as
well as their headquarters, are located in Pottstown.
Diamond’s employees and members are all neighbors who
share a history and are dedicated to the future of this area –
“decisions are made here and money stays here.”

Diamond Credit union has also been a Member of the
Chamber for 34 Years. 

Entrepreneur of the Year – 
Adam Burke, Lily’s Grill

An entrepreneur – one who organizes, manages, and assumes
the risks of a business or enterprise. 

the entrepreneur of the Year award was presented to
adam Burke, owner of lily’s Grill. the recipient is an indi-
vidual who is committed to working on their business and
who demonstrates innovation in business thinking. 

lily’s Grill is adam’s first restaurant – although he has
many years experience in the food industry. He has created a
contemporary, comfortable setting offering consumers a menu
featuring healthy, nutritious, local, and great tasting food. 

the Chamber was able to participate in the ribbon cutting
for lily’s Grill in november 2013.

The Andrew J. Paravis Excellence in Local
Government and Education Award –  

Dr. Karen A. Stout, President,
Montgomery County Community College

this award is given to an individual in local government
or education who exemplifies the meaning of a dedicated

public servant and excels in his/her
accomplishments on behalf of the public. 

During her tenure at Montgomery
County Community College, Dr. stout
has supported the business community
through advocating for buying and
shopping local as well as cultivating
numerous partnerships with local busi-

nesses. she has strengthened the College’s relationships with
the local business community by offering the resources of the
West Campus to meet the needs of local business. in addition,
Dr. stout also served many years on the Chamber’s Board of
Directors. 

the Chamber was honored to recognize Dr. stout for her
contributions to this region as she leaves Montgomery
County Community College and moves on to the next step in
her career. 

Dr. stout was unable to attend the annual Dinner but was
presented her award at Montgomery County Community
College’s event at 140 College Drive, on June 2.  

Volunteer of the Year – 
J. Glenn Ebersole, Jr., 

Hollenbach Construction, Inc.
the Volunteer of the Year award was presented to Glenn

ebersole, strategic Vice President, Business Development and
Marketing, for Hollenbach Construction. Glenn is currently
the co-chair of the Chamber’s Pro Business Council – where
his assistance and guidance was instrumental in the reorgan-
ization of the program. Glenn will also represent the
Chamber at legislative events and serves as a representative
for tCaCC on the southeastern Pa Political action
Committee (sePaC). Glenn can be found at most Chamber
events and has served as a panelist during Chamber events
and presentations, and actively refers businesses to the
Chamber for Membership. 

Ambassador of the Year – 
Carrie Robinson, Shultz Technology
the Chamber’s ambassador program consists of volun-

teers from Member businesses who pledge to cultivate and
promote Chamber activities and Membership. this year’s
award was presented to Carrie robinson, senior account
Manager at schultz technology. 

Carrie has worked in the tri-county area for over 15 years.
she studied at Johnson and Wales university and also grad-
uated from the leadership tri-County Class of 2012. Carrie isAttendees from Diamond Credit Union receiving the Business / Enterprise 

of the Year award and showing their “Younity.”
From L to R: Eileen Dautrich, President, TCACC;

presented Dr. Karen A. Stout with her award. 

From L to R: Eileen Dautrich, President, TCACC; Adam Burke,
Lily’s Grill; and Heather Chandler, Sealstrip Corporation, 

TCACC Chairman of the Board.

Glenn Ebersole (center), Hollenbach Construction, receiving theVolunteer of the Year Award.



also a member of the Chamber’s events Committee, actively
recruits business to join the Chamber, and attends almost
every event the Chamber holds. 

after the presentation of the awards, Baran schultz,
schultz technology, introduced the evening’s keynote
speaker, Bill Clement - 2 time stanley Cup Champion &
Broad street Bully, to present “success and the everyDay
leader.” During the beginning of his speech, Bill asked the
Dinner attendees to raise their hands. His reason for asking
this - to show how many people in the room were in posi-
tions of leadership - everyone!

Bill also gave attendees the three choices that everyDay
leaders make:

1. Be an energy source, not an energy vampire – both
have equal power. 

2. Give, especially more than you take
3. and help people feel vital to the outcome by pulling

them and convincing them that their work is important. 
these three choices can help everyDay leaders earn peo-

ple’s trust and respect. 
Bill also challenged attendees to “find someone who 

doesn’t get recognition and show them how important 
they are.”

Bill’s presentation was followed by dinner and dessert
was provided buffet style at the closing reception. the clos-
ing reception was a new edition to this year’s event. it
included a balloon pop fundraiser that we held for the first
time. attendees, who purchased a balloon, were able to pop
the balloons and claim the prize listed inside.

attendees were able to enjoy dessert with a second oppor-
tunity for networking. Bill Clement stayed for the closing
reception to sign copies of his book “everyDay leadership:
Crossing Gorges on tightropes to success.” 

thank you to Dan O’Connor, Polaris Productions, for
producing the award winner videos and taking pictures
during the event. to view additional pictures from the
evening, please visit the Photo Gallery on the Chamber’s
website – tricountyareachamber.com.

the Chamber would like to thank the sponsors, balloon
pop donors, and attendees for making this event a success.
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The Ambassador of the Year Award was presented to 

Carrie Robinson (center), Schultz Technology. 

Members of the Chamber’s Executive Committee withkeynote speaker Bill Clement. From L to R: Heather Chandler, TCACC Chairman, Sealstrip Corporation;Barah Schultz, TCACC Treasurer, Schultz Technology; Eileen Dautrich, Chamber President; and Bill Clement, 2015 Annual Dinner Speaker.

THANK YOU TO OUR 
SPONSORS FOR THIS EVENT: 

Platinum Sponsors:

Reception 
Sponsor:

Gold Sponsors:

Silver Sponsors:

Here’s what people had to say
about this year’s Annual Dinner!

“The TriCounty Chamber of Commerce 2015
Annual Dinner was a first class event 
featuring a great venue, outstanding 
networking opportunities and a terrific guest
speaker! We are already looking forward 
to the 2016 program! Congratulations!”
– John M. Faust, President/CEO of Diamond Credit Union

“The TCACC Annual Dinner is a great way
to connect with a large number of Chamber
Members in one setting. I highly recommend
attendance at this annual event no matter
the size of your company!”– Ray Maillet, Business

Development Officer of First Priority Bank

“The 2015 Annual Dinner was fantastic – 
I really enjoyed the VIP networking at the
event, being able to talk to the speaker prior
to Dinner. The new format was very enjoy-
able and more relaxed being able to talk to the
people at your table. Looking forward to the
2016 Annual Dinner.” – Carrie Robinson, Senior

Account Manager of Schultz Technology

“Year after year, we all attend a variety of
events that are same old-same old. This year
the Chamber mixed things up a little. The
new features and changes added to a great
speaker made the night an extraordinary
success! I’m so glad I went!”– Heather Chandler,

President of Sealstrip Corporation

Brookside Country Club
Clothes to Home, LLC

Copperfield Inn at Lakeside
Coventry Corners

Klein Transportation
Lily’s Grill

Longstreth Sporting Goods, LLC
McCormick Chiropractic
Montgomery County 
Community College

National Penn

Pottstown Auto Wash and
Detail Center

Pottstown YMCA

Reading Fightin Phils

RiverCrest Golf Club & Preserve

Schultz Technology

Sealstrip Corporation

Spring Hollow Golf Course

The United States 
Hot Air Balloon Team

The Victory Bank

BANKING | INSURANCE | INVESTMENTS | TRUST

Thank you to the companies for their 
donations to the Balloon Pop: 
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the Chamber’s Membership Breakfast on
June 12 featured presentations from the
leadership tri-County Class of 2015 
highlighting the projects they completed
for Chamber Member nonprofits in the
community. 

the mission of the leadership tri-County program is
to sustain community participation and involvement by
training and providing new and emerging leaders with
the expertise to serve on non-profit boards. this year’s
class of 11 people were organized into four groups to
work on projects for the Colebrookdale railroad
Preservation trust; GVF, a transportation Management
association; Pottstown area Police athletic league; and
the Pottstown YMCa. see below for more details on
their completed projects!

Frankie Casanas, John Middleton Co.; Kevin
Keohane, John Middleton Co.; and Cathi
Marcheskie Maziarz presented their project
“strategic Plan” for the Colebrookdale railroad
Preservation trust. Participants helped to develop
a strategic plan for the railroad. the plan includ-
ed marketing, membership, volunteer, and staff
development plans.

Janet Haupt, national Penn; and nancy
Poinsett, Borough of Pottstown worked with
GVF, a transportation Management association,
for “strategic Business Plan for Communities in
Motion” project. the class members worked
with GVF to create a business plan for this newly
formed foundation. some of the sections of the
business plan included projects and services,
events, grants, and marketing and communications. 

sarah Bidlow, schultz technology; Christopher Delp,
Fulton Bank; and Vicki Kriczky, Frederick living, presented
their project on the website update for the Pottstown area
Police athletic league (Pal). Class members redid the entire
website and included contact information for Pal, a list of the
current board members, a section dedicated to upcoming
events, and much more.

Cynthia noble-Mohn, John Middleton Co.; lindsey
Patience, Pottstown area Health & Wellness Foundation; and
Janice lee, Borough of Pottstown spoke about their project
“Do You Know the Y” for the Pottstown YMCa. Class partic-
ipants identified avenues for communicating with the local
community to create a greater awareness of the YMCa’s broad
spectrum of programs and services.  

the following new Members were also welcomed to the
Chamber:

Chic Girl threads; Coventry Planners llC; linda Jacobs
Downtown Dezign; national uniform / linen rentals;
tompkins insurance; and Women’s Healthcare.

2

3

1) The Chamber welcomed the following New
Members: (from L to R) Vaughn Zimmerman,
Tompkins Insurance; Max Claster, National
Uniform / Linen Rentals; Linda Jacobs, Linda
Jacobs Downtown Dezign; Christine Campbell,
Women’s Healthcare; Ron Mickey, Coventry
Planners LLC; and Cheryl Ann Kreger, Chic Girl
Threads.

2) From L to R: Lindsey Patience, Pottstown Area
Health & Wellness Foundation; Cindy Noble-
Mohn, John Middleton Co.; Janice Lee, Borough
of Pottstown; and Dan Albert, Pottstown YMCA.

3) From L to R: Frankie Casanas and Kevin Keohane,
John Middleton Co.; Nathaniel Guest,
Colebrookdale Railroad Preservation Trust; and
Cathi Marcheskie Maziarz, Glass Slipper
Concierge.

4) From L to R: Maureen Farrell, GVF, TMA; Janet
Haupt, National Penn; Nancy Poinsett, Borough
of Pottstown; and Aria Walerski, GVF, TMA.

5) From L to R: Pam Nicolella, Pottsown Area Police
Athletic League; Sarah Bidlow, Schultz
Technology; Chris Delp, Fulton Bank; Vicki
Krickzy, Frederick Living; and Holly Kennedy,
Pottstown Area Police Athletic League.

1

June MeMBersHiP BreaKFast
Chamber Members Hear About 

Leadership Tri-County Community Projects

4

5

Thank you to our sponsors for this event:



7 LIMITING BELIEFS
OF LEADERS 
PRINCIPLES FOR LEADERSHIP
By Kayte Connelly, JMT, CPC, ACC 

one of life’s greatest frustrations is taking charge of
your destiny as the leader of an organization. Many
individuals and consequently, the businesses they may

come to lead, get stuck in their path to success. they mire in self-
doubt, in self-sabotaging behaviors, and never truly reach their goals. 

Could this be you? 
if so, you may be suffering from limiting

beliefs. these are your core values that put
the brakes on your progress. they present
resistance to your goals and stop you dead
in your tracks. they could cripple you and
your performance.  

limitations prevent you from moving
forward. they may cry from a spot deep
down inside you that has been lingering for
years. “stop. Don’t go there. We don’t know
how it will turn out.” 

oftentimes, without realizing it, you may
be facing an erroneous assumption about
your own capabilities. take the short quiz
below giving yourself a score of 1 for every
“sounds like me/us”, 2 for every “not
recently.” 

a score of 8 – 14 would be indicative of an
open mind and probably a more imagina-
tive form of leadership. a score of 1 – 7
would be indicative of someone suffering
with severe limiting beliefs. 

let’s take a minute and examine what the
7 key limiting beliefs for leaders and try to
identify empowering behaviors to over-
come them. 

1. Procrastination: inability to get your
job done. either there are too many distrac-
tions from others because you haven’t set
boundaries or you are not holding yourself
accountable.  

Solution: identify a solid list of tasks with
levels of importance first and then 

urgency. Just because someone screams
the loudest, doesn’t mean you should 

take care of them first. You are rewarding
abuses of power. 

2. Epidemics of Self-doubt: if there’s
something you don’t like about yourself, it’s
better to hide it than express it or explore it.
Do you hear yourself saying, “ i can’t; i’m
too scared; i don’t know enough; i’m not
skilled enough. i have to fake it to make it.”  

(See “Principles for Leadership” on page 47)
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HAVE YOU EVER FOUND YOURSELF SAYING?        SOUNDS LIKE US/ME     NOT RECENTLY     

1. Why change?  Things are fine the way they are.  .      
2. That won’t work. We’ve already tried that.      
3. We can’t do that.     
4. There’s no money to do that.     
5. We don’t have the time.      
6. We do not know how to do it.      
7. We simply do not have the resources.   
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Solution: engage yourself productively
in exercises that permit you to acknowl-
edge your strengths and gain the confi-
dence that you need to become more
secure. identify and then, conquer your
fears. Give yourself permission to do what
you need to do to get it done. 

3. Perfectionism. “if i don’t do every-
thing and do it right, i will end up alone.”
Doing the right thing should take prece-
dence. are you guilty of micromanaging?
Do you watch every detail instead of the
big picture? 

Solution: Delegate, delegate, delegate
and empower yourself and those around
you by giving them the opportunity to
excel. Give yourself a break and others per-
mission to make mistakes. again, what is
the big picture and are you losing sight of
your goals because you are focusing on
minutiae instead of the vision? 

4. Scarcity: i cannot earn a living doing
something i like. We can’t “make” money.
We are not allowed to look too successful
because then, no one will pay our prices.
Does your business look like a loser?  

Solution: Clean up your act. start
behaving like a professional organization
and one that welcomes abundance.
acknowledge that you are a winner and
act like one. 

5. I’m too busy. i don’t have enough
time, money, staff, etc.   

Solution: time management skills may
help you realize other benefits. are you a
wheel in constant motion, afraid to let any-
one help you? trusting in others, permit-
ting them to make mistakes, and delegating
may all prove beneficial to your end results. 

6. I’ll fail despite all of the hard work. if
i fail, i should feel bad for a very long time
and then be scared to try again. often lead-
ers’ burn out a vast majority of resources
including their staff because they are stuck
in a hamster wheel doing the same thing

over and over again. Besides, if i am suc-
cessful, no one will like me.   

Solution: assess your strengths and
weaknesses. surround yourself with 

others that bring you balance. Hire peo-
ple smarter than you are. Delegate to  

others whose skills set compliments
your specific needs. 

7. I’ll never…What are your goals? if
you truly believe that you will never, you
never will – no matter how you complete
the sentence. 

Solution: set goals; know what you
want. Build roads to get there. Find out
what it takes and do it. reflect on what you
want and go after it. 

if you release your mind and dispel
these myths, you will overcome these lim-
itations and set your goals and that of your
organizations on an unlimited path to suc-
cess. People attract what they send out to
the universe. if you have a limiting mind-
set, you’ll attract others that are limiting. 

if you have an abundant mindset, you’ll
attract others with a similar conviction. 

to rid yourself past disengaged employ-
ees, lack of motivation for you or your staff,
poor attitude, or low employee morale con-
tact me or another professional, credentialed
coach. (go to www.coachfederation.org)
Kayte Connelly, Best Principled Solutions LLC, is
an Accredited Coach through the international
Coaching Federation, one of few John Maxwell
Leadership coaches, trainers and speakers, in this
region and human talent development consultant
specializing in personal, professional and commu-
nity leadership. She offers keynotes, facilitates
retreats and conversations with dissimilar parties
and helps individuals and organizations identify
and eliminate what stands between themselves and
their goals. Customized, enriched services are
designed to create and sustain generations of lead-
ers for our community and elsewhere, based on
research and global development. Please “like” us
at www.facebook.com/BestPrincipledSolutions.
Call 484.769.2327  for more information on how
your leadership style could become more abundant.

PRINCIPLES FOR LEADERSHIP
(Continued from page 45)
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HOW WILL YOU
BE JUDGED?
HUMAN CAPITAL MANAGEMENT
By William Kreider, CEO, HR FUTURE GROUP

today, i would like to discuss the areas of our life that we
generally acknowledge are most important to us, and those
around us; particularly those we most deeply care about, care for
and love. We will integrate management theory and differing prac-
tices into our discussion of the divergent and largely unintention-
al outcomes they create in the most important areas of our lives.

My sincere appreciation for the teach-
ings, experiences, writings and recom-
mendations of Clayton M. Christensen,
Professor at Harvard Business school,
MBa Program, for reminding me and
hopefully you of what is truly important in
life. What follows is a summary of his
thoughts on this topic.

Christensen teaches aspiring MBas how
to apply management and innovation the-
ories to build stronger companies. He also
believes these same models can help peo-
ple lead better lives. therefore, he assigns
his students to explore three questions
everyone needs to ask of him or herself. 

How can i be happy in my career? How
can i be sure that my relationship with my
family is an enduring source of happiness?
How can i live my life with integrity? 

Career
the answer to the first question comes

from Frederick Herzberg's assertion that
the most powerful motivator isn't money;
it's the opportunity to learn, grow in
responsibilities, contribute, and be recog-
nized for achievements. that is why man-
agement, if practiced well, can be the
noblest of occupations; no others offer as
many ways to help people find those
opportunities.

More and more MBa students come to
school thinking that a career in business
means buying, selling, and investing in
companies. that's unfortunate, because
doing “deals” doesn't yield the deep
rewards that come from building up peo-
ple. How to be happy in your career?
interact with and genuinely care about
employees. the payback (roi) is remark-
able. 

Family
if the business principles of resource

allocation are not managed masterfully,
what emerges from a firm's resource allo-
cation process can be very different from
the strategy management intended to fol-
low. the same “family” resource allocation
strategy can help people achieve and
maintain an enduring source of happiness
at home. to be successful, this strategy
must also be masterfully managed.

We’ve seen far too many unhappy, per-
haps divorced parents who may be alien-
ated from their children as well? i’m sure
that not one of them generated a deliberate
family resource allocation strategy that
would negatively affect their family.

(See “Human Capital Management” on page 50)
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tHe soCial BeneFits oF a
retireMent CoMMunitY

as they age, some seniors may prefer stay-
ing in their current home because it is famil-
iar, holds memories and gives a sense of inde-
pendence or individuality. But they may feel
isolated if family, friends or neighbors can’t
visit often or anxious if and when an emer-
gency may occur. in addition, maintaining a
home and planning social activities can be
overwhelming.

seniors can spend a lot of energy trying to
maintain a certain lifestyle that actually may
be keeping them from enjoying it. By allevi-
ating some of those worries and burdens, res-
idents at a retirement community may feel
free to enjoy life, safe in their environment to
do so and comfortable with the added
resources. 

Many retirement communities help resi-
dents stay active by providing:
• Lifestyle professionals to plan activities according to
residents’ preferences.

• Programs and clubs for residents with similar inter-
ests to try new hobbies or rekindle former ones.

• Volunteer opportunities for those seeking a com-
mon purpose.

• Restaurant-style dining and social hours to connect
neighbors and friends

• Transportation for off-campus events, religious serv-
ices and shopping to enjoy with peers.

• Safe surroundings and open areas to promote
socializing and making new friends.

in this community lifestyle, many seniors
experience a better quality of life since social-
ization helps:
• Reduce stress and health complications from high

blood pressure, cardiovascular conditions, dementia.
• Boost the immune system.
• Stave off depression and isolation.
• Provide a sense of purpose and belonging.
• Increase self-esteem.
• Create a more positive outlook.
• Strengthen relationships with spouse, family, friends.

in many cases, retirement community res-
idents don’t feel like they are giving up a life
but creating a new chapter or even regaining
one. Visit a community to see how it may
support an active, social lifestyle for you or
your loved one.

at Country Meadows retirement
Communities you’ll meet people who care

and a community
you can call home.
For a personalized
visit or information,

please call their team any day of the week.
located at 1800 tulpehocken road,
Wyomissing (close to rte 422 & us 222);
610.374.3122; www.CountryMeadows.com.



JULY 2015 ROUTE 422 BUSINESS ADVISOR          422business.com and 422bizmag.com 50

HUMAN CAPITAL MANAGEMENT
(Continued from page 48)

and yet, many apparently subcon-
sciously implemented that strategy. Why?
Because they didn't keep one of the most
important areas of their lives front and cen-
ter as they decided how to spend their
time, talents, and energy.

Clarity about what is important in your
life, the time, energy and resources you
spend on those areas, and a strategy and
commitment to focus on those values and
behaviors, will trump all the business
knowledge of activity-based costing, bal-
anced scorecards, core competence, dis-
ruptive innovation, the four Ps, and the
five forces; as well as all the business suc-
cess they may produce.

People driven to excel in work often
have this unconscious propensity to
underinvest in their families and overin-
vest in their careers-even though loving
relationships and time spent with their
families are the most powerful and endur-
ing source of happiness.

if you study the root causes of business
disasters, you'll find this predisposition
toward strategies that offer immediate
gratification. if you look at personal lives
through that same lens, you'll see the sim-

ilar stunning and sobering pattern: people
allocating fewer resources to the things
they would have once said mattered most.

Integrity 
We're taught in finance and economics

that in evaluating alternative investments,
we should ignore sunk and fixed costs,
and instead base decisions on the margin-
al costs and marginal revenues that each
alternative entails. We learn this doctrine
biases companies to leverage what they
have put in place to succeed in the past,
instead of guiding them to create the capa-
bilities they'll need in the future. if we
knew the future would be exactly the same
as the past, that approach would be fine.
But if the future's different-and it almost
always is-then it's the wrong thing to do.

this theory addresses the third question
— how to live a life of integrity.
unconsciously, we often employ the mar-
ginal cost doctrine in our personal lives
when we choose between right and wrong.
a voice in our head says, "look, i know
that as a general rule, most people should-
n't do this. But in this particular extenuat-
ing circumstance just this once, it's oK."

(See “Human Capital Management” on page 52)
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By Lori Reinhart Musson
i remember the first time

i heard the word ‘rotary.’ 
i was a teenager and one of
our neighbors was a mem-
ber of the Pottstown rotary
Club. i had no idea what

rotary was, but i can tell you that our
neighbor’s son was always saying that his
father was going to a rotary event and
would proclaim how great Pottstown
rotary was.   

it was not until about 35 years
later that i once again heard
about ‘rotary,’ this time from
my dear friend, Jean spotts, who
also happens to be the first
woman inducted into the
Pottstown rotary Club. Jean is a
member of my church and a rotarian
extraordinaire. Jean was selling tickets for
the Pottstown rotary’s annual Duck race,
which benefits area charities, and in the
process, she was trying to make two sales
at once — one to get me to buy some tick-
ets and the other to tell me how great
rotary was and that i should consider join-
ing. My mother had just passed away and
things were extremely busy at my busi-
ness, so joining an organization at that time
was the last thing i wanted to do.  

Jean continued to work on me, keeping
me abreast of rotary events and telling me
with her wonderful heart-filled smile that i
would love rotary and should join. on one
of these occasions, it struck me that when-
ever Jean talked about rotary, she would
light up and you could see and hear the
love she had for rotary. needless to say,
after nearly a year of her trying, i finally
agreed to attend a Pottstown rotary Club
meeting as Jean’s guest.

From the moment i arrived at the meet-
ing, rotarians were coming up to me, wel-
coming me, engaging me in conversation,
showing real interest in wanting to get to
know me.  as first impressions go, it was a
great beginning and the club members
made me feel like family right from the
start. the following week, i attended
another rotary meeting with Jean and
quickly began to see that not only was the
Pottstown rotary Club very active, but that
the members were there to do much more
than have a nice dinner and chat with one
another. these rotarians were filled with
purpose and passion to make a difference

in our community and the world. like
with Jean, i witnessed that the club mem-
bers had that same spark of love for serv-
ing their community, while also enjoying
great fellowship. it was at that ‘moment’
that i decided that i wanted to share in that
experience and become a rotarian.

it’s hard to believe that a little over four
years have passed since that ‘moment,’ and
what an incredible journey it has been for
me as a rotarian. through rotary i have
been given many wonderful gifts — the

ability to learn about and engage in
ways to help the community, the
chance to help orchestrate
fundraisers and events, the
opportunity to grow personally

through leadership positions and
share ideas with other people commit-

ted to excellence… and that’s just scratch-
ing the surface.  i can honestly say that
when i leave a rotary meeting, i feel ener-
gized and proud to be part of such a great
organization filled with such good people.
When you join rotary, you gain a whole
new family of wonderful friends, a group
of individuals who are dedicated to mak-
ing good things happen in the community,
not just once or twice a year, but all year
‘round.  Plus we also do other fun things
together — the annual clam bake, the
Valentine’s Day dance, our annual bowling
fundraiser and more.   

it’s a great feeling to be a part of an
organization like rotary that continually
leaves its mark on the community in so
many ways — such as supporting literacy,
awarding student scholarships, helping
young students develop leadership skills,
and staging fundraisers throughout the
year to benefit local charities. that’s what
rotary is about — ‘service above self.’  But
in the end, living that motto is really about
putting oneself first because being a
rotarian gives you the ability to give and
grow as a person and a friend.   

it’s funny now that i think back on those
conversations with the neighbor’s son talk-
ing about his dad and Pottstown rotary.
now i totally get it. i only wish that i had
joined rotary sooner. My hope is that oth-
ers will take the step to experience their
‘moment in getting it’ and consider joining
and sharing their talents and friendship
with Pottstown rotary. it’s a journey you’ll
never want to stop travelling and one
you’ll never forget. 

ROTARIAN PERSPECTIVES

Why i Joined rotary
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HUMAN CAPITAL MANAGEMENT
(Continued from page 50)

the marginal cost of doing something
wrong "just this once" always seems
alluringly low. it lures you in, and you
can’t see where that path ultimately is
headed and the full costs the choice
entails. Justification for dishonesty and
dishonor in all their manifestations lies
in the marginal cost economics of "just
this once."

a lesson to be learned, is that it's eas-
ier to hold to your principles 100 per-
cent of the time, than it is to hold to
them 98 percent of the time. if you give
in to "just this once;' based on a mar-
ginal cost analysis, you'll regret where
you end up. Define for yourself what
you stand for and draw the line in a
safe place.
Choose the Right Yardstick
i've concluded that the metric by

which my life will be assessed isn't
dollars but the individual people
whose lives i've touched.  i think
that's the way it will work for us all.
Don't worry about the level of indi-

vidual prominence you have
achieved; celebrate about the individ-
uals you have helped become better
people and the family who knows
you’ll always be there for them. 

Next Month’s Article: How compa-
nies can permit, assist and encourage
their employees to accomplish a satis-
fying career, a happy enduring family
relationship, while not encountering
integrity issues at work. essentially,
how to move toward the values of a
“Best Place to Work.”
William Kreider is the founder and CEO of HR
Future Group, a firm that offers a full service
suite of human capital management services
for small businesses. From Transformational
HR Outsourcing, Compensation, Leadership
Coaching, Talent Acquisition and other HCM
consulting services to Cloud-based Payroll,
HRIS, Time & Attendance, and Benefit
Administration, HR Future can assist your
business.  Mr. Kreider has significant execu-
tive experience in all areas within the HR pro-
fession in a variety of industries. For more
information, please email him at
bill@hrfuturegroup.com or call 610.584.2467.
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NEW
OPPORTUNITIES

DOWNTOWN MARKETING AND DEVELOPMENT
By Barry Cassidy

the winds of political change flew through the 
state capitol last fall, as we were the recipients of a
new governor. any time the government changes

administrations, new priorities bring new programs for commu-
nities across the commonwealth.

the last change in Governors brought us
Keystone Communities, which has been a
dismal failure.  i am not sure there really is
any hope salvaging the program. i know
that people like continuity, but the program
was really never implemented correctly,
and even if it was implemented correctly, i
seriously question whether it was a work-
able program.

the Keystone Communities sounded
nice, but the reality was that the staff at the
Department of Community and economic
Development (DCeD) was cut back so
much that they could not process the appli-
cations for designation. applications lan-
guished for months, and in some cases
years. this is not about “asking the hard
questions.” this is about not having
enough people to do the work of the
department, and communities on the hook
for paying a manager while the review was
in process.

one of the first things i noticed about the
Keystone Communities when i prepared
an application for Castle shannon was that
the manager had to be hired and on staff
waiting for the community to be designat-
ed. a town like Phillipsburg, with the
immensely talented Dana shoemaker as
the manager, had to wait for a long time to
get the designation, and at the same time
had to pay her salary for a program that

required she be on staff before the designa-
tion happened. the designation takes for-
ever to process, and the community is the
loser. not because Dana is not one of the
best Downtown Managers in the common-
wealth, but because the incentives she
thought she would work with to develop
the downtown were not available to her.

the Keystone Communities does not
have salary support but instead gives pri-
ority to the funding for façade improve-
ments, anchor building (10,000 square feet
or more white elephant) as well as a simi-
lar array of grants and loans. there are also
25 percent enterprise zone tax credits,
which would be allotted for improvements
property owners made in the downtown. 

these incentives were not available
because of lack of designation, but the
money for three years never got out
DCeD’s door because of the lack of staff to
process the applications for funding. 
i questioned the department head when i
saw that the money would be made avail-
able just a few months before the last elec-
tion. i straight out asked what the deal was
with the money not going out? i was told it
was not some political maneuver but
instead… not enough people to process the
paperwork.

(Continued on page 54)

• Outbound Shipping Powered by UPS 
• Easy Account Set-up
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DOWNTOWN MARKETING
AND DEVELOPMENT

(Continued from page 53)
i did have one issue concerning a project

that i was working on in Charleroi, for which
i wanted the tax credits, because we were in
an enterprise Zone and i was told that my
project would be a lower priority because it
was not manufacturing. i asked why they
offer the tax credits as a feature of the program
if we are second in line for the tax credits?
therefore, even if you did get past the desig-
nation issue, the tax credits were not probable.

additional problems with the program are
that it had adopted the main street program
and created a template for funding that was
not in the spirit with the Main street act. all
in all, the Keystone Communities program
was not a very well thought out or executed
program, both on the state level and on the
local level.

so where are we now? the number of desig-
nated Main streets is 14, when in the past it has
been more than 50, and the way i read the list,
there are not any elm street (Housing counter-
part to Main street) programs. the program is
devastated, the morale of the downtown eco-

nomic development professionals is at an all
time low, and downtown economic develop-
ment in the Commonwealth of Pennsylvania
has come to a crawl.

a ray of hope has emerged with the new
budget by the current governor, which offers
increased funding for the programs. i believe
the guidelines are under review and there are
potential changes coming to rescue the pro-
gram. Will it be enough? time will tell, but
downtown revitalization is a long-term
endeavor and not something that you can
turn on and off like a flashlight. it takes time to
nurture a downtown program, and for lead-

ership to come forward to gather all the hopes
and dreams of the community.  

We place trust in our elected officials to get
the job done with competing priorities. My
stance is that if you are not going to fund the
program properly and not going to adminis-
ter the program properly, just don’t offer the
program.  it is better to have no program than
have one that does not work and have the
communities gather their hopes and dreams
only to see them dashed by an underfunded
bureaucracy. 
Barry Cassidy is a freelance grant and economic 
development consultant. He can be reached at
barrycassidy@comcast.net.
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A REAL ESTATE
REVOLUTION IS COMING:
IT’S THE END OF HUD-1

AS WE KNOW IT 
(AND I FEEL FINE)

LEGAL PERSPECTIVES
By Andrew J. Monastra, Wolf, Baldwin & Associates, P.C.

one of the definitions of a “revolution” is that it is a sudden, com-
plete or marked change in something. Well, if you have ever
bought, sold or refinanced real estate, the world as you know it

will change forever on august 1, 2015 when the tila/resPa integration rules
take effect. the main casualties of this coming revolution are the HuD-1
settlement statement, which is forever gone, and the truth in lending Disclosure,
which is being combined with the Good Faith estimate of Closing Costs.

these changes have been mandated by
the new sheriff in real estate City, the
Consumer Financial Protection Bureau
(“CFPB”), an agency created by the famous
(infamous?) Dodd-Frank Act. as you may
recall, the Dodd-Frank Act was passed in
response to the near financial meltdown that
occurred in 2008-with regard to mortgage-
based securities. all realtors, consumers,
mortgage professionals and attorneys will

now need to familiarize themselves with the
new regulations which rule real estate
financing and purchase transactions.

these new til/resPa disclosures will
apply to all mortgage applications received
on or after august 1, 2015. if the application
was received on July 31, 2015, the old rules
will still apply. the CFPB has defined the sub-
mission of your name, address, income, social
security number, property address, property
value estimate and mortgage loan amount
sought as an “application.” once this applica-
tion has been made, the lender has three (3)
business days (i.e., days open for business; no
saturdays) to deliver to the consumer a loan
estimate. this loan estimate is deemed
received three (3) business days after mailing.
there is some uncertainty as to whether this
will hamper the frequently utilized “pre-qual-
ification” letter that lenders used to give out
like candy.  However, as long the property
address of the property you are purchasing
has not been given, it does not meet all of the
requirements of an “application.”

this loan estimate must identify the set-
tlement services for which the consumer may
shop (most obvious example: title insurance),
provide a written list of service providers
with contact information, and a statement
that the consumer “may choose another
provider.” For example, you do not have to
use the title insurance company that your
realtor suggests (most likely because they are
a partner in the title agency).

let’s move forward in the closing process.
the loan estimate is given, the consumer
accepts the offer and we now are moving
towards the closing, or the “consummation”
of the real estate financing transaction.  in
other words, the day you actually refinance
your mortgage or buy your house. this is
where the changes in the regulations are most
significant.

(See “Legal Perspectives” on page 57)
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Dr. Glenn s. Corbin awarded
the 2015 Pa optometric

association “oPtoMetrist
oF tHe Year”

Dr. Glenn s. Corbin President
of Wyomissing optometric
Center has been awarded the
2015 Pennsylvania optometric
association “oPtoMetrist
oF tHe Year” as well as the
Berks County “oPtoMetrist
oF tHe Year”.

the Pennsylvania optometric
association “optometrist of the
Year” award recognizes a member of the
Pennsylvania optometric association who,
through years of dedicated service to
optometry and the public, merits recogni-
tion from the optometrists of the state of
Pennsylvania.

Dr. Corbin is a highly respected clini-
cian and is a recognized lecturer both
locally and nationally. He has authored
numerous journal articles and contributed
to several textbooks. He serves on the staff
at st. Joseph Medical Center and
Healthsouth reading rehab Hospital. Dr.
Corbin is an adjunct Professor at the
Pennsylvania College of optometry and
is a Clinical Preceptor for their externship
program as well as for the illinois College
of optometry. He serves on the editorial
review Board for Review of Optometry. He
also serves as a Principal investigator for
many pharmaceutical companies, con-
ducting clinical trials testing new medica-
tions and devices. Dr. Corbin is a Board
member of numerous local non-profit
organizations including the exeter
Community education Foundation, the

Mt. Penn rotary scholarship
Fund and Kesher Zion
synagogue. in 2014, Dr.Corbin
was awarded the “albert Fitch
Memorial alumnus of the Year”
by salus university/Pennsylvania
College of optometry.  Dr. Corbin
was previously honored as the
Berks County “oD of the Year” in
1988.

the state award was presented to
Dr.Corbin at the Pennsylvania optometric
association spring Congress at Bedford
springs, Pa on May 16, 2015.

the criteria used to select the recipient
includes:

service to the country, state or other
political subdivision in any capacity; serv-
ice to educational, community, religious or
service institutions, charitable causes, and
sight-saving groups; legislative activities
beneficial to the visual welfare of the pub-
lic; participation in governmental health
care programs and public service pro-
grams such as health fairs and visual
screening projects; etc.

Contributions of personal effort and
time on behalf of the profession’s advance-
ment at the community, local, state or
national levels; service in organized
optometry as an officer, committee chair or
committee/task force member; promotion
of the association’s goals and programs;
activity in support of the association’s proj-
ects; involvement in public information
activities; etc. 
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First and foremost, gone forever is the
“HuD-1” being replaced by something cur-
rently called the “Closing Disclosure.” on
the bad side, the size of this document is even
larger than the current HuD-1, and no less
confusing (perhaps even more so). Currently,
your title agent is responsible for the prepa-
ration of the HuD-1 statement.  under the
new regulations, that will not always be the
case. since the lender will be responsible for
errors in the Closing Disclosure, the larger
lenders will be preparing the Closing
Disclosure while your title agent provides
much of the necessary information to the
lender. the consumer (that’s you) must
receive the Closing Disclosure no later than
three (3) days before the consummation (for-
merly “closing”). there are no exceptions!  if
the Closing Disclosure is sent via mail or
email, then the regulations deem it received
three (3) business days after it is sent. 

Here is an example of how it works.
lender mails out the Closing Disclosure on
Monday. it is deemed received on thursday.
Consumer has three business days to
review, so the consummation cannot occur
before Wednesday of the next week.  there
are very few exceptions and the fact that the

buyer or seller needs to close before a certain
date (other than the date of a sheriff’s sale on
the property to be sold) will not be deemed
an emergency.  

attention realtors: this means any and all
bills you have to be paid at consummation
must be given to the title company to be
given to the lender when the Closing
Disclosure is sent to the consumer. if any-
thing changes on the Closing Disclosure, it
triggers a completely new three (3) day
delivery and then three (3) day review
process.  so no more will a realtor be permit-
ted to arrive at settlement and present a bill
for painting or grass cutting — it will trigger
a whole new waiting period as described
above. and the transaction will not close for
approximately another week.
Andrew J. Monastra, Esquire recently joined the law
firm of Wolf, Baldwin and Associates, P.C., which
has offices in Pottstown, West Chester, and Reading.
He has represented consumers and businesses in real
estate transactions for over 23 years, and he is the
owner of Heartland Abstract, Inc., an independent
title agency located in Pottstown. Mr. Monastra
welcomes the opportunity to discuss these signifi-
cant changes to real estate practice, and is available
for seminars to explain these changes in more detail.
He may be reached by calling 610.323.7436, or by e-
mail at amonastra@wolfbaldwin.com. 

LEGAL PERSPECTIVES
(Continued from page 55)
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Minding your business!

REGIONAL CHAMBER ROUNDUP 

PERKIOMEN VALLEY CHAMBER OF COMMERCE
351 E. Main Street, Collegeville, PA 19426  • 610.489.6660 • info@PVchamber.net  • www.PVchamber.net

Welcome to the Perkiomen Valley Chamber of Commerce!
Creating opportunities for members to connect with business professionals, mentors, and potential customers, the Chamber helps mem-

bers improve business and create a thriving community for themselves and their employees in which to live, work, learn and play.  We can
help grow YOUR customer base in Collegeville, Limerick, Lower Frederick, Lower Providence, Perkiomen, Skippack, Schwenksville and Trappe. 

July 23, 2015 - 
Business Owner Roundtable 

The PV Chamber welcomes business owners and
key decision makers to participate Business Owner
Roundtables.  Each monthly session facilitates peer-to-
peer discussions that drive solutions for important
business issue.  Limited to 18 attendees; PVCC mem-
bers-only. 

Save the date: Roundtables will be held on August
27, September 24, and October 22. 

Copperfield Inn at Lakeside, 594 W. Ridge Pike,
Limerick

11:30 am - 1 pm; $25/pp

August 26, 2015  - 
New Member Orientation                      

sponsored by
Wednesday, August 26th ,
8:30a.m. – 9:30a.m. at the
PVCC office, 351 E. Main
Street, Collegeville.  

All welcome to attend!  New members, prospects
and current members are invited to an informational
session to learn how to maximize your Chamber
membership!   Pre-registration is required.  Can’t
attend on this date?  Join us for the next NMO on
October 28th.

More details, contact Renee Blomstrom at 610-489-
7822 or email renee@PVchamber.net.  Register online
www.PVchamber.net

August 12, 2015 – PVCC Night at
the Fightin’ Reading Phils

On Wednesday, August 12, 2015 the Perkiomen
Valley will take over the ballpark to cheer for the R-
Phils as they take on the Harrisburg Senators.    

Sponsors Deadline – July 6 or sold-out! YOUR
logo printed on 10,000 tickets distributed throughout
the Valley.  Each sponsor receives 400 tickets to give to
clients and friends.   Sponsors are invited to throw out
a “first-pitch” before the game!  The tickets are a
great “thank you” gift for vendors, clients, employees,
friends and family.  

Food court opens at 5pm, seating at 6pm and game
starts at 7:05p.m.  Game Day Promotion: First 2000
kids under 14 and under will receive a Fightin’s stain-
less water bottle.   Limited to only 24 sponsors.   

Sponsorship Cost –  $385/per 400 tickets 

First Energy Stadium, 1900 Centre Avenue, Reading,
19612

For additional information, contact the Perkiomen
Valley Chamber of Commerce at 610-489-6660 or
email info@PVchamber.net. 

Event registration form available online:  perkiomen-
valleychamber.org/events/upcoming-events

FEATURED EVENT
Exclusive Member-Only
Event…PV CHAMBER

BUSINESS EXPO AT PFIZER!   
B2B and B2C – Showcase YOUR business to Pfizer

employees and PVCC Members!   

The PV Chamber Annual Fall Business Expo at
Pfizer will be held on Thursday, October 8, 2015.

This 3-hour event is an oppor-
tunity to showcase YOUR
business to the employees
at Pfizer, Collegeville as

well as network with PV
Chamber member business

representatives.  Register early…only
100 tables available…this event sells-out every
year!  All PV Chamber members (exhibitors/non-
exhibitors) are welcome to participate in Online
Coupon Magazine to extend promotions beyond
the Expo.   Admission to the event is restricted to
pre-registered exhibitors and Pfizer employees (not
open to public).  Security passes will be issued to
registered exhibitors.   Both the Expo and online
magazine are exclusive member-only benefits.
Exhibitors offering raffle prizes will be included in
pre-event announcements to Pfizer campus.  

Exhibitor table $165 ($35 additional cost for elec-
tric). 

Online coupon magazine advertisement $50
(business card size with offer) $150 (full page).

Registration and details www.PVchamber.net or
email info@PVchamber.net or contact the Chamber
office at 610-489-6660.  

Not a member?  Contact Renee Blomstrom at 
610-489-7722 or email renee@PVchamber.net for
membership information. 

POST EVENT:
30th Annual 
Golf Outing                 

June 8, 2015

Spring Ford Country Club
1st Place
Foursome  -
Trappe Tavern –
Matt Camero,
Ken Cameron,
Sean Cameron
and Mike
Strange

2nd Place
Foursome – 
Kelly Insurance –
Mark Kunze,
Colleen Pulaski,
Katie Kelly-
Wyper, Brian
Swavely

Fun at the
Grove! Golfers
and volunteers
enjoyed
Phamous Phils
Pulled Pork
Sandwiches.
Special thanks
to Phil White,

Sign-a-Rama, his master grilling skills!

Oehlert Bros.
and Patriot Pest
Solutions Putting
Contest Finalists
(l to r): Rich
Renard, Donna
Kelly, Sean
Cameron and
Matt Baker.

Keyser Miller

Ford was the
Title Sponsor of
the Annual PV
Chamber Golf
Outing. Thanks
for your contin-
ued support,

Ron Keyser (pictured 2nd from right)!    

THANK YOU SPONSORS!!!!!

July 9, 2015 -  
Mixer at MaxOut Studio

Come out and mingle with our members while sup-
porting a great cause!  Bring your gently used sports
equipment and sneakers to support LOCAL underpriv-
ileged youth.  Each item you bring will score you a raf-
fle ticket!   Enjoy food, beer and wine at this summer
networking event!  

MaxOut Studio 
Limerick Square Shopping Center, 

70 Buckwalter Road, Royersford
5:00pm – 7:00pm; FREE for members;  $10 Guests
Call 610-489-6660 or email info@PVchamber.net  to

register.

July 22, 2015 -  
Mixer at Berman Museum

Meet and greet with fellow chamber members at
the Berman Museum of Art at Ursinus College.
Seldom Seen and Big Platinums, will feature more
than 40 photographs by one of the most influential
photographers of the 20th century, George Tice.  The
distinctive black and white urban landscape photo-
graphs chronicle iconic scenes, many taken in his
native New Jersey, are a testament of finding beauty in
ordinary places.  Paintings in wayfarers, also on view,
is an exhibition that ask whether the primarily visual act
of looking at paintings can also become a multi-sen-
sory experience. 

The Berman Museum of Art at Ursinus College is
regarded as one of the nation’s finest small college art
museums.  Director Charlie Stainback welcomes the PV
Chamber to view the summer exhibits.  Network with
members and enjoy culinary delights including passed
and stationed hors d’oeuvres, beer, wine, and sparkling
water.  Registration and Details www.pvchamber.net 

Berman Museum of Art at Ursinus College 
601 E. Main Street, Collegeville
4:00pm – 6:00pm; FREE for members;  $10 Guests   
Call 610-489-6660 or email info@PVchamber.net  to

register.

August  20, 2015 -  
Mixer at Madison Providence

Business Card Exchange at Madison Providence,
Collegeville’s newest  luxury apartment complex.
Madison Providence is conveniently located just off of
Arcola Road, across from the DOW/Pfizer campus.
Enjoy delicious faire from local restaurant, beer, wine
and of course, great networking.  We will meet in the
State-of-the-Art Clubhouse.  Tours of the 1 and 2 bed-
room apartments, resort style pool, luxurious deck, and
outdoor kitchen will be available.  Please RSVP:  610-
489-6660 or info@PVchamber.net

Madison Providence 
550 Campus Drive, Collegeville
4:00pm – 6:00pm; FREE for members;  $10 Guests   
Call 610-489-6660 or email info@PVchamber.net  to

register.

SUMMER 2015 BUSINESS CARD EXCHANGES:

For more information, contact Executive Director, Renee Blomstrom, 610.489.6660,  renee@PVchamber.net.   OR, visit the Chamber website: www.PVchamber.net. 

UPCOMING EVENTS
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SPRING-FORD CHAMBER OF COMMERCE

The Spring-Ford Chamber of Commerce is a community-focused business advocate.  We strive to
help our member businesses grow while improving the community in which we all live and work. 

The Chamber consists of local businesses whose main objective is to run a successful
business.  We are a great resource for members, not only because we offer the oppor-
tunity to network and brainstorm with fellow members, but also to have exposure to the

local community, your customer, through our continued involvement in community events and charitable endeav-
ors. Visit www.springfordchamber.com for Chamber Events, Press Releases, Online Newsletters and more!

REGIONAL CHAMBER ROUNDUP 

Building a Better Community Through Business
• 313 Ridge Pike, 2nd Floor, Limerick, PA 19468  •  610.489.7200

SPONSOR LIMERICK
COMMUNITY DAY WITH

THE CHAMBER
It’s already time to start planning for Limerick

Community Day! Community Day is a joint project of
the Spring-Ford Chamber of Commerce and Limerick
Township Parks and Recreation. 

This year, Community Day will be on Saturday,
August 22 from 11:00 am to 3:00 pm, at Limerick
Community Park on Swamp Pike and Ziegler Road.
Limerick Community Park is the home of the
Manderach Memorial Playground. 

As in previous years, there will be carnival games, lots
of food, kids’ rides, entertainment, and three areas for
businesses and organizations to set up: a Farmers’
Market area, an area especially for local service organ-
izations, and the Chamber’s Business Expo. 

The Spring-Ford Chamber and Limerick Township
Parks and Recreation offer multiple levels of sponsor-
ship as well as table spaces in the Business Expo area in
the Pavilion. Sponsoring the event gets you the most
marketing bang for your buck! 

Join our current sponsors including the Rothman
Institute, Exelon, Oehlert Bros. Home Heating
and Cooling, and Rental World! 

Sponsorship options include: 

Platinum Event Sponsor - Limited   $7,000
• Company name and logo on Community Day Banner
• Company name and logo on all event publicity

including flyers, articles, and electronic media
• 2-8’ tables in front of Business Expo Pavilion
• 1 issue- 1 full page ad in a Chamber Newsletter
• 1 issue- ½ page ad in a Limerick Township Newsletter

Gold Event Sponsor- Limited           $3,000
• Company banner at entrance to Business Expo
• Company name and logo on all event publicity

including flyers, articles, and electronic media
• 1-8’ tables in front of Business Expo Pavilion
• 1 issue - ½ page ad in a Chamber Newsletter
• 1 issue- ¼ page ad in a Limerick Township Newsletter   

Vehicle/ Special Display  - Limited   $1,500
• Company banner & display at the Entertainment Stage 
• Company name and logo on all event publicity

including flyers, articles, and electronic media
• 1-8’ Table and  2 Vehicles OR a Special Display in a

prominent location in the Business Expo  Area
• 1 issue - ½ page ad in a Chamber Newsletter

Silver Event Sponsor - Limited         $1,000
• Company name and logo on all event publicity

including flyers, articles, and electronic media
• 1-8’ tables in front of Business Expo Pavilion
• 1 issue – 2” x 4” ad in a Chamber Newsletter

We also have exhibitor spaces in the expo area.
There are three categories of exhibitor spaces:
• 3 Star Level - $200 – 1 8-foot table in the Expo Pavilion
• 2 Star Level - $150 – 1 8-foot table in the Expo Area
• 1 Star Level (tax-exempt nonprofit organizations

only)- $100 – 1 8-foot table in the Expo Area

Registering early guarantees your spot! Registration
is already open, so visit the Chamber’s website at
http://www.springfordchamber.com/lcd2015 to
download the brochure and application! 

July and August 
Luncheons Planned

Please join us on July 9 at 11:30am at the Copperfield
Inn at Lakeside for our monthly luncheon! Our speaker
will be Limerick Township Police Chief William Albany,
who will be talking about the police department, busi-
ness security, and how our community of business
owners can help support the police department’s work. 

Our August member event will be a breakfast on
August 13, beginning at 7:30am, at the Loft at Landis
Creek. We have invited the administrators from the
Spring-Ford Area School District, Pope John Paul II High
School, and the Western Montgomery Career and
Technology Center to attend and talk about what is
going on in the school districts, the accomplishments
they’ve had, and how our community can support
education in the area. 

For these events, the cost is $25 (early bird registra-
tion through July 7, 2015 for the July luncheon and
August 11, 2015 for the August breakfast) or $35 for
non-members. 

Please visit our website at springfordchamber.com
/events for information, or to register for these events! 

Visit Our Newly 
Revamped Website! 

If you haven’t visited our website lately, wait until you
see the re-design we’ve done! 

The new website works with our ChamberMaster
software, which means you can access lots of options
through your Member Center. (If you haven’t used the
Member Center and/or don’t have a login, let us know
at the office!) 

For our members, we offer several free options to
enhance your listing – you can have a Google Maps
map, a logo, photos, and links to your website and
social media. You can also post jobs, if you’re hiring, or
offer special deals for members or website visitors. 

Website advertising will be available sometime soon,
so keep an eye out for information if you’d like to
advertise online! 

Save the Date For 
These Upcoming Events

July 9 – 11:30am – 1:00pm – Chamber Luncheon at
Copperfield Inn at Lakeside, 594 West Ridge Pike,
Limerick. 

July 16 - 11:30am – 1:00pm – Shark Think Tank at
Brookside Country Club, 850 N. Adams Street, Pottstown. 

July 23 – 5:00pm – 7:00pm – Mixer at Goose’s
Tobacco Outlet, 250 West Ridge Pike, Limerick

Mixer at Beacon Chiropractic

REGIONAL CHAMBER ROUNDUP 

The Phoenixville Regional Chamber of Commerce is an inde-
pendent organization serving the business interests of Northern
Chester, Western Montgomery and parts of Delaware Counties.

The Chamber’s mission is to “advance the principles of free enter-
prise by providing the leadership which will enhance the econom-
ic climate of the region, address the priority needs of its members,

and interact with other individuals and organizations for the overall benefit of the business community.”

PHOENIXVILLE REGIONAL CHAMBER
OF COMMERCE

• 171 East Bridge Street, Phoenixville, PA 19460  •  610.933.3070  • fax 610.917.0503  •
info@phoenixvillechamber.org • www.phoenixvillechamber.org

Young Professionals
Networking Event – July 7

Mix, mingle, and network in a relaxed atmos-
phere with other young professionals ages 21 to
40. Refreshments will be provided with a cash bar.
Be sure to bring your business cards!

Time: 6:00pm – 8:00pm

Location: The Great American Pub & Hotel, 148
Bridge Street, Phoenixville, PA 19460

July Membership Meeting –
July 14

Join us to stay up to date with the Chamber, net-
work with other Chamber members, and discuss
new ideas for your business at this meeting held on
the second Tuesday of each month!

Time: 7:15am - 9:00am

Cost: $18 for pre-registered, $20 for non-regis-
tered, $25 for not-yet-members.

First Friday
Gather your friends and family, and join us every

First Friday each month at 6-10pm.You’ll find live
music, theatrical performances, local artists, and
fun surprises! Walk around and explore some of
our arts venues, small shops, unique boutiques,
and outstanding restaurants. First Fridays are a
great time to experience the beauty of the Borough
and all that the Downtown Area has to offer. This
month’s First Friday is on July 3, and we hope to see
you there! For more information, please visit
www.phxfirstfriday.com.

Check Out Our Community
Calendar

With the launch of its new website, the
Chamber also launched a comprehensive
Community Calendar. Members of the
Phoenixville community can submit their own
events to the site for all to see!

To find the Community Calendar and see what’s
going on in Phoenixville, head to the Chamber’s
website at phoenixvillechamber.org. You’ll find
upcoming events on the home page and an option
to see all future events when you click View Events
Calendar.

To add your own event, just click Contribute an
Event. You can add a picture and links to your own
site for more information. Advertising your event
on the Community Calendar is a great opportunity
to invite the whole community!

Annual Charity Gala
Save the date! The Chamber’s Annual Charity

Gala will be held on Saturday, November 21. Join
us to enjoy a formal dinner, dancing, and a silent
auction as we raise money for a local non-profit.
This event is open to the public. Please check our
Community Calendar for more information and
register today!

Congratulations to The Great American Pub &
Hotel on its recent ribbon cutting with the
Chamber!

After months of hard work, the Chamber happily unveiled its video series Find it in Phoenixville
at its 2015 Annual Awards Dinner on March 18. The Chamber showed its two-minute intro-
ductory video to the crowd, which features shots from businesses around Phoenixville and a
voiceover outlining the mission of the series. 

The ongoing project seeks to highlight the businesses that make Phoenixville unique. Written
and produced by the Chamber staff and directed by Digital Media Intern and University of Valley
Forge student Derrick Harvey, the Chamber is proud to feature Phoenixville’s wonderful busi-
nesses. We’re premiering new videos all the time, so please visit phoenixvillechamber.org/find-
itpxv to stay up-to-date.

UPCOMING EVENTS




