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­

In the fall of 1978, Curt Strohacker

launched Eastwood, a business to

better serve the DIY market of auto

restoration and customization. Today,

more than 35 years later, The

Eastwood Company employs over

100 people in Pottstown, most of

whom are also automotive enthusi-

asts, and utilizes 3 warehouses 

shipping 4,000 products to individu-

als and businesses worldwide.

Eastwood also operates 3 retail stores

in PA, IL and OH and is opening 2 new stores this year.

Eastwood headquarters at 263 Shoemaker Rd in Pottstown

houses the main warehouse, office staff and customer contact

center along with a Research & Development staff that designs

and tests all Eastwood products. The facility is also home to an

in-house production studio that produces weekly how-to and

monthly episodic shows as well as commercials; and a Creative

Department that designs thousands of Eastwood advertising

pieces annually.

Eastwood takes a hands-on approach bringing together prod-

ucts, content and community to provide a “solution in every box”.

Eastwood-engineered products have won numerous awards for

product innovation and design, including awards in each of the

last five years! Eastwood proudly provides one of the most 

comprehensive warranty and guarantee programs in its industry.

For more information about Eastwood, 

please contact Martin Bispels, Chief Sales &

Product Solutions Officer at 610.705.5412 

or mbispels@eastwood.com
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Most people don’t really think much about insurance until something 

negative happens in their lives. We’ve seen the stories on the evening news;

the home owner or business owner is standing , riveted, watching the local

Fire Department fight the blaze that is taking his home or building, her 

company, their way of life, away. 

Most people think insurance is dull and boring; not very exciting to think

about, until a life altering event or catastrophe happens to you or your family

or your business. The Insurance professionals at Body Borneman have met

these people and by their knowledge and

experience of the real world of insurance,

helped them see, not only the value of 

forward thinking, but the true benefits of

being prepared for these negative events

that may touch someone’s life at one time

or another. 

Body Borneman Insurance takes pride

in the history of exceptional service we

have provided to our customers since 

our founding in 1962. Our agency,

established on the principles of personal

attention to the unique needs of each

customer, still operates with a commit-

ted dedication to the quality and value

of that kind of service. Under the cur-

rent leadership of Bradley Borneman

and Sean Deviney, the founding tenets continue to be the guide for our organ-

ization today and are the reason that many of our original customers still trust

us with their security. Our clients achieve their objectives through our staff’s

efforts, who believe each customer’s satisfaction is their main mission. When it

comes to protecting your assets, we believe in taking second place to no one.

We have truly worked hard to excel over the years and our 40+ member staff

services over 17,000 clients and works in four strategically located offices –

Boyertown, Pottstown, Phoenixville & West Chester. Our corporate headquar-

ters, in Boyertown, is a recently renovated 10,000 square-foot facility, equipped

with state-of-the-art automation to service your needs on demand. 

IF YOU DIDN’T COME TO
BODY-BORNEMAN 
FOR YOUR INSURANCE,
YOU’RE PROBABLY 

PAYING 
TOO MUCH!!

You can contact us at 610-367-1100, 
stop in to one of our four conveniently located
offices or visit us at www.bb4ins.com or on 

FACEBOOK and LinkedIn and TWITTER.
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are you a health care practitioner or professional service provider
looking to relocate your business to a centralized location with
exceptional visibility, plenty of parking, affordable rates and flexi-
ble floor plans? or, are you thinking of opening a conveniently
located satellite office offering easy access to patients and clients
from all points on the route 422 and route 100 corridors?

Sunnybrook Village
buSineSS CampuS

The perfect location for your professional practice

if you answered “yes” to either ques-
tion, then look no further! Sunnybrook
Village business Campus, located at 
2151 east High Street in Sanatoga Village
(lower pottsgrove Township), offers the
perfect combination of location, visibility,
value, and unparalleled amenities. 

Sunnybrook Village is a modern com-
munity with a traditional look and feel, fea-
turing more than 100,000 square feet of
general and medical office space; 12,000
square feet of retail and restaurant space; a
10,000 square-foot day care center; and 
151 townhomes.  its buildings share a com-
mon architecture that reinforces Sanatoga’s 
historic nature. They are joined by an 
integrated system of roads, parking areas,
streetlights and sidewalks, plus a scenic
creek-side walking trail and community
park. These amenities and design elements
make the campus a place where employees
want to work and clients like to visit.

an expertly-designed signage system
makes the campus easy for clients to find.
all of the signs (with the exception of the
storefront retail signs) have a traditional
design that complements the streetlights
and building architecture. From the large
stone mon ument sign at the campus
entrance to the individ ual signs at each
tenant’s door, the signage system guides
customers to their des tination and pro-
motes each tenant’s image. The campus is
therefore ideal for sales offices and ser vice
businesses seeking to raise their profile.

These features have helped to make
Sunnybrook Village business Campus 
the area’s premier business address. as 
evidence of the project’s importance and
innovative design, it was awarded the
TriCounty area Chamber of Commerce
Economic Development Awardand selected
by the philadelphia business Journal as one
of the “Best New Office Developments.”

Premier Business Address
Sunnybrook Village business Campus

— the commercial portion of Sunnybrook
Village — is located at the signal ized 
intersection of High Street and Heritage
Drive. its prominent address and classic
archi tecture make the campus easy to find
and highly visible. The campus boasts a
tenant roster of successful local and region-
al businesses, including an impressive
lineup of medical and dental providers
who benefit from their proximity to
pottstown memorial medical Center, less
than one half-mile away. in fact, the health
care community occupies over 50 percent
of the campus space.

(left to right) Mark Shagena, president of
Heritage Commercial Group and Matt
Katzen, Director of Leasing for Sunnybrook
Village Business Campus.

ABOVE: Sunnybrook Village Business Campus offers modern first floor suites with 
flexible floor plans and front-door parking - perfect for medical and professional office
users. BELOW: Campus amenities include on-site retail, restaurants, day care, park and
walking trail. The retail center's prominent High Street location and generous signage are
ideal for service businesses looking to raise their profile.
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Sunnybrook Village business Campus
has been one of the region’s most success-
ful office parks since its first tenant opened
for business in 2004. “our success can be
measured by the businesses which make
Sunnybrook Village their home,” says
mark Shagena, president of Heritage
Commercial group, the company that
built and manages the campus. “They are
the area’s leading companies and medical
providers.”

Tenants enjoy a number of building fea-
tures, including individually controlled
high-efficiency heating & air conditioning,
which permits tenants to manage their
own energy costs. each tenant also has an
individual entrance with 24/7 access,
along with front-door parking, which
offers great convenience for employees
and customers.

“one of the nice things about the prop-
erty is that it was designed for small to
medium size users,” Shagena explains.
“our tenants are primarily, but not exclu-
sively, local businesses whose owners
want control over their operations.
because nearly all of our suites have inde-
pendent HVaC systems, they are more

cost effective than space in bigger build-
ings where occupants don’t have control
over those systems,” he says.

Consequently, Sunnybrook Village
business Campus is ideal for both primary
and satellite offices. Tenants have great
access to the regional road network.
located just off of route 422 between 
the Sanatoga and armand Hammer
boulevard exits, the site is strategically
positioned in the middle of the quadrangle
formed by king of prussia and Valley
Forge to the east, exton and great Valley to
the south, reading to the west and
allentown to the north.

Tenants also benefit from access to
public transportation, as the campus is
served by SepTa/parT with an on-site
parT bus stop. “Very few local offices are
directly served by public transportation
and offer generous on-site parking for
visitors who drive their own car,” says
matt katzen, Director of leasing for
Sunnybrook Village.  “The combination
really sets the campus apart in terms of
accessibility and convenience.”

(See “Cover Story” on page 8)
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Professional Management
in addition to its ideal location and mod-

ern, affordable office space with attractive
amenities, what makes Sunnybrook Village
business Campus unique is the quality of
its professional management team.

“We (Heritage Commercial group) built
the project, and have local management
and maintenance services” says matt
katzen. “With that management comes
services that many other owners don’t pro-
vide to their office tenants. We change their
light bulbs and do preventive mainte-
nance. if there’s a repair issue, we come
and fix it. We handle all the snow removal
and landscaping, at a higher standard than
most.”

“it all starts with our business philoso-
phy,” adds mark Shagena. “With each 
project, Heritage is planning for the long
term. We’re not a merchant builder or
investor looking to make a quick buck on a
‘flip’. We’re the owner, manager and some-
times even one of the tenants. We intend to
own these properties for years, even
decades, and that perspective really guides
the decisions we make. i think those are
important points of differentiation for the
businesses that lease our space as well as
for the townships where we operate.”

Cutting-Edge Space
in the evolving health care industry in

particular, doctors and medical services
professionals need office space that can
grow and adapt with their practice. This re -
quires modern, flexible buildings and an
expe rienced and responsive landlord who
can pro vide the resources to cre ate the
most productive working environment.  

“our company has constructed doz ens
of medical and professional service offices
for some of the region’s leading provid ers,”
says Shagena. “We understand how to
design and deliver spaces that maximize
the value of each tenant’s investment.”

Shagena points out that change in the
health care industry over the past ten years
has forced medical practitioners to be
more cost conscious in every area of their
practice, including their facilities. “There
has been a lot of consolidation driven by
economics,” he says. “as a result, health
care providers are looking much more
closely at how their space is designed. 

(See “Cover Story” on page 10)

COVER STORY
(Continued from page 7)
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is their space efficient in terms of the
shape and flow of their exam rooms, or 
the size of space that staff is occupying? 
as experienced landlords, we understand
their concerns and can offer solutions to
improve their bottom line,” he says. 

practices and other businesses looking
to move quickly can take advantage of
fully-con structed offices which are ready
for immediate occupancy. “We have
suites that a tenant could move into
tomorrow, as is, if they need basic space,”
Shagena says. “We can also provide cus-
tomized space because we are developers.
and that’s where our building designs
really come into play. our buildings’ open
floor plans are extremely adaptable. For
example, medical users have very specific
requirements. our ability to accommo-
date their needs is one of the reasons so
many professionals lease space at
Sunnybrook Village business Campus.
it’s very hard to retrofit an older building
encumbered by columns, load-bearing
walls, mechanical chases and stairs.” 

Unbeatable Value
Sunnybrook Village business Campus

is cur rently offering first floor space from
900 to 6,000 square feet on a single floor,
with front-door parking, a private
entrance, private bathroom, and complete
control over their heating and cooling.
“Those characteristics are difficult, if not
impossible, to find in the area’s older
buildings,” Shagena says.

The space is offered at competitive rates
that are $5.00 to $10.00 per square foot
lower than comparable space in king 
of prussia, Valley Forge, oaks and
Collegeville. if custom ized space is 
preferred, then the campus’s own ers can
design and build space to meet a tenant’s
needs. 

“Sunnybrook Village is the newest of
the businesses campuses in the area,”
Shagena emphasizes. “it therefore reflects
the latest in design with open floor plans
and modern mechanical systems. Those
attributes make our buildings more flexi-
ble in terms of layout and design, and
allow us to give tenants what they want.” 

matt katzen sums it up this way:
“Sunnybrook Village business Campus
offers an unbeatable value proposition.
For rent that’s equal to, or lower than the 
competition, our tenants get the best
space, most amenities, convenient loca-
tion, highly visible signage, abundant
parking, public transportation access, plus
an experienced owner able to construct
and maintain the space they need. Why
would a tenant rent anywhere else?”

Why, indeed? if your business is 
looking for first-class of fice or retail 
space with unparal leled amenities, 
conve nience and value, please contact
matt katzen at 215.491.7700; mkatzen@
heritagecommercialgroup.com; or visit
www.heritagecommercialgroup.com. 

COVER STORY
(Continued from page 8)

Become a SCORE Volunteer Business Counselor
and Help Build a NEW Generation of Entrepreneurs!
Call 610-269-7009 or visit www.pottstownscore.org
Pottstown SCORE Chapter 594 serving Montgomery, Chester, and Berks Counties

SCORE is a resource partner with the U.S. Small Business Administration

Share the Secrets of Your Business Success



HoW Small
buSineSS

oWnerS Can
plan For

reTiremenT
are you a small business
owner? you’re not alone. as of
2013, there are almost 28 million
small businesses in the uS. a
small business is recognized as
having 500 or fewer employees.
Here is some additional infor-
mation on the surge of small
businesses.

• 22 million, or 75%, are non-
employer small businesses (ones
with no additional payroll or
employees)

• 543,000 new businesses are started
each month

• 1/4 will stay in business 15 years
or more

• small businesses employ 50% of
the working population and have
created 65% of new jobs since the
mid-1990s.

With 10,000 americans reaching retire-
ment age every day, retirement planning
should be somewhere near the top of any
small business owner’s to-do list. but
when you’re doing it all on your own, it’s
easy for retirement, which can seem so far
away, to get pushed aside.

How Can Small Business
Owners Build Retirement?

Pay Yourself First
We asked Diamond Credit union’s

business Services manager, Jim Hufford,
his advice for small business owners as
they create a retirement savings plan for
the future.

“Some business owners feel that put-
ting everything back into the business will
secure their future, but that future is
uncertain. A business may lose value over
time due to technology changes that they
do not keep up with, for example.

In my view, a budget line item for all
small business owners should include a
figure for retirement. The amount for
retirement gets paid like any other
expense on a monthly basis. A new busi-
ness can start with a modest amount and
increase it annually as their business
becomes more profitable. Salting away
any amount in a relatively untouchable
retirement account will almost certainly
grow in value over time irrespective of the
value of their business.”

in the absence of a traditional 401(k)
employee-sponsored program, here are
other options that small business owners
can take advantage of to grow their retire-
ment savings.

(See “Plan for Retirement” on page 13)
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Maillie, LLP
maillie provides a full range of account-

ing and business consulting services to busi-
nesses, not-for-profit organizations, govern-
ments, education providers and private
clients. a leading, well respected public
accounting firm in Southeast pennsylvania
for over 50 years, the firm’s philosophy has
forged an excellent working relationship
with a diverse client base providing tradi-
tional audits, accounting and tax services, as
well as extensive business consulting, orga-
nizational counseling, information systems
services, and financial planning.

The firm provides solutions — solutions
that are pragmatic, practical, clear, precise,
and most important, achievable. The
accounting and consulting services more
than satisfy all of the requirements
demanded by accounting standards, laws
and regulations, and tax codes; and take
into consideration known potential modifi-
cations. 

maillie is comprised of highly skilled,
experienced, well-trained and dedicated
professionals committed to its clients’
unique needs. Several have completed
extensive education achievement programs
developed by the american institute of
Certified public accounts. The firm has also
established a comprehensive continuing
professional education program and the
past several years, the firm has successfully
completed peer reviews conducted by the
institute of Certified public accounts.

maillie’s staff personnel are unique 
professionals, uniquely trained to meet the
unique needs of a diverse client base. 
For additional information, please call
610.323.1300 or 610.935.1420 and visit
www.maillie.com.

Ryder & Company CPA
ryder & Company Cpa is one of the most

dependable accounting, tax and consulting
firms in pennsylvania serving the extended
berks, lancaster, montgomery and Chester
County areas.   We cater to all types of 
businesses, no matter the size. We offer 
personalized, professional accounting and
business consulting to individuals and busi-
nesses. our Cpas work with clients in small
towns and nearby cities such as allentown,
pa; lancaster, pa and reading, pa. 

at ryder & Company we pride ourselves
on being an exceptionally affordable 
and valuable resource to our clients.    our
services encompass nearly every aspect of
financial life including  accounting
and bookkeeping, payroll services, business
consulting,  taxation,  irS problem resolu-
tion,  estates and trusts,  business forma-
tion, financial planning and investment, real
estate and business sales. ryder &
Company´s dedication, experience and
expertise are just the right solution to ensure
your financial future and company’s bottom
line.

Contact us for a free initial consultation.
We speak your language. We offer free

reports and newsletters. reduce your taxes,
make better business decisions and learn
how to grow your wealth by reading our
free reports on financial strategies for busi-
ness owners, individuals, and investors.

We provide individuals and small busi-
nesses with trusted accounting, payroll serv-
ices, bookkeeping, and tax advice. ryder &
Company is located at 201 W. Wyomissing
blvd, West lawn, pa, 19609; For additional
information, please call 610.670.6170 and
visit www.ryderco.com.

Bookkeeping Services, LLC 
bookkeeping is the key to provide your

business with the necessary financial infor-
mation that is needed for your daily opera-
tions. Have you considered outsourcing
your company’s accounting work? it has
been an effective way 
to reduce personnel overhead that is 
associated with in house employees.
outsourcing bookkeeping offers a cost sav-
ings of 35 percent when compared to an in
house staff.  you are offered continuity,
quality and accuracy. a businesses precise
financial profile is vital to the company’s
growth and profitability.

bookkeeping Services llC, located in
the heart of downtown pottstown, conveys
a strong degree of professionalism to your
bookkeeping process. We use Quickbooks
accounting software and we have come to
rely on the accuracy and reliability from
this program. if you are currently using a
standard version of Quickbooks and it is
not working for you, possibly your
accounting staff is not working the
Quickbooks.  bookkeeping Services allows
you the business owner to focus on your

Tax planning and preparation is an ongoing, year ‘round process. As the April 18 tax filing deadline approaches, 
now is a good time to think about the value of professional tax planning and preparation services. To that end, we asked several

leading tax planning/preparation firms to share their approach to providing these essential services to businesses.

ROUTE 422 BUSINESS ADVISOR 
TAX PLANNING & PREPARATION GUIDE
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highly valued services, eliminate unpro-
ductive time and make year-end work
more efficient.

in addition to the bookkeeping services
bookkeeping Services, llC offers admin-
istrative services.   They do everything
from writing “Thank you” notes to mar-
keting ideas, organizing files and ordering
office supplies.  anything you can’t 
find time for in your busy schedule they
can help you with to ease your burden.

Contact our office, bookkeeping Services
llC, 228 e. High Street, pottstown,
610.323.3230, bjmcelroy7@aol.com. We will
be here to serve you and your tax prepara-
tion and the year-end process will be one
less stressful business operation.

Tax Season Year Round
not only do we get an extra day in

February (because of leap year) to pre-
pare taxes, but this year the Federal tax
return filing deadline is monday, april 18,
2016! That is good news for tax preparers.
but for barbara a. akins, Certified public
accountant, tax season is year ‘round.
barbara has been providing quality, 
personalized accounting services for over
24 years to individuals, closely-held busi-
nesses, not-for-profit organizations and
municipalities. and it is that “niche” —
not-for-profit organizations and munici-
palities that motivates her most.

providing audit services to not-for-
profit organization and municipalities has
always been a passion for barbara. For
over 24 years, she developed an auditor’s
mind-set which involves really looking at
items and not just checking them off. To be

a good auditor, you need to look at what
occurred and compare it to what should
have occurred. Successful audits have the
right auditor attitudes, engagement team
involvement, resources available and skill
sets applied at the right place and time.
auditors must understand the organiza-
tion’s business and processes, obtain
appropriate audit evidence, test controls
over revenue, and assess potential 
misstatements. auditors must under-
stand the flow of transactions and identify
the risks of material misstatement to select
appropriate controls for testing that
address the risks.  auditors must also
understand information technology 
related to financial reporting, including
manual and automated controls, iT gener-
al controls and controls over accuracy and
completeness of reports generated. and it
is barbara’s seasoned experience that
makes her audit work more effective.

on July 1, 2015 barbara opened her
own Certified public accounting firm
along route 100 in bechtelsville, pa.
opening her own firm enables barbara to
relate to the issues that small business
owners face each day. at the core of her
values are: relationships. Service.
integrity. barbara’s career has provided
her with real, practical experience.  She is
basing the success of her new business in
terms of client satisfaction — meeting the
clients’ needs as well as effectively com-
municating with the clients not just in tax
season but year round! For additional
information please call 484.321.3839.

SEP IRAs
non-employer business owners earn-

ing freelance income or business owners
with one or more employees can open a
Sep ira, a type of Traditional ira. The
annual contribution limit is 25% of your
net income, with a current cap of $49,000.

Simple IRAs
Small business owners with 100 or

fewer employees, each making more
than $5,000 in the preceding year, can
participate in a Simple ira plan.
employees can contribute up to $11,500,
with workers over 50 years old being
able to contribute an additional $2,500. 
a Simple ira requires the business
owner to make contributions on the
employees’ behalf, either dollar-for-
dollar up to 3% of their salary, or a flat
contribution of 2% of their salary.

Selling Your Business 
to Fund Your Retirement?

baby boomer small business owners
may consider this option as a way to fund
their retirement. a recent survey showed
that 35% of business owners are counting
on the sale of their business to finance
their retirement. However, only 17% have
identified a buyer.

There are several factors that can affect
this retirement strategy. The first is, of
course, finding the right buyer at the right
time. your retirement schedule can often
fall out of your control as health or family
issues may move up or delay a target date.
additionally, the economy and market
conditions may make it hard to find a
buyer who can obtain financing when
you’re ready to sell. While the sale of a busi-
ness can certainly supplement a retirement
plan, it shouldn’t be the entire plan. 

PLAN FOR RETIREMENT
(Continued from page 11)

If you have questions on small business planning, contact
Diamond Credit Union’s Business Services professionals.

Diamond Business Services division: 610-326-5490, ext. 2121,
or toll-free: 800-593-1000.Locations: Pottstown - 1600 Medical Dr.,

Pottstown; Wyomissing - Broadcasting & Paper Mill Rds., Wyomissing; Exeter - Rte. 422 at Pineland Rd.,
Birdsboro; and Boyertown - 173 Holly Road (Rt. 100 at County Line Road), Gilbertsville. For general 
information anytime, visit the Business Services section of Diamond’s website at diamondcu.org.
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FOCUS ON BERKS
COUNTY BUSINESS
What is one of the best business incentives?

GREATER READING ECONOMIC PARTNERSHIP
By Pamela J. Shupp, AICP, CEcD; Vice President 
Greater Reading Economic Partnership 

not everyone wants money.  really you might say?
What do i mean by that?  not every company who
is interested in a new business location or in

expanding their business wants a business loan from the state –
no matter what the interest rate.  Whether it is an issue of timing,
having adequate capital in hand, not being able to meet the 
job creation or other threshold requirements, not everyone wants
or can utilize state financing.

So, what is one of the best incentives that
pennsylvania can offer companies? i
would suggest that streamlined, pre-
dictable, and coordinated permit review is
one of, if not the most meaningful incen-
tives that can be offered.  

in addition to being the Vice president at
grep, i am the current president of the
pennsylvania economic Development
association (peDa), the statewide associa-
tion of local, state, corporate and non-prof-
it economic development professionals.
peDa’s mission is to promote sound 
economic development policies, provide
leading-edge economic development educa-
tion and nurture an effective statewide 
economic development network to foster
the economic growth of the Commonwealth.

For several years, we have been dis-
cussing streamlining the permitting
process as an important step for the
Commonwealth. excessive permitting
timelines and onerous regulations – associ-
ated with various state agencies – result in
increased project timeframes and costs,

impairing economic growth and job 
creation.  Due to the uncertainty caused by
these increases, investment and related jobs
are often sacrificed and pennsylvania 
communities’ competitiveness is negative-
ly impacted.  

it is not about cutting corners and end-
ing up with projects that violate established
ordinances.  it is about a clear and consis-
tently applied permit review process that is
of benefit to everyone. 

permit applications that are analyzed
and considered more efficiently and effec-
tively afford a reasonable degree of comfort
and certainty that the timing and expenses
associated with the permitting processes
will be more predictable.

Streamlining the permitting process and
expediting  collaborative inter-agency
review for high priority economic develop-
ment projects raises the level of economic
prosperity in all our communities.  it keeps
us competitive – no incentive money
involved. 
(See “Focus on Berks County Business” on page 16)
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For over 30 years, Christine
Messmer, M.S.F., CFP® has 
been serving clients by offering 
objective, integrated and com-
prehensive financial planning
services. She acts as a fiduciary
and endeavors to consistently act

in the best interest of her clients and to place their
interests ahead of her own. 

Financial planning services may be modular or
comprehensive, and a plan may be verbal or writ-
ten providing alternative solutions with the best
course of action for the desired results. 

Financial planning areas include: Cash manage-
ment; Risk management; Wealth accumulation;
Wealth preservation; Retirement planning; Education
planning; Tax planning; and Estate planning. 

Christine Messmer, P.C. is the Registered
Investment Advisory Firm owned by Ms. Messmer.
As a fee-only firm, compensation is limited to the
fee charged for services. Guided by an in-depth
understanding of the client’s personal situation,
goals and resources, Ms. Messmer will profession-
ally manage investment assets. She strives to pro-
vide a risk conscious approach and objective advice
with the highest level of integrity. In addition, it is
important to her to provide clients with knowledge,
clear explanations and quality service. 

Ms. Messmer’s expertise in financial manage-
ment and investment planning will help you to take
a fresh approach in creating your financial future.

For additional information, please call Christine
Messmer at 610.489.7925; email: chris@messmer-
financial.com; and visit: christinemessmer.com 

BUSINESS PROFILES

Christine messmer, p.C. 
Take a Fresh Approach to Your Financial Future

Wallace Services, Inc., based in Zieglerville, PA, has
been a professional, family-owned business for
over 50 years, providing sales, installation and serv-
ice for electrical, heating, cooling, and indoor air
quality needs. Lawrence and Doris Wallace estab-
lished Wallace Electric, Inc. in 1965. Since then,
Larry and Doris have passed the business into the
hands of their hard working employees, who have
continued the Wallace tradition of providing the
most reputable, reliable servicer for Southeastern
PA communities.

Wallace Services specializes in electrical wiring,
heating, cooling, and indoor air quality, with an

emphasis on family values and craftsmanship.
Wallace Services employees have over a century of
cumulative experience in the heating, cooling and
electrical fields. Their customers have entrusted the
comfort of their homes to their skilled technicians
for over 50 years.

Wallace Services offers maintenance agreements;
24-hour emergency service; is fully insured; and
financing is available to qualified customers.
Wallace Services is located at 1213 North Gravel
Pike, Zieglerville, PA. For additional information,
please call 610.287.9838 or 610.367.0249; and
visit www.WallaceServicesInc.com.

Wallace Services, inc.
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FOCUS ON BERKS COUNTY BUSINESS
(Continued from page 14)

How Can 
leading people, inc.

Help you?
By Jim Elliker, President, 
Leading People, Inc.

i believe strongly in
helping people suc-
ceed in their work.
and i would like the
opportunity to help

your people. let me introduce myself:
my name is Jim elliker, and i am presi-

dent of leading people, inc. a local start-up
dedicated to helping people become lead-
ing people. i have had the privilege of serv-
ing in the u.S. navy, a Fortune 500 public
company, and a leading private company.
most of my experience is in the field of
Human resources, where my passion is
around the development of others.

in your organization, you probably have
a number of people related challenges.
These may include the following:
1. You have a very talented employee who is also

very difficult to manage.

2. You have an enthusiastic but inexperienced
leader.

3. You have a team that is struggling to get along. 

as a leader, you have the largest impact
on the improvement of the above situa-
tions, but you could use help. 

in the first situation, i can independent-
ly get to know your talented yet difficult to
manage person, and through a series of
coaching sessions get to the heart of where
the conflict occurs. With that awareness,
we can jointly create a change of approach.

in the second, an inexperienced leader
often needs a sounding board to better
understand their strengths and weakness-
es, and to consider how they want to lead
throughout their career. Careers start now –
and a new leader, with a little help – can

begin to learn right away lessons that last a
lifetime.

in the third, teams often need to take
some time to clarify their mission, their indi-
vidual strengths, and communication needs.
but having someone from the outside helps
to bring these issues to the forefront, and set
the team off in the right direction.

This is the kind of work i love to do, and
would be honored to have the chance to do
it with you and your team. Consider con-
tacting me if you would like to talk through
options of how to work together.

For additional information, please call
Jim elliker at 484-344-8269; and visit:
leading-people.net.

St. Francis Home
Seeks Community

Support
St. Francis Home is the
dream of two hospice
nurses who wanted peo-
ple who were diagnosed
with a terminal illness to

be able to live their final days in a family
environment surrounded by people who
will provide compassionate care with the
mission to never let a resident die alone.

our Story began in January 2012. a board
of Directors was established, land was
donated in memory of Dr. robert impink,
and fundraising for the project began.
(See “Focus on Berks County Business” on page 18)
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To date, approximately $300,000 has been
raised thanks to the generosity of individ-
ual donors, and the business community of
berks County.

at the present time, our home is under
construction in Shillington, pa. The exteri-
or of our home is completed and it is our
hope to have the interior completed and
operational by the end of the year. Several
businesses have donated time, labor and
materials. During the winter months the
interior will be a work in progress. We are
looking for donations of materials and
labor to help complete this project.

St. Francis Home is a new and wonderful
idea and we feel sure it will be a wonderful
asset to our community. our annual
Christmas appeal was held from november
23 to January 6, 2016. and our annual
Spring gala, the Friends of Francis Festival
will take place on Thursday, april 14th at
The Crowne plaza, Wyomissing, pa.

For reservations or to get on our mailing
list, or for general information on volun-
teering, contact us at www.stfrancishome-
reading.org or call 610.670.1050.

berks Digital inc.
gary and elaine brown founded berks

Digital inc. in 2005, with a focus on matur-
ing digital printing technologies, which
have changed the printing industry. Starting
in the basement of their muhlenberg town-
ship home they quickly outgrew the home
business. in 2008 they moved operations to
their current location at 2620 Hampden
boulevard, reading pa. in 2010 berks
Digital acquired a competing company that
focused on the “large Format” market and
2015 marked the 10th consecutive year of
sales growth for the firm.

“This year we’ve upgraded our roll
printers and added 98” wide uV flatbed
and roll capabilities for expanded service
and quality” said gary brown, partner at
berks Digital. With continued investment
in automation technologies they have
been able to offer both large and small
companies fast turn around times on high
quality digitally printed materials at com-
petitive prices.
(See “Focus on Berks County Business” on page 20)

FOCUS ON BERKS COUNTY BUSINESS
(Continued from page 16)



The notion that you can have a lasting
legacy by handing down ideas and values
may be a totally new way to look at it. Here
are some ways you could pass on the
things and ideas, as well as your wealth.
Through­your­Will­—­There are many

ways you can leave a legacy. The most
obvious, of course, is bequeathing an inher-
itance to your survivors through your last
will and testament.  
Through­Physical­Things­— my aunt,

who i hope lives many decades more, once
asked each of her nieces and nephews

what ‘thing’ we wanted to inherit from her
house that she could include in her will. i
picked a piano stool because as a child i
would swing around in circles on such a
stool and thought it great fun. Sometime
small tokens have outsized joy. She can be
assured that the selections written in her
will have meaning to each recipient. 
Through­ Charity  — another way you

could leave a legacy is by contributing money
or the equivalent (like cars, boats, antiques) to
a charitable cause that  reflects your values. 

(See “The Good Life” on page 21)

LEAVING YOUR
LEGACY TOUCHES

OTHERS’ LIVES
THE GOOD LIFE
By Merra Lee Moffitt, CFP®, AWMA®, CMFC®, AIF®, 
Good Life Financial Group  

What happens to your stuff when you are gone?
usually when people pass away, there is a huge focus

on the things they owned and who gets what. but a legacy isn’t only
about leaving what you’ve earned, but also what you’ve learned.  
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berks Digital offers small format printed
materials that businesses use, such as
brochures, flyers, postcards and much
more. large format printing includes ban-
ners, pop-up displays, fine art reproduc-
tions and store signage.

With a focus on quality and customer
service, berks Digital has both national and
local customers that rely on their expertise
to make their print buying pleasant and
affordable.

For additional information, please call
610.929.1200 and visit www.berksdigital.com.

be prepared for
identity Theft

By Dale Rothenberger
risk is a natural part of

the business landscape. 
if left unmanaged, the
uncertainty can spread like
weeds.

if managed effectively, losses can be
avoided and benefits obtained.

in business today, risk plays a critical
role. almost every business decision
requires executives and managers to bal-
ance risk and reward. effectively manag-
ing the business risks is essential to an
enterprise’s success.

How safe is your data? What would
happen if the data got into the wrong
hands … Consider:
• a stolen laptop cost the Cancer Care

group pC $750,000 in Hippa fines (and
Hippa does not just apply to medical
records).

• The uS government office of personnel
management was hacked for personal
data on 4.2 million employees or con-
tractors.

• Toymaker VTech hit by largest ever hack
targeting kids.

• Verizon reports over 90 percent of indus-
tries have suffered some sort of employ-
ee health information breach. 
attack methods are not tied to latitude

and longitude — human error, a major
cause of breaches, is a global phenomenon
too. There are three types of security con-
trols for information systems that can be
employed by an organization: 
• System-specific controls (i.e. provide a

security capability for a particular infor-
mation system only); 

• Common controls (i.e., controls that pro-
vide a security capability for multiple
information systems); or 

•Hybrid controls (i.e., controls that have
both system-specific and common char-
acteristics)

nearly  59 percent of u.S. small and
medium-sized businesses  don’t have a
contingency plan that outlines procedures
for responding to and reporting data
breach losses.
Questions to Consider:
• What information do you collect?
• How do you store the information?
• Who has access to the information?
• How do you protect your data?
• What steps are you taking to secure your

computers, network, email and other
tools?
identity theft affects over 10 million 

victims each year, and has been the num-
ber one complaint to the FTC for fifteen
consecutive years. losses to businesses are
in the hundreds of billions. Safeguarding
employees and families against identity
theft is now more important than ever
before. With the average time it takes to get
your records back in order (FTC estimates
the average is 600 man hours) having an
effective monitoring program is critical in
today’s world. 
(See “Focus on Berks County Business” on page 22)

FOCUS ON BERKS COUNTY BUSINESS
(Continued from page 18)
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These wishes can be accomplished both 
during your life and by your written will at
the end.
Through­ Example­ —­ many of my

clients involve their children in support-
ing the causes they care about. While giv-
ing their time, talent and treasures, they
ask the kids to help lend a hand at events
by being volunteers.
Throughout­ your­ Life­ —­ you could

create a meaningful gifting plan so your
kids and grandkids would receive money
while you’re alive, allowing you to watch
them benefit from your generosity. This
could include gifting annually over sever-
al years to avoid gift taxes, or occasionally
such as when one child/grandchild needs
help.
Through­Thoughtful­Downsizing­—

my mother (who i insist must live to be
100) has been downsizing her posses-
sions for several years. With six kids, she
has somehow found and disseminated
our baby rings, six of my grandmother’s
homemade quilts, six selections from 
her 25th wedding anniversary presents,
six sets of meaningful photographs from
our childhoods, and so on.  She has 
managed to downsize her house while
reminding us of our collective happy
family memories. 
Through­ Beneficiary­ Election­ —

naming a person or collection of people
on your bank, brokerage or retirement
account bypasses the will and the probate

process (which can be lengthy, costly and
public). your accounts should be
reviewed periodically (every few years)
so that you don’t un-intentionally disin-
herit a new arrival such as a child or
grandchild. nor would you want an ex-
spouse or deceased parent to remain
named when they are gone. reviewing
these with your advisor every few years
may help keep your intentions in line
with changes over your lifetime.
Through­ Business­ Ownership­ — if

you own a business that has ongoing
value, you’ll want to make sure that it
continues to thrive after you are no longer
able (or want) to run it. it would be a good
idea to plan ahead if you have family with
the interest and acumen to continue run-
ning and growing that business. one pos-
sibility is to give them increasing control
over the business while you gradually
step back. 

each family’s needs and wants are
somewhat unique. Talk to your financial
planner to help formulate your legacy so
that you could have a lasting impact span-
ning way beyond your lifetime. 
Merra Lee Moffitt CFP®, first and foremost is a
financial educator. If you want the kind of caring,
thoughtful, and educated financial planning she
can bring, call, click or come by at 610.628.2054,
www.Welcome2TheGoodLife.com/MerraLee, or
30 Commerce Drive, Wyomissing 19610. This
information is not intended to be a substitute for
individualized legal advice. Please consult your
legal advisor regarding your specific situation.

THE GOOD LIFE
(Continued from page 19)
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monitoring should not only be your per-
sonal identity (Social Security number,
credit cards and bank accounts), but every-
thing connected to you, including your
passport, email, phone numbers, driver’s
license number, medical iDs and more. 

Whether you are an individual, a small
business or a large world-wide corpora-
tion, being prepared for identity theft can
mean the difference in staying in business;
and educating and equipping your
employees with the tools to monitor suspi-
cious activity goes a long way in being able
to respond promptly and efficiently.

800-355-8267
For a cleaner, safer and 

more productive work environment
Dale Rothenberger has more than 20 years of experi-

ence in business transformation and risk management. He
is available for consultation and can be reached at
d.rothenberger@zeemedrdg.com. 

Singer equipment Co.
Singer is the largest foodservice equip-

ment and supplies distributor in the mid-
atlantic region and one of the ten largest in
the country. based in elverson, pa, the
company provides daily deliveries from
Connecticut to northern Virginia via a pri-
vate fleet of 48 trucks. The 15,000-item
inventory includes hundreds of pieces of
foodservice equipment and an extensive
selection of paper and plastic disposables as
well as china, glassware, flatware, kitchen
supplies and janitorials. 

Seven contract design offices provide
kitchen design, layout and project manage-
ment services for over 200 jobs a year. our
projects include independent restaurants,
multi-unit chains, healthcare facilities and
schools throughout the country.

Singer will be hosting the area’s largest
and most comprehensive foodservice indus-

try trade show on Sunday, april 10th and
monday, april 11th at its elverson head-
quarters. The 29th annual show will high-
light the latest industry trends and show
new products in 30,000 square feet of display
space. more than 250 manufacturers will be
on hand to talk with attendees and offer 
special two-day-only pricing. many will 
also feature cooking demos to show their
equipment in action. For more information,
visit www.singerequipment.com. 

FOCUS ON BERKS COUNTY BUSINESS
(Continued from page 20)
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ACCOUNTING / BOOKKEEPING

ADVERTISING 

AUTOMOTIVE / SERVICE

CONSIGNMENT BOUTIQUE 

CONTRACTOR / REMODELING

COOKING INSTRUCTION 

CREDIT CARD PROCESSING
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DECORATING / INTERIORS

DIGITAL MARKETING

EDUCATION

FARM MARKET / DAIRY FARM

FINANCIAL SERVICES

FITNESS INSTRUCTION
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GRAPHICS / SIGNS / BANNERS

HVAC / ELECTRICIAN

HVAC / PLUMBING 

INSURANCE SERVICES 

LAWN & GARDEN SUPPLIES

LIMOUSINE SERVICE



MEDICAL SERVICE & SUPPLIES

PRINTING/PROMOTIONAL PRODUCTS

REAL ESTATE / FOR SALE/LEASE

RETAIL / GIFT BASKETS

WELLNESS SALON / SPA
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nine TipS 
FOR YOUR SPRING

MARKET HOME SALE 
rumor has it that the 2016 spring market

in residential home sales will outperform
the sales of last year. mortgage rates are
holding at lows, sellers are getting their ask-
for numbers, and buyers have more options
for financing than ever before. So, what can
we add here?

The recipe for buying and selling a home
are unchanged. While cost, location and
curb appeal are key, home prep and staging
will bring the seller more and higher offers
for their sale. your home must attract the
right buyer from photos, descriptions, and
more than likely, content posted on the
internet. but what happens when the agent
and prospect show up for the look-see?

We would like to offer a few tips for get-
ting your home ready to sell and what to
look for if you are a buyer.

1. Seller – clean up the yard for the real
estate photographs. no one wants to see
your children’s toys or your trashcans in the
driveway. remove your extra car, boat or
rVs to temporary parking during the visit.
better yet, rent storage space for the dura-
tion of your sale process. it won’t be long.

2. buyer – look for upkeep in the yard
and landscape. Well-tended property is
valuable, dead or dying trees, bushes or
other damaged foliage is costly to trim, treat
or remove.

3. Seller – if it needs painting, paint it. if in
a whimsy of watching HgTV, you painted
with bold and exciting colors, it would be
beneficial to bring in a professional painter
to return your home to a neutral palette.
buyers are generally trying to envision their
own broad strokes and may not be as
adventurous as your tastes dictated.

4. buyer – calculate changes that are nec-
essary, changes that are desired, and

changes that are frivolous.  Statistics tell us
that new homeowners spend approxi-
mately an additional and unplanned $9000
on the small fixes, upgrades and revisions
to a new home within the first three
months of ownership. 

5. Seller – by all means, hire a home stager
if you are not at the housekeeping equiva-
lent of a Hilton. Stashing your family mem-
orabilia, knick-knacks, trophies, stray maga-
zines, old sneakers, and puppy toys, is rec-
ommended for the same reason that neutral
paint is the color of money. a stager may
make the suggestion of removing furniture
to simplify rooms or create the illusion of
more space, or move furniture into unfamil-
iar patterns to create a more attractive, if less
comfortable room arrangement.

6. buyer – measure your current belong-
ings and then measure and map out your
new environment. if you are downsizing,
you will make decisions on keeping or let-
ting go of the “big stuff.” if you are moving
into space that is not directly similar to your
current home, it makes sense to measure,
make a chart of the future location of the
major furniture and have your chart on
hand for moving day. moving a piano, king-
sized bed or armoire twice makes no friends.

7. Seller – adding a few colorful, well-
placed plants around the front of the house
creates a welcome feeling for the buyer.
Whether your plants are in exterior contain-
ers you can move to your new home, or
simple annuals spotted about, adding a bit
of festive color to the home has shown 
that the curb appeal is greatly increased. 
a dusting of mulch will give the landscape
a finely cared for look.

(See “Nine Tips: Home Sale” on page 28)
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8. buyer – hire a licensed home inspector
to check out all of the nooks and crannies
that are not apparent to the civilian eye.
Choose an inspector with a background in
construction and one that provides a
comprehensive report on the con-
dition of both the house and
grounds, inside and out, from
bottom to top. if they miss some-
thing major, the cost could be
drastic.

9. buyers – Sellers – agents –
nari-bie recently published
their 2016 Consumer guide 
& business Directory of
Contractors ~ products ~ Services.
This guide is a great resource in
looking for professional help to
prepare a home for sale, or for
customizing a newly purchased
home. nari-bie approved
members are bound by a code of
ethics and peer review. if you
haven’t already picked up a
guide at the pottstown Family
and Home expo, call our office at
610.323.1700 or email a request for the
directory at info@nari-bie.org  The guide
can also be downloaded at nari-bie.org

members of nari-bie are full service
contractors, design-build firms, architects,
engineers, manufacturers, suppliers, dis-
tributors, subcontractors, lenders, and

other affiliated professionals who
work in or with the construction
industry. nari-bie members
have access to the latest infor-
mation in the industry through
publications, educational pro-
grams, educational seminars
and conferences.

our mission is to promote
integrity and ethics within the
local construction industry and its
supporting industries; to provide
a professional network for
member businesses, creating
opportunities for growth and
development; and to operate as a
referral source for its membership
and the general public.

ALWAYS HIRE A
PROFESSIONAL!

Victoria A. Satterthwaite, Assembly Image
Management, Inc. , NARI-BIE Member

NINE TIPS: HOME SALE
(Continued from page 27)
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WIN OVER MORE
READERS WITH

BETTER HEADLINES
( PA R T  1  O F  2 )

EFFECTIVE CORPORATE COMMUNICATIONS
By Jeanette Juryea, President, QubComm

even though they make up a small percent of your
overall communication, headlines and subheads are the
most important real estate on the page. That’s because 

8 out of 10 people merely scan the largest print. if the few pieces of big
copy don’t draw them in, there’s no chance they’ll read the little copy.

remember, we’re smack in the middle
of the age of over-information. you get
about one second to grab a reader’s atten-
tion and draw him in before he tosses the
communication aside. get the headlines
right and you’ve won 80% of the game. 

Here’s how to 
write a winning heading:

Answer your reader’s question, 
“What’s In It For Me?” 

To craft a good headline, you need to
understand what motivates your audience.
remember, he’s asking, “What’s in it for
me?” not “What’s in it for you?” What
does he really want? in other words,
state the benefit of your product or point –
in terms that speaks to your reader.

There may be more than one benefit to
every product. The one you choose needs
to resonate with your particular audience.
For example: 

let’s say you’re launching a new drill.
your reader probably didn’t wake up this
morning thinking, “i don’t have a drill. i
think i’ll go buy one.” He just needs a
(product) drill see he can (purpose) drive in
screws for a project. but, he really wants
(benefit) to get the project over with so he
can watch the big game.

He opens the paper and sees your head-
line, “Save 15%: 5-speed drill with 24-piece
bits in titanium case.” Then he turns the
page and sees a competitor’s headline that
says, “precision Drills — Finish the job in
half the time.” bingo! guess which drill
he’s going to buy. 

TIP: What your audience really
wants may surprise you. Don’t assume
you know it unless you’ve done a survey
or focus group. They can be well worth the
expense if done right.
Make it clear what you’re selling 
(or communicating) 
• put keywords as early in the headline as

possible. While it’s not necessary to state
the product name in the headline, you
can incorporate it if it’s helpful for clarity.

• use simple terms in complete sentences
to keep your headline fast and easy to
grasp. 

• limit your main headline to 9 words
(less is more). 
use positive terms instead of negative.

“you can” statements work well too.
Stay tuned: part 2 of this topic will 

discuss subheads and callouts. meanwhile,
if you need help understanding your audi-
ence or with crafting winning headlines,
QubComm can help. See our ad for contact
information. 
Jeanette Juryea is President of QubComm, your
Corporate Communications department in the 
virtual Qubicle next door. Send an email to
Jeanette@qubcomm.com for professional writing,
editing and design services from award-winning
writers. You can also ask about writer training,
brand/style guide development, existing communi-
cations analysis and more.

Product  Purpose  Benefits  
Windshield 
wiper 
blades 

Wipes  
rain from 
windshield  

• Keeps you safe 
in the rain 

• Keeps 
schoolchildren 
safe in the rain 

• Helps car pass 
inspection 

Blender Mixes 
ingredients 

• Healthy 
smoothies 

• Delicious sauces  
• Fun cocktails, etc. 

Place Your Ad in our NEXT issue! Call (610) 323- 6253 
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EMBODY'S SUNOCO  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .49   
H & F TIRE SERVICE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
MERCER'S COLLISION CENTER  . . . . . . . . . . . . . . . . . . . . . . . . . . .23   
RED KIEFFER'S AUTO REPAIRS, INC. . . . . . . . . . . . . . . . . . . . . . . . .23   
AUTOMOTIVE TOOLS
EASTWOOD AUTOMOTIVE TOOLS  . . . . . . . . . . . . . . . . . . . . . . . . .19   
BANKING / FINANCES
AMERICAN HERITAGE FEDERAL CREDIT UNION  . . . . . . . . . . . . .15   
DIAMOND CREDIT UNION  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11   
DISCOVERY FEDERAL CREDIT UNION  . . . . . . . . . . . . . . . . . . . . . .59   
FIRST PRIORITY BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
FULTON FINANCIAL  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .51   
REPUBLIC BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21   
THE VICTORY BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .49   
VISIONS FEDERAL CREDIT UNION  . . . . . . . . . . . . . . . . . . . . . . . . .22   
BOOKKEEPING/ACCOUNTING
BOOKKEEPING SERVICES, LLC  . . . . . . . . . . . . . . . . . . . . . . . . . . . .12   
KARLENE'S KONSULTING  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .12   
BUSINESS & MARKETING CONSULTANT
INTERLACE COMMUNICATIONS, INC.  . . . . . . . . . . . . . . . . . . . . . .32   
BUSINESS COACHING & CONSULTING
LEADING PEOPLE, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16   
MEMOR PROFESSIONAL COACHING & CONSULTING  . . . . . . . . .20   
BUSINESS COACHING/CONSULTING
HR FUTURE GROUP, LLC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .53   
BUSINESS CONSULTANT
FOCUSED, LLC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7   
COMMUNICATIONS / TECHNOLOGY
ROMANIK COMMUNICATIONS, LLC  . . . . . . . . . . . . . . . . . . . . . . .22   
WEITEL  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .60   
CONTRACTOR / REMODELING SERVICES
GEHMAN DESIGN REMODELING . . . . . . . . . . . . . . . . . . . . . . . . . .28   
HOMEWERKS, LLC  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23   
CONTRACTORS/HOME IMPROVEMENTS
TJW HOME SERVICES  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27   
COOKING INSTRUCTION
THE CULINARY CLASSROOM . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23   
CORPORATE COMMUNICATIONS CONSULTING
QUALITY BUSINESS COMMUNICATIONS, INC.  . . . . . . . . . . . . . . .29   
CREDIT CARD PROCESSING SERVICES
MERCHANT SERVICE CONSULTANTS  . . . . . . . . . . . . . . . . . . . . . .23   
DIGITAL MARKETING AGENCY
DABRIAN MARKETING GROUP  . . . . . . . . . . . . . . . . . . . . . . . . . . .24   
DOORS & LOCKSMITH
VALLEY LOCK & DOOR . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .28   
EDUCATION / PRESCHOOL
KINDERCARE LEARNING CENTER POTTSTOWN & DOUGLASSVILLE 24   
ENGINEERING SERVICES
EARTH ENGINEERING . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .20   
FARM MARKET / DAIRY FARM
MERRYMEAD FARM . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .24   
FINANCIAL SERVICES
FRENCH CREEK FINANCIAL, LLC  . . . . . . . . . . . . . . . . . . . . . . . . . .24   
GOOD LIFE FINANCIAL GROUP  . . . . . . . . . . . . . . . . . . . . . . . . . . .54   
KALEJTA FINANCIAL MANAGEMENT  . . . . . . . . . . . . . . . . . . . . . .52   
MAIN LINE FINANCIAL ADVISORS  . . . . . . . . . . . . . . . . . . . . . . . .24   
MESSMER FINANCIAL / CHRISTINE MESSMER, CFP . . . . . . . . . . .24   
FINE ART: NEWMAN GALLERIES  . . . . . . . . . . . . . . . . . . . . . . . .43   
FITNESS INSTRUCTION
AEROBIC RHYTHMICS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .24   
FLOORING
ABOUT ALL FLOORS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21   
CHESMONT CARPET ONE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .46   
HEALTH: ID LIFE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .44   
HEALTH / HEALTHCARE
POTTSTOWN MEMORIAL MEDICAL CENTER . . . . . . . . . . . . . . . . . .2   
READING HEALTH SYSTEM . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .48   
HEALTHCARE / REHABILITATION
HCR MANORCARE POTTSTOWN . . . . . . . . . . . . . . . . . . . . . . . . . .59   
HVAC / ELECTRICAL CONTRACTOR
THE LONGACRE COMPANY . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
WALLACE SERVICES, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
HVAC / PLUMBING
A. JACKSON ECKER, INC.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
INDEPENDENT LIVING / RETIREMENT COMMUNITIES
CHESTNUT KNOLL  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .50   
GOLDEN LIVING CENTER READING . . . . . . . . . . . . . . . . . . . . . . . .14   
INDUSTRIAL SUPPLY
CLARK INDUSTRIAL SUPPLY, INC. . . . . . . . . . . . . . . . . . . . . . . . . . .52   
INFORMATION RETRIEVAL SERVICES
CUBE INFO SOLUTIONS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .53   
INSTRUCTION / DANCE
POTTSTOWN DANCE THEATRE . . . . . . . . . . . . . . . . . . . . . . . . . . . .52   
INSURANCE & FINANCIAL SERVICES
CISICK & NESTER INSURANCE . . . . . . . . . . . . . . . . . . . . . . . . . . . .43   
INSURANCE SERVICES
ADVANTAGE INSURANCE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
BODY BORNEMAN ASSOCIATES  . . . . . . . . . . . . . . . . . . . . . . . . . .10   

   (Continued on page 32)

Place Your Ad in 
the NEXT Route 422
Business Advisor! 
Call (610) 323- 6253 

The Route 422 Business Advisor (ISSN 1524-1254) is
published monthly, twelve times per year by
MACnificent Pages, P.O. Box 334, Pottstown, PA
19464-0334, and is mailed free to qualified business
owners and operators throughout the Route 422
and Route 100 Business Corridors in Pennsylvania,
USA, and is available in digital format at
www.422business.com. Copyright © 2016 by
MACnificent Pages. All rights reserved. Reproduction
in any form is forbidden without written permission
of the publisher. Views expressed in articles pub-
lished in the Route 422 Business Advisor are the
views of authors and individual contributors and are
not to be attributed to the Route 422 Business
Advisor, its editorial advisors, or its advertisers, unless
expressly stated. The Route 422 Business Advisor
does not verify the accuracy of claims made in 
advertisements, and publication of an ad does not
imply endorsement by the magazine or MACnificent
Pages. All ads are non-cancellable. ERRORS—It is the
Route 422 Business Advisor’s policy to review all ads
set in-house with the advertiser regarding content,
spelling, prices, and contact information PRIOR to
publication. In ALL cases, including camera-ready
ads, the advertiser assumes complete responsibility
for the accuracy of information presented in ads. 
In any case where an error is clearly the fault of the
Route 422 Business Advisor, and which would 
prevent a reader from contacting an advertiser or in
which incorrect pricing is involved, Route 422
Business Advisor’s liability will be limited to granting
a FREE ad run to the advertiser or a correction
announcement, whichever the advertiser prefers,
provided the Route 422 Business Advisor is notified
PRIOR to the next edition’s deadline. Placing an
advertisement in the Route 422 Business Advisor
constitutes acknowledgment and acceptance of
these terms.

Periscope
MASTERING SOCIAL MEDIA
By Alyse Mitten, Owner, Interlace Communications

i’ve discovered a new favorite
Social network… periscope.

First of all, what is periscope? Here’s the
official description direct from trafficgener-
ationcafe.com. periscope.tv is a life-stream-
ing app owned by Twitter, which allows
you to share, watch and engage with com-
ments to live video broadcasts. With only
10 million users since its launch in march,
it’s really a baby in the world of social net-
works, but a baby who could quickly grow.

Since my last article about the trends
happening in 2016, i downloaded
periscope and began to use it immediately
and found it very easy to set up and use.
Since then i’ve heard all sorts of reasons
why people are afraid of using periscope. i
heard everything from, “the whole world is
watching you” to “do you know what kind
of terrible stuff is on?” Then i thought about
Twitter, itself. your Twitter account is as
good as your followers. The same applies
to periscope. your periscope account is
based on whom you choose to follow.

i look at many of the social media plat-
forms in a very different way. as i learn
about a social media platform, i think about
my clients and how it might work for them.
as i was cruising around periscope, one that
came to mind is a new client we have, a tan-
ning salon. Their client base is the millenni-
als. There are so many ways to show snip-
pets of sunless spray tan and how to use tan-
ning beds, the list could go on and on.

Then there’s my cosmetic ecommerce
client with aloe-based products. She will
have fun with this as she uses periscope to
show the world how to use the anti-aging
masques and foundations. There will be a

multitude of ways she will be able to
engage with clients. it will be a great
resource for her to connect not only to
Twitter, but also her Facebook client base.

oh, did i mention how cool it can be for
realtors? imagine a live broadcast on the
day of an open house. make it personal. a
house is a home. imagine involving
periscope to humanize the house buying
process by showing people going through
the house as you broadcast it to your 
followers or potential buyers who happen
to come across the broadcast on Twitter.

Wouldn’t it be neat to watch an old
diesel train as it travels down the rails? This
is a must for Wk&S railroad to show all
the happy travelers as they take them back
in time on one of their special excursions.
my favorite part would be when the shift
the engine from the front to the back of the
train, or is it the back to the front? i guess it
is the back to the front because the caboose
is always behind the engine on the way up
the tracks. all these would be ideas to live
broadcast and for the world to see. There’s
nothing private about that live broadcast.

So what can you do on periscope? Three
things: broadcast, watch broadcasts and
comment to broadcasts. There are two
types of broadcasts: private and public. 

Can you control who follows you?
yes. i’ve only been on periscope for less
than a month. in the beginning, because
i didn’t understand how to control the
followers, i ended up with people all over
the world viewing and following me. 

(See “Mastering Social Media” on page 32)
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MASTERING SOCIAL MEDIA
(Continued from page 30)

i quickly learned, through a great tutorial,
how to block followers. because i only want
people who i know, i have “zero” followers
and i am only following five people. i have
six broadcasts. my suggestion would be to
connect through Twitter, if you have a
Twitter account and then make any changes
you like to your account, once on periscope.
With all this said, i’d love to change those
followers from “zero” to 100. Follow me
@gomaava. [Hey, i needed to take this
opportunity with a shameless plug!]

Can you control who views your broad-
casts? yes and no. if it is a public broadcast, no.
if it is a private broadcast, yes. as a public
broadcast, viewers will have the opportunity
to view as it is being broadcasted and replay
within 24 hours of broadcast. They will have
the opportunity to comment as well. With a
private broadcast, you invite your friends to
view the broadcast. This is great for webinars. 

only 24 hours? What happens to your
broadcast after 24 hours? no worries. it is still
part of your account. you do want to save it to
your camera roll to be able to share it later
through youTube, in emails, Twitter, and
Facebook. Wherever you want. one of my
clients who uses periscope to broadcast
forums actually goes on youTube and uses it
to create a small snippet of the Forum, as a
way to send out through his other Social
network channels and encourage people to
view the whole forum.

before broadcasting, be it private or public,
you can tweet on Twitter that you have begun
a broadcast. it’s very easy to do. it will pick up
the title of your broadcast, your name, and a
small url to go directly to the broadcast. i
strongly suggest doing this for any broadcast
you want to have seen or on replay.

Just like Facebook likes and Twitter re-
tweets, periscope has an easy way to show
you like a broadcast. as you are watching a
broadcast you can double tap on the screen
and you’ll see a stream of hearts appear and
disappear. you just liked the broadcast. you
want hearts so that you appear on the “most
loved list.” 

i hope this quick overview of periscope has
shared with you some idea and what to and
not to do when getting involved with
periscope. if live broadcast or video is some-
thing you would like to incorporate in your
business marketing, periscope needs to be on
the top of your list. next month, Facebook
marketing for your business. 
Alyse Mitten and the team of Interlace
Communications provide businesses and nonprofit
organizations with Online and Print strategies to
market their businesses. Give them a call to learn
more about how to create a website focused on 
marketing and incorporate social media and email
engagement along with your website. Iciconnect.com
alyse@gomaava.com | 484.709.6564.

ADVERTISED SERVICES DIRECTORY
(Continued from page 30)

INTERIOR DECORATING
DECORATING DEN INTERIORS . . . . . . . . . . . . . . . . . . . . . . . . . . . .24   
LANDSCAPING / GARDENING
POTTSTOWN ROLLER MILLS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8   
PUGHTOWN AGWAY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
LANDSCAPING / PROPERTY MAINTENANCE
CLEAN CUT LAWN SERVICE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .55   
LIMOUSINE SERVICE
MICHAEL'S CLASSIC LIMOUSINE . . . . . . . . . . . . . . . . . . . . . . . . . .25   
RHOADS LIMOUSINE SERVICE, INC.  . . . . . . . . . . . . . . . . . . . . . . .53   
LODGING / HOTEL
CROWNE PLAZA READING  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .43   
MAINTENANCE/JANITORIAL SERVICES
DEMEDIO'S BUILDING MAINTENANCE  . . . . . . . . . . . . . . . . . . . . . .8   
L&J CLEANING SERVICE, LLC  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
NATHAN ALTENOR'S JANITORIAL SERVICES, INC. . . . . . . . . . . . . .19   
MANUFACTURING
CUSTOM PROCESSING SERVICES  . . . . . . . . . . . . . . . . . . . . . . . . .16   
SINGER EQUIPMENT . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .22   
MARKETING / ADVERTISING
422BIZMAG.COM . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
BERKS DIGITAL, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .18   
GRASSROOTS MARKETING  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .28   
KINETIC WEB SOLUTIONS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .54   
MEDICAL SERVICE & SUPPLIES
ZEE MEDICAL SERVICE CO.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
NAIL SALON
TRE NAIL BAR  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11   
OCCUPATIONAL HEALTH SERVICES
ARCPOINT LABS OF LIMERICK . . . . . . . . . . . . . . . . . . . . . . . . . . . .30   
OFFICE EQUIPMENT
XPO BUSINESS EQUIPMENT . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27   
OFFICE INTERIORS BY DESIGN
FURNITURE SOUP . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8   
ORGANIZATION
GREATER READING ECONOMIC PARTNERSHIP  . . . . . . . . . . . . . .14   
POTTSTOWN NARI-BIE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27   
POTTSTOWN ROTARY CLUB  . . . . . . . . . . . . . . . . . . . . . . . . .55    & 53   
SCORE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .10   
SPRING FORD CHAMBER OF COMMERCE B2B EXPO  . . . . . . . . . .7   
ST. FRANCIS HOME . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .14   
ORGANIZATION / TOURISM & CONVENTIONS
VALLEY FORGE TOURISM & CONVENTION BOARD  . . . . . . . . . . .18   
PAYROLL SERVICES / BOOKKEEPING SERVICES
EXPRESS DATA SYSTEMS, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . .10   
PEST CONTROL
DIRKS PEST MANAGEMENT SPECIALIST  . . . . . . . . . . . . . . . . . . . .15   
PATRIOT PEST SOLUTIONS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .60   
PLASIC SURGERY
POLLARD PLASTIC SURGERY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .56   
PRINTER / PUBLISHER
READING EAGLE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21   
PRINTING / PROMOTIONAL PRODUCTS
A-LEX PRINT & PROMOTION  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
PROFESSIONAL PHOTOGRAPHY
STYLISH IMAGES PHOTOGRAPHY  . . . . . . . . . . . . . . . . . . . . . . . . .46   
REAL ESTATE / FOR SALE/LEASE
CHRIS JAMES HECTOR REALTY  . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
J.M. BASILE & ASSOCIATES, INC. / 677 WEST DEKALB PIKE  . . . . .22   
JEFFERSON APARTMENT GROUP / PHOENIX VILLAGE  . . . . . . . . .28   
KELLER WILLIAMS REALTY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
PLATINUM FIRST REALTY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .44   
SUNNYBROOK VILLAGE BUSINESS CAMPUS  . . . . . . . . . . . . . . . . .9   
ZUBER COMMERCIAL REALTORS . . . . . . . . . . . . . . . . . . . . . . . . . .17   
RECREATION / ENTERTAINMENT
ASSOCIATION FOR THE COLONIAL THEATRE  . . . . . . . . . . . . . . . .43   
RECREATION / GOLF & RESTAURANT
GOLDEN OAKS GOLF CLUB & RESTAURANT  . . . . . . . . . . . . . . . .16   
RESTAURANT / CAFE / CATERING
MONTESANO BROTHER'S MARKET, CAFE & CATERING . . . . . . . .50   
RESTAURANTS
CHOW BISTRO  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .31   
FORNO ANTICO PIZZA NAPOLITANA  . . . . . . . . . . . . . . . . . . . . . .34   
GRACIE'S 21ST CENTURY CAFE . . . . . . . . . . . . . . . . . . . . . . . . . . .31   
LANDIS STORE HOTEL . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .31   
LOS AZTECAS RESTAURANT . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .31   
SEVEN STARS INN . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .31   
STABLE 12 BREWING COMPANY  . . . . . . . . . . . . . . . . . . . . . . . . .31   
THE INN AT ST. PETER'S VILLAGE  . . . . . . . . . . . . . . . . . . . . . . . . . .31   
WEGMANS MARKET CAFE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .30   
YE OLD COVENTRY PUB . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .31   
RETAIL / CONSIGNMENT BOUTIQUE
BETWEEN YOU AND ME CONSIGNMENT BOUTIQUE . . . . . . . . . .23   
RETAIL / GIFT BASKETS
BETTY'S ORIGINALS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
SECURITY SERVICES: KRIEBEL SECURITY/CZAR STAR . . . . .56   
SEPTIC SERVICE: A HONEY DIPPER / J. BREHM, INC.  . . . . . .44   
SIGNS/BANNERS/GRAPHICS
FASTSIGNS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
GRABER LETTERIN', INC.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
SPORTS & ENTERTAINMENT VENUE
SANTANDER ARENA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11   
STORAGE FACILITIES: B&S SELF STORAGE  . . . . . . . . . . . . .10   
TECHNOLOGY / BUSINESS SOLUTIONS
MIDCORE SOLUTIONS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .44   
TECHNOLOGY/COMMUNICATIONS
SCHULTZ TECHNOLOGY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .20   
TRANSPORTATION
KLEIN TRANSPORTATION  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .49   
TRAVEL & AUTOMOTIVE SERVICES
AAA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .29   
VIDEO PRODUCTION/TELEVISION
PCTV NETWORK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .47   
WELLNESS SALON / SPA
ELEMENTS TO WELLNESS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
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TCACC Mission: As the primary business
advocate, the TriCounty Area Chamber of
Commerce provides relevant membership
services and proactive leadership to enhance
economic opportunity and quality of life
within our region.

  2015-2016 TCACC 
EXECUTIVE COMMITTEE
& BOARD OF DIRECTORS
eXeCuTiVe CommiTTee

CHAIRMAN OF THE BOARD
Heather Chandler, President, Sealstrip Corporation

CHAIR ELECT
Richard Graver, President, The Victory Bank

TREASURER
Baran Schultz, CEO, Schultz Technology

IMMEDIATE PAST CHAIRMAN
Rod Martin, Owner, Martin Stone Quarries, Inc.

SOLICITOR
Joseph K. Koury, O’Donnell, Weiss & Mattei, P.C.

SECRETARY
Eileen Dautrich, President, TCACC

boarD oF DireCTorS
Bill Breslawski, Maillie LLP

Cindy Conard, John Middleton Co.
Sean Deviney, 

The Body-Borneman Companies
Michelle Drager, Foundation for

Pottstown Education
Glenn Ebersole, 

Hollenbach Construction, Inc.
Joe Fava, Clothes to Home Dry Cleaning

Peter Glennon, SEI
Peggy Lee-Clark, Montgomery County

Community College
Dave Lewis, Exelon Corporation

Rick Lewis, Lewis Environmental, Inc.
Rich Newell, 

Pottstown Memorial Medical Center
Frank Strunk, National Penn

CONNECT WITH YOUR
TRICOUNTY AREA CHAMBER:

152 E. High St., Suite 360, Pottstown, PA 19464
• TEL: 610.326.2900 • FAX: 610.970.9705 

• EMAIL: info@tricountyareachamber.com

Eileen Dautrich, President, 
eileen@tricountyareachamber.com

Jennifer O’Donnell, Member Relations
Director, jennifer@tricountyareachamber.com

Kitty Papp, Special Events Director, 
kitty@tricountyareachamber.com

Melissa Shainline, 
Marketing and Administrative Director, 

melissa@tricountyareachamber.com
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

Sparking AHA! Moments at the 
2016 “Take Our Daughters and Sons 

to Work Day” Luncheon!

Featuring Local Singer-
Songwriter Stephanie Grace 

– “Her AHA Moment – 
Super Shy to Gifted 

Singer and Songwriter!”

growing up, Stephanie never thought
she could be a singer, and now she does
it for a living! She has opened shows for
platinum artists like Taylor Swift, Scotty
mcCreery, The Charlie Daniels band,
and more! Stephanie will share her story
of growth and her aHa moment!

Thursday, April 28
11:30 AM – 1:30 PM

Brookside Country Club
Prospect & Adams Sts., Pottstown, 19464 

$15 per Chamber Member Adult

$10 per Child through 12 years of age

This is a great way to entertain your child 
over lunch as they join you for 

“Take Our Daughters and Sons to Work Day!”

SPONSORSHIP OPPORTUNITIES 
ARE AVAILABLE - 

Lunch Sponsor $250 
Benefits include:

• Complimentary luncheon for a Parent and a Child. 
• Company name or logo marketed 

on all printed media
• Logo on the event page on Chamber Website

• Logo in Route 422 Business Advisor
in post event article

• Acknowledged from podium at event
• Display table at event

Please contact Kitty Papp at 
kitty@tricountyareachamber.com

if you are interested in sponsoring the event. 

 

 



CHAMBER MEMBERSHIP ANNIVERSARIES
(ACCORDING TO TCACC RECORDS)

HAPPY ANNIVERSARY 
to the following Members:

38 YEARS
AAA East Central

26 YEARS
A. D. Moyer Lumber

and Hardware –
Gilbertsville

Richard A. Zuber
Realty

20 YEARS
MACnificent Pages /

Route 422 
Business Advisor

16 YEARS
Atris, Inc.

10 YEARS
Penn Foundation, Inc.

RiverCrest Golf Club
& Preserve

6 YEARS
John Middleton, an

Altria Company

Scott A. Weller
Carpentry &

Cabinets, Inc. dba
Solar By Weller

WELCOME APPROVED
NEW MEMBERS!

Congratulations to the businesses listed below. Their applications
were approved by the Board of Directors on February 17.

Member Renewals
Thank you to the following Members who renewed 

their commitment to make your Chamber a PRIORITY!
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

The following businesses have
been approved by the Chamber’s
Board of Directors. When 
purchasing goods and services,
please keep these businesses as well
as other TriCounty Area Chamber
of Commerce Members in mind
while you Always Buy Chamber!

ARRO Consulting, Inc.
649 North Lewis Road
Limerick, PA 19468
610.495.0303
www.thearrogroup.com
Engineers – Civil / Environmental /
Mechanical / Municipal
They are an engineering and consulting firm
specializing in civil/ municipal engineering, envi-
ronmental consulting, water and wastewater, as
well as stormwater.
Referred by: Glenn Ebersole, Hollenbach
Construction, Inc.

ClimeCo Corporation
10 N. Reading Ave.
Boyertown, PA 19512
484.415.0501
ClimeCo.com
Environmental Consultants
ClimeCo Corporation is a respected project
developer, advisor and trader of environmental
commodity market products. ClimeCo provides
expertise on regional criteria pollutant trading
programs, California cap-and-trade, ODS
destruction, voluntary markets and project
development and financing of internal CO2
abatement systems.

Community First Development Corp., Inc.
201 N. Hanover Street
Pottstown, PA 19464
484.949.8473
www.c1dc-pa.com
Nonprofit Organizations
Their organization was created to empower
their community in a caring way to achieve eco-
nomic development.
Referred by:  Mark Malizzi, Fred Beans Ford of
Boyertown, Inc.

Cooney Manufacturing Co., LLC.
313 Circle of Progress Drive
Pottstown, PA 19464
610.326.3011
www.cooneymanufacturing.com
Manufacturers & Processors
Cooney specializes in assembly and custom pack-
aging of piping sub-assemblies and accessory kits
for Original Equipment Manufacturers and
other industrial/commercial customers who uti-
lize valves, fittings, and other components.  Their
multi-faceted packaging/fabrication capabilities
provide cost-effective solutions.
Referred by: Russell Lowe, Fraser Advanced
Information Systems

Green Allies
Althouse Arboretum
1794 Gilbertsville Road
Pottstown, PA 19464
267.371.2288
www.green-allies.org
Nonprofit Organizations
A 501c3 nonprofit with a mission to empower
students and support their sustainability efforts.
They run the Althouse Arboretum in Upper
Pottsgrove, an outdoor community center with
picnic facilities, educational features, and a low-
ropes course for team building programs.
Referred by: Chris Delp, Fulton Bank

Right at Home Pottstown
600 Creekside Drive, Suite 603
Pottstown, PA 19464
610.458.5050
www.easternpahomecare.com
Homecare Services; Senior Services
Right at Home is a leader in the in-home senior
care industry.  Their trained caregivers provide
quality in-home care for seniors and disabled
adults who need some assistance to maintain
their independence.  The Right at Home differ-
ence is found in their compassionate people and
their reliable process.

Translogistics, Inc.
321 N. Furnace St.
Birdsboro, PA 19508
610.637.5053
www.translogisticsinc.com
Transportation; Consultants; Software
Design / Programming; Trucking /
Common Carriers
TLI empowers manufacturers and distributors to
reduce time and costs in their supply chain
through industry expertise, innovate technology,
and teamwork.
Referred by: Heather Chandler, Sealstrip
Corporation

“Not all businesses are alike, so if you are interested in learning how 
to maximize your membership, please give me a call at 610.326.2900 
or send me an email to jennifer@tricountyareachamber.com.”

– Jennifer O’Donnell, Member Relations Director

American Heritage
Federal Credit Union

Boyertown Area
Education Foundation

Boyertown Oil 
and Propane

Cappelletti Pinter &
Company, P.C.

Catalyst Outdoor
Advertising

Columbia Boiler Co.
Complete Graphics, Inc.
Dancing Tree Creations

Artisans Gallery 
and Studio

Gorski Engineering, Inc.
GVF

L&J Cleaning 
Service, Inc.

Lewis 
Environmental, Inc.
Limerick Township

Maillie LLP
Meridian Bank

Moyer’s Catering
My Dad’s Flooring

National Penn
O’Donnell, Weiss &

Mattei, P.C.

Pennsylvania 
Business Council

Pottstown Little League
Pottsgrove 

School District
Pottstown 

Roller Mills, Inc.
Reading Foundry &

Supply Co.
Rutter Roofing

The Rotelle Companies
Sanatoga Water

Conditioning, Inc. 
Schuylkill River National
& State Heritage Area
Spring Valley YMCA

Tri County Toyota
Twin County

Construction Co., LLC
Upper Pottsgrove

Township
Walnut Woods

Weigner Insurance &
Financial Services, Inc. 

Wendy’s Flowers
West Pottsgrove

Township
Wyomissing

Optometric Center, Inc.

Artemis Design, Inc.

Coventry Planners LLC

Daniel Boone Area
School District

Decorating Den
Interiors

Kingdom Life Church
Stacy Gerhart

Independent Beauty
Consultant with 

Mary Kay
Wings of Victory

Outreach Corporation

1 YEAR

Are you Celebrating 25, 50, 75 Years? 
If your Chamber Member company is celebrating a  significant  anniversary then the Chamber

needs to know! The Chamber strives to recognize their Members for their success. 
Contact  Kitty Papp at  610.326.2900 or kitty@tricountyareachamber.com.
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NETWORKING
Thurs.,­March­10 MEMBERSHIP BREAKFAST
7 – 9 am Copperfield Inn at Lakeside, 594 W. Ridge Pike, Limerick, 19468

This breakfast will feature a Congressional theme and a presentation by 
Ben­Taylor, executive Director of the u.S. Chamber of Commerce’s great
lakes regional office. Congressmen confirmed to date: Patrick­Meehan;
Ryan­Costello.­
$26 Per Member (prepaid by 3/7); $32 per Member (invoiced or after 3/7); $50
per non-member
Sponsored by: O’Donnell,­ Weiss­ &­ Mattei,­ P.C.;­ Schultz­ Technology;
Wanner­Associates

Mon.,­March­14 POWER NETWORKING BREAKFAST
8:30 – 10 am Chamber Office, 152 E. High St., Suite 360, Pottstown, 19464

This is your chance to make new business contacts and promote your 
products and services as you NETWORK full speed ahead meeting 
face-to-face with other Chamber members. This event is limited to 
28 participants – one per company (first to register). bring plenty of business
cards. a continental breakfast will be available.
Members Only; $15 per Member; Reservation Required

BUSINESS CARD EXCHANGE – 
Tues.,­March­22 Pottstown SCORE & Connections on High, Inc.
4 – 6 pm Connections on High, Inc., 238 E. High St., Pottstown, 19464

enjoy refreshments and networking with fellow members. There will be
several giveaways during the evening as SCore is excited to celebrate their
25th anniversary.
Members Only; No Charge; Reservations Appreciated
Sponsored by: Pottstown­ SCORE­ in partnership with Connections­ on
High,­Inc.

APRIL SAVE THE DATES
Thurs.,­April­7 NETWORK SMARTER ON LINKEDIN
8:30 – 10 am Chamber Office, 152 E. High St., Suite 360, Pottstown, 19464

as a follow-up to the previous presentation on Social media marketing, Adrean
Turner,­“Coach­Adrean”, Career Fulfillment expert, will focus on key strategies
and actions to create a strong LinkedIn profile.  Discover ways to maximize
business opportunities to gain more clients, increase exposure and build influ-
ence within your industry.  a Continental breakfast will also be provided.
Members Only; No Charge; Reservations Required
A joint effort of TriCounty Area Chamber of Commerce and TriCounty Community Network, Inc.

Wed.,­April­20 WOW LUNCHEON
11:30 am – 1 pm Brookside Country Club, Prospect & Adams Sts., Pottstown, 19464

Janine­Quigley, Warden, berks County Jail, will present on “Take­Command
and­ Capitalize­ on­ the­ Chaos”. She will share her personal journey as a
woman in the workforce and the challenges she faces in the jail environment.
She will also discuss challenges we face every day in our workplace.
$26 per Member (prepaid by 4/15/16); $32 per Member (invoiced or after
4/15/16); $35 per non-member
Sponsored by: Frederick­ Living;­ Pottstown­Memorial­ Medical­ Center;
Salon­Evolve

Thurs.,­April­21 ANNUAL DINNER – CELEBRATING & GENERATING SUCCESS
5 – 9 pm RiverCrest Golf Club & Preserve, 100 Golf Club Dr., 

Phoenixville, 19460
Janine­Driver, new york Times best Selling author and media expert, will
present “How­to­Use­the­New­Body­Language­to­Increase­Your­Bottom­Line!”
uncovering the mysteries of body language – how people communicate their
thoughts and feelings without saying a word – is a powerful first step toward
mastering any business and social situation. Get ready for a presentation like no
other!you will be empowered in both your professional and personal lives with
your new knowledge and immediately see more successes!
$95 per Member; $850 per Member table of 10; $150 per non-member
Speaker Sponsor: CODY­Systems
platinum Sponsors: Exelon;­Pottstown­Memorial­Medical­Center
gold Sponsors: Maillie­LLP;­Media­Fusion­Technologies,­Inc.;­O’Donnell,
Weiss­&­Mattei,­P.C.
Silver Sponsors: Boyertown­Oil­ and­ Propane;­ Diamond­ Credit­ Union;
Hollenbach­Construction,­Inc.;­John­Middleton­Co.;­Montgomery­County
Community­College;­Pottstown­Area­Health­&­Wellness­Foundation;­and
Schultz­Technology.­ Sponsorship Opportunities Available

Weds.,­April­27 PROGRESSIVE BUSINESS CARD EXCHANGE
5 – 7 pm Limerick Square Shopping Center, 70 Buckwalter Road, 

Royersford, 19468
Join us as we visit Chamber members in the limerick Square Shopping
Center, royersford for a progressive NETWORKING­EVENT.­participants
will begin at American­Heritage­Federal­Credit­Union­where they will get
their name tags and be Welcomed with a special Signature Drink. They will
then proceed to the AAA­building for a short overview and then conclude
the tour at MAXOUT­Strength­Studio for light refreshments and select
beers from a local brewery. bring plenty of business cards as each of the
sponsors will be drawing for a door prize at their locations.
Members Only; No Charge; Reservations Appreciated
Sponsored by: AAA­ East­ Central;­ American­ Heritage­ Federal­ Credit
Union;­MAXOUT­Strength­Studio.

Thurs.,­April­28 TAKE OUR DAUGHTERS AND SONS TO WORK DAY LUNCHEON
11:30 am - 1:30 pm Brookside Country Club, Prospect & Adams Sts., Pottstown, 19464

The theme of this year’s event is “Sparking­AHA­Moments”. This lunch-
eon will include presentations and engaging activities for your sons and
daughters. local Singer-Songwriter Stephanie­Grace will be in attendance
and will share her journey which led her to a promising future in the music
industry. 
$15 per Member; $10 per Member child through 12 years of age; 
Members Only! Reservation Required
Sponsored by: Diamond­Credit­Union;­KenCrest­EmployNet;­Pottstown
YMCA;­PeopleShare,­Inc.
Sponsorship Opportunities Available

SAVE THE DATES
Fri.,­May­6 LEADERCAST
8 am – 5 pm Morning Star Fellowship, 100 Limekiln Road, Bechtelsville, 19505

This day long leadership development event broadcast live via simulcast
from atlanta, ga serves individuals and companies that want to become
intentional about raising their standard of leadership. This year’s theme
“Architects­of­Tomorrow” includes a great lineup of speakers:
Steve­Wozniak;­Nick­Saban;­Rorke­Denver;­Kat­Cole,­Andy­Stanley;­Dr.
Henry­Cloud;­James­Brown;­Chris­Barez-Brown
And Host Tripp Crosby
$75 per Member (prepaid by 3/31/16); $95 per non-member (prepaid by
3/31/16); Reservation Required; After 3/31/16, prices increase to $90 per
Member & $110 per non-member
presenting Sponsor: John­Middleton,­an­Altria­Company
Co-Sponsor: Pottstown­Memorial­Medical­Center
lunch Sponsor: Schultz­Technology
Additional Sponsorship Opportunities available

Wed.,­May­25 CHAMBER NIGHT AT THE READING FIGHTIN’ PHILS
gates open 6 pm Members: Join Chamber Members at the Reading Fightin’
game Time 7:05 pm Phils­game­versus­the­Erie­Sea­Wolves. Find your tickets in the May issue of

the Route 422 Business Advisor.
Sponsored by: About­ All­ Floors;­ Berks­ County­ Abstract­ Company;
Brandywine­Institute­of­Orthopaedics;­Chestnut­Knoll;­Citadel­Federal
Credit­Union;­H­&­H­ Systems,­ Inc.;­ Kulp­Car­ Rentals;­Media­ Fusion
Technologies,­Inc.;­Orlando­Law­Offices,­P.C.;­Schultz­Technology
Sponsorship Opportunities Available 
Rain Date – Sunday, June 5, 1:35 PM
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Register today; connect tomorrow. Visit tricountyareachamber.com or call 610.326.2900.

REMINDER
The Chamber Office will be 

closed Friday, March 25, 2016 
for the Easter holiday.

Call Kitty Papp, 
Special Events Director, 
for more information 

or to sponsor an event.
610.326.2900



Workshop On Wednesday Recap

CREATING CONNECTIONS

Register by March 31 for 
the Early Bird Price: 
$75 per Member and 
$95 per Non-member. 
After March 31, the 

price increases to $90 
per Member and $110

 per Non-member. 
Scan QR code to register 

or for more info.

BCE Recap
on February 2, 

Chamber members gath-
ered at gianni’s Catering
and events in pottstown 
to celebrate the January

business Card exchange.
members received a tour
of the newly opened and
redecorated venue site.

Sponsored by: 

From Left to Right: Deanna Pizzi, Catalyst Outdoor Advertising;
George Yanoshik, Patient First; Chris Gibson, FASTSIGNS; and Liz
Peters, Tri County Area Federal Credit Union network at the
January Business Card Exchange.

THE NEXT BUSINESS CARD EXCHANGE
• Tuesday, March 22
• 4 – 6 PM
• Connections on High, Inc., 

238 e. High St., pottstown, pa 19464
(Connections on High is located in the New York

Plaza building)

Members Only; No Charge; Reservations Appreciated 
Register online, tricountyareachamber.com or call 610.326.2900.

Pottstown­SCORE in partnership with
Connections­on­High,­Inc.­will­be­host-
ing the next business card exchange.
There will be several giveaways during
the evening as SCore is excited to cele-
brate their 25th anniversary!

Sponsored by: 

THE NEXT WOW LUNCHEON
• Wednesday, April 20
• 11:30 AM – 1 PM
• Brookside Country Club, 

prospect and adams Sts., pottstown
19464

berks County Jail Warden, Janine
Quigley, will be presenting on her personal
journey being accepted as a woman in the
workforce. Janine was a presenter at the
2014 Tri-County area Women’s roundtable.

Speaker, Kimberle
Levin (Left) 

and WOW Sponsor
Vicki Kriczky,

Frederick Living. 

Kimberle­ Levin,­ Kidztri3,
led attendees through an inform-
ative and interactive workshop
on “Smart­ Networking…
Secrets­Revealed.” She provid-
ed attendees many tips on how
to perfect their networking skills
including:
• Be respectful of people’s time
• Set a goal for each event you

attend
• Say “no” to no-win situations
• “Connect with all people, not

just the right people” 

kimberle ended the event
with a demonstration on the
best way to shake hands when
networking. The luncheon was
held at gianni’s Catering and
events in pottstown. 
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

SPEAKER SPONSOR:
CoDy Systems

Headquartered in Pottstown, PA, CODY is a private-
ly-held, woman-owned family company that pro-
vides software and data management, integration,
and exchange solutions for public safety, law
enforcement, anti-fraud, and other public sector
entities of all sizes and tiers. Our solutions focus on

better management, sharing, integration, and analysis of information and
data for resource allocation, prevention of crime, officer and citizen safety and
more efficient public sector cost effectiveness and delivery of government
services. CODY’s software solutions are proudly in use at close to 500 agen-
cies nationwide, covering 20 states and ranging in size from rural police
departments up to state-wide and federal agencies with widely diverse
agency missions. Founded in 1979 by David and Frances Heffner, CODY
Systems is now one of the most highly respected software providers in the
market. Known for its top-notch solutions and personalized customer sup-
port, CODY continues to uphold the ethics of the “CODY way” - honor,
integrity, innovation, creativity, determination, and a ‘people-first’ philosophy.

COMPANY HIGHLIGHTS:
35 years in business: Over this time, CODY has established longevity

and stability in the market and lasting customer partnerships. We have
entered the second generation of our family company, with roots that are
deep and true to the original core ethics that built CODY strong.

Sustained 98% Customer Retention: CODY works with its cus-
tomers to develop long-lasting business relationships. In fact, many CODY
customers refer to themselves as members of the “CODY family”.

100% Privately-held American Company: When you partner with
CODY, you partner with confidence, knowing we are a 100% privately-
held American corporation. ALL jobs and operations - from support to
data conversions and integration - are conducted in the United States.

24x7x365 LIVE Customer Support: People-first Customer Service:
No convoluted menu systems. No machines. NO VOICEMAIL. When you
call CODY you will talk to a LIVE person, any time, day or night.

Integrated R&D: Rather than place a percentage on our R&D expenses,
we view R&D as an integrated part of our entire business process. Through

our Wishlist customer feature and enhancement request process, we are
constantly improving our solutions based on the suggestions and advice
from experts in the market - the customers who use our solutions every day.

Stability: Over 500 agencies strong: CODY remains financially strong
and stable as it serves over 500 agencies from New Jersey to California,
ranging in size from State-wide data integration solutions to small single
agency police department RMS solutions.

PLATINUM SPONSOR:
pottstown memorial medical Center 

PMMC is a full-service community hospital
conveniently located off Route 422, at
Armand Hammer Blvd. and High St. The

hospital offers a full range of healthcare services and a medical staff of
nearly 300 skilled physicians, and more than 40 medical specialties. 

PMMC’s Emergency department treats more than 42,000 people each
year. Comprehensive hospital services include medical/surgical services,
critical care, respiratory care, inpatient psychiatric care, same day surgery
center, Maternity & Women’s Health Center, Center for Orthopedics and
Spine, Wound Care Center; Pottstown Memorial Regional Cancer Center,
a partner of Fox Chase Cancer Center, is accredited by the American
College of Surgeons has again received an Outstanding Achievement
Award, one of six hospitals in the country to do so. PMMC is Joint
Commission accredited for Hip and Knee replacement, as well as Primary
Stroke Center. 

A multitude of conveniently located outpatient facilities include CarePlex,
featuring outpatient rehabilitation and Occupational Health; Boyertown
Imaging and Rehabilitation; Pottstown Scanning and Treatment Center,
now featuring Cyberknife; TriCounty Physical Therapy, TriCounty
Comprehensive Pain Management, TriCounty Surgery, TriCounty
Neurology, as well as family/pediatric care in Pottstown, Douglassville,
Boyertown and Birdsboro, and soon in Collegeville.   

Supporting the community, PMMC offers quality, informative programs
mostly conducted through Senior Circle, a program for those 50 and
older.  PMMC is dedicated to working with the greater Pottstown com-
munity to improve the lives of those we serve.

GOLD SPONSORS:
maillie llp 

EXPERTISE BEYOND THE NUMBERS
Maillie LLP is a CPA firm with over 70 years of expe-
rience in business, government and non-profit
accounting and business consulting. We offer

broad accounting capabilities to track, analyze and manage every financial
aspect of your business, agency, or organization.

Maillie is also a “Top 25” regional accounting firm as ranked by the
Philadelphia Business Journal, and since 2012 has been identified by Inside
Public Accounting as one of the “Top 200” firms in America. Today, we
continue to grow, leveraging our seven decades of experience to help our
clients achieve success.

www.maillie.com; Mont Clare – 610.935.1420

media Fusion Technologies, inc. 
Media Fusion Technologies, Inc. (MFT) is a multi-
media marketing services company specializing
in website development, custom programming
and application development, in-house website

hosting and maintenance, as well as conventional graphic design and
print services. MFT was founded 30 years ago by Darrell K. Kean as ‘DK
Kean Photographic Services’, a commercial and industrial photography
company. Since then, numerous ways to market organizations have
evolved and with that, Media Fusion Technologies has evolved as well.
In keeping with the ever-changing landscape of Internet design and
functionality, MFT has firmly established itself as a leading source for all
graphic design as well as full-service Internet and Intranet website cre-
ation and complete online application development. From a robust
shopping environment to advanced Search Engine Optimization (SEO),
Social Media Management and all points between, a website market-
ing solution is available at MFT. 

(Continued on page 39)

CREATING CONNECTIONS



Thank you to our Platinum Sponsors: Thank you to our Gold Sponsors: Thank you to our Silver Sponsors:

Dancing­Tree­Creations­Artisans­Gallery
and­Studio­ is an art gallery and studio that
features art, fine crafts, gifts, and more from
over 200 artists in north america, with over
50 of these artists living locally. The studio has
been in operation for 5 years but renovated
and moved into the old iron monger building
in early 2015. renovations included all new
HVaC, electronics, and heating for the 
building. a kitchen was added which can be
utilized as a classroom and cooking demon-
stration area. Dancing Tree also features local
young artists in their “budding artist”
exhibits. These local up-and-coming artists
are students from local school districts.
proceeds from the budding artist exhibits go
to the specific artist of the piece. 

N.E.­ Fisher,­ a­ Division­ of­ McCarthy
Engineering­Associates, was founded in 1987
by neil Fisher. mcCarthy engineering offers full
service engineering and consulting services for
various specialties. The n.e. Fisher location in
boyertown specializes in mechanical, engineer-
ing, and plumbing design for hospitals, church-
es, and various industrial accounts. Currently,
there are 15 employees at the boyertown loca-
tion, but with the merger with mcCarthy
engineering, the hopes are to double this in the
near future. The space in boyertown was recent-
ly renovated and expanded to include a new
conference room and a new training room. The
hope is to see a growth in clients and employees,
and a growth with the local community.
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BUILDING COMMUNITIES

  

Construction Inc.

      

‘Progress Man’ visited Dancing Tree Creations
Artisans Gallery and Studio and spoke with (from
L to R) Lyn Camella-Rich, Beth Camella-Rich, and
Deb Hetrick-Overley.

Ed Overberger, N.E. Fisher, a Division of McCarthy
Engineering Associates, Inc. (left) takes Progress
Man on the a tour of the renovated space and
new conference room. 

‘Progress Man’ was led on a tour of The Swamp
Door Antiques & Curiosities LLC by Lisa Romero. 

Boyertown students learning on the VEX
Robotics systems, provided by the Foundation for
Boyertown Education. 

The Colebrookdale Railroad Preservation Trust received this year’s James K. Boyer’s “Quality of Life”
Award. Colebrookdale Railroad Director Nathaniel Guest (left), receives the award from Heather
Chandler (right), President of Sealstrip Corporation and TCACC Board Chairman. See last month’s issue
for more information on the Railroad and the “Quality of Life” Award!

2016 boyerToWn area 
progreSS Dinner – parT 2

each year, at the progress Dinner, boyertown area High
School Students produce a video highlighting the
greater boyertown area’s progress during the past

year. This year’s video featured “The adventures of progress man” with
progress man visiting: Dancing Tree Creations artisans gallery and Studio;
n.e. Fisher, a Division of mcCarthy engineering associates; The Swamp
Door antiques & Curiosities llC; and the Foundation for boyertown
education. To view the video, visit the Chamber’s website and click on
news & media > Chamber rewind > event presentations > 2016!



The­Swamp­Door­Antiques­&­Curiosities
LLC is an antiques and collectibles co-op that
opened in october 2015. The location features
41 vendors who pay for their shop area
through a monthly fee. Vendors range from as
far north as allentown and as far south as
philadelphia. little remodeling was needed,
but a few walls were knocked down and
placed up to create an ideal location for their
vendors. The Swamp Door is focused on three
things: 1) ensure that the opening success con-
tinues; 2) give back to the local community;
and 3) be seen as the gateway to antiques and
collectibles in the region. 
Foundation­for­Boyertown­Education is a

501(c)(3) nonprofit organization providing sup-
port to fund programs and initiatives in the
boyertown area School District. The tax
deductible donations, provided from donors in
the local community, help to support art &
music, enrichment, after school activities, and
STem to name a few. in 2015, the Foundation
helped to purchase VeX robotics starter kits
for both boyertown Junior High Schools. These
kits will help teach students programming,
problem solving, and basic robotic mechanics. 

Two students were recognized as the 2015
TriCounty area Chamber of Commerce
boyertown area High School Scholarship
recipients. annually, the Chamber presents a
total of up to $1,000 to boyertown area High
School Seniors entering business, vocational
or professional fields. each student receives
$500 toward his or her education. at this
year’s event, a special 50/50 raffle drawing
was held with the Chamber’s proceeds going
to the scholarship fund. We appreciate every-
one’s generosity – we were able to contribute
almost $400 back to the scholarship fund total.

2015 Scholarship recipients were Jessica
Kurtz and Ty­Austin­Miller. Jessica currently
attends Hofstra university and is majoring in
pathology. Ty currently attends penn State
university and is majoring in business. 

The Chamber would like to thank the 2016
boyertown area progress Dinner Committee
and boyertown area School District Staff and
Students who helped to make this another
successful event! Special thanks to the
boyertown area Senior High School String
ensemble for providing musical entertain-
ment for the dinner hour as well as the host,
la massaria at bella Vista golf Course. 

Special Thanks
2016 Boyertown Area Progress Dinner Committee
Carol Beadencup, Bally Block Company
Deborah Bertolet, Boyertown Museum of Historic Vehicles
Adrianne Blank, Building a Better Boyertown
Glenn Ebersole, Hollenbach Construction, Inc.
Greg Herb, Herb Real Estate, Inc.
Stephen S. Longacre, The Longacre Co.
Robert Scoboria, Boyertown Area School District
Boyertown Area School District Staff and Students:

William Cherkasky and Students –
Telecommunications
Chris Cinquini – Orchestra Director
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BUSINESS OF THE MONTH
Business of the Month is chosen at random through a business card drawing at Chamber events, or by
participating in other Chamber programs, such as surveys. March’s Business of the Month was chosen
from Members who attended the January Membership Breakfast. 

BUILDING COMMUNITIES

ANNUAL DINNER
GOLD SPONSORS:

(Continued from page 37)
In addition, MFT still provides commercial / industrial
photography, commercial print design, radio and TV
production and placement, world-wide press release
creation and deployment and a list of other marketing
services for customers regionally, nationally and interna-
tionally. Employing a highly-skilled crew and utilizing an
arsenal of the very latest in web-development software
and hardware, MFT’s suite of custom-developed
Content Management System (CMS) tools allows the
entire content area of a MFT-designed website to be
managed solely by the MFT’s CMS tools. Like each
website, these tools are tailored to meet specific cus-
tomer criteria during every deployment. The advanced
technologies in the CMS feature powerful tools to con-
trol static textual and in-body picture / video graphical
content along with dynamic database-driven modules.
Together, these tools enable website managers to keep
their site content fresh and administer their website
with no programming knowledge required. Learn
more about MFT at www.gomft.com or call (800) 307-
3533. Media Fusion Technologies, Inc. - 151 S. Reading
Ave. - Boyertown, PA 19512

o’Donnell, 
Weiss & mattei, p.C. 

O’Donnell, Weiss &
Mattei, P.C. (OWM Law)
has been serving clients in
Pottstown, Phoenixville and

throughout Montgomery, Chester, Berks and other
Counties for over 60 years. We have fully-staffed
offices in both Pottstown and Phoenixville, and the
legal team at OWM Law is focused on our clients and
their needs.

The attorneys at OWM Law represent businesses,
municipalities, banks, individuals, families, and charita-
ble organizations. In addition, several OWM Law attor-
neys are licensed title agents, and OWM Law routinely
conducts residential and commercial real estate settle-
ments in both of our office locations.

While each OWM lawyer maintains an individual
practice, to better serve our clients we also utilize client
service teams concentrating in specific areas of the law.
Through the development of these focus groups, we
are able to draw on and support each other, allowing
us to handle complex transactions and provide the
guidance and solutions our clients need.

Those client service teams or Practice Groups are:
Banking & Business Law
Elder Law
Family Law
Litigation & Personal Injury
Municipal / Zoning / Land Use
Probate & Estate Administration
Real Estate / Title Insurance
Social Security Disability
Wills / Estate Planning / Tax

Pottstown Office
O’Donnell, Weiss & Mattei, P.C.
41 East High Street
Pottstown, PA 19464-5246
Phone: 610-323-2800
Fax : 610-323-2845
Phoenixville Office
O’Donnell, Weiss & Mattei, P.C.
347 Bridge Street, Suite 200
Phoenixville, PA 19460
Phone: 610-917-9347
Fax: 610-917-9348

Strong,
Steady, and

local 
The banking landscape is changing in

southeastern pennsylvania, but one thing
will remain: the personalized approach of
community banks like Tompkins ViST bank. 

“We offer local decision-making and a
wide range of online and branch services,”
says Joe bergquist, vice president of com-
mercial lending for the montgomery and
greater phila area. “most importantly we
treat customers as individuals, an approach
that’s becoming rarer on a local level.”

Focused on the 422 Corridor
The hundred-plus-year-old Tompkins

ViST bank has a network of 19 branches and
business centers throughout montgomery,
berks and other parts of southeastern
pennsylvania and a special focus on serving
businesses along the 422 corridor.  

The oaks branch is managed by Jeremy
anderson, who is enthusiastic about the
marketplace and knowledgeable about
small business lending and other business
services.  “our technology is user-friend-
ly,” Jeremy says. “For example, services
like cash management and remote deposit
capture are set up and supported by real
people who customers can talk to, not just
by phone or website.” 

A Team Approach 
The bank takes a team approach in serv-

ing customers. For example, if the need is
non-banking financial services, bankers
like Joe and Jeremy bring in other special-
ists.  insurance, for example, is provided by
Tompkins insurance  advisors who serve
customers in the branches or at Tompkins
insurance’s office in pottstown. “Tompkins
insurance was ranked among the top inde-
pendent property/casualty agencies in the
nation by insurance Journal,” says Vaughn

Zimmerman, lead advisor in the
pottstown office. “our strength is in the
array of options and pricing we can offer
through our relationships with leading
insurance carriers throughout the country.
That, coupled with our commitment to
providing unrivaled service, means our
customers ultimately benefit,” he said.

Tompkins Financial also provides wealth
management services through the local
offices of Tompkins Financial advisors.

Supporting the Community
The bank is dedicated to serving its

communities, with staff active in many
chamber organizations and on business
and non-profit boards. 

“Customers often say that they see
Tompkins ViST bank people everywhere –
at community fundraisers, business and
professional meetings and neighborhood
events,” Joe says. “We enjoy helping the
community and our involvement benefits
us as well: a local business switched to
Tompkins ViST bank because our lender
had established relationships through the
local chamber of commerce. 

“our growing customer base is proof
that we’re big enough to have all the 
services businesses need, but small
enough to care,” says Joe. 

Back Row: Jeremy Anderson, Branch Manager,
Tompkins VIST Bank  Joseph Bergquist, Commercial
Lender, Tompkins VIST Bank.  Front Row: Scott
Gruber, President and CEO, Tompkins VIST Bank,
and Vaughn Zimmerman, Account Executive,
Tompkins Insurance



leadership Tri-County Class
of 2016 march session focused

on Health­and­Human
Services in the community.
Class members began the day with

an overview presentation by Rich
Newell, Ceo, of Pottstown­Memorial
Medical­Center, the largest employer
in pottstown. They offer a full range of
healthcare services and a medical staff
of nearly 300 skilled physicians and
more than 40 medical specialties. rich
also stressed the value of leadership
to the class stating that leaders are the
future of any organization. Robin
McMonagle, administrative Director
of rehabilitation Services and a member of
the leadership Class of 2016, spoke on
behalf of Occupational­Health­at­Careplex
and the many roles they play with employ-
er – employee health related issues.

The next stop of the day for the class was
a visit to Frederick­Living, a Continuing
Care retirement Community rooted in the
mennonite Heritage. John­ Hendrickson,
Ceo, and Vicki­ Kriczky, Director of
marketing and Sales, addressed the class
on all the features and amenities available
at the site. Frederick living is in its 120th
year of providing services. Their objective
is to care for and enrich the life of older
adults. The HOME is their greatest com-
petitor.

The class next made a visit to KenCrest
EmployNet. kenCrest provides training
and employment services for adults with
intellectual and developmental disabilities.
The organization first started in 1905 in
phoenixville as a Tuberculosis clinic and has
grown throughout the tri-county area. Lisa
Harner, Director of Community programs,
provided a tour of the facility. 

The class returned to the Chamber for
an overview of the Olivet­Boys­and­Girls
Club­ Ricketts­ Center by Nelson­ Leon,
Club Director and Jocelyn­ Charles,
assistant. at the present time there are six
clubs in the reading area with another one
currently being built and one in
pottstown. These clubs provide an oppor-
tunity for children ages 6 through 18 to
learn social skills through activities and
educational programs and opens doors
for many of them to be able to interact in
the community. at times they may see as
many as 50 children enter their doors at

the end of the school day. The club has also
been able to give out full scholarships to
some of these children along the way.

The class finished up the day with an
overview and tour of the Pottstown­Area
Seniors’­ Center­ given by Brian­ Parkes,
executive Director. The Senior Center is
now in its 40th year and provides services
for adults 50 + years of age. They started
with around 200 members their first year
and now have over 3,000. Their mission
statement is to “keep active and inde-
pendent for as long as possible.” They
offer 40 different programs and services a
week with a staff of 8 and approximately
100 volunteers.

The Leadership Tri-County 
Class of 2016 is sponsored by:

meet the Class
Son Nguyen

Son Nguyen is the Senior Lead Financial
Analyst for Altria Client Services, LLC. He
has worked in the tri-county area for the
last year. In his free time, he enjoys hiking. 

Son received a Bachelor of Science from the Virginia
Commonwealth University. His business role model is his
very first boss.

The Leadership Tri-County program is important to Son
because it is a great personal development opportunity. He
is most looking forward to meeting future business leaders
in the tri-county area. 

Deb Penrod

Deb Penrod, Retired Attorney, formerly
worked in the Pharmaceutical Industry.
Now she is currently a community volun-
teer. She has lived in Pottstown since 2002
and currently has a few rescue cats. Deb’s

special interests include aviation, history, reading, and
municipal government.

Deb received her Bachelor of Science in Pharmacy from
Ohio State University. She also received a Juris Doctor of
Law from Temple University. Her business role model is
Scott Bentley of VideoRay, LLC. Although she does not
know him personally, she believes he is a fabulous exam-
ple of someone who had great business ideas and talent,
and now gives back extensively to Pottstown. Her person-
al business philosophy is to “do good, be good, and have
fun.” Deb has tried to encourage two organizations she is

involved with to become Members of the TriCounty
Area Chamber and take advantage of the networking
and expertise.

She believes that participating in the Leadership Tri-
County Program is important because it helps to ensure
a base of qualified volunteers for non-profit service, and
individuals involved can learn the details of how a com-
munity actively survives on non-profits and volunteers.
Deb already has a passion to be involved in community
activities, but she is looking forward to learning the best
practices and to obtain training on how to bring more
value to non-profits and the community. 

1: Vicki Kriczky, Director of
Marketing and Sales, leads the
Leadership Class on a tour of
Frederick Living.

2: The class toured KenCrest
EmployNet and was able to see
clients busy at work!

3: Representatives from Olivet Boys
& Girls Club, presenting to the
class on their organization. 

3

2

Mission: Sustain community partic-ipation and involvement by trainingand providing new and emergingleaders with the expertise to serveon nonprofit boards

leaDerSHip Tri-CounTy
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LEADERSHIP UPDATE – FEBRUARY



CREATING CONNECTIONS
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“MADE IN THE TRI-COUNTY AREA” TOUR
on Friday, January 29, members of the

TriCounty area Chamber of Commerce were
hosted by Beacon­Container­Corp., 700 West
First Street, birdsboro for the second in a series
of “Made­ in­ the­ Tri-County­ Area”­ Tours.
beacon has a complete line of packaging prod-
ucts for every customer and are recognized as
a leader in packaging and point-of-purchase
displays. They currently have 122 employees
and operated two 10 hour shifts. Their primary
territory spans new Jersey, the southern tier of
new york, Delaware, maryland, and
pennsylvania, which they deliver with their
own trucks. beyond that, commercial carriers
are used for shipments across the u.S. in 2015,
they served approximately 700 active cus-
tomers. beacon Container is currently entering
its 61st year in business. 

NEW MEMBER
RECEPTION

The Chamber hosted a new member reception on January 28 at
the Chamber’s office in pottstown. about 15 new members, who
joined the Chamber since September 2015, attended the event.
During the reception, attendees enjoyed refreshments and net-
worked with other new members. They had the opportunity to
learn more about the Chamber from president eileen Dautrich as
well as other Chamber staff.

in addition, ray maillet, First priority bank, spoke about vol-
unteering for the Chamber. glenn ebersole, Hollenbach
Construction, spoke to the group about the very active pro
business Council that meets each month at the Chamber office.
Josh petrauskas, Furniture Soup, inc. talked to new members in
attendance r3: relationships, revitalize, referrals. 

JOB POSTINGS
Looking to Fill a Position?

The Job postings and resume Service
helps members that are looking to fill a
position by saving them timeand money.

How to Post Your Job Opening
Companies who have posted Job Openings

will be featured in a weekly email and in the
Route 422 Business Advisor.

Members: It’s easy to post your Job Openings!
– Login to Members Only on the Chamber
website and click the “Jobs” tab on the left side
module.
– Click “Add New Job Posting,” fill in the
description.
– Preview your posting by clicking “Preview” on
the bottom of the page.
– Click the red “Save & Exit” button on the bot-
tom to finalize your posting.

Looking for 
Qualified Individuals?

Information from resumes the Chamber has
received are announced at Membership
Breakfasts and summarized in the Route 422
Business Advisor.

Members: Stop by at the office anytime to
review the resumes we have on file that have
been sent to us by those looking for work.

This month’s resume includes: Office
Administration

THANK YOU
Thank you to February’s 

Coffee Sponsor: 

Thank you to February’s 
Email Sponsor: 

Thank you to February’s
Newsmagazine Insert Sponsor: 

know someone 
looking for a job?

1. Have them send their resume to Melissa
at melissa@tricountyareachamber.com.

2. They can also go to the Chamber’s 
website and view Chamber Members who
currently have positions available at their
company.

Chamber Members currently with job
openings:

• Reflections Hair Designs – Hairstylist

SAFETY IN THE
WORKPLACE FOR YOU

AND YOUR EMPLOYEES
on Tuesday, February 16, Sergeant­ Ed­ Kropp­ and

Officer­ Greg­ Fritz,­ Pottstown­ Borough­ Police
Department, held a Safety Seminar at the Chamber
office. 15 Chamber members were in attendance and
learned that “safety starts with yourselves.” The presen-
tation featured key points including: administrators
should set policies; safety education should be provided
for all employees; conduct background checks on all
employees; and that a zero tolerance policy should be
established at a workplace. 

Suggestions on how to deal with an active shooter in
the workplace were also discussed including an infor-
mational video on “run, Hide, Fight.” 

Sergeant kropp and officer Fritz ended the session
by answering questions from attendees. 

The following New Members were presented with their certificates. From left to

right: Lisa Romero, The Swamp Door Antiques & Curiosities, LLC; Jim Thomson, JT’s

Gourmet Delivery LLC; and Elyse Royer, Traffic Planning and Design, Inc.

Sergeant Ed Kropp Jr. (right) and Officer Greg Fritz (left) provided attendees with informa-tion and tips at the safety seminar. 

Chamber Members on their tour of Beacon Container Corporation.

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!



SUPPORTING COMMERCE

PA CHAMBER MEMBERSHIP
Chamber Members with 10 and fewer employees are 

eligible for a FREE membership with the Pennsylvania
Chamber of Business and Industry.

The PA Chamber is the largest broad-based business association in the
Commonwealth, serving thousands of member businesses statewide. 
Its mission is to improve Pennsylvania’s business climate and increase the
competitive advantage of its members. 
Benefits of Membership with the PA Chamber include:
• Information on legislation and advocacy effort that affect your business.
• Access to statewide coalitions and initiatives.
• Discounted, members-only pricing on the PA Chamber’s renowned educa-

tional and compliance programs and publications that benefit your business.
...And much more!

For more information on membership with the PA Chamber, contact their
membership team at 877.381.8618 or chambermembership@pachamber.org

FEATURED 
MEMBER
BENEFIT
OF THE MONTH
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See
page 33 foradditionalinformation!

Over 200 business professionals attended the event to meet and get introduced to representatives beyond the
membership of their host Chamber.

REGIONAL CHAMBER 
BUSINESS CARD EXCHANGE

on February 18, TriCounty area Chamber members had the opportunity to network with each
other and members of four other local Chamber of Commerce: perkiomen Valley Chamber,
phoenixville regional Chamber, Spring Ford Chamber, and upper perkiomen Chamber. 
The event was well attended and was held at Copperfield inn at lakeside in limerick.

SPONSORED BY: 

From Left to Right: Carla Haydt, Executive Director, Spring Ford Chamber; Eileen Dautrich, President,
TriCounty Area Chamber; Jessica Capistrant, President, Phoenixville Regional Chamber; 
Luanne Stauffer, President, Upper Perkiomen Valley Chamber; and Renee Blomstrom, Executive
Director, Perkiomen Valley Chamber.

RIBBON 
CUTTING
Boyertown 
Secrets and 
Collectibles,

112 East 
Philadelphia Ave., 

Boyertown,
PA 19512

PARTICIPATING CHAMBERS:



WHo reViTaliZeS
a DoWnToWn?

DOWNTOWN MARKETING AND DEVELOPMENT
By Barry Cassidy

any time you hear of a town that wants to revitalize
the downtown area, there are reasons for people get
together to form a revitalization committee. Some

towns are not that bad. Some towns are really bad. The question is
always, what do we do to fix it? many times, the answers the group
comes up with, are to tell others what to do.
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most times these strategies are not suc-
cessful. people resent it when you try to
make them work. i know, because i do it all
the time. public sector people for the most
part are in a difficult position. if you have
comprehensive code enforcement, some-
one will complain that they have to do this,
or they have to fix that. if you have a police
force that takes no quarter, all of a sudden,
they are too zealous. 

revitalization groups should look to
themselves for positive action, and seek
to gain an alliance with the agency
involved in dealing with the issue.

Complaining is not enough, the key to
success is positive action by the revital-
ization group.

i will use phoenixville as an example.
We had many problems with people stand-
ing on the corner selling drugs or sex. The
conversations started with, the police do
not do their job. “We see transactions hap-
pening all the time,” i was told in a meet-
ing. i suggested that we get proactive and
start 911’ing these folks. When we left that
meeting, i knew that although people said
they would call in the crimes, that they
would not get involved.  

before the next meeting, i spoke to the
police and told them that we needed a beat
officer downtown and was rebuffed… in a
nice way. manpower issues, they have to
protect the entire borough, was the reason
explained to me. i asked the police if they
respond to 911 calls in the downtown (just
to reinforce the obvious) and was told that
they do. The day of the meeting i checked
how many 911 calls were made in the
downtown, and came up with a big zero.

The next meeting started with the drug
dealing and prostitution issue. i brought up
that people have to call 911 and no one did
call. one guy got very uptight and said they
were the merchants and not the police. 

(Continued on page 44)

For all of your art needs.
www.NewmanGalleries.com
info@NewmanGalleries.com

215.563.1779
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DOWNTOWN MARKETING AND DEVELOPMENT
(Continued from page 43)

i explained that it had to be a combined
effort, and scheduled the police to come to
the next meeting.

again, at the next meeting we deter-
mined that there were no 911 calls and the
meeting became very interesting because
the police explained they did not have the
manpower to put a beat cop downtown,
and if people wanted action, they needed
to call 911 when they see it happening.
The merchants then responded by doing
their part.

once we had the 911 calls, i could go 
to work and access the procedure.
institutional actions were performed and
with the help of the merchants dedicating
some time to calling in some of the obvi-
ous criminal offenses, things got better.
They only got better because people cared.
if the people doing business down there
did not care, why would anyone? of
course that is a rhetorical question and the
answer is everyone should care…. but,
when you are dealing with public issues, it
is important to take a participatory stance.

Some measure, that i initiated to aid the
effort, met with resistance. The “no ‘Ho

Zone” that i created in a 10-foot interval of
sidewalk in front of ellie’s Choice store
was extremely successful in making it
uncomfortable for the sex vendors to work
in front of the store. They got around it by
crossing the street, but some of the mer-
chants thought i was too extreme.
although there was less sympathy for the
drug dealers when i spoke up and claimed
the main drug corner as “my corner.” So i
split the difference and disbanded the
handwritten sign and the chalk marked
sidewalk and the “no ‘Ho Zone” went
away.  i felt that i also, was operating in the
spirit of consensus. it was the true meaning
working in concert with the constituency. 

The same happened with the promotion
of the town. at first, no one wanted to
advertise what we were doing. They want-
ed the revitalization committee to work in
somewhat of a vacuum. i adopted the strat-
egy not to advertise what we were doing at
all and just do the event. it appeared that
people would see what we were doing
when they drove down bridge Street.  

(Continued on page 46)
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HOW LONG DO I HAVE
TO TELL MY EMPLOYER
THAT I WAS INJURED?

LEGAL PERSPECTIVES
By Daniel E. McCabe, Wolf, Baldwin, and Associates, P.C.

employers like to tell their employees that if they did
not give notice of a work injury within 24 hours, there
is nothing the employer can do for them. This type of

workplace policy is not in step with the law. employers will often tell
their employees that any injury not reported “right away” will not
be considered. This could not be further from the truth.

Section 311 of the pennsylvania
Workers’ Compensation act, 77 p.S.
Section 631, provides that notice is
required within 120 days of injury. So,
there is the general rule. you have four
months to provide notice to your employ-
er that you’ve been injured at work,
although compensation is not payable
until notice is given. you might ask why
someone would be given that much time
to give notice of a work injury? Well,
injured workers would say that if they
reported every instance where they were
injured on the job, or if they reported every
time they felt some type of pain while
working, there would certainly be many
more claims than necessary. Commonly,
the only reason injured workers report an
injury is because the pain that they felt did-
n’t go away as expected. in other words,
many injured workers claim that when
they injured their back they just figured
that they pulled a muscle and that it would
get better relatively soon. it was only after
the pain continued to get worse, week
after week, that they finally told their
employer. as you can guess, when an
injured worker approaches their employer
to tell them that he or she was injured three
weeks ago and never said anything, the
employer certainly is not happy and might

be suspicious. However, this fact scenario
is quite common.

The pa Workers’ Compensation act is
remedial in nature. This means it is meant
to help injured workers, and it will be con-
strued liberally by the courts. Thus, the act
is written so that an injured worker, who no
longer has the right to sue for pain and suf-
fering, will have every opportunity to
report a work injury. Therefore, the second
sentence of Section 311 provides that the
time to give notice of an injury does not
begin to run until the employee knows, or
by the exercise of reasonable diligence
should know, of the existence of an injury
and its possible relationship to his or her
employment. Thus, if someone is injured at
work because of some type of repetitive
trauma, for instance repetitive activity
which causes carpal tunnel syndrome, the
time for notice would only start when that
person is aware that the carpal tunnel is
being caused by some activity at work. This
extension of the time to give notice has
recently been considered by the courts and
has likely been expanded by gahring v.
WCab (r and r builders and Stoudt’s
brewing Co.), no. 534 C.D. 2015 (pa.
Cmwlth., november 23, 2015). 

(See “Legal Perspectives” on page 47)
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We held a standard event, and every
Friday produced a promotion that
included music and art. We secured a 
following, but customers kept saying to
the merchants that they did not know
anything about our promotions. at that
point, merchants finally did some group
advertising in some regional publications
and some subsidized TV commercials.
That is when we start to really draw
many people to the downtown.  

i think the part that i liked the best was
that everyone became a marketing per-
son, and now there were an abundance
of ideas. many of the ideas failed — like
an april in paris promotion, as well as a
couple of other disastrous promotions
organized by merchant richard Houck 
(i gave him an “a” for effort), but they
were mistakes of commission and not of
omission. you cannot be afraid to fail, but
by the same token, it has to be well
thought out idea with other merchants
supporting the idea. 

it appeared that the promotions that
would work were more a function of the
group process than an independent idea
that no one was on board with. at one
point in time, i had to start objecting to
merchants closing down a street for what
turned out to be a waste of time and 
promotional effort, that actually kept
people from the town rather than bring
people to the town. That came from 
merchant Jerry Davis leading a charge to
stop closing down the street, which
helped a lot.  again, it was merchants
saying what they thought, and securing
consensus within and not within the
group.

it is the group process and a common
sense of direction that revitalizes down-
towns, and not so much the government,
but more the property owners and the
business people in the town working in
common purpose.
Barry Cassidy is a freelance grant and economic
development consultant. He can be reached at 
barrycassidy@comcast.net.

DOWNTOWN MARKETING AND DEVELOPMENT
(Continued from page 44)
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The gahring case held that a claimant’s
notice to his employer that his back pain
was related to his increased work hours
constituted sufficient notice of his injury
under the pennsylvania Workers’
Compensation act. again, this is yet anoth-
er example of the remedial nature of the
act. one might question whether an
employer should be ascribed notice of a
work injury when a complaint is received
merely about pain which the employee
relates to increased hours. However, right
or wrong, the courts are now holding that
notice of pain related to increased hours
would constitute notice of an injury under
the act. Thus, a diligent employer would
want to report such a complaint to its
workers’ compensation carrier right away.

most injured workers do not realize that
a repetitive type injury can certainly be
considered a work injury under the
Workers’ Compensation act of
pennsylvania. When an injury happens
over time and not from a single acute inci-
dent, many employees don’t realize that
the injury may be covered under the
Workers’ Compensation act. For example,
if an employee lifts heavy logs for four

hours and develops severe back pain at the
end of the four hours, will the resulting
back injury be work-related?
unfortunately, many workers would not
know the answer to this question. because
of their lack of knowledge of workers’
comp law, they may not give notice to their
employers within the required 120 days. a
claim is absolutely barred if notice is not
timely given to the employer. Further, an
injured worker must realize that an acute
injury – an injury which has a specific iden-
tifiable cause, such as lifting something
heavy and suffering from immediate pain
– is not necessarily the only way someone
can have a compensable work injury in
pennsylvania.

injured workers commonly do not real-
ize that their activity at work is causing an
injury. it’s only after a number of months
that they finally seek medical treatment. it
might be that the injured worker is only
aware that his injury is work-related
because the treating doctor informs her so.
For example, an employee suffers from
pre-existing asthma. However, as part of
her job she is required to be in an environ-
ment where glass dust is being inhaled. 

(See “Legal Perspectives” on page 49)

LEGAL PERSPECTIVES
(Continued from page 45)
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LEGAL PERSPECTIVES
(Continued from page 47)

This environment continues on for two
years, and finally the employee realizes
that her asthma has gone from manageable
to debilitating. However, she is not sure
why her asthma has worsened. it’s only
after she sees her family doctor who begins
to question why her asthma has suddenly
taken a turn for the worst that she begins to
realize that her condition might be work-
related. after she tells her doctor the envi-
ronment in which she works, the doctor
concludes that the inhalation of glass dust
has been causing a continual aggravation
of her pre-existing asthma. now that the
worker actually knows of the work-relat-
edness of the injury, she has the obligation
to tell her employer, or “give notice,” that
she believes the work environment is caus-
ing an injury with 120 days.

There are some examples of when the
120-day notice period may actually be
extended. For example, where the employ-
ee is exposed to continuing multiple trau-
mas, the injury does not take place until
the last exposure or trauma occurs, which
usually means the last day of work.
Therefore, the injured worker could argue
that the 120 day notice period does not

begin until the last exposure. For example,
if an injured worker was developing carpal
tunnel syndrome because of operating a
machine which required repetitive move-
ment of the hand, that employee may not
be required to give notice until 120 days
after the last exposure. However, this
would require the fact that the employee
did not know, nor would he have been rea-
sonably expected to know, that the work
being performed was causing the injury.
The date of injury on such a repetitive trau-
ma case would usually be considered the
last day of work. Situations such as this,
however, can often be difficult for the
injured worker to prove. if a reasonable
person would have realized that the oper-
ation of a particular machine would be
causing carpal tunnel syndrome, the
courts may find that the employee knew,
or should have known that the injury was
occurring. However, given the remedial
nature of the act and the courts’ general
liberal application of the law, the above sit-
uation would likely be considered work-
related with the notice being required
within 120 days of the last exposure.

(See “Legal Perspectives” on page 50)
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another issue that often is raised when
it comes to notice is whether notice of the
causation of an actual work injury has
been given to the employer. For example,
if the injured worker goes to his employer
and says that “his back is killing him,”
does that constitute notice to an employer
that some type of injury has had
occurred? most likely, it does not. The act
and the accompanying case law set out
specific guidelines as to what is required
by the injured worker to give notice to the
employer, and the report of pain alone is
not enough. The general rule is that the
injured worker must tell the employer
that an injury occurred in the course and
scope of employment and what part of the
body is injured. Therefore, in the above
example, notice would likely be accept-
able if the injured worker simply added
“my back is killing me because i injured it
today at work.” While this sounds like
common sense, the average person 
doesn’t expect to be injured at work, and
doesn’t always realize that simply telling
their employer that some part of their
body hurts is not sufficient notice.

While notice issues are usually not the
biggest issues in a litigated case, the above
examples are certainly reasons for any

injured worker to realize that it is critically
important to give notice to his or her
employer of any type of injury. Further,
whether an employee has complied with
the notice provisions of the Workers’
Compensation act is a question of fact to be
determined by a Workers’ Compensation
Judge. because of these levels of complica-
tion, injured workers should always 
consultation with a competent workers’
comp attorney if they even suspect a work
related injury. employers who are put on
notice of a work injury should contact their
workers’ compensation insurance carriers
right away, no matter their internal policies
about how long a workers has to report 
an injury. 
Daniel E. McCabe, Esq., is an associate in the law
firm of Wolf, Baldwin & Associates, P.C.. He and
managing attorney Levi S. Wolf are two of less
than 200 lawyers across the state who have been
certified as specialists in the practice of workers’
compensation law by the Pennsylvania Bar
Association’s Section on Workers’ Compensation
Law as authorized by the Pennsylvania Supreme
Court. His practice, located in the firm’s West
Chester office, concentrates on the representation of
injured workers and medical providers. He can be
reached by phone at 610.436.8300, or by e-mail at
dmccabe@wolfbaldwin.com. 

LEGAL PERSPECTIVES
(Continued from page 49)
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paraDoXeS in leaDerSHip 
HUMAN CAPITAL MANAGEMENT
By William Kreider, CEO of HR FUTURE GROUP

Two-thirds of Ceos do not receive 
any outside advice on their leadership skills

i like to read. a lot. anything, fiction, 
biographies, newspapers, all of the magazines
i can speed-read while standing in the book-
store, research journals, the sides of 
cereal boxes; and “too many to count” man-
agement, leadership and Hr related books
throughout my career. yet, of all of my profes-
sion-related reading, one book stands out.  it
was not for what it taught me, it was unique
because it made me rethink many things that
i thought i already knew. The name of the
book is Management of the Absurd by richard
Farson, phD. (1996), a psychologist, professor
at Harvard business School, university Dean
and Ceo. in an absurd thinking style, we will
take the knowledge we already possess and
instead of adding more, let’s make it more
inclusive, more insightful by turning our
thinking upside-down. appropriate reactions
include, acceptance, confusion, or disagree-
ment. after all, this stuff is absurd. examined
below are excerpts from the book. 
Embracing Paradox and Absurdity

remember “Theater of the absurd?” The
moniker became attached to a group of play-
wrights that questioned traditional theater
for oversimplifying and over rationalizing
human affairs. They felt that only by recog-
nizing the mystery and absurdity of life, was
the dignity of people served. 

paradoxes are seeming absurdities. our
natural inclination is to endeavor to resolve
the paradox, to have them become less pecu-
liar, to rationalize them. ever the contrarian,
Farson asks us to become comfortable using
paradoxical logic to understand our employ-
ees, ourselves and therefore manage better.
He regards them as exercises for the mind.  

The Opposite of a 
Profound Truth Is Also True

many of our great achievements in every
intellectual pursuit are dependent on ration-
al, logical thinkers. nevertheless, this linear,
clear-cut thinking has also limited us. Things
are good or bad, true or false, but not both.
yet when confronting a conflict we often say,
“well, yes and no”, or, “it’s a little bit of
both.” a healthy organization needs full and
accurate information. However, to be truly
healthy, it needs some degree of communi-
cation distortion and deception (or if you
prefer: diplomacy and tact). in addition, con-
sider the “filtering” of information, up and
down, at which middle managers must
excel. every deal is both good and bad. That
is why leadership is essentially the manage-
ment of dilemmas, tolerance for ambiguity,
coping with contradictions and understand-
ing, valuing, and accepting, the coexistence
of opposites.

Nothing Is as Invisible as 
the Obvious

many important discoveries, artistic cre-
ations, and the best management decisions
come from taking a fresh look at what peo-
ple take for granted or cannot see precisely,
because they are too obvious and become
invisible. (a spy’s advice: hide in plain
sight).  The invisible obvious (forest for the
trees) is a major factor in why the prediction
of future trends is particularly challenging.
a prediction relies heavily on knowledge of
current conditions. except that, present 
conditions are largely invisible even to those
who spend their lives looking at them. 

(See “Human Capital Management” on page 53)



The pottstown Dance
Theatre repertory ensemble,
the student company that
recently brought down the
house at Carnegie Hall, will
perform “united” at the
kaleidoscope Center for the
performing arts at ursinus
College this spring. The work
will include the original piece
choreographed by artistic
director michelle Jones
Wurtz, “new World” which tells the story
of the development of the united States set
to the “new World Symphony” by
antonin Dvorak. This piece was featured
at the 2006 Fringe Festival at the Freedom
Theatre, cited by the kennedy Center for
excellence, and is designed to promote
healthy race relations.

The second act will open with a work set
by kirov principal dancers andrei ustinov

and elena martinson entitled
“Dream Come True” which
discourages teen bullying.
The final work, “peaceful
assemble” (ahssem-blae) is
designed to promote peace-
ful protesting when life
seems unfair. The entire per-
formance is work of art that
stimulates positive social
change. 

The project has been
partially financed by the pennsylvania
Council on the arts and peCo energy,
and will be held on april 30th at
7:30pm, and may 1st at 3pm. Tickets are
available at the pottstown Dance
Theatre, at www.pottstowndance.com,
and at the box office upon arrival.
group discounts are available. See the
performance that will change your life
and warm your heart! 
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pottstown Dance Theatre 
repertory ensemble performs with 

pa Council on the arts grant
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a dramatic example from Farson:
about thirty years ago, he was a speaker at
a conference of two thousand women,
under the theme of “What is Today’s
Woman’s Future?” He suddenly noticed
that all of the speakers were men. it
occurred to him that the reverse situation
would never occur. This striking example
of the attitudes toward women opened his
eyes. What he and the others had all been
blind to was now painfully obvious.

Effective Managers 
Are Not in Control

management based on control and
manipulation cannot succeed in matters of
the absurd. it is not suggested that man-
agers fail to act, exercise their authority, or
follow their own good judgment. What peo-
ple need to know is, they are dealing with a
genuine person, not someone who is only
managing them. management’s strength
should be in other qualities — passion, sen-
sitivity, tenacity, patience, courage, vulnera-
bility, firmness, enthusiasm, wonder. 

Most Problems That People
Have Are Not Problems

you can solve a problem; you can only
cope with a predicament. a problem is cre-
ated by a mistake, something going wrong.
When we find the cause, we can correct it. a
predicament, paradoxically, is more likely to
be created by conditions that we highly
value. most of the important areas of our
life, such as marriage and child rearing, are
complicated inescapable dilemmas-predica-
ments where no choices look very good or
better than other choices. Hence, the need
for coping skills. in the workplace, senior
leaders face predicaments much more often
than problems.

This incredible book is filled with many
more such examples. Some will confuse
you, enlighten you, or anger you because of
your strong disagreement with his ideas.
However, they will all make you think
upside down and maybe differently.
William Kreider is the founder and CEO of HR Future
Group, a firm that offers a full service suite of human
capital management services for all sizes & types of
businesses. From Transformational HR, Talent
Management, Executive and Organizational Coaching,
Leadership Development, Outsourcing, Compensation,
Talent Acquisition and other HCM consulting services
to Cloud-based Payroll, HRIS, Time & Attendance, and
Benefit Administration, HR Future can assist your
business. Mr. Kreider has significant executive experi-
ence in all areas within the HR profession in a variety of
industries.  For more information, please email him at
bill@hrfuturegroup.com or call 610.584.2467.

HUMAN CAPITAL MANAGEMENT
(Continued from page 51)
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BUSINESS PROFILE

if your Home has the blues, 
call HOMEWERKS to improVe!

Whether you’re in need of a small home
improvement repair like a new door or windows, 
or need a complete addition or remodel, 
HOMEWERKS LLC., a local Building and Remodeling
company is the source (PA HIC#101319).

Celebrating their 25th year in the remodeling
industry in 2016, owners Randy and Patty Graber,
recently joined by their son Brad, have been serving
the Tri-County area with professional Home
Improvement services. They are located at 2287
Farmington Avenue in Boyertown, PA. HOMEW-
ERKS serves Berks, Chester and Western
Montgomery Counties. Both Randy and Brad are
graduates of BCTC in Oley, and continue to put
their learned skillsets to good use.

“Quality Is Our Standard” has been quoted by
the Graber’s since they began their Home
Improvement endeavor in 1991, and their portfolio
of satisfied customers has proven the case. Randy is
a past 2-time Golden Hammer Award recipient
from the former Pottstown BIE, and has formerly
served on their Board of Directors. “Small projects
and large are given the same attention to quality”,
states Randy. Whether constructing a door unit on
an 1800’s carriage house, or building a modern day
Composite deck structure, HOMEWERKS can 
handle the project.

HOMEWERKS offers a full array of remodeling
services, including Additions, Composite Decks,
Kitchen / Bathroom / Basement remodels,
Porches, Pavilions, Vinyl and Aluminum installa-
tions, concrete work, windows, doors, skylights,

custom woodwork and more! HOMEWERKS also
provides building repairs and maintenance servic-
es to landlords and multiple-property owners. 

HOMEWERKS offers FREE ESTIMATES on most
services. They are fully-insured and will provide 
references on all services. 

If you are interested in any of the services listed,
HOMEWERKS is available Monday – Friday 9am to
5pm. Call HOMEWERKS at 610-369-1457, or
email improveyourhome@comcast.net. 

HOMEWERKS LLC is currently on Facebook and
they are creating a new Website www.
homewerks-pa.com which should be online soon!
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at its monthly birthday celebration and
40th anniversary kickoff luncheon in
February, the pottstown area Seniors’
Center announced that it is changing its
name to the TriCounty active adult Center. 

The organization’s executive director,
brian parkes, explained to the many sen-
iors in attendance that the name change
was made to “better reflect the area and
the people (the organization) serves.”

in February of 1976, a few pottstown res-
idents filed the papers to create the
pottstown area Seniors’ Center. Shortly
thereafter, the group began meeting in the
basement of the Christ episcopal Church in
pottstown. by the end of the first year of
operations there were almost 200 members,
with many coming in daily for a hot lunch
and social and recreational programs. 

Quickly outgrowing the church, the
center moved to the “eagle” building on
High Street in pottstown, where staff, sup-
port, programs and activities were all
expanded to meet the needs of the grow-
ing number of seniors in the region.   in
2000, it was decided that the eagle build-

ing no longer met the needs of the mem-
bers, and the center was moved into a
shared space with the pottstown ymCa,
where it spent the next 15 years.

as the organization grew to nearly 3,000
members, space became limited, and the
center began the search for another new
home in 2012.   many buildings, sites, and
partnerships were explored before the cen-
ter decided to purchase the former
pottstown Health Club. renovations began
on the building in 2015, and are expected to
be completed in spring of 2016. 

(See “Pottstown Area Seniors’ Center” on page 57)

Pottstown Area Seniors’
Center Celebrates 40 Years
by Announcing New Name

Senator Bob Mensch (left) helps executive director
Brian Parkes unveil the new name and logo of the
Pottstown Area Seniors’ Center at their monthly
birthday luncheon.
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REGIONAL CHAMBER ROUNDUP 

The Phoenixville Regional Chamber of Commerce is an independ-
ent organization serving the business interests of Northern Chester,
Western Montgomery and parts of Delaware Counties.

The Chamber’s mission is to “advance the principles of free enter-
prise by providing the leadership which will enhance the economic 
climate of the region, address the priority needs of its members, and

interact with other individuals and organizations for the overall benefit of the business community.”

PHOENIXVILLE REGIONAL CHAMBER
OF COMMERCE

• 171 East Bridge Street, Phoenixville, PA 19460  •  610.933.3070  • fax 610.917.0503  
• info@phoenixvillechamber.org • www.phoenixvillechamber.org

UPCOMING EVENTS

Young Professionals Networking Event – March 1
The Phoenixville Regional Chamber of Commerce and the Phoenixville Jaycees have worked togeth-

er to form a Young Professional Networking Group in the Phoenixville Area. This event series has been
formed for business minded people aged 21 to 40 to gather in a relaxed atmosphere to network with
like-minded individuals.

While in the past, the Young Professionals Networking Events (YPNE) were held every 6-8 weeks, they
will be held on the first Tuesday of each month in 2016. For a full schedule of events and up to date infor-
mation, please visit www.phoenixvillechamber.org.

Time: 6:00pm; Cost: Free!; Location: Bistro on Bridge, 208-212 Bridge Street, Phoenixville, PA 19460

Chamber 101 – March 17
The Chamber is holding a special orientation for members who want to know how to get the most out

of their membership on Thursday, March 17 beginning at 8:30 am. This event offers new, existing, and
potential members a face-to-face opportunity to make connections with other Chamber members and
staff as we provide an overview of the various tools available to market your organization.

Time: 8:30am; Cost: Free!; Location: to be determined

annual awards Dinner – march 30
The 2016 Annual Phoenixville Regional

Chamber of Commerce Awards Dinner will be
held on Wednesday, March 30 at the
Phoenixville Country Club.

This annual event is the Chamber’s way to
reflect on the year before and recognize busi-
nesses and individuals in the Phoenixville com-
munity for their significant accomplishments.
The event includes a Hors D’oeuvres,
Cocktails, and Networking hour, Dinner, and a
presentation that includes a yearly review from
the Chamber and an awards ceremony where
awards for Merit, Business Development,
Community Betterment, and Outstanding
Citizen of the Year are presented.

Time: 5:30pm
Cost: Individual Tickets: $65, cash bar avail-

able; Table Sponsorships (seats 8): $455
Location: Phoenixville Country Club, 

355 Country Club Road, Phoenixville, PA 19460

march membership meeting – breakfast 
march 8

On the second Tuesday of each month, join the
Chamber for its monthly membership meeting.
These meetings are your opportunity to network
with your fellow chamber members, stay up to
date on news from the Phoenixville Regional
Chamber of Commerce, and hear from an infor-
mational speaker who will give you new ideas to
apply to your business/organization!

In 2016, the Chamber will be hosting 6
Breakfast and 6 Luncheon meetings – to best fit
everyone’s schedule! We hope to see you there!

Time: 7:15 am
Cost: $20 pre-registered, $25 at the door. $30 for non-members. Location: to be determined

For more information about attending or 
sponsoring this event, please visit 

www.phoenixvillechamber.org/AnnualAwardsDinner
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SPRING-FORD CHAMBER OF COMMERCE

The Spring-Ford Chamber of Commerce is a community-focused business advocate.  We strive to help our member businesses grow
while improving the community in which we all live and work. 

The Chamber consists of local businesses whose main objective is to run a successful business.  We are a great resource for members,
not only because we offer the opportunity to network and brainstorm with fellow members, but also to have exposure to the local
community, your customer, through our continued involvement in community events and charitable endeavors. Visit www.spring-
fordchamber.com for Chamber Events, Press Releases, Online Newsletters and more!

REGIONAL CHAMBER ROUNDUP 

Building a Better Community Through Business
• 313 Ridge Pike, 2nd Floor, Limerick, PA 19468  •  610.489.7200

March 1, 2016 – 
Network Before Work 

8:00am – 9:30am
Penn Liberty Bank, Limerick

Networking and Continental Breakfast

March 10, 2016 – 
March Member Luncheon 

11:30am – 1:00pm
Spring Ford Country Club, 

8 Country Club Rd, Royersford
Speaker Politician Roundtable

March 17, 2016 – 
Shark Think Tank

11:30am - 1:00pm
Brookside Country Club
*Business Owners Only

March 30, 2016 – B2B Expo 
11:00am – 2:00pm

Pope John Paul High School, 
181 Rittenhouse Rd, Royersford

Speaker Mark Steinke; Wearing Too Many Hats

April 5, 2016 – 
Network Before Work 

8:00am – 9:30am
Bryn Mawr Trust Bank

Networking and Continental Breakfast

April 7, 2016 – 
WIN Fashion Show

11:00am – 1:00pm
Brookside Country Club

Benefits Operation Backpack

BUSINESS TO 
BUSINESS EXPO

Keynote Address by 
Dr. G. Terry Madonna 
Wednesday, March 30, 2016 
11:00am – 2:00pm 

Pope John Paul II High School,
Royersford

On Wednesday, March 30th the Spring-Ford
Chamber of Commerce is delighted to play host to
Dr. G.Terry Madonna as he discusses the “2016
Presidential Election: At the Starting Gate—
Prospects and Possibilities”. Dr. G. Terry Madonna is
a nationally recognized political pollster and com-
mentator. 

Both speakers as well as admission to the event are
FREE OF CHARGE and a complementary lunch will be
provided by the vendors in their “Taste of Limerick”!! 

Now is the time to reserve your booth and register
to attend the event. 

Sponsorships, vendor signups and registrations are
now available on the chamber website at
www.springfordchamber.com.

neW For 2016: Network Before Work
Come and enjoy a continental breakfast while meeting fellow chamber members and discussing hot top-

ics that relate to local small business professionals. This new event is for members only and offers a morning
networking opportunity. We would like to thank the following banks for being our first sponsors of the event.
Penn Liberty Bank, Harleysville Savings Bank, Bryn Mawr Savings Bank and VIctory Bank.

photos from February’s 
Chamber luncheon at Cutillo’s restaurant 

UPCOMING EVENTS

POTTSTOWN AREA
SENIORS’ CENTER

(Continued from page 55)
after 40 years of serving older adults,

the decision was made to change the
name of the center in 2015.   no longer
serving just “seniors” and seeking to
more accurately describe the area served
by the center, the name was changed to
the TriCounty active adult Center.
along with the name change, the organ-
ization has launched a new website,
www.TriCountyaaC.org.

“With 10,000 americans turning 65
every day, the demographic of what con-
stitutes a ‘senior’ is rapidly changing,”
said parkes. “also rapidly evolving are
the senior centers that are preparing to
serve this next generation of older
adults.”

according to parkes, senior centers
across the country are updating their
images and expanding their program-
ming. no longer just places to get a hot
meal and play bingo, modern senior cen-
ters are offering yoga, Zumba, education-
al programming, health checks, music
classes, and much more. 

“at 40 years young, and with a brand
new location opening shortly, we felt the
time was right to make a change,” parkes
explained.

Today, the TriCounty active adult
Center is a modern facility offering a
daily hot lunch, and nearly 40 social,
recreational, educational, and exercise
programs each week.  a professional staff
is always available to answer questions,
assist with forms, and provide guidance.

The TriCounty active adult Center
serves adults age 50 and better with pro-
grams and services including informa-
tion and referral assistance, a daily lunch,
exercise programs, social activities, and
much more. The mission of the
TriCounty active adult Center is to
enhance the well-being of its members by
providing services and activities that pro-
mote an independent and healthy life
style. The TriCounty active adult Center
has nearly 3,000 members residing in the
tri-county area. anyone living in the tri-
county area (berks, Chester and
montgomery counties) who is 50+ years
of age is welcome to use the senior center.
learn more at www.tricountyaac.org or
by calling 610.323.5305. 



REGIONAL CHAMBER ROUNDUP 

Collegeville, PA - On Thursday, February 11,
2016, nearly 150 local business and community
leaders from Montgomery, Chester and Southern
Berks Counties gathered at Perkiomen Valley
Chamber’s 2nd Annual PV Stars Awards Gala held
at RiverCrest Golf Club & Preserve in Phoenixville.
The three-hour gala included networking, music,
dinner and awards. 

The audience was capti-
vated by the heartfelt
story delivered by Keynote
Speaker, Kevin Reilly, for-
mer NFL Eagles Special
Teams Captain, amputee
and cancer survivor. In
1976, Kevin’s cancer diag-
nosis carried a 30%
chance of survival and

resulted in surgery to remove his left arm, shoulder
and four ribs. Kevin’s story is merely about survival,
it is a tale about faith, resiliency of the human spir-
it and finding the very best in us and sharing those
gifts with others. “The human spirit is stronger
than anything that can happen to it,” said Kevin
Reilly. “I challenge you to use those skills and those
blessings to help others.”

Following the keynote address, finalists were rec-
ognized and award winners were announced.

“Finalists in nine award categories were recognized
for contributions including community food drives,
volunteer programs, charitable contributions, civic
acts, safety and community service. The determina-
tion of winners came down to just one or two votes
in many of the categories. All finalists and winners
deserve recognition and celebration for their efforts
in making a positive impact on our region in 2015. ” 

Congratulations to top three
finalist in each category!

• Small Business of the Year WINNER: Keenan,
Ciccitto & Associates. Finalists: Kelly Insurance
Group; Patriot Pest 
• Medium Business of the Year WINNER:
Merrymead Farm. Finalists: Kriebel/CzarStar
Security, The Victory Bank 
• Large Business of the Year WINNER: Wegmans
Food Markets. Finalists: Brandywine Senior Living
at Upper Providence; Rockland Immunochemicals
• Business Star of the Year WINNER: David
Akers, LMS Solutions. Finalists: Catherine Gear,
Signal 88 Security; Julie Brufke Wenger, Phoenix Tax
Consultants
• Non-Profit Organization of the Year WINNER:
Mom’s House. Finalists: Perkiomen Valley Youth
Basketball; Spring Valley YMCA

• Humanitarian of the Year WINNER: Steve
Rock; Finalists: Dutch Schrap, Howard Scott
Distinguished Service Person of the Year WIN-
NER: Craig Markle, Worcester Fire Department;
Finalists: Zenon Janicki, Collegeville Fire; S. Christian
Nascimento, Methacton School Board
• PV Chamber Member of the Year WINNER: 
Kip Bilo, Kriebel/CzarStar Security; Finalists: Judy
Kehr, The Eye Shoppe; David Maris, Marco Motors
• Emerging Business of the Year WINNER:
Collegeville Yoga Bar. Finalists: Coval & Associates
CPA; Evolutionary Home Design 

Event Sponsors: 
Gold: Brandywine Senior Living at Upper

Providence 

Silver: DOW, Kreider Health Solutions, TR
Insurance Group, and Wegmans Food Markets 

Bronze: Maillie LLP, Phoenixville Hospital,
Service King, and Wells Fargo Advisors 

Supporting Sponsors: BTC Awards, Community
Music School, Kelly Insurance, Lindt, Reynaldo
Caparros Photography and Cinematography,
Risher Van Horn Florist, RiverCrest Golf Club &
Preserve, and Ursinus College
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PERKIOMEN VALLEY CHAMBER OF COMMERCE
351 E. Main Street, Collegeville, PA 19426  • 610.489.6660 • info@PVchamber.net  • www.PVchamber.net

Creating opportunities for members to connect with business professionals, mentors, and potential customers, the Chamber helps mem-
bers improve business and create a thriving community for themselves and their employees in which to live, work, learn and play. We can
help grow YOUR customer base in Collegeville, Limerick, Lower Frederick, Lower Providence, Perkiomen, Skippack, Schwenksville and Trappe. 

For more information, contact Executive Director, Renee Blomstrom, 610.489.6660,  renee@PVchamber.net. OR, visit the Chamber web-
site: www.PVchamber.net. 

Minding your business!

UPCOMING EVENTS
Visit the Chamber website for a complete list 
of upcoming events! www.PVchamber.net

March 3, 2016 – 
Business Matters Luncheon 

Delos, Inc. specializes in using technology to facilitate
business processes and communications. Get ideas and
learn strategies to capture new contacts, grow your list and
take action to help move your business forward.  Having
an interested and qualified list of contacts, is vital to every
business! Networking, lunch and workshop 11:30am –
1:00pm.  Visit www.PVChamber.net for  registration and
location. Cost$25. 

March 22, 2015 – PV Chamber
Annual Meeting Luncheon 

The Annual Meeting is one of the Chamber’s largest
gatherings of our business leaders.  Chairman David Akers,
LMS Solutions, will highlight accomplishments of FY2015
and share what’s ahead in the Chairman’s Presentation,
including general election of new Board Directors, presen-
tation of Marvin J. Lewis Award and Sponsor recognition.
Spring Ford Country Club.  Sponsorship Opportunities: Title
Sponsor:  $800, Gold Sponsor $500, Exhibitor $155.
Individual Tickets $35 member, $50 non-member. Visit
www.PVchamber.net  for details.

Keynote Speaker         
Brock Blomberg
President of Ursinus College.

March 24, 2016 – 
Business Owner Roundtable 

The PV Chamber welcomes business owners and key
decision makers to participate Business Owner
Roundtables.  Each monthly session facilitates peer-to-peer
discussions that drive solutions for important business
issue.  Limited to 18 attendees, PVCC members-only.
Cost: $25. Next Session: April 28th

Copperfield Inn at Lakeside, 594 W. Ridge Pike,
Limerick

11:30 a.m. - 1 p.m.  
Visit PV chamber website for registration/details

www.PVchamber.net or contact the Chamber office
at 610-489-6660 or info@PVchamber.net.  

April  14, 2016 – Business Expo at
Dow Chemical – Collegeville

Exclusive Member-Only Event…PV CHAMBER
BUSINESS EXPO AT DOW! 

In 2016, 350 DOW employees from
Philadelphia will join the 800 colleagues

already at the Collegeville site.  On April 14th, employees
from DOW Philadelphia will be on-site to tour the facility
and learn about the Perkiomen Valley region.  Showcase
YOUR business to regional Dow Chemical employees
while networking with fellow Chamber members.
Exhibitor/Non-Exhibitors may contribute to Marketing
Goody Bags for DOW employees.   Exhibitor table only
$135; participation in marketing bags $30, Marketing Bag
Sponsor $200.   Registration and details call 610-489-6660
or visit  http://www.PVchamber.net

April 27, 2016 -  Annual PV
Chamber Mixer at Kalejta Financial

Management, P.C.
Celebrate the End of Tax Season!  Bring your old paper-

work to be securely shredded to our “Shred Day Mixer”
and let’s say goodbye to tax season together.  

Kalejta Financial 740 W. Main Street, Trappe
4:00-6:00p.m.   
Members: FREE; Nonmembers $10

PHOTO COURTESY OF READING EAGLE: SANDI YANISKO

PV Stars honored Thursday evening are, front row from left, Kelsey Givler, Merrymead Farm; Lynn Fleisher,
Keenan, Ciccitto & Associates; Stefania Davidse, Collegeville Yoga Bar; Wendy McKeon, Mom's House; and
Steve Rock, Variety Club Camp and Development Center. The other honorees are, back row from left, John
Carr, Merrymead Farm; Craig Markle, Worcester Volunteer Fire Company; David Akers, LMS Solutions Inc.;
Kip Bilo, Kriebel/CzarStar Security Inc.; and Steve Aloi, Wegmans.

pV Stars best 
of the Valley
2nd annual
awards gala

The Finalists
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YOUR RESULTS,
YOUR FAULT   

MARKETING SOLUTIONS
By Maria L. Novak

in business the results you get can be “relatively”
proportionate to the effort you put in. So far so good,
but a problem arises when people don’t do anything

or do the wrong thing to try and get results. 
Far too often people will play the blame

game. “i tried this to get more business hap-
pening and it didn’t work and the same
with that, and that and on and on … noth-
ing’s working!” 

i think it’s a bit like this, i want to build a
house, i have some materials and i put
them together but it’s not working… of
course not -  no plan coupled with low
skills, i may end up with a house with no
floor, no roof or missing a number of key
items . The same in business, if you need to
market the business you need to know
something about marketing, Human
resources;  you need to know Finances,
Tax, operational issues, hopefully you get
the picture. 

iF you don’t know something you need
to find out how to do it properly. Take
marketing for instance, doing it properly
makes a huge difference to the results,
doing it long enough to see the results
really flourish is another thing again.
being able to measure the results is anoth-
er thing again. 

ok i hear you saying “There are only so
many days in the week and hours in the
day.” Here are my responses: 

• if you don’t like doing any of the
things which HaVe to be done in business,
get someone else to do it. outsource the

task to free you up to do more of what you
really want to do in the business. 

• plan your time better, delegate more. 
• many people in business work long

hours, often doing only the tasks that need
to be done in business hours in that time
slot (calling customers etc.) then working
after hours on other tasks like bookkeeping. 

• Stop procrastinating; either you want
the business to do well or not; if not get out
of it. 

• Stop using creative avoidance tech-
niques to “stay busy” and get nothing done. 

• Success is working toward any worth-
while goal, therefore get better at setting
your goals. 

• Focus on the results you want by
being outcome driven. 

your business should provide a great
lifestyle for you in so many ways; let it be all
it can be by being the best business
owner/operator you can be. being at fault
should not be an option, being successful
should be your main priority. 
Maria L. Novak Dugan is president of Marketing
Solutions & Business Development, a firm in West
Chester, PA, offering creative marketing services
and goal implementation for small & medium sized
businesses. For more information, contact Maria at
610-405-0633 or MariaNovak001@yahoo.com or
visit www.Maria-L-Novak.com 




