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Site Investigation
Scope of Work

Less Costs Less…
or Does It?

With the current fast pace of development through-

out our area, it is easy to gloss over one of the most 

critical initial elements to the financial success of any

project.  The proper evaluation of the subsurface condi-

tions and the economic impact on the project can be

the difference between success and failure.  Often this

site investigation occurs either before or early in the

project financing and hence the pressures to spend less

are enticing. The trap however is the cost of

under investigating any site and the poten-

tial financial landmines that can surface

such as urban fills, weak organic soils, clays,

high groundwater, rock, etc.  Not to worry,

a responsibly prepared scope of work for a

geotechnical investigation should reveal

insight into most of these conditions.  The

trouble occurs when the aforementioned

economic pressures create a situation in

which the geotechnical firm with the

smallest scope and subsequent lowest

price is awarded the investigation (and

often the quality control inspections which

is why they were motivated to undercut the scope in the beginning.) 

The cost implications of under investigating a project can be tremen-

dous. I have reviewed many reports that should have been labeled as

“preliminary” but were portrayed as the complete investigation.

Insufficient coverage due to a reduced scope of work has left critically

important factors to be determined at a later time. I would contend

that these unknowns leave the development in a state of financial

uncertainty.  Not defining something as simple as a rock cut can

adversely affect the financial success of any project. The ability to

understand and fully plan for these critical conditions hinges on a

“responsible” scope of work.  I have seen countless projects impacted

adversely by unknown conditions that would have been recognized

through even a basic scope of investigative work. Is this the fault of the

developer seeking a “cheaper” investigation or the engineer for offer-

ing this less than desirable scope just to win the work? This is entirely

up for debate. What is not up for debate is the impact that subsurface

conditions can have on a project and the clear need to define these

issues at the onset of any project. 

In general, it is important to include test

borings to determine the strength of the

underlying soils. This is the first step. Test pits

are great and they allow for a visual picture of

the upper soils, but they don’t give you data

(other than a visual evaluation) of the soil

strength. Therefore, be cautious of the quick-

ie test pit investigation in lieu of a well planned

scope of work. The real point of this discussion

is that geotechnical engineers across our

industry are a resource that should be consult-

ed with regarding a scope of work for any investigation that fits a devel-

opment plan.    Find someone that you trust to develop a scope of work

for your project that protects you from being blindsided by unknown

conditions.  The financial savings of a cheap investigation are far out-

weighed by the potential losses caused by unforeseen conditions.  

Earth Engineering Incorporated (EEI) has conducted thousands of

investigations throughout the region and we take great pride in the client

first service and comprehensive engineering we put into every project.

Visit our website at www.earthengineering.com to discover all of the

services that EEI provides as well as the latest news and project updates. 

EARTH ENGINEERING INCORPORATED
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Providing
Clients with

Peace of Mind
The first thing Anthony M. “Tony” Mazzo, sees
when he sits down at his desk each morning —
and numerous times throughout each day — is
his company mission statement imprinted in
large red letters on the wall facing his desk — 
To help small to mid-sized businesses prepare 
for and achieve a financially sound future by
merging high quality accounting and tax services
with excellence, integrity and peace of mind.

Placing his mission statement where he can see it, and
breathe it, and live it every day serves as a constant source
of strength and validation, reinforcing Mazzo’s life-long
commitment to personal and professional excellence. 
“I want to make sure that the clients I work with and their
companies stay sound and grow and become more 
successful,” Mazzo said. “Excellent service and peace of
mind have always been my mantras, and peace of mind is
the big thing. I’m providing peace of mind. That’s why my
clients come to me. That’s why they want me to be involved
with their business. Because I help them sleep at night.” 

A. Mazzo Accounting Services, conveniently located off
of Route 222/Lancaster Avenue in Kenhorst, PA, provides a
comprehensive variety of accounting services to individu-
als and businesses throughout Berks County and beyond,
including start-up consulting, business accounting and
bookkeeping services, tax planning and preparation serv-
ices, and payroll services. 

Mazzo began his career as an accountant over 30 years
ago with his graduation from Alvernia University, where
he earned a Cum Laude Bachelor’s degree in Accounting,
Finance and Business Administration.

Over the past three decades, Tony Mazzo has main-
tained a “hands on” and “personal” approach in servicing
his clients by applying his skills and knowledge to meet
their business and individual tax needs. He does this
through continual education, membership in professional
organizations, subscribing to research and accounting
newsletters, as well as attending workshops and seminars
to keep him informed with the ever-changing tax laws and
requirements. 

Mazzo specializes in helping entrepreneurs, small
businesses and start-ups, in some cases serving as a de-
facto business consultant, putting together the necessary
building blocks right from the start, and where applica-
ble, recommending an appropriate attorney, insurance
broker, and marketing/advertising consultant. 

“I am a referral source,” he explains. “You’re not just get-
ting A. Mazzo Accounting. You’re getting food for thought.
We provide a full spectrum of consulting relationships,” he
said. “Because the complexities that are involved in taxes,

A. MAZZO ACCOUNTING SERVICES
Anthony M.  Mazzo

PHOTO BY STYLISH IMAGES PHOTOGRAPHY
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and with all the changes with generally
accepted accounting principles, it’s very
important to stay ahead of the game.
Especially with taxes, keeping on top of
changing events is very important. And it’s
important for me to be as educated as possi-
ble because I need to work
on anticipating the ques-
tions that people are going
to have, and to make sure 
I have solid answers for
those questions, because
that helps reinforce their
peace of mind.”

Through his up-to-date
knowledge and experience,
Tony can assure his clients
“Excellent Service and
Peace of Mind” when it
comes to all their personal
and business tax and
accounting needs. His first
order of business with a
new client is to help them
get organized, in some
cases providing them with
a customized spreadsheet
and making it easy for
them to enter data, which
provides them with peace
of mind in the short term
and saves them money in
the long run by reducing
the amount of billable time
required for tax prepara-
tion. He possesses a keen
understanding of how to
help small to mid-sized business clients
due to his background and experience as an
Accountant, Accounting Manager and
Corporate Controller for a variety of
diverse businesses. He also has numerous
years of experience in both individual and
small business tax preparation.

Availability and accessibility are also
among Mazzo’s strengths. He responds
immediately to emails and provides his
mobile number to clients, taking calls 24-7,

except when he’s sleeping or meeting with
another client. “Small business owners
want to have an accountant they can talk
with,” Mazzo said. “Not just once a year or
once every six months. They want to have a
partner who is always accessible. I’m going

to go above and beyond
and also let the client know
that they can bring up any-
thing that they have con-
cerns about. I just try to
work with the person and
not do it in a rigid billable
format. I like to give extra
value,” he explains. “That’s
the big thing. When you
pay A. Mazzo a fee, I want
to make sure that you’re
getting above and beyond
the value that is just implied
in the price.”

Mazzo is a member of
the National Association of
Tax Preparers (NATP), a
member of the Greater
Reading Chamber of
Commerce & Industry, 
and a member of the
Pennsylvania Association
of Notaries.

“Every piece of relevant
information that comes in
the office, email or news
post, is looked at immedi-
ately,” Mazzo said. “Also,
with all the changes in the
industry, it’s important to

attend seminars and to be a part of net-
working groups, especially the ones com-
prised of more than one person to a catego-
ry, because that way I talk to different
accountants,” he explains. “I talk to finan-
cial people, and we can bounce things off of
one another. There might be something that
they are aware of that I am not and vice
versa. So, it’s very, very important to keep
learning every day.”

(Continued on page 8)

A. Mazzo Accounting Services is located at 901 Fern Avenue, Kenhorst, PA 19607

“Our goal is 
to provide the
finest tax and
accounting 
services. 

You are our
number one 

priority, and we
are committed 
to the highest
standards 
of ethics and 
customer 
service.”



COVER STORY
(Continued from page 7)

A Mazzo Accounting Services special-
izes in the following areas:

Start-Up Consulting
There are many details you need to 

consider when it comes to setting up a
brand-new business. A. Mazzo Accounting
Services provides you with a checklist to
guide you along the way, as well as assist
you with much of the paperwork you need
to complete. Through their regular busi-
ness accounting services, A. Mazzo
Accounting Services can assist you in
budgeting, cash management, tax prepara-
tion, payroll services and so much more. 

Business Accounting
A. Mazzo Accounting Services has assist-

ed many small to midsize businesses with
their accounting needs. Through their busi-
ness accounting services, they can provide
assistance with setting up a budget for your
business, and handling your bookkeeping,
payroll and tax returns. Through their book-
keeping services they can handle your
Accounts Receivable, Accounts Payable,
and General Ledger, on a weekly, monthly
or quarterly basis. In addition, they can pre-
pare your Balance Sheet and Profit & Loss
statement on a monthly, quarterly or annu-

al basis, and can also reconcile your bank
accounts and perform analysis on the other
accounts in your general ledger. They can
help with budgeting from the initial setup
and periodic monitoring through annual
review and adjustment, and with cash man-
agement including review of bank accounts,
loans, lines of credit, credit cards, etc.

Tax Preparation 
& Planning

A. Mazzo Accounting Services has
worked with many companies with the
planning and preparation of their tax paper-
work. They also have the experience of 
helping companies fix mistakes that may
have happened in the past, and to find
opportunities that they were not aware of.
They can help you with the preparation and
filing of Federal Taxes, State Taxes, and Local
Income Taxes and the returns that accompa-
ny each of these. They expedite the process to
their e-file system with Federal and State.
They also assist many businesses with a
wide range of tax needs from income tax to
business privilege and mercantile taxes.
They can also assist individuals in income tax
return preparation. Whether you have a 
simple or complex return, have itemized
deductions, or have a small business or rental
properties, they can prepare your return. 

(Continued on page 10)
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COVER STORY
(Continued from page 8)

Payroll Services
A. Mazzo Accounting Services offers

complete payroll services consisting of as
much or as little as you need. They can
issue paper checks or use Direct Deposit
into the employees’ bank accounts. With
their full-service payroll program, they pre-
pare your weekly, bi-weekly, monthly pay-
roll, and prepare and file your quarterly
Federal Taxes, State Taxes, and Local
Payroll tax returns. Your monthly or semi-
weekly payroll tax deposits and Year-end
W2 and 1099 preparation is also part of
their full-service payroll. And they prepare
monthly/semi-weekly tax deposits and
prepare the Year End W2 and 1099 forms

and reports. Finally, they can help with
new hire reporting and compliance, by
making sure that all the appropriate forms
are properly prepared.

By combining a full array of comprehen-
sive services with integrity, excellence,
accessibility, and a team approach, 
A. Mazzo Accounting Services is the total
package, providing peace of mind for each
and every client.

For additional information, 
please call 610.775.9216; email: 
amazzoaccounting@comcast.net;

visit www.amazzoaccounting.com.
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5 STEPS TO BUILDING
A RETIREMENT
INCOME PLAN

By Greg Koch, Koch Insurance Brokers LLC, Koch Financial Group LLC

Modern thinking has taught us that, as the average life
expectancy continues to climb (Could age 90 be the new 70?),
our real concern should be more than a magic number for
retirement savings. It should be creating a retirement income

plan that ensures we will have income in retirement that lasts as long as we will.

By building a strong foundation of
assets and implementing strategies first to
grow them, then to protect and preserve
them, you are setting yourself up for retire-
ment income success. Here are some key
steps that will help you get there.

#1: Understand the Major
Financial Goals of Retirement

Your objective in planning for retirement
income is fairly straightforward: You want
to have more than sufficient retirement
income sources for your lifestyle goals, and
you want to reduce threats that can dimin-
ish, reduce, or even erase those income
streams.

• Maximize your Social Security income.
• Minimize taxes on retirement income.
• Allocate a portion of your savings to 

lifetime income.
• Reduce or eliminate income volatility.
• Generate predictable income to cover

essential expenses.
• Generate secure income to cover late-in-

retirement expenses.

#2: Determine Your Unique
Retirement Lifestyle

Your retirement income need is as
unique as your fingerprint. “How Much
Money Do I Need to Retire?”

(Continued on page 14)
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#3: Don’t Forget Your 
Monthly Basic Costs of Living

Remember how we said that your
retirement income needs will be highly
unique? That applies to your monthly
fixed living expenses as much as the costs
of your retirement dreams. While you out-
line your shared retirement vision with
your partner, it’s also crucial to estimate
what your monthly retirement living
expenses will be. 

#4: Lower Your Expenses 
to Raise Your Income

As we have suggested, being smart
about whittling down large expenses will
free up more income to fund your ideal
retirement, and potentially prepare you
for unexpected, but likely, expenses faced
by retirees.

#5: Look for Solutions 
that Help You Achieve 

Your Income Goals
So, now you would have a better idea

of what retirement income needs might
look like. The next step is creating person-
al strategies that give you the income,
cash-flow, and financial freedom to enjoy
your lifestyle of choice.

• Principal protection, or protecting your
money from market investment risk.

• Income certainty, or generating a guar-
anteed retirement income that can last
for a lifetime.

• Guaranteed growth, or growing some
of your portfolio money with a mini-
mum guaranteed interest rate.

• Long-term care, or getting an annuity
with a long-term care benefit (especial-
ly when other long-term care planning
strategies aren’t available).

• Legacy planning, or a wealth transfer
to loved ones.
These suggestions are good steps to build

a solid retirement plan. A variety of income
strategies can be used to make your dream
retirement a reality, and they all involve the
use of different financial products and vehi-
cles. Above all, your retirement income plan
should make sense for you — investments,
savings, insurance, assets, planning now
may see higher retirement savings, better
overall retirement financial readiness, and
more peace of mind.

5 STEPS TO BUILDING A RETIREMENT INCOME PLAN
(Continued from page 12)
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Theresa Mintzer can be reached at 484.686.2995; email: bytheresamarie@outlook.com; website: ByTheresaMarie.com

SOCIAL MEDIA TIPS
By Theresa Mintzer
Have you ever gone live
on Facebook? If you
haven’t you are missing
out on a great way to
increase your reach and
engage your audience.

Here are a few tips to get started.
• Let your audience know ahead of time

that you will be going live.
• Use a creative description to pique the

interest of your audience. 
• Suggest that the audience share the video. 
• Interact with the people that are making

comments. 
• Facebook is currently recommending

that your videos be at least ten minutes
long. 

• Use a closing line to let your viewers
know that you are signing off. 

Now what do you talk about? You can
be as creative as you like. Here are a few
suggestions. 
• Create a video of new products coming

into your store.
• Make a video to demonstrate using a

product. 
• Educate your customers about new

policies. 
• Show your audience some behind the

scenes videos of your business. 
• Introduce your customers to your staff.

The most important thing you can do is
to be comfortable and allow your personal-
ity to shine. Consumers buy from people
that they like, know, and trust. Utilizing
Facebook live is a great and inexpensive
way to get your point across and educate
your consumer. Bonus tip: Download the
video and put it on your YouTube page. If a
customer needs specific information you
can send them a link to that video. 

GOING LIVE 
ON FACEBOOK



Title Insurance
Company

Announces New
Brand Initiative

Heartland Abstract recently announced
the unveiling of its new website and business
model, which focuses on the customer first
and no hidden fees. Heartland’s new 
tagline is, “Welcome to the Future of Title
Insurance.” Heartland Abstract owner
Andrew Monastra, a real estate attorney,
explains, “Our focus is on the best interests of
our policyholders. We do not charge unreg-
ulated “junk fees” that many of our competi-
tors do, and we do not ally ourselves with

any real estate agency or lender. We are 
100 percent independent in order to give you
quality service at a lower total cost.”

Heartland Abstract was started in July,
2000 by Mr. Monastra, and was formerly
located at 740 E. High Street. Bonnie Gregory
joined Heartland at its inception. In 
addition to running Heartland Abstract, 
Mr. Monastra was a solo attorney from July
1, 2000 to October, 2014, focusing his law
practice, primarily in Real Estate law.

Mr. Monastra joined the law firm of Wolf,
Baldwin & Associates, P.C. in 2014, and
moved the Heartland Abstract business to
the Wolf, Baldwin building at 800 E. High
Street in 2016.  Attorney Julie Marburger and
paralegal Jennifer Krumenacker joined
Heartland Abstract at that time as well.

Levi Wolf, the managing attorney at Wolf,
Baldwin, is excited about the new web-
site.  “We spent a lot of time on developing
the website with local web developer
Addison Technologies,” said Wolf.  “We
wanted to focus on educating consumers
that they have a choice in who to use for their
title insurance, and they can choose a com-
pany which doesn’t charge junk fees, which
only line the pockets of real estate brokers.”

“When we first founded Heartland
Abstract, we utilized the same business
model that our competitors did,” said 
Mr. Monastra.  “That model includes form-
ing title agencies with realtors and lenders, 
and “schmoozing” those people with event
tickets and sponsoring their holiday 
parties.  Then one day I had a breakthrough
— we should be focusing on the policy 
holders, not the realtors.  Why am I catering
to realtors and lenders when they are not the
policyholders?  Why are realtors getting 
benefits from the homeowner’s policy?  We
want to exist for the homeowner, not the
realtor or lender.  The new website highlights
what makes us different.”

Heartland Abstract, Inc. serves both real
estate buyers and sellers, and issues title 
policies and offers complete escrow closing
services for residential, commercial, 
and industrial properties in the metro
Philadelphia area.  They can be reached at
610.326.6300, and they invite you to visit their
new website atwww.heartlandabstract.com. 
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Everything Printing
Everything Printing (formerly Everything

Printing & Shipping Center) has worked
with thousands of businesses and individ-
uals over the past 14 years. Many services
have come and gone, but printing is the
one service that has survived the ever-
changing business climate.

By the end of 2018, Everything Printing
will discontinue all retail packaging and
shipping services. “We are no longer able
to provide high quality shipping services

and support at a reasonable cost,” Lee
Levengood stated. He is the owner and
visionary of the business. “I could see this
day coming five years ago.”

With shipping services removed, the
focus and attention will be entirely on
design, printing, fulfillment, and bulk
mailing services. A full list of products,
services and contact information are avail-
able at www.EverythingPrinting.com.



The Eastwood
Company 

The Eastwood Company is the leading,
multi-channel retailer in the DIY automotive
tools, equipment and restoration supply
market. Eastwood was established in 1978,
and is a privately held company by the orig-
inal founder. In the 40 years that Eastwood
has been around, it has realized a consistent
record of growth.  

Featuring over 4,000 unique products,
Eastwood also provides solutions that
inspire DIY automotive enthusiasts to “Do
the Job Right” and restore or customize their
vehicle.  With an in-house R&D team,
Eastwood develops and introduces products
to the DIY market, that are traditionally not
available, such as its DIY Powder Coating
System.  Eastwood also offers a wealth of
free on-line videos and blog content to help
the DIY automotive enthusiast with most
any stage of their project.

In addition to online and print channels,
Eastwood also has three brick and mortar
locations, those being in Pottstown, PA.,

Alsip IL., and Parma OH. These retail 
locations are staffed with technical experts
and offer a “hands on” customer experience
with the products and supplies. Throughout
the spring and summer months, each retail
location hosts several automotive cruise-ins
and events.  For more information, please
visit www.eastwood.com

Sanatoga 
Animal Hospital

LLC
With quality care, a friendly staff, and a

loving doctor, Sanatoga Animal Hospital is
the place for your pet. Located at the corner
of Park Road and High Street, just off of
Route 422, the staff works hard in order to
assure the safety of one’s pet. 

The hospital has been accredited by the
American Animal Hospital Association
(AAHA) for nearly 25 years.  AAHA
accreditation ensures that a hospital meets
high standards in dentistry, diagnostic
imagery, laboratory testing, surgery, pain
management, pharmacy, and patient care.
Only 12 percent of veterinary practices in
the United States of America and Canada
voluntarily allow on-site inspection by
AAHA to establish and maintain these
standards. 

Dr. Jitendra Sharma, DVM and the team
at Sanatoga Animal Hospital provides 
loving care and compassion. They have
state of the art equipment. The services
offered include dental care, diagnostics, sur-
gery, radiology, and general preventive
patient care. 

A comprehensive approach is empha-
sized in treating patients. Routine surgeries

such as spay and neuter or tumor removal
are performed with laser technology. Laser
surgery is less painful for the patient and
allows a faster recovery. Peri- and post- oper-
ation pain management is achieved through
pharmaceutical as well as therapeutic laser
treatment. 

Sanatoga Animal Hospital has been voted
multiple times as The Best Animal Hospital
in Mercury’s Readers Choice. 

Sanatoga Animal Hospital is open
Monday through Saturday. For more 
information and coupon please visit
www.sanatogavet.com
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Bellewood 
Country Club 

A Private Club with Something
for the Whole Family

Bellewood Country Club is a virtual sanc-
tuary, providing a complete recreational
experience surrounding the simple pleas-
ures of golf, swimming, and good food.
Bellewood is nestled in a serene setting
where families and friends can relax, enter-
tain, and celebrate special events. We are cen-
trally-located in North Coventry, Chester
County, bordering both Montgomery and
Berks Counties PA, close to the Schuylkill
River and Route 422.

The par 71, 6825-yard layout is sculptured
through 171 acres of naturally rolling terrain.
Two distinctive nines give the player the best
of both worlds. The front nine is very much
a links-style course with gentle rolling hills
and emerald fairways highlighted by the tall
yellow fescue grasses and natural wetlands.
The back nine is a picturesque wooded lay-
out framed by towering oaks, pines, and bor-
dered by pink and white dogwoods. What
separates Bellewood from other clubs is our
no tee time policy, quick pace of play, and
meticulously maintained course.

Swim or relax in the tranquility of our pri-
vate Pools and Pool bar. The Pools at
Bellewood Country Club is a social gather-
ing place for families throughout the sum-
mer. The Club features three heated swim-
ming pools, splash park, an outdoor covered
restaurant/bar pavilion, and fire pit. The Pool
Bar and Restaurant hosts regular summer
social events for members and guests,
including but not limited to live music, beer
tasting, themed dinner events, pool parties,
dive-in movies, and late-night swimming
throughout the season. Whether relaxing by
the pool or enjoying dinner and music, the
Pools at Bellewood Country Club will pro-

vide hours of enjoyment for friends and fam-
ily during the summer season.

Our boutique country mansion, set in
beautifully manicured grounds, is a pictur-
esque backdrop to the most poignant
moments of your life. Brides, prepare for
your special day in the Bellewood bridal
dressing suite, then saunter down our spiral
staircase to meet your groom and say your
vows together. Treat your guests to cocktails
on the patio before an evening of dancing,
desserts, hors d’oeuvres - you name it, we’ll
make it happen for you! Our specialty is inti-
mate private parties no matter what the
occasion. Bellewood has hosted countless
bridal showers, baby showers, and rehearsal
dinners so you can be confident that our
experienced team will be attentive and help-
ful in creating your special event. For mem-
bership information, please call 610.718.9100
and visit www.bellewoodgolf.com.

Hickory Valley 
Golf Club

Welcome to Hickory Valley Golf Club,
featuring Pennsylvania’s “BEST 36 Holes.”
Hickory Valley Golf Club, located in
Gilbertsville, boasts 36 Championship Holes
on two exquisite courses — The Presidential
and the Ambassador.

The flagship of Hickory Valley, the
Presidential Course combines something
new with something old, as the layout incor-
porates nine of the original 27 holes with a
memorable trip through an abandoned
nursery over the new nine holes.

The Presidential first will capture your
imagination as it escorts our guests across
wide fairways, large undulating greens and
vast array of bunkers, lakes and environ-
mentally sensitive areas. Including the signa-
ture Par 4 Second, a 450-yard gentle dogleg

to the right that requires a long and accurate
tee shot, setting up a carry to bunkered green
guarded on the right by a large pond. As you
make the turn to the back nine, the course
tightens just a bit. The closing on the
Presidential can be most challenging and
require your undivided attention, as you
may be faced with three of the best finishing
holes you’ll find anywhere.

The rewards and acknowledgments of
quality of The Presidential are vast – a pres-
tigious Golf Digest 4-star rating since
opening in 1996, a Golf Styles Magazine
“Top 100 Golf Course,” and a ZAGAT
Survey “Must Play.”

Although shorter in length at 6,450 yards
than its sibling, the elder statesmen
Ambassador more than makes up for it in a
classic mature design. What seems benign
on the scorecard is not the case, as the rout-
ing weaves its way through massive 70-foot
high hardwoods to gently rolling greens that
slope from back to front. Continuously
praised from both the occasional as well as
the accomplished golfer, the Ambassador is
a course for all ages and levels of ability. The
Ambassador offers impeccably conditioned

fairways and some of the smallest and
smoothest putting surfaces in the region.

Ever the cordial diplomat, The Ambassador
does have its own version of “golf hardball”
when making a strong stand for it, including
the 610-yard par five 9th hole and the 465 yard
par four 13, where many a quality round has
gone astray… Ranked by Golf Digest at three
and half stars, the Ambassador will thrill you
with its natural beauty and creativity.

Lessons and Golf Shop
Hickory Valley Golf Shop is stocked 

with golf balls from Titleist, Callaway,
Bridgestone, Taylor Made, Precept and oth-
ers. Clothing from Ashworth, Ahead,
Antigua.” For golf clubs, see Ping Certified”
Head Golf Professional and Director of Golf
Operations, Steve Holauchock for a person-
al fitting. Teaching golf is one of Mr.
Holauchock’s passions, as he has worked for
Golf Digest Magazine in the past as an
Associate Instructor throughout the country.

Hickory Valley Golf Course is located at
1921 Ludwig Road, Gilbertsville, PA 19525. For
additional information, please call 610.754.7733
and visit www.hickoryvalley.com.
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Arrowhead Golf Club
Arrowhead Golf Club, a mature and

challenging public golf course with 27
meticulously maintained holes nestled in a
serene woodland setting, is conveniently
located in Douglassville, just five minutes
from the intersection of Routes 422 and 
662 North. 

There is a fully stocked Pro Shop at
Arrowhead Golf Course. You can buy any-
thing from the golf balls and golfing sup-
plies you need in order to play a round-to
the clubs, bags, clothing, and accessories that
you need to either begin the sport or
upgrade your tools of the trade. You can also

visit the online store and obtain online
coupons at www.arrowheadgolf.net. 

Arrowhead has a snack bar at the 
Pro Shop where you can get sandwiches
and sodas at any time during the day. They
also have a Snack Shop at the 10th hole
where you can get sandwiches on the 
weekends or use vending machines during
the week. There are restrooms at the Snack
Shop as well.

Having an outing for your business, or a
fundraiser for your favorite organization?
Arrowhead has plenty of room for social
and industrial leagues, daytime and
evening. The course can accommodate up to

200 golfers, playing on 18 holes with carts, or
more players if some are willing to walk.
The covered pavilion has three open sides,
and will seat up to 150 people. The use of the
pavilion is at no charge. Arrowhead is
happy to provide catering for your event, or
you can provide the catering yourself. 

You are invited to visit Arrowhead and

find out why they are one of the leading
public golf courses in Southeastern
Pennsylvania. If you would like information
about outings or anything they have for sale,
or if you need advice about buying equip-
ment or supplies, please call Arrowhead at
610.582.4258. And visit Arrowhead online at
www.arrowheadgolf.net..
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Spring Hollow 
Golf Club 

Spring Hollow Golf Club, 3350 Schuylkill
Road (Route 724) Spring City, is a challeng-
ing, 18-hole public Golf Course with a full-
service restaurant and banquet facilities that
opened in 1993 in beautiful Chester County.
They are celebrating their 25th anniversary
this year! Spring Hollow Golf Club is truly a
hidden treasure of the Tri-County Area – In
fact, they have been named “Best Banquet
Facility” by the readers of the Mercury four
times! The golf course has a layout that
blends in the features of this one time dairy
farm. The frequent elevation changes and
multiple sets of tees affords players not
only challenging shot selections, but also
beautiful views of the surrounding area. 

The Grille is the full-service restaurant at
Spring Hollow. With its comfortable setting

it is a great place to meet friends after work
or to have a relaxing sit-down dinner. In the
warmer months, you can dine outside on the
covered deck or on the patio while over-
looking the golf course.  

The Banquet facilities at Spring Hollow
can be used for all types of events -
Reunions, Birthday parties, Weddings,
Business meetings, Golf Outings just to
name a few. For additional information,
please call 610.948.5566.

Gilbertsville Golf Club 
After a longer layoff than recent years past, Gilbertsville

Golf Club is looking forward to a fantastic 2018 golf season!
Gilbertsville Golf Club is a 27-hole facility, open to the public!
Memberships Available!

Gilbertsville GC is happy to announce the hiring of Head
Golf Professional Mr. Chris Carr.  Along with 25+ years of Golf
Professional experience, Chris has proven himself as a Master
in the areas of Tournament Operation, Golf Instruction, Club
Repair & Club Fitting. Having worked for Jack Nicklaus, Jim
Flick, Martin Hall, Bob Thatcher and many more top names
in golf; Chris has much to offer all levels of golf enthusiasts.

As always, Gilbertsville Golf Club will offer phenomenal
customer service and impeccable course conditions under the
supervision of Golf Course Superintendent Mr. Eric Noonan
and staff. Whether you’re looking for daily fee play, golf out-
ings, league play, golf instruction or anything golf;
Gilbertsville Golf Club is the place to go!

For further information, contact Chris Carr Golf Professional 
at governorofgolf@aol.com, or please call 610.323.3222, and visit:
golfgilbertsvillegc.com. Like us on FB for upcoming deals & discounts. 
Book on line for potential discounts.

Chris Carr, Golf Professional

Welcome to Pickering Valley Golf Club — 
Celebrating 

Over 30 Years
Pickering Valley Golf Club is a friendly,

family owned public golf facility located just
off the Malvern / Phoenixville exit of the PA
Turnpike and minutes from King of Prussia.
Pickering Valley Golf Club is also an easy
drive from Philadelphia, Lancaster, and
Wilmington DE.

We are one of the most scenic golf cours-
es in Chester County offering beautiful vis-
tas and a challenging test of golf’s most sea-
soned players.  A natural turf driving range
and putting green keep you in top
form.  Multiple tees meet the needs of any
golfer’s ability. Choose Pickering Valley for
your next group or company outing.

Pickering Valley is having a 33rd
Anniversary Membership Celebration 
with huge savings. Your urgent
response is needed as there are only a
limited number of Anniversary
Memberships available (see ad
on page 20 for details).

Call 610.933.2223 or browse the web-
site www.golfpickeringvalley.com for

more information. Pickering Valley
Golf Course, 450 South White

Horse Road, Phoenixville, PA
19460.
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Haly Home Comfort is a Malvern-based
business that has been serving customers
for over 30 years in Chester, Montgomery,
Bucks and Delaware counties. Keeping cus-
tomers comfortable is the goal they reach for
every single day. 

After a cold winter keeping customers
warm, Haly Home Comfort and their sister
company Great Valley Propane are thinking
ahead for warmer weather- and warm
weather activities like swimming, grilling,
and relaxing! They are offering several spe-
cials for new home comfort systems as low
as $64.99 a month, restrictions apply so they
urge people to call 610-251-0342 for com-
plete details. And for new service cus-
tomers, an AC or Heat Pump tune up is just
$59.99. 

Great Valley Propane offers propane for
your pools, grills, and generators. Haly
Home Comfort is a one-stop shop for all
home equipment needed to stay comfort-
able- AC, hot water heaters, boilers, fur-
naces. Plus, they perform oil to propane

tank conversions if you are looking for a
cleaner, less expensive fuel for heating and
cooking. 

Haly Home Comfort also works with
local construction firms, offering dumpsters
at affordable prices by the week and offer
propane for homes during construction at
NO charge. 

Haly Home’s Comfort service people are
the reason customers love to work with
Haly- they know they only have to make
one call to get their home comfort taken care
of, and they know they will always speak to
someone they know.

Haly keeps people warm in the winter
and cool in the summer, and install genera-
tors for stormy or wintery weather. Plus,
Haly offers a referral program- refer a friend
and get a $100 credit on your account, plus
your friend benefits with $100 too. 

Want to be comfortable - call Haly
Home Comfort today at 610.251.0342 or
see halyoil.com.

Haly Home Comfort’s
Love of the Customer
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FOCUS ON
ENGINEERS

Robert E. Lamb, Inc. provides planning,
design, and construction services for indus-
trial clients and specializes in the design of
manufacturing facilities, warehouses, labs,
clean rooms, and offices. Founded in 1917
and based in Valley Forge, Pennsylvania,
Lamb has successfully completed thou-
sands of industrial projects of various sizes
across the country. 

Our in-house staff includes architects, civil,
structural, industrial, mechanical, and electri-
cal engineers, estimators, and construction
management personnel. Our projects range
from single-focus projects, such as HVAC
improvements, to reorganizations of produc-
tion areas, to new or expanded facilities.

If you are thinking of updating your exist-
ing facility or building an entirely new one

within the next few years, now is the time to
start talking with us. We can work together
to complete an operational planning study
to align your facility with your business
plans. A planning study includes activities
such as work flow analyses, space planning,
and the development of floor plan options.
Our civil engineers can develop conceptual
site layouts incorporating circulation, storm
water management, security, and other
required site features. They are well-versed
with navigating the land development
process and can help achieve regulatory 
permitting and approvals for your project. 

Call us today at 610.666.9200 and visit
www.relamb.com to learn more about how
we can take your facility project from 
concept to completion. 

Robert E. Lamb, Inc.

N A T I O N A L  

BUILDING SAFETY MONTH
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APARTMENTS

BOOKKEEPING / ACCOUNTING

BUSINESS CONSULTANT

CONTRACTOR / REMODELING

CORPORATE MEETING FACILITY

CREDIT CARD PROCESSING

FINANCING / LEASE
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GARDEN CENTER/NURSERY

GIFT BASKETS

GRAPHIC DESIGN

HEALTH / HEALTHCARE

INTERIOR DECORATING

LIMOUSINE SERVICE

LODGING

LODGING / MEETING FACILITY
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PAINTING & WALLCOVERING

PRINTING & PROMOTIONAL

REAL ESTATE / FOR SALE/LEASE

SALON / HAIR STYLIST

SECURITY SERVICES

SIGNS / BANNERS / GRAPHICS

CALL (610) 323- 6253 TO PROMOTE YOUR BUSINESS 
IN THE ROUTE 422 BUSINESS MARKETPLACE 
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Bridge Inn Pleasantville 
Restaurant & Martini Lounge

njoy dining at a relaxed, comfort-
able pace at the Bridge Inn
Pleasantville Restaurant & Martini
Lounge, located at the intersection of 3
Covered Bridge Road & Rt. 73, Oley,
PA 19547. All of our food is cooked to
order. So, sit back, unwind and enjoy
our American cuisine.

Our large menu offers many fresh-
ly made appetizers and flatbreads that
set the tone for our delicious entrees.
The vast entree selections include

seafood, steak pork, chicken and
pasta, as well as vegetarian options
prepared by our vegetarian chef.

The upstairs Martini Lounge fea-
tures live music on weekends and
over 50 martinis, a wide variety of
hand-crafted specialty drinks, craft
beers and our newly updated wine
menu. Reservations are encouraged.
Please call 610.689.5818, and visit
www. BridgeInnPleasantville.com.
Hours: Please visit our website.

Call 610.323.6253 to promote your business in the Dining Guide.
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Ye Old Coventry Pub

Good Food, Good Friends and Good
Times has been the motto of the
Coventry Pub for many years.
Conveniently located South of Pottstown
and North of Bucktown on Route 100, the
Coventry Pub was originally a farm-
house, and started as a pub in 1960. Ye
Old Coventry Pub is famous for its hand
carved roast beef — cooked and carved
from a standing beef roast, and home-
made snapper soup. In addition, the Pub
features a full lunch and dinner menu,
and a variety of sandwiches and salads,
as well as a comfortable bar. The friendly
Pub is a perfect place to watch sports and
chat. The Pub also has a separate dining
room, and we have patio dining —
weather permitting — dogs are welcome
to sit out at the patio.

Daily specials: Every Monday— 
special “2-for-dinners” with five choices
— chef special dinners; Tuesday — Taco
Tuesday; Wednesday — Burger Day
specials; Thursday — Clam special &
Trivia, 8-10 P.M. featuring fun and
prizes. Weekend dinner specials include
Prime Rib; Saturday afternoon — Soup
and Sandwich special;  Sunday —
Family Day-Wert’s Birch Beer on tap
from 1960s, a local favorite from
Topton;  Shepherd’s pie and children’s
menu.

The Coventry Pub features 11 drafts
with three rotating seasonal taps.  There
is always a draft and cocktail special.
Check out our Facebook page for daily
specials and events. For more informa-
tion, please call 610.323.5790.
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CALL 610.323.6253 TO PLACE 
Y        OUR AD IN THE DINING GUIDE.

The Waynebrook Inn / 
The Long Way Home Grill & Pub

Located at the corners of routes 322
& 10 in Honey Brook, the Waynebrook
Inn Hotel & Suites puts a little life back
in town since re-opening in November
2017. The building was originally con-
structed in 1865 & named the General
Wayne Hotel, after General “Mad”
Anthony Wayne. The hotel offers 20
rooms, three with Jacuzzi tubs. No two
rooms are the same & have quite a
homey feel. 

Inside the hotel, you’ll find The
Long Way Home Grill & Pub. The
story behind the name? Envision
this, you’re sitting at home, waiting
for your significant other to arrive.
As time passes, you wonder where
they are. When they arrive, they tell
you they took “The Long Way
Home.” Funny, right?  Two of the
partners, Cliff & Wes Long, are
father & son, so the name was a play
on their family name. In addition to
Cliff & Wes, you’ll also get to know
Samantha & Paul. Honey Brook res-
idents have expressed how much
they love getting to know the new
owners, as they are very hands on
and present within the business. 

If you’re looking for a place to
have your next special function,
whether it’s for a birthday, bridal
shower or business meeting, The
Waynebrook Inn has a space avail-
able to host your event. Across the
hall of the grill dining room, you’ll
find the club room. This room can
hold up to 60 guests and has a pri-
vate bar available. For smaller par-
ties of 36 or less, you can rent the
garden room. This room overlooks
the courtyard/garden. Looking for
an outdoor space? The courtyard is
the perfect spot! 

The Lower Level of the Inn was
converted into a sports pub in the
1990s. With live entertainment, trivia,
dancing, karaoke, Sunday afternoon
Jazz & more, you’re sure to find
something you’ll enjoy at The
Waynebrook Inn. To make a reserva-
tion for lunch, dinner or Sunday
brunch, book your party, reserve a
room or learn more about us, call
610.273.2444. “Like” us on Facebook:
Waynebrook Inn.  Visit us at
www.waynebrookinn.com. 
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THE KEATING AGENCY . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .43   
INSURANCE & FINANCIAL SERVICES
NESTER INSURANCE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .60   
INTERIOR DECORATING
DECORATING DEN INTERIORS . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
LANDSCAPE SUPPLY
BLACK LAB LANDSCAPE SUPPLY . . . . . . . . . . . . . . . . . . . . . . . . . .41   
LANDSCAPING / GARDENING
POTTSTOWN ROLLER MILLS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .51   
LANDSCAPING / PROPERTY MAINTENANCE
CLEAN CUT LAWN SERVICE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .52   
LIMOUSINE SERVICE
MICHAEL'S CLASSIC LIMOUSINE . . . . . . . . . . . . . . . . . . . . . . . . . .25   
RHOADS LIMOUSINE SERVICE, INC.  . . . . . . . . . . . . . . . . . . . . . . .52   
LODGING / BED & BREAKFAST
THE TWIN TURRETS INN . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
LODGING / MEETING FACILITY
BEST WESTERN KING OF PRUSSIA . . . . . . . . . . . . . . . . . . . . . . . . .25   
MAINTENANCE/JANITORIAL SERVICES
DEMEDIO'S BUILDING MAINTENANCE . . . . . . . . . . . . . . . . . . . . .10   
MARKETING / ADVERTISING
BERKS DIGITAL, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
MEDICAL SPA / COSMETIC PROCEDURES
YOUNG MEDICAL SPA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .13
MEETING / EVENT FACILITY
BALLY SPRING INN  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11   
ORGANIZATION
POTTSTOWN ROTARY CLUB . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .58
ORGANIZATION / CHAMBER OF COMMERCE
TRICOUNTY AREA CHAMBER OF COMMERCE . . . . . . . . . . . . . . .18   
ORGANIZATION / TOURISM & CONVENTIONS
VALLEY FORGE TOURISM & CONVENTION BOARD  . . . . . . . . . . . .8   
PAINTING & WALLCOVERING
BANCROFT WALLCOVERING/PAINTING, LLC . . . . . . . . . . . . . . . . .26   
PAYROLL SERVICES / BOOKKEEPING SERVICES
EXPRESS DATA SYSTEMS, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . . .13
PEST MANAGEMENT
MOYERS INDOOR OUTDOOR . . . . . . . . . . . . . . . . . . . . . . . . . . . . .53   
PHOTOGRAPHY PROFESSIONAL
STYLISH IMAGES PHOTOGRAPHY  . . . . . . . . . . . . . . . . . . . . . . . . .56   
PRINTER / PUBLISHER
READING EAGLE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .50   
PRINTING & PROMOTIONAL ITEMS
A-LEX PRINT & PROMOTION  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
PRINTING & SHIPPING
EVERYTHING PRINTING & SHIPPING CENTER . . . . . . . . . . . . . . . .16   
REAL ESTATE / FOR SALE/LEASE
APTCOR COMMERCIAL REALTORS  . . . . . . . . . . . . . . . . . . . . . . . .10   
BRODE & BROOKS, INC. REALTORS  . . . . . . . . . . . . . . . . . . . . . . . .42   
CHRIS JAMES HECTOR REALTY  . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
KELLY REAL ESTATE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .18   
RE/MAX ACHIEVERS, INC. PETERS PARTNERS  . . . . . . . . . . . . . . . .26   
RE/MAX SYNERGY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .56   
ZUBER COMMERCIAL REALTORS . . . . . . . . . . . . . . . . . . . . . . . . . .49
RECREATION / GOLF
ARROWHEAD GOLF COURSE  . . . . . . . . . . . . . . . . . . . . . . . . . . . .20   
GILBERTSVILLE GOLF CLUB  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21   
HICKORY VALLEY GOLF CLUB  . . . . . . . . . . . . . . . . . . . . . . . . . . . .19   
PICKERING VALLEY GOLF CLUB . . . . . . . . . . . . . . . . . . . . . . . . . . .20   
RECREATION / GOLF, DINING, EVENTS
BELLEWOOD COUNTRY CLUB  . . . . . . . . . . . . . . . . . . . . . . . . . . . .19   
SPRING HOLLOW GOLF COURSE . . . . . . . . . . . . . . . . . . . . . . . . . .21   
RECREATION/ENTERTAINMENT
ESCAPE ROOM MYSTERY . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .51   
RESTAURANTS
BRIDGE INN PLEASANTVILLE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27   
CHOW BISTRO  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .28   
EMILY'S  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .29   
G LODGE RESTAURANT  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27   
GRACIE'S 21ST CENTURY RESTAURANT  . . . . . . . . . . . . . . . . . . . .27   
LIMERICK DINER . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .28   
MOLLY'S SHEBEEN MOBILE IRISH PUB  . . . . . . . . . . . . . . . . . . . . .29   
PENNY'S PIZZA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .29   
PINK MOOSE CAFÉ & CATERING . . . . . . . . . . . . . . . . . . . . . . . . . .29   
SOCIETY OF BURGERS AT COVENTRY MALL . . . . . . . . . . . . . . . . .27   
SPECK'S DRIVE-IN . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27   
THE SEVEN STARS INN . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .28   
WAYNEBROOK INN LONG WAY HOME GRILL & PUB  . . . . . . . . .29   
YE OLD COVENTRY PUB . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .28   
SALON / HAIR STYLIST
REFLECTIONS HAIR DESIGNS . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
SALON / MEDICAL SPA
LORDS & LADIES SALON & MEDICAL SPA . . . . . . . . . . . . . . . . . . .17   
SECURITY SERVICES
GUARDIAN PROTECTION SERVICES . . . . . . . . . . . . . . . . . . . . . . . .26   
SEPTIC SERVICE
A HONEY DIPPER / J. BREHM, INC.  . . . . . . . . . . . . . . . . . . . . . . . .52   
SIGNS/BANNERS/GRAPHICS
FASTSIGNS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
GRABER LETTERIN', INC.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   
TECHNOLOGY / IT 
EB LOGIX, INC.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .44   
SEO 4 PROS / HUREKA TECHNOLOGIES, INC.  . . . . . . . . . . . . . . . .45   
TELECOMMUNICATIONS EQUIPMENT
SCHOOLEY MITCHELL  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .15   
VENDING / OFFICE REFRESHMENT SERVICES
ONE SOURCE OFFICE REFRESHMENT SERVICES . . . . . . . . . . . . . .53   
VETERINARIAN SERVICES
SANATOGA ANIMAL HOSPITAL  . . . . . . . . . . . . . . . . . . . . . . . . . . .16   
VIDEO PRODUCTION/TELEVISION
PCTV NETWORK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .12   
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The Route 422 Business Advisor (ISSN 1524-1254) is published monthly, twelve times per year by MACnificent
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CONNECT WITH YOUR
TRICOUNTY AREA CHAMBER:

152 E. High St., Suite 360, Pottstown, PA 19464
• TEL: 610.326.2900 • FAX: 610.970.9705 

• EMAIL: info@tricountyareachamber.com

Eileen Dautrich, President, 
eileen@tricountyareachamber.com

Tarra James, Events and Marketing Director, 
tarra@tricountyareachamber.comm

Jennifer O’Donnell, Member Relations
Director, jennifer@tricountyareachamber.com

Melissa Shainline, 
Communications and Administrative Director, 

melissa@tricountyareachamber.com

TCACC Mission: As the primary business
advocate, the TriCounty Area Chamber of
Commerce provides relevant membership
services and proactive leadership to
enhance economic opportunity and quality
of life within our region.

  2017-2018 TCACC 
EXECUTIVE COMMITTEE
& BOARD OF DIRECTORS
EXECUTIVE COMMITTEE

CHAIRMAN OF THE BOARD
Richard Graver, Chief Lending Officer, The Victory Bank

CHAIR ELECT
Baran Schultz, CEO, Schultz Technology

TREASURER
Rich Newell, CEO, Pottstown Hospital Tower Health

IMMEDIATE PAST CHAIRMAN
Heather Chandler, President, Sealstrip Corporation

SOLICITOR
Joseph K. Koury, O’Donnell, Weiss & Mattei, P.C.

SECRETARY
Eileen Dautrich, President, TCACC

BOARD OF DIRECTORS
April Barkasi, 

CEDARVILLE Engineering Group, LLC

Bill Breslawski, Maillie LLP

Sean Deviney, 
The Body-Borneman Companies

Dr. Dave DiMattio, Montgomery County
Community College

Joe Fava, Clothes to Home Dry Cleaning

Twila Fisher, The Hill School

Peggy Lee-Clark, Pottstown Area
Industrial Development, Inc.

Rick Libra, Exelon

Dr. William Shirk, Pottsgrove School District

Frank Strunk, Tompkins VIST Bank
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

EXCITING NEWS - 
TCACC STARTS YOUNG
PROFESSIONALS PROGRAM!

MISSION: We energize and
engage TriCounty Area young

professionals to create a strong
Network of Leaders, excellent

Professional Development oppor-
tunities, altruistic Volunteerism

and Community Action!

“All of the committee mem
bers,

and myself, are very exci
ted to 

be working on the initiat
ive of

bringing the LEYP prog
ram to fruition. 

This is a wonderful prog
ram for TriCounty

Area Chamber members
 AND non-members,

age 21-40, to take action 
to better themselves

professionally, join in som
e volunteerism, and

have fun at the same time
! I hope to see everyone

at the inaugural meet up 
at Manatwany 

Still Works and at future events.”
– Josh Petrauskas, Wrigley’s Business Products and Services, 

Chair of LEYP

This program is targeted to
ages 21-40, but all are welcome
to attend events, programs, etc.

LEYP is free for Chamber
Members, and $45 for Non-

Chamber Members for the year.

Come and learn about our
exciting new program! 

Join us at our 
Opening Meet-Up:

• Thursday, May 24
• 5 – 7 PM

• Manatawny Still Works,
320 Circle of Progress Drive, 
Suite 104, Pottstown 19464

Free to attend; 1 Free Drink Ticket; 
1 Free Food Ticket

Register online at 
tricountyareachamber.com or by 

calling Tarra at 610.326.2900 -
Registration is not required 

but appreciated.

Supported by:



“Not all businesses are alike, so if you are interested in learning how to maximize
your membership, please give me a call at 610.326.2900 or send me an email to 
jennifer@tricountyareachamber.com.” – Jennifer O’Donnell, Member Relations Director
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It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

CHAMBER MEMBERSHIP ANNIVERSARIES
(ACCORDING TO TCACC RECORDS)

HAPPY ANNIVERSARY
to the following Members:

30 YEARS
Pottstown 

Industrial Complex

5 YEARS
First Priority Bank

Salon Evolve

1 YEAR
Berks Fire Water
Restorations, Inc.

Lomax Carpet & 
Tile Mart

Ogilvie Real Estate Team
– Coldwell Banker

Preferred 

One Source 
Office Refreshment

Services, Inc.

Member Renewals
Thank you to the following Members who renewed 

their commitment to make your Chamber a PRIORITY!

422 Business Center

A.D. Moyer Lumber &
Hardware, Inc.

AAA East Central

Berks Career and
Technology Center

Berks County 
Abstract Company

Cooney Manufacturing
Co., LLC

D.E.C. – Pottstown
Training Center

Edwards 
Business Systems

Family Services of
Montgomery County

Frederick Living

Graber Letterin Sign Co.

GVF, a Transportation
Management
Association

Hopewell Furnace
National Historic Site

IVC Wealth Advisors

Janet Flack – 
EXP Realty, LLC

Judson A. Smith Co.

Olivet Boys & 
Girls Club – Richard J.

Ricketts Club

Pottstown Area Rapid
Transit, Inc. (PART)

Pottstown 
Historical Society

Redevelopment
Authority of

Montgomery County

Ridge Support
Technologies

RiverCrest 
Golf Club & Preserve

Schuylkill River
Greenways National

Heritage Area

Scott A. Weller
Carpentry & Cabinets,

Inc. dba Solar by Weller

Spring Ford 
Country Club

Synergy 
Environmental, Inc.

Traffic Planning and
Design, Inc.

Ultraflex Systems, Inc.

Wolf, Baldwin &
Associates, PC

Wyndcroft School

Yucha Medical 
Pain Management 

& Chiropractic
Rehabilitation

WELCOME APPROVED 
NEW MEMBERS!

Congratulations to the business 
listed below. Their applications were
approved by the Board of Directors
on April 18.
When purchasing goods and services,
please keep these businesses as well
as other TriCounty Area Chamber of
Commerce Members in mind while
you Always Buy Chamber!

Cinecore Media
88 Hill Road
Green Lane, PA 18054
610.405.7716
www.cinecoremedia.com
Video Production Services
Full-service video production company

Mauger Energy
1157 Phoenixville Pike, Unit 106
West Chester, PA 19380
610.462.2236
www.maugerenergy.com
Oil/Fuel Distributors; Energy Consultants;
HVAC Contractors
Provider of heating, ventilation, and air condi-
tioning services and liquid fuel deliveries.

The Mike Howell Team
Phoenixville, PA 19460
484.614.1674
www.themikehowellteam.com
Real Estate – Residential
Their philosophy is simple: clients come first. They
pledge to be in constant communication with
their clients, keeping them fully informed
throughout the entire buying or selling process.
They believe that if you’re not left with an amaz-
ing experience, they haven’t done their job. They
don’t measure success through achievements or
awards, but through the satisfaction of their
clients.
Referred by Terese Brittingham, Keller Williams Realty

Studio 413
605 Sycamore Road
Mohnton, PA 19540
610.698. 2604
www.studio413.net
Photographers/Photography Studios
Corporate Photographer specializing in business
Headshots, Executive Portraits and images that
support business.  It doesn’t matter if your head-
shot is on LinkedIn, in a trade magazine, or at a
speaking engagement, the image you use makes
a lasting impression. With a great headshot (or
two), you can feel confident that you are mar-
keting yourself the right way and making a great
first impression.

Are you Celebrating
25, 50, 75 Years? 

If your Chamber Member company
is celebrating a  significant 

anniversary then the Chamber
needs to know! The Chamber

strives to recognize their Members
for their success. Contact  

Tarra James at  610.326.2900 or 
tarra@tricountyareachamber.com

TriCounty Area 
Chamber of Commerce…
PEACE of Mind for you

and your business!
Problem Solving – Use us as an extension of your staff

Education – Multiple options for all employees

Advocacy – Let us be your business voice

Connections – Creating awareness of doing business with Members

Exposure – Business Development Opportunities to meet your 

target market and budget
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Register today; connect tomorrow. Visit tricountyareachamber.com or call 610.326.2900.

NETWORKING
Fri., May 4 Leadercast
9 AM – 4 PM Morning Star Fellowship, 100 Limekiln Rd., Bechtelsville 19505

The world is looking for great leaders to follow. In order to become those
leaders to the outside, we have to lead ourselves first. We must walk the
walk. It’s like the flight attendants tell us - please remember to wear your
own oxygen mask before helping others. In 2018, Leadercast will be focus-
ing on that very concept. How do you lead yourself effectively? How do
you develop your core principles and values so that your leadership is an
outpouring of your innermost self? And how much more will those who fol-
low you benefit from your leadership when you lead yourself well?
$95 per Member (4+ tickets purchased - $85 per Member); $120 per non-
member (4+ tickets purchased - $110 per non-member). Ticket price includes:
Continental Breakfast, Lunch, Refreshment Breaks, Leadercast Journal
Co-Sponsor: Leadership Tri-County; Schultz Technology

Thurs., May 10 Economic Forecast Breakfast
7 – 9 AM SunnyBrook Ballroom, 50 Sunnybrook Rd., Pottstown 19464

Chris Kim, Senior Vice President and Chief Investment Officer, Tompkins
Financial Advisors, will cover the current state of the economy and global
markets, and discuss factors that have led us to this state, including social,
political, and economic pressures.
$26 per Member (prepaid by 5/7); $32 per Member (invoiced or after 5/7); $50
per non-member
Sponsored by: Tompkins VIST Bank; Tompkins Financial Advisors

Weds., May 16 POWER WOW – Women’s Roundtable
5 – 8 PM Copperfield Inn at Lakeside, 594 W. Ridge Pike, Limerick 19468

Four Presenters will help you visualize your true you and achieve your per-
sonal success. You will not want to miss this evening of celebration& empow-
erment! Featuring: Adrean Turner, Christine Morris, Lucretia Coleman, and
Mindy Lee Lipsky. This event will also feature the presentation of TriCounty
Community Network’s 3rd Annual Symposium Awards. 
$35 per Attendee (prepaid by 5/2); $40 per Attendee (invoiced or after 5/2);
$250 per table of 8
Sponsor: Chestnut Knoll; YWCA Tri-County Area
Additional Business Development Opportunities Available

Fri., May 19 Refresh Friday: Safety
8:30 – 10 AM TriCounty Area Chamber of Commerce, 152 E. High St., Suite 360,

Pottstown 19464
Rick Libra, Site Vice President, Exelon Corporation, will present on “Safety
in the Workplace”. He will focus on aspects such as managing workplace
norms and behaviors, productivity implications, and the importance of lead-
ers setting expectations and reinforcing behaviors.
No Charge; Members Only; Registration Required

Mon., May 21  Spotted Lanternfly – Pro Business Council Presentation
7:30– 9 AM TriCounty Area Chamber of Commerce, 152 E. High St., Suite 360,

Pottstown 19464
A special presentation on the Spotted Lanternfly - what it is, current control
measures, and what does the quarantine mean to you if you’re a municipali-
ty or local business? This event is the monthly Pro Business Council meeting. 
No Charge; Members Only; Registration Appreciated

Tue., May 22  Business Card Exchange
4 – 6 PM Arnold’s Family Fun Center, 2200 West Dr., Oaks 19456

Arnold’s is the home of 3 Bowling leagues, including Lockheed Martin, GSK
and Women’s Industrial. The facility is also the premiere spot for celebra-
tions. Each year they help over 1,000 children celebrate their birthdays! In the
summer, Arnold’s hosts daily camps, church groups, and sport teams by
providing safe, indoor fun.
Sponsored by: Arnold’s Family Fun Center
No Charge; Members Only; Registration Appreciated

Weds., May 23  Chamber Night at the Reading Fightin Phils
Game Time: 6:35 PM Tompkins VIST Bank Plaza, Centre Ave./Rt. 61 South, Reading 19605

Members: Join us at the Reading Fightin Phils game versus the New
Hampshire Fisher Cats! Gates Open at 5:30 PM.
Find your 4 tickets in this issue of the Route 422 Business Advisor.
Sponsors: Berks County Abstract Company; Citadel Federal Credit Union;
Frederick Living; H & H Systems, Inc.; Leadership Tri-County; Orlando
Law Offices, PC; Premier Orthopaedics: Brandywine Institute of
Orthopaedics Division; Schultz Technology; Tompkins VIST Bank

SAVE THE DATES
Thurs., June 7 Membership Breakfast
7 – 9 AM Brookside Country Club, 850 N. Adams St., Pottstown 19464

Join us at this membership breakfast to congratulate the Leadership Tri-
County Class of 2018. Members of the class will present the projects they
have worked on over the last 10 months on behalf of area nonprofits.
$26 per Member (prepaid by 6/1); $32 per Member (invoiced or after 6/1); $50
per non-member
Sponsored by: Independence Planning Group; Pottstown Hospital Tower
Health
Additional Business Development Opportunities Available

Weds., June 13 WOW Event
11:30 AM – 1 PM Salon Evolve, 214 W. Ridge Pike, Limerick, PA 19468

Enjoy networking and lunch at Salon Evolve. Demonstrations will be given
on hair and there will also be consultations on skin tips for the upcoming
summer months.
Limited to 25 attendees. 
No Charge; Members Only; Reservation Required
Sponsored by: Salon Evolve

Fri., June 15 June Refresh Panel
8:30 – 10 AM TriCounty Area Chamber of Commerce, 152 E. High St., Suite 360,

Pottstown 19464
Several of our local leaders are coming together to present how their busi-
nesses play a large role in the community and how to encourage their
employees to be active in the area. Join us as Rich Newell, CEO
of Pottstown Hospital Tower Health, Beth Walton, VP/Chief Human
Resources Officer with Diamond Credit Union, Kevin Campbell, President
of Barry Isett & Associates, and Terese Brittingham, Owner of Keller
Williams Realty Group, come and share their experiences and how to get
your business active in the area.
No Charge; Members Only; Registration Required

Thurs., June 21 Pottstown Progress Luncheon Presented by
Pottstown Area Industrial Development, Inc.

11:30 AM – 1:30 PM SunnyBrook Ballroom, 50 Sunnybrook Rd., Pottstown 19464
Save the date for our Pottstown Progress Luncheon! Come and learn all
about the exciting happenings of the Pottstown Community and the vision
of where the town is headed.
$45 per Member; $60 per non-member
Presented by: Pottstown Area Industrial Development, Inc.
Platinum Sponsor: Montgomery County Community College
Additional Business Development Opportunities Available

Tue., June 26  Business Card Exchange
4 – 6 PM UFinancial Group, Address Announced Soon!

UFinancial Group is celebrating a new location! Come celebrate the big occa-
sion and see the new office. UFinancial is excited to show all of our Members
how their new location will make their business more effective and easier for
their clients. So come out for a great night of networking!
Sponsored by: UFinancial Group
No Charge; Members Only; Registration Appreciated

Scanning this QR 
code will take you 

to the event’s page. 

Call Tarra James, Events & 
Marketing Director, for more 

information or to sponsor an event.

610.326.2900
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THE CHAMBER OFFICE WILL BE CLOSED 
MONDAY, MAY 28 FOR MEMORIAL DAY. 
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CREATING CONNECTIONS

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

Educational & Professional Development Opportunities
for Women in the Tri-County Area

WOW – WOMEN OF THE WORKFORCE

NEXT WOW
LUNCHEON

Wednesday, June 13 
from 11:30 AM – 1 PM at 

Salon Evolve
Demonstrations will be given on

hair and there will also be consultations
on skin tips for the upcoming summer
months. Limited to 25 Attendees.

On Thursday, April 12 women in the tri-county area gathered to
hear Jo Iorio, Dale Carnegie Training, present on the importance of
networking. In case you were unable to attend, here are a few key
highlights to make the most of a networking event:

• Networking starts with a
conversation that devel-
ops into a relationship

• Make an impression

• Become genuinely inter-
ested in others

• Most importantly do not
forget to follow up with
someone you’ve met at a net-
working event!

Thank you 
to our Sponsors: 

April’s WOW Luncheon 
was held at La Massaria at 

Bella Vista Golf Course. 
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BUILDING COMMUNITIES I
BUSINESS OF THE MONTH

BUSINESS OF THE MONTH IS CHOSEN AT RANDOM THROUGH A BUSINESS CARD DRAWING AT
CHAMBER EVENTS, OR BY PARTICIPATING IN OTHER CHAMBER PROGRAMS, SUCH AS SURVEYS.
MAY’S BUSINESS OF THE MONTH WAS CHOSEN FROM MEMBERS WHO ATTENDED APRIL’S 
NEW MEMBER LUNCHEON. PRO 

BUSINESS 
COUNCIL 

RECAP

Guest speaker Maggie Sheely
of the U.S. Chamber of 
Commerce provided 
a Legislative Update at 
the Pro Business Council
Meeting on April 8.

The next 
Pro Business Council
meeting is Monday, 
May 21, 10 – 11 AM at
the Chamber Office. 

This will feature 
discussion on the
Spotted Lanternfly.
Please register online,
or contact Eileen at
610.326.2900 if you are
interested in attending.

Since 1986, the Boyertown Community
Library (BCL) has been serving Boyertown
Borough, Colebrookdale Township, Earl
Township, Douglass Berks Township and the sur-
rounding areas.  BCL is a member of the Berks
County Public Library System. In August 2017,
the library moved to a new location at 24 N.
Reading Avenue. The beautiful, historic building
known as the Keystone Building, was donated
by BB & T in December 2016.  

The mission of BCL is to consistently exceed
expectations of community residents in their
demand for current and informational materials in
a variety of formats for recreational and educa-
tional purposes. The library seeks to encour-
age independent learning and life-long
reading enjoyment.

In 2017, BCL had over 80,000 building visits,
over 19,000 computer sessions, over 130,000
items borrowed, and over 400 programs.  We
look forward to these numbers increasing as we
strive to maximize our potential in our new space.
With a larger space in which to work, the BCL has
been able to expand services in order to continue
to fulfill its mission.  Program attendance has
grown noticeably since the move and computer
and Wi-Fi usage is on the rise as well.

Recently offered programs for adults have cov-
ered wellness topics including CPR training, sui-
cide prevention and college planning.  Teens find
a safe place to relax with friends and try new activ-
ities. We host game nights, crafting opportunities
and other interest-driven programs.  Families ben-
efit from literacy programs that engage children’s
senses and their curiosity.

Each year, BCL provides free summer pro-
gramming to help prevent summer learning loss
for children and teens.  Our summer programs
also promote early literacy and encourage adults
to read as well.  It is an exciting time for people of
all ages to get involved in the library.  This year’s
program will take place June 11 to August 18 and
the theme is Libraries Rock!  You do not want to
miss this.  BCL will host special guests including
our neighbors from Funky Frets, and plans include
hands-on programs for diverse interests.

Not only does BCL provide a variety of materi-
als and programs, but we are also a Passport
Acceptance Facility. Last year the library processed
1,888 passports. We take the photos as well, for
a fee of $10.

Electronic resources that we offer include Libby
and HOOPLA. These resources can be accessed
directly from our website. 

The new Libby app from
OverDrive allows you to
access the same collection in
OverDrive but provides as
easier way to navigate and
browse across multiple

libraries while only one tap away from your loans.
Great for first time users, Libby provides a simple,
yet elegant user experience designed to get you
reading as quickly and seamlessly as possible. 

HOOPLA allows the instant
download of e-books,
audiobooks, movies, and
more directly from your
desktop browser of through
the mobile app. Stream titles

or download titles for offline playback later.
Hoopla’s constant circulation flow provides you
with the titles you want with new items added
daily. Patrons can borrow up to 5 titles per month.

In January 2018, BCL was honored to receive
the James K. Boyer “Quality of Life Award” from
the Tri-County Area Chamber in recognition of
positive contributions to the community. The
library is proud to participate in community-build-
ing events throughout the year including the
Philadelphia Avenue Street Fair in June, the
Douglass (Berks) Township Community Day in
October and December’s Festival of Trees. Library
staff also visit local schools extending our mission
beyond the doors of our beautiful building.

Visit www.berkslibraries.org/branch/boyer-
town to find out about our upcoming programs
or to browse our online catalog, to learn about
how to sign up for a library card or to get a pass-
port.  You can also follow us on Facebook or call
us at 610-369-0496.

SB 936 COMBATTING 
OPIOID PRESCRIPTIONS IN
WORKERS’ COMPENSATION

Boyertown Community Library

By Clare Romanauskas, Wanner Associates
One of many highly controversial topics

being discussed Pennsylvania’s very own capi-
tol hill is another factor to combat the wide-
spread opioid crisis. Senate Bill 936 puts forth a
formulary of approved medications that could
be given to workers injured on the job. With the
last vote being a sheer 98-98 split it is clear the
bill is a hot topic for businesses and legislatures
alike within the commonwealth. Currently,
most situations entail a multi-tier program in
which pre-approved medicine may be pre-
scribed and often time’s generic versions are
given preference. With Senate Bill 936 there
would be a limit or dosage guideline to avoid
over prescription of more addictive options. 

The Pennsylvania Chamber of Commerce is
currently endorsing the bill along with multi-
ple associations and chambers across
Pennsylvania. With Governor Tom Wolf
implementing his “disaster emergency” in
response to the opioid epidemic throughout
the state this bill could not have been proposed
at a better moment in history. Currently the
guidelines for Workers’ Compensation is indi-

rectly leading hard working, Pennsylvanians
down dangerous paths of recovery, and man-
agers often find workers who leave from injury
are never to be seen again. Currently other
states have enacted legislation of the like and
have seen excellent outcomes to follow, giving
our own a positive outlook for the legislation. 

As Pennsylvania has been counted as one
of the top two states in the U.S. struggling
with the opioid epidemic this bill is pertinent
to the future of workers across the common-
wealth. The main concern of businesses is the
rising cost of compensation premiums. As of
January there was over a 6 percent increase to
employers rates, affecting the daily routines
and activities of smaller businesses. As more
data becomes available pertaining to opioid
prescriptions overall, compared to prescrip-
tions through workers compensation, a new
vote could come forth over the next coming
months. As attacking the opioid crisis contin-
uously makes it’s way to the forefront of
Pennsylvania politics, Senate Bill 936 could be
key in combatting addictive substance abuse
across the state. 
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Thank you Sealstrip

Corporation for providing

lunch and a great tour!

Karen Owens
Karen Owens is the Assistant
Superintendent/MIPP Administra-
tor of the Pottstown Wastewater
Treatment Plant. She has worked
in the tri-county area for 23 years.

She is married to her husband Denny for 20 years
and has two daughters: Julia and Lainey; and one
son: Denny. Karen enjoys vacationing at the
beach; and watching her children’s sports – foot-
ball, basketball & soccer. 

Karen attended St. Pius X Highschool and
received her BS in Biology from DeSales
University. Her personal business philosophy is
“do the job right the first time.”

While in the class, Karen is most looking for-
ward to visiting businesses in the tri-county area.
She believes this program is important because it
is an opportunity to develop skills outside of her
comfort zone as well as network with leaders not
necessarily in her field. 

Lisa Stratton-Harvitz
Lisa Stratton-Hartvitz is the Sales
Manager at Schultz Technology.
She has worked in the tri-county
area for 2 years. Lisa is married to
her husband Marty, and has two

sons: Chris and Ryan. Gracie, Cooper and Sophie
are her 4-legged kids. She enjoys volunteer work
(Meals on Wheels, In Ians Boots, CCSPCA); work-
ing with children and animals; cooking; baking;
decorating; and event planning for family and
functions.

Lisa has a BS in Business Management from
Temple University. Her personal business philoso-
phy is “look for opportunities to leave the world
a better place. A small opportunity can make a
big impact.” Her business role model is Steve
Jobs.

Lisa is currently serving on the Chamber’s
Ambassador and Golf Committees. She volun-
teers frequently for Chamber events. While in the
class, she is looking forward to gaining insight
about all the different aspects of Leadership and
the qualities it takes to be a good leader. Lisa
intends to take the information and resources
obtained from the program and work with a
nonprofit to help them get to the next level in
their mission. Lisa believes this program is impor-
tant because she will be exposed to business
organization cultural events that she may have
not been aware of. She will gain a better under-
standing of the area and what she can do to help
the growth of the tri-county area! 

The Leadership Tri-County Class of 2018 is sponsored by: 

CO-SP O N S O R EDUCATION SPONSOR TRANSPORTATION

SPONSOR

The April Leadership session
focused on local Businesses.

The class began their day at the Chamber
Office where they learned more about local
nonprofits who have Board Openings. Part
of the requirements of graduation is to
secure placement on a local nonprofit’s
Board of Directors.

After leaving the Chamber Office,
Leadership traveled to Sealstrip
Corporation: Heather Chandler,
President discussed the variety of
easy open and resealable package
options they produce in
Gilbertsville. Heather gave the
class a tour of the facilities and pro-
vided lunch.  

Martin Stone Quarries, Inc.:
Eric Gehman, Sr. Sales Associate,
provided the class with informa-
tion and a tour of the quarry.
Martin Stone Quarries provides
quality aggregate and Infield
Mix material to southeastern PA
and surrounding states. At least
50% of the stone from this quar-
ry is used for asphalt paving.

After leaving the Boyertown
area, the class made a quick stop
back at the Chamber Office for a
presentation on Pottstown Area
Industrial Development, Inc. and
the I Pick Pottstown Campaign, by
Executive Director Peggy Lee-Clark. 

The class ended their day with an
overview and tour of the Pottstown
Waste Water Treatment Plant pro-
vided by Karen Owens, Borough of
Pottstown and Class of 2018.  The
Pottstown Waste Water Treatment
Plant is a state-of-the-art water pollu-
tion control facility providing high lev-
els of treatment to wastewater received
from the Borough of Pottstown, and
West, Upper and Lower Pottsgrove
Townships.

Karen Owens,
Class of 2018, 
provided her 
fellow classmates
of a tour of the
Wastewater
Treatment plant
where she works.

Martin Stone

Quarries, Inc.  bus

tour was provided
by Eric Gehman.

The Class are
Pioneers of the

Good Life!



ALWAYS BUY CHAMBER
Don’t forget to support your fellow Members by Always Buying Chamber! 
We thought we would make it easier for you by listing Members under their pri-
mary categories. Check future issues of the Route 422 Business Advisor for more
categories – and more Members to connect with! 
Credit Card Processing
• Netcom Merchant Service Consultants

Delis/Sandwich Shops
• Grumpy’s Handcarved Sandwiches

Dentists/Orthodontists
• David McSurdy, D.M.D. Orthodontist

Distributors/Wholesalers
• Clark Industrial Supply

• East Coast Seed Connection, LLC

• Pottstown Roller Mills, Inc.

• Reading Foundry & Supply Co.

Dry Cleaners
• Clothes to Home, LLC

Economic Development
• Marc Consulting, LLC

• Montgomery County Development Corp.

• Pottstown Area Industrial Development, Inc.

• Pottstown Downtown Improvement District
Authority (PDIDA)

• Redevelopment Authority of Montgomery
County 

Electrical Contractors
• The Longacre Co.

Employee Benefits/Consulting
• Integrity Services and Solutions, LLC

Employment Agencies
• EverStaff Recruiting

• Gage Personnel/Gage Professionals

• PeopleShare, Inc.

Engineers – Civil/Mechanical/Municipal
• ARRO Consulting, Inc.

• Barry Isett & Associates, Inc.

• BCM Engineers

• Carroll Engineering Corporation

• CEDARVILLE Engineering Group, LLC

• Gilmore & Associates, Inc.

• Gorski Engineering, Inc.

• McCarthy Engineering Associates, Inc.

• Traffic Planning and Design, Inc.

Enrichment Activities
• ArtFusion 19464

Environmental Consultants
• The Lewis Group

• Marshall Geoscience, Inc.

• Patriot Environmental Management, LLC

• Synergy Environmental Management, LLC

Environmental Contractors
• The Lewis Group

Financial Services
• Boenning & Scattergood, Inc.

• College Planning Center

• Edward Jones – Bonnie L. Thompson, 
Financial Advisor

• French Creek Financial LLC

• Independence Planning Group

• IVC Wealth Advisors

• Koch Financial Group, LLC and Koch Insurance
Brokers, LLC

• Main Line Financial Advisors, LLC

• The Pennsylvania Community Development &
Finance Corporation

• UFinancial Group

Fire/Water Restoration
• Berks Fire Water Restorations, Inc.

Fire Protection
• H & H Systems, Inc.

Floor Coverings and Materials
• My Dad’s Flooring

Florists/Garden Cetners/Nurseries
• Wendy’s Flowers

Food Products – Specialty
• JT’s Gourmet Delivery LLC

Funeral Home Supplies
• Heritage Coach Company, Inc.

Funeral Homes
• Catagnus Funeral Home & Cremation Center,

Inc.

• Houck & Gofus Funeral Home, Inc.

• Schumacher & Benner Funeral Home & Crematory

Furniture
• Amy’s Upcycles, LLC

• Moore’s Furniture

General Contractors
• Hollenbach Construction, Inc.

Gift/Specialty Shops
• Coventry Corners

• Lindt Chocolate

Golf Courses
• Bella Vista Golf Course

• Hickory Valley Golf Club

• Reading Country Club Golf – Exeter Township

READING FIGHTIN PHILS

Chamber Night at the
Reading Fightin Phils is

Wednesday, May 23!
Members - 4 Complimentary Tickets

included in this issue!
A “Night with the Reading Fightin Phils” will

take place on Wednesday, May 23 at 6:35 PM.
Come watch the Phils take on the New
Hampshire Fisher Cats! Chamber Members
receive four complimentary tickets thanks to some
very generous Chamber Members. For additional
tickets, please contact the office for availability. 

Directions: Take Route 422 West to Route 12 East,
Exit Route 61 South, stadium is ¼ mile on the right

For details on both Group Outings & Season Tickets, visit readingphillies.com. 

Sponsored by: Berks County Abstract Company; Citadel Federal Credit Union;
Frederick Living; H&H Systems, Inc.; Orlando Law Offices, P.C.; Premier
Orthopaedics: Brandywine Institute of Orthopaedics Division; Schultz Technology;
Tompkins VIST Bank

For more information, visit tricountyareachamber.com.

FEATURED 
MEMBER
BENEFIT
OF THE MONTH
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BUILDING COMMUNITIES I

MARCH BUSINESS CARD EXCHANGE 

Thank you to Berks Fire Water Restorations,
Inc for holding a Business Card Exchange on
March 13. Our members greatly appreciated
the tour of the premises and the great food &
beverage offering. This team truly has a great
operation and a passion for their business.

Sponsored by: 

NEXT BUSINESS
CARD EXCHANGE

Tuesday, May 22
4 – 6 PM

Arnold’s Family Fun Center,
2200 West Dr., Oaks, 19456

There’s nothing better than enjoy-

ing Black Lights, Bowling and Beer!
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CREATING CONNECTIONS

This month marks the one-year
Anniversary and partnership re-launch
between the TriCounty
Chamber of Commerce,
Chester County, and the
Chester County Economic
Development Council.

The Rt.724 Regional
Initiative was created to
bring together regional
municipalities, local stake-
holders, and business owners to focus on
economic development opportunities
including: available and marketable sites,
regional trail system, and open space
along the corridor and its surrounding
commercial region. Lead by two Co-
Chairs, the group functions as a volunteer
committee collaborating on smart 

economic development tasks, and proj-
ects throughout the region. The Rt. 

724 Regional Initiative
group is currently work-
ing with seven munici-
palities to create an
“Opportunities Map”
that will highlight, mar-
ket, and raise awareness
of priority sites along
the Rt. 724 corridor. 

If you are interested in attending the
next Rt. 724 meeting, contact Eileen
Dautrich, President, TriCounty Area
Chamber of Commerce - eileen@tricount-
yareachamber.com or James Logan, Senior
Manager-Business Development, Chester
County Economic Development Council -
jlogan@ccedcpa.com

A Task for the Rt. 724
Regional Initiative Group 

Chamber Member companies participating in Module 1 included: 
MacKissic, Inc.; Pottstown Area Rapid Transit; and YWCA Tri-County Area.

TCACC Provides Leadership
Development Training Through
Supervisor Certificate Program 

The first module for the Supervisor Certificate program began on April 5 and ends
on May 10. This six-week program provides new and prospective supervisors the foun-
dation for excelling in today’s work environment. 

This training is brought to our Members by a special collaboration between TCACC
and the Greater Reading Chamber Alliance. Additional modules will be available – con-
tact Tarra at 610.326.2900 for more information. 
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CREATING CONNECTIONS_

CHAMBER HOLDS TWO 
MEMBER APPRECIATION EVENTS!

The Chamber hosted a Membership Anniversary Luncheon on April 10. Membership
Anniversary Luncheons are just one way we acknowledge our Members for renewing
their membership with us. Members enjoy making new connections, re-kindling old,
and sharing their ideas, achievements as well as what keeps them up at night.

The Chamber hosted a New Member Luncheon
on April 13. During the reception, attendees enjoyed
lunch and networked with other New Members.
They also had the opportunity to learn more about
the Chamber from the staff.

Both events were 
sponsored by the

Membership Anniversary Luncheon

BE A LEADER IN THE COMMUNITY
• The class of 2019’s program will run from September

2018 to June 2019.
• The class kicks off with a one and one-half day retreat in

September. 
• Participants meet once a month for programs covering

topics such as: Arts & Culture, Business, Economic
Development & Infrastructure, Education, Government,
Health & Human Services, Justice, and Leadership
Development.

• Participants tour the community and attend a 
variety of meetings and events in the area as well 
as participating in educational workshops.

• Participants will complete a group project on behalf of a
local Chamber Member nonprofit organization.

• Upon completion, participants are accepted into active
service with a local board or committee of a local non-
profit organization.

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

At GVF, we are committed to actively advo-
cating for biking, to reduce congestion,
improve the environment and quality of life for
all. We work with both public and private sec-
tors to implement transportation demand
management (TDM) strategies related to bik-
ing within the workplace or community.
Below are a few of the ways we help employ-
ers inspire biking among their employees: 

• Help to install bike parking around the office 
• Encourage providing shower and locker facilities

to employees who cycle to work 
• Assist with implementing bike shares at the work-

place- this is great for large campuses making it more
likely for people to bike between buildings 

• Encourage participation in a National Bike
Challenge - more information here: https://bike-
league.org/content/national-bike-challenge 

• Assist with setting up an internal Bike to Work
Challenge – providing cyclists with prizes for their
accomplishments 

There are numerous benefits associated
with biking that can be incentives for com-
muters including health and savings: 

• Commuting by bike is associated with the lowest
risk of cardiovascular disease and cancer 

• Bicycle commuters report a higher quality of life
and greater satisfaction with their health than motor
vehicle users 

• AAA identified the cost of owning a car in 2015
was $8,698. It costs just $308 per year to keep a bike
in shape-nearly 30 times less than cars 
Sources for biking benefits: 1. Celis-Morales, C., et al, 2017 - Association between
active commuting and incident cardiovascular disease, cancer, and mortality:
prospective cohort study.  2. Crane, M., Rissel, C., Greaves, S., Gebel, K., 2015 -
Correcting bias in self-rated quality of life: an application of anchoring vignettes
and ordinal regression models to better understand QoL differences across com-
muting modes. 3. AAA Reveals True Cost of Vehicle Ownership, newsroom.aaa.com 

How can your organization 
celebrate National Bike Month? 
At GVF we like to practice what we preach, on

Friday, May 18th we would like to invite you to join
us for our National Bike to Work Day event! This is a
free event. 

At 7:15 AM there will be two organized group bike
rides, one leaving from Phoenixville and one from
Norristown Transportation Center heading to Valley
Forge National Historical Park. 

At the Park there will be a press event, exhibitors,
electric bikes to test, networking, food and refresh-
ments. 

If you are unable to join the bike ride please feel free
to meet us at Valley Forge Park for the press event at
the Student Pavilion. 

For more event details visit gvftma.com/events. 

For more information on National Bike Month or how to
implement biking into your workplace contact Stacey
Henrich, TDM Manager, GVF at shenrich@gvftma.com. 

CE L E B R AT E NAT I O N A L BI K E MO N T H W I T H GVF
Since 1956, May has been recognized as National Bike Month. National Bike Month is an

opportunity to raise awareness and encourage people to try biking as a form of transportation. 

Get prepared for
nonprofit board

leadership in 
just 10 months – 
now accepting 
applications for 

the Class of 2019!
Contact Jennifer O’Donnell 

at 610.326.2900 
for more information.  



JOB POSTINGS
LOOKING TO

FILL A POSITION?
The Job Postings and Resume
Service helps Members that
are looking to fill a position by
saving them time and money.

How to Post Your Job Opening
Companies who have posted Job
Openings will be featured in a
weekly email and in the Route 422
Business Advisor.

Members: It’s easy to post your
Job Openings!

– Login to Members Only on the
Chamber website and click the
“Jobs” tab on the left side module.

– Click “Add New Job Posting,”
fill in the description.

– Preview your posting by clicking
“Preview” on the bottom of the
page.

– Click the red “Save & Exit”
button on the bottom to finalize
your posting.

LOOKING FOR QUALIFIED
INDIVIDUALS?

Information from resumes the Chamber has
received are announced at Membership
Breakfasts and summarized in the Route 422
Business Advisor.

Members: Stop by at the office anytime to
review the resumes we have on file that have
been sent to us by those looking for work. 

SUPPORTING COMMERCE !

tricountyareachamber.com    MAY 2018  ROUTE 422 BUSINESS ADVISOR          422business.com and 422bizmag.com 40

It’s as easy as 1-2-3 or ABC – Always Buy Chamber!

Know someone 
looking for a job?

1. Have them send their resume to Melissa
at melissa@tricountyareachamber.com.

2. They can also go to the Chamber’s website
and view Chamber Members who currently
have positions available at their company.  

Chamber Members with job openings:
• Dan Albert – State Farm Insurance and

Financial Services – Sales Team Member

• Jacquet Mid Atlantic, Inc. – Quality
Manager; Staff Accountant

• Reflections Hair Designs – Hair Stylist

• Sanatoga Water Conditioning, Inc. –
Outside Sales Rep; Service Technician / Installer

RIBBON CUTTINGS

Farmers Insurance Hill Agency,

345 King Street One West, Pottstown, PA 19464

Modelbahn Ott,

42 E. Philadelphia Avenue, Boyertown, PA 19512

Willow House Paints, 1065 East Philadelphia Avenue,

Gilbertsville, PA 19525

MARCH REFRESH
Linda Jacobs, owner of Downtown Dezign, focused on 

how to have a successful marketing campaign for your business.
Attendees left with fresh perspectives on how they 

can stand out among their competition. 

NEXT REFRESH SEMINAR:
Friday, May 18, 8:30 – 10 AM, “Safety”



By Alexa Pomante,
Au.D., F-AAA,
Advanced Hearing
Care, Pottstown
The month of May is
recognized as National
Better Hearing and
Speech Month. Whether

it is protecting your ears from dangerously
loud sounds, having an annual hearing
test, or wearing hearing aids to treat hear-
ing loss, healthy hearing should be a part of
your complete healthcare routine all year
around! 

Because hearing loss is generally very
gradual, it is often difficult to notice.
Sometimes, a loved one may even be the
first to suspect you are not hearing quite
like you should. Some common signs of
hearing loss are asking others to repeat
themselves, raising the volume on the TV,
and difficulty understanding conversa-
tions in groups or noisy environments.

You may even experience tinnitus, which is
ringing or other types of noises in the ears.

The first step to healthy hearing is hav-
ing a comprehensive hearing evaluation.
This includes a thorough case history, oto-
scopic examination to check for wax, and a
hearing test. Even if you do not have a
hearing loss, a baseline test can help to
detect any future changes. By identifying
and treating hearing loss, we are improv-
ing your overall health and quality of life!
There are so many precious moments and
sounds in life that you should hear,
whether it is birds chirping or conversa-
tions with a loved one. In honor of Better
Hearing and Speech Month, come to
Advanced Hearing Care to start your jour-
ney to better hearing health with a compli-
mentary hearing evaluation! Call today to
schedule your appointment! 484.925.1004
for Pottstown office or 484.320.7778 for
Paoli office.

Celebrating
NATIONAL 

BETTER HEARING AND
SPEECH MONTH
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RETIREMENT
PLANNING

PA R T TH R E E

Retirement Investing and Setbacks
By Christine Messmer, M.S.F., CFP

Whether a person has many years until retirement or it is
just around the corner; investing for long term growth is
essential. In an earlier article, it was mentioned that proper
balance between the basic asset classes - stocks (equity

assets) and bonds (fixed income) - helps to decrease market risk. Essentially,
the higher the allocation to high quality bonds the lower the market risk. In
addition, diversification within those basic asset classes further decreases
risk and provides the best potential for above average returns.

Most importantly, the focus should be on
long-term growth potential with less focus on
short-term fluctuations in the market. It is not
always easy to maintain that perspective
when some people in the investment business
use scare tactics to get retirees and others to
invest too conservatively or into certain insur-
ance products and high cost investments. Be a
cautious investor and ask questions.

Most people live in retirement for a very
long time, so it seems more important to
protect against loss of purchasing power
from long term inflation than it is to worry
too much about short term market risk. In
other words, retirees need to beat inflation
to have enough cash flow to meet their liv-
ing expenses, and equity assets accomplish
that objective very well over the long term.
A few potential setbacks on the road to
retirement include:
• Market volatility - The best way to handle

market volatility is to continue to save
and invest regardless of market condi-
tions. Maintain a high quality, low cost,
diversified strategy, and try not to worry
too much about the short term.

• Unforeseen emergencies - We all know or
have personally experienced unforeseen
emergencies. Things happen, such as, a
job loss or unexpected illness or a divorce
or death. In these instances, try to avoid
using retirement savings especially tax
deferred IRAs or 401(k) plans.

• Saving too little or starting too late or both
- A financial plan assists people in looking
at their financial goals and cash flow
needs. It assists a pre-retiree in develop-
ing a prudent strategy and defining 
realistic expectations. Save as much as
possible and try not to procrastinate
when it comes to retirement planning.

• Multiple goals at the same time - For
example, it may be more important to
save more towards retirement rather
than paying for college for your children.
Other college funding options exist, but
that is not the case for having enough
retirement income. The key is to create
balance by looking carefully at your
objectives through planning. In other
words, prioritize your goals and be 
realistic.



DESCCO Design & Construction, Inc. is
a family owned design/build construction
company with over 40 years of experience
in constructing thousands of projects here
in Berks County and beyond. Our team
includes licensed engineers, business pro-
fessionals and staff with advanced degrees
in building construction. Our experienced
craftsmen are passionate and meticulous
about every detail on their jobs. DESCCO
offers design/build, planning, budgeting,
coordination and construction services for
every project. 

One of our goals when planning a 
project is that we help to improve your
environment, whether it be a business
office, a retail facility or even a medical
office. When we improve the environment
of your business, it has a positive effect on
the attitudes of those who work for you
and changes the perception of those 
visiting your business as either a first-time

guest or as a returning customer. It’s a 
win-win for you because your employees
are happier in their work environment
and your customers view your business as
being successful. 

DESCCO is an expert in creating solu-
tions that best suit our customers’ needs
while giving them a comfortable and 
efficient work environment. Whatever
your needs might be, no matter how great
the task, DESCCO will work with you to
keep your vision, schedule and budget
aligned. We offer the highest quality 
standards to our customers on every 
project, no matter the size.

If you are ready to take your business to
the next level, call DESCCO Design &
Construction today! Contact us now to start
planning your next renovation, addition or
new construction building project! For
more information visit www.descco.com.

BUSINESS PROFILE

DESCCO Design & Construction, Inc. 
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FOCUS ON IT / TECHNOLOGY

OTHER NEWS REPORTED 
IN MAJOR PUBLICATIONS: 

An article written by Joe Mayes of
Bloomberg on March 1, 2018 alerted the
world to the precipitous decline in the share
price of WPP Plc, the world’s largest adver-
tising agency. As of the final edit of this 
article, April 15, 2018, the CEO of WPP Plc
has stepped down from his position, not for

the loss of clients, but for a more scurrilous
accusation of ‘personal misconduct’ … what-
ever that means. Considering the loss of 
revenue from advertising giants Unilever
and Proctor & Gamble, who have reportedly
reallocated their advertising dollars to the
internet, a new adage — when the going gets
rough corporations fire their CEOs — seems
succinct. (emphasis mine)

Following this, on March 28, 2018, 
The Wall Street Journal reported an investiga-
tion by Adobe that described how 28 percent
of website traffic comes from bots and 
other ‘non-human signals’, and, in 2015 a
Philadelphia branch of an advertising 
company lost more than 50 percent of their
subscription revenue for largely the same
reason: Lost clients and fake clicks.

WHICH IS BETTER: 
SEARCH ENGINE OPTIMIZATION

OR PAY PER CLICK?
The main difference between Search

Engine Optimization (SEO) and Pay Per
Click (PPC) is that traffic coming from SEO is
organic and relatively inexpensive, while
traffic generated from PPC is not. As the
name indicates, you Pay Per Click… if 
someone clicks on your ad, you pay.

But if an ad is clicked by non-human
entities or a click bot, you still pay, except

no one saw your ad, negating any opportu-
nity to convert the click to a sale, and, you
are out the cost of the click. According to
Jupiter Research, a Forrester Research 
company, 81 percent of users find their
desired destination through a search
engine. This research makes it clear that a
brand needs to have a strong presence on
the search engines. How you choose to do
it depends on whether you opt for SEO or
PPC. When done correctly, both will get a
website on the first page of the search
engines for the targeted terms in front of
the targeted audience but, one must keep in
mind that each tactic has their respective
costs and benefits.
SEOmoz, one authority in SEO, recently

published an article that quantified the effec-
tiveness of SEO vs. PPC. Their article details
how organic results are 8.5x more likely to
be clicked on than paid search results!
(emphasis mine)
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PAYPERCLICK – INSTANT RESULTS = BIG MONEY 
SEO – DELAYED RESULTS = LASTS FOREVER

By Randy Rowe; Hureka Technologies, Inc.

In an article written earlier for these pages, we covered how the
criminal behavior at a respected news magazine read by at least
three generations and, likely some millennials, when
International Business Times (IBT), publishers of Newsweek, were

exposed by SocialPuncher and BuzzFeed showing how IBT, in order to secure
a government advertising contract for nearly $3 million, purchased fraudu-
lent traffic directed to their websites in order to embellish their presentation
to the Consumer Financial Protection Bureau and secure the contract.
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Call us for a FREE Network Audit /Consultation

610.482.4359 
cubeinfosolutions.com 

Outstanding Service • Knowledge & Experience • Proven Track Record

Best in class computer support/IT services 

                         for small and medium businesses

This is attributed to the fact that the
searchers instinctively know the difference
between organic and sponsored results.
Subconsciously, people searching have
trained themselves to ignore paid results
entirely while browsing online. Also,
there’s ample data that suggests users are
more likely to trust organic results than
sponsored ads. Ranking higher organically
on Google for a keyword or search phrase
is a clear sign that you’re an authority, and
an important player in your industry.

Interestingly when conversion rates are
considered, PPC holds a slight edge over
SEO. This is because paid search results are
1.5x more likely to convert clicks to sales,
which is explained later.

Looking at both these numbers, we can
conclude that opportunity from organic
search is 5.66x of paid searches. When
given a choice to rank high organically or
have great PPC ads — the logical choice is
organic. Unfortunately, SEO takes time and
requires planning… which can be said for
any successful endeavor.

PPC’s true strengths are its expansive-
ness and speed. With an effective PPC 
campaign in place, you can be on the first
page for any number of keyword phrases
within a few days but, the phrases can cost

anywhere from pennies to many dollars
per click, meaning the campaign can get
very expensive, very fast, especially when
it’s done by a novice.

The Search Engine 
Marketing Professionals
Organization (SEMPO) 

has estimated that 87 percent
of the search engine dollars

are spent on PPC vs. just 
11 percent spent on SEO. 

More than $10 billion is spent on PPC vs.
only $1 billion spent on SEO.

Essentially SEO is almost 6x more effec-
tive, and only receives 1/8th of the digital
media spend. One of the reasons is there
are times when PPC will have a better
impact. For instance, PPC is an amazing
way to get exposure to upcoming events or
limited time offers that require immediate
promotion. PPC campaigns are more 
effective for products and doodads. 
E-Commerce sites that have hundreds of
products will fare well and often get better
ROI using PPC campaigns than a business
that offers web design or web development
services. Nonetheless, for long-term out-
comes in Internet marketing, the studies
couldn’t have been clearer — SEO offers
better value for search engine marketing. 

SEO is a long-term project. Businesses
that embark upon an SEO strategy intend
to be around for many years, or have been
around for many years. They are business-
es that exist after economic shocks and the
dust finally settles. They are businesses that
make decisions based on the well-being of
their families, employees and communities
…. not the next quarter stock holder meet-
ing. A business that starts today won’t rank
#1 overnight, regardless SEO is a better
option and the benefits proven. PPC
should be used to compliment the SEO.

For creating a good and trustworthy
online brand image focus more time and
resources on SEO vs. PPC.

Promote YOUR business
in the NEXT issue! 
Call (610) 323- 6253
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Call 610.323.6253 to promote your business 
in the Route 422 Automotive Guide!

AUTOMOTIVE SERVICES GUIDE

Like us on Facebook
facebook.com/422BusinessAdvisor

Follow us on Linkedin 
linkedin.com/company/macnificent-pages-route-422-business-advisor

Are You and Your Car 
Ready for Spring?

Winter is shifting toward spring (it’s about time) and that means 
it’s time to get your car ready for warmer weather. Here are a few 
simple things you can do to ensure happy motoring — and make your
car look and feel great.

Wash winter off your car and get it
detailed. This is a deep-dish cleaning, inside and
out. Spring is the best time to do it. Prices vary for
this “spring cleaning” from about $50 to as much
as $200 but especially for a newer vehicle that you
intend to keep and actually enjoy driving, it’s well
worth the cost. Detailing should include a though
washing (especially the underbody to get rid of
winter weather chemicals and grit) and hand wax-
ing that will make the exterior really sparkle.

For the interior -– detailing includes vacuuming
and extracting all the ground in gunk from hard-
to-reach places, shampooing, and treating all
leather and plastic surfaces.

Change your car’s cabin air filter. A fea-
ture found on most late-model vehicles, a cabin air
filter cleans the air that comes into the interior
through the heating, ventilation and air-condition-
ing system. It catches dust, pollen and other 

airborne material that can make riding in a car
unpleasant, particularly if you have allergies or
other respiratory problems.

Touch up the paint and have dings
and dents repaired. This does not always
mean a trip to the body shop. You can buy small
bottles of automotive paint to fill in small scrapes
and scratches that come from winter road grit. It is
not a professional job, but it will at least prevent
the enemy of sheet metal — rust — from gaining
a foothold.

Check/Change your oil. Modern vehicles
perform so well that they do not need oil changes
as frequently as cars did in the past. But that does-
n’t mean they never need oil changes. And the
shift of seasons is always a good time to make sure
your engine oil is up to snuff. If you are running
low, it could be an indication that there is a more
significant problem with your motor.
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Replace your wiper blades every spring
and fall. When wiper blades no longer make
proper contact with the windshield surface, they can
begin to squeak, chatter, skip, smear or streak
reducing driving visibility. And don’t forget to check
your washer fluid reservoir…everybody uses more
wiper fluid over the winter.

Make sure your tires are in good shape.
Early spring is a good time to examine your tires.
Worn tires are dangerous and can reduce fuel econ-
omy. You should also check that your tires are prop-
erly inflated — and that your spare tire has enough
air. This is a good time of year to have your tires
rotated and balanced, as well, so that they wear
evenly and you get the maximum lifespan from
each tire.

Get an alignment check. Around here, it is
almost impossible to not to encounter a pothole or
two on a regular basis. They are the number one

enemy of not only your tires but also your vehicle’s
suspension system. Almost everyone should have
his or her vehicle alignment checked every spring. It
assures that the suspension components are doing
their job and that the angles of the tires, which
affect how they make contact with the road, are still
within manufacturer recommended specs. It is pre-
ventative maintenance that helps prevent irregular
and premature wear out of your tires.

Lastly… remember that all cars need to be
serviced at regular intervals, so now is a good time
to dig out the owner’s manual or go online to see
what you’re due for, given the mileage on your vehi-
cle’s odometer.

This message is brought to you by 
your friends at CJ’s Tire & Automotive -

Better, Faster, and More Affordable!

www.cjtire.com



HAS THERE 
BEEN A CHANGE? 
You be the judge.

MASTERING SOCIAL MEDIA
By Alyse Mitten, Interlace Communications

Since January when the announcement was made about
Facebook’s change to their algorithm, we’ve been testing what
we’ve done in the past, as well as some of our new adjustments.

In some cases, with no engagement what so ever, we didn’t see any changes.
Those where we moved attention to

GYBO posts and more engaging posts but
less of them on Facebook, we noticed an
uptick on organic reach on Google and
about the same result on Facebook.

What does all this mean for those who
engage with their clients through social chan-
nels? Keep doing what you’ve done in the past
and keep an eye on your post reach. If you
begin to see a decline, pull back on the amount
of general posts and put a focus on engaged
posts, even if you only do one or two a week.

What is a general post?
A general post is information on your

products or services. It can also be a post
highlighting an event you are having,
changes in your hours, or announcements
on vacation. These are all general posts as
they may get a like or two but for the most
part, people will see your post and won’t
engage.

(Continued on page 50)
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What is an 
engaged post?

Engaged posts gets your audience
involved with the content in the post. It
could be a post about your product but ask
a question to engage the audience to
answer. Like this, “We’ve been finding that
people are using our widget like this. Are
you using it that way or finding better solu-
tions for it?” Another general post that
could easily become an engaged post is the
mention of vacation. Imagine the sugges-
tions you’d get for vacation ideas if you
admit you’re a workaholic and have no clue
where to go for vacation. You see, engaged
posts, if properly managed, can have a life
span of two to three days or even more.

Should you advertise?
We’ve had tremendous success with

Facebook Boosts and mixed results with
Facebook Sponsored Ads.

The key to ads is to be very specific with
your audience. Don’t waste your marketing
investment on general ads unless you have
a product that everyone can use. Be focused
especially if you have a limited budget.

So what’s the take
away from all of this?

Check your data and compare pre-
January 2018 data to today. If there is no
change, continue with what you are doing.
If you notice a change, shift to less general
posts and focus on engaging posts. Make
sure to include GYBO Posts focusing on
keywords.

Next month’s column will focus on
Alignable. I have several business owners
who have asked me, “What’s Alignable.”
More to come on that subject.

MASTERING SOCIAL MEDIA
(Continued from page 48)

Promote YOUR business
in the NEXT issue! 
Call (610) 323- 6253
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I JUST RECEIVED
A UTILIZATION

REVIEW. 
WHAT DOES THAT MEAN?

LEGAL PERSPECTIVES
By Daniel E. McCabe, Esq.; Wolf, Baldwin & Associates, P.C.

If you have been injured in Pennsylvania and are receiving
workers’ compensation benefits, the insurance company
paying those benefits has the right to question the reason-

ableness and necessity of any treatment provided to you.  In other words,
if you have been seeing a chiropractor and the insurance company would
like to question whether the treatment you are receiving is reasonable and
necessary any longer, they must file what is called a utilization review, or
for short, a “UR.”  So, what does it mean once a UR has been filed?

First, we must understand why the 
legislature provided for this option for
insurance companies.  Essentially, if an
insurance company wishes to challenge
whether a provider’s treatment is useful any
longer they cannot just simply stop paying.
Once a claim has been accepted as compen-
sable in Pennsylvania, the insurance compa-
ny responsible for that claim must pay for

any treatment which is related to the work
injury, and both reasonable and necessary.
However, it is very important to understand
that a utilization review does not review the
question of whether treatment is related to
the work injury.  For instance, whether a
specific surgery is related to a “knee sprain
and strain” may be a question of relatedness
and not necessarily reasonableness or neces-
sity.  If the injured worker has suffered with
knee pain for a long time, and the accepted
work injury is a knee contusion (otherwise
known as a bruise) the insurance company
may try to say that any surgery proposed by
a provider would not be related to the work
injury.  So, it’s important to understand that
a utilization review does not address the
issue of whether treatment is related to the
work injury.

The purpose of a utilization review is to
determine whether the treatment under
review is reasonable and or necessary.  An
easy example of why a UR is filed is when
treatment goes on for an extended period of
time.  If someone who has an injured back
sees a chiropractor for six months, an insur-
ance company may file a UR to determine
whether that treatment is really providing
relief to the injured worker.  The process is
started by the insurance company request-
ing that the Bureau appoint a utilization
review organization to review particular
treatment.  It can be for treatment that has
already passed, or treatment going into the
future.  Once the request for a utilization
review has been filed, the Bureau will assign
the file to a doctor who is in the same pro-
fession.  Section 306(f.1)(6)(i), 77 P.S Section
631(6)(i) provides that a utilization review of
all treatment rendered by a health care
provider shall be performed by a provider
licensed in the same profession and having
the same or similar specialty as that of the
provider of the treatment under review.  

(Continued on page 52)
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LEGAL PERSPECTIVES
(Continued from page 51)

In other words, the Bureau will assign the
UR in our example to another chiropractor.
That chiropractor will then have 30 days to
render an opinion as to whether past treat-
ment and or future treatment (ongoing) is
reasonable and necessary.  During the time
that this UR is being worked on by the
reviewing doctor, the insurance company
will not have to pay for the treatment under
review.  It’s important to keep in mind that
only bills that are under review are part of
this stay, and any other medical providers
and/or treatment are still the responsibility
of the insurance company.

There a number of aspects of utilization
reviews that are important to keep in mind.
First, URs are doctor-specific.  In other
words, if a utilization review is filed against
Dr. Smith, the injured worker is free to treat
with other doctors in that same practice, or
another doctor in a different practice, even
if the treatment is the same as what Dr.
Smith provided.  Further, utilization
reviews must be filed within 30 days of
receipt of the bills from a provider.  If a UR
is filed beyond 30 days from the last billing,
it is considered untimely and will be reject-
ed by the Bureau. 

Our clients often ask us if the personal
statement that is requested by the utiliza-
tion review organization is important.  In
this writer’s opinion it is certainly wise for
the injured worker to voice his or her opin-
ion about the treatment.  However, in 15
years of practice I’ve never seen a utiliza-
tion review even mention the injured
worker statement as being important at all.

After the medical records have been
reviewed, the UR organization will issue a
utilization review determination.  In this
determination it will discuss the various
medical bills that were reviewed and make
a determination as to whether the treatment
is reasonable and necessary.  The URO can
find past treatment reasonable, and future
treatment no longer necessary, or find all
treatment unnecessary and unreasonable,

or all the treatment reasonable and neces-
sary.  Further, a reviewer may limit the fre-
quency of treatments, however it may not
limit the time frame of future treatments.
Snyder v. WCAB (International Staple &
Mach), 857 A.2d 202 (Pa.Cmwlth. 2004).  For
instance, a UR may not limit treatment to
another six months.  If either party disagrees
with the utilization review determination,
that party must file a petition to review the
utilization review determination within 30
days of receipt of the report.  The utilization
review petition is then assigned to a work-
ers’ compensation judge, so that evidence
can be presented to either affirm or deny the
determination. 

The interesting thing about a petition to
review a utilization review determination
is that the burden to prove whether treat-
ment is reasonable and or necessary stays
with the insurance company.  In other
words, even though the injured worker
may have filed a petition to review the 
UR determination, the burden stays with
the insurance company to prove that 
the UR provider essentially got it right.
Interestingly, most of the time the attor-
neys for the insurance company simply
rely on the utilization review report. 

(Continued on page 54)

Promote YOUR business
in the NEXT issue! 
Call (610) 323- 6253



Moyer Indoor | Outdoor, founded in 1869
as Moyer & Son, began as a small feed mill in
Souderton, PA, and has grown into a widely
diversified company serving Southeastern
Pennsylvania and parts of New Jersey. The
expansion began in the early 1950s, when
Moyer added a fuel delivery division. In
1994, in an effort to continue to grow the
company, Moyer Indoor | Outdoor formed a
Pest Control Division staffed with highly
trained professionals. 

Over the last six years, Moyer’s pest divi-
sion has expanded their business territory
and is now serving Chester and Delaware
counties. In 2017, Moyer Indoor | Outdoor
opened a second location in Newtown
Square, PA. Dennis Murphy, Pest Control
Manager, stated, “We have been treating
homes & businesses for over 20 years. We
will now be able to accommodate customers
in Newtown Square, West Chester, and sur-
rounding areas.”

Ready to resolve your pest problem,
Moyer stands as a leading Pennsylvania pest
control company that utilizes state-of-the-art
technologies to combat insects and rodents
efficiently and effectively. Moyer’s certified
Entomologists are acutely aware of the local

pest pressures, and have been trained to han-
dle any infestation, including ants, bed bugs
and other pests. 

Moyer Pest Control is a member of
Copesan, an alliance of premier pest man-
agement providers for commercial business-
es. In 2016 and again in 2017, Moyer Pest
received the Copesan Quality Partner of the
Year Award after competing against twenty-

five companies across the United States for
this prestigious award. 

The Company’s commitment to excel-
lence and focus on the customer has
allowed Moyer to grow and prosper for
nearly 150 years. To learn more about
Moyer Pest Control and all of Moyer Indoor
| Outdoor services, call 215.799.2010 or visit
www.moyerpest.com.

MOYER INDOOR |OUTDOOR
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It is then the injured worker who must pro-
vide evidence that the treatment found to
be unreasonable and unnecessary is actual-
ly reasonable and necessary.  This is usual-
ly done by presenting testimony from the
doctor under review and from the injured
worker.  If the doctor whose treatment is
being reviewed is willing to testify about
the positive aspects of the treatment being
rendered, and the injured worker is willing
to testify about the positive aspects as well,
most workers’ compensation judges will
tend to find that the treatment should 
continue.  If the judge overturns the nega-
tive utilization review determination, all of
the bills going back to when the UR was
first filed must be paid by the workers’
compensation carrier. 

One issue that comes up during litiga-
tion is that once the utilization review is
rendered against the provider (finding
treatment to not be reasonable or neces-
sary), the stay on the carrier’s responsibili-
ty to pay for medical bills continues
throughout that litigation.  Therefore, the
provider being reviewed will not get paid
for many months.  This raises an interest-
ing conundrum for the doctor who is still
most likely treating the injured worker.

However, in most situations the doctor
continues to treat the injured worker with
the hopes that the litigation will coming
down in the doctor’s favor.

Utilization reviews are often filed for
unrepresented injured workers and often
are not appealed.  Limitations on treatment
are mandated by these unappealed utiliza-
tion reviews and because many injured
workers do not know their rights, they sim-
ply believe that the insurance company has
the right to dictate the frequency and nature
of the treatment.  If you have been injured at
work and you are not represented, a utiliza-
tion review is just one of many problems
you are likely to face.  Arrange to meet with
a certified specialist workers’ compensation
lawyer to understand your rights.
Daniel E. McCabe, Esq., is an associate in the law
firm of Wolf, Baldwin & Associates, P.C..  He and
managing attorney Levi S. Wolf are two of 
less than 200 lawyers across the state who have been
certified as specialists in the practice of workers’
compensation law by the Pennsylvania Bar
Association’s Section on Workers’ Compensation
Law as authorized by the Pennsylvania Supreme
Court.  His practice, located in the firm’s West
Chester office, concentrates on the representation of
injured workers and medical providers.  He can be
reached by phone at 610.436.8300, or by e-mail at
dmccabe@wolfbaldwin.com. 

LEGAL PERSPECTIVES
(Continued from page 52)
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YOUR BUSINESS
EMERGENCY RESERVES
RANKED FIRST TO WORST

THE GOOD LIFE
By Merra Lee Moffitt, AWMA, CMFC, CFP, Senior Partner, 
Wealth Strategist, Good Life Financial Group

Recessions are normal, and when they occur your business
might incur a downturn along with many others. Thankfully,
most pundits are not expecting one anytime soon.  Let’s hope

they’re right. That makes now a great time to orchestrate your emergency
reserve buckets so that you can strive to be prepared when the next 
recession or potentially other unexpected business downturn occurs.

The Great Recession was 10 years ago,
and for many of you it was a time of business
peril forcing many business owners to call
on all their reserves until business finally
improved. The Great Recession was so deep
that many business owners raided every
potential source of cash they had available.  

This article is an attempt to help you build
and rank your reserves while business is now
relatively good to get ready for a possible lean
time later. Your individual rankings of best to
worst sources of cash will vary, and frankly,
part of the services I can provide are meant to

help you potentially achieve smooth sailing
through your next business downturn.

1 Cut expenses. One way to improve cash
flow is to need less of it.

2 Cut your savings into your long-term
reserve buckets like retirement, redirect-
ing into a more accessible (i.e., without
penalties) short term account. That money
will be available short term as well as
potentially headed back into retirement
when business turns good again.

(Continued on page 56)
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THE GOOD LIFE
(Continued from page 55)

3 Your business emergency cash reserves.
Just like your personal life, attempt to
build up at least 2 months of operational
cash flow for your business. If it seems
like too much to keep in a savings
account, put it in bucket 4.

4 Your conservatively invested business
account that’s accessible without penal-
ties. I encourage many of my clients to
build one which can be used for possible
business expansion as well as a down-
turn reserve.

5 Your business line of credit. If you don’t
have one, potentially get one now while
you don’t need it. That’s when banks are
more likely to approve one.

6 Your personal reserves. Your family
reserves can be ‘lent’ to the business.

7 Factoring your receivables is another
alternative, but expensive way to help
get through a downturn. If you are ever
considering this, you will probably have
already pursued less expensive options.

8 Your Roth account. If you have opened
one for more than five years, you can
withdraw up to your contributed with-
out penalties or taxes. Pulling from your
Roth looks temptingly like it should be
further up on the list, but it is painful to
pull from since you can only contribute

$5500 or $6500 per year to build it back
up towards your retirement.

9 A 401(k) loan. We’re getting desperately
far down the list, now. A 401(k) loan is
only preferable to a withdrawal in that
you get to pay yourself back, and poten-
tially avoid penalties by doing so – if you
follow all the rules.

10 An early redemption from your IRA/
SEP/SIMPLE/401(k) retirement account.
You will most likely incur penalties as
well as taxes. This could be your worst
option; hopefully you never need this.

If you plan and assertively build all your
buckets now, hopefully you won’t get
beyond bucket number one and two in the
next downturn. For help with a game plan
towards your business reserves strategy,
give me a call. 
Merra Lee Moffitt, Certified Financial Planner, is a
Senior Partner at Good Life Financial Group. First and
foremost, she is a financial educator. In her 18 years as
a professional financial planner, she has created over
384 written financial plans for families and business
owners. If you want the kind of caring, thoughtful, and
educated financial planning she can bring, call, click or
come by at 610.488.7353, www.MerraLee.net, or 30
Commerce Drive, Wyomissing 19610. P.S. Don’t use
this address for too long because we have outgrown this
office and we’re moving! Stay tuned.
This information is not intended to be a substitute for specific individualized
tax or legal advice. We suggest that you discuss your specific situation with
a qualified tax or legal advisor.



UPCOMING EVENTS
Visit the Chamber website for a complete list of upcoming events!  www.PVchamber.net

May 3, 2018 – Mixer at the
Montgomery School 

The Montgomery School, an independent, co-ed day
school serving pre-k through grade eight in Chester
Springs, PA is the location for our May Mixer.  While
enjoying food and drinks, network with fellow 
chamber members and school representatives on the
stunning 60-acre campus and learn what makes this
school so special.  RSVP 610-489-6660.

Montgomery School, 1141 Kimberton Road,
Chester Springs, PA

Members: FREE; Nonmembers $10
4:00 – 6:00pm

May 9, 2018 – 
PV WIN Luncheon 

Ladies...It’s time to regain order, increase productivity
and gain serenity! Denise MacMurtrie, Peace Restored
Organizing, will share tips to help you organize your
workspace.  Enjoy networking from 11:30 - Noon, fol-
lowed by a delicious lunch and interactive program.    

Margarita’s Restaurant, 350 Water Loop Lane,
Providence Town Center, Collegeville 

$25 per person
11:30am – 1:00pm

June 11, 2018 – PV Chamber
Annual Golf Outing                 

This is your opportunity to entertain clients and guests
during a full day of networking and golf at the area’s
premier private golf course!  Golf packages include
greens fees, cart, lunch, beer and refreshments all day,
snacks at the grove, golfer goody-bag, dinner and
awards ceremony.   Great sponsorship opportunities
are available to meet every budget, or you may cus-
tomize a sponsorship package to align with your spe-
cific marketing needs.  Advance and event recognition
for your business with a golfer foursome, raffle/door
prize donations or contribute to the golfer goody-
bags.   Not a golfer?   You can still join the fun by
attending the networking social (dinner and awards
ceremony) or volunteer some time at one of the prize
holes!   Sponsorship packages starting as low as $100 

Call the Chamber to add your name to the list of
sponsors! Gold Sponsor Kelly Insurance

Supporting Sponsors: Trappe Tavern, Pizza Stop,
Signarama Limerick, Maillie LLP, Margarita’s

Spring Ford Country Club, 48 Country Club
Road, Royersford

11:00am Shotgun Start followed by dinner recep-
tion/awards ceremony

Golf and Sponsorship Details and Registration on
www.PVchamber.net  or contact Renee Blomstrom to
discuss a custom package! 

The Chamber is seeking donations for Golfer
Goody Bags, Raffle Prizes and Golf Prizes! 

SAVE THE DATES:
June 20th – 

Mixer at Pink Moose 
Ice Cream Café & Catering

July 18th – Mixer at the
Princeton Group

Visit the Chamber website for a
complete list of upcoming events!

www.PVchamber.net
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PERKIOMEN VALLEY CHAMBER OF COMMERCE
351 E. Main Street, Collegeville, PA 19426  • 610.489.6660 

• info@PVchamber.net  • www.PVchamber.net
Welcome to the Perkiomen Valley Chamber of Commerce!

Creating opportunities for members to connect with business professionals, mentors,
and potential customers, the Chamber helps members improve business and create
a thriving community for themselves and their employees in which to live, work, learn
and play.  We can help grow YOUR customer base in Collegeville, Limerick, Lower
Frederick, Lower Providence, Perkiomen, Skippack, Schwenksville and Trappe. 

For more information, contact Executive Director,  Renee Blomstrom, 610.489.6660,  renee@PVchamber.net.
OR, visit the Chamber website:  www.PVchamber.net. Like us on Facebook @PerkValleyChamber. Email
info@pvchamber.net to receive weekly enews!

REGIONAL CHAMBER ROUNDUP 
PLEASE SEE PAGES 31-40 FOR THE TRICOUNTY AREA CHAMBER OF COMMERCE NEWS AND INFORMATION SECTION IN THIS ISSUE.

WELCOME NEW MEMBERS!
Escape Trappe  - Michelle Hallman
130 W. Main Street, Ste 146, Trappe

610-489-9877; www.escapetrappe.com 

Blossom Counseling & Wellness - Keiko Wolfe
555 2nd Avenue, Building B, Ste 200, Collegeville

484-938-8461; www.blossom-counseling.net 

American Communications Centers -
Dennis O’Hara 

1000 Gravel Pike, Ste 300, Schwenksville 
215-741-9538; www.accsolutions.com 

Visit www.PVchamber.net to view membership directory

PVCC 2018-2019 Board of
Directors:  seated (l to r) – Sharon
Hansen, Christine Verhasselt, Cathy
McKeever; standing (l to r) – Renee
Blomstrom (Exec. Director), Bob
Clark (Vice Chair),  Phil White, Laura
Schlegel, Brian Dubas, Lynn Fleisher
(Legel Council), David Akers (Past-
Chair), Cheryl Kreider (Chair), Kip
Bilo (Chair Elect), Jessica Lester
(Secretary), Mike Kelly, Dave Binder
and Matt Baker (Treasurer)

2018 Community Service Award Recipient, Vince Raffeo (center) with
PA State Representative, Tim Hennessey (right) and David Kaplan (left). 

Keynote Speaker, Dr. Barbara Russel,
PVSD Superintendent, and PVCC
Renee Blomstrom. 

POST EVENT

ANNUAL MEETING April 5, 2018

June 27, 2018 - 
New Member Orientation 
Wednesday, June 27th, 8:30am – 9:30am at

the PVCC office, 351 E. Main Street, Collegeville.  

New members, prospects and mem-
bers… join us for an informational session to
learn how to maximize your Chamber member-
ship and meet Board and Ambassador represen-
tatives!  

FREE Event; Pre-registration is required.
More details, contact Renee Blomstrom at 
610-489-6660 or email renee@PVchamber.net.
Register online www.PVchamber.net

Ask SCORE
NEED

FUNDING FOR
YOUR SMALL
BUSINESS? 

SBA Loan Programs
Might Be the Answer.

Starting a small business takes time, hard
work, and money. Depending on your type
of business and your present financial situ-
ation, you may find you need to reach to
outside sources for funding. 

One resource you can turn to for assis-
tance in obtaining a loan to start or grow
your business is the United States Small
Business Administration (SBA). While the
SBA does not directly lend money to small
businesses, it can facilitate loans with third
party lenders. Various banks, credit unions,
community development organizations, and
microlending institutions throughout the
U.S. partner with the SBA to provide funding
to small businesses without access to other
financing options with reasonable terms. 

(Continued on page 59)
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REGIONAL CHAMBER ROUNDUP 
PLEASE SEE PAGES 31-40 FOR THE TRICOUNTY AREA CHAMBER OF COMMERCE NEWS AND INFORMATION SECTION IN THIS ISSUE.

The Phoenixville Regional Chamber of Commerce is an independent organization serving the business interests of
Northern Chester, Western Montgomery and parts of Delaware Counties.

The Chamber’s mission is to “advance the principles of free enterprise by providing the leadership which will enhance
the economic climate of the region, address the priority needs of its members, and interact with other individuals and
organizations for the overall benefit of the business community.”

PHOENIXVILLE REGIONAL CHAMBER OF COMMERCE
• 171 East Bridge Street, Phoenixville, PA 19460  •  610.933.3070  • fax 610.917.0503  

• info@phoenixvillechamber.org • www.phoenixvillechamber.org

UPCOMING EVENTS
Young Professionals Networking Event (YPN)

with the Phoenixville Jaycees – Tuesday, May 1st,
6:00 PM, Crowded Castle Brewing Co.

Join the Phoenixville Chamber and the Jaycees at the Professional Networking
Group in the Phoenixville Area. Created for business minded people aged 21 to 
40 to gather in a relaxed atmosphere, YPN meets the first Tuesday of every month.
Join us to network with other young professionals. Refreshments will be provid-

ed with a Cash Bar Bring plenty of business cards. Visit our website at
www.phoenixvillechamber.org for information and registration

Ribbon Cutting – LeBuzz, First Friday, May 4th,
6:30:00 PM, 27 S. Main Street, Phoenixville

Join the Phoenixville Chamber on First Friday for a ribbon cutting at LeBuzz
Barber Shop. www.phoenixvillechamber.org

Monthly Membership Luncheon feat. Former
Villanova Head Coach Andy Talley – 

Tuesday, May 8th, 11:15 AM – 1:00 PM
Join the Chamber for a luncheon at the Phoenixville Country Club as we present

guest speaker Andy Talley. Visit our website at www.phoenixvillechamber.org 
for information and registration. Cost: $20 pre-registered, $25 at the door. 

$30 for non-members. 

Chamber 101: A Comprehensive Membership
Orientation – Thursday, May 10th, 8:30-9:30 AM

Don’t miss this chance to learn how you and your employees can take advan-
tage of all the benefits your Chamber membership has to offer. Space is limit-

ed; you must register to attend. www.phoenixvillechamber.org  

Ribbon Cutting
– Carah Medical

Arts, Friday, 
May 11th, 
5:00 PM, 

500 Gay Street,
Phoenixville
Join the Phoenixville

Chamber to welcome
Carah Medical Arts 

with a ribbon cutting. 
phoenixvillechamber.org

WELCOME
NEW

CHAMBER
MEMBER!
• Residence Inn by

Marriott – Great Valley

2018 Phoenixville Events

First Fridays in Downtown Phoenixville 
6:00-10:00 PM (May 4, June 1, 

July 6, August 3, September 7, October 5)
Visit our Phoenixville on the First Friday of every month, May through October,

to experience the vibe of our eclectic town. Sample some of the region’s best craft
brews, grab some local eats, shop our sweet boutiques, and listen to live music on
the street. Main Street is closed between Bridge & Church Streets to allow vendors
to set up and showcase their wares. 

Food Truck Festival: Saturday, May 5 & 
Saturday, October 6, 12noon – 6PM     

30+ food vendors, music, arts, craft beers, and so much more. This family-
friendly day of food and fun. Bridge Street is closed between Starr and Gay streets,
and Main Street is closed between Price and Church Streets for this awesome food
truck festival. Parking will be tricky, FREE shuttle service is available. Visit
www.phoenixvillefoodfestival.com for more information

75th Annual Dogwood Festival & Parade: 
May 14-19

Visit Reeves Park to experience a fun, family carnival with rides, food, and live enter-
tainment! All-You-Can-Ride Wristband Nights Monday and Wednesday. On
Saturday, the Annual Dogwood Parade makes its way through Phoenixville
Borough, with a performance stop on the 200 Block of Bridge Street. Get there
early to get a good spot!  
Festival: May 14th – May 18th     6:00-10:00 PM; May 19th   noon-10PM 
Parade: Saturday, May 19th, 1:00 PM

The 3 Painted Pugs Ribbon Cutting

Betty’s 
Original 
Baskets

Betty’s Original’s, located near
Limerick, PA, provides baskets and
gifts for all occasions. Betty’s Original
Baskets has been owned and operated
by Irma Burns since 1985. There are a
variety of gift baskets available includ-
ing fruit baskets, baby baskets and
Mother’s Day and Father’s Day baskets
as well. Great baskets combinations
available for corporate parties. Options
include four different kinds of cracker
snack baskets; fresh fruit baskets; spa
baskets; baking baskets; three varieties
of baby baskets; PA Dutch baskets; and
balloons. Special baskets are made to
order for any occasion.

Your customized basket can be deliv-
ered or can be shipped to your location.
No order is too large or too small. Order
six or more baskets for a special 
discount. Delivery and shipping servic-
es are available. Please contact Irma at
610.287.9010 to place your order. Betty’s
Originals is located at 185 Mill Road,
Schwenksville, PA 19473, and check out
Betty’s Originals on Facebook.

The Pottstown
Rotary Club
Wants You!

Join us at 6:30 on
Wednesday evenings

at Brookside
Country Club for
a delicious meal,

camaraderie, and a
Rotary meeting where we plan 

and execute projects to 
improve the community.

Visit www.pottstownrotary.org
or call Bill Wellen at

484.886.5396 to learn more!



UPCOMING EVENTS
RSVP for all events online at 

www.springfordchamber.com

May 3, 2018 - Chamber Mixer
Spring-Valley YMCA

19 W Linfield Rd, Royersford,
5:00 p.m. to 7:00 p.m.

Free for members/ $10.00 non-members

May 8, 2018 - 
Network Before Work

Philadelphia Premium Outlets
18 W. Lightcap Rd, Pottstown

8:00 a.m. to 9:30 a.m.
Free for members/ $10.00 non-members

May 10, 2018 - 
Chamber Luncheon

Spring-Ford Country Club
48 Country Club Road, Royersford

11:30 a.m. to 1:00 p.m.
Topic:  Legislative Luncheon

Speaker:  PA Legislators
$25 Members/$35 Non-members

SPONSORED BY Rick Clark, Raymour & Flanigan

May 17, 2018 - Shark Think Tank
Copperfield Inn at Lakeside
594 W. Ridge Pike, Limerick

11:30 a.m. to 1:00 p.m.
$25 - Business owners only*

May 23, 2018 - Chamber Mixer
Get “Lit” at Starr Books

70 Buckwalter Road, Royersford
5:00 p.m. to 7:00 p.m.

June 5, 2018 - Chamber Mixer
Raymour & Flanigan

300-A Water Loop Drive, Collegeville
5:00 p.m. to 7:00 p.m.

Free for members/ $10.00 non-members

SAVE THE DATE:
• Limerick Community Day: Saturday,
August 18, 2018 Registration now open

• SFCC Family Golf Outing for Education:
Sunday, September 30, 2018

SPRING-FORD CHAMBER OF COMMERCE

FASHION SHOW
• Thank you to our newest

annual sponsor TOMPKINS
VIST Bank

• Thank you to all who attend-
ed and helped with the
2018 WIN Fashion Show for
the Spring-Ford Chamber
including:
– Denice Harrison, Patriot

Pest Solutions our chair
and Annual Sponsor

– Pam Baumann, Pam
Baumann Photography for
handling all of our photog-
raphy

– Wendy McKean, Mom’s
House, Phoenixville for
being the Charity of
Choice for 2018 and for
always supporting the
Spring-Ford Chamber of
Commerce

– To all of the members 
who donated to our 
basket raffle

• Thank you to our 2018
Models: James Harrison,
Steve Oehlert, Doug Swede,
Mike Stopyra, Joe Berquist
and our ladies: Lisa
Hollenbach, Louise Tulio, Colleen Grawlas, Lillian Naviryo, Sabrina Haines, Adrean Turner and Vibha Agrawl.

• Thank you to our amazing volunteers: Susette Siebert, Lisa Hollenbach, Louise Tulio, Jessica Snook, Andrea
Hesskett and Danielle Crist

Thank you to the following 2018 Annual Sponsors
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SPRING-FORD CHAMBER OF COMMERCE
Building a Better Community Through Business

• 313 Ridge Pike, 2nd Floor, Limerick, PA 19468  •  610.489.7200

The Spring-Ford Chamber of Commerce is a community-focused business advocate.  We strive to
help our member businesses grow while improving the community in which we all live and work. 

The Chamber consists of local businesses whose main objective is to run a successful business.
We are a great resource for members, not only because we offer the opportunity to network
and brainstorm with fellow members, but also to have exposure to the local community, your

customer, through our continued involvement in community events and charitable endeavors. Visit www.springfordcham-
ber.com for Chamber Events, Press Releases, Online Newsletters and more!

REGIONAL CHAMBER ROUNDUP 
PLEASE SEE PAGES 31-40 FOR THE TRICOUNTY AREA CHAMBER OF COMMERCE NEWS AND INFORMATION SECTION IN THIS ISSUE.

Carla Haydt, Susette Siebert, Denice Harrison, April Thorum

Kim Kramer-Swoyer Mark Greenberg

ASK SCORE
(Continued from page 57)

SBA sets specific guidelines for loans,
which are made by its partners, and it guar-
antees that they’ll be repaid by the borrow-
ers. This benefits small business owners by
giving them access to much-needed fund-
ing, and it eliminates some of the risk to the
lending partners. 

To qualify for an SBA loan, your business
must meet certain criteria regarding busi-
ness size, financial standing, and others.
You must also meet the credit qualifications
of the lender.

Several advantages of SBA loans over
conventional loans include:

• Lower down payments 
• Longer repayment terms
Two SBA loan programs that benefit

many small businesses are:

7(a) Loan Program 
These loans can be used for various pur-

poses (such as satisfying short-term or long-
term working capital needs; purchasing
equipment, machinery, and supplies; buy-
ing real estate; refinancing existing debt;
and more). 

Microloan Program
This program provides loans up to

$50,000 to help businesses with lower dollar
financing needs. According to the SBA, the
average microloan is approximately $13,000.
You may not use microloans to pay existing
debt, but you can use them for working cap-
ital and purchasing inventory, supplies, fur-
niture, equipment, machinery, etc.

There are other SBA loan programs as
well. For information about them, visit the
SBA website’s Loan Programs page (https:
//www.sba.gov/funding-programs/loans).
You can also find more details about obtain-
ing financing for both start-ups and existing
small businesses on the SBA website’s
Borrowing Money For Your Business page
(https://www.sba.gov/business-guide/plan-
your-business/fund-your-business)

If you want to explore more potential
sources of financing for your business,
check out the SBA’s Loans and Grants web-
site page (https://www.sba.gov/funding-
programs). And consider reaching out to
your local SCORE Chapter to speak with a
mentor who can direct you to lending insti-
tutions and organizations in your commu-
nity. They can also help guide you as you
prepare to approach lenders for funding.
Since 1964, SCORE “Mentors to America’s Small
Business” has helped more than 10 million aspiring
entrepreneurs and small business owners through
mentoring and business workshops. More than
11,000 volunteer business mentors in over 320 chap-
ters serve their communities through entrepreneur
education dedicated to the formation, growth and
success of small businesses. For more information
about starting or operating a small business, contact
SCORE TriCounty. You can call 610.327.2673,
email tricounty@scorevolunteer.org  or visit the web-
site at www.tricounty.score.org.

WELCOME
NEW

CHAMBER
MEMBERS
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