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For more than 30 years...

KEEPING
EMPLOYEES
ON THE JOB

IS OUR JOB.

rk Injury Medi
Lob Services & Suturing as nesded

Employment Physicals
COT Driver Medical Certification Exams
D5HA Required Medical Surveillance Exams
Drug & Alcohol Screaening & MRO Services
mmunizations
TE Skin Testing
Respirator Clearances & Fit Testing
Hearing & Yision Testing
Training CPR, First Aid, AED, BEP
O5HA & DOT Regulatory Compliance Assistance
Travel Medicine Clinic
Onsite Health Services
Occupational & Phy

rsical Capability Screenings

CrQonaimic Services

INJURY CARE AVAILABLE 24 HOLUIRS A DAY,

! DAYS A WEEK

- Pottstown Hospital
TOWER HEALTH

Advancing Health, Transforming Lives.

Pottstown Hospital Occupational Health

When a worker is injured, recovery is important to all
involved.

For more than 30 years, Pottstown Hospital's Checupational
Health and Outpatient Rehab prograrms have proviced a
range of quality, cost-effectve, specialized services to
Tri-County area employers and their employees,

We place a strong emphasis on teamwerk, communication
r-||-ll._.| ""I'—"l._] '._.'r'II m;lr.agerﬂe.‘? fnr 2c -;!I" case resolltion,

Our goal is to partner with area employers to minimize
I|'I|I. '|.- reztmant time, F!r'll._] T ieguce I!"‘::.T -.-'.."._.Il'k F‘:F.':.-'=.

Our collaborative approach emphasizes ongeing
communication between the employer, the injured worker
and our medical providers

Occupational Health
81 Robinson Street | Pottstown, PA 19454 | 410.326.2300
pottstown towarhealth.crg/occupationathealth
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TIME FOR
CHANGE!

RENEWAL!

Rich Zuber rarely sits still even in the frozen days of
winter. And so, when springtime  arrives, the robins
return, and the ground begins to thaw, there is no
keeping the man in one place for too long.

“We ‘get it done,” is how Rich Zuber owner of
Richard A. Zuber Realty, the area’s largest locally-owned
and operated real estate organization, expresses the
agency's mission. He takes pride in the reputation the
agency has earned over 40 years for its dedication to
helping buyers and sellers.

This year Rich is super-charged for change! This year's
goal centers on education. Committees on Community
Outreach and Best Practices will allow experienced agents
to share their knowledge and develop strategies to build
relationships within the community and
enhance success within the agency. He
has begun weekly sessions to introduce
changes in the industry, provide explana-
tions regarding new regulations or financ-
ing issues, or address challenges and
questions that surface during discussion.

Rich emphasizes the “we” in the
agency’s mission statement in stressing,

PAGE 3 PROFILE
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Award recipients announced at Richard A. Zuber’s annual progress luncheon held at Cutillo’s Restaurant, on February

13, 2019, (from left to right) Kathy Morcrette, Connie Dolansky, (owner Richard Zuber), Karl Stauffer, and Keith Kline.

Absent from photo Brian Gilbert, top producer.

To signal the agency’s 2019 season of rebirth, Zuber
Realty is showcasing a refreshed identity and an
enhanced marketing plan through redesigned signage in
updated colors guaranteed to increase
market awareness of the company's varied
services to accomplish its mission: "We work
for YOU!"

What doesn't change is the Zuber
dedication to customer service. For 6 years,
Zuber Realty has received the Pottstown
Mercury's Readers Choice Award. Zuber
agents are known 10 go above and beyond
the norm — professionally and personally
— providing clients needed services beyond

"WNe need each other.” Professionally,
each of the agency’s specialty divisions
supports the residential and commercial
real estate division in offering appraisals, title services,
property management, and a full line of insurance
products. These money-saving services are available to
anyone who needs them.

But beyond the interdependence built into the
organization, agents and staff regularly share their
knowledge and experiences with one another. And
while agents appreciate the organization’s size and wide
area of influence, they are attracted to the family-like
atmosphere and the on-going dedication to providing
professional training and support. And like any strong
family, the members of the Zuber “family” take care of
one another during traumatic times like medical or
family crises.

Richard Zuber

the agency’s OWN resources, services that
only a local agency may pbe willing to offer.
These “extras” make Zuber Realty unique and stand out
in the industry. Referrals and retumn business testify to
their well-earned reputation for dedicated service.

Zuber Realty services buyers and sellers over 6 counties,
recruits and attracts new agents 10 the organization with
experience and enthusiasm.

wWe Work For YOU...

— i BOVERTOWN: {610) 369-0303 POTTSTOWN: (610} 3267300
MORGANTOWN: (610} 286-3032 - ROVERSFORD: (610) 948-7300 RED HILL: (215) 679-0303

www.ZUBERreaity.com

ZUBERrealty.com

- 10-008-7300 = 10-326-T30 -

)




15 Downtown Marketing & Development

Business/Employer Recruitment And The
Amazon Example

23 Ask SCORE

Email Marketing Rules Every Small Business Owner
Needs To Know

28 Advertised Services Directory
What You Are Looking For — At Your Fingertips

29 TriCounty Area Chamber Of Commerce

News & Events

In just six short years, Pennsylvania Dermatology )
The Good Life

Partners has transformed itself from a single practice into a
f ffr sep 39 An Entrepreneur Thanks Her Wage Earner Husband

regional industry leader with 14 offices strategically located

throughout Southeastern Pennsylvania. 41 Legal Perspectives
Realtors And Lenders Alert - You're Being Watched!

44 Local tax planning . :‘ | 1 8'2 1 - Browse the Start Your Social Media Campaign
& preparation firms Business Marketplace 47

share their approach to | o grow your business, From Scratch

the fast-approaching network, and keep

deadline. your money local.

51 Mastering Social Media
Your Website — What Is The Value Of Your Time?

Visit 422bizmag.com for...

e Our Current Issue Online
e Archives with Hundreds of Useful Articles 5 5
e Video Interviews e Advertiser Links
e Federal, State, County & Local Resource Links

Your Biggest Security Threat!

57 | Regional Chamber Round-Up

] ] ... AND MORE!
Follow us on Linkedin

at: linkedin.com/company/macnificent-pages-route-422-business-advisor

Published by: MACnificent Pages, P.O. Box 334, Pottstown PA 19464-0334
Subscribe online! www.422bizmag.com
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I e us on ace 00 Advertising Representative — Scott Haley
at: facebook.com/422BusinessAdvisor To contact the Route 422 Business Advisor:
phone: 610.323.6253, fax: 610.970.6194; email: bill@422business.com
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BUSINESS SPOTLIGHT

TCN is Your Community
Development Collaborative

Over the last thirteen years, TCN has played an
important primary or supporting role in helping
neighborhoods get better, influencing positive
community change and strengthening community
organizations. The organization identifies and leads
partnerships that address various community
needs. A 501(c)(3) non-profit organization that was
created to support and revitalize the community,
TCN forms and sustains partnerships and collabora-
tions that meet local needs such as workforce
development, education, youth empowerment
and other social programs. The organization takes
a comprehensive approach that factors in
community needs and existing programs/services.
Additionally, the organization provides various
no-cost services for nonprofit and not-for-profit
organizations that strengthen each and allow them
to focus on serving the community through
training, fund development support, nonprofit
community advocacy and networking.

Founded in 2006, TCN has come to occupy an
intermediary position between community partners
with a stake in the shape and pace of revitalization
and providers of money, expertise, and political
clout. This powerful position between neighbor-
hood, business and government allows TCN to
effectively represent the needs of the community.
The organization provides a voice for community
organizations; heard in the marketplace and halls of
government, to act on behalf of public agencies and
private philanthropy, but with community support.
Much of TCN's work is aimed at encouraging
commitment to and support of positive influences
on our community. Coalition building, partnership
formation, other activities to engage communities
help make TCN projects successful and spur public
and private activities favorable the improvement the
Greater Pottstown community.

"As a startup nonprofit program, Pottstown
Works has benefited tremendously from the
resources and leadership offered by TriCounty
Community Network. Their programs offer
learning to nonprofits, but even more
important is the role of leadership in bringing
nonprofits together in community collabora-
tion. TCN provides a support system that other
organizations can rely on; they are a valuable
asset, creating an environment that works
together for the benefit of the community.”
— Nancy March, Pottstown Works

Why TCN?

TCN provides programmatic and engagement
strategies, both necessary to successful community
revitalization. Programmatic strategies consist of
collaborations efforts to impact workforce and
living wage employment in our community, youth
engagement, health and wellness and other
community improvement activities. Engagement
strategies consist of efforts to encourage citizens to
participate in programs and projects that further
community development purposes. Community
capacity-building involves the strengthening of

community organizations that in turn help organize
participation by individuals. TCN invests directly in
building the leadership and staff skills of other
community-based organizations or create opportu-
nities for other community-based organizations
to participate in community change efforts.

"A"By working behind the scenes, TCN has
built capacity within our organization that we
would never have been able to accomplish on
our own.” - Ken Hamilton, Green Allies/Althouse
Arboretum

Impacting Business
in Greater Pottstown
TCN connects business, government and
nonprofit organizations to actively support strate-
gies that lead to concrete improvements in the
community.

TCN serves as a trusted advisor for businesses
and organizations looking to improve their
community involvement.

TCN can connect your employees to community
volunteer opportunities.

TCN can help further your philanthropic efforts
through its signature initiative, the Amazing
Raise. Our corporate toolkit provides direction for
supporting the local nonprofit community
through the Amazing Raise.

You May Have Heard...

The Amazing Raise! The Amazing Raise is one
of TCN's signature initiatives. It was started in 2017
to assist local nonprofits with funding and to raise
the profile of philanthropy in our community. To
date, the Amazing Raise has lifted our community
by raising over $500K for local nonprofit organiza-
tions. The Amazing Raise is a giving campaign that
focuses on nonprofit organizations in our local
community. Not only does it provide a platform for
these organizations to raise funds, but also gives the
participants the opportunity to talk to the communi-
ty about their efforts. The Amazing Raise is different
from other fundraising campaigns because every
dollar raised stays local. Nonprofit participants have
access to additional funds distributed proportionate-
ly among them. This means the organization not
only raises funds, but also earns additional funds
that are provided from a distribution pool raised by
TCN. The Amazing Raise is a great way for organi-
zations to grow their funding and for the communi-
ty to participate in local philanthropy.

“Since joining the C2 program under TCN's
leadership, my organization has increased our
collaboration with other regional organizations
resulting in better programming.

TCN's Amazing Raise has completely
revamped and re-focused our fundraising efforts.
It enabled us to create a more effective and
successful outreach to individual donors - with
“amazing” results!” — Ken Hamilton, Executive
Director, Green Allies/Althouse Arboretum

THE COMMUNITY NETWORK

unites and leads nanprofit organizations, government and
muﬂﬂw the needs and challenges of Greater

W We

MARCH 2019

H

422business.com and 422bizmag.com ROUTE 422 BUSINESS ADVISOR



GJE A

ke

See page 12 for a list of locations along the Route 422 Corridor.

When you consider the formidable challenges involved in starting

and expanding a medical business to today’s rapidly changing,

highly-regulated, super-competitive climate, the growth of

Pennsylvania Dermatology Partners is an incredible success story.

In just six short years, Pennsylvania
Dermatology Partners, specialists in all
types of medical and surgical dermatol-
ogy, has transformed itself from a single
practice located in Sinking Spring, Berks
County, into a regional industry leader
with 14 offices strategically located
throughout the Route 422 and 276
corridors in Southeastern Pennsylvania.

This remarkable achievement of
growth and success can be attributed in
part to PA Dermatology Partners caring
team of dedicated medical professionals
who effectively and efficiently treat a full
spectrum of diseases of the skin, hair, and
nails. The PA Dermatology Partners staff
keeps up to date on the latest treatment
options, and they welcome patients with
complicated problems. They have

assembled a top-notch team of caring
medical doctors who are experienced,
professional, highly trained, and
compassionate.

But the larger story involves a unique
and dynamic business partnership
between two individuals — PA
Dermatology Partners founders and
principals — Andy Frankel and Dr.
Daniel Shurman.

The pair met in 2008 when they shared
a common interest in real estate invest-
ments. Dr. Shurman specializes in a
highly effective form of skin cancer
surgery called Mohs Surgery. Having
just completed his fellowship, he was
exploring opportunities to practice when
his friend Andy Frankel offered a
proposal.

ROUTE 422 BUSINESS ADVISOR 422business.com and 422bizmag.com
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“Andy presented a model to me,” Dr.
Shurman recalls. “I'm going to get you
set up in an area where they are going to
love you,” Frankel told him. “The doctor
really needs another doctor to help. I'm
going to help you be as efficient as you
want to be and really scale seeing
patients efficiently without cutting any
quality for anything that we do.”

Dr. Shurman accepted Frankel’s
proposal and the pair worked together in
an established practice successfully for a
few years before making a bold decision
in 2012 to form a partnership and
establish their own practice. “We have a
standard partnership,” Dr. Shurman
said. “When it comes down to the
business, we see eye-to-eye 99 percent of
the time on the most efficient way to do
things, so together we developed an
amazing practice that has exploded.”

“We started PA Dermatology Partners
in one location in the Sinking Spring
area,” explains Andy Frankel, who
assumed the role of chief operating
officer (COO). “We had the idea to take
all the good ideas we had learned togeth-
er and eradicate the bad ones, to do
something that was really patient-centric,
that allowed the doctor to focus on
providing great care with a really good
support team and a good back office, and
to use technology to make the practice of
medicine very efficient,” he said, adding,
“It's been a great partnership.”

Frankel notes that they chose Berks
County for their first location knowing it
was underserved. “Dr. Shurman was the
only specialist offering Mohs Surgery in
Berks County,” Frankel said. “And right
from the start he got tremendously busy
and very popular. People treated him
like he was born and raised here. They
really respect him, and he is highly
regarded.”

With success came the desire, and the
opportunity, to spread their wings, and

the pair acquired a second practice in
Exeter.

“We felt like we had created a stand-
out business model in a sector that is
being gobbled up by venture capitalists,”
Frankel said. “We knew then, and even
more so now, that medicine was under a
lot of pressure from insurance companies
and from regulation, for doctors to spend
a lot of time on compliance and billing
and things that weren’t about patient
care. We created a model where the
doctors could really be doctors and
thrive and do well, but also have a back
office to handle all the bureaucracy in
order to provide great care, and then to
really try and grow and serve a wider
number of patients — to be efficient and
have fun.”

(Continued on page 8)
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Dermatological Services

Pennsylvania Dermatology Partners medical profes-
sionals treat a full spectrum of diseases of the skin, hair, and
nails and specialize in the detection and treatment of skin cancers.

Skin
Specialists at Pennsylvania Dermatology Partners employ their vast
expertise to treat the complete range of skin conditions, irritations, growths

and reactions. Some of the most common diagnoses we treat are: Acne;
Cutaneous Infections; Eczema; Psoriasis; Rosacea; and Warts.

Cancer

Pennsylvania Dermatology Partners team of skilled professionals are
specialists in the early detection, diagnosis and treatment of skin cancers,
and treatment methods such as Mohs surgery and Dermoscopy. Skin
cancer is the most common of all cancers, afflicting more than two million
Americans each year, a number that is rising rapidly. It is also the easiest to
cure, if diagnosed and treated early.

Mohs Micrographic Surgery

Mohs surgery is a specialized treatment for removal of skin cancer in
certain situations. Daniel L. Shurman M.D. has achieved the highest degree
of Mohs surgery qualification by completing an American College of Mohs
Surgery approved fellowship. This state-of-the-art treatment is usually
performed on skin cancers that are large; that are recurrent and have not
been effectively treated with conventional methods; or for skin cancers on
the head, neck and face, where loss of healthy skin should be minimized.
Mohs surgery is up to 99 percent effective in removing many skin cancers.
In addition, it can be performed as an outpatient procedure.

Hair
Pennsylvania Dermatology Partners can explore possible causes such as
Alopecia and offer a variety of treatments.

Nails

From fungal infections to other growths and deformities, Pennsylvania
Dermatology Partners can help you find a solution.

MARCH 2019

422business.com and 422bizmag.com

ROUTE 422 BUSINESS ADVISOR



&, REVOLUTIONARY
%% EVENTS

F HNEXT MEETINC

IN MONTGOMERY
COUNTY, PA

75+ HOTELS,

300+ MEETING VENUES,
1,600+ RESTAURANTS,

ANDTMILLION SQUARE FEET
OF MEETING SPACE

Book Your Meeting

EXTRAORDINARY
SAVINGS
PROGRAM

EARN UP TO $1,000

4 Wilh your sesk group ook ng

Comtact the Valley Forge Toasrs m

VALLEY FORGE
and Convention Board For rmicre details

meet valleyforge.org mees

COVER STORY

(Continued from page 7)

“A lot of doctors don’t really
understand the business part of it,” Dr.
Shurman added, “and they are looking
for guidance in those areas.”

“As we started to evolve the model,
and became more and more effective
with it, we found a lot of other doctors
who wanted to join us because they
weren’t happy either in the corporate
environment they were working in
(hospital or physician groups), or they
were struggling to make it as a solo
practitioner,” Frankel explains. “Unlike
your hospital that tells a doctor how to
practice, or traditional group practice
where the doctor has to practice the way
the group says, and unlike the solo
practice, where the doctor has to run the
business as well as doing the medicine,
we provide a powerful organization, but
we let each doctor practice medicine the
way he or she sees fit. Each doctor is
really doing what they think is best for
the patient. Patients respond well to that.
And everybody is growing. Patients are
getting seen. It’s a really great model,”
he said.

“Every doctor who has come on
board has done better in our system than
they had done previously, even to the

point where some doctors who were
partners in other systems left to come to
our system,” Dr. Shurman said. “Once
they get up and running and see how
the machine works, they have always
been happy and want to spread the
word.”

The model has proven to be tremen-
dously successful, and the partners
continued to grow, acquiring a practice
in Pottstown, another in Oaks and yet
another in King of Prussia. “We kind of
grew organically,” Frankel said. “And
then we had some opportunities in the
Philadelphia area. We have 11 doctors
now, soon to be 12. And we have
six (about to be seven) nurse practition-
ers and physician assistants. They’re
not competing with anybody but
themselves to take good care of their
patients. They have a very direct
relationship with their patients, and it's a
nice environment for a doctor,” Frankel
said, adding, “We look at our footprint
as the Route 422 and 276 corridors, and
we have some good plans to fill in along
the way. It's been a lot of fun. Very
rewarding. Very exciting.”

(Continued on page 10)

SAVE MONEY.

tovalleyforge org

SERVING YOUR COMMERCIAL REAL ESTATE NEEDS!

INDUSTRIAL / BUSINESS PROPERTIES
FOR SALE IN BERKS COUNTY

ROUTE 23 AND SHIFFERT ROAD, Hareford Township. Berks County.
1.94 acres zoned Village Preservation (relail and offices are permitbad
uses), $109,900. Call Ed Brooks.

TOLL GATE ROAD, Amity Township, Berks County, 8.9 acras zoned
Light Industrial’ Office. Pukblic sewer af sita. $210,000. Call Ed Brooks.

MONOCACY HILL ROAD AND LIMEKILN ROAD, Amity Township,
Berks County. 50 acres zoned Planned Business’ Office’ Industrial,
Public sewer close by, $975,000. Call Ed Brooks.,

INDUSTRIAL BUILDING, BOYERTOWRN — 26,000 square feet (two
siories). 1st floor leased to 3 tenants with 353,000 of base annual in-
came plus “neds”. 13,000 5F on 2nd Toor with dock is vacanl

Prica includes a 3500 pound material il $790,000. Call Ed Brooks.

ROUTE 29, Hereford Township, Berks County, 5=/~ acres zoned Mixed
Use (allows business! retail’ officed industrial), Two buildings total-

ing 21,000 +/- 5F. Front building of 10,000 SF is leased at 54,000 per
manth + ufilibes. Raar building s 11,000 5F with 15 drive in doors -
can be leased at $4,000 per month plus ulilities. Buy at $990,000.
Call Stan or Steve Rothenbarger.

418 Main Street — DOODE &
Pennsburg, PA 18073 m L, —
215-6T79-4200 REALTORS
www.BrodeAndBrooks.com 215-679-4200
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Your HOMETOWN
SPORTS STORE

Daniel Shurman, M.D., EA.A.D.

Dr. Shurman, a native of Pennsylvania,

attended Temple University School of Medicine.

He completed his Dermatology training at Thomas Jefferson

University both in Philadelphia. Dr. Shurman then attended a fully

accredited fellowship in both Mohs Micrographic Surgery and
procedural Dermatology at the Dermatologic Surgery Center.

POTTSTOWN

CovenTRy Mall - B10-327-2001

(TR SR [ R e

The focus of Dr. Shurman’s practice is the treatment of Cutaneous Neoplasms
using the Mohs Micrographic technique. Dr Shurman’s primary interest is in the
area of facial reconstructive surgery, managing the repair of complex cutaneous
defects.

r‘ Bonnie Koo M.D., EA.A.D.

1 Bonnie Koo, MD, FAAD is a board-certified dermatologist and a
L| Fellow of the American Academy of Dermatology. She provides
medical, surgical, and cosmetic services and sees pediatric and
adult patients. She is the recipient of awards including the
Women's Dermatologic Society’s Mentorship Award and the
American Academy of Dermatology’s Presidential Citation. Dr. Koo treats
patients of all ages. Prior to joining Pennsylvania Dermatology Partners, she was
an Assistant Professor of Dermatology at Hofstra-Northwell School of Medicine

and Director of Hospital-based Dermatology teaching dermatology residents
and medical students.

Alexis Curreri, M.D., FA.A.D.
Board Certified in Dermatology and Fellow of the
American Academy of Dermatology

Alexis T. Curreri, MD is board certified by the American Board of "
Dermatology and is a fellow of the American Academy of 13 LOCATIONS AND ONLINE!

SV oonrs.com 0000000 &

Dermatology. Dr. Curreri provides complete dermatologic care
including medical, surgical, and cosmetic services. She enjoys seeing both
pediatric (starting at age 1) as well as adult patients. Additionally she has a
special interest in anti-aging techniques, including neuromodulators and filler.

Orr G. Barak, MD, PhD
Board Certified Dermatologist & Dermatopathologist

Orr G. Barak, MD, PhD is a board-certified dermatologist and CL.‘-‘LRK [N [‘UqTRLﬂLI_ S U PPLY ].NC.-.

provides the full spectrum of dermatologic care, including - e - _ R g
s ol @ [Pl | LS i
medical, surgical and dermatopathology. He has special interests 301 West High Strect » Pollstown, PA 19464

in the treatment of skin cancer and psoriasis. Dr. Barak has worked as a staff I
dermatopathologist at Dermpath New England as well as Assistant Professor of EI I [] B ‘?ﬂS E 3 3 2 3

Dermatology at Tufts University School of Medicine teaching dermatology www.Cla rl-:industr]alsup I}h'.E-l:ll'll
residents and medical students. ;

Dr. Barak obtained a degree in Molecular Biology from the University of
California at Berkeley before moving to the east coast and graduating with both
an MD and PhD from the University of Pennsylvania School of Medicine. He
obtained numerous honors in medical school including selection to the Alpha AEROQUIP
Omega Honor Medical Society and the Mary Ellis Bell prize for research. Dr. a Torl o T

r 4|
Barak trained in Dermatology at the Boston University-Tufts University ! _Cr 0 m::-m"c Pre -;jLI_ClSI
Combined Residency Program, where he was named chief resident. He - |'._'!-'{Jf-:-||.- ic Hose & F llings
subsequently completed a dermatopathology fellowship through Tufts Medical A Hose & Filtin g5
Center. Dr. Barak treats patients ages 15 and up. -
P J P Weatherhead/Brass

Metric & B5P Fitlings

David P. Manion, MD
Board Certified in Dermatology and Fellow of the

. * |ndustrial Rubber Products R
American Academy of Dermatolo; i BRE A o
Y 8Y F L
David P. Manion, MD is a graduate of Jefferson Medical College. ECCO @ A 4
, He completed his internship and dermatology residency at the L ill_.'1]|I Bars IEL:::;’F ,-r-".;-'
Washington Hospital Center in Washington, DC. = Flash iI'I]_":_ Lij_',hlf- '.,‘ e A
Dr. Manion provides a full range of dermatologic care with a special interest e Back-up Algrms -'KH&]_H_H"_.-@:S}

in skin cancer prevention, screening, and treatment. Dr. Manion is board certified
by the American Board of Dermatology and is a member of the American

Academy of Dermatology and the American Society for Dermatologic Surgery. INDUSTRIAL HARDWARE SUPPLIES

Dr. Manion treats patients ages 4 and up.
Additional bios can be viewd at www.padermpartners.com. ON SITE EQUIPMENT REPAIR SERVICE

MARCH 2019 A 422business.com and 422bizmag.com ROUTE 422 BUSINESS ADVISOR
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OWNER - OPERATED

48 YEARS IN BUSINESS!

EMBODY’S SUNOCO SERVICE STATION
1435 E. High Street, Pottstown, PA 19464

Only Full Service Station in the Area!

Phone (610) 326-2250 Fax (610) 326-0132
embodyssunoco.com

* STATE INSPECTION

* AIR-CONDITIONING SERVICE

* GENERAL REPAIRS
* PA EMISSIONS TESTING

COVER STORY

(Continued from page 8)

With the exception of Dr. Shurman, all
of the medical professionals at PA
Dermatology Partners are independent
contractors or employees. “In their own
clinic, each doctor has 100 percent say,”
Frankel explains. “It's like they are
almost each their own business. We
knew a number of other doctors who
reached out to us and who were interest-
ed in joining, and then there’s a very
powerful communication network in
medicine through sales representatives
for pharmaceutical companies. They
knew lots of doctors who were dissatis-
fied, so they started connecting us with
other doctors and we gained our first in-
house pathologist that way. We gained
most of our doctors actually through
word of mouth that way. So, we’ve had a
lot of great grass-roots assistance from
people who we've treated well, and they
treated us well, and have seen what we
are trying to do with patient care, and
they liked it. It really fit us in a good
way,” he said.

One of the great advantages of acquir-
ing additional practices is the opportuni-
ty to take advantage of economies of
scale. For example, every dermatologist

uses liquid nitrogen and there are a
limited number of suppliers in the area.
“Because we are a big customer, if we
have a problem and we call them, they
drop everything and run over and help
us,” Frankel said. “It doesn’t happen
often but whenever we need it, they are
there. If you are just a small solo practice,
they can’t do that for you. We get better
rates on things. We get first crack when
people want to test a new technology or
new idea. They often come to us and ask
us if we are interested. We're not always
interested, but they come to us because
they know we can deploy 14 locations
and really try something. We get some
good advantages that way. We also get
some good advantages because of our
footprint. For example, we have patients
who are from Reading who move to
Philadelphia and they can stay within
the practice and there’s a comfort that it
is the same system, the same high level
of care, and their records are there. All of
those economies of scale can be very
helpful for us,” he said.

In terms of competition, venture
capitalists present the most significant
challenge.
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“Medicine, and particularly dermatol-
ogy is the apple of the eye of many
private equity investors and venture
capitalists right now,” Andy Frankel
explains, “and so there are a number of
equity companies coming in and trying
to buy up dermatologists and there is an
air of competition. And the model
typically is, “We're going to give you a lot
of money for your practice and you can
keep part ownership and then in five
years were going to sell it to a bigger
company and youTe going to make
more money.” There are absolutely
doctors who want that. The payouts can
be pretty significant,” Frankel points out.

VIST Bank
VISTBank.com

can make it into what they want it to be
in a way that's good for them. As you
grow and you get bigger you become a
little bit of a target. Lots of smaller groups
of dermatologists look at us and say that
we are all about the money and presume
we are doing something to grow this big
that's bad. But when people get to meet
us and see how things are run, and we
introduce them to doctors who have
joined us and they hear how it works,
they are all very intrigued. People have a
lot of reasons for going to medical school,
but among them, for every doctor, one is
I want to help people, and one is I want
to make a good living. So, if you put
them in a position where they can control
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“But what were seeing is there are
many more doctors who want to know,
‘T'm going to be in one place for the rest
of my career and I want to work with
one team of people and I'm going to
have some control over a home grown,
non-debt driven, locally valued, locally-
rooted business” he said, adding “This

= Mixad Usa Commercialidparimant Basdiding

wiDietached One Care Garage Bidg.

Separately Materad

Total Building 3F of 2,247 & Full Besamant

Boned "G Commencial==Parmits Many Varied Uses
Formar Barber Shop Use—Shop Area la 30°x29° - 580 5F
80" Frontage-—High Visibilkity wElectric Pylon Signage
¥ Macadam Parking Spaces

Froperty in Very Good Condition

their living by determining how they
want to work, and they can have free
determination of how to go about taking
good care of patients, how can they not
want that?”

“The huge influx of venture capital
private equity money is only going to

has been a really exciting time for us
having people flee other opportunities
and come this way and look at us and
that's exciting and interesting.”

“] feel that any doctor who really
understands what we are doing would
think this is a great way to practice,”

Frankel said. “I's not a perfect fit for ~emphasis on making sure we do it right.” L, s | ) o Tt o UL o L T8 ] O AR T A
everybody but people can see that they (Continued on page 12) - Jor— E m 2
i

result, I think, in the dissatisfaction of
other doctors,” Dr. Shurman adds, “and
increase their desire to want to join our
model. We really think we have an
unbelievable product, and we could go
out there and try to grow way faster, but
we choose not to because we put a high
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Patient reviews support that conclu-
sion. “The last two years we were able
to implement a system that solicits
reviews of every patient, one to five
stars, and you can write more
comments if you want,” Frankel said.
“We started asking all of our patients
for reviews of our service, and 98.5
percent are positive and five stars. Now
we get an average of about 1,400
reviews every month,” he said.

“We do the simple things that
growing businesses can do to try to
keep the look and feel of the offices the
same, with a similar feel and similar
experiences. We have excellent
customer service training for our front
desk staff so when people come in, they
feel welcomed. We make sure all their
information is available from office to
office, so that patients don’t feel that
they have to go get their chart. All those
little things that make a difference in
the medical experience.”

(Continued on page 14)

LOCATIONS

PA Dermatology Partners offers
fourteen convenient locations in Eastern
Pennsylvania, including the following
locations along the Route 422 Corridor:

West Lawn
2130 Penn Avenue

West Lawn, PA
19609

610.770.2708

Exeter / Reading

6 Hearthstone Ct,
Suite 200

Reading (Exeter), PA
610.288.2908

Douglassville

258 Benjamin
Franklin Hwy East

Birdsboro, PA 19508
610.288.2908

Pottstown

1630 E. High Street,
Building 1

Pottstown, PA 19464
610.323.2123

Wyomissing
1134 Penn Avenue

Wyomissing, PA
19610

610.374.4463

Oaks

400 Cresson Blvd
Suite 320

Oaks, PA 19456
610.994.2250

King of Prussia

King of Prussia
Medical Center

491 Allendale Road,
Suite 313

King of Prussia, PA
19406

610.337.3195

For additional locations, please
visit: www.padermpartners.com.
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(Continued from page 12)

The future looks bright for PA
Dermatology Partners. “There’s nota plan
to be a certain size,” Frankel explains.
“And there’s not a plan to hit a certain
threshold of revenue or patients. It's
always fun to have a new milestone, and
we're excited when we can do that within
the context of quality. When we are really
doing good medicine, and patients are
happy and we grow, that’s an incredible
feeling. Part of what we do is we
matchmake. This is a great opportunity.
You can’t afford to buy a practice and you
don’t want to run a practice, but you want
to practice. Or you're not happy where
you are and you like our system. Or you
want to work one day a week instead of
five days a week and you are tired of
doing the payroll. Perfect. We do a ot of
that. We added two new locations
this year in January. I think we
can probably add one or two
more this year, sensibly and
manageably and do a good
job. We try to scale each
practice. We may have more
opportunities than that, and
we may have less.”

“We're excited about our care model,”
Frankel said in conclusion. “We're excited

PDP

to see doctors join us and do really well,
and be busy, and have their patients
respond in a positive way. And we're
excited that we can do this in a very home-
grown Pennsylvania kind of way.”

“Ultimately to practice the way I want
to is really what allows me to hands down
think this is the only way it should be
done,” Dr. Shurman said. “I really think
our model for dermatology is superior to
anything else that’s out there. The most
important parts of being a doctor are
being done properly — Good patient care.
Good patient relationships. Good
customer service. Those are all things that
I think we do really well, and I haven't
seen anybody do better, and I think it's a
lot of Andy’s work and a combination of
my input into that work — Having

somebody who gets the model and
is in a position to help make
decisions and guide it.”

For additional
information,
please call

610.288.2908 and visit:
www.padermpartners.com.
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BUSINESS/EMPLOYER
RECRUITMENT
AND THE AMAZON
EXAMPLE

DownTtowN MARKETING & DEVELOPMENT
By Barry Cassidy

The recent Amazon relocation to New York has been

aborted and one of the all-time business recruitments
ended with suddenness. The criteria included con-

sidering the “sense of place” and “amenity package”
of the locations as part of the selection process. Many cities applied,
and I believe that both Pittsburgh and Philadelphia were con-
tenders. It was a highly sought-after economic development goal

for many of cities and states.

In a high-profile recruitment campaign
like this, each of the cities are being played
off against each other, and they all have in-
centives to offer. Each of them has differ-
ent tax structures and unique incentives,
50 no one can really meet the other com-
petitor’s incentive package, but they can
offer a similar dollar amount.

Everything becomes a big secret, and
no one talks to anyone. Decisions are
made on the executive level and those de-
cisions will probably not come to public
light unless they snag the client. Incentives
are between the offering entity and the
business they are attempting to recruit.
Whatever is offered, it is a mix of tax cred-
its, cash incentives and long-term financ-
ing depending upon the political
jurisdiction.

Ilived and worked in Lock Haven and
DubBois at one point, and 25,000 jobs com-
ing to the area would cause an economic
boom to come to those localities. One of
the incentives we were able to offer was
that it was not a high cost of living area. In
other words, people will not be making as

iBusinessAdvisor
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content - jt's FREE!

422bizmag.com

much money in that area as in other, more
urban areas. I read that part the reason the
New York deal fell apart was that there
was an issue with the potential for labor
cost issues.

To me, there is something thatjust does
not ring true with the “Lifestyle Consider-
ations” selection method. It was like, there
are all these people we are going to bring
to your city, and we want you to tell us
what your city has in amenities to bring
them there? I guess they can get the best
and the brightest employees because the
employer is located in such dynamic sur-
roundings. Conversely, I believe it was all
about the money that they would get by
way of incentives and how little they
could pay the people.

Initially there was a report of 25,000
high-tech jobs being created, which turned
out to be 12,500 warehouse and 12,500
high-tech workers. In New York, they
were touting the warehouse positions to
the people who live in the nearby housing
authority, so at least half of the jobs would
have been locally sourced, and I am not
sure what their position is on the “Lifestyle
Considerations.” After all, the jobs pay less
than $15.00 per hour, and the location is
New York City, which is a world and a
half away from places like DuBois, PA
where the cost of living is low.

It appears to me that the owner of the
company, the world’s richest human, as-
sembled a group of people to create criteria
that all of the applicants needed to meet,
and really it all came down to the incentives
and the labor costs. All of this was done
in the public eye with extreme secrecy
and a competitive group trying to show-
case their communities to the company.

(Continued on page 16)
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(Continued from page 15)

Those people working on the project were
either staff people, or they were hired con-
sultants to make the city look like they
were the best selection for the Amazon
East Coast headquarters.

I am sure that people will say “Wow.
That was a lot to give up,” but people for-
get the cost and over the years the fact that
so many people depend on the company
for aliving wage will mitigate that outrage.
What is the intent and who will benefit?
Many of the benefits to the government
revenue have been bargained away early.
The objectives must be to get either new
entry into the New York City tech commu-
nity, or use local talent because the ware-
house jobs are not moving to the area, but
more likely be coming from the local com-
munity... the normal daily commute.

The tech jobs alone provide a salary of
1.8 billion dollars per year (12,500 x
$150,000) while the warehouse workers at
14 dollars and hour account for another
$350 million. The annual return for the
next 20 years appears to make the invest-
ment of four or five billion dollars to make
it easier to invest in your city when it will
result in this income.

The salaries are a huge boom to the
economy as the salaries are spent of food,

clothing, shelter and lifestyle, which go to
local providers and distributors. Many of
the people are not in tune with the general
lifestyle factor that the community has to
offer. I wonder how many cities included
in their application that they have an opera
or symphony as a plus? That is why I think
the whole process that was instituted on
these town was disingenuous at best.

This was a process that only cared
about cash on both ends, what they could
getup front, and how little they could pay
the workers. If these facades are broken
down, and all of the niceties are done
away with, maybe the rural areas like
DuBois can rebound, because they have
the most competitive wage base. The land
is cheap, people live cheaply, and a lot of
the tax incentives and lawyer fees will
probably not be necessary.

In a world were image is everything,
you really cannot fathom the disconnect
that must have gone on in New York to
make a withdraw happen. I really think it
was the procedure, the idyllic “show us
your community” approach should have
been “what can you give me and how lit-
tle will you work for?”

Barry Cassidy is a freelance grant and economic
development consultant. He can be reached at
barrycassidy@comcast.net.
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Diamond Repeats as One of the
Best Places to Work in Pennsylvania

Diamond Credit Union has been
named one of the Best Places to Work in
Pennsylvania for 2018. Diamond was also
honored in 2016 and 2017.

The awards program, created in 2000,
is one of the first statewide programs of
its kind in the country. The program is a
public/private partnership between Team
Pennsylvania Foundation, the Pennsylva-
nia Department of Community and Eco-
nomic Development, the Pennsylvania
State Council of the Society for Human
Resource Management, and the Central
Penn Business Journal.

“All Diamond employees should be
proud of the work-place culture they have
helped create and nurture,” said John
Faust, President and CEO of Diamond
Credit Union. “Their unwavering com-
mitment to excellence makes Diamond a
place we all look forward to coming to
every day.”

This survey and awards program was
designed to identify, recognize and honor
the best places of employment in Pennsyl-
vania, who are benefiting the state’s econ-
omy and its workforce. Employers are
categorized based upon the total number

of employees they have in the United
States from 15 to 99, 100 to 250, or more
than 250.

To be considered for participation,
companies had to be: a for-profit or not-
for-profit business; publicly or privately
held; have a facility in Pennsylvania; have
atleast 15 employees working in Pennsyl-
vania; in business a minimum of one year.

Companies entered the two-part
process to determine the 100 Best Places
to Work in PA. The first part, worth ap-
proximately 25 percent, evaluated each
nominated company’s workplace poli-
cies, practices, philosophies, systems and
demographics. Part two, worth approx-
imately 75 percent, was an employee
survey to measure the employee experi-
ence. The combined scores determined
the winners. Best Companies Group
managed the registration and survey
process.

For more information on the Best
Places to Work in PA, visit www.best-
placestoworkinpa.com or contact Emily
Winslow, event coordinator at the Central
Penn Business Journal at 717.323.5268 or
ewinslow@cpbj.com.

OORE

FACILITY SERVICES, LLC

Enhance Guard Preserve

Specializing in janitorial
management, commercial and

Visit our website, call our office,

or check out our Facebook page
for more information!

32 Wells Road Spring City, PA 19475

888-627-6383

www.moorefacilitysvs.com

WE WANT A SALES
AGENT WHO CAN HELP
US UNDERSTAND OUR
MEDICARE CHOICES.

Sales agents are licensed and
certified to halp you find your
Medicare Advantage plan.

D

o | UnitedHealthcare

Sales agents are
licensed and certified
to help find your
Medicare Advantage
plan.

When it comes 10 medicare, one size
definitely does not fit all. What works
well for your neighbor may not be the

MEHHEM m f:”,';':. best bet for you. If you are tumning
OF MEDICARE PLANS ENAOLLMENT 65 or new to Medicare, we can help

you learn about Madicare and how to
choose a plan that best meets your

I'm here to help. As a licenced sales representative, | kKknow the ins and outs of il

medicare. And | know how to make it easier for you to understand as well.

Ronald Church

Licensed Sales Represenlalive
610-310-5596, TTY ™11
rchurchi@ifrenchcreekfinancial com
UHCMedicareSol utions_ com

Flams ara insurad hrough UniledHealbeare Inswrancs Company or one of ils
affiliaied companias, a Madicara Advantage organization with a Medicars contract.
Enrolimeant in the plan depands on the plan’s contract renawal with Medicare.

SPRJ40435

YOG 180227 125228 Acceptad OOOTEOS
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[z BUSINESS MARKETPLACE

BOOKKEEPING /| ACCOUNTING

: Karlene’s Konsulting
Harlene A. Novotny
Professional Accountant/Ownear

Specializing in Tax Preparation, Accounting
and Bookkeeping Services

A0 Baptist Church Rosd, Spring Cily, P& 19475

610-745-2350
k_konsultingf@comcast. net

BUSINESS CONSULTANT

Assuning Businesses Always Keep an Eye on Success

Offering unique proficiencies in fechnalogy with &

keen focus an the organzational and individual factors.

Panoptes e10.858.5123

SOLUTIONS

larry.regnethi@panoptessolutionspa.com

www.panoptessolutionspa.com

CREDIT CARD PROCESSING

Overpaying for Credit Card Processing?

MOST SMALL BUSIMESSES
| |ARE PAYIMNG EXCESSIVE FEES!

Drag N Dyvog your marchant stabameant...
and Dana...im b 2aconds, pol Wil Enow how
much you are paying in fzes and your rale!

Find Cut for Free - Watch Wideg!
www. feenav.com

BIECHANT JERVICIY
FROGYVIDER PEEE

METCOM Would you like
ERCHANT
ERVICE to keep more

L ONSULTANTS

MerchantSersiceConsolanis.com

PROFIT

Call TODAY ta find out of every

how o k i .

myourbusmesst - Credit Card
866-677-1608 sale?

ACCLAIM DJ SERVICES

Weddings, Parties, Events, Clubs
For Bradings. Cal Webste acelarndiscvicesogr
[HEM] H55-35

Let's

GARDEN CENTER/NURSERY

PUGHTOWN AGWAY
£19 Pughtown Road & Rt. 100, Spring City, PA 19475
Located 1/4 mile zouth of Rowfas 23 & 100

610-469-9238 Open Bl08M-F, Sal. Blo 4, Sun. 100 3
Garden Cenler (610-469-86588) open every day including Sunday

* Legends, Tripbe Crown and Buckeye feed lines.
= Bated Shavings and Bedding Pallsts,

= Hay. Straw & Pramium Wood Fual Pallats.

» Organic Chicken Feads & all kinde of Bird Ssad?
* Bulk & Bagged Compast, Solls & Mulches,

o
o e
s Grass & Pasiure Seads.

{
o ke
7,
* Lime & Organic & Commarcial Fertilizers.

DOWMTOWN

amsariiurn) & gruds ---l---l-.lli---l'rh.I De Z Ign

GRAPHIC DESIGN & PRINTING

Vi NAME IT] WELL CREATE IT & FRINT IT ...ENCEPT MOMEYT

e | :
(gl

SN P

A FULL SERVICE GRAPHIC DESIGN & PRINTING COMPANY

Migial & Cffsal Pristing - Fiars - Pragrams - Hack Cams - Pasl Gards - Bozbues - Packet Foiders
Foge Fiemal - Pasips - Banoan - Yanl 3igis - Copnlar Biges - Lammetiag - Mailings

f3.4) 38 E. HIGH STREET - POTTSTOWN - 610.327.1780
v WWW.complote-graphix.com

complate. graphix @ gmall.com

¥

ROUTE 422 BUSINESS ADVISOR 422business.com and 422bizmag.com
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[Z BUSINESS MARKETPLACE

GRAPHICS / SIGNS /| BANNERS

Raise Your Business Visibility

FASTSIGNS.

-

Mcrre than fast. More than 5ign5

!

150 Shoe |lul-l.| Fe., Portsiows, Pa 1%
() Gl 5487 | e SéSmdasisigres, com | ow Taslsiprn, com S555

+ I5NE & ERRWEAS

& TRIEE & ¥:HILE
LETTERING & WRAFS

& DIRMAL PRIWTED DEALS

& L0 ESIGH

'%;(&ﬂg i’ﬁl'l} '

Si1GN GO. ., mmmumm

58 Schoolhouse Rd. Boyertown, Pa
www.graberletterin.com || 610-369-1112

HVAC / PLUMBING

A. JACKSON ECKER, INC. -::'q
PLUMBING-HEATING-COOLING  uiill§

144 KING 5T, FA 19464

(610) 326-5011

Serving fne mraa for Foner Gene

FOTTSTOWM,

= i ~ !
ratizs bivce 1325!

www.ajacksonecker.com

Michaals Classic Limousine
Welcomes Wanish Limousine's
Custamers!

MICHAELS

I 1 I
{_.Iﬂﬁﬂlf. I.I'I'I'Ell.'llilﬁI]"l:'F:

610.929.4919

W michaglsclassiclimoe. com

] R e —
esant P

Teenvr Terrets S

g

Wy hshend, Faaeik, il 1 welooime i W

The Tws Turrds Ien. Clor Tnghsh Sproper
Spamiel 1 Hraheth Qe of the Turrets
pllcoiinnatcdy Bmown i | oo, sl alsi
wiekiinfe vou wilh ho

e LA e e

85 Rooms

Corporate Amenities

(Fnn)

= by HILTON

[ d{ﬂﬂwtﬂm ]

Indoor Pool /
Fitnness Cenler

430 West Linfield Trappe Road Meeting Space Avallable
Limerick, P& 19468
F: 610-4%5-6595
F: 610-495-6901

limerick.hamptoninn.com

Free Continental Breakfast

Fraa WIFI

DECORATING DEN
INTERIORS

1 Uﬂfu D F selack Minds

and shades
b DR U TR S )

] Barbara Melnnis-Hayrman

Idﬂ 14 ATAT

Jrl.'ldll'." Photmail.com
Dartara C\:‘ﬂ:lﬂt otnoom

(484) 599-2751

. cleanfloorsandmore.nat
-

Clean Flocors & More spacializas in

|,||r_:-1.l-:_||.".::_5| _|:=1"|||,;1||,:_-.| and Mlaor |_:||-_.=:_:|||:15_|

senvipas 1o businass of all sizes and
cafegonas in Barks Caunty!

Email: learfioosand misraddaal &am

MARCH 2019
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[ BUSINESS MARKETPLACE

NAIL SALON & SPA

n $ Majestic Glamour Nails & Spa
1126 Town Square Road, Pollstown, PA 12465
267-945-1268 Walk s

Manicure « SPA Pedicure
Eye Brows = Tinfing / Waxing
Eye Lashes Extension = Mails Art
Acrylic « 30 Design & Pink White

Monday - Saturday 9 am - Tpm - Sunday 10kam - Gpm

Day Spa and
MNail Salon

Call for
Grand Opening
Speciall

484-924-9207

wiwhwyoudeservetrespa.com

B frespasig B ftrenailbar

ORGANIZATIONS

The Pottstown Rotary Club Wants You!

Jarus at &30 or Wednesday everings
at Brocksde Country Club for a debaous
rmial, carnaradere, and a Folary
rheeting wwhene vee plan and execute )
preects o improve the community, =
Need Help for a Business
For Free, Confidential Assistance from
Experienced Business Owners and
Executives ...

Visit www.pottstownrotary.org or call
Call on SCORE TriCounty

Bill Wellen at 484.886.5396 to learm more!

SCORE TriCounty, serding Western Rantgomery,
Mortharm Chaster and Eastarn Barks countiies,

Call 610-237-2673 or visit tricounty.score.org

We are there for you and your business

PAINTING & WALLCOVERING

Eulllsenvicelinterior/exterior

* Interior & Exterier Painting

+ Powerwashing

* Wallpaper - Removal & Installed
* Caulking & Patching Expert

Help Wanted|
Good Quality Painters

SNV

Specializing in quality work and excellent
customer service before and after the sale/

REAL ESTATE / FOR SALE/LEASE

[:__ _—| Chris James

Cell: 610-316-3074 / Hector Rea 1 f}-

ChrisTamesHectorfiv erizon.ned

I:-E MLE
610-933-7592

Fax: a10-933-2584

Apdrea Heshetl
29-1622
skell®zgmail.com

Office: 213 Sherwood L., Phosmixville,

PA 19464

'__EDH-lDHEE

— w.:h.:u.ret:ru:.ﬂzrs"’f‘“ﬂ"“’!““'ﬂ :

610-327-1880

Phyllis Cashman - MaryBeth McMantorag

21 E-Fd- N AT
Hattie Terkowskl Cirdy Solumone Free Ma r.lliﬂ
£ 0- T8 FSNT PEP-ANG-27AT .ﬁ.ﬁuﬂlfﬁlﬂ
Ingrid Weil CALL TODAY!
CI0-Rd-7a5

SENIOR CARE / LIVING ASSISTANCE

Senlor Helpers Pottsbawn

[serving Westenn MaostCo, Barthem
Cheswla B parts ol Bark)

610-323-0460 (zanes/7ders)

wwnwr senlorhelpers. comfpattstown

ﬁ SEMIDR
elpers

Mo mirimums = get anly the help you need.

Fersonal cang - bathing, dressing, toileting & hygaene,
Light housekerping, arrands, meal preparation.
Hospica suppart & respite services

a4 4 & q

Call tﬂﬂﬂ'.l' far FREE in-hamea [whtmzr kome may ke Consultation!

ROUTE 422 BUSINESS ADVISOR 422business.com and 422bizmag.com

P208

MARCH 2019



BUSINESS
MARKETPLACE

RETAIL / CONSIGNMENT

Pottstown Hospital — Tower Health
employees donated more than $20,000
to area charities in 2018. A portion of
the donations were made through “Ca-
sual for a Cause”, a weekly dress-down
day spearheaded by the Celebrate and
Recognize Employees’ Work commit-
tee (CREW) at Pottstown Hospital. The
CREW committee was established in
2013 as a great way to engage employ-
ees in efforts to give back to the com-
munity. Each month, a charity is
designated and every week, employees
pay $3 for a “Casual for a Cause”
sticker that allows them wear jeans and
Pottstown Hospital spirit wear on Fri-
days. The total for the month is calcu-
lated and a check is sent on behalf of
the hospital employees to one of the
area charities.

h!'ﬁ.lln. ELLR

hl.“fau:'.!'..lmiu .t._cm.

STUDIO 36

Bead Shop & Artisans Gallery
Hih E HILll'l Stveet Portetows, P4 HaYs & BRI SI-556K

“]am continually amazed by the gen-
erosity of Pottstown Hospital's employ-

mulmnﬂmmw

" said Rich Newell, President and
ariean oomporat, e, frurke shows, shsssas, partie fo adbte, avidken & snoute ees,” said Ric ,
CEO. “Whether it is supporting “Ca-

sual for a Cause”, volunteering in the
Pottstown community, serving on
boards of local organizations, and col-

and 2o mueh morel!!

Pottstown Hospital Employees
Donate More Than $20,000
to Local Charities That Serve
Children and Famiilies

lecting shoes for “In Ian’s Boots”, among
many other service opportunities,
Pottstown Hospital's employees are en-
gaged in the community and enjoy
helping to make a difference.”
Organizations supported in 2018 in-
clude the Pottstown Library, Tri-County
Active Adult Center, Foundation for
Pottstown Education, Amazing Raise,
and Boyertown Multi-Service. Health-
related organizations supported by
Pottstown Hospital — Tower Health
“Casual for a Cause” include The Amer-
ican Heart Association’s Go Red for
Women, Gift of Life, National Stroke
Association and The American Cancer
Society’s Real Men Wear Pink.

The remaining $12,000 was raised by
employees through Pottstown Hospital
— Tower Health's participation in Tri-
County Network’s Amazing Raise, a
giving challenge that brings together the
region to help raise needed funds, shin-
ing a spotlight on the work of non-prof-
its in the Tri-County Area (Montgomery
County, Eastern Berks County, North-
ern Chester County).

RETAIL / GIFTS

Thaft, Consignment & Vanely Shop

Pottstown Hospital: *
Located in Pottstown,

A place whare aly'e won'l Sreak tha bank. and a member of Tower

Women's Mens, Children's Clathing.
Homa Dacaor, Specielby Gitae,

- Custam mugs, shirs & more
- 211 M. York Streat, Potistown
A 215.840.9784

Frith 18 kg the Airst step, evan whan yan can 't see i stavneay (LK)

Find us on Facebaok, Tricia's Trinkats & Tragsures, Instegram @ TnciesTrinkeds

SALON / HAIR STYLIST

o -:{—,-F-ﬂl"- ..'

e TP TR 18 LA

Call for a FREE reflecticnshabrdeshyns, com
coamsultationt ; ro=Rrl Fa Aelidoee BTEEZE GG
o

Pottstown Hospital
TOWER HEALTH

Advancing Health. Transforming Lives.

Health, Pottstown Hos-
pital is a 232-bed hospi-
tal that offers a full range
of health services, in-
cluding inpatient and outpatient, medical and surgical, and diagnostic and emer-
gency care. Pottstown Hospital is accredited by The Joint Commission and has
been recognized for its quality outcomes and clinical expertise across many service
lines. Its cancer program is nationally recognized. The hospital also is a Primary
Stroke Center; Joint Commission-certified for hip and knee replacement; and Heart
Failure and Chest Pain certified. Its Emergency Room, which is second busiest in
Montgomery County, sees more than 45,000 patients a year. For more information,
visit www.towerhealth.org

:BusinessAdvisor

Like us on Facebook

facebook.com/422BusinessAdvisor

Follow us on Linkedin

linkedin.com/company/macnificent-pages-route-422-business-advisor
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WINDOWS

S0 THAT Yau DON'T HAVE TO!

DON T LERVE V0L
WA WE LT 1 YL

BusinessAdvisor

Visit us online to view valuable
supplemental content — it’s FREE!

HIRIT E 313

P B Bl By llmibee e Pl T T | il Flom o Pl My Wi |

Business

sm oz bl e o e e Y —

'u’nurr Ffll“iF 'I‘mlmrn & ‘-‘:m_mmmu En.n.nn

ULTHERAPY
A Sate Option for Skin Tightening

Nowadays, people want an option
for skin tightening that has no down-
time, is noninvasive, but provides great
results. Ultherapy is a skin tightening
treatment that’s non-surgical and uses
focused ultrasound as its energy source.
It lifts wrinkled, sagging and crepey
skin with treatments taking anywhere
between 30 to 60 minutes depending on
the number of areas being treated. It can
be performed on various parts of the
face, neck and décolleté. It stimulates
your body to regenerate new collagen
formation which, over time, gradually
tightens and lifts skin. Ultherapy is safe,
and usually only takes about one to two
treatments and the results can last quite
along time.

Ultherapy is a nice alternative for
people who might not want a neuromod-
ulator like Botox® or Dysport® injected.
It’s also a great addition for patients who
have neuromodulators injected to help
provide longer-lasting results.

The upper and lower face are the
most popular areas treated with Ulther-
apy to lift and firm the eyes, cheeks and
jowls which tend to show signs of aging
faster.

Now al
Young Medical Spaf

Discover g

new look
that’s all you.

YoungMedicalSpa.com

Free Consultation)

Patients can expect a gradual build
within two to three months. Because the
results build gradually over time, before
and after photos will really help you see the
benefits of your Ultherapy treatment.
Typically one treatment is all that is required,
however, some patients will find more
optimal results with multiple treatments.

For additional information, please con-
tact Young medical Spa at 215.362.7546
and visit www.YoungMedicalSpa.com.

ROUTE 422 BUSINESS ADVISOR 422business.com and 422bizmag.com
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Ask SCORE

Email Marketing Rules
Every Small Business
Owner Needs to Know

According to the Direct Marketing As-
sociation, the typical ROI (return on in-
vestment) for email marketing is about
4,300 percent. With that kind of effective-
ness, it’s definitely a marketing activity
worth considering for your small business.
But before you blast out your first mes-
sage, you need to know the rules.

There are laws to protect people from
unwanted email solicitation — you need
to abide by the CAN-SPAM Act, the Fed-
eral Trade Commission’s Compliance
Guide for Business website at
https://www ftc.gov/tips-advice/business-
center/guidance/can-spam-act-compli-
ance-guide-business.

According to the FTC, the CAN-SPAM
Act covers all commercial messages,
which the law defines as ‘any electronic
mail message the primary purpose of
which is the commercial advertisement or
promotion of a commercial product or
service, including email that promotes

content on commercial websites. The law
makes no exception for business-to-busi-
ness email. That means all email — for ex-
ample, a message to former customers
announcing a new product line — must
comply with the law.

If you fail to comply, you might find
yourself paying a lofty fine. Each individ-
ual email in violation of the rules could pe-
nalize you up to $41,484.

Here are the FTC’s main requirements
to keep in mind every time you create and
launch an email marketing campaign:

* Do not try to disguise who is initiating
the message by using false or mislead-
ing information in the “To,” “From,”
and “Reply To” fields. Routing
information (such as the domain name
in the originator’s email address) must
also be accurate so recipients know
who is sending them the message.

(Continued on page 24)

(L8N C

Limo Services & Group Transportafion Has Never Been Easier..

248 Howr P iz oo
ChafTerred Serdem %m
Speincien| TS
- Waddirige « Mifhdays -'E_i'rf.!.'l_:,.l'.'lu.!'fl'rfrﬂ.ﬂ
= Froms = Anniveisanas
UL o e | i o
= Bportirg Events = A gt Transfoes 1 'F'_'" '_E "_J':.T' _'_' * !M“' &8
s Thaatre and Coreurs  whitte Sery ice Br &if o SO
= Bachazlor & Bachelomdis Partics
» Gomch Busns » Carporate Evertis

= Bmall Schocl Buses = Bparts Tesrrs
¢ Lerga Ezhool Besas 4 Chureh Groups
= Handicag Acceasibility

o

= School Trips

%/m

-"r.f.ni'.l'! FIEENEFTE

610.680 4600 + 800 528 3569
1876 Weavartown Road, Douglassville, PA 19518
www Rhoadslimos com

| visa BT
== &

PRy

Total Rental is your source for:
Al Lifts - Afr Compressoss - Sackhimes -
Cement Toods - Dehris Chites - Tong Spditters

Iamond Core Dnlls Dazers  Excommiors

- Fipor Mochines - Fork Lifts - Front Emd
Logaers - Generaiars - Aenghors - MOers -

Painting Equnipment - Plimbing Teals -
Power Tanls - Prossiare Washers - Treachers
- Sandbiasters - Track Loagers - Choinsaws
and mich More!

‘-.q

Giwe ws a cofl todoy and lefs get pour joh
clome righi!

3 Locations fo serve you...

Phoenixville, Pa
Em 935 RENT

r.-.‘-"-"r"*-'

T E_ - 1_ E ;
} ' g H:rttffﬁwﬁ'
;__ 670-970-

Kimberton, Pa
610-935-4875
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LIVING ASSISTANCE SE FWICES

Vist bfw%An

» Bathing and Drassing Assislance

» Grooming

» Agsislance with Walking
* Medication Remindars

 Errands Shopping

Experienced Local Senior Care for Total Peace of Mind

» Meal Preparation
» Light Housekeeping
* Frigndly Companionship
* Flexible Hourly Care
» Raspite Care for Families Live-in Care

Each Vistting Angels agency is independanthy ownead and operatad

610. QUE 1924 www.VisitingAngels.com/Pottstown

COVENTRY

Your Mall for

50 YEARS

...Moving Forward

Coming Soon!

verizon*"

Weight Watchers

www.Coventry-Mall.com

Mall Hours: Man, - Sat. 10-9 « Sunday 11-6 = Soma storas will vary

Ask SCORE

(Continued from page 23)

® Do not use subject lines that are
deceptive. You can be creative with
subject lines to make them interesting,
but do not attempt to trick readers into
opening your email by making them
think the contents will be something
other than what it is.

® Make sure that people know what you
are sending is an advertisement or a
promotion if that is what it is. In other
words, don’t use a subject line like,
“An Update On Your Account” or
something similar that would lead
recipients to believe you’re sharing
information relevant to their accounts
when instead you're promoting a new
product line.

e Provide your physical postal address
(street address, P.O. Box, or mailbox
through a commercial mail service that
follows U.S. Postal Service regulations.

e Letrecipients know how they can stop
receiving future emails from you.
Include a direct and clear explanation
of how they can opt out of your email
list, and give them a return email
address or another easy electronic way
(like an unsubscribe link) to inform
you that they don’t want to receive
any more email messages from you.

e Act on opt-out requests as quickly as
possible — you have 10 business days
to honor recipients” wishes.

® Make sure others doing marketing on
your behalf are complying with the
law. If you contract another company
to manage your email marketing, you
both bear legal responsibility for
complying with the law.

Those points cover the main require-
ments of the CAN-SPAM Act, and we
recommend you read Federal Trade
Commission’s Compliance Guide for
Business website for more details to make
sure your small business follows the rules.

For additional guidance and insight
about marketing and other aspects of
starting and growing a small business,
contact the SCORE TriCounty.

Since 1964, SCORE “Mentors to America’s Small
Business” has helped more than 10 million aspir-
ing entrepreneurs and small business owners
through mentoring and business workshops. More
than 11,000 volunteer business mentors in over
320 chapters serve their communities through en-
trepreneur education dedicated to the formation,
growth and success of small businesses. For more
information about starting or operating a small
business, contact SCORE TriCounty. You can call
610.327.2673, email tricounty@scorevolunteer.org
or visit the website at wwuw.tricounty.score.org.

ROUTE 422 BUSINESS ADVISOR 422business.com and 422bizmag.com
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Vanessa Adolf, D.M.D.

6104092644
www.lLimerickDentalCare.com

n

Family & Cosmaetic Dentistry

Limerick

Dental
Care

Serving Limerick Township
Since 1867

397 West Ridge Pike » Limerick, PA 19468

BuSINESS PROFILES

DeMedio's
Building Q{\@ ﬁ)
7 CS)

Maintenance
When was the last time you walked

A Clean That You Can Trust
You assume your office cleaners will
clean your office, right? What you really
want is a cleaning team that you can trust.
You want to know that even though you
aren’t right there the cleaners are treating
your workspace with the respect it
deserves. You want to know that they are
giving an honest day’s work for an

DeMedio’s Building Maintenance, Inc.  into your office and said “WOW?” If it’s
has been in business for over 30 years. We  peen awhile, then it may be time to call us.
lmovxf that not evel.'yone 15 cut out .for You can reach us at 610.454.1450 or visit
cleaning. As the saying goes, “It's a dirty
job, but somebody’s gotta do it!” It is a )
dirty job, but it is a job we love. We find offer free cleaning assessments and
true satisfaction in restoring dirty spaces ~ estimates. Call today and experience the
to their former shine. DeMedio difference for yourself!

honest day’s pay.

our website www.jdemedio.com. We

Limerick Dental Care

At Limerick Dental Care, we are committed
to providing high-quality dentistry in a re-
laxed atmosphere. We've been serving Limer-
ick Township since 1997. With state-of-the-art
technology, our doctor and staff will provide
the level of service our patients deserve.
Whether 2 years old, 102, or somewhere in-be-
tween we make our patients smile!

For additional information, please call 610.409.2644, and check us on Facebook or our
website at www.LimerickDentalCare.com.

‘BusinessAdvisor

PROMOTE YOUR BUSINESS! CALL (610) 323-6253

LAMDSCAPE DESIEM = WALKAAYS « PATICS
WiALLS « MLILCHIMNG = FREE ESTIMUATES

]DMIEB

e SPRINGFALL CLEAMUP
£ IJARDSCAPING oot

magine it.
Design it.
~ Print it.

610.929.1200 « BerksDigital.com

MARCH 2019
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W prapare frorm scratch and cook 1o
ordar to provide o quality food

SOups - Salads « Sandwiches
Burgers = Szafood - Pizza - Srembali

24 Flavors of Melson's loe Croam

BUGKTG\.".’N Cones - Shakes « Surdass

- Check auf our Rull meru
CRILLE #):

Frstaurant on ‘Wheels ™
MAE Potizhoran Fikie = Pobishosss, PR 154585 F .
610-469-2757 A2

brcvrmmgribe om ko pdt

STANDARD CATERING AND FOOD TRUCK SERVICES AVAILABLE

Happy Hour Sunday through Friday

A:90 - 600 P

Hetlowr House Hotel

o .-'Ll::.:,i.::-a-\.-\.-".-a:_,a--..&.-_n-

Survarded by the ralling {armlamis «f macal
teerks County, Yellvr fHlonse Hotel provides

i dbclighttuld depirhane from the overyday,
Casual coadibey din g, riid e Pk
averrighd acoommendalions
B i Facilinies avaikale,

Lunchoon + 11:30 - 2:00

B10809-9410 « wenw.yollowhouschotal.com Dinner « Man-Sat 5:00 - 9:00
6743 Boyertown Pike (Rowles S62 & B52) Sunday Brunch s 1900 - 2:00

bDouglassville, PA 15818

Sunday Dinner « 2:00 - 7:00

Mi Casa Su Casa Cafe / Restaurant
320 Penn Stree-t Reading, PA 19602

Speck’s Drive-In (610) 489-2110

“Chicken at its finesr!” (G

JBEH Ridge Pike, Collagavilla, PA 15426
www. speckschicken.com
Family ownad and opsreted sinpg TH53

wWwWw.micasas ue:asa:n.-:nm 610.375.1161

 atin American Cuisine
COp=n Monday - Saturday
.0 AM fo 4:00 PR,
Also @ Shilinglen Farmer's Marksl

Thimaclay & Fiackay Dam Lo Tpm
Eat fam o Lom

Haurs; = Broaaled Chicken = Sicas

ran = Fp Vdam = Yo = =ancheches = Klikshakes

Saturcay e — 30m = SOlps r Kid'a meaks

Sanday 1 0Gpm - B = Salads = Pariy Urders
V'S P"'Q Dealicious dining, takeout and

delivery to Pottstown and
surrounding areas.

Every single pizza is a masierpiece.
SOV ESpORio, Demner

610.323.8055
1300 M. Charlotte Street, Potistown, PA 19464
www.bigdaddyspizzapottstown.com

'L".-'IJ{
1\'% . -.f':r

75

VALLEY FORGE, PA §
610-933-1646

=ard G10-335-0171
1371 Valley Farge Raad (Rausa 23)
Phoerigdlle, P4, 13150

“The Besl Kepl Secrel in Chester County”

Bresxiaz’ Unlil 1; 30 Evenyday
Breakfast = Lanch
Hairaivada Sauns « Daily Speciaa

Chpen Seven
Days a Week!

Mcriay - Friday
EAR-2 5D P

Salysday - Junday . -
Tak -2 P Firming Sis for
Thet: Hagpening

e 's o4 enkury Calfe el Cater ingg
B10-323-4004

frainusk: ka3 Ao Ln

OPEN
EVERYDAY

Bl nptes from
Lawmfaster Ca unky
WaY HoME | At the corner of routes
22 & 10

GRILL= PLB

(610) 273 - 2444

AgROknTahon Pl | Hone Swok PAIRMME
waynebrookinn.com

AR AT DLIT SPETIa

Upen
Thursday - Sunday
1100 arm - 8:30 gm

Fizgas | Birormbssdis
Liigores | ard mane

Pick up or
Delivery

Call €10-485-3656

ar Urder onling al
PENNYIPIIZA Com

His |.|..-...-."||'.' kel Top

Pizza f ';'I_'"'“'"
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Breakfast & Lunch
Deli & Grill open ‘il 8

lce Cream

Catering
Baked Goods

'RE THAN JUST
== CREAM

. Party Cakes

Produce

Fund Raising
Opportunities

ﬁ www.coventryparloratlaurellocks.com

Hours — 7:00 a.m. to 2:00 p.m.

653 Laurelwood Road, Pottstown 19465
484-300-4911

1503 Ridge Road, Potistown 19465
484-624-8468

Juice Plus

Powered by Plants, Proven by Science!

Healthy living used to be easy. We
would eat food from the garden, drink
from the water hose, and play until the
sun went down. Somewhere along the
line, living a healthy lifestyle became
complicated...and we are on a mission
to take healthy back!

What is the Healthy Living Revolu-
tion? We are a massive movement of
people on a mission to inspire others to
take ownership of their own health

journey. We provide resources to sup-
port you on your journey, community
and events to encourage and educate
you, a simple way to flood your body
with 45 fruits, vegetables, and berries
every day, and a jump-start program
for when you're really ready to shed the
unhealthy habits that are not serving
you and establish new ones. Contact us
and we will glide you on your way to
better Health.
For more information, visit:
http://rhagueschultz juiceplus.com and
http://rhagueschultz.towergarden.com.

Mi Casa
Su Casa

Mi Casa Su Casa Cafe / Restaurant,
located at 320 Penn Street in down-
town Reading, is a Dominican Break-
fast and Brunch
restaurant specializ-
ing in cafe, comida
Latino Americana,
comfort,
nity, conversation
and creative arts. Mi Casa Su Casa is
a family business that treats all cus-
tomers like family and provides them
with a home-away-from-home din-
ing experience.

Mi Casa Su Casa also serves
| Dinner Buffet every Thursday
at Caliente’s Night at the
Crowne Plaza Hotel, 1741
Papermill Rd, Reading, PA,
19610. Food is served from 6 PM to
9PM.

Mi Casa Su Casa also can be found
at Shillington Farmers Market, 10 S
Summit Ave, Reading, on Thursday
and Friday (9 AM to 7 PM) and Sat-
urday (9 AM to 4 PM).

Catering Available Upon Request
and Extended Hours Available Upon

commu-

Mi Casa Su Casa is Spanish for “my
house is your house,” providing a
home away from home type of am-
biance & environment. We are located

Servivg the @
Rnie TG

1
Dinners
Beer. <l
Cocktails

TOWER

Powered by Plants
Proven by Science!

484-955-6020

http:/iirhagueschultz.juiceplus.com

hitp:/irhagueschultz.towergarden.com

uncheons

sinoe |96

Famous for ' \
Hand-Carved 3
; Beef &
Home-made

Wi 2Napper Soup!

e Ol> Uosentry Fub

LUNCHEDOMS - DIMMERS
BEER - C-OCKTAILS

O 200k Hear!

| PIZZA |

WWW.MIKESBERICKOVENPIZZA.COM

MIKE'S

LRILUK

610-327-4042

&01 N, Charlotte Street, Pottstown, P&

HOURS:

Won-Thur 10em-10pm « Fri-Sal 10am-11pm

U 1ham-&-iopm

OVEN

PICK-UP + DELIVERY
ONLINE ORDERING
) [ o =~

Firad un an

Facebook

ROUTE 422 BUSINESS ADVISOR

in downtown Reading, on Penn Street
just off the Rt422 exit, two blocks
from the bridge. Parking is provided
in the rear.

Hours of operation are Monday —
Saturday from 7:00 AM to 4:00 PM.

Request for Parties of 10 or More by
Reservation Only.

For additional information,
please call 610.375.1161; email:
Johannycepeda@gmail.com; and
visit: www.micasasucasacafe.com.

CALL 610.323.6253 TO PLACE
YOUR AD IN THE DINING GUIDE.

MARCH 2019
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ADVERTISED SERVICES DIRECTORY

ACCOUNTANTS

AMAZZO ACCOUNTING SERVICES ..................... 45
ACCOUNTANTS / FINANCIAL SERVICES

HERBEIN + COMPANY, INC
ADVERTISING / DIRECT MAIL

JWMDIRECT ..o 50
ATTORNEYS

WOLF BALDWIN & ASSOC.PC ... 41
AUTOMOTIVE / AUTO BODY SERVICE
MERCER'STRUCRAFT COLLISION ................o..s 49
AUTOMOTIVE / SERVICE

CJ'STIRE &AUTOMOTIVE SERVICE ... 49
EMBODY'SSUNOCO ... 10
H&FTRESERVICE ... 49
RED KIEFFER'SAUTO REPAIRS, INC. ... 49
WES JACKSONAUTOMOTIVE CENTER . ... ............... 48
AVIATION / FLIGHT TRAINING / FBO SERVICES
FIYELITE oo 40
BANKING / FINANCES

DIAMOND CREDIT UNION .

HARLEYSVILLE BANK

THEVICTORY BANK .

TOMPKINS VIST BANK .
WSFSBANK ..o
BOOKKEEPING / ACCOUNTING

BRESLOW'S BOOKKEEPING ..o 45
KARLENE'S KONSULTING .. ..o 18
BUSINESS & MARKETING CONSULTANT

INTERLACE COMMUNICATIONS, INC. ...t 51
BUSINESS BROKERS

MARATHON CAPITALADVISORS / MARATHON FINANCING
ADVISORS ... 46
BUSINESS CONSULTANT

PANOPTES SOLUTIONS ... 18
BUSINESS COUNSELING

SCORE ... 20

BUSINESS DEVELOPMENT CENTER

KUTZTOWN UNIVERSITY SMALL BUSINESS DEVELOPMENT CENTE§
CHILD DAY CARE

MAGIC MEMORIES CHILD DEVELOPMENT CENTERS .......
CONSTRUCTION / INTERIOR DESIGN / ARCHITECT URE
STYERGROUP . ...
CONSULTANT / LONG TERM PLANNING

ELDER CARE DIRECTION
DENTAL SERVICES
LIMERICK DENTALCARE ....... ..o 25
DJ SERVICES

ACCLAIMDISERVICES ... 18
DOCUMENT PROCESSING / EDI PROCESSING
EDISUPPORTLLC ... 57
DRONE VIDEOGRAPHY / PHOTOGRAPHY
ROBOTICIMAGING GROUP ... 50
EDITORIAL, DESIGN & CONTENT MARKETING
SERVICES

ATC "AROUND THE CLOCK" COMMUNICATIONS ......... 54
EDUCATION / TRAINING

VALLEY FORGE EDUCATIONAL SERVICES / CUSTOMIZED WORK-
FORCE SOLUTIONS 6
EMPLOYEE BENEFITS / HR SERVICES /

ADMINISTRATION

INTEGRITY SERVICE & SOLUTIONS, LLC . ................. 10
ENGINEERING SERVICES

ALL COUNTY & ASSOCIATES ... 47
CARROLL ENGINEERING, INC. ... 39
EARTHENGINEERING ... 52
LUDGATE ENGINEERING ..., 46
TRAFFIC PLANNING & DESIGN, INC. ................ ... 50
ENTERTAINMENT

TECPRODUCTIONS, LLC ... 42
EQUIPMENT RENTAL SERVICE

TOTALRENTAL .o

FINANCIAL SERVICES / WEALTH MANAGEMENT
CHRIS MESSMER, MSF, CFP

GOOD LIFE FINANCIAL GROUP .. oo 39
U FINANCIAL GROUP / JESSICABURGER ................ 43
FLOORING

CHESMONT CARPETONE ........oooiiiiiiiien 43
FRANKLIN FLOORING ... 14
GARDEN CENTER / NURSERY

PUGHTOWNAGWAY .. ... e 18
GRAPHIC DESIGN

DOWNTOWNDEZIGN ..., 18
GRAPHIC DESIGN / PRINTING SERVICES

COMPLETE GRAPHICS ... 18

GRAPHIC DESIGN, SIGNS & BANNERS
GRABER LETTERIN' SIGN
GRAPHIC DESIGN, SIGNS & PRINTING SERVICES

FASTSIGNS ...
HARDSCAPING CONTRACTOR

DAVIESHARDSCAPING ..., 25
HEALTH / HEALTHCARE

COMMUNITY HEALTHAND DENTAL ... 40
PA DERMATOLOGY PARTNERS ........ ...t 53
PMA MEDICAL SPECIALISTS .. ... oo 41
POTTSTOWN HOSPITALTOWER HEALTH .................. 2
TOWER HEALTH MEDICALGROUP ..................... 16
HEATING OIL / PROPANE

HALY HOME COMFORT / GREAT VALLEY PROPANE ........ 28
INDUSTRIAL SUPPLY

CLARKINDUSTRIAL SUPPLY INC. ... 9
INFORMATION RETRIEVAL SERVICES
CUBEINFOSOLUTIONS ... 52
INSURANCE / BENEFITS ADMINISTRATORS
MILLENNIUM ADMINISTRATORS ... 52
INSURANCE / MEDICARE SOLUTIONS

RON CHURCH / UHC MEDICARE SOLUTIONS . ............ 17

INSURANCE AGENCY

NESTERINSURANCE . ... 60
INTERIOR DECORATING

DECORATING DEN INTERIORS .................... 20822
LANDSCAPING / GARDENING

POTTSTOWN ROLLERMILLS ... 40
LANDSCAPING / PROPERTY MAINTENANCE
CLEAN CUTLAWNSERVICE . ... 42
LIMOUSINE SERVICE

MICHAEL'S CLASSIC LIMOUSINE . ....... ..ot 20
RHOADS LIMOUSINE SERVICE, INC. ...t 23
LODGING / BED & BREAKFAST
THETWINTURRETSINN ... 20

LODGING / HOTEL / MEETING FACILITY

HAMPTON INN LIMERICK ........ ... ..o 20
MAINTENANCE/JANITORIAL SERVICES

CLEAN FLOORS & MORE, LLC ..o 20
DEMEDIO'S BUILDING MAINTENANCE ... 1 o 12
MOORE FACILITY SERVICES, LLC ... ... ...t 17

MARKETING / ADVERTISING
BERKS DIGITAL, INC. ...
MEDICAL PAIN MANAGEMENT & CHIROPRACT IC

REHABILITATION

YUCHA MEDICAL PAIN MANAGEMENT & CHIROPRACTIC
REHABILITATION ... 60
MEDICAL SPA

YOUNG MEDICALSPA ...
MERCHANT / CREDIT CARD PROCESSING SERVICES
CARD CONNECT PARTNERS .. ...........

MERCHANT SERVICE CONSULTANTS

NAIL SALON & SPA

MAJESTIC GLAMOURNAILS &SPA ..o 20
TRESPA L o 20
OFFICE FURNITURE

FURNITURESOUP ... 14
ORGANIZATION

POTTSTOWNROTARY CLUB ..............ccvvveen... 54
POTTSTOWN ROTARY CLUBB2BMIXER ................. 51
SMALL BUSINESS RESOURCE ASSOCIATION .............. 55
ORGANIZATION / TOURISM & CONVENTIONS
VALLEY FORGE TOURISM & CONVENTION BOARD .......... 8
PAINTING & WALLCOVERING

BANCROFT WALLCOVERING/PAINTING, LLC .. ............ 20

PAYROLL SERVICES / BOOKKEEPING SERVICES
EXPRESS DATA SYSTEMS, INC. ...
PHOTOGRAPHY PROFESSIONAL

STYLISH IMAGES PHOTOGRAPHY ... 48
PLUMBING

A JACKSON ECKER, INC. ... 19
DRAINMEN PLUMBING, INC. ......... ...t 15
PRINTING & SHIPPING

EVERYTHING PRINTING & SHIPPING CENTER . ............ 10
REAL ESTATE / COMMERCIAL

APTCOR COMMERCIALREALTORS ..................... 1
REAL ESTATE / FOR SALE/LEASE

BRODE & BROOKS, INC.REALTORS ...................... 8
CHRISJAMES HECTORREALTY ................ooee 20
IRONHORSEREALTY ................................ 20
RE/MAX SYNERGY / REGINA MCLAUGHLINWILLIAMS ... ... 12
ZUBER COMMERCIALREALTORS ... 13
RECREATION

COLEBROOKDALE RAILROAD ... 46
RESTAURANT / JUICE BAR

JUICEPLUS ..o 27
RESTAURANTS

BUCKTOWNGRILLE ..., 26
COVENTRY PARLORAT LAURELLOCKS .................. 27
GLODGERESTAURANT ...t 26
GIOVANNI'S BIG DADDY PIZZA .. ...................... 26
GRACIE'S 21ST CENTURY RESTAURANT ................. 26
MICASASUCASA ... ... 26
MIKE'S BRICKOVEN PIZZA .. ..o 27
PENNY'SPIZZA ..o 26
SPECK'SDRIVE-IN ... 6
WAYNEBROOK INN LONG WAY HOME GRILL&PUB ......... .. 26
YEOLDCOVENTRYPUB ...t 27
YELLOWHOUSEHOTEL ...t 26
RETAIL

TRICIA'S TRINKETS & TREASURES ...t 21
RETAIL / BEADS & JEWELRY

STUDIO36 . . 21
RETAIL / CONSIGNMENT

AMY'SATTIC ..o 21
RETAIL / MALL

COVENTRY MALL ... 24
RETAIL / SPORTING GOODS

SCHUYLKILLVALLEY SPORTS ... 9
SALON / HAIR STYLIST

REFLECTIONS HAIRDESIGNS ... .. ..o 21
SENIOR CARE / LIVING ASSISTANCE SERVICES
SENIORHELPERS ...,
VISITING ANGELS /POTTSTOWN ... 24
SEPTIC SERVICE

AHONEY DIPPER/J.BREHM, INC. .. .................... 55
SHEDS / OUTDOOR STRUCTURES

PINE CREEK STRUCTURES .............ccooieiiiint. 50
SOCIAL MEDIA MARKETING
SOCIALASSURANCEMEDIA ... 47
TECHNOLOGY /IT

SCHULTZTECHNOLOGY, LLC ... ..o 53
TECHNOLOGY / IT / SEO SERVICES

SEQ 4 PROS / HUREKATECHNOLOGIES, INC. ............. 47
TELECOMMUNICATIONS EQUIPMENT

SCHOOLEY MITCHELL . ... 16
VIDEO PRODUCTION/TELEVISION

PCTVNETWORK ..o 56

ALY

iredl Valley

PA 038895

Available 24/7/365
Your One-Stop-Shop for Total Home Comfort!

Fa D DEsT

Heating Cil, Propane, HVAC, Tank Removals & Installs, Hot Waler
Healers, Generalors, Dumpsters, Temporary Propane for
Construction and Sarvice Agreaments for the bast prical

Call today 610-251-0342

Halyoil.com . GVPropane.com

WE STAND

FOR OPENING AS MANY
DOORS AS POSSIBLE.

WEFSEANK.COM [ 1.BB8.WS5F5BANK

The Route 422 Business Advisor (ISSN 1524-1254) is published monthly, twelve times per year by MACnif-
icent Pages, P.O. Box 334, Pottstown, PA 19464-0334, and is mailed free to qualified business owners and
operators throughout the Route 422 and Route 100 Business Corridors in Pennsylvania, USA, and is avail-
able in digital format at www.422business.com. Copyright © 2019 by MACnificent Pages. All rights re-
served. Reproduction in any form is forbidden without written permission of the publisher. Views
expressed in articles published in the Route 422 Business Advisor are the views of authors and individual
contributors and are not to be attributed to the Route 422 Business Advisor, its editorial advisors, or its
advertisers, unless expressly stated. The Route 422 Business Advisor does not verify the accuracy of claims
made in advertisements, and publication of an ad does not imply endorsement by the magazine or MAC-
nificent Pages. All ads are non-cancellable. ERRORS — It is the Route 422 Business Advisor’s policy to
review all ads set in-house with the advertiser regarding content, spelling, prices, and contact information
PRIOR to publication. In ALL cases, including camera-ready ads, the advertiser assumes complete respon-
sibility for the accuracy of information presented in ads. In any case where an error is clearly the fault of
the Route 422 Business Advisor, and which would prevent a reader from contacting an advertiser or in
which incorrect pricing is involved, Route 422 Business Advisor's liability will be limited to granting a FREE
ad run to the advertiser or a correction announcement, whichever the advertiser prefers, provided the
Route 422 Business Advisor is notified PRIOR to the next edition’s deadline. Placing an advertisement in
the Route 422 Business Advisor constitutes acknowledgment and acceptance of these terms.
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PRESIDENT'S MESSAGE

TIME FOR THE EVENT OF OUR YEAR
—JOIN KEY DECISION MAKERS
FROM THE TRI-COUNTY REGION
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TCACC Mission: As the primary
business advocate, the TriCounty Area
Chamber of Commerce provides relevant
membership services and proactive
leadership to enhance economic opportu-
nity and quality of life within our region.

Tuble of Contents | \MEDNESDAY, APRIL 17
wensiproge—3 | D =9 PM
Calendar of Events............... 33

End of Ch.amlcfer Section.....37 at RivercreSt YG U R

Leadership Tri-County ......... 38 G I f CI b & A T T’ TUDE
olf Clu r
TRIEngI:I“IFYC;-\‘I’tvEI;H-CYH:lI\jIIgER: Preser\’e D E T E R M I N E S !

152 E. High St., Suite 360, YO U R
Pottstown, PA 19464
« TEL: 610.326.2900 APPLY FOR ANNUAL
« FAX: 610.970.9705 DINNER AWARDS ALT’ TUPE

EMAIL: 1. Community Based
mfo@trlcountyareachamber com Organization
Eileen Dautrich, President, . 1
eileen@tricountyareachamber.com 2. Start—Up Business sh Ewn Harper
- — (Business under 3 years)
Michele Barrett, Events & Marketing Director .
michele@tricountyareachamber.com 3. Small Business From the Locker Room
Gregory Glenn, Member Relations Director, (under 10 employ ees) - o ..
gregory@tricountyareachamber.com Contact the office at e ceo
Melissa Shainline, Communications and 610.326.2900 to Iearn Maticnal Hﬂl'lﬁili;mﬂ ;
Administrative Director, - - ’ Speaber, Avkhor s
melissa@tricountyareachamber.com hOW y ou can aPPIy Life Coach

MAKING A DIFFERENCE IS WHAT WE DO’
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BENEFITS, NEWS, AND MORE!

WELCOME APPROVED
NEW MEMBERS!

Congratulations to the businesses listed below.
Their applications were approved by the Board of
Directors in February. When purchasing goods and
services, please keep these businesses as well as other
TriCounty Area Chamber of Commerce Members in
mind while you Always Buy Chamber!

Addison Technologies

643 E. High St.

Pottstown, PA 19464
610.304.0229
addisontech.com

Computer Consultants/Support
Services

Addison Technologies does all things
website related. Creating websites,
managing websites, and insuring
maximum exposure for our clients.

Authentic Matters

3630 Coventryville Rd.
Pottstown, PA 19465
484.942.3863
authenticmatters.com
Communications Consultants;
Consultants; Marketing/Market
Research; Website Design
Authentic Matters is a digital commu-
nications consultancy. We help busi-
nesses - from startups to Fortune 500s
- improve how they engage, acquire,
and retain customers.

Covenant Bank

1500 E. Lancaster Ave.

Paoli, PA 19301

610.420.1141
yourcovenantbank.com
Banks/Credlit Unions

Covenant Bank Brand Promise- Our
covenant is our promise to do what is
right for our clients, shareholders, em-
ployees, and community every time.
Consummate Professionals- We are
consummate professionals with the
highest integrity. Committed- We
commit to deliver timely financial so-
lutions to help clients meet their goals.
Connected- We connect our clients to
resources and opportunities to drive
success. Community- We support our
community by generously giving of
our time and resources.

Cutillo’s Restaurant

2688 E. High St.

Pottstown, PA 19464
610.327.2910

cutillos.com

Caterers/Banquet Services;
Restaurants/Clubs

Cutillo’s Restaurant is located in the
beautiful village of Sanatoga, PA. Cu-
tillo's  Restaurant overlooks the
Sanatoga Creek and has a rich her-
itage in western Montgomery County.

Delta-T Group

950 East Haverford Rd., Suite
200

Bryn Mawr, PA 19010
484.381.3073
delta-tgroup.com

Behavioral Health Services; Em-
ployment Agencies

Behavioral Health/Mental Health Re-
ferral Agency partnered with various
nonprofit organizations.

Freestyle Real Estate, LLC
1723 Swamp Pike
Gilbertsville, PA 19525
610.845.1800

freestylere.com

Real Estate — Residential

Freestyle Real Estate is committed to
providing each and every individual
client with exceptional service and care
to every detail through the process.
Our agents are attentive to your con-
cerns throughout the selling process
and we realize how overwhelming
selling your home can be.

Kreischer Miller

100 Witmer Rd.

Horsham, PA 19044
215.441.4600

kmco.com

Accountants/CPAs

Kreischer Miller is full service public ac-
counting firm providing audit, tax,
consulting, technology solutions, out-
sourced accounting and C suite search
services.

Mercer’s TruCraft Collision
401 W. High St., Suite 1
Pottstown, PA 19464
610.327.8787
trucraftcollision.com

Auto Body Repairs/Painting;
Auto Detailing/Restoration,; Auto
Repairs/Services, Insurance Com-
panies

Had a minor fender bender or major
collision? Interested in customizing
your vehicle? Mercer’s Collision is an
autobody shop you can trust and de-
pend on, PERIOD! Limited Lifetime
Warranty All makes and models, do-
mestic and foreign vehicle repair. All in-
surance claims are welcome as we are
a direct repair shop for many insurance
companies.

Pope John Paul Il High School
181 Rittenhouse Rd.
Royersford, PA 19468
484.975.6500

pjphs.org
Schools/Colleges/Education

Pope John Paul Il High School assists in
the formation of Catholic students to
be full and practicing members of the
Church while simultaneously recogniz-
ing and respecting the cultural diversity
of our student body. We are a center
of academic excellence rigorously
preparing students to be contributing
members of the global community
with the ultimate goal of eternity in
Heaven.

Potts & Penn Family Diner

80 E. High St.

Pottstown, PA 19464
484.624.5501
facebook.com/PottsAndPen-
nFamilyDiner

Food Products; Restaurants/Clubs
Authentic diner experience. Breakfast,
lunch, and dinner. Focused on Quality
& Exceptional Service!

Pottstown Athletic Club

263 King Street

Pottstown, PA 19464
484.302.9950
pottstownathleticclub.com
Health Clubs/Fitness
Centers/Gyms; Nonprofit Organ-
izations

Pottstown Athletic Club (PAC) is a
501¢ nonprofit multi-sport Youth /
Family Athletic Club. We offer a variety
of fitness programs to Pottstown fam-
ilies and those of surrounding commu-
nities. For over 25 years this club of
athletes has defined ourselves as a
value-driven socially responsible or-
ganization. We recognize the ability
we possess to take control of not only
our lives but to help others empower
themselves and change their lives. Our
formula is simple, through athletics,
we provide opportunity and support
to those looking to change.

Pottstown Oral &
Maxillofacial Surgery Assoc.
1630 E. High St., Bldg. #4
Pottstown, PA 19464
610.326.7880

and

Pottstown Oral &
Maxillofacial Surgery Assoc.
20 E. Philadelphia Ave.
Boyertown, PA 19512
610.367.6074
pottstownoralsurgery.com
Dentist/Orthodontists; Medical Serv-
ices; Physicians/Surgeons

Full scope oral and maxillofacial surgi-
cal services covering the greater
Pottstown & Boyertown areas.

Primerica

908 N. Charlotte St.
Pottstown, PA 19464
610.326.4494
primerica.com/wardle
Financial Services, Insurance
Companies; Investment Com-
panies

In 1977, Primerica was founded on a
simple idea: Just do what's right. That
concept remains at the heart of every-
thing they do for Main Street families
every day.

Public Citizens for Children
& Youth

990 Spring Garden Street,
Suite 200

Philadelphia, PA 19123
215.563.9442

pccy.org

Nonprofit Organizations

PCCY is a children’s advocacy organi-
zation dedicated to increased state in-
vestments in quality early childhood
education, public schools & health
programs (insurance) for kids.

Pughtown Agway

819 Pughtown Rd.

Spring City, PA 19475
610.469.9238
pughtownagway.com

Lawn and Garden Equipment /
Supplies; Pet Shops/Supplies
Retail feed store and lawn & garden
center.

CHAMBER MEMBERSHIP ANNIVERSARIES

(ACCORDING TO TCACC RECORDS)

Happy Anniversary

to the following Members:

Thank you to the following Members who renewed
their commitment to make your Chamber a PRIORITY!

41+ YEARS

AAA East Central

10 YEARS

Staybridge Suites
Royersford -

Valley Forge
Frederick Living

5 YEARS
Schuylkill Holdings

1 YEAR

Attract Engage
Inspire, LLC

Farmers Insurance
Hill Agency
GNG All Holiday

Decorators

Schooley Mitchell

USA Payroll
Willow House Paints

Areyou Celebrating
25,50, 75 Years?

If your Chamber Member
company is celebrating a
significant anniversary
then the Chamber needs
to know! The Chamber
strives to recognize
their Members for their
success. Contact
Michele Barrett at
610.326.2900 or
michele@tricountyarea
chamber.com

»*

BB&T
Bella Vista
Golf Course, Ltd.

Boy Scouts of America
— Cradle of Liberty
Council

Boyertown Oil
and Propane
Brookside
Country Club
Columbia Boiler Co.

D.G. March and
Associates/Enviromat

Company, Inc.
Dancing Tree Creations

Artisans Gallery
and Studio

eb Logix, Inc.
Exelon Nuclear
Fox Rothschild LLP
The Hill School

KeyBank
The Lewis Group
Limerick Township
Moyer’s Catering

My Dad's Flooring
Nester Insurance
PMA Medical
Specialists — Limerick

PMA Medical
Specialists —
Phoenixville

PMA Medical
Specialists — Pottstown

Pottsgrove
School District

Pottstown Area
Industrial
Development, Inc.

Pottstown Hospital
Tower Healt
Pottstown Regional
Public Libra
Pottstown
Roller Mills, Inc.
Readin? Country Club
Golf — Exeter
Township
Reading Foundry &
Supply Co.
Rutter Roofin
Sanatoga Water
Conditioning, Inc.

Schuylkill River
Greenways National

Heritage Area

Tri County Toyota

Twin County
Construction Co., LLC

A. Weitzenkorn's
Sons, Inc.

West & Company T/A
Hoffman & West, CPAs
Wyomissing
Optometric Center, Inc.

Yerge¥;Da lor.Allebach.
Scheffey.Picardi

X
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THANK YOU!

2018-2019

1
U

ICTORY
BANK

Connections Partners:

(Mamfe .
s dey B } B

VCitadel TOMPKINS:
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BENEFITS, NEWS, AND MORE!

BUSINESS SPOTLIGHT

March's Business Spotlight is Brandywine Living at Upper Providence. Learn more about them at
the event on Tuesday, March 26 from 5-7 PM, located at 1133 Black Rock Road in Phoenixville!

Friends and fun
Al Cray Dining

Lusuriows

Please join
Branoywine Living ar
UrreR PROVIDENCE

"I"'“I_:’. with municipal nrganizarions,

Tran =|-..:-|-r_,_-.1i on

Escapades., . for Litel

Murses on site - - -
e non-profirs and members of the public for 2

CosmumiTy VoLunTeer Fair!

SaturDay, May d1H
12:00pM-3:00rM
Recognr on

frr queality < 3

program

care and services

1133 Black Rock Road | Phoenixville, PA
610.933. 3250 | www.Brandycare.com

.HI ﬂ.']lll.'-l'_"l.ul.' .Ir_-l.'n:-'!-ﬂ'; .'IIH.. |';:-|.||'.' I.I:-?.!'L

ehroupbane N B, DE, CT WY & B4

JANUARY BUSINESS CARD EXCHANGE

January 22’s Business Card Exchange at Community Health &
Dental Care was a success! We networked and toured their new
facility at the Coventry Mall.
Thank you to everyone who

came out to this event!

=gy or P

- |I

_'

Sponsored by:

PA Chamber Membershif

Chamber Members with 10 and fewer
employees are eligible for a FREE member-
ship with the Pennsylvania Chamber of
Business and Industry.

The PA Chamber is the largest broad-based
business association in the Commonwealth,
serving thousands of member businesses
statewide. Its mission is to improve

Pennsylvania’s business climate and increase

OF THE MONTH
the competitive advantage of its members.

Benefits of Membership with the PA Chamber include:

¢ Information on legislation and advocacy efforts
that affect your business.

FEATURED
MEMBER

® Access to statewide coalitions and initiatives.

¢ Discounted, members-only pricing on the
PA Chamber’s renowned educational and
compliance programs and publications that
benefit your business.

e And much more!

For more information on membership with the PA Chamber, contact their
membership team at 877.381.8618 or chambermembership@pachamber.org

OF BUSINESS AND INDUSTRY

MAKING A DIFFERENCE IS WHAT WE DO!
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LEYP PROFESSIONAL DEVELOPMENT

lewis &
at e
[=-Cycling

On February 14, LEYP went to Wrigley’s Business Products and Services for a E th D
professional development workshop led by Morgan Davidheiser. Morgan focused a r a
on Excel and Outlook and how to utilize them more efficiently. Thank you Morgan H
for sharing your expertise with the group! M u n day; A P r l I 2 2-
Next LEYP event "
is on Thursday, E Lead | Engage | Have any electronics you want to safely

March 14 from 5-8 Pm Young | Professionals dispose of? Bring them to us!

at Splitting Edge m
1r o TRICOUNTY AREA Mﬂ phesen t{g -
¢  CHAMEER OF COMMIRCE Ff" ;]f' e

L EADING Leadercaz%;cg

HEALTHY Friday, May 10

e@/[/l/w 8 AM to 4 PM
New Hanover United
Methodist Church

#
y ,'
i

i i oS
Gayle King, Co-host, Patrick Lencioni, Dr. Caroline Leaf, Marcus Samuelsson, Carla Harris, Ginger Hardage, Andy Stanley, Juliet Funt Craig Springer,
CBS This Morning, Founder, Communication Award-Winning Chef, Vice Chairman and Former Senior VP Leadership Author CEO, Executive Director;
Ediitor-at-Large, The Table Group Pathologist and Restauranteur, Author Managing Director, of Culture and and Communicator WhiteSpace at Work AlphaUSA
O, the Oprah Magazine Cognitive Neuroscientist and TV Personality Morgan Stanley Communications,

Southwest Airlines

Registration required. For more details or to purchase tickets, call 610.326.2900.

MAKING A DIFFERENCE IS WHAT WE DO!
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TEAR THIS PAGE OUT AND KEEP FOR YOUR RECORDS

I Mark Your Calendars!

Thurs., March 7

Membership Breakfast: Our Lucky Members

7-9AM

Fri., March 8

SunnyBrook Ballroom, 50 Sunnybrook Rd., Pottstown 19464
The Lucky Day agenda includes: extended networking; receive a new
Membership Plaque, 2019 Window Decal, 2019 Tri-County Area Commu-
nity Guide & Business Directory, visit tables to chat with board members
and sign up for events and chamber programs, and special giveaways!
$32 per Member (invoiced or paid after 2/28); $50 per non-member
Sponsors: Alvernia University; Foundation for Pottstown Education

Leadership Alumni Executive Series: Part 2

8:30-10 AM

Thurs., March 14

TriCounty Area Chamber of Commerce, 152 E. High St,, Suite 360,
Pottstown 19464

Join us for another exclusive and intimate event presented by fellow alum,
Joe Rusiewicz, Executive Director, The Foundation for Pottstown Education.

Storytelling as a Management Tool

Storytelling is a management tool that can help produce the best results
for telling your organization’s mission, keep those special things about
your organization alive, enhance your image in the community and get
your staff to see the big picture and how their work is valued.
Leadership Alumni Only; Free Event

Contact Jennifer O'Donnell at 610.326.2900 to register.

LEYP: Splitting Edge Axe Throwing

5-8PM

Weds., March 20

Splitting Edge Axe Throwing, 225 E. High St,, Pottstown 19464
This special networking event will bring together young professionals ages
21-40 years in the tri-county area to continue to grow an effective, strong
network of leaders. You are encouraged to register in groups of four or
more to represent your business in a competition resulting in an award of
the center of the target signed by all the participants as a keepsake. Reg-
istrants who attend as singles, doubles, or triples will be partnered with
others at the start of the tournament onsite. Join us at 5:00 pm for a social
hour and practice throwing axes before the 6:00 - 8:00 pm Axe Throwing
Tournament. Refreshments will be provided at no additional cost.

$34 per person (plus tax); Young Professionals Only

Boyertown Area Progress Dinner

5-830PM

Fri,, March 22

La Massaria at Bella Vista Golf Course, 2901 Fagleysville Rd.,
Gilbertsville 19525

Agenda:

Networking Social Hour

Video Highlighting:

¢ Interview with Dr. Dana Bedden, Superintendent of the Boyertown
Area School District

Tour of the renovated High School

Tour of the renovated Middle School West

Overview of Community Engagement with the School District
Presentation of the Quality of Life Award to the Foundation for Boy-
ertown Education.

$100 per Member; $900 per Member table of 10; $150 per non-member;
$1,500 per non-member table of 10

Platinum Sponsors: Maillie LLP; Pottstown Hospital Tower Health;
Tompkins VIST Bank

Gold Sponsors: The Body-Borneman Companies; Boyertown QOil and
Propane; Martin Stone Quarries, Inc.

Silver Sponsors: Bally Block Company; Dan Albert — State Farm Insur-
ance and Financial Services

Additional Sponsorship Opportunities Available

Inclement Weather Date: Wednesday, March 27

Refresh Friday: Mindfulness

8:30-10AM

TriCounty Area Chamber of Commerce, 152 E. High St,, Suite 360,
Pottstown 19464

Mindful or Mind Full? During this session Harriet Stein will share why
Mindfulness is needed in the workplace.

When practicing Mindfulness, this enables one to become expert in
knowing ourselves. It is not about changing who we are, it is about un-
derstanding who we are and accepting ourselves with compassion that
leads to a life that is richer in the knowing,.

Members Only; No Charge; Registration Required

Tues., March 26 Business Card Exchange

5-7PM Brandywine Living at Upper Providence, 1133 Black Rock Road,
Phoenixville 19460
Join the staff of Brandywine Living at Upper Providence for a St. Patty's
Themed Networking Event. Food/Beverage: appetizers, beer, wine and
a signature cocktail will be served. Entertainment: a live musician will
be on site.
Members Only; No Charge; Registration Appreciated
Sponsored by: Brandywine Living at Upper Providence

Fri,, March 29 Discover Leadership Tri-County

8§-9AM TriCounty Area Chamber of Commerce, 152 E. High St., Suite 360,
Pottstown 19464
Learn how this ten-month, tuition based, leadership and professional de-
velopment program can equip you or a member of your organizational
staff with the skills and understanding of the problems, opportunities,
and resources throughout the tri-county region to effectively serve on a
nonprofit board and sustain community participation and involvement.
Now enrolling for the Class of 2020!
Free; Registration Requested

SAVE THE DATES

Thurs., April 4 Rise & Raise Membership Breakfast
7-9AM SunnyBrook Ballroom, 50 Sunnybrook Rd., Pottstown 19464
More details to come!

$26 per Member (prepaid prior to 3/28); $32 per Member (invoiced or
paid after 3/28); $50 per non-member
Sponsor: Reading Fightin Phils

Weds., April 17 Annual Dinner: The Winning Edge
5-9PM RiverCrest Golf Club & Preserve, 100 Rivercrest Dr., Phoenixville
19460

Featured Key Note Speaker: Shawn Harper, former NFL football players
and author of The Winning Edge.

Annual Chamber Awards Ceremony

This keynote will take your organization on a journey through Shawn’s
life and the lessons that he learned to help him successfully start, develop,
and grow his company. Shawn graduated last in his high school class
(#154), had four learning disabilities along with a severe speech impedi-
ment, and lived in a broken and impoverished environment. Despite all
the adversity, he was able to graduate from Indiana University, play in
the NFL, and be a successful business owner.

See page 29 for more details on the signature event of the year!
$95 per Member; $850 per Member table of 10; $150 per non-member
Additional Sponsorship Opportunities Available

Mon., April 22 E-Cycling
TBD The Lewis Group, 455 Railroad Plaza, Royersford 19468

Discard your unwanted business equipment and electronics. This Cham-
ber benefit is again being offered free of charge to Members only! Visit
tricountyareachamber.com to see a list of accepted products

No Charge; Members Only
Sponsor: The Lewis Group; Beacon Container Corp.
Ad(ditional Sponsorship Opportunities Available

Leadercast 2019: “Leading Healthy Teams”
May 10, 2019 at New Hanover United Methodist Church
Details on page 32

Call Michele Barrett, Events &
Marketing Director for more
information or to sponsor an event.

610.326.2900

Register today; connect tomorrow. Visit tricountyareachamber.com or call 610.326.2900.
A 422business.com and 422bizmag.com ROUTE 422 BUSINESS ADVISOR
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GOVERNOR WOLF'S BUDGET 2019 PROPOSAL

Governor Tom Wolf presented his pro-
posed budget for FY19/20 on February 5th.
The proposal is set at $34.1 billion in spend-
ing, which is an increase of $927.36 million,
or 2.79 percent over last year. The Gover-
nor’s proposal also does not call for an
across the board tax increase as in some of
his previous proposals. However, it does
include a severance tax on natural gas, but
with funds dedicated solely to infrastruc-
ture which is modified from the Gover-
nor’s previous budget plans. The Governor
is also calling for an increase to the mini-
mum wage from $7.25 per hour to $12 per
hour starting in July — with additional in-
creases coming each year until 2025, when
it would reach $15 an hour.

The Governor’s budget was met with
optimistic tones from the Republican con-
trolled Legislator, but the overall spend
number along with the minimum wage
and severance tax will likely be central to
negotiations leading up to the June 30th
deadline. These details and other items
such as those listed below will be negoti-
ated during the process including in Leg-
islative Budget Hearings throughout
February and March. Items of note include:
¢ $200 million in Basic Education Fund-

ing, $50 million in Special Education

Funding, $50 million for Pre-K Counts

and Head Start, $8 million for Stay in
PA, $10 million for PAsmart, and $7 mil-
lion for PASSHE
¢ $6.8 million to provide a 3 percent rate
increase to Infant/Toddler Early Inter-
vention providers

¢ $12 million to the Employer Skills Fund
to develop innovative solutions to the
skills gap

e $5 million to PA First for job creation

e $15 million for infants and toddlers on
the waiting list into high-quality child
care

e $10 million to incentivize quality child
care for infants and toddlers

e $5 million for Parent Pathways

e $1.5 million for naloxone to continue to
fight the opioid epidemic

® $2.6 million towards bolstering the
state’s organic industry

e Provides fair funding for local police
coverage by the PA State Police through

a sliding scale fee
e $15 million to assist counties in paying

for updated voting machines

¢ Continues deposits into the Rainy Day
Fund that are projected to reach more
than $278 million

* $5 million for expanding home visiting
services

e $15 million to serve an additional 765 in-
dividuals with intellectual disabilities
and autism currently on the waiting list
through the Community Living Waiver
and 100 individuals through the Consol-
idated Waiver

e Final phase of implementation of Com-
munity HealthChoices on January 1, 2020

It remains to be seen how the smaller
Republican majorities listed below, and a
Democrat Governor entering his second
and final term, will affect the flow of the
budget and nature of legislation in the new
session. Also, the Governor and Legisla-
ture often negotiate on other priorities both
related and unrelated during the budget
negotiations and we could likely see calls

for further pension reform, reduction/elim-
ination of property taxes, and the extension
of the statute of limitations for child sexual
abuse to name a few.

-
l III
MONTGOMERY

COUNTY COEAURITY COLLEGE

Advocacy
Sponsor:

Alex Rahn, Wanner Associates - 717-378-3388 or
arahn@uwannerasso.com.

The U.S. Chamber of Commerce asked Chambers and organizations

Dear Member of Congress,

Th? undersigned organizations- representing a diverse group of industries
and interests -urge Congress to work with us to protect the health care of

the more than 181 million Americans who receive health

an employer. We are asking members of Con

HR 748,

too thin,

Congress has acted twice to protect Americans

the “Cadillac Tax,

their families.

While this tax was intended to only hit Americans with “
the reality is that very modestplans covering low- and mod
families are projected to trigger the tax.
the health plans of women, seniors,
and the disabled. Small businesses t

consequences -

Empl?yer—provided coverage is the backbone of our health care system and
the primary source of coverage for the majority of Americans
2018 mid-term election polling,

health coverage.

The looming 40% “Cadillac Tax"”
opposed by both Republicans and Democrats.
Representatives cosponsored legislation in

T? cosponsor this important legislation please reach out to
maria.costigan@mail.house.gov with Representative Joe Courtney (D-CT)

or b?endan.fulmer@mail.house.gov with Representative Mike Kelly (R-PA)
Working families are already stretched too thin.

to keep health care affordable and available for

are hit with this onerous tax increase.

Americans cannot afford to pay more for their health care.

care coverage through
: gress to cosponsor the bipartisan
the Middle Class Health Benefits Tax Repeal Act of 2019

; r
together to swiftly repeal the impending 40% tax on employer-prov.

care before working Americans and their families, who are already stretched

. from the consequences of

1 but this policy is already causing an adverse effect on
the affordability and quality of health covera
According to Kaiser Famil
deductibles have risen 89%,

ge available to employees and
Yy Foundation 2018 data, since 2010,
while wage growth has remained Comparatively flat.

The tax will disproportionately tax
working middle class famflies, the sick,

hat already struggle to offer he
. . alth care
coverage will also be heavily penalized. This tax has real and ha

81% of voters Oppose taxing employer-provided

on employer-provided health coverage is widely
Over 300 members of the House of
the last Congress to repeal the tax.

Let’s work together
181 million Americans.

to support the repeal of the “Cadillac Tax” — TCACC signed on!

and to work
ided health

gold-plated” plans,
erate-income working

rmful

According to
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ROUTE 422 BUSINESS ADVISOR

422business.com and 422bizmag.com

PN

MARCH 2019



HOW WILL WE ALL
‘GET THERE' IN
TWENTY YEARS...?

By Anita Nardone, PE., Director of TDM Planning, GVF.

It would be hard to find many people
these days who would disagree with the fact
that the amount of ‘severe’ weather events
has seemed to increase in the past few years.
Whether or not we subscribe to the theories
of climate change, we would most definitely
agree that both severe temperatures and
large amounts of precipitation have affected
many of our lives. This past fall, the UN Cli-
mate Council made the stark recommenda-
tion that the world must mitigate the effects
of global warming within the next 10 years
before the negative effects (like sever
weather) will be irreversible. And carbon
emissions are the largest contributor to this
global warming phenomenon.

If polled, most of our communities here
in the greater Philadelphia region would
show that most of us reach out intended
destinations by using our cars...and if
polled further —by driving alone for most of
our trips. Our region has experienced meas-
urable growth over the past 8 years—-
adding over 200,000 commuters to our
region. Of those commuters, 58% com-
muted by driving alone in their cars. While
other modes of getting to work have also in-
creased (public transportation, carpooling,
walkers/bikers)...their growth has been
minimal at best compared to the use of the
car. There are few who would argue that
‘getting out of the car’ has measurable health
and environmental benefits. But can we re-
ally imagine getting around and depending
less on a car to doit? And is the car really the
most equitable form of transportation across
the socio-economic spectrum?

Transportation and planning profession-
als from across the world and right here in
our own metropolitan area meet regularly
to discuss ‘how” and ‘what’ different trans-
portation options might look like.

The trend toward “urbanism’ (people and
jobs moving toward walkable communities)
is very apparent in the growth of cities like
Philadelphia. But even suburban communi-
ties are seeing the increase in the popularity
of multi-family and mixed-use develop-
ments where life does not always depend on
a vehicle.

The huge advances in communication
technology combined with equally huge ad-
vances in eco-friendly (electric) modes of
transportation like electric cars, scooters,
mopeds, and electric bikes—have all com-
bined to allow for choices in how we all
might choose to travel the 20-50 miles a day

MAKING A DIFFERENCE IS WHAT WE DO!

422business.com and 422bizmag.com
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that we must travel. Are we ready for all that
technology right now? Does it really apply
to suburban life where many of us live in the
U.S. 422 corridor? The answer might be
practically be ‘no—-not yet'. But the fact of
the matter is that changing modes and in-
frastructure of how we ‘get there’ affects the
very core elements of all our lives—-eco-
nomic, health and environment. Planning
for changes to our infrastructure that allows
for growth without the huge monetary in-
vestments needed to support the car are
worthwhile.

Here are some of the interesting questions
that 500 transportation professionals who
gathered in Washington DC this past Janu-
ary 2019 for the Transportation Research
Board (of the National Academies of Sci-
ence, Engineering & Medicine) Annual
Meeting discussed in an informal setting
called the Transportation Camp:

e Are scooters here to stay?

e Will “congestion pricing’ be common-
place in US cities in 5-10 years?

e Should transit agencies pro-actively
partner with Lyft and Uber to offer higher
quality service?

e Are the latest transportation options

(shared bikes/scooters/rides) creating a more
equitable transportation system?

* Will autonomous vehicles doom cities
to a future of congestion?

e Will streets in cities need to be re-de-
signed due to the popularity of shared scoot-
ers and bikes?

* Do Lyft and Uber alleviate congestion?

e Should cities get revenue from shared
scooters and bikes to assist with transporta-
tion needs?

Think about your next car trip. Is it possi-
ble that we could all strive to remove one
single-occupant trip in our busy lives once
per week? As Dr. Seuss says... “unless
someone like you cares a whole awful lot,
nothing is going to get better. It's not.”

GVF can help. If you are a business or
municipality that could benefit by learning
more about ‘transportation demand man-
agement’ (TDM) and how you and employ-
ees could improve commutes, please contact
us for more information. www.gvftma.com
or 610-354-8899.

To reach Anita by email: anardone@guftma.com or
610-354-8899.

-\

3100 per Member

Wednesday, March 20

3 - 8:30 PM

FOF mare details or to reqister, visit
tricountvareacnamoer com or call 610396 2900

Platinum Sponsors:
Maillie

Yeperlice Sevand Jhe Nomberr®

Pottstown Hospital
TOWER HEALTH

TOMPKINS =

] DBT Member tanle of 10
150 DEr non-mem~oers 81500 per non-member table of 10

ONLY
50

Additional Sponsorship Dpportunities Available - contact

Michele at 10 326,200 or michele@tricountyareachamber_com

ROUTE 422 BUSINESS ADVISOR

y

TICKETS <



TRICOUNTY AREA CHAMBER OF COMMERCE FOUNDATION SUPPORTS

BUSINESS
PROGRAM IS
A GREAT
OPPORTUNITY
FOR LOCAL
STUDENTS

There is an award-winning summer
economics education program that for
forty years has benefitted our local stu-
dents. Pennsylvania Free Enterprise
Week (PFEW) immerses rising high
school juniors and seniors in the world of
business, allowing them to experience
firsthand what you face each day. Offered
by the Foundation for Free Enterprise Ed-
ucation, PFEW was founded specifically to
teach students about the American private
enterprise system and provide tools to
help students become the great employees
and employers of the future. PFEW annu-
ally holds five week-long sessions in July
and August on the campuses of Lycoming
College and the Pennsylvania College of
Technology in Williamsport, PA, serving
nearly 2,200 students and 250 volunteers
each year.

At PFEW, participants are grouped into
management teams of junior executives
who have been hired to turn around un-
derperforming manufacturing companies.
These teams, mentored by adult volun-
teers called Company Advisors, operate
their firms for a computer simulated three-
years, competing against other student
companies. They formulate production
and financial strategies, develop income
statements and balance sheets, prepare
marketing and advertising campaigns, all
the while reacting to a variety of external
factors. Sound familiar?

The Chamber proudly supports PFEEW
and encourages our local companies and
civic organizations to provide sponsorship
for our students and, if possible, volun-
teers for the sessions. Every student at-
tends PFEW on a fully tax-deductible $625
scholarship (the actual value of the schol-
arship exceeds $1,500) which is provided
by a local firm, foundation, civic organiza-
tion, or individual. PFEW is also an ap-
proved  Educational = Improvement
Organization through the PA Educational
Improvement Tax Credit (EITC) program.
Scholarship donors are prominently recog-
nized in several publications circulated
throughout the state, and each student

Winners of BizQuiz, PFEW's version of Jeopardy, celebrate on a busy Wednesday afternoon!

wears the name of their sponsor on their
photo ID badge throughout the week. Stu-
dents write their sponsors after graduation
to report on what they have learned.

The Foundation for Free Enterprise Ed-
ucation proudly announces that they have
recently expanded their programming to
include the Stock Market Game™, an in-
teractive in-school game for students in
grades 4-12 that teaches them about the
Stock Market and Securities Industry. For
more information on how to support or get
involved with SMG, please contact Jeremy
Kropf, Technology and Projects Manager
at 814-833-9576 x4, or email him at je-
remy@pfew.org.

If you would like to learn more about
the award-winning PFEW program and
how you can help, please call the Chamber
directly or contact Scott Lee, vice president
of marketing & development for the Foun-
dation for Free Enterprise Education at
(814) 833-9576 ext. 8, or e-mail him at
scott@pfew.org. PFEW is open to all cur-
rent sophomores and juniors in Pennsyl-
vania and information on attendance, as
well as program applications, can be
found on the PFEW website. Questions
can be directed to Amber Goss, Schools
Manager for PFEW, by calling her office
at (814) 833-9576 ext. 6, or emailing her at
amber@pfew.org.

Arways Buy CHAMBER

Don't forget to support your fellow Members by Always Buying Chamber!

We thought we would make it easier for you by listing Members under their

primary categories. Check future issues of the Route 422 Business Advisor for

more categories — and more Members to connect with!

Travel Agencies

e AAA East Central
e Glass Slipper Concierge
e \World Travel, Inc.

Website Design
¢ Media Fusion Technologies, Inc.

Wedding Consultants/Planners
e Bally Spring Inn

Utilities Youth Services
¢ Exelon Nuclear ¢ Boy Scouts of America — Cradle of
e PECO Liberty Council

Vending Machines/Food Services

e Canteen Berks County

Veterinarians

¢ Sanatoga Animal Hospital

Video Production Services

e Cinecore Media
e The PCTV Network

Water Conditioning
Equipment/Services

¢ Sanatoga Water Conditioning, Inc.

e Olivet Boys & Girls Club — Richard J.

Ricketts Club

A complete list of members
can be found on the online
business directory at
tricountyareachamber.com.

MAKING A DIFFERENCE IS WHAT WE DO!
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RIBBON CUTTINGS | 2018-2019 TCACC
, ‘ EXECUTIVE COMMITTEE &
Celebrate your new business or new lo- BOARD OF DIRECTORS
cation by hosting a Ribbon Cutting/Grand EXECUTIVE COMMITTEE

CHAIRMAN OF THE BOARD
Baran Schultz, CEO, Schultz Technology

Opening. The TriCounty Area Chamber of
Commerce provides this complimentary

service to ALL businesses in the tri-county CHAIR ELECT
region. Rich Newell, CEQ, Pottstown Hospital Tower Health
TREASURER

For more details or to schedule your
Ribbon Cutting, please contact Michele
Barrett, Events & Marketing Director, at
610.326.2900 or michele@tricount-
yareachamber.com.

April Barkasi, President & CEO,
CEDARVILLE Engineering Group, LLC

IMMEDIATE PAST CHAIRMAN
Richard Graver, Chief Lending Officer; The Victory Bank
SoLiciTor
Joseph K. Koury, O'Donnell, Weiss & Mattej, PC.

SECRETARY
Eileen Dautrich, President, TCACC

BOARD OF DIRECTORS

Majestic Glamour Bill Breslawski, Maillie LLP

= Sean Deviney, The Body-Borneman Companies
Nalls & Sp a’ Twila Fisher, The Hill School
1126 Town Squar e Rd, Peggy Lee-Clark, Pottstown Area Industrial

Development, Inc.
Lee Levengood, Everything Printing
Rick Libra, Exelon
Lisa Lightcap, Tompkins VIST Bank
Stacey Machalette, Longstreth Sporting Goods, LLC
Eric Phillips, Dana Incorporated
Greg Richardson, Traffic Planning and Design, Inc.

Elaine Schaeffer, Schuylkill River Greenways
National Heritage Area

Pottstown, PA 19465

Splitting Edge
Axe Throwing,
225 E. High St,,

Pottstown, PA 19464

Dr. William Shirk, Pottsgrove School District
Michael Stevens, BB&T

Peggy Lee-Clark, Executive Director of Pottstown Area Industrial
Development, Inc. focused on Advocacy at February’s Refresh. Advocacy is a
powerful tool that ranges from grass-root efforts to well-oiled machines. When
effective it inspires positive change.

Friday, March 22, 8:30 — 10 AM, “Mindfulness”

Looking to
Fill a Position?
The Job Postings and Resume
Service helps Members that are
looking to fill a position by sav-
ing them time and money.

How to Post Your Job Opening

Companies who have posted Job
Openings will be featured in a
weekly email and in the Route 422
Business Advisor.

Members: It's easy to post your
Job Openings!
— Login to Members Only on the

Chamber website and click the
“Jobs" tab on the left side module.

— Click "Add New Job Posting,”
fill in the description.

— Preview your posting by clicking
“Preview” on the bottom of the
page.

— Click the red “Save & Exit”

button on the bottom to finalize
your posting.

JOB POSTINGS

Looking for
Qualified Individuals?

Information  from  resumes the
Chamber has received are announced at
Membership Breakfasts and summarized
in the Route 422 Business Advisor.

Members: Stop by at the office
anytime to review the resumes we have
on file that have been sent to us by those
looking for work.

Know someone
looking for a job?

1. Have them send their resume to Melissa
at melissa@tricountyareachamber.com.

2. They can also go to the Chamber’s

website and view Chamber Members who

currently have positions available at their

company.

¢ Brandywine Living at Upper
Providence — Hiring Event, March 6:
Nursing Assistant

¢ Gage Personnel/Gage Professionals
— Entry Level Bookkeeper

¢ Pottstown Area Industrial
Development, Inc. — Project Manager

MAKING A DIFFERENCE IS WHAT WE DO!

MARCH 2019 A 422business.com and 422bizmag.com ROUTE 422 BUSINESS ADVISOR
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A Blog Post by Class of

2019 Participant
Dan Christopher; Branch

Manager, Fulton Financial

The gathering of the Tri-County
Leadership Class of 2019 in February was
all about being a leader. What kind of
leader are we, how do we influence as a
leader and what kind of shadow do we
cast as a leader?

It is one thing to influence by coaching
and teaching, but it’s another to realize we
influence others by who we are and how
we behave. This we do without even
trying.

We learned that Leaders cast shadows
that impact the people in our business
and in our personal life in many ways. As
a Leader we influence what people do
and how they behave. We as Leaders set
the example for the culture and shape it
by default and design.

We learned that we impact others by
the shadow we cast. This is why we need
to be aware of what we say and do at
work and at home.

Have you ever thought how your
shadow impacts others? We do this by
being aware. Manage versus leading.
Communicating your vision in front of
your people is leading. Prodding and
controlling to drive results is managing.

How do you lead?

We also learned that we are influenced
by the strengths and challenges of the
people around us. They help mold the
shadow we cast.

JOIN THE CLASS OF 2020!
LEARN MORE!

What Kind of

Leader are You?

As a strong Leader we must always look
at ourselves first. Manage the impact of our
behaviors. Walk the talk, keep our
agreements and ensure others do the same.

How do you as Leader accomplish this?

*You Lead by Example You Coach eYou Mentor

*You Motivate ¢You Present a Vision You Win! eDUC ATION PROGR AMS

*You Inspire ®You promote Teamwork 2 018-1 g

Learn how this ten-month, tuition based, leadership and professional development
program can equip you or a member of your organizational staff with the skills and REGISTER FOR AN
understanding of the problems, opportunities, and resources throughout the I
tri-county region to effectively serve on a nonprofit board and sustain community partic- INFO SESSION!
ipation and involvement. Now enrolling for the Class of 2020. FRIDAY
Applications due June 30, 2019. Class starts in September. MARCH is
For more information on Leadership Tri-County, contact 8-9AM
Jennifer O'Donnell, IOM, Director, at 610.326.2900 or
jennifer@tricountyareachamber.com. Call 610.326.2900

EXECUTIVE
SPONSORS

[

& N

Fottstown Hospital
TOWICR HEAT

i AN

MAKE AN IMPACT — JOIN THE CLASS OF 2020!

EDUCATION
SPONSOR
TRANSPORTATION
SPONSOR

Q.l:l
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AN ENTREPRENEUR
THANKS HER WAGE
EARNER HUSBAND

THE Goobp LIFe

‘ By Merra Lee Moffitt, AWMA, CMFC, CFP®

r Patrick and I have been married 28 years. In that time,
I have started four businesses and my husband started two.
Each time we tried to keep one predictable paycheck while

allowing the other to grow a business. If youre an entrepreneur, thank

your wage-earning spouse today for providing a steady baseline income.

While most articles regarding self-em-
ployed people married to wage earners
surrounds tax filing and deductions, the
much larger issue is mutual support and
communication. I am ever so grateful and
do not thank my spouse enough for the
gift of his W-2 income during my start-up
years.

When I started my first business,  had
anew baby — I also had a business plan,
a vision and a desire to succeed. Al-
though both of our families had stay-at-
home moms, that was not my plan. We
spent months talking our way through
the time demands of starting a business
against the ‘mom’ expectations of the pre-
vious generation.

My early earnings as a business owner
resembled a roller coaster. Some months
yielded large checks. Yippee! Some
months the postbox grew spider webs.
The slow grinding crawl up the coaster 's
slope to profits. He congratulated the
happy months and provided encourage-
ment always.

If you're the entrepreneur roller coaster
earner, take on the discretionary payments
— as the entrepreneur I pay for schedula-
ble extras: the house projects, the vaca-
tions, the gifts and holidays. When the
business is doing well, we schedule those

things. In seasons and years when revenue
declines, we postpone or minimize the
cost of those projects that we do have con-
trol over. It takes a lot of discussion.

We delegated the wage earner to pay
the steady bills. Pay the electric bill, the oil
bill, the car insurance . . . We've been mar-
ried 28 years; I'm grateful for my hus-
band’s support and ongoing talks. I have
worked with many couples where one is
a wage earner and the other an entrepre-
neur. I've seen many wage earners get
frustrated because it seems as though they
are paying all the bills. Especially when
they see their entrepreneur spouses pay-
ing for marketing and other expenses that
they see as unnecessary.

Learn how to talk about the great rev-
enue months — a wage earner thinks a
great month is prelude to a permanent
raise. They sometimes expect every month
to be like that. Early on in our marriage, a
great month fostered conversations beck-
oning one of our household projects or
pent-up vacation desires. Inevitably the
next month revenues would be lower and
squelch Securities offered through LPL fi-
nancial, member FINRA/SIPC. Investment
advice offered through Good Life Advi-
sors LLC, a registered investment advisor.

(Continued on page 40)
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Financial Planning
Have You PUZZLED?

powered by
gOO0

d

NOURTSH YOLIR
FINAMNCIAL
CALL MERRA LEE TODAY!

Three “Interesting” Ways
To Start Financial Planning:

1) Schedule a date night to discuss your plans.
2) See an adviser who Is a financial planner.
3) Hint! Hint! Call Merra Lee.

dlif
gFTHJ\ NCTAL GROUP

Merra Lee Moffitt

CAFC, AWMA, CFPE
Senfer Parfner Wealth Strafegi=t

B10-628-2055 * 610.458.7353 + fax 610.628.2055
un.lilmml!nt.mufﬁ“plﬂm v Merrales nef
Seruirities nffered theugh LML Fnandal, member FINLASSIPC. Invesfrent advice offerad

thrvugh Goed Like Advisors LLC, & rogabenal irvessmimt mlvisos
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FLY

* X

ELITE
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Dreaming of flight?
Dream no longer and spread your wings with Fly Elite.

For only 588 for 30 minutes, or 5199 for an hour,
YO can take the comirls of an arslane and

experiemnce the thill and excibemen of Fight.

You and ona passangas can go alang for this ride
of & lifetsme as you get o take the controls and
by the airplans yoursslf!

Wi offer fiight instruction and sircraft rentals for all
Myimg levels. We 250 have @ Ll service mainlenance
faciity 1o meet all of your aviation meads.

Contact us- Difica: 610,485 6366 or
check out our website al Fly-Elite.com

LIKE US on
Fza i

The Coventry Mall
(Moo e Drk's Spaing Goods )

A1 W Schuwlall Moms, Poltsioesn FA THHES
Hengr ol Qigweradinn — Morncay Bam-f ps
usssay- |Fure: Bamefpm © Fnday:; Gem-Spm

Eabunday: Bam-Jpm (Medcal only closss 1Z2pm}

Tod Heritage Drive, Suite T

—ours of Cperabion — Morday: Clossd
Toascay Eam-7pm = dWad ascday Sam-5pm
Thirsiay - Salusides . Cicesd

a0f Heritage Drive, Suite 802
{Dental)

Hanora of Operstine — Maonday Bam-Spm
Tussdsy - Wedneedmy: OardSom
Thursday. Bam-Spm = Frday: Bam-Som
Batunday . Closed

Phone: 610-326-9460
Fax: 610-326-2432
http:www.ch-cde.org

DID YOU KNOW CHDC

Madical, Denssl

THE GooD LIFE

(Continued from page 39)

Good Life Advisors LLC and Good Life Fi-
nancial Group are separate entities from
LPL financial. those premature plans. We
learned to squirrel away money from good
months and moderate our optimism so we
could discuss the timing of special projects.

We renegotiated the household budget
nearly every year — there can be years
when your spouse changes jobs and po-
tentially earns less. In those yearsI tried to
take on a few more household bills.

There were recessions, and depressions
where profits were illusive. Thank your
spouse for being understanding, and ac-
cepting the restaurant moratoriums, the
house project moratoriums, and vacation
moratoriums. We got through and came out
with a greater appreciation for each other.

Learn how to talk about your marketing
— while you may be proud of your mar-
keting efforts, it's sometimes difficult for
the wage earner spouse to understand
why you're spending or how it should be
targeted. In my business of financial serv-
ices often required working in the
evenings. My husband did the cooking, the
children s taxi and taking care of house-
hold projects. Be grateful to your spouse
for those often under-appreciated tasks.

Another challenge can be if you work
at home. Communicating about the quiet

space you need to focus on your business.
Especially these days when working at
home looks like sitting on the couch with
a laptop. Writing a proposal, researching
a topic or studying for a new certification
requires limiting interruptions.

Lastly, remember to have a weekly date
night. We try not to talk about the busi-
nesses or the kids. We remember why we
got married in the first place.

Here's the bottom line: Being married
to an entrepreneur is just different from
being married to someone who has a pro-
fession and who is paid every week. It's
important to talk through and be able to
sustain communications through the years
of roller coaster ride.

My husband started businesses that
have failed and so have I. Either through
luck, dogged persistence, or commitment
to our clients we have managed to succeed
and to support each other. After 28 years
of marriage, I continue to find more things
to thank him for.

Merra Lee Moffitt CEP, first and foremost is a fi-
nancial educator. She is also the spouse of Patrick
who helped support the ups and downs through
open communications. If you want the kind of car-
ing, thoughtful, and educated guidance she can
bring, call, click or come by at 610.488.7353,
www.MerraLee.net, or 2395 Lancaster Pike, Read-
ing, PA 19607.

Pottstown

ROLLER
MILLS ¢

625 Industrial Highway
Potitstown, PA 19464

(610) 323-8620

B ICE MELTERS

W DULK & DAG SALT 258 & SO0 DAGS
MAGHESILUM & CALCILM CHLOR DE

B WATER SOFTENER JALT

B DECORATHVE STOMNE B SAMD

B WE FILL PROPAKE

B ALL TYPES OF MULCH BAG & BULK

B PLIRINA FEEDS FOR &LL TYPES
OF AMIMALES

B TRIPLE CRZAWH FECC

B LARGE SELECTION OF
WILD BIRD FEED, BIRD FEEDERS
& BIRD HOUSES

W00 PELLET & BRICK FUEL

W FHEMPUR SN T HSACTTE CGLUAL

FPurina Millg, Inc.
@ 1riple Crown
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REALTORS AND
LENDERS ALERT -
YOU'RE BEING
WATCHED!

LeGAL PERSPECTIVES

By Andrew J. Monastra, Wolf, Baldwin & Associates, P.C.

Anyone who knows me knows that I attempt to educate
consumers about the subtle commonplace real estate
practices that seem innocent on the surface, but actually

are detrimental to the best interests of the consumer. In an effort to inform

those attempting to mislead consumers or unfairly profit from these
practices know that the Consumer Financial Protection Bureau (“CFPB”)
is watching you, I offer the following recent actions taken by the CFPB:

Steering Consumers
to aTitle Insurer.

The CFPB recently took action against
a real estate settlement services provider,
Meridian Title Corporation, for steering
consumers to a title insurer owned in part
by several of its executives without
making disclosures about the affiliation
between the businesses. The CFPB found
that Meridian routinely selected Arsenal
Insurance Corporation, a company
owned in part by several of the referrer’s
(Meridian) own executives, as the title
insurance underwriter for its customers.
When it selected Arsenal, the CFPB
found that Meridian was able to keep
EXTRA MONEY beyond the commis-
sion it would normally have been
entitled to collect, based on an
understanding that Meridian would
select Arsenal as the title insurance
underwriter.

A company like Meridian that receives
anything of value pursuant to an
agreement or understanding that

BusinessAdvisor

Visit us online to view
valuable supplemental

content - jt's FREE!

422bizmag.corh

business will be referred to an affiliated
business like Arsenal must generally
disclose its relationship to the consumer,
in order to avoid a violation of the Real
Estate Settlement Procedures Act. Instead
of litigating these unfair and illegal
practices, Meridian entered into a consent
order with the CFPB that it will stop this
practice (illegal and detrimental to the
consumer) and pay up to $1,250,000 in
redress to consumers.

Moral of the story — your practices are
being observed.

Mortgage Business Referrals.

In a separate action, the Consumer
Financial Protection Bureau took action
against Keller-Williams Mid-
Willamette, an Oregon real estate broker
and ReMax Gold Coast Realtors, a real
estate broker in California, for accepting
illegal kickbacks for mortgage business
referrals. Writers comment: yet another
example of how the referral the
consumer receives is not about benefit-
ting them, but actually benefitting the
realtor — be informed!

ReMax Gold Coast and Keller
Williams Mid-Williamette are real estate
brokers that work with consumers
seeking to buy or sell real estate. Brokers
or agents often make “recommenda-
tions” to their clients for various services,
such as mortgage lending, title insurance
or home inspectors. One of the many
things the Real Estate Settlement
Procedures Act prohibits, is brokers and
agents from exploiting consumers’
reliance on these recommendations by
accepting kickbacks or payments in
return for referrals to particular service
providers.

(Continued on page 42)

Keeping hearts healthy.

pmadoctor.com |

CARDIOLOGY

As a general cardinlogist,

| have been practicing for over
20 years, and heve siso been actively
imurduaid in tescldng the net ganerstan of
physicians. My affiliation as Clinica! Professor
ot Termple University, as well as LECOM
enhancas my clinical practica. | am passionats
plou delivaring high-guality and sale petient
care, with atbenbon to the most current
evidence-hasad guidelines for hemrt conditsons.
My focues i on delivering patent-cantered and
patianE-mpmars-akieys cara,”

W A N A

FMA Cardinlogy Center

S410°'W. Linfield-Trapps Road, Suita 100
Limerick, P& 13488 = B10.485.2300

PhIE Pobshoam
13 Armand Hammer Bluyd., Swite 100
Potratown, PR 194649 = 610,323, 37100

Comprehanswe Care...In Your Naighborhaod,

Workers' Compensation
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Your Local Lawyers for over 40 years

We make it EASY to talk with a lawyer.

Small Business Representation

Estate Planning & Administ-ation  Real Estate, Land Use & Zoning
(avil Litigation = Municipal Law Divorce = Custody * Support

WITORMETS AT-L AW

Fotstown West Chester Reading
610-323-7436 6104368300  610-374-2400
00 East High Strest 13 W, Miner Street 606 (ourt Sirest, Suile 200
Potisiowr, P | 5464 West Chester, PAT9382  Reading, A 19601
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TEC Productions, LLC asen Spring Night of Doo Wop, Soul & Rock N’ Roll
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LAWN & LANDSCAPING SERVICE
I__i-:m Buttaro

e =Pl

285 Linfield Road P.O. Box 1100, Parker Ford, PR 15457

sleancuthywnewee] ';HTE}]QI'I'IH . cam

LANDSCAPING
SERVICES

Creaive Designs
Treas & Shrub Instaliation
Pakos & Wallweons
Fextoninieig Wails
Enbancement Lighting
Imiggoticn Systerns
Fords & Watertalls
Fencing

LAWN
SERVICES

AT

Thdeks Tl b

phone 610.495.6399
cell 610.334.8603

LEGAL PERSPECTIVES

(Continued from page 41)

What did the real estate brokers do
that “brought down the thunder” on
them? Well, the CFPB investigation
found that the agencies accepted illegal
payments for referrals. Both companies
had marketing service agreements, lead
agreements, and desk license
agreements (paying for space in the
broker’s office) with the mortgage
broker, which were, in whole or in part,
vehicles to funnel money to the brokers
for their referrals.

Mortgage Fee Shifting.

The CFPB also took action against a
former Wells Fargo employee for an
illegal mortgage fee-shifting scheme.
The CFPB found that from at least
November 2013 to February of 2015, the
loan officer had an arrangement with an
escrow (title insurance agent) company,
New Millennium Escrow, which
allowed the employee to manipulate
the prices his customer would pay for
escrow services. The CFPB'’s investiga-
tion found that, based on direction from
the employee, New Millennium would
reduce its fees for certain customers and
make up for its loss by adding fees to
loans for other customers. This resulted

in an $85,000 fine to the employee and a
one-year prohibition from working in
the mortgage industry.

So, realtors, brokers and lenders, you
had better think long and hard before
you refer your consumer to one of your
“pals” or “partners,” especially if they
are charging fees that are duplicative and
unnecessary (such as conveyancing fees,
document preparation, satisfaction
“tracking” fee, and other such excursions
into the consumer’s wallet) as there are
still active enforcement agencies (the
CFPB and the Pennsylvania Office of the
Attorney General) looking at your
referral practices.

I'hope the $175.00 “conveyancing” fee
was worth it.

Andrew J. Monastra, Esquire is an associate
in the law firm of Wolf, Baldwin and Asso-
ciates, P.C., which has offices in Pottstown,
West Chester, and Reading. He has represented
consumers and businesses in real estate trans-
actions for over 23 years, and he is the owner of
Heartland Abstract, Inc., an independent title
agency located in Pottstown which does not
charge junk fees. Their website is www.heart-
landabstract.com. Mr. Monastra may be
reached by calling 610.3237436, or by e-mail at
amonastra@uwolfbaldwin.com.
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CHES-MONT # CARPET ON

Route 724, Parker Ford, PA 19457
& minutes from the Limerick exit of Route 422

610-495-6211

www.chesmontcarpetone.com
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JEssicA’s FINANCIAL CORNER — Quick Tips!

Have a Plan -
if you fail to plan, you plan to fail

A plan will give you structure and provides a snapshot of
your financial position from the top to the bottom. Knowing

.
o

your net worth will dictate the ability to focus on your next

steps, either to save more and build retirement assets or repay
debt, or a combination of both. It will clearly identify your
income and expenses and enable you to project your needs in
retirement. Assets can be leveraged to address your unique needs over

the short, medium and long term.

Jessica Burger, ChFC®, CDFA® can be reached at 484.348.6270; jburger@financialguide.com; 111 E.
Uwchlan Avenue, Exton, PA 19341. Jessica |. Burger is a registered representative of and offers securities,
investment advisory and financial planning services through MML Investors Services, LLC, Member
SIPC. 5001 Louise Drive, Suite 300, Mechanicsburg, PA 17055, 717-791-3300 CRN 202102-243988

FINANCIAL GROUP

FIMARCAAL FLAR b Fi -+ IWSRA M « moas3TREN TS « SI%CF 1590

Burger, ChFC*, CFDA* 11 E381 Uwchlsn desnue
Exton & 19341

CIR: 4843486470

FAN: 210-458-T7947

GELL: &70-284-1803
jourgari@financigigaida com

Dreaming of Free and

No Fee Services?

The Victory Bank offers many FREE
services and no fee accounts for your
business and for you!

¢4k E Checking Accounts
- Mo Manthly maintenance fees or
minimum deposit requirements,
- Unlimited check writing and no per-item fees.
- Free Exclusive Checks,
- Free Overdraft Pratection,

- Wiza® Debit Card or ATM card.
Plus wee will refate Lifa (£ '{-Eﬂ PR manto on any AT rt;'t:'ﬁ-

+“LE Online Banking & Mobile Banking®*
' 2L Online Banking & Bill Pay

FEEE Monthly Mailed Statements
& E-Staterments
' ¥k Cashier's Checks

And More
Stop by, call, or visit our website for more information.

*Congult yaur mickile carrier Tor daLails an spedfic acoess faes and

charges thal may apoly
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Route 422 BusINESS TAX PLANNING
AND PREPARATION SERVICES GUIDE

BUSINESS MEALS AND ENTERTAINMENT DEDUCTIONS EXPLAINED

Traditionally, the IRS has allowed a de-
duction of up to 50 percent of qualifying
meals and entertainment expenses for busi-
ness purposes. When the Tax Cuts and Job
Act (TCJA) was originally passed, it seemed
to many that both the business meal ex-
penses and entertainment deductions were
eliminated. However, the IRS issued guid-
ance (Notice 2018-76) clarifying the de-
ductibility.

Business Meals:

Under prior law, taxpayers could deduct
50 percent of meal expenses that directly met
the related or business discussion exceptions

1303 Morth Charlotte St

under Section 274 of the Internal Revenue
Code. Under TCJA there was some confu-
sion regarding the business meals deduc-
tion. After the IRS clarified the deductibility
of meals and entertainment, the IRS issued
Notice 2018-76 to provide some guidance on
the deduction. The notice states, “Allowable
meal expenses remain deductible, subject to
the 50 percent limitation in Section
274(n)(1).” Therefore, the meal deduction
remains intact post-TCJA if the following re-
quirements outlined in Notice 2018-76, are
met:

* The expense is an ordinary and neces-
sary expense under § 162(a) paid or incurred

Pottstown, P 19464

during the taxable year in carrying on any
trade or business;

* The expense is not lavish or extravagant
under the circumstances;

¢ The taxpayer, or an employee of the tax-
payer, is present at the furnishing of the food
or beverages;

* The food and beverages are provided
to a current or potential business customer,
client, consultant, or similar business con-
tact; and

eIn the case of food and beverages pro-
vided during or at an entertainment activity,
the food and beverages are purchased sep-

74 HERBEIN

CPAS+CONSULTANTS

| B610.32¢

arately from the entertainment, or the cost
of the food and beverages is stated sepa-
rately from the cost of the entertainment on
one or more, bills, invoices, or receipts.

With the provision provided by Notice
2018-76, the 50% deduction for business
meals will still be effect in 2018 and later
years.

Entertainment:

Prior to 2018, businesses could deduct up
to 50% of entertainment expenses directly re-
lated to the operations of the business. How-
ever, unlike the business meals deduction,
the deduction for entertainment, amusement,

= Assurance

* Consulting

* Tax

* Transaction Services

wwnw herbein.comn
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Breslivw’'s Bookkeeping Business

Serving Collegeville and the Surrounding Areas
Beth Breslaw « 215272 5217 « bethbreslaw@gmall com
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or recreation expenses was generally elimi-
nated by the TCJA. The Treasury defines en-
tertainment as the following, “an activity of a
type generally considered to constitute enter-
tainment.” Examples of entertainment pro-
vided by the Treasury include entertaining at
night clubs, cocktail lounges, theaters, coun-
try clubs, golf and athletic clubs, and sporting
events. As with much of the TCJA, there was
some confusion as to what exactly “is a de-
ductible and non-deductible expense”.

Once again, Notice 2018-76 comes into
play. The Notice clears up some initial con-
fusion regarding the entertainment deduc-
tion. Any expense that falls under the
category of “entertainment” as listed above
is considered non-deductible. However,
“entertainment” does not include the fol-
lowing:

e Dinner money provided by an em-
ployer to employee working overtime;

e A hotel room maintained by an em-
ployer for lodging of employees while in
business travel status; and

® An automobile used in the active con-
duct of trade or business even though also
used for routine personal purposes such as
commuting to and from work.

This provides some clarity for the enter-
tainment deduction, but there still seems to
be some confusion relating to meals pro-
vided during entertainment events.

Meals During Entertainment

Generally, meals that are provided dur-
ing entertainment events are allowed and
deductible if the following conditions are
met:

® The food and beverages are purchased
separately from the entertainment;

e The cost of the food and beverages is
stated separately from the cost of the enter-
tainment on one or more, bills, invoices, or
receipts.

Following the guidelines set forth in
Notice 2018-76 will contribute to taking full
advantage of the new business meals and
entertainment deduction rules set forth
by the TCJA. A downloadable table with
examples is available at www.herbein.com.

Written by
Richard M. Staniszewski.

For more information, please
contact Michael L. Cross, CPA
at 610-326-0599.

Michael L. Cross

How To FIND THE
RiGHT AccounTANT FOR

YouR SMALL BUSINESS

Your business success depends on many factors.
Managing your money well and understanding
your finances are two of the most critical. Unless
you are an accountant by trade, it is likely you will
need some outside guidance and insight as you
start and grow your company.

Getting help from an accountant can benefit
your business in a number of ways:

e An accountant can inform you of legitimate
ways to reduce your tax liability.

e An accountant can ensure you are aware of
reporting requirements and deadlines. (If you are
not in compliance, you might have to pay fines.)

® An accountant can assist you in filing your taxes
(saving you time and sparing you headaches).

e An accountant can provide suggestions that
might help you run your business more profitably.

Just as when you contract any other type of
professional to help you move your business
forward, you should be choosy when selecting an
accountant.

Your first step should be to build a short list of
accountants that you would consider ‘partnering’
with, because that is exactly what you are doing by
hiring a business accountant.

SCORE suggests your list only include account-
ants and accounting firms that meet the following
criteria:

o They have experience in your line of business.
o They reside in your state and/or city.

e They come highly recommended by someone or
some source that you trust.

e They are large enough to handle your business
requirements in a timely manner, BUT not too
large to get to know you and your business on a
personal level.

e They do tax work as well as weekly/monthly/
quarterly/yearly reporting, according to accept-
able accounting practices.

From this short list, you should set up interview
meetings with each. For the interviews, you should
develop a list of items, by which you wish to judge
each candidate. Also apply a simple grading scheme
to give candidates a score of 1-3 or 1-5 for each
criterion. Include “price for service” among the
judging criteria, but do not make it the number one
factor when deciding on which accountant to hire.
After all interviews are completed and all grading is
reviewed, your top choices should be apparent.

If you need help creating your list of potential
accountants, consider asking your local SCORE
chapter or chamber of commerce for names of
reputable professionals within your community.

Since 1964, SCORE “Mentors to America’s Small Business”
has helped more than 10 million aspiring entrepreneurs and
small business owners through mentoring and business work-
shops. More than 11,000 volunteer business mentors in over
320 chapters serve their communities through entrepreneur ed-
ucation dedicated to the formation, growth and success of small
businesses. For more information about starting or
operating a small business, contact SCORE TriCounty. You
can call 610.327.2673, email tricounty@scorevolunteer.org or
visit the website at www.tricounty.score.org.

business prepare for
and achieve a
financially sound
future!

Trust A.Mazzo Accounting Services with
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Business Business & Individual
Accounting lax Preparation
Services & Planning

- over 3U years of experience -

Contact us today
for a consultation

ACCOUNTING SERVICES

901 Fern Avenue

Kenhorst, PA 19607
610.775.9216
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o | CUSTOMIZED
WORKFORCE
SOLUTIONS

Is your company committed to
a diverse workforce?

We help emplovers connect to qualified
candidates with disabilities.

Our highly skilled employment
specialists provide skill assessments fo
candidates prior to job placement and
on-the-job coaching—at no cost to the
employer—to male the right match.

Woe wave cosmmainias
e Befimy poahile
(L

For more information,
please contact:
cwsavfes. net
A84.320.3240

5 Station Avenue, Berwyn, PA 19312
customizedworkforcesolutions.net
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fevoae Somirhlming
, .

avesdery af iy

CENERRAITRIAE T,

Marathon Capital Advisors
Marathon Financing Advisors

4 Park Plaza, Wyomissing, PA 19610

610.898.8086
Toll Free: 800.280. 5927
www.vrmarathon.com
mmccarthy@vmmarathon.com

Sell Your Business = Buy a Business
Mergers and Acquisitions
Strategic & Succession Planning

From confidential marketing,
o securing qualified buyers, to
structunng the transaciion, you
can depend on the expariance
and integrity of the Marathon
professionatks throughout the

businass transifion process.

im Worf &L =gnc g e

&4 5 Washington 5t
Bayertown, PA 19512

Customized
Workforce
Solutions (CWS)

A program of Valley Forge
Educational Services

CWS partners with the local business
community to connect, recruit and train
employees with disabilities — at no cost
to the employer. We are committed to
finding the right match between employ-
ers looking to grow their workforce and
highly motivated employees.

Our CWS staff assists job
seekers in obtaining employ-
ment that matches their interests,
abilities and long-term career goals.
Before searching for employ-
ment opportunities, our job
seekers participate in an !
evaluation process focused on
career discovery. Vocational interests,
aptitudes, strengths, and limitations are
identified and then used to determine the
steps necessary to achieve success.

When you hire a CWS participant,
you gain a reliable and dedicated
employee eager to perform their best as
a valuable team member. As long as

4

- Enjoy 2-hour expeditiens in
- luxury & splendor aboard
| currestared train cars,

| _.I;L urigue and elagant np;in.n
. for your corporate parties
and events,

- Excursions vear-round
j Dinlng optlons avallable.

|

610-367-0200
colebrookdalerailroad.com

oa Sy “IH'(E"!'IZI.:"I!IIS I
L 'u':'\-:r\?ll:!

needed, your new employee will receive
professional, individualized, on-the-job
training and long-term support from
CWS employment specialists to ensure
their performance, quality, productivity
and professionalism consistently
meet your standards and
expectations. Additionally, we
work with you and on-site
supervisors to develop internal
supports required to create a
successful outcome for both you
and the employee.

Customized Workforce Solutions
(CWS), is located at 5 Station Avenue,
Berwyn, PA 19312; 484.320.3240;
cws@vfes.net; customizedworkforcesolu-
tions.net.

Valley Forge Educational Services
(VEFES), is located at 1777 North Valley
Road Malvern, PA 19355; 610.296.6725;
info@vfes.net, vfes.net.

Established 1975

LUDGATE
ENGINEERING
CORPORATION

ENGINEERS + SURVEYORS + LAND PLANNERS

P: (888) 646-6161 F: (610) 404-7371
www.ludgate-eng.com
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START YOUR
SOCIAL MEDIA
CAMPAIGN
FROM SCRATCH

By Brandon Dietrich, Principal @ Social Assurance Media

Social media campaigns are the stepping stones in the
path to growing on social media. Campaigns can be of
different types, like ads, value-added content in the form
of blogs, videos or images, etc. In this article, we will see

why we should start our social media campaigns from scratch and do

not drag along any luggage from the previous expeditions.

Every campaign
is different.

Yes, it is true that every campaign that
you run on social media is different.
There are many factors on which social
media campaigns differ from each other,
which includes targeting, positioning,
and branding of the actual offering.

Different campaigns often target
different groups of audiences, based on
geographical and demographical differ-
ences. Hence, before starting to plan a
social media campaign, we must
acknowledge the fact that every
campaign is different.

Different campaigns teach us different
things — whether positive or negative.

Each campaign

teaches us something.
Some campaigns do very well on
social media while others turn out to be
not very effective. However, we get to
learn a lot from every campaign.
Sometimes we take away positives from
a social media campaign, and at other

times we learn from the negative result
that a campaign brings us. Both the
learnings are very important to grow on
social media.

Since different campaigns teach us
different things, we must create different
campaigns whenever possible. We
should not just replicate an old
campaign, even if it has got us a lot of
sales in the past. It may not work in the
present or future.

Creating new campaigns lets us keep
on learning from the exercise. It helps us
in continuous development and continu-
ous improvement as well.

Change is
the only constant.

We must remember that a lot of factors
might have changed since we had run the
last successful campaign on social media.
Hence, running the same campaign
again may not yield as much as it did last
time. Change is the only constant thing,
and hence it is bound to happen.

(Continued on page 48)
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photography

Are you trusting Your Business' image to

poor cellphone snapshots?

Business and Commercial Portraiture ® Famihes

Sports Action * Location, In Office or Studio Sessions
Photos for: Business Cards, LinkedIn, Websites and Annual Reports
Visit us: www.stylishimages.com

Business Discounts available
for multiple sessions

An Sughio sexyion fnclwdes;
200401 expostres faker (2-4 poses),
2 - backgronnds
Lipload to cngr websive for vour review
witkin howrs of your session,
- Retouched High resofution divital file
etmailed to you within 24 hours,

aeklidiennal il anvatladle for o snvadl fee

Can vouw really afford to kok bad
with i price this gowd?
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AUTOMOTIVE CENTER
1851 E Ridge Pike Royersford, P&

wvw.wesjackson.com

WE CAN HANDLE ALLOF YOUR
AUTO REPAIR SERVICES INCLUDING

» Complete Computer Diagnostics

* Complete Safety Analysis

* Pannsylvania State Inspections

* Enhanced Inspection {Salvage Titla)
= Qil Changes

* Tiras

= Tuna=ups

= Alignments

= Fuel System Services

* Coolant Systems

+ Emission Repair Facility
* Air Conditioning Service

+ Brake Repair Specialists
* Mufflers and Exhaust Systems
+ Gteering and Suspensions

+ Electrical Systems
* Engine Wark
+ Drivability Problems

Shop Manager - Keith Smith
Service Advisor - Kim Galloway

610-489-6888

Edwcarors First Financial

When you

Mationwide Insurance
Dolifus Agency

Heal Estate Inteniorms

START YOUR SociAL MebpiA CAMPAIGN FROM SCRATCH

(Continued from page 47)

That is another reason we should
create new campaigns based on the
present times and current affairs. While
getting inspired from a past campaign is
a very good idea, launching the same
campaign again is not. It is always
recommended to start a social media
campaign from scratch.

Benefits of a fresh campaign.

Let me talk about the benefits of
creating a fresh campaign from scratch.
The list of benefits that I am going to
write here can be a checklist before
starting to brainstorm on a fresh
campaign.

* New look, new attitude: a new
campaign brings in a new look and a
new outlook. The audience will like
new content all the time. A new
campaign brings in that freshness too.

* Ease of including updates: it is easier
to include the latest updates on your
offering in a new campaign. There
must have been some addition and
deduction from your product or
services since the last campaign. If you
build a new campaign, it is easier to
add such updates.

* Bettering the best: a new campaign
comes with a chance to better the best
campaign that you have designed last
time. It helps in sharpening your saw
and bettering your capabilities.

* Additional learning: a new campaign
helps in learning newer aspects of
building a campaign too. There are
new tools and techniques used while
creating campaigns. If we are creating
anew campaign from scratch, we will
be able to learn those too.

I hope you can now justify the need of
creating social media campaigns from
scratch. If you have any questions or are
looking to develop your next campaign
from scratch, please feel free to get in
touch. Our team will lend support
wherever we can. Please keep an eye for
more applications of social media for
your business in upcoming issues. Thank
you.

Brandon Dietrich is Founder and Principal at
Social Assurance Media, a full-service digital
marketing agency that helps convert shoppers to
buyers. If you are searching to cut through the
noise and hype to develop a comprehensive online
marketing strategy, then contact Brandon @
bdietrich@socialassurancemedia.com
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AUTOMOTIVE SERVICES GUIDE

Call 610.323.6253 to promote your business in the Route 422 Automotive Guide!
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SAME DAY SERWCE
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Had a minor fendor bender or major collision? Bring yoor vehicle to ToOLwFmg j'l_:l' :." MOHN-FRI 8-5 « SAT 812
Mercer's TruCraft Collision and a portion of the repair will be Al Season Radial Tires o
donated to the animal reseus organization of your choice! * Computerized Wheel Alignment / + COMIPLETE AUTO &

Balarsing
All insurance clalms welcome. « Fisdl Frake Seiosm LIGHT TRUCK REPAIR

Visit worw. TrulraftCallision.com or call {610} 327-BTET [or more details, B AEh ek « Ol & Lubses

« Ballerias * Inspechicn Stalon

« Tirws Repar { Whesla + Evhaust Systams

v Ernissicn Inapecions + Flaed Baryee

» Frant End Spaciakals » Hasonal Accounts Walkkome
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BusinessAdvisor

1404 Ben Franklim Highnaay I.ike us on FacebOOk

Douglassville, FA 185158 : !
~ facebook.com/422BusinessAdvisor

610-326-5754 Follow us on Linkedin

5 = linkedin.com/company/macnificent-pages-route-422-business-advisor
www, kieffersauto,.com

Commencial

Saving you time & money Is our business!

We take care of fleets of one to one hundred vehicles.

Specializing in
Mercedes=-Benz since 1961

ECITE &3

Auto and light truck vehicle
maintenance including:
« Tires and Tire Services
* PA State Inspections
* Diagnostic Services
* Vehicle Manufacturer We Service National Accounts

Scheduled Maintenance Commercial Discounts Available

CJ’s carries trusted brands including: ' mucweLin coomFrzar BFGoodrich \falvoline.

e T-Il- 17 locations in the tri-county area rnc!udmg
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a10-409-0400 610- 705-5501 B10-582-4266 B10-&670-5911

Better. Faster. More Affordable. CJTIRE.COM
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Make 2019 YOUR Year

o get organized, declutter, make room in your closete and calinets,
pee your basement floor again, or start parking in your garage againl
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TPD Celebrates Milestone Anniversary:
30 YEARS IN BUSINESS

Traffic Planning and Design, Inc. (TPD),
an award-winning transportation engi-
neering firm serving the eastern United
States, is pleased to announce its 30th an-
niversary in business. Founded in 1989 in
Oaks, PA, TPD began with six employees,
and over the last 30 years has grown into
10 strategically located offices throughout
PA, NJ, MD and NC. TPD's priority on or-
ganic, sustainable company growth has
enabled the firm to develop and maintain
its staff of professionals whose contribution
to infrastructure, workforce, and economic
development has earned the firm merit on
local, regional and national levels.

TPD has consistently ranked among the
Best Civil Engineering Firms To Work
Forin the U.S. (#17 in 2018, Zweig Group).
This year is the firm’s fourth appearance on
Inc. magazine’s Inc. 5,000 List of the
Fastest-Growing Private Companies in

America. Through the years, TPD has
prioritized work-life balance for its staff.
The firm’s ever-evolving flexibility and
family-friendly policies have been essential
in cultivating an atmosphere in which
employees can thrive professionally with-
out sacrificing essential personal or family
obligations, which, in turn, has produced
retention rates in the upper ten percent of
all engineering firms.

The firm operates out of PA offices in
Pottstown, Philadelphia, West Chester,
Bethlehem, Doylestown, Harrisburg, and
Pittsburgh, a NJ office in Camden, aMD of-
fice in Elkton, and a NC office in Asheville.
The firm specializes in providing trans-
portation engineering and expert witness
support services for crash investigations for
a diverse range of clients in both the public
and private sectors. For more information
on the firm, visit www.trafficpd.com.
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YOUR WEBSITE —
WHAT IS THE VALUE
OF YOUR TIME?

MAsSTERING SociAL MEDIA

By Alyse Mitten, President, Interlace Communications, Inc.

Last month we talked about your marketing strategy
and discussed the importance of your logo. Next,

let’s discuss your website.

A Website is Your
Online Marketing Presence

When someone asks me what my
company does, [ tell them that we create
a marketing tool for your business. It just
so happens to look like a website. It’'s very
important to know why you have a site.
Is it to provide information about your
business? Is it to sell products and servic-
es online through an ecommerce site? Is it
engaging with your audience? Are you a
membership based-organization and
want to engage with your members?

Once you know what you want your
site to do, it then needs to represent your
USP (unique selling positioning) which
sets you apart from your competition.

When building your website, it's
important to make certain your USP is
front and center and above the scroll of
the site. Make certain to include testimo-
nials on your homepage as well as a
variety of ways people can contact you.
Make certain that the information on your
site is unique to you. What I mean by that
is, don’t copy information from another
site and paste it into your site. When we
discover websites where information has
been copied from another source, we are
quick to point out how this affects their
positioning on the internet and how
search engines, like Google, will actually
penalize you for copying the information.

(Continued on page 52)
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Call us for a FREE Network Audlt /Consultatlon
2 Outstanding Service - Knowledge & Experience - Proven Track Record
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Business Applications, Process Automation
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IMASTERING SociAL MEDIA

(Continued from page 51)

When building your website, you
worry about the look of it, but what
about all the other elements you need to
be concerned about? You say, “What
other elements?” Well, if you are recreat-
ing your website to replace your current
website: Are there going to be new
pages to replicate the pages on the
current website? Are you going from
html to php? If you aren’t careful
enough to let the search engines know
about these changes, you can easily
tumble down in your current position
with Google. It's like this, you've
finished building your website. You're
ready. But are you? Google, Ask, Bing,
Yahoo, and all those search engines have
a history of your old site. They have no
clue you built a website. So, it’s
important to let them know the changes.
Why take chances to be found when
you can make sure your website proper-
ly registered so it WILL be found.

So many questions to answer and
some that make absolutely no sense. Just
one more question to ask yourself —
does it make sense for me to try one of
those DIY, or choose a professional who

will be able to create your website in a
professional, timely basis? I'm sure
you've seen those sites where they make
it look so easy to build your own
website. With all those websites
showing you how easy it is to create a
website, it never fails to surprise me
how many people come in and say, “I
tried that DIY site and just can’t do it.”
Allow me to ask you one more question:
Does it make sense to take your valuable
time to build your own site, or does it
make sense to devote your time to what
you do best and allow a professional
company to build your site. When you
are drawn into building your website, it
is taking you away from your own
livelihood.

Alyse Mitten and her team at Interlace
Communications have helped hundreds of
business owners from solopreneurs, franchise
owners, nonprofit organizations, ecommerce
owners, and mid-size businesses to build their
online marketing presence. They pride themselves
in a unique program for search engine
optimization that helps their websites to be found.
Should you be interested in website design, search
engine optimization, and website management,
give them a call at 484.709.6564 or visit their
website at iciconnect.com.

Millennium

ADMINISTRATORS
JUST HEALTH INSURANCE

Plans for independent contractors, families,
individuals and groups al competitive rates.

Whiether you krow § or nol, your heallfcare brofier recehas orgome) Conmissiins
far sanWoing poeraccannl. S0 wdey amt por meekang ongoieg senann?

Call Millennium today! We will show you the difference belween
a commission driven broker and a service drven beneift broker!

610-222-9400 = sale*_-;@millen_nium-tpa.cum
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SOCIAL MEDIA
SHOULD BE SOCIAL

By Theresa Mintzer

SociAL MebiA Tips

Ok. So, you've spent all this time setting up Facebook,
Instagram, or whatever platform you're on. You have
all the relevant information about your business on

your page. Now what?

You need to think about what message
you want to convey and how you go
about it. Yes, you want to let people what
your business, but no one wants to be
sold to all the time. If all you are doing is
trying to sell, you're probably not seeing
alot of engagement on your social media.
You want to give them the answer to
“why” they should be doing business
with you.

A great way to draw people in is to en-
tertain them. What can you teach them
about your products that will entertain
too? Video is a great way to do this.
Things like how-to videos and funny pic-
tures of your products being used in real
life are great places to start.

Another way to engage people is to ask

questions. See if they have any questions
about what you offer. You might want to
also ask some silly questions just to get
people talking like, are you a cat or dog
person? Most people have an opinion and
they’ll let you know about it.

The most important thing you can do
is create a relationship with the people on
your page. It’s like a conversation so
make sure you respond to comments and
thank people for sharing your informa-
tion. Have fun and remember social
media is just a tool that you use to connect
with people.

For further information, please contact
Theresa Mintzer at 484.686.2995; email:
bytheresamarie@outlook.com; and visit:
MintzerSolutions.com.

I.T's best friend

SCHUILTZ

techndlog

Your One-Stop Technology Shop
For Residential & Commercial

Technology Needs!

access control
cCtv
computer networks

datalback-ups/storage
directitv

firel security systems
home theaters
Monitorng
electricaliservice

off-site/systems

paging systems

smart house

telephone systems
virtualization

voice & datalcabling

web hosting

wireless communications
generators

We are committed to delivering the highest level
of service. Call us today for a free evaluation!

610.495.6204 = SchultzTechnology.com

3117/ W. Ridge Pike,

Potistown, PA 19464

sales{@schultztechnology.com
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|3 DERMATOLOGY

ARTNERS

Board Certified Dermatclogists

Immediate Appointments

Online Appointment Scheduling

Most Insurances Accepted

Accepting New Patients
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The Pottstown Rotary Club

Wants You!

Yuu are cordially invited to make new friends and
business contacts, while engaging in fun activities
designed to serve our community.

This is your opportunity to grow your business and
your circle of friends, and help make your community
a better place to live and work.

Join us at 6:30 on Wednesday evenings at Brookside
Country Club for a delicious meal, camaraderie, and a
Rotary meeting where we plan and execute projects to
improve the community.

* Meaningful community service projects

* Fun social activities

* Important business connections

* Deep and lasting friendships

* Opportunity to learn about our community

Call Bill Wellen at
4584.886.5396 to learn more!

www.pottstownrotary.org

Majestic
Glamour
Nails & Spa

Majestic Glamour Nails
& Spa recently opened at
1126 Town Square Road,
Pottstown, PA 19465. Ma-
jestic Glamour Nails & Spa
offers a wide range of serv-
ices, including: Manicure;
SPA Pedicure; Eye Brows;
Tinting/Waxing; Eye Lash
Extension; Nails Art;
Acrylic; and 3D Design &
Pink White. Open Monday
through Saturday from 9:00
AM to 7:00 PM, and Sun- e
day from 10:00 AM to 6:00 | 8§
PM. Walk-ins are welcome. |-
For additional information,
please call 267.945.1268.

BusinessAdvisor

PROMOTE YOUR BUSINESS! CALL (610) 323-6253

Design Services

Flyers | Brochures
Business Forms
Print and Digital Ads
Print & Digital Newsletters
Direct Mail & Email
Business Cards
Editorial Services
Press Releases
Blogs & Website Copy

$25.00 off

Tirst time clients)

Social Media Content Mantion this ad

Company Profiles
Ghostwriting Projects

Research Projects

610.324.0658
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YOUR BIGGEST
SECURITY THREAT!

By Scott Guinther, I.T. Shield, LLC, Member,
Small Business Resource Association

Most business owners today know they need IT security
to keep their businesses safe. Antivirus/malware
protection and firewalls are the basic security measures

used by most businesses today. But with these necessary
and valuable security measures, none of these can prevent the biggest

threat to your company — Your People!

Phishing has become the easiest way
for malicious individuals to gain access to
your organization’s data/information.
Phishing is a deceptive practice to get
someone in your organization to reveal
confidential or personal information.
There are multiple methods used to
gather this information.

Phishing, in general, is the mass
method of gathering information. When
phishing takes place, you (and hundreds
or thousands of other users) receive an
email stating your account has been
compromised. There is a link in the email
that you are to click on immediately to
correct the issue, so you do not lose any

iBusinessAdvisor

Visit us online to view
valuable supplemental

content - ,t' FREE!

422bizmag.com

of your data. You click on the link, are
directed to a website that looks legitimate
and you are prompted to enter your user
name and password. A lot of the time
nothing happens that you can see.
However, the perpetrator has already
gotten the information he needs — your
username and password. Hoping that
you use the same username and
password to log on to other sites, the
perpetrator keeps trying to access sites
(mostly financial) to see if the same
username/password combination works.

This general phishing attack is the main
method used by hackers. They also use
something called Spear phishing — a
targeted attack to an individual or organi-
zation using information specific to a
person or company. Clone phishing is
also a popular method of hacking during
which an email is cloned and malicious
links are added or changed before the
cloned email is sent back to the
senders/recipients. There is also Phone
phishing, where the “target” receives a
phone call from someone posing as a
representative of a company (Dell,
Microsoft, ATT, etc.) stating there is an
issue with their account, computer or
software. The goal is to get the target to
reveal information (usually credit card
information or username/password), but
it may not be credit card information only.

(Continued on page 56)
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we PUMP wHaT vou DUMP

Prompt, Reliable, and Quality Service!
Residential - Commercial = Industrial
Septic Pumping = Field Services * Bulk Hauling

610.327.1699 » www.honeydipperseptic.com

FEMNMITIYAHR

Small Business Development Center

Kutzbown University of Pennsylvania

The mission of the Kutztown Small Business
Development Center is to provide entrepreneurs and
small business owners with the knowledge needed to

make smart decisions and prasper

Kutztown University Small Business Development
Center [KUSBDC) provides hands-on expertise and

service ot several outreach offices incuding Reading.

Office hours are schedubed by cppointment.
Call [877) 472-7232 today to begin your one-on-ona
managament with a business consuliant.

Reading Outreach Office
S0 Court Streat, Suite 100
teading, PA 19601
kutztownsbde. org
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NETWORK

Your Hometown Station...
We're Home For You!

NOW OFFERING:

e Streaming on Three Channels. 24/7

e Unbeatable Pricing for Commercial
Productions and Airtime

o Webisode Productions

e Tnternet Placement

¢ [ive Remote Broadcasts at The
Location of Your Choice

e Local Sports Advertising Packages
' JellisVision D 3
ThePGTUNety

ThePCTUNetwork @gmail.com - 610.327.1866

THE LOCAL DIFFERENCE FOR YOUR BUSINESS

upporting

and our 1

"\

diamondcu.org/business-services

Cgusi Hamizg Cpeorunky. | Fedarady muured 2y HCUA

_>>Diamond

IIIIIIII SERVICES

610-326-5490

YOUR BIGGEST SECURITY THREAT!

(Continued from page 55)

Calls have been placed to companies to
find out the whereabouts of executives
(on vacation, at a meeting, etc.). Once
they have this information, they call
back asking for a certain person
(gathered from corporate directories)
and impersonate the executive to have
the victim send or give confidential
information. Phone phishing can also be
done using text messaging.

The size of a business is not a safe
guard. According to Jeff Bardin, chief
intelligence officer of cyber risk consult-
ing firm Treadstone71, “[Forty] percent
of cyberattacks are aimed at companies
with 500 employees or less.”!

How do you stop these types of
attacks? Education. Companies need to
train their people on how to recognize
an email or a phone call that is
malicious. This training needs to be
done on an on-going basis as hacking
methods keep evolving. L.T. Shield LLC
has a program available to businesses in
which test phishing emails are sent to
employees. Employees can then report
back indicating if the email is a phishing
scam or not. It is then recorded if the
user opened the email and if they

clicked on any links in the email. As they
report back, the user is scored on the
accuracy of the user’s assessment of the
emails. As time goes on, the user should
learn to quickly spot a phishing attack
and respond correctly.

Education is the only way to combat
this malicious attack on your people and
organization. According to the 2018
Hiscox Small Business Cyber Risk
Report? “Small businesses estimated their
average cost for incidents in the last 12
months to be $34,604”. This could be
devastating for a small business. In the
same 2018 Hiscox report they state 65
percent of small businesses fail to act
following a cyber security incident”.

LT. Shield LLC believes that preven-
tion is better than correction. We ask that
you speak with the person or organiza-
tion that handles your LT. Security to see
what methods they use to train your
employees on identifying phishing
threats or any other malicious attacks on
your organization.

1 Debunking the 3 Cyber Risk Myths for Small and Medium-Sized Busi-

nesses - https:/Aww.insurancejournal.com/magazines/mag-ideaex-
change/2018/05/21/489533.htm

2 https:/Aww.hiscox.com/documents/2018-Hiscox-Small-Business-Cyber-
Risk-Report.pdf
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NATIONAL SURVEY:
BUSINESS BROKERS SAY
HEIGHTENED M&A PACE WILL
CONTINUE IN 2019, BUT END IS NEAR

Business advisors say that the intense
pace of mergers and acquisitions that oc-
curred in 2018 is likely to continue into
2019, but not for much longer. According
to the Q4 2018 Market Pulse Report pub-
lished by the International Business Bro-
kers Association (IBBA), M&A Source and
the Pepperdine Private Capital Market
Project, 83 percent of business advisors say
the strong M&A market won't last more
than two years and nearly a third (32 per-
cent) predict the current seller’s market
will be over within the year.

Advisors are pessimistic, believing that
general business conditions will decline
and profitability pressure on businesses
will get worse. While more deal volume is
expected in 2019, it is anticipated that the
overall time to close will take longer. The
current average time to close is 9.3 months,
which is trending slower than normal.

“Increased deal activity is being driven
by in part by the low unemployment rate
which makes it hard for businesses to at-
tract talent to support growth,” said Mike
McCarthy of Marathon Capital Advisors,
an award-winning affiliate of VR Business
Brokers/Mergers & Acquisitions. “There
is an increasing trend of companies buy-
ing other companies in order to acquire
their skilled labor force. This high demand
for labor, coupled with strong earnings, a
positive lending environment, and histor-
ically low interest rates, are all driving up
deal flow and valuations. However, advi-
sors aren’t optimistic that the current cli-
mate will last through 2020. Considering
that it's taking about a year to sell a busi-
ness valued between $2 million - $50 mil-
lion, sellers should consider going to
market before the market flips.”

According to the report, seller-market
sentiment is on the rise in most market

sectors, with more advisors describing Q4
2018 as a “seller’s market” than a year ago,
in all but the $500,000 to $1 million sector.
Of note, 2018 marks the first full year in
which four of the five market segments
have been described as a seller’'s market.

Price multiples on earnings continue to
remain strong in all categories, at or near
market peak in some sectors. Year-over-
year, these multiples were generally stable
or increasing in most market sectors. Ad-
visors do not predict additional multiple
growth in 2019, according to the report.

“Business owners are thinking about
getting out before the next recession,” said
Scott Bushkie, IBBA Marketing Chair and
Principal of Cornerstone Business Services
Inc. “Those who made it through the last
financial crisis haven’t forgotten the pain
and stress. Theyre looking ahead and
telling us they don’t have the stamina to
work through another one.”

About the Market Pulse Report: The
Market Pulse Report compares conditions
for businesses being sold on Main Street
(values of up to $2 million) to those being
sold in the Lower Middle Market (values
of $2 million to $50 million). The Q4 2018
survey was completed by 319 business
brokers and M&A advisors.

About International Business Brokers
Association (IBBA) and the M&A
Source: Founded in 1983, IBBA is the
largest non-profit association specifically
formed to meet the needs of professionals
engaged in business brokerage and merg-
ers and acquisitions. The IBBA is a trade
association of business brokers providing
education, conferences and professional
designations.

(Continued on page 58)

EDI Support LLC

“Warking side by side with companies
to make EDV{ profitable!™

484-485-9835

Supporb@E HMSuppertLLC com
www.EDISupportLLC.com

= Dlpcumant Integration and EQI processing.

= Specialties: EDI Cansulting, Bocument Integratien, Support, Tralning.

* Expericnce with various ERP —Sage 106, SageSon, S4F Canopy.
SBI Mursery Safltware |[Jusi b Tew we work wilh|

Frhather you are Rew [0 procassng dusiness documants secionically
o lpofring for acvics — Reach ot amd bail's sae how wa can Felp you ouf!

REGIONAL CHAMBER ROUNDUP

Please see pages 29-38 for the TriCounty Area Chamber of Commerce news and information section.

PHOENIXVILLE REGIONAL
CHAMBER OF COMMERCE

e 171 East Bridge Street, Phoenixville, PA 19460 ¢ 610.933.3070 e fax 610.917.0503
¢ info@phoenixvillechamber.org ® www.phoenixvillechamber.org

g

PHOENIXVILLE

FZFIOHAL CHEMDER OF CoMMEECE

The Phoenixville Regional Chamber of Commerce is an
independent organization serving the business interests of
Northern Chester, Western Montgomery and parts of
Delaware Counties.

The Chamber’s mission is to “advance the principles of

free enterprise by providing the leadership which will enhance
the economic climate of the region, address the priority needs of its members, and interact with other
individuals and organizations for the overall benefit of the business community.”

Young Professionals
Networking Event (YPN) with
the Phoenixville Jaycees -
Tuesday, March 5th, 6:00 PM
@ Bistro on Bridge

Join the Phoenixville Chamber and the Jaycees
at the Professional Networking Group in the
Phoenixville Area. Created for business minded
people aged 21 to 40 to gather in a relaxed at-
mosphere, YPN meets the first Tuesday of every
month. Join us to network with other young pro-
fessionals. Refreshments will be provided with a
Cash Bar Bring plenty of business cards. Visit our

website at www.phoenixvillechamber.org for in-
formation and registration

March Monthly
Membership Luncheon -
Phoenixville Office of Emer-
gency Management, Tuesday,
March 12th, 11:15-1:00 PM @
Phoenixville Country Club

Join the Phoenixville Chamber for an afternoon
of education and networking. Karin Williams, Di-
rector of the Phoenixville Office of Emergency
Management, will present information on emer-
gency preparedness for home & business. Visit our
website at www.phoenixvillechamber.org for in-
formation and registration Cost: $20 pre-regis-
tered, $25 at the door. $30 for non-members.

Chamber Annual
Golf Tournament — Tuesday,
April 30th, 11:30 AM,
Rivercrest Golf Club & Preserve

The course at RiverCrest Golf Club & Preserve
is one of the most exciting golf venues built in the
Philadelphia area. Enjoy a fun-filled day on the
course starting with lunch, golf and ending with
an Awards dinner. All golfers costs include lunch,
dinner, door prize, greens fees, cart, on-course re-
freshments and awards ceremony. Join us for a
delicious dinner, open bar and wonderful silent
auction items! www.phoenixvillechamber.org for
information and registration.

First Fridays in
Downtown Phoenixville -
May 3, June 7, July 5, August 2,
September 6, October 4
6:00-10:00 PM

Visit our Phoenixville on the First Friday of every
month, May through October, to experience the
vibe of our eclectic town. Sample some of the re-
gion’s best craft brews, grab some local eats, shop
our sweet boutiques, and listen to live music on
the street. Main Street is closed between Bridge &
Church Streets to allow vendors to set up and
showcase their wares.

Food Truck Festival —
Saturday, May 4 &
Saturday, October 5
12noon - 6PM

30+ food vendors, music, arts, craft beers, and
so much more. This family-friendly day of food
and fun. Bridge Street is closed between Starr and
Gay streets, and Main Street is closed between
Price and Church Streets for this awesome food
truck festival. Parking will be tricky, FREE shuttle
service is available. Visit www.phoenixvillefoodfes-
tival.com for more information

WeLcomE NEw
CHAMBER MEMBERS!

The Desmond Malvern
Diversity in Action
Higher Information Group
Kelsey Joy Creative
My Favorite Muffin
Patriot Pest Solutions
Preserve at Kimberton Glen
Professional Referral Exchange
West Powelton Drummers
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IBBA AND
THE MI&A SOURCE

(Continued from page 57)

Founded in 1991, the M&A Source pro-
motes professional development of merger
and acquisition professionals so that they
may better serve their clients’ needs and
maximize public awareness of professional
intermediary services available for middle
market merger and acquisition transactions.

About Pepperdine University Grazia-
dio Business School: For the last 50 years,
the Pepperdine Graziadio Business School
has challenged individuals to think boldly
and drive meaningful change within their
industries and communities. Dedicated to
developing Best for the World Leaders, the
Graziadio School offers a comprehensive
range of MBA, MS, executive, and doctoral
degree programs grounded in integrity, in-
novation, and entrepreneurship. The
Graziadio School advances experiential
learning through small classes with distin-
guished faculty that stimulate critical think-
ing and meaningful connection, inspiring
students and working professionals to real-
ize their greatest potential as values-centered
leaders. Follow Pepperdine Graziadio on
Facebook, Twitter, Instagram, and LinkedIn.
For additional information, please contact Mike
McCarthy, Advisor, Marathon Capital Advisors
at: 610;,898.8086 x23 (Office); 484.769.8225

(Cell); mmccarthy@vrmarathon.com; www.
vrmarathon.com.

e
Business
Advisor

Print is not dead. in fac,

BGIFE 7

in recent years, a flurry of studies
has shown that the reading
experience online is less immersive
and enjoyable than print, which
has implications for how we
consume and retain information.
These studies show that readers
tend to skim and jump around
online more than they do in print.
Print provides a more linear, less
distracting way of reading, which

in turn increases comprehension.
_ Place Your Ad
in the NEXT issue!
Call (610) 323-6253

REGIONAL CHAMBER ROUNDUP

Please see pages 29-38 for the TriCounty Area Chamber of Commerce news and information section in this issue.

SPRING-FORD CHAMBER OF COMMERCE

Building a Better Community Through Business
e 313 Ridge Pike, 2nd Floor, Limerick, PA 19468 ¢ 610.489.7200

SERINGFORD

[ anrd Sor

The Spring-Ford Chamber of Commerce is a community-focused
business advocate. We strive to help our member businesses grow
while improving the community in which we all live and work.

The Chamber consists of local businesses whose main objective is
to run a successful business. We are a great resource for members,

not only because we offer the opportunity to network and brainstorm

with fellow members, but also to have exposure to the local community, your customer, through our
continued involvement in community events and charitable endeavors. Visit www.springfordcham-
ber.com for Chamber Events, Press Releases, Online Newsletters and more!

Chamber Notes

e Welcome our newest members Urban Air,
The Printes’ Printer and Hilton Garden
Inn Valley Forge

The Spring-Ford Chamber Annual Lunch has
been moved to May of 2019

2019 will be a focus on Professional
Development. Check back to the Spring-
Ford Chamber Website for our upcoming
professional development series, including
workshops on Human Resources, Security,
Social Media, Communication and Customer
Service

Directory sales for the 2019-2020 Chamber
Directory are on sale now. Go online to
www.springfordchamber.com to reserve
your advertisement space and confirm your
free listing.

The Chamber is now taking basket donations
for Dine for Education and the Annual
Fashion Show proceeds benefit the Spring-
Ford Chamber Education Fund and
Operation Backpack

The Spring-Ford Chamber has moved to a
virtual office in an effort to be the most
strategic chamber we can be. If you would
like to contact Carla please call the chamber
phone number and leave a message, you will
receive a prompt reply.

If you are interested in hosting a mixer or
workshop in 2019 please contact the
chamber at 610-489-7200 or email at
info@springfordchamber.com

Spring-Ford Chamber

Community Contributions

Over the years Spring-Ford Chamber of
Commerce has donated to many worthy
causes and organizations through our Annual
Women'’s Fashion Show. However, did you
realize that every year we give half of our
portion earned through our Annual Limerick
Community Day to the Limerick Township Parks
and Recreation Depart. We also give out 3
college scholarships to deserving students each
year from the Spring-Ford Area School District,
Western Montgomery Career and Technology
Center and the Pope John Paul Il High School.
Yearly these contributions add up to almost
$20,000.

Many of our events for 2019 are already on
the calendar and we would truly appreciate
your support by attending and donating to
these worthy causes. Click on their names to
register today!

RSVP for all events online at
www.springfordchamber.com

March 14, 2019 -
Chamber Luncheon
Topic: Meet our Local Legislators
Springford Country Club
48 Country Club Rd, Royersford
11:30 a.m. to 1:00 p.m.
$25 Members/$35 Non-members

March 21, 2019 -
Shark Think Tank
Business Owners Roundtable
Copperfield Inn at Lakeside
594 W Ridge Pike, Limerick
11:30 a.m. to 1:00 p.m.
$25 Members/$35 Non-members
*Business Owners Only

March 27, 2019 -
DINE FOR EDUCATION

Dinner prepared by
the students of the WMCTC

Western Montgomery Career and
Technology Center

77 Graterford Rd, Royersford
5:30pm — 7:30pm
$25 Members and Non-members welcome
RSVP's for tables being accepted now

Raising Money for the Spring-Ford Education
Fund supporting students in higher education.

April 2, 2019 -
Network Before Work
TriCounty Area Federal Credit Union
1550 Medical Dr, Pottstown,
8:00 a.m. to 9:30 a.m.
Free Members/$10.00 Non-members

April 11,2019 -
Annual WIN Fashion Show
Sunnybrook Ballroom
50 Sunnybrook Rd, Pottstown
11:00 a.m. to 1:30 p.m.
$30 Per Person

FEATURED EVENTS

Dine for Education
Tuesday, March 27th
5:30pm - 7:30pm
$25.00 Per Person

Western Montgomery Career

and Technology Center

Register now to reserve your table. Bring your
family for a wonderful dinner out! Catered by
the students of the Western Montgomery Career
and Technology Culinary Department and
benefit the Spring-Ford Chamber Education
Fund.

The Spring-Ford Chamber of Commerce will
be hosting our first Dine for Education.

This fundraising event will go directly to the
Spring-Ford Chamber Education Fund to support
college scholarships for students in the Spring-
Ford School District, Pope John Paul Il High
School and The Western Montgomery Career
and Technology Center. The evening will include
entertainment, 50/50 Raffle and a Basket Raffle

Reservations are being taken online at
www.springfordchamber.com

Dinner will include:
Appetizers
e Asian shrimp salad in a crispy spring roll cup

e Bleu cheese mousse topped with a pear-
ginger chutney in a flaky phyllo cup

e Salad station with an assortment of house-
made dressings

Buffet will include:

e Pan-seared chicken breast Mediterranean:
roasted tomatoes, feta cheese, Kalamata
olives, fresh basil, drizzled with a balsamic
glaze

Marinated, Char-grilled salmon presented over
sautéed spinach

Scalloped potatoes

Roasted Brussel sprouts with pancetta and
shredded Parmesan cheese

Sautéed green beans and carrots w/ roasted
shallot butter

o Assorted desserts

Annual
Fashion Show
Thursday, April 11th

11:00am - 2:00pm
$30.00 Per Person
Sunnybrook Ballroom

The Annual Fashion Show is a staple on the
Chamber Calendar
The charitable organization for 2019; will be
Operation Backpack

We are presently accepting monetary and bas-
ket donations!

SAVE THE DATE
Limerick Community Day

Saturday, August 24th

4:00pm - 7:00pm
Limerick Community Park

ROUTE 422 BUSINESS ADVISOR

422business.com and 422bizmag.com

V5N

MARCH 2019



REGIONAL CHAMBER ROUNDUP

COLEBROOKDALE
RAILROAD
POTTSTOWN
STATION
GROUNDBREAKING
MARCH 16

The Colebrookdale Railroad Preserva-
tion Trust and its family of donors, spon-

Please see pages 29-38 for the TriCounty Area Chamber of Commerce news and information section.

351 E. Main Street, Collegeville, PA 19426  610.489.6660
e info@PVchamber.net ® www.PVchamber.net

Welcome to the Perkiomen Valley Chamber of Commerce!
Creating opportunities for members to connect with business professionals,
mentors, and potential customers, the Chamber helps members improve
business and create a thriving community for themselves and their employees
in which to live, work, learn and play. We can help grow YOUR customer base
in Collegeville, Limerick, Lower Frederick, Lower Providence, Perkiomen,
Skippack, Schwenksville and Trappe.

For more information, contact Executive Director, Renee Blomstrom, 610.489.6660,

renee@PV/chamber.net. OR, visit: www.PVchamber.net. Visit www.PVchamber.net to view membership di-
rectory. Don’t miss Chamber events, member news, special offers and more... Like us on FaceBook

WeLcomE New MEMBERS

Davis Painting
Colby Davis
www.davispaintingllic.com

Valentine Home Improvement LLC
Ralph Sinkbeil
www.valentinehomeimprovement.com

Perkiomen

UalE'_ll'E-F'-_-'-’ﬂf::nc:
i St

ADT Security — Custom Home Division
Robin Fetter

www.adt.com sors, and friends, are pleased to announce
the groundbreaking of the Pottstown Steel

River Station in Memorial Park on March

PVSD Foundation
Allison Peterson

@PerkValleyChamber and email info@pvchamber.net to receive weekly enews!

www.pvsdfoundation.org

Best af the Valley
5th Annual Awards Gala
February 21, 2019

Brent Celek — Keynote Speaker

Thank you Gold Level Event

Sponsors...
Univest-Banking, Insurance, Investments,
Phoenixville Hospital - Tower Health,
Kalejta Financial Management
LMS Solutions, Inc.

CONGRATULATIONS TO FINALISTS
AND WINNERS!

Visit www.PVchamber.net for list of
winner’s

March 20, 2019 -
62nd Annual Meeting

The Annual Meeting is one of the Chamber’s
largest gatherings of our business leaders.
Chairman Cheryl Kreider, Kreider Health
Solutions, will highlight accomplishments of
FY2018 and share what's ahead in the Chairman’s
Presentation, including appointment of Kip Bilo,
Guardian Protection Services, as Chairman of
Board 2019-2020.

e Participate in the general election of the Board
of Directors (3 year terms)
e Network and lunch with business leaders
e Congratulate the recipient of the 2019 Marvin J.
Lewis Community Service Award
® Meet New PVCC Members (2018/2019) at the
meeting
e Visit Sponsors and learn more about local
businesses!
Time: 11:30am — 1:30pm
Location: RiverCrest Golf Club & Preserve.
Sponsorship  Opportunities: Title Sponsor:
$800, Gold Sponsor $500, Exhibitor $155.
Individual Tickets $40 member, $50 non-member.
Visit www.PVchamber.net for details. .

March 27, 2019 - Mixer at
S&B Event Concepts & Catering

Owner and Chef, Sodiah Thomas is planning a
special menu for our March Mixer! Join members
and community leaders for a fun-filled networking
event at S&B Event Concepts and Catering. The
boutique style venue is comprised of a large
lounge/bar room and dining room with dining
overflow. There is plenty of space to spread out and
enjoy your company....it makes guests feel at home.
Tour the state of the art kitchen and learn about
upcoming special events like S&B's Mystery Dinners,
sports viewing parties, tastings, cooking classes and
more! Cost: Members are FREE; non members $10

Time: 4:30pm — 6:30pm; Location: S&B Event
Concepts and Catering, 25 Bridge Street,
Collegeville

March 28, 2019 -
Business Roundtable

The PV Chamber welcomes business owners
and key decision makers to participate Business
Roundtables. Each monthly session facilitates
peer-to-peer discussions that drive solutions for
important business issue. Limited to 18 attendees,
PVCC members-only. Cost: $25

Time: 11:45am — 1:00pm; Location: Staybridge
Suites, 88 Anchor Parkway, Royersford

April 10, 2019 - Business Expo
at Dow Chemical - Collegeville

Exclusive Member-Only Event...
PV CHAMBER BUSINESS EXPO AT DOW!

Showcase YOUR business to 1,100 regional
Dow Chemical employees while networking with
fellow Chamber members. Exhibitor/Non-
Exhibitors may contribute to Marketing Goody
Bags for DOW employees. Exhibitor table only
$185; participation in marketing bags $30,
Marketing Bag Sponsor $200.

Register before February 18th and receive Early
Bird Discount!

Registration and details call 610-489-6660 or
visit http:/Avww.PVchamber.net

April 24,2019 -
New Member Orientation
sponsored by Maillie

Wednesday, April 24, 8:30am — 9:30am at the
PVCC office, 351 E. Main Street, Collegeville.

All welcome to attend! New members,
prospects and current members are invited to
an informational session to learn how to maximize
your Chamber membership. Pre-registration is
required. Register online www.PVchamber.net

April 29, 2019 -

Mixer at Bella Persone Salon

Co-Hosted by Kimberton Whole Foods
and Club Pilates Collegeville.

Three businesses located in Collegeville
Shopping Center are teaming up for April's Mixer.
Network, enjoy delicious food and specialty
drinks, meet representatives from Bella Persone
Salon, KWF and Club Pilates, and enter to win one
of three amazing gift baskets! For details and
registration, visit www.PVChamber.net

Time: 4:30pm — 6:30pm
Location: Bella Persone Salon, 222 E. Main
Street, Collegeville

Cost: Members are FREE; non members $10

SAVE THE DATE!

June 10, 2019 -
PV Chamber
34th Annual Golf Outing

This is your opportunity to entertain clients
and guests during a full day of networking and
golf at the area’s premier private golf course!
Golf packages include greens fees, cart, lunch,
beer and refreshments all day, snacks at the
grove, golfer goody-bag, dinner and awards
ceremony. Great sponsorship opportunities are
available to meet every budget, or you may
customize a sponsorship package to align with
your specific marketing needs. Not a golfer? You
can still join the fun by attending the networking
social (dinner and awards ceremony) or volunteer
some time at one of the prize holes! Sponsorship
packages starting as low as $100.

Spring Ford Country Club, 48 Country Club
Road, Royersford

11:00am Shotgun Start followed by dinner
reception/awards ceremony

Golf and Sponsorship Details and Registration
on www.PVchamber.net or contact Renee
Blomstrom to discuss a custom package!

The Chamber is seeking donations for Golfer
Goody Bags, Raffle Prizes and Golf Prizes!

Visit the Chamber website for a
complete list of upcoming events!
www.PVchamber.net

16th at 10:15 am. The public is invited to
join elected officials and Station sponsors at
a ceremony in Memorial Park where the
Colebrookdale Railroad tracks cross King
Street in Pottstown. A special train depart-
ing Boyertown at 8:30 a.m. will arrive to the
groundbreaking site in time for the cere-
mony.

The Colebrookdale’s Multimodal Station
in Memorial Park connects the railroad to
Memorial Park, the Carousel, and Potts-
grove Manor, and includes a bus station
served by Pottstown Area Rapid Transit.
The Station will also eventually include a
connection to the regional trail network
and bike access facilities as well as rest-
rooms for community events held in Me-
morial Park. Grants from the Pennsylvania
Department of Community and Economic
Development’s Multimodal Transporta-
tion Fund, the County of Montgomery, the
County of Berks, and the Pottstown Health
and Wellness Foundation match generous
contributions from the Scott and Susan
Bentley Fund, Carl and Sylvia Landis, and
Peggy Whittaker in support of the Station
project. The Pottstown Rotary Club is spon-
soring a historic brick paver promenade to
connect the Station to King Street. Con-
struction will begin in the spring and be
completed by the fall of 2019. The building
is designed in a chateauesque style and will
provide a commanding view both to and
from Memorial Park. Sponsorships are still
sought for various aspects of the Station.
Folks interested in sponsoring part of the
station should contact Nathaniel@cole-
brookdalerailroad.com

The Colebrookdale Railroad Preserva-
tion Trust is restoring and redeveloping the
Colebrookdale Railroad’s Secret Valley
through a groundbreaking public-private
community and economic development
project. The volunteer-powered, profes-
sionally led Trust is bringing jobs and out-
side investment to the region by restoring
the uniquely beautiful and historic treas-
ures of Pennsylvania’s past.
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YUCHA

MEDICAL PAIN MANAGEMENT &
CHIROPRACTIC REHABILITATION

—— —

Growing to Better Serve You We are the only integrative pain

managemaent clinic in the region that offers

= Medical Pain Management servicas from a medical doctor, physician

- Medical Weight Loss assistant, physical therapist and chiropractors!

=Lose up to 30lb in 30 Days!-

= Regenerative Medicine WE GET YOU BETTER FASTER

= In=House Pharmacy TREATME-MT PLAHS*

= Medical Marijuana

- Chiropractic 610-326-2706

Yucha Medical Pain Management & Chiropractic Rehabilitation

435 W. Cedarville Road, Pottstown, PA 19465 WWW.YUCHAMEDICALCHIRO.COM
Tel 610.326.2706

” “ Full Service Insurance Brokers

Hit oy * Employee / Group Benefits
NESTER INSURANCE ) « Health Insurance

Big Agency Solufions. Small Agency Alention. . / .- - « Life Insurance

Er‘ya" Neste.r = .._:_.-'l 1 A ‘l.'.q:'lq Il_"- ... -. . D isahilit}r
President . A

* Vision

DI'IEIETBI"@HEIETE-HITE-IJF-B nCa.com

* Dental

* Long Term Care

Account Expoutive § Agant — John Young Office Localion; )
313 West Ridge Pike, 2nd Floor * Medicare Supplements

Offica Administrator — Kim Swayer Limerick. PA 19468
[ . o ]

Call us for a FREE consultation
on offering cost effective Benefits!

Did you hire your first employees this year?

www.nesterinsurance.com = 484.390.5312




