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By Kathy Hunt

hen mice start nibbling from the dog’s food bowl
and cockroaches invade the kitchen pantry, it’s

time to seek help from a reliable pest control
professional. For over 25 years TKO Pest Control, Inc. has
provided expert extermination service and pest control
education to commercial and residential clients throughout
Philadelphia, Montgomery, Berks, Chester, Delaware, and
Bucks counties. Located at 411 North Lewis Road in
Royersford, the company has been “exceeding expectations
since 1996.” Its numerous five-star customer reviews and
inclusion on Montgomery County’s The Happening List Best of
2022 all attest to its focus on perfection. 

LOCATED IN ROYERSFORD
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TKO PEST CONTROL, INC.
Knocking Out Pests for Over 25 Years

TKO President David Collins with his wife Joann and thier daughter Alisha.
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On October 16, 2021, TKO celebrated its 25th anniver-
sary. Founder and president David Collins recalled that,
when he first started the company, he had assumed that
he would be its sole employee. “I wanted to be a one-
man-band and do my own thing, but I learned there are
so many pieces to a successful business, and I must have
been doing something right to need these extra people,”
he said. 

After three years of juggling service calls, sales,
scheduling, bookkeeping and more, Collins enlisted the
help of his wife Joann, who left her career in cosmetology
to manage the TKO office. In 2004, when the toll of 
16-hour workdays and seven-day workweeks became
unbearable, Collins hired his first technician, Bryan
Trout. Trout worked alongside Collins for 14 years. 

Today, TKO consists of a team of nine employees,
including Joann, who handles accounting, and daughter
Alisha, a former special needs therapist who serves as the
office manager. Collins’ nephew Dave Gaugler is among
his team of licensed technicians. Gaugler schedules,
oversees and supports the company’s Philadelphia clients.

“I’m proud to say we have 98-percent employee
retention,” Collins said. “I like hiring people who have
had challenges, who are hungry, who are looking for
something different. I look deeper into people and, if I see
I can help build someone’s life up, that’s a pay-off for me.
I think you should always try to help other people. I start
with a clean slate and train our guys as I was trained. I’m
very particular, and I learned from some great people,”
he said. 

He cited the late entomologist and Pennsylvania State
University professor Dr. Stanley Green as an important
influence. He studied under Green at Penn State’s Abington
campus. Before that, Collins had worked for five years at a
local, family-run pest control business. He personally has
more than 30 years of experience while the company collec-
tively has over 40 years of experience in pest control.  

Collins attributes TKO’s continued success to his
employees. “It is not me,” he said. “It is not one of the best
techs. It’s a team effort. There is no ‘I’ in this team and
never will be at TKO. I may be the guy who started the
business, but we built this together.” 

Commercial or 
residential, TKO can 

handle it all
From warehouses and offices to apartments and

houses, TKO Pest Control can expel insects, rodents, and
wildlife from all types of settings. In recent years, the 60-
40 split between commercial and residential customers
has been inching closer to 50-50 as increasingly more
homeowners have sought out his team for help with
household nuisances such as ants, wasps and yellowjack-
ets, mice, wildlife and more, Collins said. He added that,
as more people started working from home due to the
COVID-19 pandemic, they began to notice unwanted
roommates that had been living, unobserved, in their
houses. Unsure how to evict them, they sought profes-
sional help from TKO. 

“People will call up and say, ‘I always see your trucks
in commercial parking lots. Do you do homes?’” Collins
said. “I tell them that, if we can do restaurants, we can do
houses blindfolded.” He pointed out that, during the
colder months, homeowners may have problems with
rodents, which, as warm-blooded mammals, are looking
for a cozy place to spend the winter. In the summer,
residential calls focus more on ants, beetles, wasps, and
other flying insects.

“We do have a large number of commercial clients and
are huge in the food industry,” he said. “We’re here to
protect the food industry’s reputation. I was Le Bec Fin’s,
George Perrier’s, guy for 21 years. When Chef retired, I
started working with his people’s restaurants. We do a lot
of Center City flagships. I say ‘flagship’ because, when you
get to that caliber of restaurant, one that’s world renowned,
and everything is really, really, precise, that’s when you
know you’re doing something right. But we don’t just do
flagships. We take care of the local, corner delis, too.
Everyone’s reputation is equally important,” he said. 

When TKO technicians go to any location, they arrive as
pest control professionals, dressed in uniforms and booties,
prepared to listen and work to remediate the customers’
issues. Donning kneepads, they crawl on their hands and
knees, searching in every nook and cranny with a
flashlight. “They’re checking everything,” Collins explains.
“They want to find problems before the customer does and
before the customer’s customers do. If it gets to that point,
it’s too late. Red flags go up. Reputations are ruined.”

Continued on page 6)

THE TKO HEAVYWEIGHTS
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Once the technicians have established what
the problems are, they discuss appropriate
approaches for controlling and/or resolving
them. With homeowners, they consider

whether children and pets live in the house, if
anyone has health issues or is pregnant, and if the

property has any structural concerns, such as a leaky roof
or pipes. From there, they come up with a plan that fits

the customers’ needs. They also thoroughly investigate
the pest problem before proceeding with any

treatment. Whether the customers represent
residential or commercial properties, each
receives a personal technician who
understands the client’s situation, preferences

and home or facility. 
“Instead of just spraying down the place, we look

for the source of infestation,” Collins said. “That’s the best
way, so we don’t have to use too many chemicals and we

minimize the environmental impact of treatments.”
After treating a site, the technician will

implement, and also advise ,the customer
about prevention techniques so that the pests
don’t return. Pest control is an ongoing effort,

one that can’t be neglected for months on end. If
that happens, the customer will be back to square

one, with the same pests and same issues, Collins
points out. 

No worries with wildlife
Insects and rodents aren’t the only pests that TKO

controls. When wildlife encroaches into living or work
spaces, TKO is on the job, ready to expel such creatures as
squirrels, bats, birds, raccoons, skunks, snakes and mice.
Because wildlife extraction is unique to each location and
creature, TKO dispatches a trained professional to create
a customized plan for quick, humane removal. The basic
steps for crafting this plan don’t vary, though. 

Initially, a TKO technician will determine how the
pest(s) entered the property and then block and seal the
access points. Over the years, TKO has established that
wild animals often enter buildings through gaps in exteri-
or walls and roofs, vents in attics, plumbing, dryers and
ovens, and garage door openings. 

After finding, humanely trapping and relocating the
animal, the technician will finish sealing the entry routes
while still leaving vents and doors fully functional. In
some cases, a one-way door or tunnel may need to be
installed over the entry/exit hole to allow any remaining
animals to escape but not to return. Such devices are
frequently used with squirrels. 

Before leaving the site, the technician will offer tips and
techniques to ensure that wildlife won’t be tempted to
come back to the house or commercial facility again. TKO
provides free estimates for wildlife and all other pest
control matters. 
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Residential Pest Control
When you have a pest problem in
your home, call TKO Pest 
Control, Inc for guaranteed 
effective solutions and fast
response times. We deliver
the highest quality pest 
control services from the city to
the suburbs.

Commercial Pest Control
Your business can't afford a pest
problem. That's why we pro-
vide the safest, most effective,
and environmentally safe
pest control products and
techniques in the industry for
our commercial customers.

Wildlife Control
Don't try to handle a wildlife infesta-
tion by yourself. Call in our ex-
perienced and well-trained
professionals to remove un-
wanted animals such as
squirrels, bats, skunks, and
raccoons from your home or
business. 

TKO DOES IT
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Resilience paired with a 
passion for the public

Collins’ personal, yet professional, approach to
business can be attributed, in part, to his childhood.
Raised by a single, working parent in his maternal
grandparents’ Norristown home, he learned the virtues
of helping others and treating people with respect from
his mother, Roseann Collins. He grew up, in his words,
“very, very poor” and discovered the value of hard work
at a young age. At 12 years old, he began cleaning a local
supermarket warehouse and, by 13, he was shining shoes
outside the Montgomery County Courthouse. He
worked throughout his high school years in a co-op
program. He credited his maternal grandfather, Vincent
Colucci with his strong work ethic. Colucci simultaneous-
ly held down three jobs to support his family and also
boxed as a hobby, and it is in his honor that TKO —
which stands for “technical knockout” in the boxing
world — is named. 

In 2007, a near fatal motorcycle accident resulted in
the loss of Collin’s right leg above the knee. Even with
this major setback, Collins kept on working. He
recounted a pre-dawn service call at Le Bec Fin that
took place shortly after the accident, before he received
his leg prothesis. “I was laying on the floor, with my
crutches next to me, putting some traps under the
equipment — I had shorts on because they were better
for walking — and I hear, ‘Oh my god! Oh my god! I

never knew you had one leg! You just lost your leg and
you’re here?’ Then Georges Perrier calls his people over,
shows them that I’m working there with one leg, and
says, ‘Look at this guy! He’s not complaining! He’s a
worker! That’s what I want to see in people!’ It was
amazing,” he said. 

An event that tested everyone’s resilience was the
COVID-19 pandemic. “During the pandemic, when
restaurants had to close their doors, we had to make
people understand the importance of continuing the
(pest control) service,” Collins said. “When buildings
are shut down, it’s even more important to stay on top
this. If you open your doors, after months and months
of being closed, and you’ve got all these pest problems,
you have to work from scratch toward a clean slate all
over again.”

Understanding that the pandemic had financially
undermined many of his customers, Collins helped his
clients keep their businesses pest-free. “We allowed
people to float a little bit,” he said. “‘I know you’re
hurting. You’ve been loyal to me. I’m going to be loyal to
you.’ That’s what it is to have a good relationship. You be
there when people need you. And that’s what we’ve
done. Other than two businesses that had no choice but
to close, we didn’t lose a single customer during the
pandemic.” 

In addition to restaurants, the company works with
bakeries, casinos, theaters, country clubs, nursing homes,
schools, offices and apartment complexes, and federally
inspected meat and poultry processing plants. Fully

licensed, certified, bonded and insured, TKO is a member
of the National Pest Management Association,
Pennsylvania Pest Management Association, and
Spring Ford Chamber of Commerce. 

“I’m very passionate about how I do things,” Collins
said. “I like people to like me, and I like dealing with the
public. I find it to be exciting and a challenge to deal with
people. In this role, it tends to be even more so. When
someone contacts us, they’re already upset. Something
negative is going on in their house. They may have had
bad experiences with other companies, and they put you
in that same place. I teach all my people not to get upset
and to put themselves in the customer’s position. I tell
them to challenge themselves as human beings and find
some commonality,” he said. 

He also instructs his staff to be upfront with customers.
“My technicians have to be accountable for everything,”
Collins said. “They will never lead the customer to
believe that they have the answer for everything. If they
are stumped, they let the customer know this and then
they reach out and get the proper information from me. If
I don’t know it, I’ll reach out to entomologists and
chemical companies to get the proper information. They
won’t leave a customer hanging, wondering how long
something takes and when things will change.” 

For additional information about TKO Pest Control,
Inc. services or for a free estimate, please call 610.792.5461
or visit the website https://www.tkopestcontrolinc.com.
As Collins points out, “It’s not a matter of if you need a
good pest control company. It’s a matter of when.” 



Ludgate Engineering has provided
civil engineering for land development
since the company was founded by Bob
Ludgate Sr. in 1976. Although rules and
regulations have changed, the planning
process still deals with the
several impacts imposed by
almost all development plans.
While the site civil engineer
provides plans to identify and
offset or mitigate impacts, the
Engineer must do so in a way
that does not impede the
essential functions the site
shall provide, nor shall the plan compro-
mise the Architect’s vision of the
development. Each site plan deals with
the impacts of traffic management and
parking layout. Managing stormwater
for drainage and flood prevention often
governs the design. Bringing sewer,
water, and other utilities to the site can
present difficult problems for the
Engineer to solve.

Ludgate Engineering Corporation is
headquartered at 10 Vanguard Drive,

Suite 90, Reading, PA 19606;
610.404.7330.
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CELEBRATING NATIONAL ENGINEERS WEEK FEBRUARY 19-25

FOCUS ON ENGINEERS & ARCHITECTS

All County & Associates

Ludgate Engineering 
Engineering for Land Development

Since 1992, All County and Associates,
Inc. (ACA) has grown from a three-
person firm, formed by All County
Investments, Inc. (ACI). Located in
Chester County, the firm offers a full
range of civil engineering services,
throughout eastern Pennsylvania. These
services include 

Construction Management; Civil
Engineering; Environmental Permitting;
Septic System Testing and Design; Land
Surveying; Wetland Delineations and
Mitigation.

All County and Associates, Inc. is the
first choice of the construction and real
estate community. Having worked on
thousands of projects, ACA sets itself
apart by developing and maintaining
long-term relationships. These relation-
ships are represented through a dedicat-
ed referral network of satisfied
customers. Our team is a trusted source
for our rapid and thorough responses,

and our ability to handle a project big or
small. We never deviate from our
primary focus of helping them make
informed decisions. It is our goal to have
our clients educated and familiar with the
processes. This allows for the best
communication and understanding of
ALL parties involved.

If you have an upcoming project and
would like a proposal for our services,
please call 610.469.3830 and visit
www.all-county-assoc.com. Our team of
licensed professionals look forward to
getting to know you and learn more
about your needs.
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Earth Engineering 
Incorporated (EEI) 

Earth Engineering Incorporated (EEI)
takes great pride in being a high-quality full
service geotechnical and environmental 
engineering consulting firm composed of a
group of proven engineers, geologists, and
scientists. With offices located in East 
Norriton, Lehigh Valley and Mechanics-
burg, Pennsylvania as well as South Jersey,
EEI is well positioned to service the entire
422 corridor and surrounding areas. We at
EEI are dedicated to providing swift, 
professional services needed to meet the
demands of today’s development projects.

EEI has specific expertise in Geotech-
nical Consulting, Subsurface Investiga-
tions, Construction Inspections & Testing,
Infiltration Testing, Geo-Structural 
Design, Environmental Site Assessments,
and Clean Fill Analysis. The cost- effec-
tiveness of foundation alternatives and
geotechnical data are evaluated along
with site development issues to establish
thorough, mindful recommendations.
This approach has enabled EEI to 
contribute to the successful development
of many various types of projects by

adding true value to the planning process.
At EEI, our mission is to provide top

quality geotechnical and environmental
consulting services with a focus on
providing best in class services to our
clients. We are driven by our core values
of reliable, quality driven engineering;
on-time, on-budget services with a focus
on communication and our client’s best
interests; honesty, integrity and trustwor-
thiness; and a commitment to building a
better community.  

Your success is our mission. The 422
region is alive and well and the profession-
als at EEI, many of which who reside along
the corridor, are ready to support the
progress throughout the area. We at EEI
look forward to contributing to the success
of your next project. For additional
information, please call 610.277.0880 or visit
our website www.earthengineering.com. 

Carroll Engineering 
Carroll Engineering is thrilled to

announce our 50th year of service in 2023!
Thanks to our amazing clients and
employees over the years who made these
50 years possible. We could not have done
it without you! Carroll Engineering’s
emphasis on client and employee
retention and growth is what has made us
successful over the last 50 years.

CEC continues to provide quality
engineering and surveying services to
clients throughout Pennsylvania, New
Jersey, and parts of Delaware since opening
its doors in 1973.  We are known to many
authority, municipal, public, and private

clients in the region for our highly
recognized professional services. CEC
currently has approximately 90 employees
divided into nine interrelated departments,
five of which represent specific engineering
functions Municipal, Water / Wastewater,
Planning & Site Design, Structural, and
Traffic & Transportation Services.  The
remaining four departments include
Surveying, Construction Administration &
Observation, Geographic Information
System (GIS) / Computer Aided Drafting &
Design (CADD), and Administrative, all of
which support our engineering services. 

Continued on page 10)
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(Continued from page 9)

Our services have expanded to include the
usage of high-tech capabilities, Drone /
UAV, and 3-D Laser Scanning Services to
ensure data precision and accuracy for our
clients’ projects. All our departments serve
as valuable resources to each other. Our
dedicated staff is a testament to our firm’s
growth, with the experience provided to
each of our clients resulting in many
sustainable long-term relationships. 

Our corporate office is in Warrington,
Bucks County. We also have offices in
Malvern, Chester County, King of Prussia,
Montgomery County, and Hillsborough,
Somerset County, New Jersey.  To learn
more about our firm and high-quality
services, check us out at www.carrollengi-
neering.com or follow us on LinkedIn,
Facebook, and Twitter. If you need
engineering or surveying support on your
next project or have questions about CEC,
please contact Joel Ardman, Vice President,
directly by email at jardman@carrollengi-
neering.com or by phone at 215.343.5700
ext. 243, or Rachel Skidmore, Business
Development Specialist, directly by email
at rskidmore@carrollengineering.com or
215.343.5700 x255.

Synergy Environmental Inc.
Synergy Environmental, Inc. takes pride

in the quality of its professional staff of
engineers, technicians, and scientists. Our
staff is professional, friendly, and very good
at communicating with clients. Synergy is a
full-service environmental consulting firm
founded in 1998.  Synergy’s offices are
located in: Royersford, PA; Cherry Hill, NJ;
and Reading PA. Synergy’s personnel have
extensive experience working within the
regulatory requirements various state and
federal programs including USEPA,
PADEP, NJDEP and NYSDEC programs.

When it comes to environmental engineer-
ing services Synergy is a local company with
a very large footprint.  Current project loca-
tions range amongst the following states:
Delaware, Florida, Georgia, Kentucky,
Maine, Massachusetts, New York, New 
Jersey, Ohio, and Pennsylvania. For these
projects Synergy maintains a staff of Environ-
mental Scientists, Licensed Professional 
Geologists; Licensed Professional Engineers;
Licensed Site Remedial Professionals; field
technicians and field scientists.

Synergy has built its company from
repeat and referral business. This is the
result of our: 1) Emphasis on problem
solving and client advocacy; 2) Cost
competitiveness; 3) Ability to respond to
the specific needs of our clients, where
solutions must be developed which are
compatible with ongoing operations and
priorities; and 4) Knowledgeable profes-
sionals able to conduct regulatory negotia-
tions with a strong understanding of the
applicability and interpretation of those
regulations.

Our primary service areas and expertise
include:
• Environmental due diligence investigations.
• Soil and groundwater investigations.
• Remedial investigations/feasibility studies and

remedial action plan development.
• Groundwater remediation system design,

construction and operation/maintenance.
• Regulatory permitting and compliance.
• Environmental construction management and

landfill closures.
• Real estate transaction assessments.

• Litigation support (civil and criminal).
• Brownfields investigations and remediation

planning.
• Public supply well locating, testing, and permit-

ting.
• Underground storage tank (UST) inspections,

closures, and investigations.
• Environmental project portfolio management.

Synergy’s corporate headquarters and
main warehouse are located in Royersford,
Pennsylvania. Our warehouse contains a
vast array of groundwater and soil
sampling equipment, as well as, environ-
mental remediation system components.
All remediation systems designed by
Synergy are constructed at our Royersford
location.

Synergy Environmental, Inc. is located
at 155 Railroad Plaza, 1st Floor, Royersford,
PA 19468. If you need support for your
next project please contact Brian
Loughnane at 484.369.2005, by email
bloughna@synergyenvinc.com, or visit our
webpage www.synergyenvinc.com.   
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By Jim Sarro, AIA, LEED
AP, BD+C, Principal, 
MG Architects
Are you planning to
purchase a commercial
building in Berks
County? Chances are

you might be placing a new use inside
an older structure. Repurposing an exist-
ing building for a new use is referred to
as Adaptive Reuse, and it is the perfect
solution for our Region, because it is the
conscious decision to preserve the past
while planning for the future. 

Having a team which includes experts
that know how to handle the challenges
of adaptive reuse projects is key to your
success.  Older construction may have
materials that are harmful and require
careful handling.  Plus, creative solutions
to repurposing and meeting code, are
crucial in a successful transformation.

To learn more about adaptive reuse
projects and how we can help you 
create a functional space and floor plan
that retains its unique attributes, contact
me at JimS@MG-Architects.com or
610.376.4927.
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New Uses for Older Buildings

P. Richard Frantz, 
AIA, Registered Architect

P. Richard Frantz, AIA, Registered
Architect continues to create design solutions
for clients throughout southeastern
Pennsylvania. His proven design approach
creates beautiful, functional, and efficient
spaces in a range of styles from historic to
contemporary. With office space located at
127 N. Hanover Street, Pottstown, he
provides architectural service to Pottstown
and surrounding communities. 

In today’s times, an architect is often a
problem solver. He is called upon not
only to design new buildings but also to
evaluate existing construction, improve
the use of existing facilities, solve difficult
site problems, and adapt existing
structures by designing alterations and
additions.  Through a network of design,
engineering, and construction profes-
sionals established over a lifelong career,

Mr. Frantz has the solutions to meet a
wide variety of commercial and residen-
tial needs. Specialty solutions include
schools, churches, and historic preserva-
tion. Core services include design,
construction drawings, bid management,
construction oversight, and final inspec-
tion support.

Frantz’s architectural firm offers his
personalized attention to every project,
throughout every phase, because clients
work directly with him, the principle. When
required, he’ll bring in trusted outside
consultants for a fresh approach to compli-
cated assignments, and by networking with
other architectural, engineering or construc-
tion firms, his combined workforce easily
expands to complete the requirements for
larger projects.

Mr. Frantz is registered in the

Commonwealth of Pennsylvania.  He is a
member of the American Institute of
Architects, and graduated from
Pennsylvania State University with a
Bachelor of Architecture degree.  He serves

as an arbitrator for the American Arbitration
Association and is often called on as an
expert witness. Frantz can be reached at
prf@prfrantz.com and welcomes a visit to
his website at www.prfrantz.com.
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McCarthy Engineering 
Associates Inc.

McCarthy Engineering Associates, 
Inc., with offices in Wyomissing and
Pottstown, is a multidisciplinary engineer-
ing, consulting, planning, and environ-
mental services firm. We provide services
to industrial, commercial, health care, 
educational, governmental, and residen-
tial clients throughout the Northeast
United States. Our capabilities range
from civil engineering, land develop-
ment, structural design, water resource
management, surveying and mapping 
to mechanical engineering, plumbing 
design, electrical engineering, and fire
protection design. Jim McCarthy, owner,
incorporated the business in June 2000
with a vision to create a different kind of
engineering firm; 23 years later, Mc-
Carthy combines the latest technologies,
the most knowledgeable associates 
and out-of-the-box problem solving to
complete client projects. 

McCarthy offers its clients a profes-
sional team that includes engineers,
surveyors and designers, many of whom
have more than 30 years of individual
experience in their areas of expertise. 

This knowledge has directly resulted
in highly satisfied clients and hundreds of
successful projects. The company is built
on the foundation of providing timely
and high-quality service and the philoso-
phy of doing things right the first time 
on time! McCarthy Engineering is your
design partner. We Engineer Your
Success!

But don’t take our word for it here is
what Edward C. Wagner the Lower
Pottsgrove Township Manager recently
said about working with McCarthy
Engineering Associates, “Your efficient,
gracious customer service and the level of
details and accountability you and your
staff have demonstrated on every project
is exceptional. On behalf of the Lower
Pottsgrove Board of Commissioners, I
would like to express our appreciation for
your dedicated services as Township
Engineer.” 

McCarthy Engineering Associates,
Inc. is located at 2500 E. High Street,
Suite #630, Pottstown, PA 19464; Phone:
610.373.8001; Web: www.mccarthy-
engineering.com.
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FOCUS ON FLOORING & MAINTENANCE
Ches-Mont Carpet One 

Floor & Home
At Ches-Mont Carpet One Floor & Home, we are a family owned and operated

flooring store that has been serving you since 1972. Please stop by our showroom
in Parker Ford, Pennsylvania, where you’ll be assisted by an experienced flooring
consultant. From measurements all the way to installation, Ches-Mont Carpet One
will be by your side to guide you through a stress-free process.

Flooring Services include Free Project
Estimates; Room Visualizer Tool; Shop at
Home; Special Financing; Flooring Sam-
ples; The Beautiful Guarantee; Residential
Installations; and Commercial Installations.
In-Store Products include Carpet Flooring;
Hardwood Flooring; Vinyl Flooring; Lam-
inate Flooring; and Tile Flooring. We also
offer Window Treatments; Soft surface
Flooring; Hard Surface Flooring; Area
Rugs; Carpet Padding; Pet-Friendly Floor-
ing; and Waterproof Flooring.

Our Story
You might not realize it when stepping

inside your neighborhood Carpet One,
but we’re part of a worldwide coopera-
tive with over 1,000 stores. That means
our customers get the best of both worlds:
the service of a local business with the

savings and selection of a national chain.
Through deep experience, tools, and
technology, our experts can determine
the perfect floors for any need or budget.
We take pride in what we do and are
eager to help you find the right floor for
your needs.
Carpet One Floor & Home Cares is our

commitment to our customers and our
communities to community involve-
ment. It represents our belief in serving
our employees, customers and the
communities in which we do business. It
is our way to reach out, give back, and
make a difference.

Ches-Mont Carpet One Floor & Home
is located at 2540 New Schuylkill Road
Route 724, Parker Ford, PA. For addition-
al information, please call 610.495.6211
and visit www.chesmontcarpetone.com.

JDog Carpet Cleaning & Floor
Care Pottstown & Collegeville
If your carpet has seen better days,

your hardwood floor has lost its
charming sheen, or you don’t know how
long it’s been since you’ve cleaned your
mattress, JDog Carpet Cleaning & Floor
Care is the cleaning team to do it all. 

Franchise owner, Pottstown resident
and Marine Corps vet-
eran Kyle Lepkowski
serves commercial and
residential customers in
Pottstown and portions
of Berks, Chester and
Montgomery counties
with Respect, Integrity,
and Trust—the same val-
ues he lived by during
his time serving our country. “It’s not just
a slogan — it has a meaning to us because
of our military background,” Lepkowski
said. “We take that with us to every single
job we go to. At the same time, I want to
take care of customers and surpass their
expectations every time.”

“We provide our services all the way to
East Greenville, down to Collegeville,
down to Exton and then Elverson over to
Reading and past Boyertown,” he said,
adding, he does it all — carpet cleaning,
floor care, hardwood, tile, and grout. 
“If we can get our hands on it, we can

clean it,” he said.
When you call us,

you can expect free 
estimates, transparent
pricing, and on-time
and respectful service.
Plus, we won’t stop
working until every-
thing is cleaned to our

high standards. Ready to start your 
home or business cleaning project in
Montgomery County? Call Kyle today
at 610.952.2845 or visit https://www.
jdogcarpetcleaning.com/locations/penn-
sylvania/pottstown-carpet-cleaning.
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Carpet & Tile Mart is a 3rd generation, family-
owned and operated business, built upon a
proud heritage of providing customers a unique
combination of unprecedented value, massive
selection, and unsurpassed customer service
since 1967. 

We have thousands of Area Rugs in-stock, miles of the
finest Tile and Natural Stone, durable Luxury Vinyl Tile,
Hardwood flooring from the USA, and of course the
largest in-stock selection of Carpets around. We now do
Countertops, too!

We operate 14 Flooring Superstores serving Delaware,
Pennsylvania, Maryland, South Jersey and South Carolina.
Now we are bringing the Carpet & Tile Mart value
proposition and buying power within reach of flooring
customers from Coast to Coast in the US on our website
CARPETMART.COM.

Q: How does Carpet & Tile Mart keep prices so low?
A: We buy direct from mills and manufacturers for all

flooring categories, eliminating middleman and mark-ups
that are normally associated with flooring franchise stores,
big-box home center flooring departments and floor
covering buying group operations. Working closely with
the mills and flooring suppliers for decades, we have also
been able to maintain a superior product-quality level that

other ‘flooring liquidators” cannot match. Our long-
standing history with these vendors, and a unique liquid
position in the marketplace, allows our buyers to negotiate
and buy at deep discounts, and obtain goods or special
limited deals not readily available to other retailers.
Combined, this cost and pricing advantage has allowed us
to pass all those savings on to our customers with products
and prices you can’t find anywhere else. 

Q: How many flooring options are there?

A: We have thousands of area rugs, miles of the finest tile
and natural stone, durable luxury vinyl tile, hardwood
flooring from the USA, and of course the largest selection
of carpet around. The best part is it’s all in-stock at Carpet
& Tile Mart! You can take most new floors home today. 
Or if you prefer we’ll deliver it to your home. We also offer
professional installation services on all of our floors. Pick,
pay, take it away, or we’ll install it as soon as you say!

Q: Are there any Waterproof floors?

A: Yes! Waterproof Floors are the fastest-growing
category that includes many Sheet Vinyl and Luxury
Vinyl Tile and Plank options, not to mention inherently

Waterproof Porcelain and Ceramic Tiles. But it doesn’t
end there as we now also stock many Waterproof
Laminate Floors. 

Q: When is it time to replace our floors?

A: There is no exact answer as it really depends on the
type of floor and the amount of daily foot traffic. Take a
quick look at your floors. Do they look worn down, or not
as vibrant as when they were first put in? Have they
definitely seen better days? It’s time to consider updating
your floors. Stop in to Carpet & Tile Mart today and let our
professionally trained Flooring Consultants help assess
your needs and get you the new floors your home deserves.

LOMAX Carpet & Tile Mart Pottstown
351 W. Schuylkill Rd Coventry Square 1, 

Pottstown, PA 19465; Phone 610-323-0332

Carpet & Tile Mart Reading
3515 N. Fifth Street, Reading, PA 19605; 

Phone 610-921-2037

www.carpetmart.com

The Carpet & Tile Mart 
Flooring Super Center located 

at 351 W. Schuylkill Road 
in North Coventry Township.

Company President Michael Longwill, 
and Chairman Richard Longwill.
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Clean Floors & More, LLC
At Clean Floors & More, our focus on family,

community, and quality makes us the janitorial service
of choice in the area. As an all-inclusive janitorial
company, we bring the best in nightly cleaning services,
commercial carpet cleaning, and a variety of floor
cleaning services to our broad range of clientele includ-
ing general offices, assisted living facilities,
schools, hotels, high rise apartments, and
many more.

Our trained representatives
will help you welcome spring
with a deep cleaning that will
make your business shine and give
everyone who visits an amazing
first impression. We pride ourselves on
our ability to couple your nightly
cleaning with a floor care program to
keep your building and floors shining all
year round.

We know that carpet is the best flooring
option for many workplaces and that it is one of the first
things people see when they come in your door. Our
low-moisture carpet cleaning method will brighten
your business by bringing a deep clean that will not only
remove winter grime from high traffic entry areas and
other carpeted areas, but leave every area dry before

your business is ready to open the next morning. Our
low moisture equipment is self-contained with no
clumsy hoses, so we are the perfect choice for your
multi-level senior facility or high-rise apartment
building.

When vinyl composite tile (VCT) is your flooring of
choice, spring means a deep clean where our

professionals strip and refinish your floors,
and give your floors a brilliant shine to
welcome the warm weather months and

every visitor to your door. Traditional vinyl
flooring and laminate also take a beating over
the winter, and we pride ourselves on giving

these flooring choices a bright look for
spring.

At Clean Floors & More, our business is
to support you doing business in a

welcoming, healthy, and produc-
tive workplace, with professionals
ready to help with all your cleaning

and floor cleaning needs.
Clean Floors & More is a commercial cleaning service

offering cleaning and disinfecting services for businesses
of all types and sizes. For additional information, please
call 484.599.2751 or email: cleanfloorsandmore@aol.com;
and visit: www.cleanfloorsandmore.net.
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Gary’s Carpet Flooring Depot
Pottstown-based Gary’s Carpet and

Flooring Depot has been serving
customers throughout the region for 28
years. Their success is based on their
excellent relationships with suppliers and
their helpful, knowledgeable staff,
including In-house design consultants.

“We treat our customers like friends
and family because they are our
neighbors,” said owner Chris Wanner.
“We have been a fixture in the communi-
ty for more than a quarter-century,
partnering with charities including
Habitat for Humanity to give something
back. We set out to earn our customers
business every single day by offering the
best customer service in the industry,
because that’s how we all want to be
treated when spending our hard-earned
money.”

Gary’s Carpet and Flooring Depot
offers the highest quality products,
including carpet, hardwood, laminate,
tile, luxury vinyl, waterproof vinyl,
natural stone, glass tile, metal tile, and
area rugs from established vendors such
as Armstrong, COREtec, Marazzi Tile,
American Olean, Daltile, Shaw Floors,
Mohawk Flooring, Dreamweaver,
Chesapeake, and more!

“We not only offer quality products
from top names in the flooring industry,
but we also only use the best installers in
the area with more than ten years’ experi-
ence,” Wanner said. “We also offer a low-

price guarantee. If anybody beats our
price for the same products and services,
we’ll match that price or pay $50.00.”

Gary’s Carpet and Flooring Depot,
located at 237 West High Street in
Pottstown, is open Monday through
Friday from 10:00 AM to 6:00 PM, and
Saturday from 10:00 AM to 4:00 PM
(closed Sundays). For additional informa-
tion, please call 610.323.8881 and visit
www.garysflooringdepot.com.
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THREE MONEY MINDSET SHIFTS
YOU NEED TO MAKE IN ORDER

TO GROW YOUR WEALTH
MONEY TIPS
By Audrey Faust,
MBA; Financial
Coach & CFO
Often when it comes to
growing our wealth,
we tend to think of

skills that we will need to learn in order to
accomplish that goal, but our mindset is
just as crucial. 

1. Not all debt is bad
There is a narrative out in the financial

coaching world that all debt is bad! I
don’t agree with this for two reasons —
one a lot of us have debt and the idea that
all debt is bad can actually trap us in a
shame cycle that makes us feel bad for
past money decisions. When we get
trapped in this cycle, we then find it
harder to get out of it. 

I’ve actually leveraged my debt to
create wealth, so I believe that some debt
is actually beneficial when you’re starting
off on your journey to wealth building
especially if you’re paying less than seven
percent interest on it. 

2. People with money are selfish
Question: How many times have you

dreamed of owning your dream car or
home but then judged someone as selfish
for having theirs? But here’s the thing —
If you perceive those people in a negative
way, you’re going to perceive yourself in
a negative light if you have money. And
that’s going to prevent you from keeping
it and from growing it.

3. I can’t afford to invest right now
Whether it’s investing in ourselves, the

stock market or property, taking the leap
into investing can feel daunting especially
if we think that we can’t afford it yet. The
hard truth is that you will never be able to
afford it if you don’t make investing a
necessity in your life. I come across a lot of
women who tell me that they don’t have
the money to save or invest but often
that’s not quite true. It’s just that they
haven’t shifted their mindset to believe
that investing is crucial to their long-term
success and wealth building plan.

Want to learn more about changing
your money mindset and growing your
wealth? Email me at hello@audrey
faustconsulting.com.



FEBRUARY 2023                                                                422business.com and 422bizmag.com          ROUTE 422 BUSINESS ADVISOR19

There’s more to processing
payroll than providing your
employees with compensation
each pay period. Payroll teams
must keep up with the latest
requirements, from overtime laws
and federal forms to minimum wage
and tax law updates. 

Many small businesses taking
care of their payroll in-house are
feeling the crunch. Whether this
is due to staff shortages or an
increased workload because of
business growth, now is an ideal
time to consider outsourc-
ing your payroll.

When you entrust
your payroll to our
payroll professionals at
Canon Capital, you’ll gain
our years of experience and up-to-the-
minute expertise. 

With our help, you will:
Maintain Tax Compliance: We keep up

with the latest information on federal,
state, and local taxes. So whether you’re
self-employed, a non-profit, or a for-profit
with staff in the hundreds, we have the

knowledge to process your payroll
correctly and in compliance with
current tax requirements.

We can also prepare your tax
liability deposits, quarterly

returns, and annual returns. We
customize the program that best

suits your needs.
Cut Down on Payroll Errors:

Payroll is all we do every day.
We focus on your account so
you can focus on running your
business.

Enjoy the Convenience of our
Employee Self-service Portal:

Your employees will be
able to see their payroll
stubs on-demand, thanks

to the Employee Self-service
Portal that is part of our service

package.
Save Time: It’s simple. We save you

time. You submit your payroll data each
pay period and we do the rest.

One source, many services, the right
decision. Call 215.723.4881 or visit
canoncapital.com to learn more and get
started.

WHY IT PAYS TO 
OUTSOURCE YOUR PAYROLL



SOCIAL MEDIA 
CONTENT GENERATION

WITH AI
SOCIAL
MEDIA TIPS
By Theresa Mintzer
Artificial Intelligence
(AI) is no longer the
future. It is now! The

applications are endless.
One is for social media
content generation. You
can use AI to help create
a list of ideas for your
next posts. 

Two AI programs to
try are ChatGPT and
Magic Write in Canva
docs. ChatGPT is free and
as of this writing you can
use Magic Write with the free Canva for
up to twenty-five times. Both work in a
similar fashion. You write down a topic.
For example, try five reasons to hire a tax
professional. The program will give you
five detailed reasons to hire a tax profes-
sional. Next, rewrite those points using
your own unique tone that you want to
convey on social media. Then, turn each

point into a social media post with your
call to action. Now you have five new
posts for your social media. 

Using AI can help you generate ideas,
but it is important that you take the extra
step to make sure you are using your
voice to attract clients. Your voice will

help you stand out from 
the other businesses in 
your field. Your call to
action is important too. For
the tax professional, suggest
scheduling an appointment
or clicking on a link to the
website for more informa-
tion. 

Through this process you
can easily create a month’s

worth of content in one sitting. Generate
a list of a few topics about your industry
and use the AI. Next, find stock photos
for each post. Then you can schedule the
posts. I offer social media coaching if you
need help with the process. 
For additional information, call 484.686.2995;
email: Theresa@MintzerSolutions.com: and visit:
MintzerSolutions.com.
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Senior Living is a Perfect Match
for Older Couples

Aging in place can be burdensome for
older couples, as their care needs change.
Transitioning to senior living can simplify
everyday tasks while providing dignified
access to care services, so couples stay
healthy and together longer. 

At Keystone Villa at Douglassville,
older couples who need assistance can
benefit from our personal care residence,
which provides 24-hour supervision,
daily support with dressing, bathing,
medication management and mobility,
routine safety checks, and emergency call
systems. Additional levels of care are also
available.  

Senior living also reduces the stress of
maintaining a large property. Couples
can choose from spacious apartment
styles and add touches from home like
some of their treasured possessions. 

Downsizing also reduces household
responsibilities. Keystone Villa staff
members manage cleaning, cooking, and
repairs, giving both partners the freedom

to explore other interests, individually or
together. 

Other perks include an expanded
social circle with many opportunities to
engage with other residents and staff.
Included in the monthly rent at Keystone
Villa are wellness and activities
programs. A calendar of varied daily
events, from fitness classes to happy
hours and off-site gatherings, allow
couples to become acquainted with their
neighbors. 

Should a partner or couple require
memory care services, Keystone Villa’s
campus provides a secure memory care
neighborhood. Our program focuses on
our residents’ abilities with activities and
therapies to support their remaining
capabilities. 

To learn more about personal and
memory care services at Keystone Villa,
please call Sue Okuniewski or Beverly
Parkinson at 610.385.5002, or visit
www.keystonevillaatdouglassville.com. 
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HOW TO MARKET 
TO GEN Z

MARKETING
TIPS
By Michael Ianniello,
Communications
Coordinator,
beMarketing

Gen Z is the people born between 1997
and 2012, with an age range from about 10
to 25. This generation has been online
since childhood and has been using the
internet, phones, and social media from an
early age. Research shows that Gen Z’ers
are incredibly loyal to brands they connect
with. Below, we share practical tips a
brand can implement to effectively reach
and engage with the Gen Z audience.

Create Channel-Specific Content:
The best way to reach Gen Z is through
social media. As a generation that
understands evry aspect of social media,
it is crucial to create channel-specific
content for your brand’s social accounts.
For example, create content for TikTok
with the TikTok audience in mind and
content for Facebook with the Facebook
audience in mind. 

Keep It Short: Gen Z has a very brief
attention span. They prefer platforms like
TikTok, Snapchat, and Instagram that
favor shorter content. 

Use Video: Quick videos are the best
way to capture the attention span of Gen
Z. Make sure videos are mobile-
optimized and keep them short and
engaging. 

Always Be Authentic and Transparent:
Maintain a brand voice and create
content that is authentic and credible.
Show the people and values behind your
brand. Gen Z prefers genuine content
filmed on personal devices over profes-
sionally produced content.

User-Generated Content: Keeping
with the theme of authenticity, user-
generated content yields much better
results with Gen Z. Pictures of real
people, staff members, and customers
will always perform better than stock or
photoshopped images. 

To learn more about how beMarketing
can help you improve your marketing to
Gen Z, contact us at 484.261.1149.
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Home Stream,LLC
Home Stream is an interiors business

focusing on beautifying and simplifying your
environment to promote an enhanced sense of
well-being. Last month we shared our six
offerings and approach. This month we want to
share with you what sets us apart from other
home interior improvement professionals.

Emily and Paula have a variety of education
and work experiences that allows them to
exceed your expectations when it comes to your
home dilemmas and challenges. Emily holds an
Associate’s degree in Interior Design and a
Bachelor’s degree in Human Development.
Most recently her work in Neurologic behavior
intervention gives her unique insight for design-
ing sensory friendly spaces for neurodiverse
children. She has a passion for functional living
and keen eye for detail, as well as big picture
vision for all your interior design/styling needs.
Paula holds a Bachelor’s degree in Family and
Consumer Science and a M.Ed. in Counselor
Education. Following successful careers in both
adult education and nonprofit senior services
where Paula connected with many adult
children of seniors who needed to downsize
their parent(s) immediately due to a health
crisis, she has made it her mission to work with
this population to be proactive and not reactive.
Paula brings a goal oriented and measured
approach to the downsizing journey.

No matter the goals, vision or needs for your
home, we have a solution! Contact us today! 
For additional information please visit
www.homestreamspace.com.
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2023: THE YEAR OF 
THE HEAT PUMP?

How Huge Tax Breaks
Could Drive Adoption 

of Highly Efficient 
Home Comfort

Starting this year, homeowners can
begin to enjoy a series of large rebates
and tax credits outlined in the Inflation
Reduction Act (IRA). The potential
savings have refocused attention on
energy efficiency in the home and, specif-
ically, on heat pumps. These incredibly
efficient systems drive down heating and
cooling costs significantly — year after
year. Cool Crew, a regional leader in
home comfort installation and service,
did the research and has answers for area
homeowners. Here’s what you need to
know:  

What is a heat pump?
Heat pumps use electricity to

transfer heat. So, during winter, heat
pumps use technology to draw heat into
your house. During the cooling season,
heat pumps move heat from inside your
house to the outdoors. As Energy.com
notes, “Because they transfer heat rather
than generate heat, heat pumps can
efficiently provide comfortable tempera-
tures for your home.” The bottom line:
you get a system that is significantly
more efficient than most systems that use
fossil fuels.

How much can I save? 
The IRA enables homeowners to

receive a 30 percent tax credit toward
installation of a heat pump, up to $2,000.
Details on additional potential savings
related to the IRA will be release later 

in 2023. As always, homeowners should
consult with a tax professional regard-
ing any tax credits or rebates. The
efficient design of heat pumps can also
lower your annual home comfort bill
considerably — according to the U.S.
Department of Energy, average annual
savings can approach $1,000. 

How do I get
specific details 

based on my home? 
Consider getting an estimate from a

reputable company that has trained
technicians and carries heat pumps from
high-quality manufacturers. The Cool
Crew team can provide you with details
on sizing, selecting a system that
qualifies for possible tax credits, and how
heat pumps work. Cool Crew can also
help you identify other available rebates
from manufacturers or utilities and
secure financing that keeps your
monthly payment low. 

“Already this year, customers are
beginning to ask more questions about
heat pumps,” says Todd Wagstaff, Cool
Crew Director of Service. “They are a
great option, and the tax breaks make
them more affordable than ever. We’re
going to continue spreading the word
about the advantages of heat pumps —
for your home, and for your wallet.”

Cool Crew is a regional leader that installs
and services heating, cooling, indoor air qual-
ity, and other equipment. Cool Crew employs
50+ experienced technicians who serve thou-
sands of customers every year. The employee-
owned organization serves Central and
Southeastern Pennsylvania. For information,
visit www.CoolCrew.com.  
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Ask SCORE

BUSINESS 
PLANNING: 

The Next Generation
Starting a small business requires
extensive planning and research. 
But just because things are up and
running doesn’t mean your days
as a strategist are done.  In fact, they
are just beginning.

Planning is an ongoing necessity because
the environment in which your small
business operates continually changes.
New opportunities and challenges will
arise that are different than those assessed
during the start-up stage.  Your initial
financial projections may be literally and
figuratively on the money—or trending in
a different and unexpected direction.

Here are some planning tips to help
keep your small business on track for
long-term growth:

Revisit your business plan.
Your business plan shouldn’t become a

“trophy” of your start-up success.  Refer
to it every quarter or six months to match
estimates with current realities.  Update
your plan as needed with new or
modified contingencies, and adjusted
time frames for key milestones such as
expansions or new product/service lines.

Watch those numbers.
Financial statements provide a window

into the health of your business. Project
cash flow several months into the future
based on reasonable expectations for sales
and income, customer demand, regular
payments (e.g. loans and rent), and other
factors.  By comparing actual cash flow to
projections, you can spot opportunities to
improve performance.  

(Continued on page 26)
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ASK SCORE
(Continued from page 25)

Watch your industry.
In today’s interconnected global

economy, any change anywhere can
have a ripple effect on any small
business.  The influences may be as far-
reaching as a shift in demand for a
certain commodity, or as local as a
new stoplight near your
store.  Stay current with
world and community
events; study your
sales records; and
communicate with
customers, suppli-
ers, and colleagues.
You’ll be less suscep-
tible to surprises, and
better prepared to
anticipate and capitalize
on these changes.

Develop relationships.
Although growth usually implies

investing in additional resources, there
may be more cost-effective options
better suited to your immediate and
long-term needs.  Building partnerships
with other businesses in your field and
specialty consultants can help stretch
your capabilities.  They may also call on
you when they need help—perhaps

during a period when you have time or
capacity to spare.

Invest in your staff.
Because a growing business will

demand more of your time, identify
employees who can take on routine and

management responsibilities. They’ll
relish the opportunity to grow

personally and professional-
ly, and you’ll be free to

focus on more important
issues.

An experienced,
outside perspective can
benefit any small

business, which is it’s a
good idea to contact

SCORE “Counselors to
America’s Small Business.”

SCORE is a nonprofit organization
of more than 10,500 volunteer business
counselors who provide free, confidential
business counseling and training
workshops to small business owners. Call
610.327.2673 for the Pottstown SCORE
office, or visit www.pottstownscore.org.
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At Members 1st, our members are
at the core of everything we do,
and as part of the credit union
“people helping people” philos-
ophy, we remain focused on 
providing meaningful, person-
alized service to our business 
and consumer members as they 
navigate everyday concerns.

No matter what season of saving or
spending your business is in, Members 1st
can help you live your best financial life
and meet your goals. 

Let’s Talk 
Business Savings

If you are a business owner or
entrepreneur looking to build your
business’s savings, higher dividend rates
on a certificate can be extremely benefi-
cial. A certificate is a low-risk investment
with a fixed rate of return that allows you
to earn money on the funds you have
deposited for the term or specific period
of time of the certificate, whether six
months or 60 months. The higher the
dividend rate, the greater opportunity to
grow your savings to achieve a future
savings goal or to increase your
business’s emergency fund. 

The beginning of a new year 
offers the chance to dream big and 

reevaluate your business goals. 
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Federally Insured by NCUA.

We offer our members several certificate
options, so no matter your income,
industry or goals, there is an option for
everyone. Our business members can take
advantage of certificates with flexible
terms, certificates that allow you to
withdraw your money when needed
without penalties or fees, and certificates
known as bump-up certificates, which
ensure our members do not miss a 
better rate after they have opened a certifi-
cate. Visit Members1st.org/certificates to
find the right low-risk, high-yield option
for you and your business.

We know that each business’s savings
needs are as unique as the products or
services they offer. Our savings options
are simple and flexible. In addition to
certificates, we offer business savings
accounts and money markets with tiered
rates that grow with your money. Once
you have grown that money to your
liking, our wealth advisors can work
with you to create a plan based on your
goals.

Services for a 
Smooth Business 
Financial Journey 

Our Cash Management Services are
designed to help your business operate
efficiently. From business online banking,
account solutions and payment solutions

to receivables management and risk
management tools, our time-saving
services will make managing your
business easier than you ever thought
possible. 

Helping You 
When and Where 

You Need Us 
Running a business and keeping on top

of all your finances can seem daunting
without the right tools and guidance. 
Let us help you take big steps in your
journey to financial success with
our MyConcierge™ service. Available to
all members, our concierge is a local
associate offering you personalized
guidance on spending, saving and
planning for the future. They’re always
ready to offer help and answer your
questions—or connect you with one of
our experts who can. You can learn more
at members1st.org or by visiting any of
our branch locations.

We know our members appreciate
flexibility. We are available on whatever
platform you prefer to use, including 24
hours a day, seven days a week
through mobile and digital banking. Call
us, email us or stop by any branch location
for a chat. No matter which option you
choose, you receive the same level of
personalized member service.
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MEMBERS 1ST – EXETER

Visit 
Members1st.org 
to find your local 

Berks County 
branch. 



                                                                    FEBRUARY 2023ROUTE 422 BUSINESS ADVISOR 422business.com and 422bizmag.com 30

ADVERTISED SERVICES DIRECTORY
ACCOUNTING / BOOKKEEPING
BRESLOW'S BOOKKEEPING . . . . . . . . . . . . . . . . . . . . . . . .38   
KARLENE'S KONSULTING . . . . . . . . . . . . . . . . . . . . . . . . . .38   
ACCOUNTING / TAX PREPARATION
HERBEIN CPAS + ADVISORS  . . . . . . . . . . . . . . . . . . . . . . .44   
ARCHITECTS
MUHLENBERG GREENE ARCHITECTS  . . . . . . . . . . . . . . . .12   
P. RICHARD FRANTZ, AIA  . . . . . . . . . . . . . . . . . . . . . . . . . .13   
ATTORNEYS
CURRAN ESTATE & ELDER LAW, PLLC . . . . . . . . . . . . . . . .40   
WOLF BALDWIN & ASSOC. PC . . . . . . . . . . . . . . . . . . . . . .48   
AUTO GRAPHICS / SIGNAGE / APPAREL
GRABER LETTERIN' INC. SIGN COMPANY . . . . . . . . . . . . .38   
AUTOMOTIVE / AUTO BODY SERVICE
MERCER'S TRUCRAFT COLLISION  . . . . . . . . . . . . . . . . . . .49   
AUTOMOTIVE / SERVICE
EMBODY'S SUNOCO  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .50   
KIMMEL'S AUTOMOTIVE  . . . . . . . . . . . . . . . . . . . . . . . . . .49   
RED KIEFFER'S AUTO REPAIR  . . . . . . . . . . . . . . . . . . . . . . .49   
AUTOMOTIVE / TIRE SALES & SERVICE
CJ'S TIRE & AUTOMOTIVE SERVICE  . . . . . . . . . . . . . . . . . .49   
H & F TIRE SERVICE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .49   
AUTOMOTIVE / TRAILER SALES / TRAILER SERVICE
SMART CHOICE 61 TRAILERS  . . . . . . . . . . . . . . . . . .38 & 48   
AUTOMOTIVE FINANCING
HIGH STREET AUTO CONNECTION  . . . . . . . . . . . . . . . . . .48   
BANKING / FINANCES
JBT BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23   
RIVERFRONT FEDERAL CREDIT UNION  . . . . . . . . . . . . . . .46   
THE VICTORY BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .18   
TOMPKINS VIST BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . .55   
VISIONS FEDERAL CREDIT UNION . . . . . . . . . . . . . . . . . . .31   
BUSINESS BROKERS
MARATHON CAPITAL ADVISORS / MARATHON FINANCING
ADVISORS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .52   
BUSINESS COACHING
FAUST COACHING  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .18   
BUSINESS COUNSELING
SCORE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .38   
CARPET CLEANING & FLOOR CARE
CLEAN FLOORS & MORE, LLC  . . . . . . . . . . . . . . . . . . . . . .17   
JDOG CARPET CLEANING & FLOOR CARE  . . . . . . . . . . . .14   
CATERING SERVICES
BAIRD'S CATERING . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
GRACE & SAVOR, LLC . . . . . . . . . . . . . . . . . . . . . . . . . . . . .52   
CIGAR LOUNGE & CAFÉ
GOOSE'S MONTECRISTO CIGAR LOUNGE & CAFÉ . . . . . .19   
CONSTRUCTION SERVICES
BLATT GROUP . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .54   
ONDRA-HUYETT ASSOCIATES, INC.  . . . . . . . . . . . . . . . . . .26   
CONTRACTORS EQUIPMENT
CROWNSTONE EQUIPMENT BOBCAT . . . . . . . . . . . . . . . .10   
STONEY CREEK RENTALS . . . . . . . . . . . . . . . . . . . . . . . . . .54   
DESIGN SERVICES/GRAPHIC DESIGNER
THERON COOK DESIGNER . . . . . . . . . . . . . . . . . . . . . . . . .41   
DIGITAL PRINTING / MARKETING / ADVERTISING
BERKS DIGITAL, INC.  . . . . . . . . . . . . . . . . . . . . . . . . .38 & 55   
EDUCATION
HUNTINGTON LEARNING CENTER  . . . . . . . . . . . . . . . . . .42   
EDUCATION / TECHNICAL SCHOOL
NORTH MONTCO TECHNICAL CAREER CENTER . . . . . . . .24   
ENERGY
RHOADS ENERGY . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .24   
ENGINEERING SERVICES
ALL COUNTY & ASSOCIATES  . . . . . . . . . . . . . . . . . . . . . . . .8   
CARROLL ENGINEERING CORPORATION  . . . . . . . . . . . . . .9   
EARTH ENGINEERING . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .9   
LUDGATE ENGINEERING  . . . . . . . . . . . . . . . . . . . . . . . . . . .8   
MCCARTHY ENGINEERING ASSOCIATES, INC.  . . . . . . . . .13   
PENN STATE BERKS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11   
SYNERGY ENVIRONMENTAL, INC. . . . . . . . . . . . . . . . . . . .10   
FINANCIAL SERVICES
CANON CAPITAL  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .19   
JANNEY MONTGOMERY SCOTT, LLC . . . . . . . . . . . . . . . . .51   
NATIONAL FINANCIAL NETWORK PATRICIA MILLER PICARDI
 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .26   

FLOORING
CHESMONT CARPET ONE  . . . . . . . . . . . . . . . . . . . . . . . . .14   
GARY'S FLOORING DEPOT . . . . . . . . . . . . . . . . . . . . . . . . .17   
FLOORING & FLOOR COVERINGS
CARPET & TILE MART FLOORING SUPERCENTERS  . . . . . .15   
FLOOR COVERINGS INTERNATIONAL  . . . . . . . . . . . . . . . .16   
FURNITURE
HOMEPLACE FURNITURE . . . . . . . . . . . . . . . . . . . . . . . . . .21   
GARAGE DOORS
PRO KEYSTONE GARAGE DOOR COMPANY . . . . . . . . . . .22   
GARDEN CENTER / NURSERY
PUGHTOWN AGWAY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .38   

GRAPHIC DESIGN SERVICES
DOWNTOWN DEZIGN  . . . . . . . . . . . . . . . . . . . . . . . . . . . .39   
GRAPHIC DESIGN, SIGNS & PRINTING SERVICES
FASTSIGNS  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .38   
LUCKY SQUIRREL PRINTWORKS . . . . . . . . . . . . . . . .39    & 47   
SIGNARAMA LIMERICK  . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
HEALTH / HEALTHCARE / OCCUPATIONAL HEALTH
OCCUPATIONAL HEALTH / POTTSTOWN HOSPITAL – TOWER
HEALTH  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2   
HEALTH PRODUCTS / KAGEN WATER
MY WATER BAR  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .53   
INDUSTRIAL SUPPLY
CLARK INDUSTRIAL SUPPLY, INC. . . . . . . . . . . . . . . . . . . . .46   
INSURANCE SERVICES
JAB INSURANCE BROKERS  . . . . . . . . . . . . . . . . . . . . . . . .52   
TRAVEL SAFE INSURANCE / CHESTER PERFETTO AGENCY25   
JUNK REMOVAL / HAULING
THE JUNKLUGGERS OF BERKS, CHESTER & LANCASTER
COUNTIES . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .41   
LANDSCAPING / HARDSCAPING
BAUER LANDSCAPING, INC.  . . . . . . . . . . . . . . . . . . . . . . .47   
LANDSCAPING / PROPERTY MAINTENANCE
L.A. VERRUNI LANDSCAPING  . . . . . . . . . . . . . . . . . . . . . .43   
SOTTOSANTI LAWN CARE . . . . . . . . . . . . . . . . . . . . .39 & 40   
TONY & JOE'S LANDSCAPE DESIGN  . . . . . . . . . . . . . . . . .42   
MAINTENANCE/JANITORIAL SERVICES
DEMEDIO'S BUILDING MAINTENANCE . . . . . . . . . . . . . . .21   
MANUFACTURER
REPPERT'S CANDY  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .51   
MARKETING & SOCIAL MEDIA SERVICES
INTERLACE COMMUNICATIONS  . . . . . . . . . . . . . . . . . . . .39   
MARKETING SERVICES
BEMARKETING . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .22   
MASSAGE THERAPY & PERSONAL TRAINING
CHARLES PEEPLES MASSAGE  . . . . . . . . . . . . . . . . . . . . . .50   
MEDICAL SPA
YOUNG MEDICAL SPA  . . . . . . . . . . . . . . . . . . . . . . . . . . . .53   
MOVING & STORAGE
LAUSCH'S MOVING & STORAGE  . . . . . . . . . . . . . . . . . . . .18   
ORGANIZATION
POTTSTOWN ROTARY CLUB . . . . . . . . . . . . . . . . . . . . . . . .51   
SMALL BUSINESS RESOURCE ASSOCIATION . . . . . . . . . . .23   
ORGANIZATION / CHAMBER OF COMMERCE
GREATER READING CHAMBER ALLIANCE  . . . . . . . . . . . .54   
ORGANIZATION / ENVIRONMENTAL CONSERVATION
BERKS NATURE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .20   
PAYROLL SERVICES / BOOKKEEPING SERVICES
EXPRESS DATA SYSTEMS, INC. . . . . . . . . . . . . . . . . . . . . . .44   
PAYROLL SERVICES / HR SUPPORT
PREMIER PAYROLL SERVICES . . . . . . . . . . . . . . . . . . . . . . .56   
PEST CONTROL SERVICES
TKO PEST CONTROL, INC. . . . . . . . . . . . . . . . . . . . . . . . . . . .7   
PHOTOGRAPHY PROFESSIONAL
STEVE LADNER PHOTOGRAPHY  . . . . . . . . . . . . . . . . . . . .43   
STYLISH IMAGES PHOTOGRAPHY  . . . . . . . . . . . . . . . . . . .53   
PLUMBING CONTRACTOR
A. JACKSON ECKER, INC.  . . . . . . . . . . . . . . . . . . . . . . . . . .39   
PRINTING SERVICES
EVERYTHING PRINTING . . . . . . . . . . . . . . . . . . . . . . .39 & 54   
PROFESSIONAL ORGANIZING / HOME STAGING
SERVICES
HOME STREAM, LLC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23   
REAL ESTATE / COMMERCIAL & INDUSTRIAL
ZUBER COMMERCIAL REALTORS  . . . . . . . . . . . . . . . . . . .27   
RESTAURANTS
GRACIE'S 21ST CENTURY CAFÉ . . . . . . . . . . . . . . . . . . . . .45   
HARES HILL BREWING COMPANY . . . . . . . . . . . . . . . . . . .45   
SPECK'S DRIVE-IN . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
YE OLD COVENTRY PUB . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
RETAIL / TOBACCO & RELATED PRODUCTS
COLE TOBACCO  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .39   
RETIREMENT COMMUNITY / SENIOR CARE
KEYSTONE VILLA AT DOUGLASSVILLE  . . . . . . . . . . . . . . . .21   
SALON / SPA / NAIL BAR
TRE NAIL BAR / TRE SPA . . . . . . . . . . . . . . . . . . . . . . . . . . .52   
SCREEN PRINTING & EMBROIDERY
AMITY SHIRT FACTORY . . . . . . . . . . . . . . . . . . . . . . . . . . . .39   
SECURITY SYSTEMS & SERVICES
SECURITY SERVICE COMPANY  . . . . . . . . . . . . . . . . . . . . .20   
SKIN BOUTIQUE & SPA
GLOW SKIN BOUTIQUE  . . . . . . . . . . . . . . . . . . . . . . . . . . .40   
TECHNOLOGY / IT
BINARY IT SOLUTIONS  . . . . . . . . . . . . . . . . . . . . . . . . . . . .42   
PLUS ONE TECHNOLOGY . . . . . . . . . . . . . . . . . . . . . . . . . .41   
VIDEO PRODUCTION/TELEVISION
PCTV NETWORK . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .50   

PROMOTE YOUR BUSINESS! CALL (610) 323- 6253 

The Route 422 Business Advisor (ISSN 1524-1254) is published monthly, twelve times per year by MACnificent
Pages, P.O. Box 334, Pottstown, PA 19464-0334, and is mailed free to qualified business owners and operators
throughout the Route 422 and Route 100 Business Corridors in Pennsylvania, USA, and is available in digital format
at www.422business.com. Copyright © 2023 by MACnificent Pages. All rights reserved. Reproduction in any form
is forbidden without written permission of the publisher. Views expressed in articles published in the Route 422
Business Advisor are the views of authors and individual contributors and are not to be attributed to the Route
422 Business Advisor, its editorial advisors, or its advertisers, unless expressly stated. The Route 422 Business Advisor
does not verify the accuracy of claims made in advertisements, and publication of an ad does not imply endorse-
ment by the magazine or MACnificent Pages. All ads are non-cancellable. ERRORS — It is the Route 422 Business
Advisor’s policy to review all ads set in-house with the advertiser regarding content, spelling, prices, and contact
information PRIOR to publication. In ALL cases, including camera-ready ads, the advertiser assumes complete 
responsibility for the accuracy of information presented in ads. In any case where an error is clearly the fault of
the Route 422 Business Advisor, and which would prevent a reader from contacting an advertiser or in which 
incorrect pricing is involved, Route 422 Business Advisor’s liability will be limited to granting a FREE ad run to the
advertiser or a correction announcement, whichever the advertiser prefers, provided the Route 422 Business 
Advisor is notified PRIOR to the next edition’s deadline. Placing an advertisement in the Route 422 Business Advisor
constitutes acknowledgment and acceptance of these terms.

From left to right: GRCA President & CEO Jim Gerlach; 
Michele Richards, Director of Treasury Sales at Fulton Bank and 

Sara Kuzma-Stump, Director of Sales & Marketing, Suburban Testing Labs, Inc.

GRCA INTRODUCES ADDITIONS TO 
THE GREATER READING CHAMBER OF
COMMERCE AND INDUSTRY BOARD

The Greater Reading Chamber Alliance
(GRCA) recently announced a new chairwoman,
vice chairwoman, treasurer and the addition of
four new board members to the Greater
Reading Chamber of Commerce and Industry
(GRCCI) Board.

The board named Sara Kuzma-Stump,
Director of Sales & Marketing, Suburban Testing
Labs, Inc. as Chairwoman and Laura Haffner,
Regional Bank President at Wells Fargo as Vice
Chairwoman. Jack Gombach, McNees Strategic
Solutions Group Government Affairs
Consultant, was named treasurer.

“The GRCA does great work to help
businesses in our community grow. From
training, networking, economic development
support, and connecting companies to
important resources, I’m so proud to be a
chairperson of this great organization. When
the Greater Reading Area thrives, our business-
es succeed. We need to create a community
where employees and potential companies
recognize our area as a great place to live, work
and play. And I’m excited to be a part of that.”
said Stump

Stump follows Michele Richards, Director of

Treasury Sales at Fulton Bank, who becomes
Immediate Past Chair.

“On behalf of the Chamber Board, we are
extremely appreciative of the terrific leadership
Michele provided over the last year. Her profes-
sionalism, common sense problem-solving, and
dedication to the Berks business community
were outstanding and helped move the
Chamber to a higher level of service and
accomplishment for both our members and the
County’s communities,” said Jim Gerlach,
President & CEO, GRCA.

Additionally, the Board welcomes four new
board members: Alba Fernandez, Vice President
Community Lender at Community First Fund;
Ben Leisawitz, Partner at Barley Snyder, LLC;
Mike Riley, Account Executive at EthoSource;
and Stephen Bonner, VP of Operation at
DoubleTree by Hilton Reading.

ABOUT THE GREATER READING CHAMBER
ALLIANCE: Our mission is to be Berks County’s
leading unified resource for building a healthy,
competitive business community. Our vision is to
assist companies to retain, expand and grow
their operations and employment and attract
new business to Berks County.
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REGIONAL CHAMBER ROUNDUP 

152 E. High St., Suite 200, Pottstown, PA 19464 | 610.326.2900 | www.tricountyareachamber.com

Follow us on: #WhyTCACC 
#tcaccbettertogether

Our Vision: The tri-county area has a strong sense of place –
quality of life, economic opportunity, and generations of
leaders - to support the region’s businesses and communities.

Our Mission: Leveraging the power of member-
ship to provide valued membership services and
proactive leadership for the tri-county region.

MEMBER
ANNIVERSARIES

Happy anniversary to 
the following Members for 

their consecutive years 
of Chamber membership:

44+ Years
Borough of Pottstown

Brookside Country Club

Columbia Boiler Co.

Constellation

Fox Rothschild LLP

P. Richard Frantz, A.I.A., Architect

Herbein & Company, Inc. (Formerly
Cappelletti, Pinter & Company, P.C)

The Hill School

Maillie LLP

O’Donnell, Weiss & Mattei, P.C.

Pottstown Area 
Economic Development

Pottstown Hospital Tower Health

Rhoads Energy - Cool Crew

Specht Realty, Inc.

Truist

Twin County Construction Co., LLC

Yergey.Daylor.Allebach.
Scheffey.Picardi

15 Years
Reading Site Contractors

5 Years
1031 CORP.

By Eileen Dautrich,
TCACC President 
I have used this article
space before to talk about
and focus on networking.

Networking is the
primary reason we hear

that people are joining a Chamber/maintain
their membership.  They want to meet other
businesspeople and hopefully those new
connections become customers.

It is not the focus of this article, but I do want
to take any opportunity I can to remind
everyone that networking is not about the sale
but about the opportunity to meet someone
and continue to see them at other events and
build a relationship with that fellow Chamber
Member.  Successful networking takes time
and more work than just exchanging business
cards at an event.

Now that I provided my PSA, I want to
highlight the opportunities the TriCounty
Area Chamber of Commerce has for our
Members in the 1st quarter of 2023. All our
Chamber events have the opportunity for
networking/building relationships and
building your network that I just referenced
but there is much more to benefit from.

In January:
• We welcomed New Chamber Members

into our office for a New Member
Orientation. Chamber Membership has a
number of programs, events, and services
to benefit from and we want to explain
where Members can gain the most value
based on their business and their goals to
help them be successful.

• Our REACH program hosted its first event
of 2023, providing a professional develop-
ment presentation focused on time
management to set our REACH attendees
up for success in 2023.

• Our programming also extends to helping
our local students while also servicing our
Members.  On January 25th our Membership
Breakfast featured a panel of four individuals
representing education, business, and
workforce investment to answer the question
– “Internships – Are They Right for My
Business?” If our Members can walk away
with the answers they need to pursue
partnering with our local schools it creates a
win, win situation for both!
We want to provide our Members

opportunities in their Membership that assist
them in sharing Member benefits and invest-
ing in their team members. This past fall we
started offering our Refresh Friday
workshops again.  Our next few will focus on
Succession Planning for your Business;
Generating New Leads and Customers; and
Bridging the Multi-Generational Gap (this
one will also provide a sneak peek behind the
scenes of our Leadership TriCounty program
for those that might be interested in applying
for the Class of 2024).

In addition to our ongoing programming
and the events that we schedule monthly or bi-
monthly, we also enjoy focusing on key
objectives and providing specific program-
ming at larger, special, annual events:

On February 15th we will showcase the
Connections in the Borough of Pottstown with
our Pottstown Progress Luncheon presented

by Pottstown Area Economic Development
(PAED). This event is a great opportunity to
celebrate PAED’s contributions to the econom-
ic climate in Pottstown and to recognize the
progress made over the last year.

March 2nd is the night of the annual
Boyertown Area Progress Dinner.  This year’s
event will feature the story of four new
directors of four non-profit organizations in
the Boyertown community.  We look forward
to hearing their hopes and dreams for their
organizations and how they plan to create
progress and make a positive impact in their
community.

Last (for purposes of this article) but
definitely not last as far as our calendar for 2023
and definitely not least is our April 26th event
is our big night!  April 26th will be the
TriCounty Area Chamber of Commerce
Annual Dinner.  Every year this event is a
celebration of the previous year, recognition of
special individuals or organizations that
helped us get there, is the “Be in the Room”
Chamber event, and also features an entertain-
ing keynote speaker for our audience’s
enjoyment but also to leave them with a
takeaway to enhance their business.  This year
it is a two for the price of one – we are excited
to have the sister duo of Kay and Shi –
Entrepreneurs, Speakers, Sisters – join us to
share the story of their family business!

2023 is just starting and there is already so
much to share. Stay tuned for even more to
come!

#tcaccbettertogether

WELCOME
NEW MEMBERS!

Congratulations to the business-
es listed below for becoming 

new TCACC Members!

Crunch Fitness
https://www.crunch.com/locations/pottstown

(610) 427-4531
Health & Wellness/ Health Clubs / Fitness

Centers / Gyms

Moments by Amy Photography
http://www.momentsbyamy.com/

(484) 792-8475
Photographers / Photography Studios

Rita’s Italian Ice and Frozen Custard
(Pughtown, PA)

https://www.ritasice.com/location/ritas-of-pughtown-pa/
(610) 469-6669

Ice Cream Parlors/ Food Products/ Food
Products - Specialty

Spotts Insurance Group
http://spotts4insurance.com/

(610) 374-7691
Insurance Companies

KICKING OFF 2023!
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REGIONAL CHAMBER ROUNDUP 



PERKIOMEN VALLEY CHAMBER OF COMMERCE
521 Main Street, Trappe, PA 19436 • 610.489.6660 

• info@PVchamber.net • www.PVchamber.net
Welcome to the Perkiomen Valley Chamber of Commerce! 
For 65 years the Chamber has been the recognized voice & advocate

for the business community. Creating opportunities for members to
connect with business professionals, mentors, and potential customers,
the Chamber helps members improve business and create a thriving
community for themselves and their employees. We can help grow YOUR
customer base in Collegeville, Trappe, Schwenksville, Upper Providence,

Lower Frederick, Lower Providence, Perkiomen, Skippack, and Oaks. Visit www.PVchamber.net to view
membership directory. To sign-up for E-news, send request to info@PVchamber.net. Follow the 
PV Chamber FaceBook Page @PerkValleyChamber.  

REGIONAL CHAMBER ROUNDUP 

SPRING-FORD CHAMBER OF COMMERCE
Building a Better Community Through Business

• P.O. Box 127, Royersford PA 19468 • 610.489.7200

REGIONAL CHAMBER ROUNDUP 
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Chamber Friday Coffee Club
Friday, Feb. 3, 8:00am – 9:30am
Sponsored by Citadel Credit Union, 

Location: Spring Valley YMCA

Event is Free to attend

February Luncheon -Topic: 
The 24 Hour Work Day 

Thursday, Feb 9th, 11:30am– 1:00pm
Location: Copperfield Inn at Creekside

$30.00 Members/$35.00 Non-Members

YPN Lunch and Learn – 
Topic: Networking groups, 
what you need to know to make them

work for you with Bruce Zanar
Wednesday, Feb. 15th, 11:30am– 1:00pm
Upper Providence Township Community Center

Free – Members and non-members – Bring Your
Own Lunch

Shark Think Tank
Thursday, Feb. 16th, 11:30am– 1:00pm

Copperfield Inn at Creekside

*Business Owner Members Only

Chamber Night Out -
Make and Take and 

Networking
Cozy Quarter’s Décor and More

Friday, Feb. 17th, 6:00pm – 8:00pm

Space is limited – Takeaway cost 
TBD approximately $30

*Registration Coming Soon

Chamber Mixer
Goose’s Montecristo Lounge and Tobacconist

Thursday, February 23rd, 5:00pm – 7:00pm

Free for Chamber Members

*Registration Coming Soon 

The Spring-Ford Chamber of Commerce is a community-focused
business advocate.  We strive to help our member businesses grow
while improving the community in which we all live and work. 

The Chamber consists of local businesses whose main objective
is to run a successful business.  We are a great resource for
members, not only because we offer the opportunity to network

and brainstorm with fellow members, but also to have exposure to the local community, your
customer, through our continued involvement in community events and charitable endeavors. Visit
www.springfordchamber.com for Chamber Events, Press Releases, Online Newsletters and more!

Sanitize Central – Linette Trowery (610) 400-4520 www.sanitizescentralusa.com 
Medical Facility Disinfecting, office/commercial cleaning & sanitizing and post-construction cleaning

UPCOMING EVENTS
Registrations can be found at www.springfordchamber.com

UPCOMING EVENTS

FE AT U R E D EV E N T

PVCC Annual Membership Meeting
April 12, 2023 @ 11:30am

RiverCrest Golf Club & Preserve
The Annual Meeting is one of the Chamber’s largest gatherings of our business and community leaders.

Chairman Joe Bergquist, Harleysville Bank, will share what’s ahead in the Chairman’s Presentation,
including appointment of Susan Graham, Tower Health, as Chairwoman of Board 2023-2024.  

Visit www.PVchamber.net  for details.  
Presenting Sponsor: Phoenixville Hospital Tower Health 

February 7, 2023 @ 8:30am –
New Member Orientation 
New members, prospecitve members and less

active members are invited to a complimentary
workshop to learn how to make the most of
Chamber membership. The 1 hour program is
followed by ½ hour “Tips for Networking”
workshop.  

February 7, 2023 @ 4:30pm –
PV Men Happy Hour 

Gentlemen…join us for PV Men’s Happy Hour
Networking Event at The Trappe Tavern. All
welcome to join in on the fun! Appy’s provided.
Cash bar.  Register no later than 2/6/23.  $20/pp

February 23, 2023 @ 11:45am – 1pm –
Business Roundtable Luncheon 

Join us for interactive discussion and sharing
of best practices among other business owners
and key decision makers. Member-only event. 

March 8, 2023 @ 4:30 –
Mixer at Ursinus College 

Ursinus College is hosting a Mixer at the
Schellhase Commons, located at the main
entrance to Ursinus College at Main Street and
Fifth Avenue. Network with UC staff, PVCC
members and guests in the conference room of
Schellhase Commons. PVCC Members attend for
FREE.  $10 fee for non-members. 

Interested in Hosting a
Chamber Mixer? 

Mixers are an ideal opportunity to gain
exposure and publicity for your business. We now
offer morning and afternoon time slots. Pre- and
post-event recognition in PVCC newsletter,
including photos. Now accepting reservations 
for 2023 Chamber Mixers. Contact Renee
Blomstrom at 610-489-6660. 

2023 Spring-Ford Chamber 
Fashion Show and Basket Raffle

Over the past 12 years the Spring-Ford Chamber has been excited to donate over $20,000 to local
charities that effect the lives of women and children in our community.  We are excited to announce
that the 2023 date will be Thursday, April 13th from 11:00am – 1:30pm; returning to the beautiful
ballroom of Sunnybrook.  We have started collecting baskets and items for this charity raffle, note that
all of the proceeds will go directly to the charity of choices. If you would like to donate, please contact
the chamber office at info@springfordchamber.com.   We will be announcing the charity shortly so keep
an eye on our Spring-Ford Chamber facebook page.  Tickets are $35.00 per person and include lunch.  

WELCOME NEW MEMBER

2022 Springford Chamber Fashion Show

• Participate in the general
election of the Board of
Directors (3-year terms)

• Keynote Address

• Recognition of outgoing
board directors

• New PVCC Members
(2022-2023) recognition

• Recognition of 2023
Marvin J Lewis Recipient

• Sponsorship
Opportunities 

PROMOTE YOUR 
BUSINESS IN 

THE ROUTE 422 
BUSINESS ADVISOR! 
CALL (610) 323- 6253 
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Lunch & Learn PPL’s Business
Energy Efficiency Program

Wednesday Feb 1, 2023
12:00 PM - 1:30 PM EST

Center for Business Excellence
49 Commerce Dr., Wyomissing

$25 /member
Contact Information

Katie Johnsen  kjohnsen@greaterreading.org
Register: https://greaterreadingchamber.chamber-

master.com/eventregistration/register/11246

BREAKFAST4SUCCESS - 
3 LEADERS, 30 THOUGHTS:
EMOTIONAL INTELLIGENCE

Thursday Feb 2, 2023
7:30 AM - 9:30 AM EST

Santander Performing Arts Center
3rd Floor Ballroom

136 N 6th St., Reading, PA 19602
$35 / Member – Member Exclusive

Contact Information
Katie Johnsen  kjohnsen@greaterreading.org

Register: https://greaterreadingchamber.chamber-
master.com/eventregistration/register/11266

5S WORKPLACE ORGANIZATION
Thursday Feb 2, 2023

8:30 AM - 4:30 PM EST
Center for Business Excellence

49 Commerce Dr., Wyomissing, PA 19610 
$425/person

$375/person before Jan. 12
Meals and course materials included

Contact Information
Mark Dolinski, Vice President Training and

Professional Development
mdolinski@greaterreading.org 610 898-8386

Register: https://greaterreadingchamber.chamber-
master.com/eventregistration/register/11330

ADVANCED EXCEL - 
February 2023

Four weeks on Wednesdays: 
February 8, 15, 22, March 1
Time: 8 a.m. - 10:30 a.m.

Shearer Technical
727 Penn Ave., West Reading, PA 19611

$300/person - Chamber Members; $375/person -
Not-Yet Chamber Members
http://GreaterReading.org

Contact Information
Mark Dolinski, Vice President Training and

Professional Development
mdolinski@greaterreading.org 610 898-8386

Register: https://greaterreadingchamber.chamber-
master.com/eventregistration/register/11251

INTRO MICROSOFT WORD -
FEBRUARY 2023

Four sessions on Thursdays: 
February 9, 16, 23, March 2
Time: 8 a.m. - 10:30 a.m.

Shearer Technical Computer Consultants
727 Penn Ave., West Reading

$300/person - Chamber Members; $375/person -
Not-Yet Chamber Members

Contact Information
Mark Dolinski, Vice President Training and

Professional Development
mdolinski@greaterreading.org 610 898-8386

Register: https://greaterreadingchamber.chamber-
master.com/eventregistration/register/11258

NETWORKING@NIGHT -
BERKS FIRE WATER

Thursday Feb 9, 2023
5:00 PM - 8:00 PM EST

Berks Fire Water
1145 Commons Blvd, Reading, PA 19605

Free to GRCA Members, Register here: 
http://events.constantcontact.com/register/event?ll

r=pys9hgeab&oeidk=a07ejjjiygl14d86efb
Contact Information

Katie Johnsen  kjohnsen@greaterreading.org

DE MUJER A MUJER - 
HEALTHY IS THE NEW SKINNY:

Prioritizing Your Mental Health
Thursday Feb 9, 2023

5:30 PM - 7:00 PM EST
Abraham Lincoln Hotel - Roosevelt Room

100 N 5th Street, Reading, PA 19601
$10 / GRCA Member; $15 / Future GRCA

Members
**includes light appetizers, networking & 

presentation; Advanced Registration Required
**incluye aperitivos ligeros, networking y
presentación; Se requiere registro Avanzad

Contact Information
Rachael Romig 610-898-7775  

rromig@greaterreading.org
Register: https://greaterreadingchamber.chamber-

master.com/eventregistration/register/11267

INTRO TO EXCEL - February 2023
Four weeks on Fridays: 

February 10, 17, 24, March 3
Time: 8 a.m. - 10:30 a.m.

Shearer Technical 
727 Penn Avenue, West Reading, PA 19611

$300/person - Chamber Members; $375/person -
Non-Chamber Members

http://www.greaterreading.org
Contact Information: Mark Dolinski, Vice

President Training and Professional Development
mdolinski@greaterreading.org 610 898-8386

Register: 
https://greaterreadingchamber.chambermaster.co

m/eventregistration/register/11254

ACTUALLY, I SAID THAT FIRST
WITH PAULA BARRETT -

W2W FEB 2023
Thursday Feb 16, 2023

8:30 AM - 10:00 AM EST
Reading Country Club, 

5311 Perkiomen Ave, Reading, PA 19606
***parking onsite

$35/ GRCA Member; $45/ Future GRCA Member
**includes lunch, networking & workshop

**W2W Sponsors receive complimentary tickets
to this event.

Contact Information
Rachael Romig 610-898-7775  rromig@greater-

reading.org
Register: https://greaterreadingchamber.chamber-

master.com/eventregistration/register/11268

INTERMEDIATE EXCEL - 
FEBRUARY 2023
Four weeks on Mondays: 

February 20, 27, March 6, 13
Time: 8 a.m. - 10:30 a.m.

Shearer Technical Computer Consultants
727 Penn Avenue. West Reading, PA 19611

$300/person - Chamber Members; $375/person -
Not-Yet Chamber Members
http://GreaterReading.org

Contact Information
Mark Dolinski, Vice President Training and

Professional Development
mdolinski@greaterreading.org 610 898-8386

Register: https://greaterreadingchamber.chamber-
master.com/eventregistration/register/11248

ESSENTIALS OF EFFECTIVE
LEADERSHIP - WINTER 2023

Dates: Five weeks on Wednesdays, 
Feb. 22 Mar. 1, 8, 15, 22

Time: 8:30 a.m. - 11:30 a.m.
Center for Business Excellence

49 Commerce Dr., Wyomissing, PA 19610 
$695/person for Chamber Members;

$895/person for Future Chamber Members
Contact Information

Mark Dolinski, Vice President Training and
Professional Development

mdolinski@greaterreading.org 610 898-8386
Register: https://greaterreadingchamber.chamber-

master.com/eventregistration/register/11236

EMOTIONAL INTELLIGENCE IN
THE WORKPLACE

4 weeks on Thursday: Feb. 23, Mar. 2, 9, 16
Time: 9 a.m. - noon

Center for Business Excellence
49 Commerce Dr., Wyomissing, PA 19610 

$695/person for Chamber Members;
$845/person for Not-Yet Chamber Members

http://GreaterReading.org
Contact Information

Mark Dolinski, Vice President Training and
Professional Development

mdolinski@greaterreading.org 610 898-8386
Register: https://greaterreadingchamber.chamber-

master.com/eventregistration/register/11335

NETWORKING EXPERIENCE: 
LOS LOBOS

Thursday Feb 23, 2023
6:00 PM - 9:00 PM EST

Miller Center for the Arts
4 N 2nd St., Reading, PA 19601

$40/Member – Exclusive Member Event - Limited
Registrations available

to purchase tickets, contact Megan Schappell
(610-607-6205 OR mschappell@racc.edu)

Contact Information
Katie Johnsen 610-898-7775

SUPERVISOR TRAINING 
MODULE 2: MANAGING 

PERFORMANCE & DEVELOPING
EMPLOYEES - WINTER 2023

6 weeks on Tuesdays:  
Feb. 28, Mar. 7, 14, 21, 28, April 4

Time: 8:30 a.m. - 11:30 a.m.
Center for Business Excellence

49 Commerce Dr., Wyomissing, PA 19610 or
virtually on Zoom.

$625/person for Chamber Members;
$780/person for Not-Yet Chamber Members

WEDnet eligible
Contact Information

Mark Dolinski, Vice President Training and
Professional Development

mdolinski@greaterreading.org 610 898-8386
Register:

https://greaterreadingchamber.chambermaster.co
m/eventregistration/register/11333

REGIONAL CHAMBER ROUNDUP 

GREATER READING CHAMBER ALLIANCE
• 606 Court Street, Reading, PA 19601 

• 610.376.6766 • fax 610.376.4135 
• info@greaterreading.org 
• www.greaterreading.org

Our mission is to be Berks County’s leading unified
resource for building a healthy, competitive business community. Our vision is to assist companies to 
retain, expand and grow their operations and employment and attract new businesses to berks County.

UPCOMING EVENTS
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SBRA Business SpotlightSBRA Business Spotlight

MEMBER NETWORKING MINGLE
Register: https://www.sbrassociation.com/#EVENTS

Wednesday, February 22nd, 5:30-7:00 

Learn How the SBRA Can Help Your 
Business Grow – Membership Benefits Update

Wednesday, February 22nd, 9:00-9:30 am
Register: https://www.sbrassociation.com/#EVENTS

• Tuesday, 
February 7th – TBD

• Tuesday, 
February 21st 

– How to Manage your LinkedIn Profile
to Grow your Business presented by
Sarah Mehesy of Impressions Matter

THE SBRA  
MASTER BUSINESS ACADEMY

ABT Notary
Antanavage Farbiarz, PLLC

Automatic Developer
Creation Yoga
Karen-Glass

R & B Insurance Service
Revitalized Massage and Wellness, LLC

Reading Hotels LLC / Comfort Inn
Salsa Burrito

True To You Esthetics, LLC

Free to the public. Get more details and register at
https://www.sbrassociation.com/#EVENTS

Business Name: Creation Yoga
Phone: (610) 780-3166

Website: www.tgcreations.com
At Creation Yoga, we believe that yoga and our

other wellness offerings are a means to help you connect
with your own inner healer. Whether coming to us as a beginner or someone with experience,
we are committed to creating an environment of inclusion, care, and love. We specialize in the
beginner practitioner. No matter what brings you to your mat - aches and pains, stress relief,
increased mindfulness or otherwise, we meet you where you are and help you develop greater
awareness of your body so your mind and spirit can release, relax, recharge and heal.

Currently offering yoga online, in person private and group classes as well as Reiki Healing
and Diet and Lifestyle Counseling: our aim is to share our knowledge and devoted personal
practices to provide a welcoming and safe space for you to enrich your quality of life so you can
experience more joy. We’d love to have you join us:  Move. Breathe. Unite.

WELCOME NEW SBRA MEMBERS

                

-

        
-

           

By Gary Seibert, CEO, 
Small Business
Resource Association
Being an Entrepreneur
most of my life, I under-
stand what it is like to be
responsible for a business
and its employees. An

even greater responsibility as a business
owner is having the business acumen to lead
your team to success. You may be most
skilled at your trade or profession but that’s
only a part of what you need to leverage
those skills into becoming a successful busi-
ness owner. When I started, I had no formal
business background or training. I had a de-
gree in Health and Physical Education but
nothing close to an MBA.

We understand that many small business
owners are in the same boat which leads us
to the introduction of the newest SBRA
resource, the Masters Business Academy.
The SBRA/MBA program is designed
specifically for current and future business
leaders and provides experience through
Expert-Led Group Facilitations that offer
collaborative learning sessions that focus 
on the bottom line. In just 10 weeks, 3 to 
4 hours a week, in your office or home, you
will learn how to build organizational
alignment, empower your team to serve
your customers better, and understand the
financial fundamentals of business to build
a more profitable company at a fraction of
the cost of a traditional MBA. The best thing
is that the knowledge you gain through the
program can be implemented right away,
making a positive impact on your business.

Some of the things you’ll learn,
and learn to do right:

• Establishing Personal Goals, Creating 
Action Steps to Achieve Them

• Hiring the Right Team
• Defining the Best Customers for your 

Business
• Empowering your Team and becoming a

Master Manager
• Understanding your Financial Documents

and Measuring your Success
• Applying Financial Lessons that Ease 

Decision Making in Day-To-Day-Operations

Some of the lifetime benefits
you’ll receive:

• 40 hours of facilitated expert coaching and
eLearning classes

• 350+ learning modules within the self-
paced eLearning classes

• Continued access for a full year after the 
10-week program

• Downloadable companion worksheets and
materials

• 20 interactive tools to implement the learning
• Knowledge checks to build competency
• A learning handbook to organize it all

The program even provides a 100%
Money Back Guarantee if you’re not
completely satisfied after 2 weeks in the
program. The SBRA /MBA Program starts
February 15th, 2023, registration deadline
by February 10th.  Tuition for the program is
only $800 for SBRA members and $1,300 for
non-members.

More information and registration is
available at www.goalmakers.com/sbra or
contact Gary Seibert at 484-333-3270 or
gseibert@sbrassociation.com
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AD/GRAPHIC DESIGN, SIGNS & PRINTING SERVICES

AUTO GRAPHICS / SIGNAGE / APPAREL

AUTOMOTIVE / TRAILER SALES / TRAILER SERVICE

BOOKKEEPING / ACCOUNTING

BOOKKEEPING / ACCOUNTING

BUSINESS COUNSELING

DIGITAL PRINTING / MARKETING / ADVERTISING

GARDEN CENTER/NURSERY
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GRAPHIC DESIGN

GRAPHIC DESIGN, SIGNS & PRINTING SERVICES

GRAPHIC DESIGN, SIGNS & PRINTING SERVICES

HVAC / PLUMBING

LANDSCAPING / PROPERTY MAINTENANCE

ONLINE MARKETING 

SCREEN PRINTING & EMBROIDERY

TOBACCO & RELATED PRODUCTS



TECHNOLOGY
TIPS
By Marc Umstead,
Plus 1 Technology

Is your business
required to comply with the new
FTC safeguards rule?

All of these businesses are: mort-
gage lenders, mortgage bro-
kers, motor vehicle dealers,
payday lenders, finance
companies, account ser-
vicers, check cashing
companies, wire trans-
ferors, collection agen-
cies, credit counselors
and other financial advi-
sors, tax preparation firms,
non-federally insured credit
unions, investment advisors and
many more. 

The Federal Trade Commission (FTC)
Safeguards Rule requires the above 
business types to have measures in place
to protect the security, confidentiality, 
and integrity of customer information.
This includes developing and implement-
ing a written information security plan
that includes administrative, technical,
and physical safeguards appropriate to
the size and complexity of the firm and
the nature and scope of its activities.

Some specific requirements of the
Safeguards Rule include:

1. Designating an employee or
employees to coordinate the firm’s
information security program.
• Even if working with external

partners, an employee must be respon-
sible for this program.

2. Identifying and assessing the risks to
customer information in each relevant
area of the firm’s operation and designing
and implementing safeguards to control
these risks.
• Identify where customer data is stored.
• Who has access to this data?
• What software applications store this

data?
• What controls are in place for

monitoring access to this data?
3. Protecting against

any anticipated threats or
hazards to the security
or integrity of customer
information.
• What type of security

do you have on your
workstations, network,

and cloud infrastructure?
• Is access to this information

monitored?
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FTC SAFEGUARDS
AND WHAT IT

MEANS FOR YOUR
BUSINESS

Promote your business in the
Route 422 Business Advisor! 

Call (610) 323- 6253 
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4. Protecting against unauthorized
access to or use of customer information
that could result in substantial harm or
inconvenience to any customer.
• What security to do you have on your
cloud resources.
• How would you notify clients in the
event of a breach?

5. Ensuring that service providers that
handle customer information on the
firm’s behalf are contractually bound to
implement and maintain appropriate
safeguards.

• Have Business Partnership agreements
with your vendors.

• What security protocols are in place at
your vendors?
By complying with the FTC Safeguards

Rule, firms can help ensure the security
and confidentiality of customer informa-
tion and protect against potential data
breaches.

If your firm is looking to determine if
you are compliant or how you can get
compliant reach out to us. 
Marc Umstead can be reached at 610.792.5660;
email: mumstead@plus1technology.com.
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WHAT IS
MICROSOFT VIVA?

IT SOLUTIONS
By Rob Landis,
Binary IT Solutions
Microsoft Viva is a 
line of employee ex-
perience applications.
These connect to the

Microsoft 365 platform, and especially
Microsoft Teams. The apps act as add-ons
that can build on your organization’s 
digital capabilities.

The Viva line expands what businesses
may traditionally see as “software.” It
creates a connection between Microsoft
Office and M365 apps. It also focuses on
the people, rather than the tool. Microsoft
designed Viva applications to use AI. This
makes work easier and gives visibility
into actionable data points.

What is Viva Goals?
Viva Goals is one of the newest Viva

applications from Microsoft. It connects
teams so they’re moving toward a shared
set of goals. Employees align, whether
someone works in the accounting depart-
ment or customer support. Here are the
key value-adds of using Viva Goals:

Aligns Your Team to the Same Goals

Viva Goals puts company goals and
targets in a tangible form. There is a
definition of success for teams and

individuals. Work outcomes are directly
connected to company-wide objectives.

Everyone is on the same page, rather
than departments pursuing different
targets. With alignment, companies can
more easily reach their goals.

Maintains Focus on Goals

Viva connects to other M365 apps,
making it easier to gather data insights.
These insights help leaders more easily see
goal progress. Employees stay focused on
goals. This is because goals connect to their
daily work targets. Rather than being
something they hear at a company event,
goals get infused into the workflow.

Integration with Teams & M365

The integration with Teams keeps
goals front and center. Employees get
recognized for meeting targets and
helping the company achieve its goals.
This keeps everyone engaged and
moving together.

Questions About Microsoft
365 or Viva Goals?

Digital transformation with tools like
Microsoft Viva is a necessity if you want to
keep up. Old ways of doing things are
giving way to the cloud, AI, and machine
learning. We can help you navigate that
territory. Give us a call at 610.320.2628 and
schedule a consultation to learn more.
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PENNSYLVANIA’S CORPORATE TAX
RATE BEGINS YEARS-LONG DESCENT

By Lauren Jessop, Contributor for 
The Center Square

Pennsylvania’s corporate net income tax rate
decreased one percentage point on Jan. 1 as the
state begins a decade-long campaign to
stimulate business growth within its borders.

The state’s 9.99 percent CNIT, one the
highest in the nation, decreased to 8.99
percent in the new year. The policy change
comes six months after a Republican-majority
General Assembly brokered a deal — as part
of a larger $45.2 billion budget agreement —
with outgoing Democratic Gov. Tom Wolf to
gradually lower the rate by half a percentage
point each year until it reaches 4.99 percent in
2031.  

Wolf’s support for the plan constituted a
stark departure from the rest of his party, who
have historically advocated for robust taxes on
registered corporations. When he expressed
support last year, he acknowledged the rate
“holds the commonwealth back.”

“Businesses are asked to pay more than
their fair share,” he said in April. “It’s a barrier
to new business growth and limiting opportu-
nities for our workers and new student
graduates.”

The reforms in the bipartisan bill, according
to the Tax Foundation, “can help the state’s
economy respond to inflationary demand”
and “will continue to yield economic benefits
after the inflationary period has waned.”

The only downside, according to the
foundation, is that it will take nine years for
the rate to reach 4.99 percent, and instead

advocates for a faster deceleration.
The foundation notes that prior to the

passing of Act 53, Pennsylvania’s overall tax
structure rank was 33 out of 50 states on their
State Business Tax Climate Index. Broken
down, individual income tax ranked 19, and
corporate income tax ranked 44. In 2023, the
state will begin to move up a few notches.

In comparison, the top five ranked states on
the index are Wyoming, followed by South
Dakota, Alaska, Florida, and Montana. Those
at the bottom of the list, ranked 46 through 50
are Maryland, Connecticut, and California,
with New York and New Jersey.

The current state of the commonwealth’s
budget is healthy, as recently reported by The
Center Square, with tax revenues up 12
percent over projections.

In August, Sen. Ryan Aument, R-Lancaster,
said in an editorial that tax reform is not a
partisan issue, and by “working to improve the
commonwealth’s overall competitiveness, we
are working to build a stronger future for all
Pennsylvanians — a future that embraces
opportunity and growth.”

Aument, the prime sponsor of Act 53,
described it as a “monumental tax reform
package” that takes a “holistic, global
approach” to making the state’s tax structure
more competitive.

“With overarching goals of simplifying the
tax code and making Pennsylvania more
competitive with other states, there are
elements that will benefit businesses of all sizes
and increase opportunities for working families
in the state,” he said.
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GREATER READING CHAMBER 
ALLIANCE OPENS NOMINATION 
PERIOD FOR BUSINESS AWARDS

The Greater Reading Chamber Alliance
(GRCA) recently announced the opening of the
nomination period for its Business Excellence
Awards. The awards feature two categories
separating businesses by annual revenue.
Category 1 will represent businesses with $1M in
annual revenue for the past three years, and
Category 2 will be reserved for businesses with
$250K in annual revenue for the past three years.

Once again, businesses which are not
headquartered in Berks County, but that can
demonstrate that at least 50 percent of its annual
revenue is generated from Berks County will be
eligible to apply.

Eligible companies must:
• Be a for-profit, public or privately held.

• Be headquartered in Berks County or
demonstrate that 50 percent of company
revenue is generated from Berks County.

• Have annual revenues of at least $1M+
(Category 1) or $250K+ (Category 2) in each of
the three most recent fiscal years.

• Be a Greater Reading Chamber Alliance member.

• Submit supporting documentation for revenues
with nomination form.

Once again, nomination forms will be only
sent through email and available online and not
mailed as in years past.

Winners of these awards will be recognized at
the Annual Dinner on May 23 at Santander
Arena.

All nominations forms are due Friday,
March 10. Late submissions will not be accept-
ed. For each award, nominated businesses are
ranked according to revenue growth. KPMG
LLC will handle tabulating the rankings. All
Business Excellence Award winners will be
recognized via a video montage tribute with
special recognition to the Top 3 in each category
at the Annual Dinner.

Eligible businesses may apply at greaterread-
ing.org/annualbusinessawards. More informa-
tion about the Annual Dinner, its keynote speaker
and how to purchase tickets will be available soon.
Keep checking greaterreading.org for the latest
updates.

ABOUT THE GREATER READING CHAMBER
ALLIANCE: Our mission is to be Berks County’s

leading unified resource for
building a healthy, competitive
business community. Our
vision is to assist companies to
retain, expand and grow their

operations and employment and attract new
business to Berks County.
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PENNSYLVANIA DROPS COLLEGE 
DEGREE MANDATE FOR STATE JOBS

By Anthony Hennen,
The Center Square
In his first executive action
since becoming governor,
Josh Shapiro abolished
college degree requirements
for state job listings in hopes
of expanding economic
opportunity.

The executive order signed on January 18
instructs the state to prioritize skills and experi-
ence over credentials for 65,000 positions,
according to ma press release a press release.

“Every Pennsylvanian should have the
freedom to chart their own course and have a real
opportunity to succeed,” Shapiro said. “They
should get to decide what’s best for them –
whether they want to go to college or straight
into the workforce — not have that decided for
them.”

The move away from credential requirements
comes at a time when Pennsylvania’s labor force
participation rate continues to fall. One analysis
estimates the commonwealth is missing 113,000
workers.

“I want to make it clear to all Pennsylvanians,
whether they went to college or they gained
experience through work, job training, or an
apprenticeship program; we value your skills and
talents, and we want you to apply for a job with
the Commonwealth,” Shapiro said.

The executive order is effective immediately
and will also review the eight percent of jobs with
a college-degree requirement “to determine
which job classifications are appropriate to include
practical experience, in lieu of, or in addition to, a
four-year college degree requirement.”

On his first full day in office, Governor Josh Shapiro

signed his first executive order regarding 

four-year degree requirements for thousands 

of state jobs in Pennsylvania. 

The change represents a significant shift in
Pennsylvania. Public-sector jobs tend to require
college degrees at higher rates than private-
sector jobs, according to the Bureau of Labor
Statistics.

“Occupations typically requiring postsec-
ondary education for entry made up 63.5 percent
of state government employment and 61.1
percent of local government employment,
compared with 35 percent of private sector
employment,” the BLS noted.

Pennsylvania isn’t the first state to remove its
college-degree requirement for state jobs. In
2022, Maryland and Utah also revoked their
credential demands for public jobs.

In addition to the executive order, the Shapiro
administration also launched a website where
job-seekers can browse job listings that don’t
require a college degree.



                                                                    FEBRUARY 2023ROUTE 422 BUSINESS ADVISOR 422business.com and 422bizmag.com 46

Building a Better Boyertown Presents
BEARY LOVED: A VALENTINE’S

STROLL THROUGH BOYERTOWN
Building a Better Boyertown (BaBB) is

excited to announce its second annual
Beary Loved: A Valentine’s Stroll
Through Boyertown event, which will
take place in downtown Boyertown on
Saturday, February 11th from 1:00-5:00
pm. Couples can enjoy a beary-loving
afternoon in charming Boyertown. You’ll
have plenty of time to grab brunch before
or enjoy dinner after this romantic and
fun date! A variety of musical performers
will be stationed throughout the streets
for guests to enjoy. The Love Potion No. 9
Bar will be back in the rail yard for our
over 21 guests. Enjoy delicious,
Valentine’s Day-themed drinks with your
honey. Stop in at one of Boyertown’s
many unique shops to find that perfect
gift for your special someone. And make
sure you check out our Beary-Loved
Raffle Baskets from some of Boyertown’s
favorite businesses. 

Vanity Tintype will also be set up in the
General Carl Spaatz National USAAF
Museum. A tintype, or ferrotype, is a
photograph made by creating a direct
positive on a thin sheet of metal coated
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with a dark lacquer or enamel. Tintypes
first appeared in America in the 1850s and
gained popularity in the 1860s and ‘70s. It
became less widespread in the early 20th
century but has been revived as a novelty
and fine art form in recent years. Don’t miss
this unique way to experience Boyertown
this Valentine’s Day and show your signifi-
cant other everything a card can’t say.

Beary Loved is free to attend. Some
activities may incur a fee. Reservations for
the Vanity Tintype are required. For more
information, please visit www.buildinga-
betterboyertown.org.  

Building a Better Boyertown is a non-

profit organization that seeks to preserve
Boyertown’s artistic, historical, and agricul-
tural heritage by providing the Boyertown
Community with physical improvements,
unique opportunities, and social interac-
tions for businesses, residents, and visitors
alike. Boyertown is a welcoming, vibrant,
and engaging community for people from
all walks of life. BaBB cherishes and
supports its history, arts, businesses, retail,
agriculture and offers an unparalleled
tourist experience. If you are interested in
donating to BaBB or becoming a member,
please call 610.369.3054 or visit
www.buildingabetterboyertown.org.     
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FINANCIAL
POWERS OF 
ATTORNEY

LEGAL PERSPECTIVES
By Supriya G. Philips, Esquire, Wolf, Baldwin & Associates, P.C.

In the blink of an eye, another year has come and gone.
The pandemic may be over, but the threat of ending up
in the hospital for an extended period of time never 

disappeared. The frosty weather has forced us indoors, and it seems 
almost impossible not to get sick. We’re being bombarded by viruses
that affect our respiratory system (COVID -19, the flu, RSV etc.) and if
we’re unlucky enough, they can lead to serious illnesses like pneumonia
that can land you in the hospital faster than you can say, “I wish I had a
financial power of attorney.” Do you have the necessary legal documents
that allow your trusted family members to access your bank accounts
and pay your bills? If not, your financial health may be at stake! 

A financial power of attorney is a legal
document that allows you, as the principal,
to designate another person as your agent,
giving that person broad powers to make
decisions on your behalf. This document is
invaluable if you become incapacitated and
you need to understand the effect of a
financial power of attorney in order to
execute one. Unlike a Will, a financial
power of attorney is used by another
during your lifetime and to your benefit.
The consequences for not having one can
be costly and time-consuming, so you want
to make sure you have it before you need it.

A standard financial power of attorney
consists of two parts. The first part is a
general grant of power to your agent.
Basically, you are authorizing your agent
(1) to transact business and (2) to execute
documents on your behalf. The second part
of a financial power of attorney is a grant of
specific powers enumerated by statute. In
order to grant any of these “hot” powers,
the powers themselves must be expressly
written in your financial power of attorney,
which means that your agent will not be
able to assume them under the general

grant of power. You need to decide which
of these specific powers you want to
include in your document.  

For example, one of the specified
powers is the ability to make gifts. At the
start of the new year, on January 1, 2023, the
annual gift tax exclusion increased to
$17,000 per recipient. If you are comfort-
able with your agent passing substantial
amounts of assets to others during your
lifetime to avoid gift or inheritance taxes,
you should consider including this power
in your financial power of attorney.
Another specified power is the power to
make or change beneficiary designations
on insurance policies, retirement accounts,
and other types of property. Although you
may be uncomfortable with the thought of
your agent changing a beneficiary designa-
tion, there are benefits to including this
power in your financial power of attorney,
especially if you’ve chosen to designate
your estate as a beneficiary and you have
significant debt at the time of your death.
Ultimately, you decide which specified
powers you are comfortable including. 

(Continued on page 50)
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LEGAL PERSPECTIVES
(Continued from page 48)

Another specified power is the ability to
access electronic communications and
digital assets. Most people opt to receive
electronic statements and bills, instead of
mailed paper copies. If you want your
agent to be able to access your emails on
your cellphone or personal laptop, you
want to include this power in your financial
power of attorney. Emails can be informa-
tive to your agent and having access to
them can make it easier for your agent to
identify your banking institutions and
which bills need to be paid. If you want
your agent to be able to access this informa-
tion, be sure to include it in your financial
power of attorney (and make sure your
agent has access to your passwords!). 

Similar to scheduling your annual health
evaluation at your primary physician’s
office, you should be reviewing the
information in your financial power of
attorney on a regular basis. Even if you have
a financial power of attorney, your
document needs to be up-to-date and
should meet the latest statutory require-
ments. First, you need to make sure that the
person you named as your primary agent is
still able and willing to act as your agent.
You also need to make sure that you have

alternate agents listed in case your primary
agent is unable to act in the future. Finally, if
you executed a financial power of attorney
prior to January 1, 2015, your power of
attorney may not meet requirements of Act
95 which amended the Pennsylvania
Consolidated Statutes governing powers of
attorney. Although your financial power of
attorney is still valid, most legal depart-
ments are familiar with the latest statutory
requirements. It may take a few days for an
institution to check the validity of your
outdated financial power of attorney,
which is far from optimal in an emergency. 

The future is unpredictable and that
makes having a financial power of
attorney invaluable.  You never know if or
when you’ll end up in the hospital for a
long period of time. Being prepared is
your best option to optimize the way in
which your property is transferred to your
loved ones and to maintain control of your
finances during your lifetime. 
Supriya G. Philips, Esquire is an associate attor-
ney of Wolf, Baldwin & Associates, P.C. at the
firm’s Pottstown office and focuses her practice on
estate planning and estate administration. She
may be reached at 610.323.7436 or by e-mail to
sphilips@wolfbaldwin.com.
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REPOSITIONING
IN THE REGIONAL

MARKETPLACE
DOWNTOWN MARKETING & DEVELOPMENT
By Barry Cassidy

I recently saw a newspaper article about the Municipality
of Norristown proposing repositioning the municipality
in the regional marketplace. It was refreshing to hear
someone take a serious approach to improving the town.  

Norristown has witnessed a hyper-
segregation of low-income people in one
area. The hyper-segregation of low-income
people resulted from well-meaning people
seeking to provide housing for that
population. Unfortunately, clustering this
type of development over the years has a
cumulative effect. 

I have been involved in several reposi-
tioning efforts where the town sought
more market penetration in the region.
Most customers to a downtown come from
within a 10 to 15-mile radius, and these
overlap with other towns in the region.

When I started in the commercial
revitalization field, I worked in Lock

Haven, PA and successfully organized
sales promotions and events. In DuBois, 
I had limited success, but I did make 
one-way streets two ways to improve
flow. In both of these cities, I helped the
retail climate, but not to the extent that it
was a great success.

My first big repositioning effort came
when I took the South Street Headhouse
District job in Philadelphia after the Mardi
Gras Riots. In 1964, girls from my Fords,
New Jersey school would go down to the
American Bandstand shows in Philadel-
phia. They would come back and talk about
going to South Street and how cool it was. 

(Continued on page 52)

Be Part of the
Bigger Picture!

The Pottstown Rotary Club Wants You!

Join Rotary's 1.2 million neighbors, friends, leaders, 
and problem-solvers who see a world where people unite 

and take action to create lasting change — 
across the globe, in our communities, and in ourselves.

Please call Dave Czarnecki
at 215.431.2802 to learn more!

www.pottstownrotary.org



DOWNTOWN MARKETING & DEVELOPMENT
(Continued from page 51)

I visited the first time in the late ‘60s and
was dazzled by the activity and just the
sheer hip city-ness of the street. I felt like
I wanted to be there.

By the time I worked there, the sexual
assaults were completely out of hand,
and the ridicule of those looking differ-
ent was paramount in some of the
visitors’ minds. A lot had changed in 30
years since my first visit. The reposition-
ing effort included 50,000 flyers handed
out over the summer on the street corner.
It was a notice of what the rules were for
the street. These are simple rules and
guidelines for equity, diversity, and
equal access. 

Next, we worked with the TV stations
to have our PSA run to alert people
about proper conduct when partying.
Then, we took out a pretty extensive
radio ad campaign on B 101, which
appealed more to the mainstream than
the fringe. Finally, we started a music
program to bring back the roots of South
Street.

Rents skyrocketed, and we were so
successful that Zipperhead could no
longer afford the rent and moved to a
side street. Things were so good we sold
out the WAWA next to the Headhouse

when we raised Jerry Garcia from the
dead on the Day of the Dead.  

At the same time, sexual assault
pretty much ended by the time we
installed the red street poles. But, being
successful, we repositioned more to a
mainstream destination and, in a way,
lost a portion of the edge of the street. 

I then worked on the repositioning of
Phoenixville. The problem there was
disinvestment after the Phoenix Steel
plant closed. Drug and sex workers
dominated the activity downtown in
those days, and an interesting array of
people resettled from Pennhurst State
School and Hospital. The hospital was
once described as “1,700 human beings
stored away in crumbling warehouses,
the urine stench of decades soaked so
deeply into the walls and floors that it
can never be washed out.” The dim
street lighting added to the uncertain
ambiance of the street.

Phoenixville, like South Street, shows
that people want to come to a place that
is “edgy,” not dangerous. A certain
amount of dysfunctionality as it relates to
accepted norms of society is healthy for
any public environment as long as it is
part of the scene and not the scene itself.
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Phoenixville had an entire new
streetscape installed, making it look like
it was there forever, unlike some of the
squeaky-clean streetscape designs you
see in towns. The idea is to make it usable
and aesthetically pleasing in a single
effort, not to create a replica of
Disneyland. I thought the red-light poles
were appropriate for South Street, but
sought to be more demure with the blue
light poles in Phoenixville. RAL-1007
(Daffodil Yellow) would be perfect for
the Norristown 68 acres of lighting poles.

We used the South Street formula of
music to create the vibe. The first
concert we did was to have Beatlemania

play on the rooftop of one of the
buildings recreating the famous Beatles
Rooftop concert … we drew 500 people.
Merchants screamed that we were
bringing in the “wrong crowd” … I’m
like, “Yo, my man, are the drug and sex
workers the right crowd?”

Norristown is slightly different from
these two examples since they seek to
use 68 acres of the former Norristown
Hospital for the Criminally Insane. The
property has been given to them by the
Commonwealth and offers them an
opportunity to break from the past.  

(Continued on page 54)
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DOWNTOWN MARKETING & DEVELOPMENT
(Continued from page 53)

The repositioning will not be easy, as
there are two converging issues: the
hyper-segregation of low-income
households in the municipality and the
notoriety of the whole criminally insane
stuff. So, it is a pretty daunting situation
with visions of Jack Nicholson saying,
“Here’s Johnny!”

I do not think a single large employer
building on the 68-acre area could
achieve a repositioning. I would
contend that if some companies want to
use the site as a single source for high-
income paying jobs, it would not be
relevant to the repositioning effort and
blend in a manner to make the 68 acres
more part of the suburbs around the site.
One must consider the population and
the practicality of helping the low-
income population get high-paying jobs,
offering a training program for jobs that
may only materialize for a few.

In Phoenixville, people did not want a
Phoenixville mailing address and used
to get Post Office Box at the Valley Forge
Post Office. That perception has
changed and it will also have to change
in Norristown. In repositioning, there
will need to be a wider effort to tie the

downtown and the community to the
68-acre site.  

I think they have had their share of
low-income subsidized housing, and
any more would only result in reinforc-
ing the image rather than breaking from
it. In a repositioning effort, you are
changing the opinion of the neighbors in
the region. Whatever is created on the 68
acres must tie into the community and
complement the downtown business
district. The new Montgomery County
government offices should help with the
downtown portion of the project.

What will be needed is a concept and
a theme that builds on the town’s
strengths and is accessible to the popula-
tion of Norristown without regard to
any education or income qualification
for participation in whatever becomes of
the site. But, like Phoenixville, it eventu-
ally will all blend.

The first part is already done — The
acknowledgment that there is a need to
reposition Norristown in the Regional
Marketplace.
Barry Cassidy is a freelance grant and economic
development consultant. He can be reached at 
barrycassidy@comcast.net.
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GRCA to Host SHARE Reading
for a Matchmaking and 

Networking Event
Join the Greater Reading Chamber

Alliance (GRCA) as it hosts SHARE
Reading on Wednesday, March 15, 3:00
PM to 6:00 PM at The Abraham Lincoln,
100 N 5th Street Highway, Reading.
SHARE is a matchmaking and network-
ing event that brings together our
region’s top corporations and connects
them to diverse businesses. This event is
an opportunity to:

• Network with the largest employ-
ers in Berks County and beyond.

• Learn from experts on the Why and
How of diverse business certification.

• Matchmaking — one-on-one
meetings with business “matches” that
are created in advance to maximize
your time and outcomes.

Who should attend this event? All

companies and organizations that are
seeking diverse representation in hiring
and contracting, small business owners,
procurement specialists and Diversity,
Equity and Inclusion (DEI) professionals
representing our region’s top employers.

Pre-registration is required. This
event is FREE to attend and open to
everyone. Register at www.greater-
reading.org. 

ABOUT THE GREATER READING
CHAMBER ALLIANCE: Our mission
is with excellent and committed leader-
ship and coordination, we attract new
businesses to our community, support
the businesses which are already here,
nurture local start-ups, develop the
workforce for today and the future, and
advocate on behalf of the business
community.




