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Our healthcare company is com-
mitted to your center in providing the

highest level of anesthesia care
while improving patient 

satisfaction and keeping
your facility function-
ing at an efficient pace. 
Our team has unique
experience in strategies

effective to enhance 
performance standards

and metrics in addition 
to optimizing revenue. We 

understand that everyone’s anesthe-
sia needs are different, and we will
make sure to implement a solution
specific to your need.

Main office located in Wyomissing,
Pa, covering all southeastern PA clien-
tele. We currently handle all surgical
specialties: orthopedics, plastics, 
gastrointestinal, oral maxillary, pain
management and general bread and
butter. Our team has the capacity to
handle multi room facilities or one
room centers.

Pennsylvania Anesthesia Coalition
treats each client as if they are our only
client. Long-term relationships is our
goal and our reputation in the industry
is how we have grown. Our team of
providers is the elite best of the best in
the private practice setting and will 
ensure a safe environment for you and
your patients for years to come. 

We are looking forward to working
with you. Call or email our offices via
website inquiry with any questions you
may have. 

PENNSYLVANIA 
ANESTHESIA 

COALITION, LLC 
A private practice group dedicated to comprehensive 

practice management with a focus in Anesthesia.
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Phone: 610.988.6060 
Website: www.pacanesthesia.com
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SECURITY
SERVICE COMPANY
For 50 Years, Service Has
Been SSC’s Middle Name
By Kathy Hunt

hether heading out on a weekend trip or a week-long summer vacation,
people want to believe that, in their absence, nothing will go wrong at

their home or place of business. Before leaving, they lock the windows and
doors, make sure the range, coffee maker, and other appliances have been turned off,
and confirm that everything seems secure. Unfortunately, fires can unexpectedly break
out and burglaries do occur. However, with the protection afforded by Security Service
Company (SSC), home and business owners have assurance that, no matter what event
takes place, they and their possessions will be safeguarded. 

RICHARD LONG – PRESIDENT
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Based in Fleetwood, Berks County, the
family-owned SSC installs and supports
commercial, residential, and personal
security systems across southeastern
Pennsylvania and western New Jersey.

This fall marks the 50th anniversary of
Security Service Company’s founding.
Along with his late business partner,
Gary Hager, Richard Long started SSC in
Allentown in 1973. Long, who had
previously worked as a sales manager at
a national security firm, handled sales
and system design, while Hager, who
had many years of experience, cared for
installation and service. Over time, the
business moved its headquarters and
expanded to its current staff of 30, includ-
ing sons Jim Long, SSC’s vice-president of
operations, and Ben Long, chief informa-
tion officer. Although both the company
and technology have grown considerably
since the 1970s, the goal remains the same
— to protect people and businesses
including their safety and well-being.

RAPID RESPONSE 
TO FIRE AND MEDICAL

EMERGENCIES
When it comes to protecting clients,

SSC emphasizes “total security.” This
entails designing a system that meets each
customer’s individual needs, installing
that system, servicing, and monitoring
and responding to any alarm signal. The
company provides rapid, 24/7 responses
to such scenarios as an intruder, smoke,
fire, and carbon monoxide detection, as
well as medical emergencies.

Ben Long said. “Most people don’t
think about fire, however, a fire involves
life safety, and you never know what’s
going to happen. Wiring may start
smoking within your walls, and with
smoke and fire detection, the alarm is set
off. With a fire detection system, you save
your house, you save your pets, you save
your lives.”

Although some home construction
codes require a smoke detector to be
installed on each level of a house and in
all bedrooms, these sensors rely upon
someone being present and alert to hear
and act upon them. With a fire alarm
system, the home is connected to SSC’s
central monitoring station, which
supervises notifications and contacts the
fire department in the event of a fire. The
system may also include sprinklers that
are likewise monitored remotely.

“There’s definitely an advantage to
having monitored fire as opposed to the
smoke detectors that you buy at the
hardware store,” Jim Long said.
“Monitored fire means that there is a
dispatch involved and it saves lives and
property. If a smoke detector goes off in

your house and you’re not there, your
house burns down, and your pets die.”

Even if people are at home when a fire
starts, they may not realize that something
inside their home is burning. “There may
be a fire in the attic that they don’t even
know about, but the fire alarm knows and
has notified us. Over the years, we have
had that happen,” Jim said.

Fire alarm systems may be hardwired
or wireless. A hardwired alarm ties into a
building’s existing electrical system and
includes battery backup in case of power
outages. A wireless system operates on
batteries for an extensive period of time.
When the batteries are running low the
customer is notified either by a phone
call, or if they choose, text message.

When SSC installs a commercial fire

alarm system, the business owner can rest
assured that the system will meet local,
National Fire Protection Association
(NFPA) 72, which is the national fire
alarm and signaling code standard, and
UL code requirements.

“Commercial fire alarms are very code
driven, and we lay out fire alarms per
code,” Jim Long said. “After that we
submit drawings to the AHJ (Authority
Having Jurisdiction), such as the fire
marshal. We do not have to submit them
for residential settings. Commercial fire is
a different animal,” he explained,
pointing out that, in Pennsylvania, fire
alarm codes depend upon municipality,
but, in New Jersey, the same code applies
throughout the state.

(Continued on page 8)
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To ensure that customers receive
prompt assistance, not only for fires but
also medical emergencies, SSC offers a
medical alert service. It can be incorporated
into an existing fire or security system or
installed separately. Known as a PERS or
Personal Emergency Response System, the
unit is worn around the neck and allows
people to request emergency assistance, to
communicate with other parties and also
provide them with your location with the
push of a button. Capable of tracking rou-
tine activities, it may independently send
an alert when the wearer deviates from
normal behavior. Should someone be-
come unexpectedly ill, fall, or suffer other 
medical emergencies, a personal emer-
gency response system assures that help ar-
rives quickly at any hour of the day. 

SAFEGUARDING 
BUSINESSES’ AND
HOMEOWNERS’ 
PROPERTY AND 
POSSESSIONS

While fires may occur less frequently
than break-ins, incidents such as trespass-
ing, vandalism, and fire do happen often.
To combat this, SSC offers commercial and
residential security systems that commu-
nicate using a mesh network. Instead of re-
lying upon radio towers, a mesh network
works with a group of connected devices
that act as a single network and provide
faster service and extended coverage.

“We do not trust phone lines for alarm
systems and haven’t used them for at least
a decade,” Ben Long said. “Everything has
gone wireless — cellular or, even better,
mesh networks. Some less critical alerts, like
access control systems where you’re send-
ing door openings, go over the internet.”

SSC offers free, in-person consultations
for anyone interested in a security system,
fire alarm system, closed circuit TV, or
access control. “We go out to the customer
and meet them face-to-face,” Ben said. “We
want to see the property, understand their
needs and concerns, and lay out the system
in person. We build custom security from
the ground up for the user and their needs.”

For those interested in business or
home surveillance, SSC will install camera
systems with video verification as well as
low-light and long-term recording.
Curious about who pulled into your
driveway or parked outside of your
business in the middle of the night? Along
with notifying customers when someone
arrives at or trespasses on their property,
SSC’s camera systems enable them to
view images of people, vehicles and
license plates from their phones, comput-
ers, or television screens. Depending on
the system selected, notifications arrive
through a phone app, text message, email,
and other means.

Should customers wish to engage with
the people captured on camera, they can
speak directly to them through an
intercom system. Whether they are in
another room or another state, customers
have the ability to know what’s transpir-
ing at their home or place of work in their
absence and also do something about it.

“Knowing that your dog is safe when
you’re not at home, knowing that your kid
got home safely, these are all benefits of
these systems,” Ben said.

He added that, with some alarm
systems, known as “latch key systems,”
parents receive a photo of their child when
the child arrives home and deactivates the
alarm system. It provides the parents with
“security beyond peace of mind.”
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Mesh networks
provide extended

coverage and 
fewer dead zones
than single router 

access points.

“

”

“C.O. JOE” – CUSTOMER ASSISTANCE

COVER STORY
(Continued from page 7)



EMPHASIZING 
CUSTOMER SERVICE 

AS WELL AS 
CUSTOMER SECURITY

Richard Long said. “For the last 50 years,
SSC has operated its own central monitoring
service where in-house staff respond to
alarm notices. However, monitoring alarms
and customer assistance requires different
skills. Utilizing today’s technology, monitor-
ing of alarms is computer based. SSC
programs data, specific to each customer,
into the computer system. When an alarm is
initiated, the computer tells the operator
how to handle it. The operator then follows
the procedural-based instructions. We came
to appreciate that our staff members’ skills
could be better used elsewhere within the
company. As a result, SSC recently separat-
ed these two departments and developed a
“Customer Assistance Department” to 
better service our customers.”

“This allows us to better utilize these
valuable SSC staff members, who have
between 10 to 25 years of experience. We
have migrated towards a partnership
with a professional monitoring service
to take care of the procedural-based
signal monitoring,” Richard Long said.

“Doing this allows our experienced
staff to be of additional help to our
customers. The frequent increase in
technology also makes this addition-
al help from our staff a great benefit
to our customers.”

“Previously, if they were on the
phone with a customer, handling a
service issue -like helping the customer
with codes or if they need service on their
system - and, suddenly, they’d get an
alarm on their computer screen, they’d
have to say, ‘Hold on! Hold on! I must take
care of this alarm,’ then put the customer
on hold and take care of the alarm signal.
Then return to the customer and say,
‘where were we?’ No one likes hold! Ben
said. “An alarm obviously takes priority
over a service call. They would then have
to bypass that service call, not taking care
of the customer as a service department
should, because of the requirements of
dispatching an alarm.”

He added, “Handing that process off to a
professional monitoring service means that
our people, who know and understand our
customers so well and have been dealing
with them for years, can handle service calls
much, much better. They don’t have to worry
about responding to an alarm. Responding to
an alarm is a very important thing. 

However, it’s also disruptive to handling
service calls. They had to completely switch
gears from being personable and handling a
customer’s problem to the procedural-based
role of a dispatcher dispatching an alarm. 
So, instead of dealing with the things that 
are procedural-based, they now work on
personally handling a customer’s issue.”

Because SSC’s staff already offered
customer support, the central monitoring
staff did not require additional training to
transition to a customer service-focused
role. SSC employees have a tremendous
knowledge base, one that benefits from
many years of working with security and
fire alarm systems. 

Customer service has long been a
priority for the company. “When we first
started in ’73, we always said that we’d
named our company ‘Security Service
Company,’ because service is our
middle name, Richard Long said.
“Service has been a motivation during
the entire time we’ve been in business.”

FIFTY YEARS OF 
HELPING OTHERS

“We have really good people here,” Ben
said in conclusion. “Our employee
turnover is so low. Someone just retired
who had 47 years with us.”

What encourages employee retention
and makes each day so rewarding, Jim said,
is the satisfaction you get when you report
an alarm that was dispatched to an
emergency situation, and you know that
you’re helping law enforcement and
possibly saving people’s lives. It feels good.”

For additional information about the resi-
dential and commercial services offered by
Security Service Company (SSC), contact the
company at 1.800.232.2500 or email: info@
SSCsince73.com, and for more information,
please visit www.SSCsince73.com. On-site
consultations are free and coordinated to meet
the customer’s schedule and needs.

Providing
excellent service 
while protecting 
what’s precious 

since 1973.

“

”
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FOCUS ON SUCCESSFUL BERKS COUNTY BUSINESS

The Greater Reading Chamber Alliance
(GRCA) recently celebrated the excellence of
the Berks County business community at its
Annual Dinner held at the Santander Arena.
More than 800 people attended the colorful
cupcake and sprinkle-themed event, which
was punctuated by a discussion with
Candace Nelson, TV personality and produc-
er with Netflix, Hulu and Food Network
Entrepreneur as well as a NYT & WSJ
bestselling author. Freddy Vasquez, Owner
of FXV Digital Design, Inc. and Host of the
Fred Talk Podcast, served as the moderator.

The evening kicked off with Dan Lang-
don, retired CEO of East Penn Manufactur-
ing Company, being recognized with the
2023 Albert Boscov Economic development
Award. This award highlights a person or
company that demonstrates a significant in-
vestment in job creation and economic
growth for Berks County.

The 50 companies that made the Business
Excellence Awards in Category 1 were rec-
ognized. UGI Energy Services, LLC; Singer

Equipment Company, Inc.; and Omega
Systems, LLC, took the top 3 spots. The hon-
ored businesses in Category 1 are for-profit
companies, with revenues of at least $1 mil-
lion in each of the past three fiscal years.

Smaller businesses were recognized in
Category 2 with Pennsylvania Anesthesia
Coalition, LLC; American Barber and Beauty
Academy; and Catering by John Lowe
making the top 3. The recognized companies

in Category 2 are for-profit businesses, with
revenues of at least $250,000 in each of the
past three fiscal years.

“What a great night to celebrate Berks
County businesses and their incredible
achievements,” said Jim Gerlach, President &
CEO of GRCA. “We have some of the
greatest businesses in the nation right here in
our backyard, and we should celebrate not
only their economic successes, but their terrif-

ic contributions to our community as well.” 
In the moderated discussion, Nelson and

Vasquez talked about the highs and lows of
entrepreneurship and how confidence plays
a large role in an entrepreneur’s mindset.
They also discussed the importance of
personal branding and how it can amplify
business. Attendees left with actionable tools
that can transform their dreams from
passion projects to business ventures.

GRCA’s Annual Dinner Honors 
Top Businesses, Features 

Candace Nelson Dinner Winners
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“I am delighted to acknowledge the hard
work and dedication of the businesses in
the Greater Reading region at GRCA’s
Annual Dinner,” said Sara Kuzma Stump,
Director of Marketing at Suburban Testing
Labs and GRCA’s board chairwoman.
“Their success is a testament to the strength
and resilience of our community, and we
are committed to supporting their growth
and prosperity.” 

UGI Energy Services, LLC
Singer Equipment Company, Inc.
Omega Systems, LLC
DoubleTree by Hilton Reading
Sealstrip Corporation
Berks Homes
Fromm Electric Supply
Dolan Construction Inc.
Reading Royals
Ethosource, LLC
Stoney Creek Rentals
Grant Manufacturing and Alloying Inc.
Mail Shark
Smith Bukowski, LLC
Translogistics, Inc.
Ronnie C. Folk Paving, Inc.
RKL LLP
New Castle Lawn and Landscape
Herbein + Company, Inc.
Keller Williams Platinum Realty
Wyatt Seating
Champion Personnel, Inc.
Spotts Insurance Group
Fraser Advanced Information Systems
Chester Perfetto Agency, Inc.

Solve IT Solutions, LLC
East Penn Manufacturing Company
Entech Engineering, Inc.
UECU
Levan Machine & Truck Equipment
D&S Elite Construction, Inc.
McCarthy Engineering Associates, Inc.
Muhlenberg Greene Architects, Ltd.
Diamond Credit Union
Irish Creek Enterprises, Inc.
Berkshire Systems Group, Inc.
Unique Pretzel Bakery, Inc.
Kozloff Stoudt Attorneys
Anewalt’s Landscape Contracting
Bogia Engineering Inc.

Body Zone Sports and Wellness Complex
Suburban Testing Labs
Weidenhammer
Weaver’s Hardware Company
Berks · Fire · Water Restorations, Inc.
Van Scoy Jewelers
Rothenberger Insurance Services, LLC
Cornerstone Law Firm, LLC
Strunk Media Group
Shuman Development Group

Pennsylvania Anesthesia Coalition, LLC

American Barber and Beauty Academy

Catering by John Lowe

Junkluggers of Berks, Chester, Lancaster, PA

D&S Portable Toilets, LLC

SNAPO Toys, LLC

ATA Martial Arts – Wyomissing

Moyer-Drabick & Associates, Ltd.

VA Productions, Inc.

Financial Planning Advisors, Inc

CATEGORY 2 AWARDS
($250K+ annual revenue for past three years)

CATEGORY 1 AWARDS
($1M+ annual revenue for past three years)



Bally Ribbon Mills, an industry leader
in the design, development, and
manufacture of highly specialized
engineered woven fabrics, is celebrating
their 100th Anniversary. Since BRM’s
founding in 1923 as a custom textile
manufacturer in Bally, PA, the company
has earned a reputation for meeting new
advanced design challenges. BRM offers
ingenuity, technical know-how, extensive
weaving capabilities, and rigorous quality
assurance systems on projects in the
aerospace, defense, medical, safety,
automotive, commercial, and industrial
industries.

A small representation of BRM’s
accomplishments over the past century
include the production of goods for the
war effort in World War II, maintaining a
continuous ISO quality program for close
to 30 years, and numerous contracts,
including with the U.S. Department of
Defense, commercial aviation safety
systems, and NASA. BRM’s work with
NASA includes using composite material
in the construction of the heat shield used
on NASA’s Orion spacecraft and structur-
al webbing used in inflatable habitats 
and flight/astronaut suits. BRM has 
been praised by NASA for its ability to

answer every specification and challenge.
“As a family business, Bally Ribbon

Mills is extremely proud to be a trusted
partner by some of the largest, well-known
companies and agencies from around the
world,” said Mark Harries, Vice President,
at Bally Ribbon Mills. “Our success has
been based on a long-term vision of
growth, built around our high-quality
engineered fabrics manufactured in
America, our skilled employees, and our

reputation as a trusted advisor to
customers. We will continue to stay at the
forefront of technology for the industries
we serve, just as we have over the past 100
years.”

BRM is currently hiring talented indi-
viduals as they expand and innovate at
their Bally, PA facility. Apply in person at
23 N. 7th St. Bally, PA or call, 610.845.2211
(EOE, M/F/D/V). Visit ballyribbon.com
for more information.
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FOCUS ON SUCCESSFUL BERKS COUNTY BUSINESS

Bally Ribbon Mills Celebrates a 
Century of Textile Innovation 
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FOCUS ON SUCCESSFUL BERKS COUNTY BUSINESS
G&T Industries 

G&T Industries is located in Reading,
PA. The Reading location is one of three
locations making up the foam fabrication
business unit for G&T with facilities located
in Byron Center, Michigan (also location of
Corporate HQ), and Jasper, Indiana.
Additionally, G&T has two other business
units completing the G&T portfolio of
companies; Crane Interiors is a manufac-
turer for marine upholstery located in
Woodbury, Tennessee and World Resource
Partners specializing in global sourcing and
supply chain located in Byron Center, MI.

The Reading business recently moved to a
new location within the Reading area
completing construction of a new 100,000 sq
ft building which became fully operational in
May 2022.  We were able to make this signifi-
cant investment due to our continued
success in serving our customers — The
majority of our customers have been
serviced by G&T in excess of ten consecutive
years. These long-term relationships are
developed through commitment and high-
level service by G&T by seeking collabora-
tive development and partnering with its
customers. Our ability to meet our
customers’ needs has made G&T a leader in
foam fabrication, being a key supplier to the

packaging, medical, furniture, transporta-
tion, automotive and sports and recreation
markets.

People are at the heart of everything we
do. Every aspect of our company is entirely
reliant on people. Employee culture is key
to our success, our employees are commit-
ted, dedicated and customer satisfaction
oriented. When real people do real business
with each other, everyone succeeds. Not all
people may be fit to be a proud member of
the G&T Team; customer satisfaction is the

core of our business, the core of our success.
G&T employees care about each other,
G&T employees care about our customers.
We take pride in our quality and service, in
doing the right thing. We are reliable and
dependable. We care about our customers.
People make the difference.

A significant differentiator of our G&T
business compared to other businesses is
G&T is 100 percent owned by the employ-
ees. Each employee is an owner of G&T
Industries. Our compassion and commit-
ment to each other makes G&T a great

company to work for. Each employee has
the power to impact business results daily
knowing they will share in the overall
success of G&T as an employee-owner. Our
individual decisions, our individual
successes, our individual commitment, and
compassion make us proud to be a member
of the G&T Team.

G&T is proud to make people’s lives
better. G & T Industries is located at 1025
Epler Way, Reading, PA 19605; 610.374.6700.
For additional information, please visit:
www.gtindustries.com.

Plant General Manager Bob Shumoski.
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Morgan Truck Body and EAVX launched
a 60-second national commercial that
highlights the technology and innovation
that have positioned the companies at the
forefront of electrification. To watch the
national commercial, visit: www.morgan
corp.com/ev-commercial/. 

Both organizations also recently partici-
pated in filming a segment on Innovation in
Transportation for the series Viewpoint, an
award-winning national educational
program, hosted by actor Dennis Quaid,
which airs on public television stations
nationwide. The segment will air on 170+
public TV stations throughout the year. To
watch the segment go to: www.viewpoint
project.com/ptv-segments-morgan-truck-
body-llc/

High School Students Earn Credit and
Pay Through Morgan Truck Body Welding
Internship Program: Five area high schools
are now sending students to Morgan Truck
Body in Morgantown to pursue a hands-on
career in manufacturing—and get paid
while doing it! High school seniors who
attend Morgan Truck Body’s hands-on,
skilled welding training program get paid
while attending classes for two hours daily
that count toward high school credit. With
up to eight students per program session,
students benefit from a small classroom
experience during lab instruction, training
on welding equipment, and access to a
Virtual Reality Welding Simulator. Seniors
in high school who are at least 17 years old
can attend Morgan Truck Body’s paid
welding training program in either the fall
or spring session.

Participants who are at least 18 years old
may be offered employment at the end of the
fall session and earn $23 per hour working
part-time until graduation. Students who are
offered employment after the spring session
can begin full-time work upon graduation at
$23 per hour and be eligible for 80 percent
college tuition reimbursement after working
full-time for six months.

“Of the 36 students who have graduated
from the program so far, 28 have been hired
by Morgan Truck Body straight out of high
school at highly competitive, family-sustain-
ing wages,” said Richard Dixon, who
manages the high school training program.
“We’d really like to expand the number of
high schools that participate so as many local
students can benefit as possible.” Interested
schools can contact Julie Ubele at Morgan
Truck Body at Julie.Ubele@morgancorp.com
or call 610-286-2314.

Team Member Engagement: In 2023,
Morgan Truck Body held 150 engagement
events across all sites. Team members
enjoyed events like Taco Day, Easter
Celebration, Donut Day, Welcome Spring
Event, Mother’s Day Lunch, and BBQ for
Memorial Day, to name a few. Project teams
comprising of cross-functional, multi-level
team members throughout the company
meet monthly to determine events for each
month so all employees can plan to engage
in a variety of enjoyable activities at their
sites throughout the year. 

Morgan Truck Body 
National Commercial Debut

UGI Energy Services was recently
awarded the Greater Reading Chamber
Alliance (GRCA) Business Excellence
Award. This award is presented to the
area’s most influential for-profit business-
es and honors their contributions to the
community. On May 23, 2023, the Greater
Reading Chamber Alliance (GRCA)
honored several Berks County businesses
at their Annual Dinner. The Santander
Arena was the stage for the colorful
cupcake and sprinkle-themed event. Over
800 people were in attendance, celebrat-
ing the all-star businesses that go to work
every day in our community.

Along with fifty other companies in
the area, UGI Energy Services fell into
Category 1 of the Business Excellence
Awards. This included for-profit compa-
nies, with revenues of at least $1 million

in each of the past three fiscal years.
UGIES is honored to receive such a dis-
tinguished award among their stellar
peers. 

As the only Natural Gas and Electricity
Supplier headquartered in Berks County,
PA, UGI Energy Services supplies and
markets natural gas, liquid fuels, and
electricity to 42,000 customer locations
across the Mid-Atlantic and Northeastern
US. A subsidiary of UGI Corporation,
UGIES is a supplier, marketer, and
midstream services provider backed by
over 140 years of natural gas experience,
plus their own expanding energy
infrastructure.

UGI Energy Services 
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FOCUS ON SUCCESSFUL BERKS COUNTY BUSINESS

Like a good bowl of soup, we design
with just the right blend of ingredients. We
include design along with new, refurbished
and used office furniture, while adding a
wide range of finishes including carpet tile,
paint, and fabrics to spice up the recipe.
That’s how we, at Furniture Soup, Inc.,
create inspiring workspaces. Today’s
companies require a balance of private
workstations, motivational collaborative
spaces, tasteful executive offices, and
technologically outfitted meeting rooms.

THIS YEAR Furniture Soup will be
celebrating 20 years of helping clients design,
and then execute the work environments
that allow companies to perform more
efficiently and creatively. Detailed planning
and cost-conscious selections are key when it
comes to providing the ideal environment
for a successful, growing company.

Brenda and her expert team at Furniture
Soup, the sales & project managers, design-
ers, and installers, have been assisting
companies with office expansions, reloca-
tions and sometimes even liquidations.

Furniture Soup has outfitted the offices
of well-known corporate and manufactur-
ing clients both large and small, locally and
nationally. Furniture Soup, located on
MacArthur Road, just off Rt. 183, offers a
showroom full of new and used office
furniture, a design studio of finish choices
and samples.

Furniture Soup blends select ingredients
into inspiring workspaces! For additional
information, please visit FurnitureSoup.com.

Why Do We Call Ourselves 
Furniture Soup?

Van Scoy Jewelers 
At Van Scoy Jewelers, we

take great pride in being a
small independent female-
owned jewelry store. As we
celebrate our 45th year in
operation, we reflect on the
challenges we have overcome
and the milestones we have
achieved. At the heart of our
business philosophy lies our
unwavering commitment to providing
exceptional customer service and a high-
quality product. We recognize that our
customers are at the core of our success,
and their satisfaction is our goal. Over the

years, we have built strong
enduring relationships with
our clientele, who trust us to
deliver not only exquisite
jewelry but also personalized

attention and a memorable shopping
experience. Our dedicated professional
team ensures that every customer receives
the utmost care and attention, ensuring
their needs are met with precision and

care.  We have a full-service repair shop and
have the ability to custom craft a creation of
your dreams. Call for an appointment or
just stop in. 

Receiving the Chamber’s Top 50 Business
Excellence Award for the third consecutive
year fills us with immense pride and
gratitude. We are honored to receive this
award and be in the company of other
successful Berks County businesses. 

Van Scoy Jewelers is located at 1121 Penn
Avenue Wyomissing, PA  19610. For
additional information, please call
610.374.9330 and visit http://vanscoy.com.
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FOCUS ON POTTSTOWN REVITALIZATION

By Peggy Lee-Clark, Executive Director
Pottstown Area Economic
Development, Inc. (PAED)
Growing up in King of Prussia during
the 1960s I remember the early days of
the King of Prussia Mall, farmland,
peach orchards, and close-knit neighbor-
hoods. Everyone’s parents, other than

my own, worked at General Electric mostly in the space
program. The office parks became prolific in the 1970s and
by the end of that decade, layoffs from GE began. By 2000,
the office parks were dated, and large vacancies existed. 

In 2010, the King of Prussia Business Improvement
District (BID) was established. BIDs are special districts
typically funded by an additional tax assessment that goes
towards improvements of the area and are managed by a
non-profit entity. They have been established in nearly
1,000 major cities and small towns throughout the United
States, and many major cities have multiple BIDs. New
York City has 76. The establishment of a BID encourages
responsible development, functioning like “a gatekeeper”
and creating conditions favorable to that development. In
twelve years, the King of Prussia BID was successful in
diminishing those office park vacancies, and ultimately
creating a residential, retail, and recreational hub. 

Long-time residents often do not like the development,
complain about the traffic, and most recently were
overjoyed when the KOP Rail Project came to an abrupt
stop. Residents tend to have an idyllic, some would even
say nostalgic, vision without thinking about how that
vision will be supported. It takes people to pay for
products and services and if that market is not there, the
business cannot exist. Residents and businesses don’t have
to be in conflict although they often are. Some residents
like the idea of retail shops and restaurants that do not
produce traffic or parking problems. Others like outdoor
or indoor recreational spaces or entertainment venues.
They want job-producing companies to locate in town but
not if there is a need for more homes to be built. Regardless
of the varying degrees of opinion, when all is said and
done, people want to live in places where they feel safe,
and their surroundings are clean and well-
maintained.

Historically, there is another major difference
of conditions that supported business and
commerce in past decades. Businesses not only
operated out of buildings; the individuals who ran
those businesses also owned real estate. This made for a
symbiotic relationship for keeping buildings occupied and
productive. As real estate investment became a way of life

into the mainstream, people who may or may not have ties
to an area started buying property. As with anything this
created opportunity and challenges. Buildings that had
new investment could be updated and reimagined for
new market conditions. Unfortunately, it also allowed
other properties to languish and to be leased to less than
desirable businesses. Those investors with less experience
are more likely to have properties that sit uncared for or
projects in various stages simply because they did not
understand the financial resources that would be
necessary to make their properties productive. 

With over 23,000 residents, and a 270+ year history of
industry and business, the economic development
efforts of the Borough of Pottstown are sometimes met
with ire from a small representation of those residents

vocalizing their frustration with the pace or type 
of development. PAED’s (Pottstown Area
Economic Development) role in establishing a
productive path forward is supported by taking
valuable wisdom from the best of the economic
development models established across the

County, State, and Country and adapting them for
Pottstown’s future.
Peggy Lee-Clark can be reached at 610.326.2900; email:pleeclark@
paedinc.org.

Establishing a Productive Path Forward is Supported by Taking 
Valuable Wisdom from the Best of the Economic Development Models
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For the [ ] of Pottstown
Downtown Dezign provides clients with 

creative identity solutions in the heart of Pottstown

If you’ve taken a walk, grabbed a bite to
eat, enjoyed a local brew or cocktail, or just
passed through downtown Pottstown,
chances are you’ve seen work done by
Downtown Dezign, LLC. As a graphic
designer for over 40 years, Linda Jacobs
established Downtown Dezign in 2015
right here in the heart of town, to provide
small businesses in Pottstown and beyond
high-quality graphic design services for
any size budget. With a strong desire to
work with local non-profits, whose
budgets are most often non-existent, Linda
wanted to give them the image and visibil-
ity they needed to be successful; hence the
creation of my tagline “advertising and
graphic design with a heart.” 

Linda prides herself on working one-on-
one with her clients and becoming a part-
ner/member of their “family” ... their success
is her number one priority. She gets excited
about what she does, every day.  Focused
mainly on print media, logo design,
brochures, catalogs, newsletters, signage,
print and social media ads, and special event
promotions, Linda works with new start-up
businesses, non-profits, or established busi-
nesses that may want to update their existing
identity and marketing materials with a fresh

new approach. Linda is proud to say that
many of her clients have been with her for
over 35 years, and it’s one of her main priori-
ties to source local printing and small business
vendors with every opportunity she has.  

If you walk down High Street in down-
town Pottstown, take note of several of
Linda’s logo designs created for High Street
Music Company, High Street Billiards, 
Operation 143, and the new Espresso 
Yourself Book Cafe. Many of the non-profits
she’s done work for over these past eight
years include the Pottstown FARM, PDIDA,
Veterans’ Island Project at Memorial Park,
Pottstown Veteran’s Community Day, 
ARTfusion 19464, the Pottstown Children’s
Discovery Center, the Annual Pottstown 
Pet Fair, Pottstown GoFourth Festival, 
the STRIVE Initiative, Love Your Block
Pottstown, Hobart’s Run Program Initia-
tives, Pottstown Area Children’s Founda-
tion and Greater Pottstown Tennis &
Learning.  You may see signage for Walk
and Bike Pottstown, pass a local bus that
bears the takePART logo, or have network-
ing opportunities with the TriCounty Area
Chamber of Commerce and their REACH
and Leadership initiatives.  

(Continued on page 20)
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Since 2008, Community Health &
Dental Care ensures access to appropriate
levels of care for all people in the service
area regardless of their ability to pay.
CHDC has qualified, caring staff to assist
you and your family to become a patient
of a true medical and dental home.  

CHDC provides medical, dental,
OBGYN, vision, podiatry, physical
therapy, medication assistance therapy
(MAT), integrated behavioral health, care
and case management, phlebotomy, and
free transportation to and from all CHDC
health center locations in Pottstown and
Barto. For time savings and convenience,
many appointments can also be integrat-
ed so patients can have more than one
provider appointment scheduled for the
same day.  

We accept most major Commercial,
Medicare and Medicare supplement
plans, Fee for Service Medicaid and
Managed Care Medicaid plans and
provide a health care discount for eligible
uninsured and underinsured patients.
For qualified patients receiving a 100

percent healthcare discount, the nominal
fee for a medical/behavioral health/vision
visit is $20, $35 for a dental visit and $5
for a prescription! CHDC can offer the
health care discount because we receive
annual funding from our Federal
partner, Health Resources and Services
Administration (HRSA) since 2012 as a
designated Federally Qualified Health
Center. 

For more information or to schedule an
appointment, please contact us at
610.326.9460, email us at info@ch-dc.org or
visit our website at www.ch-dc.org.

(Continued from page 19)

If you venture just south across the river,
or a bit north on Route 100, you’ll find
several of Linda’s local restaurant clients,
including Giovanni’s 724, Gianni’s
Catering & Events, Los Osorio Mexican
Restaurant, Pudge’s Steaks & Hoagies, and
Brakeman’s Cafe. They all surely take good
care of the “starving artist” in Linda!

Thinking about a freshen-up for your
business identity or materials? Is what you
currently have truly representing the image
you want to share with the world?
Downtown Dezign would love to add you

to their “family” of satisfied clients. Follow
them on Facebook!

A Pottstown native, Linda Jacobs is a
graduate of Pottstown High School and
Moore College of Art and Design in
Philadelphia, PA. She is proud to have
established her graphic design business in
Downtown Pottstown, where we all share
the desire to promote positive growth and
opportunities for our community.

Downtown Dezign is located at 26 S.
Charlotte Street, Pottstown, PA 19464;
484.363.7793; downtowndezign.com /
linda@downtowndezign.com.

Community Health & Dental Care 

On October 31st, 2022, Joel Richardson of
SoulJoel’s officially took over the historic 
SunnyBrook Ballroom in Lower Pottsgrove,
PA.

After 15 years in the entertainment indus-
try, all roads have led to the new home for
SoulJoel’s. 

Now open six days a week, SoulJoel’s at
SunnyBrook offers a variety of entertain-
ment options. From Bingo, to all ages magic
shows, comedy shows to dances of all styles,

there’s literally something from everyone. 
Looking for somewhere new to grab a

bite to eat? Check out Gatsby’s Pub located
inside SunnyBrook open Tuesday through
Saturday from 3 pm until 12 pm. It’s quickly
become the Pottstown Area’s destination
pub, featuring local craft beers, local sourced
ingredients and welcoming atmosphere
where everyone feels like family. 

For more information, please visit
www.SoulJoels.com.

SoulJoels at Sunnybrook Ballroom
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Complete Graphics Inc is a full service
graphic design and printing company with
over 39 years in the printing and advertising
business. Jim Rittwage Sr. started CGI in the
basement of his home in 1984 and expand-
ed to what it is today with the help of his
family. In 2018 Jim Sr. & Phyllis stepped
away from the day-to-day business and left
it in the capable hands of their sons Jim Jr.
and Mark. Daughter-in-law Elaine Rittwage
overseas the daily administrative duties. 

Their current location at 38 East High
Street which allows walk in customers to
experience a warm and welcoming environ-
ment, while customers from across the
world can reach them via phone, email and
on the web. Some of their customers have
never even met them, or know where
Pottstown, Pennsylvania is. 

Complete Graphics has successfully
integrated high-tech graphic design with
basic family values, allowing a balance of
home and work life. CGI brings this balance
to their customers as well, allowing them to
forget about large agency fees and know
that one person is handling their project
from start to finish. Whether it is a project to
be printed and distributed via mail, or a
banner hung on display for window
advertisement, it can be done at CGI. 

As the world changes and technology
enhances, so do the machines at CGI. We
have the ability to print full color or black and
white digital prints for products of various
sizes and quantities. We offer commercial
printing backed by service and quality that is
second-to-none and wide-format printing
that is unmatched by any other printer in its
class. We can take your digital photograph
and take it to the press in a matter of hours.
From small projects to large scale projects,
we are your one stop shop for all your
advertising and printing needs. 

For additional information, please call
610.327.1780 and visit www.complete-
graphix.com.
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Since our establishment in Blue Bell,
Pennsylvania in 1990, EEI has been
dedicated to delivering client-focused
services in Pennsylvania and parts of
New Jersey. To better meet client
demands, we expanded our presence
with a satellite office in Turnersville, New
Jersey in 1991. This office quickly grew
into a full-service branch, extending its
reach to Cherry Hill and West Berlin.
Today, it continues to provide compre-
hensive services to the region. In 1995, we

opened our Mechanicsburg branch to
cater to clients in the Central PA area,
covering Cumberland, York, Dauphin,
Franklin, Lancaster, and neighboring
counties. Recognizing our growth, we
established our Corporate Headquarters
in East Norriton, Pennsylvania in 2003. In
March 2005, we further expanded our
operations to the Lehigh Valley with an
office located in Emmaus, PA.

EEI specializes in a range of services,
including Geotechnical Consulting,
Subsurface Investigations, Construction
Inspections & Testing, Infiltration Testing,
Geo-Structural Design, Environmental Site
Assessments, and Clean Fill Analysis. Our
experts evaluate the cost-effectiveness of
foundation alternatives and geotechnical
data, considering site development issues
to provide comprehensive and thoughtful
recommendations. This approach has
consistently added value to numerous
projects, contributing to their successful
development.

Our mission at EEI is to deliver top-
quality geotechnical and environmental
consulting services, prioritizing excellence
and client satisfaction. We uphold core
values of reliable  and quality-driven
engineering, provi ding services that are
on time, within budget, and centered
around effective communication and our
clients’ best interests. We are committed to
integrity, honesty, and trustworthiness
while actively working towards building
better communities.

In line with our commitment to com-
munity engagement, EEI sponsors various
important causes, including the Commit-
tee to Benefit Children for St. Christopher’s
Hospital for Children, Family Promise 
(assisting families with children in transi-
tioning from homelessness to self-suffi-
ciency), and Mitzvah Circle (providing
essential support to those in need). These
initiatives reflect our dedication to giving
back to the community we serve.

By striving for excellence and adhering
to our fundamental principles, we consis-
tently provide services that contribute to
the success of our clients. Your success is
our ultimate mission.

The professionals at EEI, many of
whom reside along the Route 422 corridor,
are ready to support and contribute to the
ongoing progress in the region. We eagerly
anticipate the opportunity to contribute to
the success of your next project. 

For more information, 
please contact us at

610.277.0880, via email at
eei@earthengineering.com, 

or visit our website at
www.earthengineering.com.

EARTH ENGINEERING
INCORPORATED (EEI) 

Earth Engineering Incorporated (EEI) prides itself on being a leading 
consulting firm specializing in geotechnical and environmental engineer-
ing. Composed of a team of experienced engineers, geologists, and 
scientists, we offer comprehensive services to meet the needs of diverse
development projects. Our strategically located offices in East Norriton,
Lehigh Valley, Mechanicsburg (Pennsylvania), and South Jersey enable
us to efficiently serve the entire 422 corridor and its surrounding areas.
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Construction is well underway at
Bridge Street Residential at 348 Bridge
Street, Downtown Phoenixville. The site,
which was settled last year, turned less
than a half an acre into $1,500,000, a
record price for the area. The develop-
ment is a five story, mixed-use project
consisting of thirty-two residences and
about 9,600 square feet of commercial
space and structured parking. This
undertaking represents one of the first
entirely new construction, private sector

developments in the westward revitaliza-
tion of the Central Business District of
Downtown Phoenixville.

Joseph Scott McArdle, CCIM of Keller
Williams Realty in Collegeville was
recommended to maximize the return on
the properties based on his reputation and
vast knowledge of development from 38
successful years in the real estate industry.
He is especially known for his revitaliza-
tion endeavors in the Phoenixville area.

(Continued on page 24)

WESTWARD DEVELOPMENT 
CONTINUES IN 

DOWNTOWN PHOENIXVILLE
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According to Thomas “Skip” Clark,
the seller/developer of the project, “We
succeed as planned. We settled all the
properties between 348 through 366
Bridge Street without displacement of
any of the businesses. This mixed-use
development at 348 Bridge Street sets the
stage for new mixed-use development to
finally occur along the 300 block of Bridge
Street. We have proudly served the
Phoenixville community for nearly
twenty-five years. This project represents
the natural progress along the Central
Business District of Bridge Street. Twenty
years ago, there were less than 100
residential addresses in the 100 block of
Bridge Street. With all the new construc-
tion there is over 300 today. The 200 block
of Bridge Street has undergone renova-
tion to most of the existing buildings,
with the anchor being the original
Colonial Theatre and its expansion into
the neighboring bank/newspaper
building. This project will only enhance
the great opportunities that downtown
Phoenixville embodies. We have
assembled the best team of professionals
for this project, and we are looking
forward to this project leading to the
renaissance on the 300 block of Bridge

Street similar to what has occurred on the
one and two hundred blocks.”

McArdle is a 38-year veteran of the real
estate industry and a consistent multi-
million-dollar producer with a GREEN
Designation and the prestigious Certified
Commercial Investment Member
(CCIM) designation by the National
Association of Realtors (NAR). He holds
a bachelor’s business degree with distinc-
tion from the University of Pennsylvania
Wharton School of Business and a
master’s degree with distinction from
Harvard University in sustainability. His
master’s thesis is Value Premiums of
Sustainable Elements in Residential
Homes in the Greater Philadelphia Area.

A member of the Tri-County Suburban
Realtors, McArdle has an in-depth
knowledge in the Delaware Valley and
serves both commercial and residential
transactions along the Main Line area as
well as those in Montgomery, Chester,
Lehigh, and Philadelphia counties. To
reach out to McArdle for your next real
estate need, please email pvilleguy@
gmail.com or call 610.792.5900.

More information about Keller Williams
Realty is available at www.kw.com.

WESTWARD DEVELOPMENT DOWNTOWN PHOENIXVILLE
(Continued from page 23)
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IMPORTANT CHANGES 
TO THE SAT 

Provided by Huntington Learning Center
In the world of SAT and ACT test

prep, a lot has changed in the last few
years. Both exams were impacted by
the pandemic, spark-
ing a number of
changes (to join some
that were already un-
derway). At Hunting-
ton, we’ve seen plenty of
SAT and ACT updates,
ranging from minor ad-
justments to sweeping
overhauls. Taking SAT
and ACT tests in 2023 and
2024 will be different for
students. Here’s what par-
ents and students need to
know:

SAT updates
• The SAT and all PSAT-related assess-

ments are going digital in Spring of 2024.
The paper-and-pencil SAT will no longer
be offered after December of 2023. 

• The digital SAT will be shorter. The
digital SAT will be around two hours
long, still testing students in Reading,
Writing, and Math, but will only have
two sections.

• The digital test will be adaptive. The
digital SAT will consist of two sections,
Reading & Writing and Math, and each
section will contain two parts, or
modules. Students take the first module
and their performance in that module
will determine which questions the
student will receive in the second
module.

Even with some colleges and universi-
ties being test-optional, taking SAT and
ACT tests is worthwhile. Strong SAT or
ACT scores can open up opportunities
for students to earn scholarships and
direct admission into certain colleges or
programs within a university. 

SAT and ACT test prep with
Huntington is an excellent way to
improve a score and open the door to

more competitive colleges
and scholarship opportuni-
ties. Huntington begins
every program with a
comprehensive evaluation
that identifies a student’s
strengths and weaknesses.
We feel it is important to
personalize each
student’s SAT/ACT test
prep program to their
abilities and goals. In a
Huntington test prep
program, students

strengthen their knowledge, learn test-
taking tips that will help them on the
exam, get comfortable taking practice
exams and improve their confidence.

Learn more about the changes to the
SAT & Huntington’s exam prep tutoring
for the SAT and ACT by calling 1-800
CAN LEARN.

About Huntington: Huntington
Learning Center is the nation’s leading
tutoring and test prep provider. We offer
customized programs in person, online,
and hybrid options. Our certified
teachers provide individualized instruc-
tion in phonics, reading, writing, study
skills, elementary and middle school
math, Algebra through Calculus,
Chemistry, and other sciences. It preps
for the SAT and ACT, as well as state and
standardized exams. Huntington’s
programs develop the skills, confidence,
and motivation to help students succeed
and meet the needs of Common Core
State Standards. Huntington is accredited
by Middle States Association of Colleges
and Schools and Western Association of
Schools and Colleges. Founded in 1977,
Huntington’s mission is to give every
student the best education possible. 



                                                                              JULY 2023ROUTE 422 BUSINESS ADVISOR          422business.com and 422bizmag.com 26

Balestrieri Services LLC 
Balestrieri Services LLC is a family-

owned business located in Gilbertsville,
PA providing a variety of services, includ-
ing interior and exterior painting, drywall
installation and repair, pressure washing,
driveway sealing, HVAC, plumbing,
electrical, and various handyman services. 

Balestrieri Services LLC is a new
business name, but the experience and
knowledge goes back for generations.
Father and son co-owners Joe Balestrieri
and Andrew Balestrieri have worked
together for many years and hope to
continue working side by side while
making their customers happy. 

As a family-owned business, Joe and
Andrew care about their customers and
provide them with exceptional work.
They are confident that all of their
customers will be satisfied with the servic-

es they perform, because their business is
based on a few core principles — integrity,
honesty, and reliability. At Balestrieri
Services they feel these are essential not
only in business but in life as well. They
believe communication is crucial which is
why they keep in contact with their
customers before, during, and after their
services are done. Communication also
means they spend time to explain the steps
taken to complete the job, and love to
answer any questions their customers may
have. 

Balestrieri Services LLC is licensed and
fully insured to perform the services that
they offer. They service residential and
commercial properties and will always
give free estimates. Please contact them at
610.310.3694 or email, balestrieriservices-
llc@gmail.com for a free estimate today!

Beginning July 1, 2023, Medicare Edu-
cation Services, a local leader in Medicare
planning will become TriCounty Health
Plans. We will still primarily focus on 

serving the
needs of the
community

with all things Medicare, however, we will
be expanding our product offerings to 
include individual health insurance
through the Pennsylvania Marketplace
(Pennie.com), long term care plans, life
and final expense plans. 

In addition to transitioning to
TriCounty Health Plans, in September 
we will be launching a
new physical location
at 80 Robinson St, 
Suite D, Pottstown,
PA 19464. This office is
conveniently located
in the same plaza as
the Pottstown Social
Security Office.

For additional information, please call
David Morrison at 484.424.5222.

David Morrison giving a consultation to Jay and Cathy McKeever.

Introducing TriCounty Health Plans
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SOCIAL
MEDIA TIPS
By Theresa Mintzer
In 2023, video is still an
essential tool for your
social media content. 

It is favored by all the algorithms
and people will stop their
scroll to watch it. That’s why
businesses should try to use
video in their social media
plan. The bonus is that you
can do it right from your
phone. 

Here are some helpful ideas
for using video as social media content. 

• Highlighting important features of
your business or products.

• Introducing employees to customers.
This is great if you have a service-related
business.

• Reviewing or featuring complimen-
tary place. For example, a dog walker
could review local parks. If you geotag the
review, you will come up on local searches. 

Video content can help with customer

service. If you walk a customer through a
procedure that can confuse them, you’ll
have less phone calls for help. You also
can manage the expectations of the
customer. This will quickly clear up any
miscommunication. 

A great way to grow your
Instagram reach is to make
Reels. These short video
clips are a great way to
communicate quick bits of
information. Nervous about
video? You can take a video
of something else and do
voiceover. If you don’t have
a video, you can use Canva

to make a video out of photos. This is a
trick you can use for TikTok as well. 

In conclusion, video is an important on
social media. The more that you use
video as part of your content plan, the
more visible you will become. Plus, it’s a
great way for customers to learn about
you and your business so they will know,
like, and trust you.
For additional information, call 484.686.2995;
email: Theresa@MintzerSolutions.com: and visit:
MintzerSolutions.com.

VIDEO SOCIAL MEDIA
CONTENT IN 2023

MORE  
ACTION    
IN 2023!
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WHY YOU SHOULDN’T 
CUT MARKETING DOLLARS

DURING A RECESSION
MARKETING
TIPS
By Michael Ianniello,
Communications
Coordinator,
beMarketing

Cutting down on your advertising and
marketing budget during a recession
might be a quick fix to counterbalance
any reduced sales. The problem with this
approach is that when consumers are
also cutting their spending, marketing
dollars become even more vital to
generate new leads and discovering
avenues for new business.

Research from previous recessions
shows that maintaining strong marketing
is crucial to a business’s success as they
navigate through a company slump.
Businesses are much more likely to come
out of the recession in a good position
when they do not make significant
marketing budget cuts. Here are some
tips to successfully manage your market-
ing budget, without decreasing it. 

Timing — Your advertising budget should
be viewed more as an investment than an

expense. If your competitors are cutting their
marketing budgets, this creates a greater
market share available for you. Increasing your
budget in these times can give you a great
opportunity to strengthen your company’s
position in your industry and market.

Maintain Pricing — Some businesses
attempt to raise prices in order to generate
more revenue. Others try to slash prices to
help attract new customers and encourage
spending. The best approach is to keep your
pricing steady and not veer off regular
business. Sudden raises or drops in pricing will
create more issues in the long term and can
give off a perception of an unstable business
that is in panic mode. 

Consumer Behavior — Consumer
spending tends to change quickly during a
recession. By monitoring consumer behavior
and spending habits, you can see how and
where people are spending, and alter your
messaging or promotions to capitalize. 

Maximize Your Marketing
with beMarketing 

If you are looking to maintain your
marketing budget and focus on getting
the most value out of your advertising
spend, trust the experts at beMarketing to
guide you through any economic
situation. Call 484.261.1149 to learn more.
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Aerobic Rhythmics
With multiple locations in Mont-

gomery and Bucks Counties, Aerobic
Rhythmics offers a one-hour total body
workout. The program encompasses 
25 minutes of cardio with multiple types
of dance, resistance workout with tubes,
tone with small hand weights, and pilates
floor work, ending with Yoga cool down.
Complete workout! Pound Program with
Drumstix included. We also offer Aqua-
size water aerobics and Zumba classes.
For additional information, please call
Tami Morris at 610.489.3180 and visit
www.aerobicrhythmics.com for class 
details. 

Aero-Flex: This high-intensity/low-impact
workout is everything you need in one hour! Set
to lively music, this full-body workout includes a
cardio segment for burning calories and a strength
segment utilizing light weights and resistance
tubing. Some Pilates and Yoga exercises makes
this a complete workout.

Aqua-Size: This water aerobics class is
designed to increase stamina, improve strength
and increase tone all while having fun with your
friends! Set to music, this lively and varied class
allows you to burn calories without taxing your
joints. It is designed for all age and fitness levels so
jump in the pool and get energized!

Zumba: Zumba is a unique, cardio fitness
program that involves Latin-inspired dance
choreography. It is a tremendous workout that can
help you de-stress your mind while you boost your
heart health and burn calories. Come on out and
have fun with us every Saturday morning!
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THINGS YOU MAY
NEED TO UPDATE
ON YOUR SIGNS

By Phil White, Signarama Limerick

Change is the only constant. It can be difficult to keep up with 
everything when you are running a business. And in the process, 
the condition of your business signs might fall along the wayside.

Depending on the specifics, a sign can
last quite a while. You can benefit from a
well-made sign for years to come before
you will need to replace it.

Damage and age aren’t the only
reasons to make changes to your
signage. Read on for a guide to what you
need to update on your signs as soon as
you can. 

When is it time to 
update your signs?

New brand identity: More likely than
not, your company will grow and evolve.
Because of this, your brand’s identity will
probably change too. Your signs should
reflect this. Consistency is a critical part of
effective branding. Your brand includes
the following features: colors, logo,
business name, slogan, and font.

Your Sign Is Not attracting customers:
Overall, the primary goal of promotional
signage is to gain new business. You
want to increase your profits by increas-
ing sales of your products or services.
That’s why you must make some
changes if they are no longer serving this
purpose.

Wear and tear: Signs are the face of
your business. They are the first thing
that most potential customers will see
about your company. Therefore, as a
direct representation of your business,
you must keep it in tip-top shape, or else
it can reflect poorly on your business.
First impressions are important. If your
signage has been damaged, it is time to
replace it. This is the perfect opportunity
to make any necessary updates.
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Here are some of the updates
you should consider changing.

Outdated elements: What was in style
five years ago, usually isn’t anymore
today. That’s why it can be a great idea to
review your designs every few years to
see how they are holding up. You will
also want to make sure that elements of
your signs haven’t become clichéd.
Unfortunately, some features like fonts
might become so overused that they lose
their impact.

New products or services: One of the
things that often change is the products
or services that companies offer. It can be
an excellent idea to change your signage
to reflect this. These updates will be
particularly impactful if the new item is
high in demand. Of course, this will also
be an essential update for a business like
a restaurant that might seasonally change
most of their offerings.

Trading information: This update is
critical. No one can see into the future, so,
you might not have foreseen the
upcoming changes to your business
when you created your signs. Two of the
most common changes are to your
business hours and address. In both these
cases, outdated information can directly
cost you business. Therefore, you must
update this as soon as possible. 

Be friendly and clear: In many ways,
people have more access to your business
than ever before. Your business should
show that you are welcoming to
everyone. Or, if you aren’t able to
accommodate everyone, that should be
clear as well – without being discriminat-
ing. Check your signs for any unfriendly
language or graphics. If you cater to
families and those with disabilities, say
so. If your business (for example, a retire-
ment facility) only serves senior citizens,
make sure your signs say so clearly, but
in a friendly manner.

Your contact information: In the super-
competitive world of business, the
smallest detail can cost you. One example
is having outdated contact information on
your signage. Customers are unlikely to
follow up if they struggle to reach you so
you must update your signs if any of your
communication channels aren’t in use
anymore. You should also make changes
if you’ve added some new ways for your
customers to contact you. For example,
did you create a Facebook page? Does
your business have a new online
store? There are more and more opportu-
nities to communicate with existing and
potential clients. This can lead to a signifi-
cant increase in business if you give them
different ways to engage with you.

(Continued on page 32)
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THINGS YOU MAY NEED TO UPDATE ON YOUR SIGNS
(Continued from page 31)

Rebranding: As we’ve said, one of the
key reasons to update your signs is if you
have updated your business’ visual brand
identity. You need to keep your branding
consistent across all your platforms.

Overall, it will make your company
and your promotions much more
memorable. And your customers will be
able to recognize your signs at a glance.
In the end, your signs will usually be
more attractive and eye-catching, thanks
to the rebrand. Remember that this needs
to include all the aspects of your
branding like the color scheme, logo,
slogan, etc.

Stay current: Some days it seems that
the world is changing at a rapidly
increasing pace. It is all you can do to
keep up. But it’s crucial for your business
that you try to stay on track. This counts
for your signs too. One update you may
need to make involves smoking and
vaping. Your business will probably have
the appropriate signs to prevent smoking
in certain areas. However, you may need
to change them to refer to vaping and e-
cigarettes specifically.

Lighting: Another crucial element that
you should think about updating is
lighting. First, the light bulbs may have

faded, or some of them might no longer
be working. Unfortunately, this will
mean that your sign will be less visible.
But it can also seriously detract from its
overall appeal.

Secondly, you might want to change
the type of illumination that you use. In
the past, most fabricators made their
products with neon tubing. However,
now we mostly use LED lighting. They
are more energy-efficient and require less
maintenance. So, you might want to
make the switch.

On the other hand, your signage
might not have any illumination at all. In
this case, you might want to add some
lighting. It will not only help you attract
more attention throughout the day and
night but can help enhance its appear-
ance too.

Optimize your signage: The point of
all these updates is to get the best out of
your signs. You want them to be as
effective as possible. They should help
you get more business, not lose
any. That’s why you want to build and
maintain a good working relationship
with your sign company. Undoubtedly,
we can help you keep your signage in
excellent shape.
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Canon Capital — 
THREE THINGS TO KNOW 

RIGHT NOW
Updated IRS Filing 

Regulations
If your business regularly files paper

returns, you will want to pay attention to
this update. Effective January 1, 2024, the
threshold of the number of paper returns
the IRS will accept from one business
entity has been reduced from 250 to 10
returns in a calendar year. For example, if
your business files 10 or more of any type
of return — such as W2s or 1099s — by
paper within a calendar year, you will be
required to file them electronically. Learn
more here:  

www.irs.gov/newsroom/irs-and-
treasury-issue-final-regulations-on-e-file-
for-businesses

Spring Cleaning for 
Your 401(k)?

You may have noticed recent market
fluctuations — both positive and
negative — but have you considered
how these changes impact your asset
mix? Employer-sponsored retirement
plans (401(k), 403(b), etc.) offer plan-

specific investment options. We suggest
a full account rebalance at least once per
quarter. Taking this step will ensure that
you are still holding your desired alloca-
tion — like if your 80 percent equity
exposure slipped down to 75percent —
allowing you to sell investments with
increased value and buy what is low. 
If you need help determining the right
asset allocation for your situation, our
team of Investment Advisors is ready 
to help.

AI-generated Content: 
Convenient but Lacking
AI (artificial intelligence) tools can be

timesavers, but you must be on guard
when using them. AI tools often generate
incorrect or plagiarized content, so it
always needs to be reviewed by a person.
People relate to people best, so even better
— stick with having human team
members create your content.

One source, many services,
the right decision. 

We’re here to help. Call 215.723.4881 or
visit canoncapital.com to learn more.
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The Blatt Group is dedicated, ethical,
experienced, and service-oriented indi-
viduals. We are proud of the work we
have done for our clients and equally
proud of the pioneering contributions we
have made to construction. Our people
bring decades of experience in many 
construction and building skills to each
client that we serve.

Those of us working for The Blatt
Group like to think that we are not your
usual construction company. Our
customers must agree. We take great
pride in the many customers we serve
who are repeat customers. 

Our divisions are Blatt Construction
and Blatt Welding & Fabrication. Blatt
has worked for many industries, manu-
facturers, churches, hospitals, colleges,
nursing homes, private individuals and
other businesses in Reading and Berks,
and surrounding Lehigh, Schuylkill,
Montgomery, Chester, Lebanon and
Lancaster counties.

Blatt builds. Blatt designs. Blatt remodels.
Blatt does the high work. Blatt excavates.
Blatt welds. Blatt pours concrete. Blatt
paints. Blatt manages. Blatt fabricates. Blatt
knows that you want a partner who can do
it all for you.

Blatt Philosophy: It is Blatt Construc-
tion’s responsibility to develop and
maintain an economically sound pros-
perous business for ourselves and the
people who join our team. We are 
committed to being truly customer 
focused and delivering the expected
quality at the promised time. By adding
value and exceeding expectations, Blatt
gains the long-term trust of its clients.

We are proud of the work we have
done for our clients and equally proud of
the pioneering contributions we have
made in the field of construction.

Successful projects and customer
relations depend on good employees.
Blatt has an exceptional team, meticulous-
ly gleaned from among the most capable
people in the construction industry. Each
individual brings a unique skill to the
team, furthering the company’s goal of
providing the finest and the most compre-
hensive services to our clients.

The construction and development
industry had been waiting for a new and
innovative company, like Blatt, made up of
dedicated, ethical, experienced and
service-oriented individuals. We are proud
of the work we have done for our clients
and equally proud of the pioneering contri-
butions we have made in the field of
construction.

The Blatt Group takes pride in being a different, innovative, family-owned
and operated business. We design, build, remodel, excavate, fabricate, paint 
and more. Our company has over 35 years’ experience as a General Contractor
serving the Reading, PA area and beyond! 

GENERAL CONTRACTING 
SERVICES IN READING, PA



Our services are customized for every
client. We provide an owner with the
service, information and flexibility which
meets all the aspects and requirements of
the project. We are a service-oriented
organization.

Blatt
Construction
General Contractors &
Facility Maintenance 

Your Partner in Transforming
Commercial Spaces

Blatt Construction is your trusted ally
in creating exceptional commercial
spaces that inspire, engage, and thrive.
As a leading general contractor specializ-
ing in renovations and additions, we
bring unmatched expertise, an unwaver-
ing commitment to quality, and a
passion for excellence to every project.

With Blatt Construction by your side,
you can expect superior craftsmanship,
innovative solutions, and a seamless
construction experience that surpasses
your expectations.

Unleash the Potential of Your Space: At
Blatt Construction, we believe that every
commercial space has untapped potential
waiting to be unlocked. Whether you’re
envisioning a stunning office redesign, a
revitalized retail space, or a functional
Medical establishment, our team of experts
will bring your dreams to life. We are
equipped to handle projects of all scales
and complexities, transforming your space
into a captivating environment that reflects
your brand and exceeds your goals.

Comprehensive Project Management:
With Blatt Construction, you can rest
assured that your project is in capable
hands from start to finish. We offer
comprehensive project management
services that cover every aspect of your
renovation, addition, or building repair.
From the initial planning and design
stages to the final construction and finish-
ing touches, our experienced team will
guide you through the entire process. We
coordinate subcontractors, manage
budgets, secure permits, and ensure strict
adherence to timelines, allowing you to
focus on your core business.

Craftsmanship and Quality: At the
heart of Blatt Construction is a deep
commitment to delivering unparalleled
craftsmanship and exceptional quality. 

We employ a team of highly skilled
professionals who possess a keen eye for
detail and take pride in their work. With
access to the finest materials and utilizing
advanced construction techniques, we
create spaces that are not only aesthetical-
ly pleasing but also built to withstand the
test of time. Your satisfaction and the
longevity of our projects are our top
priorities.

Innovation and Customization: Blatt
Construction understands that each
project is unique, and we approach every
endeavor with a fresh perspective. Our
team of innovative thinkers collaborates
closely with you to understand your
vision, objectives, and functional require-
ments. We pride ourselves on delivering
creative solutions tailored to your specific
needs. Whether it’s incorporating
sustainable practices, integrating cutting-
edge technology, or maximizing space
utilization, we bring innovation and
customization to every aspect of your
project.

Exceptional Client Experience: At Blatt
Construction, we prioritize building
strong and lasting relationships with our
clients. We understand that open
communication, transparency, and
exceptional customer service are key to a
successful partnership. Our team is
responsive, accessible, and attentive to
your needs at every step of the journey.
We value your input and actively involve
you in the decision-making process,
ensuring that your vision is brought to
life in a collaborative and enjoyable
manner.

Experience the Blatt Construction 
Difference: When you choose Blatt
Construction as your commercial general
contractor, you’re choosing a partner that
is dedicated to your success. Our
unwavering commitment to quality,
expertise in renovations and additions,
and customer-centric approach set us
apart. Let us elevate your commercial
space, enhance its functionality, and
create an environment that impresses
clients and inspires your team. Contact
Blatt Construction today to embark on a
transformative journey and experience
excellence in construction like never
before.

Blatt Welding
& Fabrication
Welding and
Fabrication Specialists

The Blatt Group’s full-service welding
and fabrication division provides a wide
range of services in support of Blatt
Construction and Blatt Industrial Services.
Our team of multi-skilled, experienced
and AWS-certified technicians offer the
full gamut of capabilities—CNC plate
cutting; stainless, carbon and aluminum
welding (MIG, STICK and TIG); fabrica-
tion, especially large components that we
also install; design; mobile welding; and
metal sales. We know welding because we
keep our welders up to date with the latest
techniques and equipment. In fact, we
own equipment that other contractors do
not, which gives us more control of the
work we do. We love steel…working with
it, fabricating it, welding it, and even
creating metal art which we’ve done!

Our team of multi-skilled, experienced
and AWS-certified technicians offer the
full gamut of steel welding and fabrication
capabilities.

For additional information,
please contact 

Timothy Blatt, President,
Construction Services at 
610.916.9828 EXT. 114;

tblatt@blattgroup.com.

www.Blattgroup.com
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VALLEY FORGE TOURISM AND 
CONVENTION BOARD ANNOUNCES
RETURN CRAVE MONTCO MONTH!

Valley Forge Tourism and Convention Board is excited to announce the return
of their third annual Crave Montco Month! Starting July 1st, find your craving at
dozens of restaurants, breweries, and eateries across Montgomery County. From
Ambler, to Pottstown, and everywhere in between, special promotions and menu
items will be available at participating locations. New this year, VFTCB partnered
with Bandwango to create a downloadable pass to track your Crave Month
progress! Earn points for each participating business you visit, to be redeemed at
the end of the month for prizes! Satisfy your craving this July at any of our partic-
ipating restaurants, including Iron Abbey Gastro Pub, Five Saints Distilling,
Morgan’s Brooklyn BBQ, Autograph Brasserie, and more! For additional informa-
tion, please visit https://www.valleyforge.org/restaurants/crave/.

#CraveMontco
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PENN STREET MARKET 2023
Thursday Jul 6, 2023

10:00 AM - 2:00 PM EDT
Every Thursday June-September rain or shine*

*Delay or cancellation may occur if the weather is
deemed to be unsafe due to high winds,

lightning, and/or thunder. Free to attend! All ages!
638 Penn Street, Reading, PA 19602

https://www.pennstmarket.org/
Aaron Gantz agantz@greaterreading.org

ADVANCED EXCEL - JULY 2023
Four weeks on Mondays: July 10, 17, 24, 31

Time: 8 a.m. - 10:30 a.m.
Shearer Technical

727 Penn Ave., West Reading, PA 19611
$300/person - Chamber Members; 

$375/person - Future Chamber Members
Website: http://GreaterReading.org

Mark Dolinski mdolinski@greaterreading.org
Register: https://greaterreadingchamber.chamber-

master.com/eventregistration/register/11419

ESL FOR RISING LEADERS -
SUMMER 2023

Starting July 17 and Ending Sept. 6, 2023
Mondays and Wednesdays 
from 2:30 p.m. to 4:30 p.m.

Center for Business Excellence, 49 Commerce Dr.,
Wyomissing, PA 19610

Date and Time: June 28, 2:30 p.m. 
Location: 49 Commerce Drive, 

Wyomissing, PA 19610
Registration Fee: $25

Once registration and assessment has been
completed you will receive a link to register for

the class. 
$750/person for Chamber Members;

$935/person for Future Chamber Members
WEDnet eligible

Please contact Mark Dolinski
at mdolinski@greaterreading.org

Register: https://greaterreadingchamber.chamber-
master.com/eventregistration/register/11451

REGIONAL CHAMBER ROUNDUP 

GREATER READING CHAMBER ALLIANCE
• 606 Court Street, Reading, PA 19601 

• 610.376.6766 • fax 610.376.4135 
• info@greaterreading.org 
• www.greaterreading.org

Our mission is to be Berks County’s leading unified
resource for building a healthy, competitive business community. Our vision is to assist companies to 
retain, expand and grow their operations and employment and attract new businesses to berks County.

UPCOMING EVENTS



Resources

Relationships

Recognition

Membership opens the 
door for your business 
to exchange ideas with 
other talented leaders 
in business, community, 

and government.
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REGIONAL CHAMBER ROUNDUP 

152 E. High St., Suite 200, Pottstown, PA 19464 | 610.326.2900 | www.tricountyareachamber.com

Follow us on: #WhyTCACC 
#tcaccbettertogether

Our Vision: The tri-county area has a strong sense
of place – quality of life, economic opportunity, and
generations of leaders - to support the region’s
businesses and communities.

Our Mission: Leveraging the power of
membership to provide valued member-
ship services and proactive leadership for
the tri-county region.

MEMBER
ANNIVERSARIES

Happy anniversary to the following
Members for their consecutive years 

of Chamber membership:

45+ Years
McDonald’s - Pottstown
Sawchuk’s Garage, Inc.

Smale’s Printery

35 Years
Hickory Valley Golf Club

16 Years
Mom’s House, Inc. of 
Greater Philadelphia

6 Years
Encompass Health 

Rehabilitation Hospital of Reading
Patient First Urgent Care 

Stored Energy Concepts, Inc.

WELCOME
NEW MEMBER!

Congratulations to the business
listed below for becoming 

a new TCACC Member!

4 Point Development
(610) 420-6082

http://www.4pointdevelopment.com/
Consultants

Ann Frances Outreach Foundation
(484) 374-3091

http://www.annfrances.org/
Nonprofit Organizations

By Eileen Dautrich,
TCACC President 
On May 10 over 100 
TriCounty Area Cham-
ber of Commerce Mem-
bers attended our
Membership Breakfast.

This Breakfast was complimentary, and
the Membership was invited to be the guests
of our TriCounty Chamber Board of
Directors. In January, February, and March,
the Chamber Board spent one half day per
month together participating in strategic
work sessions to review who we currently
are as a membership-based business
advocacy organization, brainstorm on what
we could be, and develop a plan on how to
get there.

There were 5 key areas that the Board
conversation kept coming back to:

• Grow the Membership
• Attract Younger Members
• Membership Engagement
• Generate Revenue
• Communicate Value
Several Members of the Board of

Directors attended the Breakfast and took
a role in introducing and sharing details
for each of the key areas that became
consistent themes throughout the conver-
sations that took place during the work
sessions. 

Recommendations for growing the
membership included providing existing
Members with the tools to invite their own
contacts to become involved in the organi-
zation. In addition, the Board discussed,
and we will research and pursue partner-
ships that offer benefit to our Members
that we cannot easily provide alone.
It was also very apparent that through our
conversations that everyone recognizes the
necessary engagement of young profes-
sionals for the sustainability of an organi-
zation like ours. We were excited to share
that we had already reconvened our
Young Professionals Committee and
relaunched the program. The Committee
continues to meet and has events planned
for the next few months. 

To aid Members in how to better engage
and squeeze every ounce of value out of
their Membership, all attendees walked
out of the Breakfast with a full folder
highlighting upcoming events, and details
of other Member benefits and how to use
those benefits. It was a perfect opportunity
for Members to receive a mini orientation
and determine what engagement can look
like for them. To follow up on the mini-
orientation that was provided, an easy
check-off style, online survey that listed all
topics covered, was distributed in an email
so Members in attendance could easily
request additional information on Member
benefits of interest to them.

As a non-profit organization that tries
every day to run itself like a small business,
diversifying and finding new resources for
non-dues revenue is crucial to our future.
We look forward to being able to announce
some new initiatives that we are researching
and will announce to the Membership soon!

Finally, it was our opportunity to share
with the Membership that we set a new
value proposition – “the TriCounty Area
Chamber of Commerce is your strategic
business connector. We provide each
Member with the Resources, Relationships,
and Recognition to help grow your
business and maintain our region’s
economic vibrancy and resiliency.” We
chose to re-identify the cornerstones that we
use to define the events, programs, and
Member benefits that we offer. During the
work sessions the Board was asked why
they are Members of the TriCounty
Chamber and where they find value in
being a Member.  In various ways, with
various terms, the Resource, Relationship,
and Recognition were at the heart of what
each board Member valued in their
TriCounty Chamber Membership.

The Board of Directors and staff are
excited about new programs to brainstorm
to fit the priorities that the Board has put in
place for the TriCounty Area Chamber of
Commerce for 2023-2024 and the opportu-
nities that we will be able to create for our
Membership.

Over 100 TriCounty Area Chamber of Commerce 
Members attended May’s Membership Breakfast
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REGIONAL CHAMBER ROUNDUP 



SPRING-FORD CHAMBER OF COMMERCE
Powered by TriCounty Area Chamber of Commerce

• P.O. Box 127, Royersford PA 19468 • 610.489.7200

REGIONAL CHAMBER ROUNDUP 
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The Spring-Ford Chamber of Commerce is a community-focused
business advocate.  We strive to help our member businesses grow
while improving the community in which we all live and work. 

The Chamber consists of local businesses whose main objective
is to run a successful business.  We are a great resource for
members, not only because we offer the opportunity to network

and brainstorm with fellow members, but also to have exposure to the local community, your
customer, through our continued involvement in community events and charitable endeavors. Visit
www.springfordchamber.com for Chamber Events, Press Releases, Online Newsletters and more!

REGIONAL CHAMBER ROUNDUP 

PHOENIXVILLE REGIONAL
CHAMBER OF COMMERCE

• 171 East Bridge Street, Phoenixville, PA 19460  • 610.933.3070 • fax 610.917.0503  
• info@phoenixvillechamber.org • www.phoenixvillechamber.org

Celebrating 90 years in the PXV Business Community
The Phoenixville Regional Chamber of Commerce is an

independent organization serving the business interests of Northern
Chester, Western Montgomery and parts of Delaware Counties. 

The Chamber's mission is to "advance the principles of free
enterprise by providing the leadership which will enhance the

economic climate of the region, address the priority needs of its members, and interact with other individuals
and organizations for the overall benefit of the business community."

2023 is your year to build connections – find dozens
of networking events with the Phoenixville Chamber.

Keep an eye on our events page... 

UPCOMING EVENT
UPCOMING EVENTS

Registrations can be found at www.springfordchamber.com



PERKIOMEN VALLEY CHAMBER OF COMMERCE
521 Main Street, Trappe, PA 19436 • 610.489.6660 

• info@PVchamber.net • www.PVchamber.net
Welcome to the Perkiomen Valley Chamber of Commerce! 
For 65 years the Chamber has been the recognized voice & advocate

for the business community. Creating opportunities for members to
connect with business professionals, mentors, and potential customers,
the Chamber helps members improve business and create a thriving
community for themselves and their employees. We can help grow YOUR
customer base in Collegeville, Trappe, Schwenksville, Upper Providence,

Lower Frederick, Lower Providence, Perkiomen, Skippack, and Oaks. Visit www.PVchamber.net to view
membership directory. To sign-up for E-news, send request to info@PVchamber.net. Follow the 
PV Chamber FaceBook Page @PerkValleyChamber.  

REGIONAL CHAMBER ROUNDUP 
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July 19, 2023 @ 11:45am – 1pm
PV Chamber Annual Summer

Barbeque
ALL WELCOME TO ATTEND!  Join us for a fun

afternoon of networking, grilled burgers, hot
dogs and salads courtesy of The Pink Moose, and
adult beverages served by the Chamber board.
Not a member of the PV Chamber? Even Better!
This is a great opportunity to meet the Chamber
board and members and learn more about the
local business community. A large tent will
provide shade and protection in event of
incliment weather.   Sponsorships avaiable.
Please RSVP by July 6th.  

July 26, 2023 @ 7pm —
Annual Night Out at 

Reading Phils 
Become a Sponsor - YOUR logo will be printed

on 10,000 tickets and receive 400 tickets to gift
to clients, employees, friends and family.  Sponsor
rep invited to throw out a ceremonious first pitch.
Sponsorship $425.  Sponsorships are close to sell-
out; check the chamber website for registration
details. 

July 27, 2023 @ 11:45am – 1pm
Business Roundtable Luncheon 

Join us for interactive discussion and sharing of
best practices among other business owners and
key decision makers. Member-only event 

Visit website www.pvchamber.net
for more events! 

You’re invited…

3pm – 6pm @ PV Chamber  
July 19, 2023 @ 3-6pm

A Summer BBQ & Mixer – 
ALL WELCOME TO ATTEND!
Back by popular demand - BBQ Picnic & Mixer

at the PV Chamber office!  Stop by between 3-
pm – 6pm to network with business leaders,
enjoy food, catered by The Pink Moose Café,
refreshments, raffles and tour the chamber office.
A large tent will provide shade and protection in
event of incliment weather.   All welcome to
attend. Not a member? Even better. Sponsorships
available. RSVP no later than July 12th  

New Member Promo!
Thinking about membership with the PV

Chamber?  Don’t delay!  JOIN NOW during our
Summer Promotion and boost your benefits!
Receive a complimentary advertising package,
membership discount (extended month), and
more!  Contact Renee Blomstrom for details at
610-489-6660.

UPCOMING EVENTS
Registrations can be found at www.PVchamber.net

SAVE THE DATES: 
• Oct 2nd  – Annual Sporting Clays Tournament and Luncheon
• October 25 – **New Event**  Business Conference & Expo

POST-EVENT FEATURE

The PV Chamber’s 37th Annual Golf Outing was held on June 12, 2023 at Spring Ford
Country Club. The annual golf outing is our largest fundraising event of the year.  We are
grateful for the outpouring of support from our members and are excited to report we
exceeded our fundraising goal! Special thanks to Keyser Miller Ford (Title Sponsor), Kelly
Insurance Group (Gold), Maillie LLP (Silver), 1st Colonial Community Bank (Silver), Marshall
Services (Silver), The Princeton Group (Silver) and Cyclebar Collegeville (Silver). Event photos
and full list of sponsors at www.pvchamber.net. 

Sky High Services, LLC
Tree service company

James Regar
(215) 272-8924

www.skyhighservice.com 

The Benefits Doctor
Health insurance benefits

consultant
Cheryl Houtz

(610) 207-6819
www.www.linkedin.com/in/
cheryl-houtz-90438b124/ 

The Cooking Studio
Hands-on cooking classes

Shelby Fahrni
(816) 877-3399

www.lecookingstudio.com

MONTGOMERY COUNTY
CHAMBER OF COMMERCE
• 101 Bill Smith, Blvd King of Prussia, PA 19406
• 610-265-1776  • montgomerycountychamber.org

ADVOCACY: The Chamber works for your business interests and the future of small and large
companies in Montgomery County.  The Chamber works for business reforms and promotes legislative
action on a county, state and federal level to ensure Montgomery County is an attractive place for
businesses to prosper. NETWORKING: For business development, nothing can work better than the
personal contacts developed through the Chamber. Chamber events offer nearly 40 events annually
designed for you to meet and connect with other members. Events include monthly Business Builders,
quarterly Lunch & Learns, quarterly Chamber Chats, Legislative Forums, and four Signature Events.

BENEFITS OF JOINING THE CHAMBER:
Advocacy | Networking | Grow Your Business | Referrals | Benefits Management
e-news | Website | Mailing Lists | Recognition... BECOME A MEMBER A MEMBER

REGIONAL CHAMBER ROUNDUP 

Register for all Events on 
montgomerycountychamber.org

July 13 – Business Builders
Merrymead Farm in Worcester

Networking and FREE ICE CREAM!
Registration is Open

July 21 – State 
Representative Luncheon

Hotel West & Main
Sponsored By: Montgomery County Community

College, Independence Blue Cross, Comcast, PECO
Registration is Open

July 27 – Lunch & Learn
12:00pm – 2:00pm
Details coming soon

SAVE THE DATES:
August 15 – Chamber Chat

9:15am

September 14 – Business Builders
5:30pm-7:00pm

September 29 – Community BINGO
6:00pm – 9:00pm

UPCOMING EVENTS

WELCOME NEW MEMBERS
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JOIN
TODAY!

www.sbrassociation.com

THE SBRA COMMUNITY 
How to Create EMPLOYEE ENGAGEMENT

By Gary Seibert, CEO, 
Small Business
Resource Association
Wouldn’t it be great if
every employee came to
work each day with a
smile on their face, full of
positive attitude, eager to

help and support the team in whatever
project was given to them that day, thinking
of ways to grow and better the organization,
with a work ethic that was not equal to but
better than your expectations, that was liked
by all the other employees and manage-
ment, that could be trusted regardless of the
situation and you knew would get the job
done, the right way, when the job needed to
get done, maybe even before. 

I know what you are thinking but this
person is NOT you. It should be because the
example you set is most likely the result you
get.  People look at the owner of the business
and study their behavior and work ethics.
That will almost always set the tone for the
company. You cannot expect others to be
something you are not. What you need to be,
if you really want Engaged Employees, is to
be Engaged.

This article will focus on a. The critical
importance of organizational culture b. What
Employee engagement is and why it matters
c. The basics of employee engagement and d.
How to create employee engagement.

a. The critical importance of organization-
al Culture. Organizational Culture is the
behavior of humans within an organization
and the meaning people attach to those

behaviors. The organization’s culture impacts
what is “ethical” for employees. It is just how
they behave. It also impacts how employees
interact with their supervisors. The culture
defines how people are expected to behave
and what is acceptable performance.
Actually, Culture is driven by Character and
great leaders define culture by their behavior.
If leaders are disengaged from their followers
(employees), a different, less healthy culture
will emerge on its own. The employees might
establish their own culture that may not be in
the best interest of the company.

The definition of character is “Moral
excellence and firmness”. People with charac-
ter will do the right thing when it appears to
be against their immediate interest. Character
builds trust and trust is a mandatory basis for
engagement. The cornerstones of Character
are *Trustworthy *Respectful * Honest *
Responsible * Fair and Impartial * Inspired *
Lead by Example.

b. What Employee Engagement is and
why it matters. An engaged employee “is one
who is fully absorbed by and enthusiastic
about their work and so takes positive action
to further the organization’s reputation and
interest”.   

Why does this matter? Lack of employee
engagement costs a great deal, such as wasted
time, on the job errors, accidents and
turnover.  Research studies have shown that
only 11% to 29% of employees in America are
fully engaged by their work. Best case, about
70% of employees are operating at less-than-
optimal performance. Would you accept that
from the equipment you purchase?

Engaged employees are more likely to be
focused on their work causing fewer errors
and accidents. Research has shown that
companies with engaged employees have
49% fewer safety incidents than companies
with unengaged employees. The average cost
of an incident for an engaged worker was $63
compared to $392 for an unengaged worker. 

Cost of Turnover—When an employee
leaves or is let go, there are significant costs
that the employer will incur for Recruitment,
Training, Operational Disruption, Errors and
Accidents, The “Learning-Curve”, Potential
problems with customers and suppliers.
Estimates of total cost can range from 90% to
250% of the employee’s annual salary.

c. The Basics of employee engage-
ment is loyalty and commitment to
being with the company. Initia-
tive by the employee to find
ways to make the company
better. Accountability to the
process of “Best Practices”
because they want the
company to be suc-
cessful, willingness to
go “the extra mile”, 
desire to learn and grow in
their position, competence and
contribution. The sign of a fully engaged em-
ployee is when they do their best work when
no one is looking.

d. How to motivate employees to become
ENGAGED. So, which comes first, Motivation
or Engagement? Most employees are not self-
motivated. They need someone to set the bar,
be the leader, show them the way. For starters,

you are the person that will help develop the
Culture of the company. You will walk the
walk and talk the talk and set the example for
everyone to follow. You will create an environ-
ment that employees feel comfortable and
refreshed in. They will feel safe and have job
security with a fair and competitive compensa-
tion package. You will meet their social needs
by having a friendly environment with
interaction with other employees and
customers and a supervisor that treats them
with dignity and respect. You will provide
them with opportunities for advancement,
promotions, praise and recognition. Lastly you
will meet their self-actualization needs by
creating challenging work with opportunities

to participate in the decision-making
process. 

You motivate your employ-
ees from within by accept-

ance, curiosity, honor,
independence, power, so-
cial contact and status.
You motivate your em-

ployees from the out-
side by pay and
benefits, awards and

bonuses. Internal moti-
vation always wins out.

An Engaged employee Wants to work,
Wants the company to succeed, Respects the
character of their leaders, Trusts their leaders
and Trusts their leaders to do the right
things.

Focus on Engaging Employees and they
will FOCUS on Building your Successful
Company.



SBRA EVENTS - BE BETTER. GROW FASTER.
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SBRA Business SpotlightSBRA Business Spotlight

MEMBER NETWORKING MINGLE
Register: https://www.sbrassociation.com/#EVENTS

Wednesday, July 26th, 5:30-7:00 

Learn How the SBRA Can Help Your 
Business Grow – Membership Benefits Update

Wednesday, July 26th, 9:00-9:30 a.m.
Register: https://www.sbrassociation.com/#EVENTS

• Tune-Up Tuesday
Workshop –

Tuesday, July 11th, 
9:30-10:30 a.m. 

• Tune-Up Tuesday 
Workshop – 

Tuesday July 25th, 
9:30-10:30 a.m. 

73 Charcuterie Co.
Ace Janitorial, LLC 

Health First Consulting 
Salsa Burrito

Christina M. Baldino
JSH Group/Healthcare 

Solutions Team

Salt & Light Cafe
Marathon Business 
Advisory Services 

Furniture Soup 
Emerging Entrepreneurs Academy 

REX LLC
Pagoda Apparel

Free to the public. Get more details and register at
https://www.sbrassociation.com/#EVENTS

The Brothers That Just Do Gutters
Berks Address: 3608 St Lawrence
Ave Suite 104, Reading PA 19606

Allentown Address: 1302 N. 18th
St. Allentown, PA 18104

Phone: 610.285.7770 

Website: www.brothersgutters.com/pa

The Brothers That Just Do gutters is a
company founded on the passion of
reinventing contractor experience. We are a
full gutter service provider specializing in
cleaning, repair, installation of gutter guard
and gutters on residential, commercial and
industrial projects.  We keep our minds in
the gutter so you don’t have to. 

WELCOME NEW SBRA MEMBERS

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Small Business Resource Association
(SBRA), in collaboration with Career Ready
Berks, has launched the second year of the
Emerging Entrepreneur’s Academy (EEA),
a unique educational program
for high school students
who aspire to someday
own their own business.
The EEA provides 11th
and 12th grade students
with both classroom
instruction and in-the-
field training through
internships, allowing them to
benefit from the knowledge and experience
of local business owners.  The six-week
summer program for 2023 will be held at
Penn State Berks and is being offered to 36
students selected from Berks County school
districts.  Students of the EEA will learn the
fundamentals of being an entrepreneur -
how to analyze the market and competition,
create a business plan, develop and execute
a marketing plan, hire staff, manage a sales
team, create a culture and more. 

Students will gain valuable insight and

knowledge in recognizing opportunities
and understanding the challenges and re-
wards of owning a business… directly
from local entrepreneurs.  This interactive
curriculum delivers a unique combination

of educational workshops along with
internships for greater guidance to

career decision making - beyond
the choices of college, trade

school or entering the
workforce after gradu-
ation.  The SBRA aims

to reverse statistics that
show Berks County has

the lowest business birth rate compared to
neighboring counties, the State of PA and
the entire nation.  Launching this program
makes perfect sense for the SBRA to help
build a stronger Berks by fostering the
growth of business.         

Local business owners are encouraged
to support this program as a presenter, an
instructor, participating on a panel,
offering an internship or sponsoring
students.  For details about the EEA visit
www.eeainpa.org.

The Emerging Entrepreneurs Academy
Provides High School Students 

With the Opportunity to Explore a 
Career as an Entrepreneur
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AD/GRAPHIC DESIGN, SIGNS & PRINTING SERVICES

AUTO GRAPHICS / SIGNAGE / APPAREL

BOOKKEEPING / ACCOUNTING

DIGITAL PRINTING / MARKETING / ADVERTISING

FITNESS STUDIO

GARDEN CENTER/NURSERY

GRAPHIC DESIGN, SIGNS & PRINTING SERVICES

GRAPHIC DESIGN, SIGNS & PRINTING SERVICES
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HUMAN RESOURCES CONSULTANT

LANDSCAPING / PROPERTY MAINTENANCE

ONLINE MARKETING 

PAINTING CONTRACTOR

REAL ESTATE

RETAIL /FLOWERS & GIFTS

SCREEN PRINTING & EMBROIDERY

TOBACCO & RELATED PRODUCTS
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Remote Desktop Software: Gone are
the days when you had to be physically
present at your desk to access your work
computer. With remote desktop software,
your employees can access their worksta-
tion from any device with an internet
connection. From file access to running
applications, they can control their work
environment just as if they were sitting in
front of their computer. The result?
Enhanced productivity, flexibility, and a
familiar environment that boosts morale.

Virtual Desktop Infrastructure (VDI):
Take remote access to the next level
with Virtual Desktop Infrastructure
technology. With VDI, your employees
can access their desktop environment,
applications, and files from any
supported device while maintaining
security and consistency. VDI saves on
hardware costs, reduces downtime, and
provides reliable connectivity to your
business network.

(Continued on page 48)

ENHANCE YOUR BUSINESS
MOBILITY WITH REMOTE

COMPUTER ACCESS
5 Must-Have Tools for 

Productive Remote Work
TECHNOLOGY TIPS
By Marc Umstead, Plus 1 Technology

Summer has arrived and that means that leadership and
employees are looking for ways to get work done from 
outside the office. Thankfully, remote computer access

makes it possible for professionals to work from anywhere, any time. This
article explores five powerful ways businesses can harness various technolo-
gies to minimize location barriers and maximize their employees’ potential.
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Cloud-based Collaboration Platforms:
Collaboration is critical for businesses
that want to stay competitive. Cloud-
based collaboration platforms provide an
array of useful tools that facilitate remote
work and team collaboration. From
document sharing to task management
and real-time co-authoring, these
platforms bring your teams together
regardless of their physical location.
Expect increased productivity, more
efficient workflows, and streamlined
communication.

Mobile Device Management (MDM)
Solutions: Mobile devices aren’t just for
personal use anymore. With Mobile
Device Management solutions, you can
securely manage employee devices,
control security policies, and enforce data
protection. MDM ensures that employ-
ees can work from their preferred device
while maintaining data security, making
remote work more accessible than ever.

Secure File Sharing and VPN Alterna-
tives: Secure file sharing solutions are 
essential for businesses that require 
employees to access sensitive information
outside of the office. VPN alternatives can
provide controlled access to servers and
cloud storage, so your employees can
work together on important documents

securely. These platforms maintain 
data security, reduce the complexity of
traditional VPN setups, and provide 
secure remote access to specific applica-
tions and systems.

Remote computer access is a game-
changer for businesses looking to enable
mobility and boost productivity. With
the right tools and strategies, your
employees can work from anywhere and
maximize their potential. Remote
desktop software, VDI, cloud-based
collaboration platforms, MDM solutions,
and secure file sharing alternatives are
essential for creating a flexible work
environment that fosters collaboration.
By implementing these tools, your
business can stay ahead of the competi-
tion and empower your team to achieve
greatness no matter where they are.

Marc Umstead can be reached at 610.792.5660;
email: mumstead@plus1technology.com.

TECHNOLOGY TIPS
(Continued from page 46)
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While carefully selecting employees can help
prevent human resources issues, your small
business might still find it has hired a staff
member who is not a good fit. A number of
issues may justify termination of an employee
such as Sub-par performance, Disruptive or
abusive behavior, Repetitive tardiness, Excessive or
unapproved absences, Dishonesty, and theft.

In some circumstances, a warning, coaching,
or amended responsibilities might correct the
problem. Depending on the nature of the issue,
however, you may find the best course of action
is to part ways. Keeping employees on the payroll
when they are not measuring up to expectations
could thwart your business’s growth, create a
stressful working environment, and do
permanent damage to your reputation.

In most states including Pennsylvania, an
employee may be fired “at will” — at any time for
any or no reason. However, there are limits and
exceptions. For example, federal law prohibits
employers from terminating employees for
reasons of race, gender, age, religion, or a disabil-
ity. Nor can you legally fire employees for
complaining about illegal activities, health and
safety violations, or discrimination and harass-
ment in the workplace. Other exceptions may
exist in your state as well. 

Documentation is imperative. One must be
consistent to document behavior, action, and
results. Are there witnesses? Has there been a
performance improvement plan developed and
communicated to the employee? Make sure to
have the employee sign that the plan has been
communicated. It is always good to review with
an attorney prior to the termination.

If you believe you need — and have legal
grounds — to fire an employee, document your

reasons, all incidents that demonstrate them, and
disciplinary measures (if any) prior to the termina-
tion. Having this information on record will give
the employee an understanding of your decision,
and it can help protect you against any claims of
discrimination.  

Plan to break the difficult news to the employ-
ee in a private setting with a witness present to
observe the conversation. If you have concerns
about the employee becoming violent, consider
having security personnel nearby.

In breaking the news to the employee, one
should be straight and to the point. There should
always be a witness to the discussion. Upon
termination, the employee should be escorted to
their workstation to collect their possessions and
escorted to the exit.

Either during the meeting or in follow-up to it,
you are required to inform the employee of
eligibility for unemployment and any applicable
optional continuation of benefits (such as health
insurance). Also, address any entitlement to
accrued vacation pay or sick leave, outstanding
commissions and bonuses, and not-yet-
reimbursed company expenses. 

Because of the potential legal ramifications
when terminating an employee, make sure you
do your research and consider consulting a human
resources professional or attorney who can guide
you. Also, consider reaching out to your local
SCORE chapter to talk with a mentor who can
offer input, feedback, and guide you to
knowledgeable resources within your community.

For more information about starting or
operating a small business, contact SCORE
TriCounty. You can call 610.327.2673, email
tricounty@scorevolunteer.org  or visit the website
at www.tricounty.score.org.

KEY CONSIDERATIONS 
WHEN FIRING AN EMPLOYEE 
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WHY DID THE INSURANCE
COMPANY DENY MY

WORKERS’ COMP CLAIM?
LEGAL PERSPECTIVES
By Daniel E. McCabe, Esq., Wolf, Baldwin & Associates, P.C.

One of the most asked questions that we hear at our firm is
“why did my claim get denied?” Pennsylvania workers’
comp claims get denied for all kinds of reasons. In this article

I’m going to go over some of the most common reasons and try to highlight
and guide any injured worker as to how to keep the claim from being denied. 

When an injury occurs at work the
insurance carrier for the employer has 21
days to accept or deny the claim. There’s
a misconception that there is some
Central Bureau that makes this determi-
nation, but it is not anything more than an
insurance company who is usually
collecting medical records and making a
determination as to whether the claim is
compensable. Thus, within 21 days, an
injured worker is usually contacted by an
insurance adjuster who takes a statement
which is recorded and then collects
medical records to determine whether the
injury in question is compensable under
the Workers’ Compensation Act.

One of the early pitfalls that often
derails claims is when the injured worker
simply does not cooperate with the
insurance company. This can happen in a
number of ways. First, it’s vitally
important for the injured worker to return
the calls of the adjuster who is doing the
investigation. Many of my clients will tell
me that they received phone calls from the
adjuster but were afraid to discuss the case
with them. If the adjuster doesn’t have the
ability to speak to the injured worker and
take a statement, a denial is sure to follow.

Another early blunder can be the lack
of medical documentation regarding any
work injury. Not because of the lack of
medical records, but for the simple fact
that many injured workers are afraid to
sign medical releases for the insurance

company, leaving the insurance carrier
with no legal way of getting the medical
records necessary to investigate the claim.
Anyone injured at work should realize
that an insurance company that is going
to be paying benefits certainly has the
right to review medical records from both
the treating physician and any
background medical records such as
those of a family doctor or previous
treating physician.

Records from treating physicians and
from previous injuries are fair game for
the insurance company to see. Often
injured workers don’t feel that the
insurance company has the right to see
previous medical records, and therefore
they don’t sign the release and the claim is
denied before any records are even
reviewed. The injured worker must be
aware that if the workers’ comp carrier is
going to be responsible for medical
treatment and is going to be trying to
make a determination as to whether a
claim is valid, it has the right to review his
or her medical records, especially if they
are pertaining to the same body part. For
example, if an injured worker injured his
back but has been treating with a
chiropractor for the last two years, the
insurance company has the right to
review the chiropractor’s records.

(Continued on page 54)
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Carpet & Tile Mart is a 3rd generation, family-
owned and operated business, built upon a
proud heritage of providing customers a unique
combination of unprecedented value, massive
selection, and unsurpassed customer service
since 1967. 

We have thousands of Area Rugs in-stock, miles of the
finest Tile and Natural Stone, durable Luxury Vinyl Tile,
Hardwood flooring from the USA, and of course the
largest in-stock selection of Carpets around. We now do
Countertops, too!

We operate 14 Flooring Superstores serving Delaware,
Pennsylvania, Maryland, South Jersey and South Carolina.
Now we are bringing the Carpet & Tile Mart value
proposition and buying power within reach of flooring
customers from Coast to Coast in the US on our website
CARPETMART.COM.

Q: How does Carpet & Tile Mart keep prices so low?
A: We buy direct from mills and manufacturers for all

flooring categories, eliminating middleman and mark-ups
that are normally associated with flooring franchise stores,
big-box home center flooring departments and floor
covering buying group operations. Working closely with
the mills and flooring suppliers for decades, we have also
been able to maintain a superior product-quality level that

other ‘flooring liquidators” cannot match. Our long-
standing history with these vendors, and a unique liquid
position in the marketplace, allows our buyers to negotiate
and buy at deep discounts, and obtain goods or special
limited deals not readily available to other retailers.
Combined, this cost and pricing advantage has allowed us
to pass all those savings on to our customers with products
and prices you can’t find anywhere else. 

Q: How many flooring options are there?

A: We have thousands of area rugs, miles of the finest tile
and natural stone, durable luxury vinyl tile, hardwood
flooring from the USA, and of course the largest selection
of carpet around. The best part is it’s all in-stock at Carpet
& Tile Mart! You can take most new floors home today. 
Or if you prefer we’ll deliver it to your home. We also offer
professional installation services on all of our floors. Pick,
pay, take it away, or we’ll install it as soon as you say!

Q: Are there any Waterproof floors?

A: Yes! Waterproof Floors are the fastest-growing
category that includes many Sheet Vinyl and Luxury
Vinyl Tile and Plank options, not to mention inherently

Waterproof Porcelain and Ceramic Tiles. But it doesn’t
end there as we now also stock many Waterproof
Laminate Floors. 

Q: When is it time to replace our floors?

A: There is no exact answer as it really depends on the
type of floor and the amount of daily foot traffic. Take a
quick look at your floors. Do they look worn down, or not
as vibrant as when they were first put in? Have they
definitely seen better days? It’s time to consider updating
your floors. Stop in to Carpet & Tile Mart today and let our
professionally trained Flooring Consultants help assess
your needs and get you the new floors your home deserves.

LOMAX Carpet & Tile Mart Pottstown
351 W. Schuylkill Rd Coventry Square 1, 

Pottstown, PA 19465; Phone 610-323-0332

Carpet & Tile Mart Reading
3515 N. Fifth Street, Reading, PA 19605; 

Phone 610-921-2037

www.carpetmart.com

The Carpet & Tile Mart 
Flooring Super Center located 

at 351 W. Schuylkill Road 
in North Coventry Township.

Company President Michael Longwill, 
and Chairman Richard Longwill.
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LEGAL PERSPECTIVES
(Continued from page 52)

Along these lines, if there are medical
records showing a previous injury to a
similar or even the exact same body part,
that does not necessarily bar a claim from
being compensable. Injured workers
commonly think that if there are any
previous medical records or previous
history of a similar injury that the claim
will automatically be denied. This is
because most injured workers are not
aware that an aggravation of a pre-
existing condition is indeed a work injury.
For example, someone may have been
suffering with backaches for years and
even had to have various chiropractic
treatments to help keep those back
problems stable. However, that back
condition which was stable and not debili-
tating may be aggravated by some injury
at work causing disability. The injured
worker needs to realize that an aggrava-
tion of a pre-existing condition is a work
injury. The employer and/or the insurance
carrier will likely deny the claim based on
the pre-existing condition, but an experi-
enced lawyer can show in court that the
work injury aggravated that pre-existing
condition and have a judge order the
insurance carrier to accept the claim. 

Another common fact scenario is that
the insurance company, when investigat-

ing a claim, will also often accept the
claim on a 90-day temporary basis, using
a Notice of Temporary Compensation
Payable. Inside of that first 90 days,
assuming that the insurance carrier has
provided a panel list of doctors and asked
the injured worker to sign that list, the
insurance carrier does not have to pay
any doctors other than the panel
physicians. This part of the law was
instituted to try to avoid injured workers
simply shopping for a doctor who will
give them the opinion that they want.

If the injured worker treats with a
physician who is not on the panel list, the
insurance company may improperly use
this as an excuse to deny the claim from
the outset. In reality, the only thing that
happens if the injured worker receives
treatment from a non-panel doctor is that
the insurance company can refuse to pay
that doctor’s bills. However, treating with
a non-panel physician is not a reason to
deny a valid workers’ comp claim. Again,
the injured worker would be wise to
cooperate for the first 90 days and treat
with doctors recommended by the
insurance company. 

Another very common reason for a
denial in a workers’ comp claim is notice.
Technically, injured workers have 120
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days to give notice to their employer that
they have been injured, from when they
knew or should have known that their
injury is work-related. This notice
requirement gives the injured worker
considerable leeway in reporting their
injury. Thus, if the condition the Claimant
is suffering from is not obviously work-
related, the injured worker simply must
notify the employer when they knew or
should have known that the condition
was work-related. The most common
scenario is when someone is injured at
work but not bad enough that they feel
they should report the injury. For
instance, in a labor-intensive job small

bumps and bruises are commonplace.
Many employees don’t want to report an
injury every time they bang their knee or
scrape their arm. However, there are
plenty of times when what seems to be a
knee sprain is in reality a ligament or
cartilage tear, or a minor scrape becomes
horribly infected. Then when the employ-
ee comes to the employer days or even
weeks after the injury occurred, the
insurance company may use the delay as
a reason to improperly deny the claim.
Any employee who is injured at work
should notify their employer as soon as
possible to try to avoid this situation. For
sure, there are certainly times when an
injury doesn’t seem as serious as it might
be inside of the first few days, but then
when the injury does not resolve, notice
should be given to a supervisor right
away. It is this notice which triggers the
obligation of the employer to investigate
the claim.

On a side note, employers often have
their own policies of reporting injuries
right away. However, just because the
employer has its own reporting policy
which might be different than the what
the Pennsylvania Workers’
Compensation Act requires, that does not
change the legal notice requirement of
120 days. In other words, even if the
employer requires notification of an
injury inside of the first day it happens,
the Workers’ Comp Act allows much
more time.

Another common fact scenario for
claims being denied is when an injured
worker doesn’t have a definitive body
part that is injured. Sometimes an
accident may occur, and the injured
worker feels sore “all over.” While it is
certainly true that the following day after
a traumatic injury a person’s body may
be sore all over, the injured worker would
be wise to try to be specific in explaining
what body parts are injured. The
insurance carrier is going to be much
more likely to take the claim seriously if
the injuries are better defined rather than
“it hurts everywhere.”

(Continued on page 56)

For FREE, Confidential
Assistance from 

Experienced Business Owners
and Executives...

Call on SCORE TriCounty.
SCORE TriCounty, serving Western Montgomery,

Northern Chester and Eastern Berks counties.

Call 610-237-2673 or
visit tricounty.score.org
We are there for you and 

your business.

Need Help for 
a Business?
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LEGAL PERSPECTIVES
(Continued from page 55)

Yet another reason a claim can be
denied is because the initial injury
suffered may be different than what ends
up being the injury that could be debilitat-
ing. For example, a worker may trip and
bruise her knee falling onto the ground,
and a day or so later neck or back pain
may develop due to the fall. If the initial
injury report was only for a knee bruise,
the insurance company may only accept a
knee injury and then deny any injuries to
any other body parts. While it may not
result in a full denial, this scenario can
result in protracted litigation regarding
the injury description. Anyone injured at
work would be wise to be make sure her
treating doctor knows about problems
with all injured body parts. Our clients
often tell us that they told the doctor that
their back was hurting, but the doctor
seemed only interested in treating the
more acute injury such as torn knee
cartilage. Having early doctor notes
which describe all injured body parts
makes it easier to eventually win the
claim for all of the injuries, even if the
claim is initially denied.

Hopefully this article is useful to guide
someone through the initial stages of an

unfortunate work injury. The best thing
someone can do after an injury at work is
to contact a certified specialist workers’
compensation attorney, so that the
attorney can help guide them through the
twists and turns of their case.
Daniel E. McCabe, Esq., is an associate in the law
firm of Wolf, Baldwin & Associates, P.C. He
and managing attorney Levi S. Wolf are two of
about 200 lawyers across the state who have been
certified as specialists in the practice of workers’
compensation law by the Pennsylvania Bar Associ-
ation’s Section on Workers’ Compensation Law as
authorized by the Pennsylvania Supreme Court.
His practice, located in the firm’s West Chester of-
fice, concentrates on the representation of injured
workers and medical providers. He can be reached
by phone at 610.436.8300, or by e-mail at dmc-
cabe@wolfbaldwin.com. 

PROMOTE YOUR BUSINESS IN 
THE ROUTE 422 BUSINESS ADVISOR! 

CALL (610) 323- 6253 
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Speck’s has been a Collegeville landmark
since 1953, and is often the first stop for people
returning to the area. The restaurant was
originally based on the idea of “Pipin’ Hot
Sandwiches” but the Broasted® chicken and
homemade coleslaw added in the 1970s quickly
became what they are widely known for. Many
people refer to the business as “Speck’s
Chicken” but don’t let that reference fool you.
They also offer a wide variety of sandwiches,
soups, salads, kid’s meals, and seafood. With
the broad menu, their business model has
shifted to “Fast, Affordable, Delicious food.” It’s
a great choice for a quick meal, a family dinner,
tailgating, picnics, and parties. Eat-in or take-
out, you can’t go wrong!

The business is family-owned and operated
and is also known to be a great place to work too. It’s estimated that they have
employed over 3.000 people during their decades of operation. Scores of local teens
have started their working experiences here, and many of them become regular
customers with their children following on as employees. 

Over the years, the area has changed as well as society’s restaurant habits.
Speck’s has adapted to it all by adding delivery services, new menu items, electron-
ic gift cards, etc. and they look forward to serving Collegeville area residents for
many years to come!

For additional information, please call 610.489.2110 
and visit www.speckschicken.com.

SPECK’S: More Than Chicken



FLOOD PREPARATION
AND MITIGATION —
THE DOWNINGTOWN

MODEL
DOWNTOWN MARKETING & DEVELOPMENT
By Barry Cassidy

The Hurricane Ida flooding in Downingtown was some of
the worst residents saw. Many of the churches and service
organizations contacted Mayor Phil Dague and asked him
to lead the effort to be prepared for the next flood when it

comes. He established a common understanding of risk-informed planning
and decision-making fundamentals to help Downingtown examine a 
hazard or threat and produce an integrated, coordinated, and synchronized
plan. The emphasis would be on representing and engaging the whole 
community — including those with access and functional needs, 
children, household pets, and service animals. 

He sought to provide a systematic way
to think through the life cycle of a potential
crisis, determining required capabilities
and establishing a framework for roles and
responsibilities. It shapes how a communi-
ty envisions and shares a desired outcome,
selects effective ways to achieve it, and
communicates expected results. 

The residents and business owners
have a critical role and shared responsibil-
ity to take appropriate actions to protect
themselves, their families and organiza-
tions, as well as their properties. Planning
that engages and includes the whole
community is the focal point for building
a collaborative and resilient community.
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The committee started by establishing
The Downingtown Resilience Fund. The
fund is organized to aid and relieve
human suffering caused by a natural or
civil disaster or an emergency hardship. It
is a charity in its most basic form. It will be
a central point for contributions to be
distributed to those impacted by the
floods. They established the area as
Downingtown, Caln, and East Caln,
constituting the sub-catchment area.

The appropriate aid type depends on
the individual’s needs and resources.
Immediately following a devastating
flood, a family may need food, clothing,
and shelter, regardless of their financial
resources. However, they may not require
long-term assistance without adequate
financial resources. Individuals who are
financially needy or otherwise distressed
are appropriate recipients of long-term
assistance. 

Financial need and distress may arise
through a variety of circumstances. 

Aid is considered for individuals and
families who are:

• Temporarily in need of food or
shelter when stranded, injured, or lost
because of a disaster.

• In need of longer-term assistance with
housing, childcare, or educational expenses. 

• In need of counseling because of

trauma experienced as a result of a
disaster. 

Disaster assistance may also be provid-
ed to businesses to achieve the following
charitable purposes:

• To aid individual business owners
who are financially needy or otherwise
distressed.

• To augment government funding.
• To aid in restoring the Downingtown

area’s overall well being .
The group then established the neigh-

borhood model for disaster response.
Current disaster recovery models are
often planned, executed, and staffed by
individuals without specific knowledge
of the most marginalized populations in
a disaster area. At the same time, commu-
nities are often undervalued or ignored in
favor of one-size-fits-all disaster strategies. 

Recovery efforts will be led by the com-
munity-based nonprofit “Downingtown
Strong.” This organization is already con-
nected to neighborhood survivors and is nat-
urally situated to lead to:

1. Take on more responsibility to assist
one another.

2. Share information. 
3. Reinforce opinions on recovery

strategies throughout the disaster
recovery process.

(Continued on page 60)
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DOWNTOWN MARKETING & DEVELOPMENT
(Continued from page 59)

4. Allow state and local government
officials to learn about community needs. 

5. Disseminate supplies and informa-
tion.

6. Design recovery and mitigation
strategies concerning flood map revisions.

7. Integrate with municipal disaster
response to maximize the benefits of both.

8. Education and training to be
provided to recovery workers, allowing
them to gain credibility among
community members.

9. Be recognized as a major asset in
ensuring shelter and care for displaced
survivors during post-disaster recovery. 

This local model merging donation
funding with a use determined by the
community that includes a program
delivery will enable the Borough to
control their destiny. The mayor also sits
on the Flood Committee, which has
partnered with Caln and East Caln
Townships to develop a mitigation plan
to serve the area.

Only through combined efforts and
citizen action will these kinds of disasters
serve the community’s interest. FEMA

offers training classes, and a cadre of
people in the area will take the training to
enable people to navigate the system.

I sat in the council meeting when
people came in and cried because the
FEMA process hampered them. In my
work, I found that the FEMA process is
somewhat daunting. I do service delivery
for a living, and when I am perplexed
about the path to recovery, I know it isn’t
easy.

I am not saying that FEMA is bad, but
the rules and regulations are complex. I
had to request the manual to understand
what was happening fully. Funding
opens and closes, and it is easy to become
confused.

Downingtown will most likely have
another catastrophic flood in the next ten
years. I have seen three in 20 years as a
resident. Having people trained and
mechanisms in place to be implemented
on a local level will make the flood
response more targeted and more fruitful
to those impacted.
Barry Cassidy is a freelance grant and economic 
development consultant. He can be reached at bar-
rycassidy@comcast.net.



AUTOMOTIVE SERVICES GUIDE
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Pottstown Hospital Ranks 
Top 10 Percent Nationally as 

Healthgrades 2023 Patient Safety 
Excellence Award™ Recipient

Pottstown Hospital-Tower Health
announced it has been recognized by
Healthgrades as a 2023 Patient Safety
Excellence Award™ recipient. This
distinction places Pottstown Hospital
among the top ten percent of all short-
term acute care hospitals as evaluated by
Healthgrades, the leading marketplace
connecting patients and providers.

“Pottstown Hospital’s dedication to
clinical quality and patient care over the
past three years in the midst of the
COVID-19 pandemic never wavered,”
states Rich Newell, CEO of Phoenixville
Hospital and Pottstown Hospital. He
adds, “Patient safety remains a top priori-
ty to all staff, and I commend the hospital
staff on achieving this award.”

During the 2019-2021 study period,
Healthgrades found that just four patient
safety indicators accounted for 74
percent of all patient safety events. The
Healthgrades Patient Safety Excellence
Award is based on an analysis of
inpatient MedPAR data that measures
clinical performance across 14 patient
safety indicators. To be eligible for the
award, hospitals must meet certain
clinical quality thresholds, have zero
instances in which a foreign object was
left behind during a procedure, and have
data on at least seven out of eight core
Patient Safety Indicators.

Healthgrades’ analysis revealed that
patients treated at recipient hospitals are
less likely to experience the following
safety events than patients treated at non-
recipient hospitals:

• In-hospital fall resulting in hip
fracture (61.6 percent less likely)

• Collapsed lung due to a procedure
or surgery in or around the chest
(52.7 percent)

• Pressure sores or bed sores acquired
in the hospital (66.1 percent)

• Catheter-related bloodstream
infections (67.3 percent)

“Through our 2023 Patient Safety
Excellence Awards, we seek to recognize
hospitals that excel in providing top-quality
care for their patients while preventing
serious injuries during hospital stays,” said
Brad Bowman, MD, Chief Medical Officer,
and head of Data Science, Healthgrades.
“We are proud to name Pottstown Hospital
as a 2023 Patient Safety Excellence Award
recipient and look forward to their continued
efforts to make patient safety a top priority.”

Consumers can visit healthgrades.com
for more information on how Health-
grades measures hospital quality and 
access the complete methodology.
*Statistics are calculated from Healthgrades Patient Safety Rat-
ings and Excellence Award methodology which is based prima-
rily on AHRQ technical specifications (Version 2022.0.1) for
MedPAR data years 2019 through 2021 and represent three-
year estimates for Medicare patients only.



ABOUT POTTSTOWN HOSPITAL:
Located in Pottstown, Pa., and a member
of Tower Health, Pottstown Hospital is a
213-bed hospital that offers a full range of
health services, including inpatient 
and outpatient, medical and surgical, 
and diagnostic and emer-
gency care. Accredited by
The Joint Commission,
Pottstown Hospital has
been recognized for its
quality outcomes and clin-
ical expertise across many
service lines. The Hospital
is Joint Commission-certi-
fied for hip and knee re-
placement and is also an accredited Chest
Pain Center. Recently, Pottstown Hospital
was recognized as a recipient of Get with
the Guidelines/American Heart Associa-
tion/American Stroke Association – Stroke
Gold Plus Quality Achievement Award
with Honor Roll Elite and Target: Type 2
Diabetes Honor Roll. The Cancer Center
at Pottstown Hospital is also nationally
recognized, bringing over a decade of
award-winning care to our region. 
The Pottstown Hospital Emergency 
Department, a Primary Stroke Center, is
the second busiest in Montgomery
County, seeing more than 45,000 patients
a year. For more information, please visit
towerhealth.org.

ABOUT HEALTHGRADES: Health-
grades is dedicated to empowering
stronger and more meaningful connec-
tions between patients and their healthcare
providers. As the #1 platform for finding a
doctor and a leader in healthcare trans-

parency, we help millions of
consumers each month find
and schedule appointments
with their healthcare profes-
sional of choice and prepare
for their appointments with
best-in-class, treatment-fo-
cused content.

Our health system, large
group practice, and life sci-

ences marketing solutions have been
helping our partners reach and engage
consumers who are on their way to the
doctor for over 20 years.

Healthgrades is part of RVO Health, a
partnership between Red Ventures and
Optum, part of UnitedHealth Group.
RVO Health has the largest consumer
health and wellness audience online
across its brand portfolio including
Healthgrades, Healthline, Medical News
Today, Greatist, Psych Central, Bezzy and
Platejoy which touch every part of the
health and wellness journey. Each month,
RVO Health helps more than 100 million
unique visitors live their strongest and
healthiest lives.
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Ask SCORE
BUSINESS PLANNING:

THE NEXT GENERATION 
Starting a small business requires

extensive planning and research. But just
because things are up and running
doesn’t mean your days as a strategist are
done. In fact, they are just beginning.

Planning is an ongoing necessity because
the environment in which your small
business operates continually changes.
New opportunities and challenges will
arise that are different than those assessed
during the start-up stage. Your initial
financial projections may be literally and
figuratively on the money—or trending in
a different and unexpected direction.

Here are some planning tips to help
keep your small business on track for
long-term growth:

Revisit your business plan. Your
business plan shouldn’t become a
“trophy” of your start-up success. Refer to
it every quarter or six months to match
estimates with current realities. Update
your plan as needed with new or
modified contingencies, and adjusted
time frames for key milestones such as
expansions or new product/service lines.

Watch those numbers. Financial
statements provide a window into the
health of your business. Project cash flow
several months into the future based on
reasonable expectations for sales and
income, customer demand, regular
payments (e.g. loans and rent), and other
factors. By comparing actual cash flow to
projections, you can spot opportunities to
improve performance. 

Watch your industry. In today’s
interconnected global economy, any
change anywhere can have a ripple effect
on any small business. The influences
may be as far-reaching as a shift in
demand for a certain commodity, or as
local as a new stoplight near your store.
Stay current with world and community
events; study your sales records; and
communicate with customers, suppliers,
and colleagues. You’ll be less susceptible
to surprises, and better prepared to antici-
pate and capitalize on these changes.

Develop relationships. Although
growth usually implies investing in
additional resources, there may be more
cost-effective options better suited to your
immediate and long-term needs. Building
partnerships with other businesses in
your field and specialty consultants can
help stretch your capabilities. They may
also call on you when they need help—
perhaps during a period when you have
time or capacity to spare.

Invest in your staff. Because a growing
business will demand more of your time,
identify employees who can take on
routine and management responsibilities.
They’ll relish the opportunity to grow
personally and professionally, and you’ll
be free to focus on more important issues.

An experienced, outside perspective can
benefit any small business, which is it’s a
good idea to contact SCORE “Counselors
to America’s Small Business.” Call
610.327.2673 for the Pottstown SCORE
office, or visit www.pottstownscore.org.

Since 1964, SCORE “Mentors to America’s
Small Business” has helped more than 10
million aspiring entrepreneurs and small
business owners through mentoring and
business workshops. More than 11,000
volunteer business mentors in over 320
chapters serve their communities through
entrepreneur education dedicated to the
formation, growth and success of small
businesses. For more information about
starting or operating a small business, contact
SCORE. You can call 610.327.2673, email or
visit the website at www.pottstownscore.org.

PROMOTE 
YOUR 

BUSINESS IN 
THE ROUTE 422 

BUSINESS 
ADVISOR! 

CALL 
(610) 323-  6253 
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SURGING CHILD LABOR 
VIOLATIONS PROMPT 
LEGISLATIVE ACTION

By Christina Lengyel, The Center Square 

Amid a worsening workforce shortage, more employers – both
across the state and the country – may set aside child labor laws
as a solution, officials say. The alarming trend prompted 
lawmakers on the PA House Labor and Industry Committee 
to advance legislation that would double penalties for these 

violations: $1,000 for first-time offenders and up to $3,000 for repeated incidents.

“When the fines are too low, they are
seen as just another cost of doing
business,” said the bill’s sponsor, Rep.
Regina Young, D-Philadelphia.

Mirroring federal trends which have
shown a staggering 283 percent increase
in violations since 2015, the state
Department of Labor and Industry has
noted an uptick in child labor complaints
this year. The numbers suggest that – in
the face of staffing shortages – employers
have indeed begun to look at these
violations as a calculated risk.

Several recent exposes have brought to
light the prevalence of minors working in
harsh conditions, conjuring images from
America’s industrial past. Young de-

scribed instances of violations within the
state, including a 17-year-old who fell 
24 feet from a roof, and 154 children — all
14- or 15-years-old — working illegally for
a single McDonald’s franchise owner in
Erie and Warren Counties.

Despite unanimous support, the legisla-
tion didn’t come without its concerns.

Majority Committee Chairman Jason
Dawkins, D-Philadelphia, said the depart-
ment’s investigators are not currently
mandatory reporters, nor do they have the
training to make these determinations.

“Suspicion, as we all know, can be an
awfully low bar to trigger a requirement
to report,” he said.

Minority Chairman Rep. Ryan MacKen-

zie, R-Macungie, also noted that different
types of child labor require different 
responses. The exploitation of unaccompa-
nied migrant children, he said, differs from
a high schooler working a few extra hours
at a miniature golf course throughout 
the week.

“These unaccompanied minors, some-
times 12 or 13 years old, have been found
cleaning slaughterhouses at night, work-
ing in factories, or doing other dangerous
prohibited occupations,” Mackenzie said.

He offered an amendment that would
add a misdemeanor offense “if the
violation was willful and the person
knew or reasonably should have known
that the minor was without proper
parental care, supervision, and control.”

A second provision required reporting
to ICE when an employer is suspected of
violating federal law regarding undocu-
mented immigrants. Child welfare
authorities would also be notified if the
victim is a child or there is suspicion 
of abuse.

Young criticized Mackenzie’s amend-
ment for wading into the polarizing politics
of immigration policy and enforcement.

“Children are children,” she said.
The amendment failed along a party-

line vote, as did a second proposal
establishing an annual reporting require-
ment to the legislature. The bill then
advanced to the House floor for further
consideration. 



MG Architects recently
announced that Jacob M.
Sockel has joined their firm
as Design Technician II.

Jacob will assist the
firm’s Architects and
Project Managers with all
phases of design documen-
tation and construction
contract administration,
develop detailed 3D/BIM
models and will create
construction documents
and schedules from those models. He
will also assist Project Managers with
construction phase contract administra-
tion.

The Design Technician II title recognizes
Jacob’s professional abilities, creative skills,
excellent track record with the firm, and
confidence that Firm Principals, Scott
Graham, AIA, Bob Conklin, AIA, and Jim
Sarro, AIA have in him.

Mr. Sockel is an Associate Member of
the American Institute of Architects and
is working towards the licensure process
in the field of architecture.

Previously employed by the firm for
two years as a summer intern, Jacob has
been documenting his real-world
experience via the industry-standard
Architectural Experience Program®
(AXP®). Developed by the National
Council of Architectural Registration
Boards (NCARB) and required by most
U.S. licensing boards, the AXP provides
a framework to guide emerging design-
ers through earning and reporting their
professional experience.

Earning a Bachelor of Architecture
degree in 2023 from Marywood
University School of Architecture, Mr.
Sockel is a graduate of Berks Catholic
High School, and currently lives in
Reading, PA.

Jacob will work out of
the firm’s Wyomissing
office, but as customary,
he will support projects
throughout the firm’s
service area, including
eight states (Pennsylvania,
Delaware, New Jersey,
New York, Maryland,
South Carolina, Virginia,
Vermont) and the District
of Columbia.

MG Architects has been providing
design, planning, and construction
administration services for this area
and surrounding states for over 100
years. The firm participates in projects,
initiatives and events which nurture
local workforce development and
provide opportunities for architectural
professionals at all stages of their
career. We believe that it is our profes-
sional responsibility as leaders to
provide encouragement, mentoring,
and assistance for young architects to
gain the broad experience required on
their path to licensure. Welcome to the
team Jacob!

About MG Architects:
Since 1920, Muhlenberg
Greene Architects has
built a reputation for

thoughtful design, detailed project docu-
mentation, and quality service for our
clients. Our history traces the develop-
ment of Berks County, with timeless de-
signs including Stokesay Castle and the
Medical Arts Building. Today, our legacy
continues as a partner building the future
of Berks County. We help our area busi-
nesses, nonprofits, and educational
clients bring new and adaptive reuse
projects to life. Learn more at 
MG-Architects.com.
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144 kInG sT. , 
PoTTsToWn, PA 19464

(610) 326-5011
SERVING THE AREA 

FOR FOUR GENERATIONS
SINCE 1925!

www.ajacksonecker.com

A. JACkson ECkEr, InC.
PLUNBING–HEATING–COOLING

Jacob M. Sockel

Muhlenberg Greene Architects 
Welcomes New Design Technician
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