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COMMUNITY HEALTH AND DENTAL CARE 

By Kathy Hunt

veryone knows how lousy it feels to come down
with a cold, toothache, sprain, or other ailment,
and how fantastic it feels to be well again. Good
health is our most precious resource, but often, it

takes a back seat to more immediate concerns, such as
work, housing, and finances. A July 2025 report from the
nonpartisan organization KFF noted that, due to cost, 36
percent of all Americans and 75 percent of uninsured
American adults postponed or went without needed
healthcare in the past 12 months. Thanks to the nonprof-
it Community Health and Dental Care (CHDC),
residents of Berks, Chester, and Montgomery Counties
don’t have to make such a hard choice. 

Headquartered in Pottstown at 351 West Schuylkill
Road, behind Boscov’s at the Shoppes at Coventry
(formerly Coventry Mall), the nonprofit CHDC offers

affordable healthcare for all ages. With accessibility in
mind, it has three offices in Pottstown, one in Barto, and
one in Boyertown. It also operates a mobile dental unit
at Montgomery County Community College’s
Pottstown campus as well as a large mobile medical
unit. Its recently-acquired sprinter van will be used to
provide physicals, among other services, at such sites as
local recovery houses, and free screenings throughout
its service area. Most of its medical appointments,
though, take place at one of the five offices. 

In 2024, CHDC registered over 59,200 patient visits. In
terms of new patients, from July 2024 to August 2025, it
averaged 400 new patients per month. This was an
increase from its 2023 new patient average of 300 per
month. Several factors contributed to this growth
including social media marketing, insurance company
referrals, and patient word-of-mouth. 

Wide range of healthcare 
options through CHDC

The healthcare organization opened its doors to the
public in October 2008. Originally funded through the
Pottstown Regional Community Foundation, formerly
the Pottstown Area Health and Wellness Foundation
and local businesses, in 2012, it was designated a
federally-qualified health center (FQHC). The title
enables CHDC to apply for federal grants from the
Health Resources and Services Administration
(HRSA). Federally-qualified health centers serve
children and adults in low-income communities, and
do not turn away those who cannot pay for care. 

As its name suggests, Community Health and
Dental Care provides general medicine and dentistry
for adults and children. The center’s main site at the
Shoppes at Coventry also has vision, podiatry,
physical therapy, behavioral health, phlebotomy, and
dispensary services. Additionally, it offers medication-
assisted treatment (MAT) to those struggling with
opioid use disorders or alcohol dependency. 

Behavioral Health Team

Providing Affordable Physical, Behavioral,
and Dental Care in the Tri-County Area

E
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.At CHDC, case managers are on site to assist patients
with insurance, paperwork, and referrals. The nonprofit
accepts most major insurances, including Medicaid,
Medicare, and commercial insurers. Patients without
insurance pay a sliding fee that is based on family size 
and household income. The finance department will 
work with them to set up this reduced healthcare cost.
Those eligible can receive discounts of 25, 40, 55, 70, or 
100 percent for services received at CHDC.

Two additional Pottstown offices at 700 and 802
Heritage Drive focus on dental care and OB/GYN. In the
coming year, the OB/GYN office will potentially add
doulas and/or certified nurse midwives, trained profes-
sionals who give information, emotional support, and
physical comfort to a mother before, during, and immedi-
ately after childbirth. 

“I want to give people more resources,” said Bridgette
McGivern, CEO of CHDC. “And with the statistics around
premature births and the challenges people face every
day, having a doula and/or certified nurse midwife by a
woman’s side would be a great support.” 

McGivern, who has been with CHDC for 15 years,
writes all the grants for the organization. At the time of
publication, she had applied for a state grant to fund this
new women’s health service.

CHDC’s Barto location, at 1315 Route 100 North, provides
pediatric and adult medical care, dental, physical therapy,
behavioral health, and phlebotomy. Its newest office, at 6 E.
Philadelphia Avenue in Boyertown, has pediatric and adult
medical care and women’s health/OB-GYN services.
Between its offices and mobile units, Community Health and
Dental Care have 35 quality providers working to keep
residents of the tri-county area healthy. 

Integrated programs 
to address all clients’ needs

Patients of CHDC can anticipate obtaining an integrat-
ed team of professionals who work to ensure that all their
healthcare needs are met. The team consists not only of
medical, dental, and behavioral health providers but also
the aforementioned case managers. Along with determin-
ing and explaining benefits eligibility and assisting with
paperwork, case managers may connect clients with
organizations that assist with rent payment, heating, food
insecurities, and other concerns.

(Continued on page 8)

The CHDC’s mobile dental unit, currently at Montgomery 

County Community College’s Pottstown campus, brings

high-quality dental care to convenient locations.

Pottstown

Boyertown

Barto

CHDC has offices in five convenient locations throughout...
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(Continued from page 7)
Integration also plays a role in providing timely and

convenient healthcare. “If a patient comes for a medical
appointment, we try to make sure they have their dental
and vision appointments on the same day, too,”
McGivern said. “We try to be considerate of people’s
time. They’re here, so let’s try to get everything done the
same day.”

The center further assists its clients by running a free
shuttle service to, from, and between its health centers.
Seeing a physician at the Boyertown office and then
heading to a physical therapy appointment in
Pottstown? No problem! Patients who are 18 years or
older can sign up for transportation at the same time that
they make their appointment(s). With the exception of
those with young children, a patient may bring one
companion on the shuttle. 

In addition to on-site, telehealth, and transport servic-
es, CHDC has partnered with Tower Health Hospital in
Pottstown to support the community’s growing
unhoused population. CHDC’s board certified psychi-
atric nurse devotes a portion of her time to its street
medicine program, building trust with unhoused
patients, and referring them back to the health center if
they require additional care. To ensure that no one’s
needs are overlooked, the street medicine team will go
into the woods, on foot, to meet with and assist patients,
McGivern said. 

“Our community health workers really help to build
that trust. In the last few months, we’ve sent one of our
certified recovery specialists with the street medicine
team,” Neiman said. “Some of the population may have
substance use disorders, and our recovery specialist can
help build trust so that, once a person feels ready, they
can come back to the health center and begin treatment.” 

She added that one of the organization’s certified
recovery specialists, Deliverance, recently became a
certified allied addiction practitioner, while another
certified recovery specialist, Darryl, is working towards
his bachelor’s degree in psychology. “At CHDC, we’re
proud to support our staff in growing both personally
and professionally,” Neiman said. 

Grant allows for expanded 
behavior health services

Whether someone feels overwhelmed by life, is
grieving a loss, or is fighting depression, anxiety,
addiction, or other issues, CHDC will assist in finding
the path to a brighter future and better quality of life. At
the initial intake appointment with a behavioral health
consultant, the person’s therapeutic needs are assessed.
If considered appropriate, the patient is then referred to
one of the CHDC Well-Being Navigators who provide
short-brief behavioral health support. Along with in-
person counseling to help manage stress and day-to-day
challenges, CHDC offers telehealth sessions that take
place in the comfort and privacy of one’s home. 

In 2025, CHDC received a federal grant to expand its
behavioral health offerings. The organization had
competed against approximately 1,900 other FQHCs
across the country for this funding. 

“It was a big win for the CHDC to receive the
grant, because psychiatric care will be included in the
base grant that we receive every year, so we’ll contin-
ue to receive funding to provide those services,”
McGivern said. 

In applying for this grant, McGivern’s specific goal
was to add psychiatric services to CHDC’s behavioral
health program. On December 1, this will become a
reality when the center welcomes its own psychiatrist.
The addition is particularly noteworthy and impactful
because, in the United States, there is an increasing
shortage of medical doctors who diagnosis and treat
mental, emotional, or behavioral disorders. According to
the National Center for Health Workforce Analysis, due
to an increasing demand for mental health and
substance abuse disorder treatment, the country will be
short 50,440 psychiatrists by 2037. 

In order to obtain psychiatric services, an individual
must be a CHDC medical patient and receive a
behavioral health referral through a CHDC well-being
navigator. CHDC chief clinical officer Candace Neiman
noted that CHDC’s well-being navigators are either

licensed clinical social workers (LCSW) or licensed
professional counselors (LPC) who possess advanced
trauma training and other specialties. For instance,
Laura Galindez, LCSW, specializes in acceptance and
commitment therapy, mindfulness, and EMDR (eye
movement desensitization and reprocessing). She has a
background in oncology and can attend to patients
diagnosed with cancer. Andre Hewitt, LPC, is trained in
dialectical behavioral therapy (DBT) and psychodynam-
ic therapy and is also a licensed behavioral specialist.
While his primary focus is adolescents and young
adults, his clients range from ages 5 to 18. Once patients
turn 18, they transition to adult services. Street Medicine Team

CHDC’s chief clinical officer Candace Neiman 

Mobile Sprinter Van
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COE MAT Team

Center of Excellence devoted
to opioid use disorder

Among its behavioral health services, CHDC operates
one of Pennsylvania’s 45 Centers of Excellence (COE) for
Opioid Use Disorder (OUD). Opioid use disorder is a
chronic mental health condition that can lead to serious
or life-threatening physical and psychological problems.
Centers of Excellence, as the Commonwealth of Pennsyl-
vania’s website indicates, “take care of the whole person,
including OUD treatment, physical health treatment, such
as diabetes management, and mental health treatment …
. It also means that COEs provides hand-in-hand support
to every person with OUD, including providing every
person with OUD a peer who helps the person process
all steps in the recovery process and providing every 
person with a community-based care management team
who helps the person identify, organize, obtain, and 
sustain treatment/non-treatment resources.”

CHDC’s designated Center of Excel-
lence fulfills the state’s criteria through
a care management team that coor-
dinates the patient’s treatment
plan and connects the person
with both internal and external
resources, such as support
groups, 12-step meetings, and
employment, education, and
sober-living resources. Pa-
tients enrolled in the COE
work with health and psychia-
try services and certified recov-
ery specialists who understand
firsthand the recovery process and
utilize their personal experiences to pro-
vide guidance to the patient. 

“The COE team and integrated well-being navigators
work hand-in-hand to ensure patients receive whole-
person care. They collaborate through warm handoffs,”
Neiman said. 

As an example, Neiman cited a COE patient who is
exhibiting signs of depression or anxiety and how the
behavioral health team can step in and provide interven-
tion therapy or refer to the patient to the CHDC psychi-
atrist for medication management. 

“If long-term therapy is needed, they help with
resources to connect them with a therapist,” she said.
“Likewise, if a well-being navigator identifies someone
struggling with substance use, they can refer them direct-
ly to COE for support and medication-assisted treatment,
when ready. This collaboration allows us to reduce gaps
in care, provide consistent follow-up, and support
patients in both their recovery and overall wellness.”

As Neiman mentioned, through the COE, CHDC
patients can access medication-assisted treatment (MAT).
This program combines FDA-approved medications,
such as buprenorphine and naltrexone, with counseling
and medical and behavioral support. Each MAT patient

has an individualized, integrated care team that
includes a board-certified recovery specialist

and licensed medical professionals.
Patients are monitored for illicit 

drug use and, if necessary, receive
treatment for hepatitis C. 

A proven, evidence-based 
approach, MAT helps to normal-
ize brain activity and reduce
physical cravings and the risk of 
relapse. It is a whole-person 
approach that addresses not only

physical but also the emotional
and mental struggles surrounding

addiction. 
As with its other health services,

CHDC provides free transportation
throughout Montgomery, Chester, and Berks

counties to all its locations. It also has a discounted fee
program for patients without insurance. To learn more
about CHDC’s medication-assisted treatment and the
Center of Excellence, call 610.851.4805, extension 105. 

Useful information for 
uncertain times

Presently, there is a tremendous amount of uncertainty
regarding federal changes to Medicaid, Medicare, and the
supplemental nutrition assistance program (SNAP).
CHDC will continue to serve and support its clients as it
stays up-to-date with policy alterations and makes strate-
gic plans for increased fundraising and donations in 2026. 

“We’re following what changes will impact our
organization and federal grant money. For our clients, 
I try to educate people so that they know what work
requirements are coming and what they need to do not
to lose their coverage,” McGivern said. “We give our
patients resources, including what’s around in the
community if they need support for food, and help them
understand what their insurance card covers. A lot may
not realize that they have Medicaid. We give them a
cheat sheet that shows what their card covers, when to
enroll, and other things that they can either read over
themselves or go over with their case manager.” 

She added that patients and others in need can access
other sources of support in the area, such as Pottstown
Cluster of Religious Communities. The nonprofit focuses
on food security, housing stability, and supportive services.
People throughout the tri-state region can dial 211, text their
zip code to 898-211, or start an online chat at pa221.org. PA
211 connects Pennsylvanians to a free resource specialist
who can share information about housing, food, or utili-
ties-payment assistance, after-school programs, legal 
advice, and more. “We try to connect people with 
resources, but, at the end of the day, we remain a medical,
dental, and behavioral health services provider,” she said. 

Those desiring CHDC services or free mobile screen-
ings can visit its website, https://ch-dc.org, call
610.326.9460, or stop by the main healthcare center at 351
West Schuylkill Road, in the Shoppes at Coventry, in
Pottstown. Anyone interested in making a financial
donation can do so by mail at Community Health &
Dental Care Attention: Finance Department 351 W.
Schuylkill Road, Suite G-15A, Pottstown, PA 19465. 

An integrated 

visit allows the patient 

to have more than one

provider service encounter

in one day, saving you

time and maximizes 

your health.

“

”
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Reppert’s Candy
Reppert’s Candy has a sweet history and

long-standing tradition of providing fine
chocolates since Floyd and Dorothy Rep-
pert founded the company in 1945. In 1978,
the Reppert’s decided to retire and sold the
business to Larry and Jean Schell. Today,
the business remains in the Schell family,
and Keith Schell is the current owner.

Reppert’s Candy, operating out of a
12,000 square foot facility in Oley Township,
now offers more than 65 varieties of candy
and approximately 200 different style
chocolate molds. Reppert’s Candy retail
store is filled from end to end with seasonal
chocolate decorative pieces, Halloween
candy, and Thanksgiving treats. From full-
size jack-o-lanterns, turkeys and cornu-
copias to chocolate and marshmallow ghost
pops, the variety of seasonal treats will get
you in the autumn spirit! The retail store’s
transition from Autumn to Christmas be-
gins at Thanksgiving and lasts through the
new year. Chocolate tree ornaments and
custom packaged party favors are just a 
few examples of the hundreds of seasonal

treats you will find at Reppert’s retail store.
Reppert’s also offers custom chocolates

for your wedding favors and gifts for the
wedding party, bride or even the groom.
Reppert’s can offer custom molds,
custom packaging and plenty of options.
Call them so they can learn how to make
your special day even sweeter. You can
reach them at 610.689.9200 or email:
info@reppertscandy.com.

Reppert’s Candy is located at 2708 W.
Philadelphia Ave., Oley, PA 19547. For
additional information, please visit:
www.reppertscandy.com.

At Van Scoy Jewelers of Wyomissing,
we believe jewelry should be more than
just beautiful — it should be real. Real
jewelry is crafted from precious metals
like gold, silver, or platinum and set with
genuine gemstones, whether natural or
lab grown. It’s sustainable, valuable,
and made to last for generations.
But to us, real jewelry goes
beyond metals and stones. It’s
the sparkle that completes your
outfit, the piece that reflects your
spirit, and the small detail that tells
your unique story.

For over 45 years, we’ve proudly
served the Wyomissing community with
expert craftsmanship, personal service,
and a passion for helping our customers
find pieces that truly speak to them.
Whether you’re celebrating a milestone,
marking a special occasion, or simply
treating yourself, our team is here to
guide you every step of the way. 

From show-stopping diamonds
to simple everyday accents,

you’ll find something that fits both
your style and your story.

At Van Scoy Jewelers, we want you to
feel right at home. When you walk through
our doors, you’re not just a customer —
you’re family. Visit us today and experi-
ence what real jewelry is all about.

Van Scoy Jewelers of Wyomissing —
Real Jewelry. Real Moments. Real You.
Please visit www.VanScoy.com.

Van Scoy Jewelers of Wyomissing: 
Where Real Jewelry Meets Real Meaning

HOLIDAY GIFT GUIDEHOLIDAY GIFT GUIDEHOLIDAY GIFT GUIDE
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North End Florist
Whether they wanted flowers for a

wedding, signs of love and affection for
Valentine’s Day, honoring parents on
Mother’s and Father’s Day, sympathy
arrangements for a funeral, bouquets,
wristlets, and boutonnieres for the prom,
sending to a special someone far away,
North End Florist has always been the go-
to place for the Pottstown Community’s
floral needs. 

North End Florist is well known for
their ability to create custom designed
arrangements. Although their work is

always on display in the glass cooler cases,
the pieces that usually are not seen are for
funerals. Our designers have been asked
to incorporate quite a variety of items and
mementos into these pieces. Some of our
best remembered pieces included a
Firestone tire; a pair of Harley Davidson
boots; and a pair of fireman’s boots.

North End Florist is located at 403 N.
Charlotte Street, Pottstown, PA 19464. For ad-
ditional information, please call 610.327.4447
and visit www.northendflorist.com.

Boyertown Area Multi-Service 
Invites You to Join the Fun — 
19th Annual Festival of Trees!

The holiday season is brighter than ever
as Boyertown Area Multi-Service cele-
brates its 19th Annual Festival of Trees,
happening Friday, December 5 and Satur-
day, December 6, 2025. This cherished
community tradition transforms the
Multi-Service building into a winter won-
derland filled with creativity, teamwork,
and the true spirit of giving.

Bring Your Team Together
with a Tree Sponsorship!

Sponsoring a tree at the Festival of
Trees isn’t just a way to support a local
nonprofit-it’s a chance for your company,
organization, or community group to
share laughs, build camaraderie, and
showcase creativity. Each sponsor
chooses a theme that reflects their style,
mission, or holiday spirit, then shops for
decorations to bring that theme to life.

From brainstorming ideas to hanging
the final ornament, the process becomes a
hands-on, lighthearted project that
strengthens teamwork and pride. It’s a
great way to encourage creativity, cooper-
ation, and even a little friendly competition
to see whose tree will shine the brightest!

A Fun and Meaningful 
Way to Give Back

As your decorated tree takes its place
among dozens of others, it becomes part
of something truly special-an event that
draws families, friends, and community
members together. Whether your theme
is elegant, whimsical, traditional, or over-
the-top festive, your tree will help make
the Festival magical for all who attend.
Best of all, every sponsorship supports
Boyertown Area Multi-Service programs
that help local families in need through
food assistance, senior programs, case
management, and more.

Sponsorship Levels: $2,500 — 9’ Tree;
$1,000 — 8’ Tree; $400 — 7’ Tree; $300 —
6’ Tree.

Gather your crew. Pick your theme.
Let’s make it sparkle! Reserve your tree
by November 5, 2025 by contacting
Frank Buttaro at 610.367.6957 ext. 230 or
fbuttaro@BoyertownAreaMulti-Service.org.
Come be part of a joyful tradition that
strengthens teams, spreads holiday
cheer, and supports the community-one
beautiful tree at a time.
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THREE FIERCE AI TIPS TO 
GIVE BACK THIS CHRISTMAS

By Deborah Ann Spence,
Fiercepreneur

December always feels
different. The lights, the
music, the quiet reflec-
tion that hits when you
realize another year is
wrapping up. You start
thinking about the peo-
ple who showed up for
you — the ones who 

believed in you, even when you doubted
yourself.

It’s the season of giving, but not just
gifts. It’s about giving time, giving
energy, and giving people a piece of
your heart again — because business is
built on connection.

So, this month, let’s talk about how to
use AI not just to getmore, but to givemore
— smarter, deeper, and with purpose.

1. Give Back with Gratitude

You’ve got clients, partners, and follow-
ers who’ve been with you all year — and
they deserve more than a generic “Happy
Holidays” post. Use AI to help you write
personalized thank-you messages. Have it
pull key moments from your emails or
projects to remind them of what you built
together. Then send a voice note, a video,
or a short-handwritten message that feels
human again.

You can even create a digital gratitude
wall — a simple landing page where
clients can leave what they’re thankful
for this year. It builds community, and it
reminds everyone, including you, how
far you’ve come.

Fierce Truth: Gratitude doesn’t need
to be grand — it just needs to be real.

2. Give Yourself Permission to Rest

The hustle is addictive. But December
should teach you something: peace is

productive too. Let AI take the night shift
for once. Schedule your content,
automate your responses, and let the
system handle the details while you
spend time with your family — or just sit
in silence and breathe. Rest doesn’t make
you lazy. It refuels the part of you that
dreams bigger. AI is your tool, not your
rival. Let it buy back your time so you
can refill your spirit.

Fierce Truth: You can’t pour from an
empty cup — so stop running it dry.

3. Give Forward—Not Just Back

This season isn’t only about thanking
the people who helped you — it’s
about planting into the next person.
Maybe that’s mentoring a new entrepre-
neur, creating a free resource for your
community, or setting up an automated
“gift” email that drops valuable tips
every week in January. You already have
the tools. Use AI to organize, schedule,
and deliver it effortlessly. Giving
forward doesn’t take more time — it just
takes more heart.

Fierce Truth: Legacy isn’t about what
you earn — it’s about what you leave
behind.

Final Thought

This Christmas, I want you to give
fiercely. Give thanks. Give grace. Give
yourself permission to rest and rise
again stronger. Use AI to do what it
does best — handle the work — so you
can do what you do best: lead with
heart, build with purpose, and live like
you mean it.

Because being fierce isn’t about doing
more — it’s about loving harder, giving
freely, and standing tall in your truth.

Merry Christmas, Fiercepreneur. You’ve
earned this peace.
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Ask SCORE

SOME INSIGHTS ON 
SUCCESSFUL OUTSOURCING

Outsourcing is a common practice in
today’s business world, but it’s not the domain
of large companies. Small business owners
use outsourcing for a variety of reasons — to
handle work overflows, receive specific ex-
pertise in a new or unfamiliar area such as
marketing or IT, or take on more routine ad-
ministrative tasks that are taking up too much
of their time and attention.

The decision to outsource certain func-
tions requires a professional approach, par-
ticularly since the small business owner may
be understandably leery about relinquishing
control over a task that he or she has handled
from the outset. Developing a successful
long-term relationship with an outsourcing
partner requires effort on both sides. It’s im-
portant to treat it like a partnership, because
that’s what it really is. A vendor who supplies
a vital service for your business is like part of
your staff, so you should go through a similar
interviewing and reference checking process
before you “hire” them. 

Using outside service providers who have
experience working with your particular type
of business is important. You’ll also want
someone with the technology and expertise
to deliver cutting edge services. 

Be sure to ask detailed questions about
the service you will receive and your access
to someone who can answer questions and
solve problems as they arise. For most small
business owners, this kind of accessibility
and service are top priorities. If the firm you
are considering won’t be available when
something goes wrong, look elsewhere. 

Also ask your candidate firms for current
and past clients who received services of a
scope similar to what you’re looking for. If pos-
sible, ask for clients similar to yours to properly
gauge how well the company understands
your needs. And, always meet with the service
provider’s leadership as well as the people
who will be working directly with you. You
don’t want to have any doubts about their
ability to handle what may be critical tasks for
your business.

To learn more about outsourcing success-
fully, contact SCORE "Counselors to
America's Small Business." SCORE is a
nonprofit organization of more than 10,500
volunteer business counselors who provide
free, confidential business counseling and
training workshops to small business owners.
Call 610.327.2673 for the Pottstown SCORE
chapter or find a counselor online at
www.score.org/tricounty.
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Ask SCORE
OPPORTUNITIES ABOUND FOR SHARPENING

YOUR SMALL BUSINESS SKILLS
Very few people begin the process of building

a small business with a full knowledge of all the
skills required for success. Even those who
extensive experience or education in business
management still need to bring themselves up to
speed on the added responsibilities of entrepre-
neurship — tax issues, employee management,
business development, accounting, etc. 

Fortunately, the range of small business-orient-
ed learning opportunities and training programs
has never been broader for veteran and novice
entrepreneurs alike. Seeking help is simply smart.
No business owner can be adept at every aspect
of operating successfully. Plus, conditions change,
so keeping yourself informed is vital to long-term
success.

The single most popular program in America is
probably the SBA Small Business Training
Network/E-Business Institute, which registers
nearly a million users at its Web site each year. The
Small Business Training Network is a Web-based
conglomerate that can link you to online courses,
workshops, publications, learning tools, informa-
tion resources and access to electronic counseling
and other types of technical help. For details on
the Small Business Training Network, go to
www.sba.gov and click “Training” under the site’s
Services section.

Free online courses are offered on about 75
topics in areas such as business startup, growing
your business, home-based business and re-engi-
neering your skills. Sample titles include: Growth

Strategies; Analyzing Profitability; Building Your
Brand; and, Understanding Business Insurance.

The Tools section of www.sba.gov gives you
access to an extensive library of articles, podcasts,
and Web chats on various small business issues.

Local SBA-sponsored training events are
offered nationwide. These range from breakfast
talks on local economic conditions, to brown-bag
networking lunches, loan seminars, startup
workshops and free business assessments. Simply
go the Local Resources section of www.sba.gov
and click your state on the Web site map for a
calendar listing dates and event details in your
area. You can also sign up for free newsletters
issued by your state SBA office.  

In addition, dozens of top colleges and univer-
sities offer business training courses you can take
online or in more traditional classroom environ-
ments. Most require a fee, and some may have
educational prerequisites. Advisors at the individ-
ual schools will help you identify one or more
courses that are best suited to your needs.

To learn more about training opportunities your
small business, contact SCORE "Counselors to
America's Small Business." SCORE is a nonprofit
organization of more than 10,500 volunteer busi-
ness counselors who provide free, confidential
business counseling and training workshops to
small business owners. Call 610.327.2673 for the
Pottstown SCORE chapter or find a counselor 
online at www.score.org/tricounty.



At Merry Brothers Electrical Services,
everything starts with the values we
live by — family-first service, integrity
and transparency in every quote, safety
without compromise, craftsmanship
that lasts, respect for your home or 
business, and a genuine commitment 
to our community. Those aren’t buzz-
words—they guide how we answer the
phone, show up on time, and finish the
job right the first time.

Celebright Permanent Lighting:
Bring your home to life year-round
with sleek, low-profile tracks and 
app-controlled scenes for every sea-
son—no more ladders, clips, or tangled
strings. Our team designs and installs
clean, professional systems that blend
into your fascia and look amazing day
and night.

Generac Standby Power: We are 
an authorized Generac dealer and 
certified Generac service technicians—
from expert sizing and installation to
maintenance, diagnostics, and war-
ranty support. Ask about financing to
keep your home or business powered
automatically during outages.

From panel upgrades and EV charg-
ers to lighting design, tenant fit-outs,
emergency/exit lighting, and preventive
maintenance, our licensed team handles
residential and commercial projects
with neat workmanship and clear com-
munication. Serving Montgomery,
Lehigh, and Berks counties. Please call
484.261.5590or   visit merrybrothers.com
for a free consultation and estimate. 
Licensed & Insured.

DECEMBER 2025                                                               422business.com and 422bizmag.com          ROUTE 422 BUSINESS ADVISOR15

MERRY BROTHERS 
ELECTRICAL SERVICES

•Home Lighting  •Electrical Panel Upgrades
•Electrical Installations and Repairs

•EV Car Chargers  •Home Generators
•Smart Roof Lighting  •Landscape Lighting

•Three-Phase Electrical Service
•Commercial Electrical Services
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WORKFORCE
READING AREA 
COMMUNITY
COLLEGE — 

Build an Unstoppable
Company

Kaizen is the practice of making small,
continuous improvements. It is not a
trend or a tactic — it is a system used by
most efficient companies in the world.
• It can cut waste by 70 percent and

increase quality by 90 percent.

• Focuses on steady progress, not big risky
overhauls.

• It’s simple, sustainable, and preventative.

• Builds a culture of ownership and
teamwork.

• Encourages every employee to improve
daily.

• Creates faster, cleaner, more efficient
processes.

• Makes companies adapt quickly to change.

• Builds trust, speed, and long-term strength.

We bring solutions to industry.

STRONG FINISH
End the Year on a High Note
Provided by GYMGUYZ Main Line & 
Montgomery County

December is full of distractions, but it’s also
your last chance to finish the year strong. Don’t
wait for January — set the tone now.

Stay Consistent During Busy Weeks: Even
with travel, shopping, and events, carve out non-
negotiable time for yourself. GYMGUYZ trainers
make it easy by coming to you, wherever you are.

Reflect & Reset: Take time to celebrate your
progress this year—whether big or small—and
set intentions for the year ahead.

Keep It Fun: Try seasonal activities like ice
skating, holiday-themed workouts, or winter hikes
to keep moving while enjoying the festivities.
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“IF YOU CAN’T GROW
A PAIR, BUY OR 

BORROW A PAIR.”
— COURAGE AS A BUSINESS SKILL, 

NOT A PERSONALITY TRAIT.
By Lana Potgieter,
Lighthouse
Leadership Coaching
& Development

What Is Courage?
Courage is the mental
or moral strength to
face fear, difficulty, or

uncertainty without retreating. It’s not the
absence of fear — it’s the decision to act
despite fear. In leadership, courage is the
willingness to take values-based action
when it feels uncomfortable, unpopular,
or uncertain. It’s the quiet conviction to do
what’s right before it feels comfortable —
the steady beam of clarity that cuts
through the fog.

We’re not talking the heroic, run-into-a-
burning-building kind. I mean the unavoid-
able, everyday leadership courage — the ‘I
need to hire/fire/delegate/dump or address
an issue or attitude’ kind. 

Because honestly, most business owners
are not struggling with strategy. They know
what to do! They’re struggling with conver-
sations and decisions; they’re avoiding.

We hope that if we give it more time, it
will get better or go away. We hope the
hints of what we need will become action-
able and obvious. 

So, here’s your new leadership motto: If
you can’t grow a pair, buy or borrow a
pair. Because courage is not something
you either have or don’t have, it’s
something you build by doing and, better
still, by “doing it afraid”.

“Buy/borrow a pair” means lending
courage, being encouraged externally until
your own courage can rise to the occasion.

Where can I buy or borrow it?
Here are just three places you can buy

or borrow courage from. 
1. Borrow Courage from a Decision Made

Ahead of Time. When you already
know your non-negotiables, you can
have a conversation rather than a negoti-
ation. Standard Operating Procedures,
Mission and Values (and what behaviors
accompany them) are all great examples
of decisions made in advance.

2. Borrow Courage By Being Prepared. 
You know how, after an argument or
stressful conversation, you think of all
the things you “could’ve/should’ve
said”?  That happens because when
you feel threatened, your brain goes
into fight-or-flight, freeze, or fawn, and
your thinking/common sense are
blocked.
To avoid that, you need to think

through the ‘what ifs’ – 
What if it works? 
What if it fails? 
What happens if we do nothing? 
What is the compact beyond the now? 
What’s the worst that can happen? 
And when you have the answers – ask

WHAT ELSE, at least four times.
Being prepared helps you keep your

pre-frontal cortex (responsible for
thinking and decisions) in charge and
keeps your limbic system from derailing
you with fight, flight, freeze, or fawn.

(Continued on page 18)
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COURAGE AS A BUSINESS SKILL
(Continued from page 17)

3. Borrow Courage From Your People —
your executive team, or shareholders,
your coach, your peer circle, or an
informal ‘board of advisors’ or master-
mind group. They should have the
courage to ask you the hard questions,
call you on your B.S. and excuses, and
hold you accountable for what you
committed to do.

Avoidance is expensive.
The moment we finally take action, we

almost always say: ‘Why did I wait so
long? That wasn’t nearly as bad as I
thought.’ Because courage isn’t about
being fearless, it’s about being willing to be
uncomfortable for a much better outcome.

So, here’s your invitation this month:
Think of one conversation, boundary, or
decision you’ve been avoiding. Please
write it down! (Commitment phobia has
no place here.)

If you can’t grow a pair, buy a pair.
Borrow courage until it becomes part of
who you are.

Borrowed Courage Reflection
1. What’s one conversation, decision, or

boundary I’ve been avoiding? Write it
clearly. Name it so you can address it.

2. What support, preparation, or structure
would make this 20 percent easier?
(Examples: a script, a framework,
accountability, rehearsing, clarity on
expectations.)

3. Who can I ‘borrow courage’ from this
week? A mentor, a peer, a coach, a
trusted colleague, and an executive
team.
Action Step: Schedule the conversation

this week. Courage grows by doing.

Call to Action
Want to build more ease, clarity, and

courage in how you lead? Book a compli-
mentary Leadership Clarity Session:

https://calendly.com/lana_light_leader
ship/light_discussion_discovery_call

About the Author: Lana Potgieter is an
internationally recognized leadership
coach and founder of Lighthouse
Leadership Coaching & Development,
with more than 20 years of experience.
She partners with business owners and
executive teams to build confident,
accountable, growth-minded cultures.
Lana helps leaders move from reactive
‘lifeboat’ management to intentional
Lighthouse Leadership — leading with
clarity, courage, and calm.
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Advantage Auto Tags 
and Insurance

As a dedicated one-stop resource for
vehicle licensing and comprehensive
insurance solutions, Advantage Auto
Tags and Insurance brings together
convenience and coverage under one
roof. Based in Langhorne (and serving
Temple, Pennsylvania), the business
handles everything from PA title and
registration services to auto tags, boat
and ATV registration, and driver’s
licensing needs. Recognizing that
managing vehicle paperwork can be
time-consuming, they aim to streamline
the process so customers can get on the
road with confidence and ease.

Beyond registration services, the
agency stands out in offering a wide
array of insurance options. As an
independent, full-service insurance
agency, it grants access to more than 
14 top-rated personal lines carriers and
over 80 commercial providers.  With
over three decades of industry experi-
ence among its leadership, the agency
emphasizes that “We don’t work for the
insurance companies — we work for
YOU.” This independence allows them

to tailor solutions across auto, home, life,
business, and specialty lines, giving
clients choice and support.

What makes the agency particularly
compelling is their dual focus: one, on 
simplifying and supporting vehicle-re-
lated regulatory tasks that often frus-
trate customers; and two, on delivering
insurance advocacy, coverage clarity,
and long-term service. Whether you’re
registering a newly purchased vehicle,
transferring a title, or shopping for bun-
dles of insurance protection, clients ben-
efit from both efficient licensing services
and personalized insurance guidance.
With offices in Bucks County and a
commitment to being local and trusted,
Advantage Auto Tags and Insurance
positions itself as a go-to partner for
both paperwork and protection. 

For additional information, please
contact Greg Kramer, Managing
Partner, at 215.860.6510.
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MAKE COMMUNITY PART OF
YOUR MARKETING STRATEGY

MARKETING TIPS
By Julie Huff, Copywriter,
beMarketing

Standing out takes more
than good reviews, 4.5+
stars on Google, and
paid ads. Home services

are especially vulnerable to one factor:
trust. 

When homeowners have three
plumbers with the same five-star rating,
they choose the one they know … and
that doesn’t come from ads. It comes from
connection.

That’s where community involvement
changes everything.

Sponsoring local events, volunteering,
or supporting nonprofits might seem like
simple charity, but it’s also one of the
strongest trust-building strategies your
business can do. Before customers invite
you into their homes, they need to know
who you are. And seeing your team at a
community event or on a Little League
banner builds that credibility fast.

As Gavin, owner of Advanced Comfort
Specialists, put it, “It shows homeowners

that we’re human.” It proves you’re not a
fly-by-night contractor; you’re a real part of
the community.

Beyond goodwill, these efforts help
you stand out in the market. Community
work gives your brand authenticity,
creates personal connections, and keeps
your name top-of-mind when people
need your services. It’s “show, don’t tell”
marketing at its best. Customers want to
see the people they’re calling, not your
logo. 

And don’t overlook the networking.
Local sponsorships and charity events
often put you face-to-face with other
business owners, property managers, and
contractors. All people who can help
open new doors.

For home service companies, real
success is about more than visibility. It’s
about trust. When you invest in your
community, you’re also investing in your
brand’s long-term growth.

Ready to take your marketing full
circle? Schedule a 1:1 call with our CEO,
Brandon Rost, at 484.261.1149. 



Toys for Tots:
Beginning November 7, 2025, boxes

will be available to collect toys at the
agency’s corporate office in Boyertown
(201 E Philadelphia Ave). Monetary
donations are also welcomed through
5:00 p.m. on December 5, 2025. Toys and
donations will be delivered to the
Boyertown Salvation Army to distribute
to the area’s children.

Holiday Light Tour:
This increasingly popular event is a

“must see” — literally! For the seventh
year, Zuber Realty invites homeowners
within a 10-mile radius of Boyertown to
add to the festivities of the season by
decorating their homes and registering to
be part of the Holiday Light Tour. 

Registration to be a home on the tour
begins November 3, 2025, and runs
through November 21, 2025. The tour will
begin December 5 and run through
December 31, 2025. (Registration forms are
available on zuberrealty.com/lighttour).

Prizes are awarded for each category
including “Grand Prize — Your Favorite”:
$100. “True Meaning of Christmas,” Kids’
Choice, “Best Use of Technology” and
“Lucky Winner” are each awarded $50.
Votes will be counted on January 3, 2026,
and prizes announced on the Zuber
Realty website: zuberrealty.com/lighttour.
(Prizes will be available for pick up at the
corporate office until January 10, 2026.) 

Zuber Realty participates each year
along with retail businesses and organi-
zations.

Tree Lighting:
The Unity Tree Lighting takes place

on Friday, December 5, 2025, beginning
with caroling at 6:00 p.m. and the
lighting at 7:00 p.m. Santa will be there
for picture taking.

Chillin’ on Main: 
Look for us at Building a Better

Boyertown’s festival Chillin’ on Main to
welcome Santa to the community
on December 6, 2025, from 11 a.m. to 
4 p.m. Meet the agents and staff, enjoy
some holiday cheer.
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Zuber Realty’s 
Community Outreach 
Announces Plans to 

Celebrate Christmas 2025
SAVE THE DATES!

Agents and staff of Richard A. Zuber Realty enjoy the Christmas 
season, and the beginning of the fall season means that the organization’s
Community Outreach Committee has begun its planning of the 
annual events and opportunities to celebrate it. 

Unity Tree Trimming volunteers pose for the camera with event founder and Zuber Realty 
real estate agent Amy Muzopappa (second from right) and Donnie Ellixson (right). Ellixson hosts 

the Unity Tree throughout the season at his Gardens of Boyertown location.  

Light Tour GRAND PIZE was awarded to 679 South 6th Avenue, Royersford.

Boyertown’s Salvation Army receives 
the area’s generous donations from 

Zuber Realty’s Toys for Tots campaign.

Richard 
A. Zuber

Realty
Richard A. Zuber Realty features a manage-

ment style that offers training, professional
development and support for all agents,
freedom from a fee-based arrangement,
flexibility offered through a trained and experi-
enced office support staff, and opportunities to
utilize assorted creative marketing services.

More than just a real estate company,
Zuber Realty offers real estate specialties
including seller and buyer brokerage for both
residential and commercial real estate, proper-
ty management, and appraisal services. 

With a team of full-time real estate agents
and a support staff dedicated to the real
estate industry, Richard A. Zuber Realty is
unsurpassed in service by any organization in
the Tri-County Area. The firm’s motto “We
work for you!” underscores the company’s
dedication to full service from dedicated,
experienced professionals. 

For more information, please 
visit https://www.zuberrealty.com 

or call (610) 369-0303.
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Zuber Realty agents Lee Heffner (third from right)
and Adam Hubley (right) with owner Richard

Zuber (second from right) deliver Toys for Tots to
Boyertown’s Salvation Army headquarters. 

Betsy Bellantoni at a recent Chillin’ on Main event.



SOCIAL MEDIA TIPS
By Theresa Mintzer
2026 is just around the
corner. If your social
media presence feels a
little stale, this is the
ideal moment to audit,

refresh, and plan for growth in the new
year. 

Start by reviewing each platform
you’re active on. Is your information
current? Are you checking notifications
and comments consistently? Confirm who
has admin or editor access so you always
know exactly who can post, edit, or make
changes for security purposes. Look at
your analytics from the past year. Did
your accounts grow? Where? Why? 

Next, review your visuals. Does your
profile photo or logo look polished and
professional? Is it consistent across every
platform you use? Does it visually reflect
your brand today, not who you were two
or three years ago? 

Revisit your bio copy. Are you using
clear keywords that attract your ideal
audience? Are you highlighting your

expertise? And are you featuring a
current link to your website, offer, or
email list? 

Finally, study your top-performing
posts. What resonated most in 2025?
Lean into that. And remember short-
form video still expands reach. If you
want support tightening your strategy, 
I offer social media coaching. Visit
mintzersolutions.com to learn more and
schedule a session.

FRESHEN YOUR SOCIAL 
MEDIA FOR THE NEW YEAR  
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HOLLENBACH CONSTRUCTION, INC. 
CELEBRATES 57TH ANNIVERSARY 

As a third-generation family-owned
company, Hollenbach Construction, Inc.
celebrated its 57th anniversary on April 1,
2025. From our modest beginnings in
1968 to becoming the professional, full-
service, award-winning company we are
today, our mission to develop and deliver
strategic client focused solutions to meet
for our clients has not changed.  

Hollenbach’s services include a wide
range of commercial project types such as
industrial, institutional, healthcare, retail
and religious.  From minor renovations to
building additions, to new multi-million-
dollar facilities, we have experience with
projects of all sizes. We are also an

Authorized Dealer of Varco Pruden pre-
engineered metal buildings. Hollenbach
Construction, Inc. can take you from
constructability review and budget
pricing all the way to building occupancy
and project completion.  

We invite you to visit our website
www.hollenbach.com and check out the
current projects we are working on.  You
can contact Timothy Little, President 
or Stephanie Hollenbach by calling
610.367.4200 and let them know how
Hollenbach Construction can help you
with your construction project and take it
from conception to completion.   
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ACCOUNTING / BOOKKEEPING
BRESLOW'S BOOKKEEPING . . . . . . . . . . . . . . . . . . . . . . . . .32   
ARCHITECTS
MUHLENBERG GREENE ARCHITECTS  . . . . . . . . . . . . . . . . .38   
ATTORNEYS
WOLF BALDWIN & ASSOC. PC . . . . . . . . . . . . . . . . . . . . . . .34   
AUCTIONEERS
GEYER AUCTION COMPANIES . . . . . . . . . . . . . . . . . . . . . . .17   
AUTO GRAPHICS / SIGNAGE / APPAREL
GRABER LETTERIN' INC. SIGN COMPANY  . . . . . . . . . . . . .32   
AUTO TAGS, TITLE TRANSFERS
THE AUTO TAG PLACE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .44   
AUTO TAGS, TITLE TRANSFERS / INSURANCE
SERVICES
ADVANTAGE AUTO TAGS & INSURANCE  . . . . . . . . . . . . . .19   
AUTOMOTIVE
MOBILE CHASSIS RESCUE  . . . . . . . . . . . . . . . . . . . . . . . . . .45   
AUTOMOTIVE / SERVICE
RED KIEFFER'S AUTO REPAIR . . . . . . . . . . . . . . . . . . . . . . . .45   
AUTOMOTIVE / TIRE SALES & SERVICE
CJ'S TIRE & AUTO  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
H & F TIRE SERVICE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
KANTNER'S TIRE SERVICE  . . . . . . . . . . . . . . . . . . . . . . . . . .44   
AUTOMOTIVE SALES
MCGINTY MOTOR CARS  . . . . . . . . . . . . . . . . . . . . . . . . . . .45   
AUTOMOTIVE SALES & SERVICE
PATRIOT BUICK GMC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .47   
BANKING / FINANCES
JBT BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .34   
MEMBERS FIRST FEDERAL CREDIT UNION . . . . . . . . . . . . .37   
THE VICTORY BANK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .19   
BUILDING MATERIALS CENTER
LEZZER LUMBER COMPANY  . . . . . . . . . . . . . . . . . . . . . . . . .5   
BUSINESS COACHING AND DEVELOPMENT
LIGHTHOUSE LEADERSHIP . . . . . . . . . . . . . . . . . . . . . . . . . .18   
BUSINESS CONSULTANT
FIERCEPRENEUR  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .12   
BUSINESS COUNSELING
SCORE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .32   
COMMERCIAL FLOOR CLEANING SERVICES
ZEROREZ DELAWARE VALLEY  . . . . . . . . . . . . . . . . . . . . . . .24   
CONSTRUCTION SERVICES
ONDRA-HUYETT ASSOCIATES, INC. . . . . . . . . . . . . . . . . . . .14   
CONSTRUCTION SERVICES/BUILDING & 
REMODELING
HOLLENBACH CONSTRUCTION, INC.  . . . . . . . . . . . . . . . . .23   
CONTRACTOR / HANDYMAN SERVICES
SVS CONTRACTING  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .46   
DIGITAL PRINTING / MARKETING / ADVERTISING
BERKS DIGITAL, INC.  . . . . . . . . . . . . . . . . . . . . . . . . . . .18, 32   
EDUCATION / EARLY CHILDHOOD DEVELOPMENT
MAGIC MEMORIES EARLY LEARNING SCHOOLS  . . . . . . . .12   
EDUCATION / TECHNICAL SCHOOL
NORTH MONTCO TECHNICAL CAREER CENTER  . . . . . . . .40   
EDUCATION / WORKFORCE DEVELOPMENT
READING AREA COMMUNITY COLLEGE WORKFORCE 
DEVELOPMENT  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16   
ENGINEERING SERVICES
EARTH ENGINEERING  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .40   
LUDGATE ENGINEERING  . . . . . . . . . . . . . . . . . . . . . . . . . . .38   
EVENT FACILITY
BALLY SPRING INN . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .42   
FLORIST
NORTH END FLORIST  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11   
GRAPHIC DESIGN, SIGNS & PRINTING SERVICES
FASTSIGNS POTTSTOWN  . . . . . . . . . . . . . . . . . . . . . . . . . . .32   
LUCKY SQUIRREL PRINTWORKS . . . . . . . . . . . . . . . . . .20, 32   
HEALTH / HEALTHCARE
COMMUNITY HEALTH & DENTAL CARE  . . . . . . . . . . . . . . .22   
HEALTH & FITNESS / PERSONAL TRAINING
GYMGUYZ KING OF PRUSSIA & MONTGOMERY COUNTY16   
HEALTHCARE / COUNSELING
BERKS COUNSELING CENTER  . . . . . . . . . . . . . . . . . . . . . . .33

HEALTHCARE / OCCUPATIONAL HEALTH
OCCUPATIONAL HEALTH / POTTSTOWN HOSPITAL – TOWER
HEALTH . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2   
INDUSTRIAL SUPPLY
CLARK INDUSTRIAL SUPPLY, INC.  . . . . . . . . . . . . . . . . . . . .33   
INSURANCE & FINANCIAL SERVICES
CISICK PLANNING  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23   
INSURANCE SERVICES
BONNIE HEATH SENIOR INSURANCE BROKER . . . . . . . . . .36   
JAB INSURANCE BROKERS  . . . . . . . . . . . . . . . . . . . . . . . . .13   
THE CONESTOGA GROUP  . . . . . . . . . . . . . . . . . . . . . . . . . .14   
VLAHOS DUNN INSURANCE  . . . . . . . . . . . . . . . . . . . . . . . .22   
LODGING
HAMPTON INN LIMERICK  . . . . . . . . . . . . . . . . . . . . . . . . . .38   
MACHINE SHOP / WELDING & FABRICATION
LEVAN MACHINE & TRUCK EQUIPMENT  . . . . . . . . . . . . . .34   
MANUFACTURING / CONFECTIONARY
REPPERT'S CANDY . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11   
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GRCA ROUNDUP

GREATER READING CHAMBER ALLIANCE
• 606 Court Street, Reading, PA 19601 

• 610.376.6766 • fax 610.376.4135 
• info@greaterreading.org 
• www.greaterreading.org

Our mission is to be Berks County’s leading unified
resource for building a healthy, competitive business community. Our vision is to assist companies to 
retain, expand and grow their operations and employment and attract new businesses to berks County.

UPCOMING EVENTS
Truist Economic Forecast Breakfast

Dec. 3, 7:30 a.m.– 9:30 a.m.
Location: Redners Event Center

Fees/Admission: $40/person- GRCA Members;
$55/person- Future GRCA Members
Register at Greaterreading.org/Truist

SEO Mastery: Advance Tactics & 
Strategies to Amplify Your Digital ROI

Dec. 4, Noon-1:30 p.m.
Location: Center for Business Excellence

49 Commerce Dr., Wyomissing
Fees/Admission: $50/person- GRCA Members;

$75/person- Future GRCA Members
(Lunch included)

Register at Greaterreading.org/SEO

Mom Life: Find Your Village
Dec. 9, 8 a.m.–10:30 a.m.
Location: Fit4Mom Reading

11011 North Park Road, Wyomissing
Fees/Admission: $35/person- GRCA Members;

$45/person- Future GRCA Members
Register at Greaterreading.org/momlife

Coffee&Convos: Stress First Aid
Dec. 10, 7:30 a.m.-9 a.m.

Location: Caron Treatment Centers
243 N Galen Hall Road, Wernersville

Fees/Admission: Free for GRCA members
Register at Greaterreading.org/stress

Family Business Alliance: 
Preparing for the Future

Dec. 11, 8 a.m.-10 a.m.
Location: Center for Business Excellence

49 Commerce Dr., Wyomissing
Fees/Admission: $35/person- GRCA Members;

$50/person- Future GRCA Members
(includes coffee, networking & workshop)

Register at Greaterreading.org/future

Power Networking
Dec. 18, 11:30 a.m.-1 p.m.
Location: The Inn on Main

401 Main St., Oley
Fees/Admission: $30/person –

GRCA Member exclusive
Register at Greaterreading.org/Inn



WELCOME
NEW MEMBERS

Congratulations to the businesses 
listed below for becoming 
new TCACC Members!

Amada Senior Care Pottstown PA
(267) 369-3338
Senior Services

http://www.amadaseniorcare.com/ 

Caribbean Paradise Express
(610) 977-0010

Caterers / Banquet Services, Food Products,
Food Products – Specialty, Restaurants
https://pottstowncaribbeanfood.com/ 

Choice Home Warranty - 
Robert Mckeon
(609) 922-1388

Real Estate - Residential
http://www.chwpro.com/ 

Fusion Property Group
(484) 235-7723

Real Estate Investment

LaBrusciano Roofing & Exteriors
(610) 890-9078

Roofing / Siding Contractors
https://labruscianoexteriorsllc.com/

collegeville-location/ 

Merry Brothers Electrical Services
(484) 261-5590

Electrical Contractors
http://www.merrybrothers.com/ 
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REGIONAL CHAMBER ROUNDUP 

18 W. Lightcap Road, Suite 613, Pottstown, PA 19464 | 610.326.2900 | www.tricountyareachamber.com

Our Vision: The tri-county area has a strong sense of place –

quality of life, economic opportunity, and generations of leaders -

to support the region’s businesses and communities.

Our Mission: Leveraging the power of membership

to provide valued membership services and proactive

leadership for the tri-county region.

MEMBER
ANNIVERSARIES

Happy anniversary to 
the following Members for

their consecutive years 
of Chamber membership:

38 Years
Complete Graphics, Inc.

Bally Block Company

33 Years
Creative Health Services, Inc.

31 Years
North Coventry Township

6 Years
Montgomery County 

Foundation, Inc.

Three Daughters Inn LLC

North End Florist

Follow us on: #WhyTCACC 
#tcaccbettertogether

A Message From Your President:
THE TRICOUNTY MULTIPLIER: 

Turning Holiday Purchases into Local Economic Power

The foundation of a thriving communi-
ty is the cumulative impact of its resident’s
financial choices. Our goal is to curate an
environment where local businesses, the
primary job creators in our region, can
flourish. This commitment is supported
by clear data. Economic studies confirm
the profound multiplier effect of buying
local. Data often replicated across various
communities, consistently demonstrates
that for every $100 spent at local independ-
ent businesses, approximately $68 remains
in the local economy, while the same $100
spent at a national chain typically retains
only $43 locally.

This 60% higher retention rate translates
directly into tangible benefits for TriCounty:

• Job Creation: Higher local revenue
supports increased staffing and wages at
our independent establishments.

• Tax Base Growth: Local profits
generate greater sales tax and property tax
revenue, funding essential community
services like schools and infrastructure.

• Local Interdependence: Local busi-
nesses are significantly more likely to utilize
other local services (e.g., local accounting,
printing, and maintenance firms), creating a
robust, interconnected ecosystem of trade)

Local businesses, including our
members like Dani Bee Funky and
Carmelo’s Pizza and Italian Iace, are more
than retailers; they are community
stakeholders. These often family-owned
establishments are the primary sponsors
of local sports leagues, the first to donate
to school fundraisers, and the key
financial participants in community
events,a level of local contribution larger
corporations often do not match.

This holiday season, the Chamber
asks every resident to treat their
purchases as an economic vote.
Whether you are finding gifts at a
TriCounty Chamber member store,
booking a reservation at one of our
independent restaurants, or contracting
the services of a local professional, your
choice directly amplifies our regional
economic strength.

You are not just making a purchase;
you are maximizing the local dollar’s
velocity, strengthening our tax base,
and ensuring the continued resilience of
the TriCounty economy. By choosing
local, you are making the most impact-
ful investment possible in the long-term
prosperity of our community.

By Harrison Santangelo, President
The TriCounty Chamber of Commerce

As the year closes, the TriCounty Area Chamber of 
Commerce would like to urge you to recognize the direct
economic impact of your holiday spending decisions.
Choosing local for holiday shopping, dining, and services

is not just a seasonal tradition, it is an investment in the health and stability
of Pottstown, Boyertown, and the surrounding areas.



DECEMBER 2025                                                               422business.com and 422bizmag.com ROUTE 422 BUSINESS ADVISOR27

REGIONAL CHAMBER ROUNDUP 



PERKIOMENVALLEY CHAMBER OF COMMERCE
521 Main Street, Trappe, PA 19436 • 610.489.6660 

• info@PVchamber.net • www.PVchamber.net
Welcome to the Perkiomen Valley Chamber of Commerce! 

For 65 years the Chamber has been the recognized voice & advocate
for the business community. Creating opportunities for members to
connect with business professionals, mentors, and potential customers, the
Chamber helps members improve business and create a thriving communi-
ty for themselves and their employees. We can help grow YOUR customer
base in Collegeville, Trappe, Schwenksville, Upper Providence, Lower

Frederick, Lower Providence, Perkiomen, Skippack, and Oaks.  Visit www.PVchamber.net to view
membership directory. To sign-up for E-news, send request to info@PVchamber.net.  Follow the PV
Chamber FaceBook Page @PerkValleyChamber.net

REGIONAL CHAMBER ROUNDUP 
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REGIONAL CHAMBER ROUNDUP 

PHOENIXVILLE REGIONAL
CHAMBER OF COMMERCE

• Future headquarters:
710 Main St., Phoenixville, PA 19460  
• 610.933.3070  • fax 610.917.0503  
• info@phoenixvillechamber.org 
• www.phoenixvillechamber.org

The Phoenixville Regional Chamber of
Commerce is an independent organization
serving the business interests of Northern
Chester, Western Montgomery and parts
of Delaware Counties.

The Chamber’s mission is to “advance the
principles of free enterprise by providing the
leadership which will enhance the economic
climate of the region, address the priority
needs of its members, and interact with other
individuals and organizations for the overall
benefit of the business community.”

Visit our events
page for details
on these events
and more.

Join our Young 
Professionals Network!

PV Next-Gen is a vibrant network for young
professionals (ages 22–40) across the Perkiomen
Valley, Montgomery, Berks, and Bucks Counties.
Our members—entrepreneurs, innovators, and
rising leaders—connect, grow skills, and give
back to the community. Annual membership is
$25 for PV Chamber member employees and
$50 for non-members. Join us for monthly
Happy Hour Networking, quarterly volunteer
workshops and bi-monthly professional
development training. Learn more and see
upcoming events at www.PVchamber.net.

Just in 
time for 
the holiday 
season… 

The 2026 PV Perks Card is here – your all-
access pass to shop, dine and save local! For just
$10, enjoy 15 exclusive, multi-use offers
from favorite area restaurants, retailers, and
service businesses.

Perfect for stocking stuffers, employee or
client gifts, and thank you tokens, the PV Perks
Card keeps dollars in our community while
saving you money all year long. 

Purchase online, then pickup up at the PV
Chamber or have your cards mailed directly!
www.PVChamber.net View the full list of par-
ticipating businesses and offers online at
PVChamber.net. 

EVENTS

WELCOME NEW MEMBERS!
Daybreak Cafe

Breakfast & Lunch Restaurant
Meghan Garcia 912-318-4373

www.daybreakcafes.com

Enter to Win $250 Gift Card!
We want to hear from you! Take the PV

Chamber Survey and receive an entry to win
$250 – just in time for holiday shopping. Visit
our website for details. 

It’s the 
Holiday

Party You
Don’t Want

to Miss!
The PV Chamber Holiday

Mixer is back—and it’s
bigger than ever! Enjoy an
evening of cocktails, food
stations, live music, raffles, auctions, and festive networking with business and
community leaders.

Thanks to the generous event sponsors, we’re proud to welcome civic leaders,
pastors, first responders, and elected officials as honored guests, in appreciation for
their year-round service.

Sponsorships start at $150. Contact the Chamber office to get involved. 610-489-6660. 

EXCITING EVENTS BEING PLANNED: 
• BINGO, Business & Basket– Late February 2026 

• Annual PV Women’s Expo – Early March 2026 

• Hometown Hunt – March 27, 2026 – Community & 
Business Scavenger Hunt & Networking Mixer 

Visit www.PVChamber.net for details



SPRING-FORD CHAMBER OF COMMERCE
• P.O. Box 127, Royersford PA 19468 • 610.489.7200 • www.springfordchamber.com

REGIONAL CHAMBER ROUNDUP 

The Spring-Ford Chamber of Commerce is a community-focused
business advocate.  We strive to help our member businesses grow
while improving the community in which we all live and work. 

The Chamber consists of local businesses whose main objective
is to run a successful business.  We are a great resource for
members, not only because we offer the opportunity to network

and brainstorm with fellow members, but also to have exposure to the local community, your
customer, through our continued involvement in community events and charitable endeavors. Visit
www.springfordchamber.com for Chamber Events, Press Releases, Online Newsletters and more!

The Spring-Ford Chamber of Commerce is committed to
driving economic growth, retaining and growing local businesses,
and fostering relationships that will continue to enhance the
progress and prosperity of our members and the community we
serve. We are excited to share upcoming events!

The Spring-Ford Chamber of Commerce is thrilled to continue
our thriving- Spring-Ford Chamber Business Connect! This event
is held every Tuesday at the Sunshine Café. Interested in
speaking? Reach out to us at sfchamberofcommerce@gmail.com

Join the Spring-Ford Chamber 
of Commerce and Become Part of 
Our Thriving Business Community!

Are you looking to drive economic growth,
connect with local businesses, and enhance your
community impact? Look no further! The Spring-
Ford Chamber is dedicated to supporting and
fostering the success of businesses like yours.

As a member, you’ll enjoy: Networking
opportunities with fellow entrepreneurs and
professionals • Access to valuable resources and
tools for business growth • Participation in
exclusive events and workshops • Promotion of
your business through our channels • And much
more!

Visit us online at www.springfordchamber.com to explore the new features and
opportunities available to you. Join us in our mission to drive progress and prosperity in
our community. Reach out to mileva@springfordchamber.com for more information on
membership benefits and how to join. Let’s grow together!
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Event Logistics:
8:00-8:30am- Networking

8:30-8:45am- Introductions

8:45-9:00am- Presentation

9:00-9:15am- Wrap up
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JOIN
TODAY!

www.sbrassociation.com

THE SBRA COMMUNITY 
Three Lessons I Learned from a Six-Year-Old

By Gary Seibert, CEO, 
Small Business Resource Association
Way back in 1950 there was a young
five-year-old boy that wanted to play
baseball but he had no baseball glove.
So, like most kids would do, he went to
his father to ask for one. His dad was
very excited that his son wanted to

learn how to play baseball and immediately took him to
the sporting goods store to buy the glove. The young
boy’s first year at T-Ball was a great success and he was
convinced that this would be the start of a long baseball
career. 

Late next spring when the boy had just turned 6, he
wanted to sign up again to play baseball but he could not
find his glove. Eventually he found it in the back yard
behind the garage. Totally ruined by the long snowy
winter the boy went to his father and once again asked if
he would take him to the sporting goods store to buy
another glove.

When the boy told his dad what had happened his dad
replied “I bought you a very nice all leather glove last year
that should have lasted you for many years. You did not
take care of it and now you are asking me to replace the
one you ruined. You know son—”money does not grow
on trees”. “But dad, “the boy replied, I really want to play
baseball this year and without a glove I will not be allowed
on the team”. At that point the dad turned around and
started walking out the door on his way to work. Then he
stopped, turned around and said to his son, “Son, if you
want something bad enough you just might have to work
for it”. And then he drove away.

The young boy just learned two very important lessons
in life, 

1. Money does not grow on trees and 
2. If you want something bad enough you might just

have to work for it. 
You see, the boy’s dad was not being mean to him but

he was just trying to teach him a lesson. Although his dad
could have bought him another glove, the boy would not
have learned anything about responsibility or the sense
of value you place on your belongings. Money
does not grow on trees. Also, his dad left him
with a little nugget on how he might get
that glove—work for it.

Immediately, the young boy went
into the kitchen where his mom was
cleaning up after breakfast. “Mom,
said the boy, do we have any
sandwich bags and pop corn
kernels”? “Yes, we do, why do
you want to know that?” “Dad
won’t buy me another baseball
glove and he said sometimes
you have to work for what you want—and
I really want a baseball glove”. 

At that, the boy and his mom went to work popping
popcorn and putting it into sandwich bags. He got a small
card table and a chair and put them on the sidewalk to set
up his very first business—a popcorn stand. All day long
he sold bags of popcorn to friends and neighbors and
anyone that drove past his house. Every nickel and dime
went into a jar. At the end of the day the jar was almost full
and dad came home from work.

All excited the boy met his dad in the kitchen and

proceeded to dump the jar of coins on the table. “Look
dad, I wanted a baseball glove very much and I sold
popcorn all day long to earn the money to pay for it”. Just
as the two of them started counting the coins mom came
over to the table and started scooping some of the coins
into her hands. The boy shouted “Mom—what are you
doing”. She stopped and said very calmly, “not all of the
money you made today is yours. I bought the popcorn
and sandwich bags. You owe that money to me. Whatever

is left is yours to go buy your baseball glove”. Lesson
number 3—Whatever you make ain’t all yours.

The young boy learned some very
valuable lessons that day and got a new

baseball glove while doing so. You
see, he not only got the glove he
wanted, he learned what it took to
earn some money when he wanted
to buy something bad enough. The

young boy, as he got older,
started mowing lawns,
washing cars and windows,
raking leaves and shoveling

snow. He even baby sat and
walked dogs. By the time he was 12

years old he had a savings account at as local bank.
You see, my dad taught me a lesson about how to be an

entrepreneur when I was 6-years old. That lesson has
guided me my entire life. It is a lesson that every parent
should teach their children and grandchildren.
Remember—Money is not the root of all evil, “The LOVE
of money is the root of all evil”. Teach your children when
they are young the principles of making money, spending
money and saving money and you will spare them a lot of
heartache later on in their lives.
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SBRA Business Spotlight CYBERSECURITY: 
FASTER THAN SANTA
DOWN A CHIMNEY
How Holiday Scammers Strike 

(and How to Stop Them)

SBRA EVENTS
Events: Register at https://www.sbrassociation.com/#EVENTS

• Breakfast Referral Club – December 5th at B2 Bistro

• SBRA Jingle Mingle – December 17th 

WELCOME NEW SBRA MEMBERS
Merry Brothers Inc.

Matos Tire Service

Go Fish Seafood

Just B Whole Body and 
Wellness Coaching

Spartan Capital

WindowHero Northeast Reading

Will Omlor, EOS Implementer

Rivco Lucas Inc.

KDA Tech Solutions

Kyle Riggs - Northwestern Mutual

Lions Pride Salon

Top Knotch Hood Cleaning

Red Patch Roofing

Address: 999 Berkshire Blvd Suite 110, 
Wyomissing, PA 19610 (new location) and

64 N 4th St, Hamburg, PA 19526

Phone: (610) 562-2000

Website:  
https://www.antanavagefarbiarz.com/

At Antanavage Farbiarz PLLC,
we help individuals and families
protect what matters most. Our firm
specializes in estate planning, elder
law, wills and trusts, business
counsel, and real estate law—
providing practical guidance with
compassion and experience. We’re
also thrilled to announce that Alexa
S. Antanavage has returned to
the practice, bringing her deep
knowledge, personalized approach,
and dedication to serving our
community back to the team.

By Andrew Sonon,
President, HonIsT
Solutions
The holidays bring out
the best in people —
and unfortunately, the
worst in cybercrimi-
nals. Between Black
Friday deals, charity
donations, year-end
invoices, and “urgent”

shipping updates, scammers know this is
when our guard is down and our inboxes
are full.

This time of year, the best advice is
simple: slow down before you click, call,
or share.

Cyberattacks thrive on distraction and
urgency — both of which the holiday
season delivers in abundance. That text
claiming your package couldn’t be
delivered, that Facebook post about a 
“12 Days of Gift Cards” giveaway, that
email from your “bank” asking to verify
a charge… they’re all designed to make
you act fast and think later.

Attackers are everywhere now — text,
email, phone, social media, even the mail.
Their goal is the same: to trick you into
revealing something they can use. And
they’re getting good at it. Fake logos,
cloned websites, and real names pulled
from hacked contact lists can make even
a seasoned pro hesitate.

If there’s one account you protect above
all else this season, make it your email. It’s
the digital keychain to everything — your
bank, online stores, payroll system, social
media, you name it. Once someone gets
into your email, they can reset passwords,
impersonate you, or reroute payments
faster than Santa down a chimney.

That’s where multi-factor authentica-
tion (MFA) comes in. It’s that quick extra

step — a code on your phone, an app
notification, or a fingerprint — that stops
attackers in their tracks even if they’ve
stolen your password. Think of it like
locking the door and setting the alarm. It
takes seconds, but it’s one of the most
powerful defenses against the flood of
holiday scams.

For business owners, this is also a great
time to remind your teams to be cautious:
• Double-check payment requests that

seem rushed or unusual.
• Never approve a gift card or wire

transfer based on an email alone.
• When in doubt, call the person — not

reply to the message.
• Be wary of connecting personal

shopping or social media accounts to
your work email.
The truth is, cybersecurity isn’t about

paranoia — it’s about awareness. A
moment’s pause can prevent a week’s
worth of cleanup. And if something doesn’t
feel right, don’t guess — reach out to your
trusted advisor before taking action.

The holidays should be full of joy, not
recovery from a scam. So, take a breath,
stay alert, and give yourself the gift of
digital peace of mind this season.



AD/GRAPHIC DESIGN, SIGNS & PRINTING SERVICES

AUTO GRAPHICS / SIGNAGE / APPAREL

BOOKEEPING / ACCOUNTING

BUSINESS COUNSELING

DIGITAL PRINTING / MARKETING / ADVERTISING

FLORIST

GRAPHIC DESIGN, SIGNS & PRINTING SERVICES

GRAPHIC DESIGN, SIGNS & PRINTING SERVICES
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HEALTHCARE / COUNSELING

HVAC / PLUMBING

ORGANIZATIONS

TOBACCO & RELATED PRODUCTS

    
 

    
  

 
  

   
  

 
    
    

    
     

   

   
    

    
 

      

 
  

       
         

       
        

        

 

    
 

     
      

     
        
        

     

    
    

 

 

      
     

         
             

          

 

        
 

 Be Part of the Bigger Picture!
The Pottstown Rotary Club Wants You!

Join Rotary’s 1.2 million neighbors, friends, leaders, 
and problem-solvers who see a world where people 

unite and take action to create lasting change — 
across the globe, in our communities, and in ourselves.

Visit www.pottstownrotary.orgRotary
Please call Amira Heim at 610.416.2999 to learn more!
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STATUTORY 
PROTECTIONS

FOR POLICE AND 
FIREFIGHTERS

LEGAL PERSPECTIVES
By Charles D. Garner, Jr., Esquire, Wolf, Baldwin & Associates, P.C.

In addition to all other state codes and regulations, and municipal
ordinances, there are two extremely important laws which 
impact municipalities and provide certain benefits for police 
officers and firefighters. Although both laws are not overly

lengthy or voluminous, they have significant legal implications to municipalities
while at the same time providing these valuable employees certain benefits that
are not afforded to other employees. Municipal officials know these statutes by
their common names: which are the “Heart & Lung Act” and “Act 111”.

The Heart & Lung Act was enacted by
the state legislature to provide for full
benefits for police officers and firefighters
who are injured while performing their
duties. It is not limited only to injuries
associated with only heart and lung
matters, as the name of the Act might
suggest. Pursuant to this Act, an injured

firefighter or police officer, as an employee
of a municipality, would be guaranteed
100 percent of their salary and benefits
during the time of a compensable injury.
Based upon the language in the statute, 
the injured employee actually receives
more salary since the salary is non-taxable. 

(Continued on page 34)
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LEGAL PERSPECTIVES
(Continued from page 33)

The scope of coverage under the Heart &
Lung Act is not quite as broad as
Workers’ Compensation benefits but so
long as the employee is injured carrying
out their official duties, Heart & Lung
benefits would be applicable.

Under the statute, Heart & Lung
benefits are temporary in nature and
remain in effect only for the period of
time the officer is unable to perform his or
her duties. Once an officer recovers from
the injury, or if it is determined that the
officer is permanently disabled, Heart &
Lung benefits would terminate, subject to
any due process rights the officer may
have, which could include a hearing on
the issue of permanency or the officer’s
ability to return to work.

From a policy standpoint, it is clear that
the statute was intended to guarantee
these employees a steady income stream
in the event they were injured on duty.
Ironically, it does place a significant
financial burden on the municipality
since it must not only pay the injured
employee salary but also ensure that
other employees are available to perform
the work of the injured police officer or
firefighter. A municipality has the ability

to obtain insurance for these Heart &
Lung claims and this should be explored
by municipal officials if they believe it
would save money or benefit their
respective municipality.

The second law that impacts munici-
palities is Act 111. This law provides a
right for police and fire to collectively
bargain for wages and benefits and sets
forth the process for mandatory interest
arbitration if a contract cannot be
amicably resolved. The reason for the law
is that these emergency service providers
are not afforded the right to strike in
Pennsylvania and, therefore, mandatory
interest arbitration is the remedy which is
imposed by the statute.

Many municipalities hire labor counsel
to assist them in their negotiations with
these labor unions since Act 111 has
specific timeframes which must be strict-
ly followed in order to be entitled to the
interest arbitration process.

Specifically, Act 111 requires that
bargaining must commence at least six
months prior to the start of the fiscal
year in which the contract expires. 

(Continued on page 36)
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LEGAL PERSPECTIVES
(Continued from page 34)

There is no limit to the timeframe that
the parties can negotiate a contract, but
in the event there is an impasse or a
feeling that the issues cannot be
resolved amicably, a demand for
interest arbitration must be made at
least 110 days prior to the start of the
next fiscal year.

If an arbitration demand is made by
either party, that party must identify the
name of their arbitrator and further
identify the issues in dispute.  Under Act
111, the arbitration is heard by a panel of
three arbitrators which include an arbitra-
tor for the union, an arbitrator for the
municipality and a neutral or independ-
ent arbitrator jointly selected by the
parties. The typical issues in dispute for
these types of arbitrations include salary,
health insurance, benefits, disciplinary
issues, and working conditions.

The arbitration process does take
some time and typically is not complet-
ed prior to the end of the current
calendar year. In the meantime, if the
contract has expired, existing terms and
conditions under the contract continue
until the arbitrators have made a final
arbitration award.

As expected, arbitration expenses,
much like any other formal or semi-
formal proceeding, can be very costly to
both parties, and arbitration is typically
used as a last resort where an impasse has
been reached in negotiations, and a third
party is needed to decide the terms and
conditions to be contained in the new
Collective Bargaining Agreement.

Both of these statutes provide for
significant protection for municipal
police and fire employees who perform
the necessary work. At the same time, the
statutes do and can place a financial
burden on the municipalities if the rights
and obligations under these statutes are
exercised.
Charles D. Garner, Jr., Esquire, is an attorney at
the law firm of Wolf, Baldwin & Associates, P.C.,
which maintains offices in Pottstown, Pennsburg,
Reading, and West Chester. He has significant 
experience in municipal representation, zoning
and land use matters. In addition to serving as 
solicitor in various municipalities, Mr. Garner is
also a former elected supervisor for the township
of New Hanover. He and the firm have other 
diverse experience including small business 
representation, municipal employment negotia-
tion and litigation, contracts and civil litigation,
and estate planning and administration. Mr.
Garner can be reached at 610.323.7436 or by
email to cgarner@wolfbaldwin.com.
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What sets Members 1st 
apart when it comes to 

supporting local businesses? 
We’re more than a financial institu-

tion—we’re your partner. We take the
time to learn about your goals, challenges
and plans for the future. Then, we work
alongside you to create real solutions
tailored to your business. 

What tools does 
Members 1st offer to 

help businesses succeed?  
In today’s fast-paced world, managing

cash flow efficiently—and securely—is
more important than ever. That’s why we
offer a full suite of business services
designed to keep things running smooth-
ly, so you can stay focused on what you
do best. 

Payments and Deposits 
From ACH and wire origination to

scanner-based and mobile check
deposits—we make it simple to send,
receive and manage money.  

Cash Flow Optimization 
Put your money to work with automat-

ic sweep services that move excess funds
between accounts so you can earn interest,
reduce debt or maintain liquidity. 

Fraud protection and 
account security 
“Your invoice #29241 is past due. Click

this link to pay now”  

Sound familiar? Scammers are
growing sneakier—but we’re getting
smarter. Tools like Positive Pay, ACH
filters and real-time alerts help detect
fraud before it steals your time—and
your funds. 

Free resources for 
financial well-being 

Access everything from personalized
counseling, credit score reporting and
webinars to gain the knowledge and
guidance you need to make confident
financial decisions. 

What other services are 
available to business owners? 

Whether you’re handling the day-to-
day or planning for long-term growth,
we’ve got the support you need: 
• Flexible business accounts to manage

cash flow and earn interest 
• Business credit and debit cards for

secure, convenient spending 
• Commercial lending options for real

estate, equipment and more 
• Online and mobile tools to keep you

connected and in control 
• A dedicated personal concierge who

knows your name—and your goals 

Ready to grow your business
with Members 1st? 

Becoming a business member is easy.
Visit members1st.org/business, stop by
your local branch or connect with our
team to get started.* With the right
partner, your big business dreams really
can come true. 
Federally insured by NCUA. 
*Prospective members must meet current eligibility
requirements. 

We Mean Business at 

YOUR LOCAL
RELATIONSHIP MANAGER

Jonathan Leyden
(717) 257-0919

LeydenJ@members1st.org

Every business starts with a spark—and at Members 1st Federal

Credit Union, we support businesses across Pennsylvania 

with smart financial tools and local, personalized guidance to

keep your legacy growing strong.  
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Hampton Inn Limerick – 
Philadelphia Area: Comfort and 

Connection Along the 422 Corridor
Strategically positioned along the

growing Route 422 business corridor, the
Hampton Inn Limerick–Philadelphia
Area has become a trusted destination for
professionals and travelers who value
convenience without compromising
comfort. Just minutes from major employ-
ers, corporate parks, and regional attrac-
tions, the property serves as both a
business hub and a welcoming home base
for those exploring Montgomery County
and the greater Philadelphia region.

Stepping inside, guests find a bright,
modern space that reflects the brand’s
signature hospitality. The hotel’s 95 guest
rooms are designed with practicality in
mind — each equipped with a refrigerator,
microwave, and ergonomic workspace.
Mornings begin with Hampton’s compli-
mentary hot breakfast, while the on-site
business center and meeting spaces cater to
visiting executives and small groups. After
hours, travelers can unwind with a swim
in the indoor pool, a workout in the fitness
center, or a quiet moment in the inviting
lobby lounge.

What sets the Hampton Inn Limerick
apart, according to frequent guests, is
the sense of genuine care that defines
every stay. The staff’s attention to detail
and commitment to service create an
atmosphere that feels less like a stopover
and more like a second home. As
development continues to flourish along
Route 422, the Hampton Inn Limerick–
Philadelphia Area remains a reliable
anchor — welcoming visitors, support-
ing local commerce, and exemplifying
the friendly professionalism that makes
this region thrive.

Hampton Inn Limerick Philadelphia
Area is located at 430 W. Linfield Road,
Limerick, PA 19468. For additional
information, please call 610.495.6999, ext. 0.
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Ask SCORE

ACCURACY IS ESSENTIAL IN 
SMALL BUSINESS VALUATIONS 
When you first contemplated becoming

an entrepreneur, you probably spent some
time calculating how much your time was
worth. Now, you may be wondering how
much this business that you’ve built is
worth.

There are many reasons for determining
the value of your small business. You may be
ready to raise capital by issuing stock or selling
a portion of the business to a prospective
partner. An appraisal may also be needed in
order to spin off a portion of your business,
settle a dispute or divorce, liquidate some
assets, or sell the business entirely.

Accurately valuing a small business,
however, can be complicated. Most entrepre-
neurs are capable of boosting the value of
their businesses by 40 percent simply by
paying attention to the things that make a
business valuable. 

Too often, business owners brush aside
valuations, believing them necessary only if
they decide to sell. As a result, only about one
in 20 small businesses have done a formal
valuation, according to the National
Association of Certified Valuation Analysts.    

You can determine the value of a business
in many different ways, from quick and
inexpensive software-based calculations you

do yourself, to full-scale, certified valuations
by professionals. The price range is
enormous, from as little as $15 for the
simplest software, to thousands for a detailed
analysis performed by certified pros. Business
brokers, hoping to sell your business, may
even do them for free.

Try to match the person or method you
use for a valuation with the reason you are
doing it. If the valuation is for loan purposes,
for example, look for someone who’s done
small business valuations for that purpose. 

The National Association of Certified
Valuation Analysts (NACVA) offers a free
service online to help you find a business
valuation expert in your area. Look for the
“Value of Your Business?” at Web site,
www.nacva.com.  You’ll also find links to
other business valuation data resources and
services.

To learn more about valuing your small
business, contact SCORE "Counselors to
America's small Business." SCORE is a
nonprofit organization of more than 10,500
volunteer business counselors who provide
free, confidential business counseling and
training workshops to small business owners.
Call 610.327.2673 for the Pottstown SCORE
office or find a counselor online at
www.pottstownscore.org/tricounty.
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DOWNTOWN
MARKETING &
DEVELOPMENT
By Barry Cassidy

As an active partici-
pant in downtown
revitalization, I often

read downtown plans and sometimes
wonder if they are just part of a mass-
produced document where the town
name is changed. The word “quaint”
appears often in many of these plans.  

Like many of you, I have used Artificial
Intelligence and thought I would ask it
what ‘quaint’ actually means, because I
thought I might be missing something. It
told me the following:

Old-fashioned charm: This is the
most common meaning today. A quaint
cottage has a charming, old-fashioned
quality.

Unusual or peculiar: Something can
be described as quaint if it is strange or
odd, but in an interesting or amusing
way.

I immediately thought of all the vinyl
siding in downtown Frackville, which is
strange and odd but by no means quaint.
Then I considered how people want to
make every town feel special, and
‘quaint’ has somehow become a distort-
ed word. 

There is a formula for small-town
success, and many believe it is rooted in
historic restoration through the Main
Street Program. It follows a four-point
approach and has been very effective in
towns with historic building inventories. 

In the 1960s and early 1970s, a large
amount of demolition funding was
available, leading many to demolish their
historic properties, which caused the loss
of quaintness. The winners and losers
from that time went on to become bigger
and more successful, while others ended
up with vacant lots. Sometimes, vacant
lots can be paved over for parking, but if
too many buildings are demolished,
parking becomes unnecessary.

I reflect on my previous projects,
many of which included historic lighting
features and the restoration of some
original facades to bring back the look of
the past. That isn’t the only approach,
and in some towns, restoration isn’t an
option. There needs to be a formula for
those towns.

I have been contemplating how my
“good works” agenda is no longer
effective. People don’t respect my work

unless they pay for it. The issue for them
is that my fee schedule is too high, and
they can’t afford me. So, I plan to try to
make something work and possibly do
one last town.

I aim to establish a new paradigm for
addressing towns that are not quaint or
do not aspire to be quaint. We are at the
¼ point in this century, and we need to
respect the past, but we don’t need to
have everyone relive it. The virus
emerged in 2020 and had a significant
impact on towns and cities across
America. People did not go to work, and
remote work was reinforced as the
acceptable way to conduct business.
Children did not go to school, and more
classic rock stars died before I got to see
them in person.

Things have changed, and we need 
to realize that we are no longer living 
in Charles Dickens’ world — The
immersive theme park in Chatham,
Kent, England, that recreates scenes from
his novels and life. It’s time to reconsider
the course of action for some of these
towns.

I remember while I was attending the
London School of Economics and
Political Science, The Old Curiosity Shop,
made famous by Charles Dickens, was
his novel from the mid-19th century, and
was located in the middle of their
complex on 13-14 Portsmouth Street. As I
am, I brought up how the infill develop-
ment was impacting the building, and
the class lecture turned to my issue of
impact on historic buildings that day.

Infill housing and commercial
buildings can set the tone for future
development. We must not be trapped
by a narrative that adorns the past at the
expense of our future. “Don’t build out 
of scale,” as it disrupts the existing
building’s sense of place, is a mistaken
premise for some of the towns. It is up to
the city to determine the best course of
action to survive in the new century. 

Old office buildings need to be
converted to housing. Some buildings
are no longer functional, and conversion
to a use that would violate a parking
ordinance when no one goes there
anymore and there is a surplus of
parking.   

It is a story of adjustment. I would like
to create a town like that and be a little
avant-garde in my approach.
Barry Cassidy is a freelance grant and economic
development consultant. He can be reached at 
barrycassidy@comcast.net.

NOT EVERY TOWN 
IS QUAINT
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The “Art”of Speck’s 
Culinary art is the creative skill of

turning simple ingredients into something
special—where chopping, mixing, cooking,
and serving come together like a perform-
ance. While many restaurants showcase
their artistry with elaborate plating, using
elegant dishes, sauces, and edible flowers,
Speck’s offers a different kind of beauty:
timeless flavor, fast service, and unbeatable
value.

For over 70 years, Speck’s has been
serving quality food at reasonable prices.
Their motto—Fast, Affordable &
Delicious—is the foundation of
everything they do. And in keeping
with their down-to-earth approach
and environmental values, most meals

are served simply, in paper wraps, boxes,
or on classic paper plates.

Though famous for their award-
winning fried chicken and coleslaw,
Speck’s has much more to offer.
Customers also rave about their burgers,
hot dogs, cheesesteaks, hoagies, salads,
daily soups and specials. Whether you
dine in or take out, Speck’s is a perfect
choice for parties, picnics, tailgates, or
just a quick bite.

You can order online for pickup or
delivery at Specks.dine.online.

Come taste a tradition that’s stood the
test of time—they’d love to share their
“art” with you!
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he Reading area offers exception-
al opportunities for young profes-
sionals at the start of their

careers — from its prime location and
diverse industries to its vibrant and
welcoming business community. One
of the most effective ways to tap into
these opportunities is by getting
involved with the Greater Reading
Young Professionals (GRYP).

GRYP unites professionals between
the ages of 21 and 35 to foster meaningful

connections, sharpen professional skills,
and give back to the community.
Members enjoy a dynamic blend of
networking events, professional develop-
ment programs, and volunteer initiatives
— all designed to support both personal
and professional growth. Whether it’s
connecting with potential mentors,
building leadership experience, or
finding peers who understand the early
career journey, GRYP creates a space
where young professionals can thrive.

A great way to make a lasting impact
on the organization’s future is by joining
the 2026–2028 Board of Directors. Nomi-
nations for all board positions are now
open, and GRYP encourages applicants
from all backgrounds to contribute their

unique perspectives
to shape the organi-
zation’s vision. To
submit your nomi-
nation, simply scan
this QR code.

We also invite you to join us for our
annual holiday party on December 4,
2025. In the spirit of giving, we will be
collecting donations of new winter
accessories — including hats, scarves,
and gloves — to support individuals in
need within our community.

Becoming a GRYP member is simple
and affordable. For just $35 per year,
members receive free or heavily
discounted access to all GRYP program-
ming and events. But membership goes
beyond attendance — it’s about joining

a community that
values leadership,
collaboration, and
meaningful profes-
sional growth. To
learn more or to
sign up, scan this

QR code and take the next step in
growing your network and career.

T

GRYP Alumni Advisory Board
GRYP is excited to announce plans to establish an Alumni Advisory Board in

the coming year. This initiative will be open to former GRYP members and
professionals who have aged out of the organization but still want to play an
active role in shaping its future. If you or someone you know is interested, please
email greaterreadingyp@gmail.com with your contact information. GRYP will
follow up with more details in the coming months.
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PENNSYLVANIA 
FINALLY CLOSES 

$50.1B BUDGET DEAL
By Christina Lengyel, 
The Center Square
After a 135-day wait
and $12 billion in tax-
payer money collected,
the state cemented a
spending plan for all of
it, and more.

Pennsylvania's final budget came in at
$50.1 billion, less than what Gov. Josh
Shapiro initially asked for but well north
of what Republican leadership had been
looking to spend.

The legislation includes much of what
Democrats had asked for in budgets
passed by the House over the course of
the last several months, like a new
formula for cyber charter schools, a
nearly $1 billion infusion into public
schools for educational programs,
building remediation and student servic-
es, and support for food banks and health
care providers.

Their biggest concession, it would
appear, is seeing the state out of the
Regional Greenhouse Gas Initiative, an
interstate compact to reduce carbon
emissions. In late 2023, the Commonwealth
Court deemed the program an unconstitu-
tional tax — a decision Gov. Josh Shapiro

appealed, leaving in the hands of the liberal
majority on the state Supreme Court.

“You can't budget in a silo. Numbers on
a page don't mean anything if you can't
look in the future and determine where
Pennsylvania is going to grow economical-
ly,” said Minority Leader Rep. Jesse
Topper, R-Bedford. “And in February, we
stated that the number one issue that we
felt was holding Pennsylvania back from
economic growth was the specter of
RGGI."

"Being a part of the Regional Greenhouse
Gas Initiative is truly what was keeping
energy development out of Pennsylvania as
we were losing jobs to West Virginia and
Ohio. After today that specter will be gone.”

Topper went on to cite important
investments and reforms the state will be
making, including tax credits and
support to the public school system.

“I believe today’s product, while not
perfect, will move Pennsylvania forward
and will leave a lasting impact on the
commonwealth of Pennsylvania for the
good,” said Topper.

Topper wasn’t the only Republican
who spoke out in support of the bill.

(Continued on page 46)
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PENNSYLVANIA FINALLY CLOSES $50.1B BUDGET DEAL
(Continued from page 44)

“I understand that there are concerns
with the spend number amongst many
of us, but I truly believe that the policies
within this bill will spur our economy,
will bring people back to Pennsylvania,
will grow our businesses and help our
communities in every corner of this
state,” said Minority Appropriations
Chair Jim Struzzi, R-Indiana. “I encour-
age you to vote yes ... because it is the
right bill for Pennsylvania right now."

Struzzi’s colleagues took him up on
the request, with a 156-47 vote carrying
the bill through the House. All but one of
the no votes came from Republicans.

The final deal is one of compromise,
which will undoubtedly leave many
individuals and industries wanting.
Whether the call is for less spending and
decreased regulation or more investment
and legal protections, neither party is
walking away with a budget that looks
like their wish list.

According to Appropriations Chair
Jordan Harris, D-Philadelphia, however,
they’re walking away with a document
that represents the interests of the state’s
rural, urban and suburban populations.

“It's taken us a long time to get here,
but the truth of the matter is we're here,

and we're here together,” said Harris.
“Not as a Democrat or Republican, not as
a progressive or a liberal or a conserva-
tive, but this budget represents the best of
what we can do collectively by calling
ourselves Pennsylvanians.”

Senators echoed many of the same
sentiments, with the chamber's
Republican majority heralding the RGGI
exit and leaving the state's $7.1 billion
emergency savings account untapped as
major accomplishments in the deal.

"This budget took a lot longer than
anyone wished for, but ultimately we
kept our promise to the people of
Pennsylvania to not raise taxes," said
Senate President Pro Tempore Kim
Ward, R-Greensburg.

She went on to say that abandoning
the regional carbon taxing program
further reduced strain on taxpayers, who
could have faced a 30 percent rise in
utility bills in the coming years.

"Our energy will blossom ... I'm looking
forward to the jobs and the development
that will come because of it," she said. "The
electric companies won’t feel like that they
have to cover what may be coming from a
court decision."
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